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O what a glory doth this world put on

For him who, with a fervent heart, goes forth
Under the bright and glorious sky, and looks

On duties well performed, and days well spent!

For him the wind, ay, and the yellow leaves,

Shall have a voice, and give him eloquent teachings.
He shall so hear the solemn hymn that Death

Has lifted up for all, that he shall go

To his long resting-place without a tear.

Excerpted from ‘Autumn (from Earlier Poems)’,
written by Henry Wadsworth Longfellow
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univera
Serve First

The Healing eat
Miracle Campaign

Editor's note ECONET wants to show that the most beautiful company in the world can become the
most successful company in the world. Instead of simply pursuing financial achievements, sustain-
able business management considering also non-financial achievements such as ethics,
environment, and social responsibility, falls in line with ECONET's mission. ECONETWAY puts
together the efforts made by ECONET to grow and develop together with the society and country
which the company belongs to based on the principles of harmony and symbiosis and in particular
ECONET's Corporate Social Responsibility (CSR) activities carried out so far, to redefine our roles.

1. Naturetech - Putting into action the company’s Corporate Social Responsibility (vol.37]

2. Unigen in Harmony with Local Community - Interview with Sangdeuk Rim(Facility Management
team /Management Support Division] (vol.38)

3. Univera Korea - Small Actions Leading to Sharing of Great Happiness (vol.39)

4. Univera Korea - The Healing Leaf Miracle Campaign [vol.40)
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“This is a bracelet of Healing Leaf Miracle Serve-First. With this one
bracelet worth KRW 2,000, we can deliver vitamins to five children.”

At the events of ECONET, there usually is a booth of Healing Leaf Miracle
Campaign to meet the public. Here, you can view photos of children who are
recipients of vitamins, take leaflets explaining the campaign, and purchase
serve-first bracelets to help the children. At the booth, some happily open their
purses to buy bracelets, some are a bit hesitant and pass the booth by several
times before deciding to buy, and some show off the bracelets they are wear-
ing. The green bracelets symbolically show they have joined the Healing Leaf
Miracle Campaign. However, the bracelets are only a small part of the cam-
paign. lwould like to explain the overall campaign in detail to all ECONETians.

All customers of Univera and ECONETians take part in the campaign. Some
may say, ‘| don't know what the campaign is all about, and what's more, | have
never buy a bracelets.” Nonetheless, all ECONETians are part of the miracle.
Lecturers who give their morning classes to distributors, staff who work hard
to prepare their product development plans, researchers who collect experi-
mental data and Univera planners (UPs] who ring a doorbell of a neighboring
house are all working to create the miracle each and every moment. How is it
possible? The clue lies in the products of Univera. Did you ever get to read the
numbers inside the leaves marked on the case of Univera products? The
leaves are called “healing leaves” and the number is the number of the leaves.

Hidden in these numbers are the secrets for everyone to join the miracle.

Every year, about 54 million newborn babies in the underdeveloped countries suffer
from lack of necessary nutrients such as vitamin Aand D. We wanted to provide sup-
port the campaign to enable the babies to live a healthy and happy life with our
customers. That's how the campaign started. Each product has numbers of the
“healing leaves” marked on the case of it and ten leaves can save one child.

From Chairman and CEO Bill Lee’s interview with Korea Economic Daily on January 16,2012
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Of the total Univera product sales, 0.2% is allotted to deliver vitamins to
help save babies. All Univera products have numbers of the healing leaves
marked on the case of it. This shows how many are automatically accumu-
lated every time one buys a product. Ten healing leaves can deliver vitamins
to save one child suffering from malnutrition. The number of children who
were recipients of these vitamins may be checked by everyone visiting
Univera on real time in our Web site or at the kiosk located on the first floor
of ECONET Center. As of August 2012, Univera delivered vitamins to about
2.153 million children. This number ties ECONETians together with pride
and responsibility as it shows how many lives we saved as a result.

That is why, the Healing Leaf Campaign can be said to be a system operat-
ing the entire ECONET. This campaign is an activity based on the philosophy of
ECONET: bringing the best of nature to humankind makes us healthy and
wealthy, and shares the benefit with people. Our products made by Aloecorp,
Naturetech, and Unigen with their efforts and sold by UPs with their good
heart and used by customers with their healthy life are the medium of a virtu-
ous cycle to share the benefit with the society. That is why all the activities of
ECONETians carried out to produce and sell our products are parts of sharing
and communicating with the society. Our products made from directly culti-
vating, researching, and processing natural goods are delivered to people
through Univera. The more we steadily supply our products to our customers,
the healthier they will become. And the more we have customers becoming
healthier through our products, the more it will enrich ECONETians. The
wealth is then shared with the global community. All these activities precisely
constitute the Healing Leaf Miracle Campaign. Instead of simply calculating
how much profit a company makes and how much it donates, the virtuous
cycle of “enriching our lives with the best of nature and creating a society
where everyone enjoys a rich life” is an activity that identifies ECONETians. |
hope all ECONETians will take pride and feel a sense of achievement at all

times when they share this dream through the Healing Leaf Campaign.

By Seon-ha Chi | Brand Communication Team | Univera Korea
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Univera works in partnership with “Vitamin Angel,” an international relief organiza-
tion, to convey vitamins to children in need. Vitamin Angel, whose headquarters is in
Santa Barbara, California, USA, currently provides vitamins to children in 42 coun-
tries suffering from malnutrition. Univera USA started working with the organization
in 2006 and Univera Korea, in 2011.

Each year, about 54 million newborn babies suffer from malnutrition. In addition,
about 20 million children worldwide below five years of age annually suffer from dis-
eases from malnutrition and die from it. A way to solve this problem is to supply
vitamins.

Vitamin A is an indispensable nutrient for immunity. Lack of vitamin A can lead to dis-
eases such as measles, malaria, and diphtheria and expose children to the risk of
acute respiratory diseases. Unlike other treatment methods, a capsule rich in vita-
min A provides enough vitamin A necessary for six months to each child. This can
reduce the risk of dying children below five years old by 23%.

Multi-vitamins are also important. Newborn babies, pregnant women, and children
below five years old are groups with the greatest risk of lack of vitamins. Providing
main vitamins and minerals indispensable for their health is very important. Children
suffering from lack of vitamins have difficulty in fully developing their potentials

because they lack the necessary nutrients to develop physical and mental abilities.
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Skin Care line is the best-selling flagship item of Univera.
But few people know that it is the first cosmetic product
developed by Univera in 1987. The 26-year-old item bears
miraculous storyin it.
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Skin Care History which broughtinnovation to Aloe gel

Alemont Skin Care is the first cosmetic product of Namyang Aloe,
dba Univera, which hit the market in April 1987. Compared to imported
aloe cosmetics which contain only 10 to 15 % of aloe gel, it was 80% aloe
gel. The market response was sensational: Namyang Aloe sold over
100,000 bottles of Alemont Skin Care per month. Since then it became a

steady seller of Univera which has loyal and devoted customer base.

April 1987 ot2F AZI|0{(Alemont Skin Care) ‘ .
January 1993 hebetzol| AZI3H[0f(Aloe Skincare] T miﬂ
August 199 resetzo| AZIA|0](Aloe Skincare) E _ -
: [
August 1995 HeURol| A7170{(Aloe Skincare) l
April 1996 HLAZ0l| 2|2 2217|0{(Aloe Leg Skincare) [
March 1998 FA2of mjo|4AZIA0i(Aloe Facial Skincare)
1998 )
September 1999 ot Zoll= AZ1H|0f(AloéNNe Skincare)
2L Alof] g2iAl AZ17[0] (Linitié Balancing Skincare)
A =5 * Objective of renewal
2006 Y20l HET[YofM HoAE tHET [P 2 TotstilA} 5= Linitié is launched with the will of the company to take off as a top natural
ghol 2lUAloll(Linitie) 22H=7} E9iet Jofl et l—IH'HE}— product company. The product was renewed as aloe gel product of the cos-
Chifshs SHAE 2= 2lUAlole] Y20 EZo= g, metics brand Linitié which represents Univera.
FLs2F AZ1[01 100 (Univera Skincare 100)
*ed 55 * Objective of renewal
ALTISAE A BIEE S50 LSl 71 Bo| adx|aL Skin Care product is the most widely known and used product among all
AlEl= 50| 27170 MEo|ct o5 Sal 7“” ERIN = health functional food and cosmetics product of Univera. The renewal into
QIX|=e| St A5S WstnAL FLH|EE AZIA0 10022 ZHAIE. Univera Skincare 100 s aimed at promoting awareness for brand,
* i ZOIE company and product.
May 2012 1) 7| HE|= L20fofM 7 cHERIA 2A20j|2 A% #HE *What has changed
2) &=20f 100% &% 1) Active Aloe is replaced by Qmatrix Aloe
3) NO-NOS List Mg 2) 100% Aloe product
4) AbS Holdg =0|1, s|Afet MES| AEa|7t EZI w7 (X HE 3)NO-NOS List

5) 2|L{AlofloflA] FH2tR B= #HY

4) Enhance convenience, packages explaining the story of
the company and product
5) Brand name is changed into Univera

O0CTOBER 201211
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Since 1976, Univera’s vast network of sustainable farms, com-
bined with our state-of-the-art scientific research, have made
us the global leader in the growing and processing of the highest
quality aloe that we use to create incomparable health and

beauty products.
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9" Renewal, Univera Skincare 100

The 9t renewed version of Skincare, Univera Skincare 100 is
launched in May 2012 with sleek package and powerful effect. Six bene-
fits improving skin immunity, moisturizing, skin renewal, soothing, acne
solutions, cooling) of Skin Care are enhanced in this renewed 100% aloe
product. Also the product is differentiated through Qmatrix aloe and
NO-NOS list. Univera delivers the story of product and the company
through message on the package of the flagship product. On the outside
of the package the map which presents three aloe farms of ECONET is

printed, and the bottle tells us the proud aloe story of Univera.

af7|x]oi| &zl AE3| 2 Story 2 on Package

27217]01 100
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Skincare 100:

“Amiraculous story of Univera aloe”

We are experts of aloe, and we were the first to culti-
vate aloe in Korea. Our efforts made the world’s
largest and best aloe farms in the world and pro-
duced Qmatrix aloe which is about six times more
effective than raw aloe plant. We use 100% Qmatrix
aloe in our products, and excluded 30 ingredients
which may have harmful effect on skin. Your skin will
be strong, healthy, young, fresh and well-moisturized
every day, because Skincare 100 is created by
Univeral



DR E 2Ist TIA, <Ktof| o MsiCt. Numbers tell Univera's devotion to healthy skin
27} Eh= 2 Tt of= ooy, T YE7F 50 Everybody knows aloe is good for skin. However, all products con-

Pk BF 2+ 58 e 4= 9le7l? fuulel 271410 1002 o taining aloe do not have the same effect. Univera Skincare 100 has

2 AFE 28l FHES AE A Avol A2 Jol deditl. differentiated strengths in it: the numbers written in the package tell us

1976

13,090,968,
50.T%
100%

80 Bottles

6 Times

the merits of Skincare 100.

FUHEE =W 2EZ L20f AFEof 433 siRiHct
ECONET successfully grow aloe in Korea for the first time.

ol=, HAIZ, S=(5l0]h) S W1 BISE FHHE] 3th STolME AA 2l FE | LR0l7F K2 UEH L,
Vast and fertile farms located in the USA, Mexico and China (Hainan) produces the world's best quality aloe.

L20l| A Q| T[del FLHEI= & MACIAM 2R 2 of= YR RIZ2| 50% Olats Sastl UEHCL
ECONET, the No.1 producer of aloe, supplies over 50% of raw aloe material demand in the world.

FUuRzle] SWst HIE2X|2 Tjf7L et Jetk sk Suhskst 7 oiER|A ¢R0) 7t 100% 550 UEHCE

AE
Thanks to special technology of Univera, Skincare 100 contains 100% concentrate Qmatrix Aloe which contains maximum amount of nourishing material for skin.

19874 £A| 0|F, AZI7{|0{= 1201 807HM AL =10 UELICE * SAISHF 2011 12871X| AL El AZ17{|0= & 1,056,841,1027HLIC
Since its 1987 launch, Skin Care sells 80 bottles per one minute. * The total number of bottles sold up until December 2011 stands at 1,056,841,102

T2t 4McH Z2ofol F oHERIA otz F7HCiehx| ghako] A% Cid] Gl ot T|% ME2S ZoiFLct,

o= =

Qmatrix Aloe, the 4th generation of ECONET aloe, contains six times of modified Aloe polysaccharide, which improves skin immunity.

Ul 2717101 100, L=2oll2] 7RIS Q30| Hol A71F0|e] 21e Univera Skincare 100 contains the wholesome benefit of Aloe and

3 A2 95T olojuizit) continues the glorious history of Skin Care.

2 | ARE ot | SREMME | FUHEE S By Yoojin Choi Manager | Cosmetic MM Team | Univera Korea

FLIH2E AZIAH0] 100 7| HMIE
Skin Care 100 to be sold at in-flight duty free shop of Asiana Airlines

23l = FLH2H= 2 EA| 0IF 1201 807H4 EHH=l= No.l 2B Early in this year Univera made effort for Skincare 100, a No.1 steady seller which

=2l AZ170 100'S £ MES 2 MASI0], OMA|OK-t 88 7|l MM sells 80 bottles per a minute since launching, to be sold at in-flight duty free shop
o

Z S FLISINCE Ctto| o3 Zof| Sl 1125 E OO &2 7] of Asiana Airlines. With all possible efforts, the product will be in the duty-free

LHoil A EtolE! of™o|n, SAY 7| HAE &8 AT H&g FH| 50| shop on airplane from November, and special shopping bag is in preparation. The

C}. ORAOL} &5 7|

LHoll M EtoHel= “FLHEE AZIHI0] 1002 7142 M duty-free price of Skincare 100 is about 21 dollars; 70% of the usual price. On air-

N7HHS 2, AHIXPLe] 2k 70%2! 2122 MeHiFCE 7|l HAEe| 22 plane, passengers usually purchase gift items, so the sales of Skincare 100 in

EUFAE0| FE MEE22 H0lich= B, FLMEIe 12212 B airplanes is expected to promote high-end image of Univera and brand aware-

2= o|0[X| &1} el QIX|= A|1of| 2 ==0| & 22 of|AFsict ness in Korea as well as overseas.

2 | Z&8 ti2| | YRE | FLHEE st By Seunghyun Kim Assistant Manager | Law Team | Univera Korea
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In the fields of Kraskino where fall has come, 100% non-GMO
Bookdoo(soybeans] are fully ripening. The soybeans cultivated with
care by Russian farmers, who have worked their entire life cultivating
soil and sowed seeds in the spring, are ripening each and every day for
an abundant harvest. Soybeans from the subpolar taiga region have
grown well despite the rough environment of the Duman River basin in
southern Manchuria. Firm beans rich in nutrients are used as an ingre-
dient of health functional foods by the ECONET family of companies.
This year, the farmers also seeded soybeans along 250 hectares of ara-
ble land and are awaiting harvest in mid-October. As Unigen Russia
Farm in Kraskino is the hometown of soybeans, the farmers plan to
further develop the agricultural environment to produce better quality

soybeans and rise as a world-class producer of the beans.

By Jaeyoung Choi President | Unigen Russia

O0CTOBER 2012 15
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S5 JHIE fIst 8 2202t IHE Cultivating the land for the soybeans in the spring

S
\/ er

ElXA CHRI2 £0I2E 8|52 M* Buds of soybeans firmly sprouting on the land
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FE21 MAMSH A2l U= 85 Soybeans growing into green and fresh beans
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Visit to
Unigen Russia Farm
in Kraskino

Editor’s note ECONET Holdings visited Unigen Russian farm in Kraskino during three days from 17
to 19 August with the Professor Byeongkwon Park, an Ecologist, and sought his advice about soll,
climate, and other natural conditions in the region and made a research into the wild flowers
around Wisdom Place. ECONET and Prof. Park will engage in joint study to select medicinal plant
to cultivate in Unigen Russian farm, and will study wild vegetation around the place in June and
July next year to create wild flower portfolio. The data will be used in marketing and PR effort.

Chiseled by weather and sun, the nature of maritime area in Russia
resembles grandmother’s breasts. Deeply wrinkled valley has a snug, ten-
der feel to it. The smooth silky skin of younger days is weathered by age, but
the land is still fertile enough to embrace new lives with vigor like young
men's muscle.

The maritime Russia where Unigen's Russian farm is located has every
characteristics of typical wetland. The number of days below freezing point
is long, fog is usually heavy and rain days are more than clear days in this
region. Dense forest of oak trees spread thick green blanket on the land in
summer. Tall and low grasses and bushes grow at a high speed. The harsh
natural condition does not give insects enough time to live. Even birds rarely
live in this area. This is a result of harsh, freezing, and wet environment.
However, conversely it means that this harsh natural environment can be
much useful for a certain purpose.

If we can control growth duration, such environment can provide us opti-
mum conditions to produce clean, safe and healthy food because the
capricious weather and huge daily temperature range prohibit disease and
insect damage. when the huge daily temperature range last long, most of
plants can ensure fruitful harvest in spite of short growth duration,
because at night the plants do not squander nourishment accumulated

during the day. Also, insects are less active in such weather, so they do not
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cause much damage. Consequently, it is possible to produce crop without
insect damage.

By what is wellness characterized? One of the answers is organic farm-
ing, that is to say pesticide-free producing. The vast land of a maritime
province can be the land of opportunity for organic farming even though it is
not easy as it seems. If we will find a plant which suits this natural condition,
arich harvest will reward the vest land one day.

Also this region is our historic and cultural home where our ancestors’
relics were buried. It is our duty to revive the prosperity of ancient Korea.
The humble beginning may be this ECONET farm in Russia. It is surprising
to see that ECONET made a preemptive investment even though the pros-
pect of land is still opaque, but it is even more heartening to listen to the
explanation of the farm employee that they plan to use the land for the soci-
ety and the country. The hope and exhilaration which filled my heart did not
dissipate soon, and | hoped one day | would also be able to join such a noble
cause. My one private wish is that they do not use the farm only for cultiva-
tion, but also use as the base for historic, cultural study and ecology

education for the future of Korea and its people.

By Byeongkwon Park |
The International School for Environmental Education Foundation
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AloEe| 22 of|ZLIMIE! New ECONET Center in Seattle

of| FY| m]F=EH Relocation of
Aol E= o]% ECONET Headquarters
to Seattle

E

2011 119 &5E A 29 s]jel|A] dlzdl AR o= An “All-Employee-Meeting” was held November 2011; the Executive

>,\"

1 B50] A& oA AFS FA|JUL]. FleoflAfi= o][oll tf  Management team announced the Company relocation to Seattle. The announce-
AR AP} 7 ool whE Tkt sEs ARk <
AR o3t Ftoll thgh A G5 AN dsiaA 35 470

7F Ay FAE $I8t At} A Aol 45 24, ECONET Family of Companies. Human Resources (HR) created a folder with infor-

[‘

ment included details and regarding the relocation and commuter benefit

packages that were going to be provided to employees willing to relocate with the

mLo

eS| Bt 5200 sl AR mation pertaining to the relocation and commuter. Commuter fairs were held over

of| Tl 71EAL AL AE o] 1S 20124 7€ 164=  the next four month period by HR so that employees could work with the vendors

ety o7l S0} o] A AJAA HTE EE and map out a commute that best fit their needs.
HAENA oS- 7}% AYlE golglth The ECONET Family of Companies Management team confirmed that the relo-
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O M =2l U A&A Unigen Labs

@ O|A} Fd| B2 2j|o|A| AFR-A Aoffice on waiting turn in Lacey
O M s 152| RUHEE 3214 Univera Board Room (19fL)
O M AE 152| FUHEE AFRA Univera office space (191

cation to Seattle was going to take place July 16, 2012. ECONET Holdings had many
responsibilities to get the transition process started! This has been a very exciting
transition for all employees involved.

The ECONET team kicked off the move by conducting Seattle facility tours for all
Lacey employees. The tours were held over a period of three weeks with the larg-
est tours on June 19th, 21st, and 23rd. These tours allowed employees to see the
ECONET Family of Companies new headquarters. The company provided trans-
portation to employees and on the Saturday tour, provided a lunch. The overall
response was tremendous.

To ensure a smooth relocation, employee communications increased in June
with weekly “Seattle Transition FAQ's - Frequently Asked Questions) and a weekly
“Seattle Move Checklist”. Four Moving Instruction Workshops were offered in
Lacey from the 25th of June through the 5th of July. The goal prior to moving was
for all employees to organize and purge files that were not essential to move.
ECONET held two file purging days in June and one in July.

The last week in Lacey was bittersweet while employees packed their offices to
prepare for the move to Seattle. ECONET Management wanted to make the transi-
tion as easy as possible for employees. Lunches were catered the last day in Lacey
and the first full week in Seattle. Human Resources planned the lunches to intro-
duce the surrounding restaurants to our employees. This transition is allowing us
to form new relationships.

Friday, July 13th was the big day! An All employee lunch was provided in Lacey,
and the sales, research, and marketing departments in Lacey hit the road and
drove 60 miles north to the Emerald City. This move has opened new horizons for

the ECONET Family of Companies and is a new beginning for a great adventure!

By Sarah Edison HR Generalist | ECONET Holdings USA
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New ECONET Center
in the USA

The ECONET Family of companies: Univera, Unigen, Aloecorp, Hilltop
Gardens, ECONET Holdings located in Lacey, Washington, USA, left their office
they resided for the past seven years to a new ECONET Center in Seattle on July
16th. * Customer Care and Warehouse of Univera still remain in the Lacey facility.

In 2010, ECONET Holdings purchased a building for a new ECONET Center. The
building was not available immediately because it was occupied by a previous ten-
ant under the contract that expired at the end of 2011. The tenant, a biotech
company, moved out last December and the renovation project launched in early
this year. Knowing the 2012 Univera Annual Convention will be held in Seattle on
August 9th, the renovation project must be completed by July 13th. The project
manager was immediately hired at the end of January, followed by selection of
architecture firm, general constructor, and sub-contractors. To finish renovation
under the tight schedule with less than 6 months, we spent many hours with the
architecture firm and general contractor to come up with very detailed project
plan. Nevertheless, a number of unexpected issues popped up as the construc-
tion progressed. Whenever these issues came up, the entire project team
collectively sought out solution with rigor, resulting in successful completion of

the renovation within the due date of July 13th.

M A= 15 LHE Atrium (view from the 1°'fL)
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(http://www.marketwire.com/press-release/seattles-life-sciences-biotech-community-
grows-as-univera-unigen-move-new-headquarters-1685102.htm)

New ECONET Center on 3005 1st avenue in Seattle is a four-story build-
ing, with each floor as wide as 17,000 square feet, in the whole provides space
approximately 70,000 square feet. Two semi-basement floors are served as
a parking lot that can accommodate up to 90 cars at the same time. In the
west of the building, the panoramic view of Puget Sound presents itself.
Seattle’s famous Olympic Sculpture Park is only 100 feet away from the
ECONET Center, like our own private garden. Since this park is open to pub-
lic, future outdoor events of Univera can be also held in this beautiful venue.
In the east of the building, the Space Needle, the 500-feet-high symbol of
Seattle, is exuding magnificence.

As we look at each floor, half of the first floor serves as Univera office,
whereas the other half is dedicated for education, experience, training and
conference of Univera associates. Laboratories of Unigen and ECONET
Wellness Center are on the second floor. The 4,000 square feet Wellness
center is furnished with more than 10 brand-new fitness machines. It is
equipped with locker rooms with shower facility. We have reserved another
4,000 square feet space on the second floor for a Yoga Room, which will com-
plete a wide range of total wellness programs for all of ECONETians in the
future. Offices of Aloecorp, Hilltop Gardens, and ECONET Holdings are on
the third floor. On the fourth floor there are laboratories of Unigen and Roof
Top Garden being served as rest area for all employees. In summary, out of
the total available 70,000 square feet, about 50,000 square feet is utilized for
offices, and the remaining 20,000 square feet is space for R&D activities.

The relocation of ECONET Center from Lacey to Seattle has a lot more
meaning than a mere change of location. It not only heralds the grand open-
ing of a new Seattle era for all ECONETians in the US, but also provides us
with a strategic platform to become a leading global wellness

company by 2020.

By Sung-Hwan Ko Executive Vice President | ECONET Holdings USA

*On July 30th, ECONET Holdings distributed an official press release to more than 50 local
and national medias including newspapers, TVs, radios, natural product magazines, and
online news. The official press release can be viewed in the following web page.
(http://www.marketwire.com/press-release/seattles-life-sciences-biotech-communi-
ty-grows-as-univera-unigen-move-new-headquarters-1685102.htm)
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10th Anniversary
of the Founding
of Aloecorp China

On July 20, Aloecorp China held a special event to commemorate its 10th
anniversary of the founding. Aloecorp China is responsible for bringing the
world's aloe raw materials into the Asian market. For the last 10 years, the
company has worked hard to construct a large farm to stably supply aloe and
to produce raw materials of excellent quality. Around 150 employees of pro-
duction workers, farmers, and managerial staff wore t-shirts specially
prepared for the 10th anniversary of the founding and enjoyed a feast.
President Byounggug Min emphasized at the event that the growth of Aloecorp
China is thanks to the efforts made by each staff. He also emphasized that as
long as the staff does not deviate from the ECONET spirit of “bringing the best
of nature to humankind,” the company’s future is very bright. The event was
followed by congratulatory remarks by the staff, buffet dinner, and lottery. It

successfully concluded with the entire staff harmoniously uniting.

By Uisun Jung Assistant Manager | Aloecorp China



A22 ST In Commemoration of
103=4EZ2 7|96 the 10th Anniversary of the founding
of Aloecorp China

A5 Ot 7152 Fele 74, d2F =2 AN0FHS LUCt On July 12, ten years ago, Aloecorp China, was established. Now, we look back and com-
108 ® 78 122, L2 F SFHEF S5 HoH : SIO|HIAAZME  memorate those past ten years.
SEREEANS HRIEACE Ten years may seem short now as a matter of long history. However, let’s not forget the

104, 2l GA2 B e &7tX|z RECE SHX|2H7|H0] A& many things that happened during those 10 years which saw the growth of our company.
Zof lojMs ofEl UE0| B BiCt O S0t RElE E2 UE URT L We have experienced good things as well as unexpected difficulties in the past 10 years. At
SHX| 942 AAE QUACE S|UE UAT ZA A™E QUQICE 2006 10|  times, we were excited and at times, we were also worried. The construction of the Hainan
L ISAHE ol AZ2 & 20| 2 o218 7HNCt FICL o|0] A& Expressway in 2006 brought difficulty to the management of our farm and split our farm
22E M1sE M2sEo| £ SZ22 LIFOACE 2008H00= 324 into two. Furthermore, the Asian financial crisis in 2008 came not long after our factory

A2 AJESSH X ot 2K ofot IMF 217[7F e, ofof] CHA{St7| 28t started production. To respond to the crisis, production had to be curtailed. Our company
Of ML =) Sutof] QIRAT S|AL AR Of2H Z|chH2 2 ZH2lS TSIl then carried out the largest downsizing since its establishment. A total of 37 staff, that is 29

Cl. £37H0| Al Ol A ElRl9] 29%0] dHEtete TERICE  percent of the staff, left the company then. In 2009 and 2010, heavy rains for two consecu-

2009~201040ll= Q1% 24 Z2=2 olsto] & HZH 8lEH| 7|12 Y20 &5 tive years swept away the aloe farm that we arduously worked on. We couldn't even take
Z0| SHEROLEl0| SHICIZt 2|0 HFACE 201 2 ==X gls A=O|ICE  the time to bitterly weep.
SHX|OH A2 F XIS 2 SIS AHZIS T X1 BH0HS0| Eof M2 = However, the Aloecorp staff have worked hard with a sense of duty and joined forces
1 Xt 1002t Mg SOt 8H AAS slIMRACE SXf R2l=  with each other to overcome all obstacles for the past 10 years. We have grown into an
1509 A=, 3,0002t #lot/dg =atst= OiEH, J2|11 2002t 2| excellent company dutifully paying tax of CNY 2 million a year with 150 as regular staff and

OtiAo| LiM| SR & Alsishs 58t 7|22 MASIQICE Oli= 3l0Jkt  annual sales exceeding CNY 30 million. This has also greatly contributed to the develop-
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ment of Hainan. We acquired the GMP, IASC, HALAL, KOSHER, and QS certificates and
etc. and got the benefit of “an excellent export company green terminal” from the Hainan
government. In addition, in 2010 and 2011, we received benefits of a total of CNY 1.3 mil-
lion given to outstanding companies by the Chinese government. All of these
achievemnents were thanks to the teamwork, sacrificial devotion not fearing difficulties,
passion and wisdom of the Aloecorp staff. As the representative of Aloecorp China, |
would like to take this opportunity to thank the staff for their devoted work for the compa-
ny and my family for having been understanding of my busy schedule.

Looking back on the last 10 years, we should not forget those who fully devoted to first
build the company. Ten years ago, the company only had two staff working in the office.
The staff maintained the office by exporting two tons of aloe per a month and went through
hellish times to build a factory and farm in the vast field of Jiaxin Village where water, elec-
tricity or office did not exist. The difficulties and weak living environment back then were
unimaginably harsh. Our current staff does not remember the names of the initial staff,
but their achievements will be remembered in history, | believe. Thanks to such efforts
made by the staff of Aloecorp, we have developed this far, in my opinion. | express once
again my respect and gratitude to the efforts and devotion of Aloecorp staff so far.

Based on the basic ideology of ECONET of “Bringing the Best of Nature to
Humankind,” the entire staff of Aloecorp China, including those working in the factory,
farms, sales, purchasing, general affairs, human resources, and finance, will not fear to
take up new challenges and march forward. Ten years have now become history. And we
will take up new challenges, again sacrificially devote and not fear obstacles based on the
spirit of ECONECT from this new point in time to create a new history.

| take this opportunity to express my gratitude once again to all the staff who have
worked hard for the company. | wish health and happiness to them and their families and
the continued growth and success of ECONET.

Thank you.

By Linda General Manager | Aloecorp China
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Univera Wellness
Kids Camp

“I'love you! Be happy! Wellness morning!”

Univera Green Kids Camp is one of the benefits for Univera UPs
(Univera Planners) given on the motion of “a community where all can
share purpose, dream and happiness together.” It is an opportunity for
children of UPs to have an enlightenment about the job of their parents
and to have a sense of belonging and pride. The camp was originally held
twice a year, summer camp for children of 4th to 6th grade in elementary
school and winter camp for children in Middle School. From 2012, any
children of UPs in the rank of Wellness Coach or higher can apply for

summer camp.

AT Year LI History
A S5 K 72
1987 o e
The first camp held in Pocheon farm
SHA| ZH= o 15| AlA
1987-2007 il T
The summer camp became annual event
- MBS} ABtEiEiS S6t 2T 2 T2 Y T2HE HY
Camp programs were developed with the collaboration with Chungkang College of Cultural Industries
- SH G ), 31 (S S The) A of 23] AA
- Wellness camp became biannual; Winter camp for children at middle school, Summer camp for children at elementary school
o 18] 3P4 A= 71 oY
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Summer camp is going to be held on annual basis
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In 1987, the camp started with about 20 kids in farm and valley in
Pocheon, and since then it has been held every year without exception.
Even in times of economic stress such as foreign exchange crisis in 1997
the camp was held, and the company tried to deliver sincerity toward
Ups through striving to find better location, facility and also expand num-
ber of children invited. Seungwoo Baek, who was in charge of 1996 camp
said "At that time, it was hard to find facility which can accommodate
large group, so we could invite only 80 kids at one time. In those times,
good facility or quality food was hard to come by, but we had such a great
time together in the nature, having a picnic to forest, drawing pictures,
splashing water at creeks and experiencing funny ghost play.”

The thought that these little gatherings leads to greater happiness in
the future is the cause of our efforts to spend time with each and every
kids and make them happy. The camp started with 20 kids and has
grown to invite 400 kids now.

For the 26 years the camp has changed in tandem with the tide of
times. The change was supported by Chungkang College of Cultural
Industries. In the past, camp aimed at having fun and finding self-
respect, but today’s camp needs to include learning through pla
keeping pace with the children’s growth. To this end, ECONET collabo-
rated with Chungkang College of Cultural Industries from 2000 to
develop camp programs. As a result, three programs: love for human
being, love for nature, love for culture were completed, and the
University’s campus was utilized to run the camp. The biggest benefit is
that the programs are prepared by special departments and professors
of Chungkang College of Cultural Industries. The program called “a day
of love for culture” has been running with the support of special depart-

ments such as “surface design”

“food styling”

“character design”
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“traditional percussion music,” which children does not often experi-
ence. The program is taught by professors of the departments. “A day of
love for culture” Program is known as one of special and unique experi-
ence provided by Univera.

The love for human being program is a very special experience in
which children can learn sense of unity and attitude in group, coopera-
tion with friends and gratitude to parents, which lead to high self-
esteem. The love for nature program shows children how to appreciate
the nature and share the benefit with others.

Junyong Jo who was in charge of the project in 2000 said “We focused
on safety, giving opportunity to join for more children, and making the
camp a special experience.” The camp has been changing with the
times, and it will continue to change to match the times.

The camp is opportunity for kids to learn and for those who run the
camp as a planner to learn about leadership, an ability to cope with unex-
pected situation and quick decision making skill. At the end of the camp,
UPs are moved by how their kids have grown, and their gratitude toward
parents. They thank us for preparing and running the camp, and their
appreciation answers the question of why the camp has continued for 26

years and has to continue in the future with the history of Univera.
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Univera camp is free, but only children of UPs can apply for. Univera camp
is not the best, but it is the only place to feel and learn about the nature,
human, and culture at the same time. The camp does not make money for
the company, but UPs who have ever sent their kids to the camp will love and
trust the company all the more. | hope that more and more UPs could gain

the strength, love the company and be together with it through the camp.

By Ik-pyo Jeon Assistant Manager | Education Planning Team | Univera Korea

Interview of a volunteer
at Wellness Kids Camp

@ Please briefly introduce yoursel.

My name is Jihae Kim, a junior majoring childhood education at Chungkang
College of Cultural Industries.

® What made you a volunteer for the Wellness Kids Camp?

| read a notice on the web page of my department, and asked a senior student
about the camp.

© You joined the camp several times. Why?

During the camp, my job was to make contact with the parents of the kids. | am
going to be a kindergarten teacher, so | thought this experience will help me in my
career, and it was a rewarding experience. | made promise to kids to meet again
next year, and volunteered again to keep the promise.

@ What is the most memorable experience during camp?

The children write a letter to parents, or to whom they thank. Some of the kids
wrote to their teachers at the camp. One time, | read a letter from a sixth grader at
elementary school at the dormitory room after all the activity was finished. And it
made me cry. It was such a moving experience to read letters the little kids hand-
wrote, and so it is the most memorable experience to me.

© What is the most rewarding experience during the camp?

They massaged my shoulder even though | did not ask, and write “I love you.” “My
teacher is the best!” “[ like you the best.” in their letter and their diary. | always
worry that the small children might not enjoy the camp because of bigger ones, or
bigger kids might think me only caring for little ones, but they really take care of
each other.

® What do you think about Univera?

Namyang Aloe! | heard that the founder of Chungkang College of Cultural
Industries, the late Chairman Yunho Lee, founded Univera before the University. |
had ever watched video about his life on the university web site. His legacy and
spirit behind the foundation of the University made me trust the company. That is
also the same with the image of Univera. | can totally trust the company!

@ What is your impression on the Univera staff who run the camp?

| remember most of the people who ran the camp. Sometimes we were told off
because we did not practice enough for the performance for “welcome night,” and
we were ashamed and sorry. However, they forgave us soon and gave us bundles

of food and encouraged us to make it. | really appreciate them for all.
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Naturetech started holding a “Family Day” on April 18, 2012. The event
is part of creating “a community where all can share purpose, dream
and happiness together.” A family day is set once a month to get off work
30 minutes earlier. The time enables the staff to spend more time with
their families or colleagues or for self-development. This will in the end
help keep a balance between work and personal life.

The event has been held four times until July. In August, an event to
invite the staff’s children was held. The Naturetech staff leave work at
5 p.m. every third Wednesday of the month to spend more time with
their families or colleagues. Some become a cook for family and oth-

ers become a gardener. Some also participate in their children’s day

Naturetech’s
Family Day Event

care events or enjoy the sweetness of new marriage. Staff residing in
dormitories spend time with their roommates and some teams enjoy
an eat-out.

As the company started holding the family day, it has provided KRW
100,000 to three families (teams) each month by selecting the best pho-
tos of family days through a contest. Those not supported also prepare
PPTs of their activities to share them with the entire staff via monthly
meetings and intranet EGGS. If holding the family day continues, a culture

wherein the staff and their families are both satisfied will firmly settle.

By Taewan Kim | General Mangement Dept. | Naturetech
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A Happy Workplace
with the Children

Naturetech held an event for its staff's children on August 14, 2012. The
company had held many events so far to create a happy workplace. The com-
pany was certified as a Best Family Friendly Management, but this was the
first time that families of its staff visited the company and experienced it.
However, there were many difficulties from the start to invite the children. Not
only was it difficult to reach the company by public transportation but the chil-
dren were so busy despite the summer vacation. The shuttle bus time was too
early for the children to come; many were also studying in private institutes.
Nonetheless, 25 children of middle school to non-school age participated in
the event and experienced a happy workplace.

The event proceeded as follows: An introduction of the company while eat-
ing sandwiches, On-the-spot study while fathers explaining, Photo time with
family and clay art, Making hand cream, Lunch time, Making pottery and rice
cakes (Munkang Pottery Making Hall), and Coming back home with presents
of the company.

The program, however, was so heavy for non-school age children that some

went home earlier than intended. Despite this, most children actively participat-

I
0 ZAXYE A5 rf2lef uas Fole
™ Naturetech staff and invited child.
« @ [5][E ALIO] 0f2I0| Sol|7| MAAIMS HojFn k.
Showing the production facilities to the children
© YUAIM Fof Fof 20| M7l g of2lo]

S E
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A child asking a question during a tour in the production facilities
@ 0{ZI0|E ot MAA|HE HoiFm QU US| AL
Naturetech staff holding a child and showing her

the production facilities

O SIEE Alde HY S0l sIEMME 0127] thzl
Naturetech staff explaining cosmetics facilities

1 @ 23{0|2 %X}E BhED QU= of2I0lE.

Children making clay frames

@ YAtS o

Group photo affer the event
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ed in and fully enjoyed the program. In particular, they were very curious and
happy, passing through an air washer that removes dust with wind and using an
earphone to listen to the explanation before entering the factory. Pounding with a
rice-cake mallet was also another fun activity they enjoyed. The cosmetics
emulsification experience was carried out for the older children for safety pur-
poses, but it became so popular that some younger children also wanted to try it.

| was actually worried and anxious because | had never done something
with children till then. In the beginning, | was shouting so much to ask them to
quiet down. But, | soon realized their characteristics and could meet their
needs. The children also identified with me that they soon warmed up and fol-
lowed me well, calling me a teacher. Watching the kids go back home, holding
their parents’ hands on one hand and a gift (Red Ginseng Tonic Kids and
Culture Gift Certificates) on the other, made me feel proud. Watching these
children and hearing them say “see you again next year” will be a scene | will

not forget until next event.

By Sunghee Kim | General Mangement Dept. | Naturetech
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S ot Dreaming of a Life
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Editor’s note A reporter of "TECONETWAY; visited a Univera distributor to listen to vivid stories.

HEX} F o adRol, ZIX7F FE LA i2|E S Fopt oM SEte] st of

OF|E EQC). RUHEI FEHd=2 &2 U2t at= BIX|3] 7| Ah= Cl21f 2H0] The reporter named Jihee Min from Univera Korea visited Cheon-an Dream distributor and gave
242 Mol Zic) her impressions as shown below.

FaAA=0ll SOMAL W =oll S0i2 A2 7ulS0| 211 U= o|FFUCt &39] 2 As soon as | entered the Bu-kwang Bright distributor, what caught my eye were the name tags hung
%% 7t&ol = =Ootet @Eo| ofu2t, ol 1t 2E0| 2 Ml Aotet WEES TkE around Univera Planners’ necks. The tags were not the usual small tags worn on the left breast but
S0l 2=5 ol 21 Qlct 0lF7F X SEoHA QALE SHRIOIA f Y= large tags worn in the center of their breasts with their names and positions written in large letters.
USZT AEO|A ERUC). OlF= ZHEHRX|TE ojo|= CHEES| ZiCh M 2= 0l50] 7 I was curious of the reason why they hang them, so as soon as | greeted Head of distributor,
o £2o| 0|52 & oA st =&t Ao|X|gh O E2stA= F7ol Aot £+ Jungchan Kim | asked him about it. The reason was simple but very meaningful. First of all they
o ofiZ =2|H RuSolA| 2219 o|F0| E2l= 7I3E F1L 4lof J3ick= Aol hang them for those coming in for the first time at the distributor to easily learn their names by
C}. “ol2{st Alst ZIoIMPE] RESoA| 2212 Tkx|E BHA| sHFED AT AL heart. More importantly, it is to provide the opportunity to have the Ups get called by their names
Zho| Bliz{7} vITt 2OtX|= Mol EAH FMTEX| Fotzh Lto| otES AldlsHAl Z instead of a mother or wife of so-and-so. “The head is working hard to help UPs find their true value
MU even from the seemingly trivial circumstances!” Kim’s consideration for UPs lifted up my spirits and

made my travel up to Busan on a rainy day worthwhile.

1993 d At $- Bsleh W A ol wdZA o] SAE Ul A professor in the first class | attended after serving in the military in
Aok F7] Mol & 5l Ale A shis ZobA AuA] 10geZ A 1993 gave me homework to “write 1-2 pages about what you really want to

ru&‘l

2 A BAREokiA 2
= 2}, SRk U7 AT S 412 9
o ok 70 ymlel] whAT) Uik 114 sk

73 A 10d St U= 1 AEA

Bl Ui ARIEA BALE FAZ UL do before passing away.” Because | was active in a volunteering club then, |

_L,

o] Tolo1x] A8ks| Ea)r| u) naturally wrote about volunteering. However, | did not really know what |
= Ao] FSRIA & 4= ¢le],  reallywanted to do with my life that | pondered about it so much. Because |
o Ale]mA Askth 72Uk did not know what | really wanted to do, | lived the next ten years suffering
g Yz TR 3531 A4l s RS wEl ok 1d F, 100d from so much stress. However, | am now enjoying a happier life than any-
S7F A7) wiiolt), Fole 915ke] ofEgA Alolok 5= ¢hHEE oneelse because | can picture myself within the next year or ten. Although
A &4 A ) not completely tangible, | now have an idea of how | should live for what.

| joined Univera in 1996 as a lecturer of Namyang Aloe’s education
team. After that, | was dispatched in 1998 to the Busan sales headquar-
ters as a sales consultant as part of the company’s talent nurturing
policy. Until then, | did not feel the corporate vision and mission connect-
ed to my life. However, | have now come to realize what they truly mean,
thanks to having met many colleagues at Univera and mentors such as
distributor presidents. Then in the spring of 2003, something strange
happened. While singing the company anthem during a monthly meet-
ing, | suddenly felt each cell in my body trembling, even though | was very
tired from having drunk too much the previous day. It was as if | had

rediscovered my life in the company, which | had previously found boring
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without any specific motivation. It was as if the knowledge and experi-
ences | had accumulated over the last 30 years and the dispersed
emotions and feelings were being assembled into a shining crystal
inside my body. | began to see a vision and the value of my life that | had
hitherto not felt because they were scattered about.

Since then my life’s point has been “Value.” During a staff workshop in
Russia in 2004, Chairman and CEO Bill Lee gave his opening lecture out-
doors. While listening to his lecture there was one theme | could
empathize with: values. “Although our company’s chairman and | work in
different spaces, we have the same philosophy,” | thought and realized
and was proud of it. When suddenly the chairman asked me a question,
“Who do you think we are foremost working for?” To this, | readily
answered, “It is the UPs working on the field. Univera needs to work
hard to change their lives.” My answer was the same as that of the chair-
man. Since then, my conversations with Univera colleagues and
distributor presidents have been forward-looking debates about the
direction our company should work toward.

One usually finds the passion to work when the corporate philosophy
and vision match that of the individual’s. In the fall of 2009, | was pro-
posed to do something on my own. | was proposed to run for the
distributor position, and although | pondered at it first, it took me only ten
seconds to decide. It is not easy to change jobs but what passed through
my mind during those ten seconds was the “direct realization of true
value.” Because | had provided consultation to distributors for about ten
years, | did not think it would be difficult to be one. I had a sales philoso-
phy | had held on to since working as a sales team leader. “Imagine! And
you will definitely realize it.” Another is “Change or Die.” | wanted to instill
these two thoughts into UPs working with me. We shouted these two

mottos every morning with one voice and shared the goal of becoming
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the best distributor nationwide by 2014; | started with my UPs in 2009.

Within one year, last October 2010, our sales doubled that our distribu-
tor’s level was upgraded. Our distributor was ranked 45th among 400 or
so distributors. To the UPs who had fallen into mannerism as having
worked for a long time at the Bu-kwang Bright distributor, |, as a presi-
dent with experience in Univera, instilled in them the creed to be better
distributors. To draw the tendencies of the UPs and the ambience of dis-
tributor closer to the values | wanted to realize, | personally led morning
classes usually led by executive UPs. Slowly, the UPs came to share the
same values. If we continued this trend, becoming the best distributor in
Korea would seem highly likely by 2013. The distributor culture slowly
changed in sharing my vision and goals.

However, a crisis always hits during rapid growth. Some of UPs felt neg-
atively about it and neither followed the basic principles nor shared the
distributors’ values. Through morning classes, consultations, and trainings,
| tried to change their mind, but they did not follow. | therefore fired one-
third of UPs in 2011 for a better future although it was difficult at first. The
entire distributor was shaken because of it, sales dropped, and the drop
became a source of stress. But | gathered myself up and went over various
trainings and distributor case studies on overcoming crises, leadership,
marketing, and strategy | had learned while working as a sales consultant
in Univera. Back then | had applied them only for distributor consultations
but had felt | would one day need them to personally manage a distributor
that | had studied well during the trainings. | studied with senior presidents

of distributor; got fit by swimming, and trained my heart so as not to fall
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apart from small failures. | pledged not to be shaken, based on the creed

that this was what | was best at, having worked for ten years in Univera and
building much experience in sales and organizational relations.

Although we haven't grown as much as expected, | no longer shrivel or
blindly worry about the future because | know how to lead the distribu-
tors well. Although it takes long, | believe it is necessary to use various
strategies and methods to steadily create a positive ambience and cul-
ture and build a vision with UPs based on a shared culture. For example,
to liven up the mood and to raise the attendance rate on rainy days, we
held bingo events that would get them to win prizes. It may seem just like
a simple fun game. During the time | explained to them about the prod-
ucts given as prizes together with official announcements. As an
example of integrating learning with play, it helped create a fun business
management culture in the distributor. | believe it is my duty to create
such a culture of the distributor and spread it to the UPs. Although our
sales are not yet something to boast about, the UPs of Bu-kwang Bright
distributor working with me are all happy now. Our values are not just
focused on raising sales but in making UPs enjoy working.

What my UPs tells me teaches me how to live for what. “l am happy to
work with you. | changed a lot. | stopped behaving or thinking negatively.
You won't fire me if | want to work here for the rest of my life, will you?” We
are now starting all over again with the pledge to create an exciting Univera

distributor. | love Univera. My life’s value is being created through Univera.

By Jungchan Kim Head of distributor | Bu-kwang Bright distributor
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The Ones
in the Spotlight

Editor’s note In 2005, photographer Jongmin Kim took pictures of Aloecorp farms in the USA and Mexico
atthe request of Chairman and CEO Bill Lee. The photos were going to be displayed in the ECONET Center
which was to be built by the following year. Afterwards, Kim published a photo book “One Truth“with more
photos from ECONET farms in China and Russia. The following is his impression of the Aloecorp farm in
Mexico, quoted and edited from his essay of the photo book and his interview in 2009.

“It was now in Mexico. | drove for some time along a two lane road (one lane headed
in each direction) which almost looked like something a giant knife had carved
straight into the desolate land, which showed no signs of mountains anywhere. There
was no visible sign of human life, only the occasional road kill of local wildlife on the
road. One of the carcasses, thought to be dead, suddenly flew up from the road. | was
completely startled. It was a black eagle; the kind that appeared on the Mexican
national flag. The trees were not tall, and had many small branches that grew out
sideways in the way the wind instructed them to. After five hours of driving along, |
reached hilly terrain and could now glimpse the first signs of mountain. These moun-
tains were scattered here and there and were not very high but kind of leveled out
horizontally. In aword, the landscape here was extremely horizontal.”

“Finally after driving through the endless horizon, | viewed in the far distance some-
thing that you could call a real mountain, also resembling a crater. Standing high aloft
the flat terrain it could be viewed from the port of Tampico, and thus was valued by the
ancient Indians as an important landmark in determining the direction from the port
towards the inland. Beneath this landmark, lied my final destination, the aloe farm.”

“When | first arrived at the aloe farms of Tampico | did not have any ideas as to what
I would photograph or how | would go about photographing it. | merely stored into my
camera, images, of the strange and unfamiliar sights that were displayed in front of

my eyes. Then one day, | suddenly began to see the separate images of each individual
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person, working throughout the vast farmland. There beneath the blazing sun, the air
so hot and suffocating, were the people who had become one with the aloe which they
were harvesting. Faces which represent the most primitive and original form of
man’s everyday life; labor and production. It is the noble work of these laborers which
make the lives of the people who live in cities thousands of kilometers away, and have
no opportunity to step on real soil, plentiful and healthy.”

The farmers did not look particularly splendid or gaudy. They neither look happy nor
sad. “Just stand still.” | wanted to take a photo of them just as they were. | wanted to
take a picture of them face to face just like a photo in driver’s license. What | wanted to
do was to shed a spotlight to people who has never been in light. Like a pin-point light
on the stage, | would shed a light on the farmers who stand against the background of
the nature. It takes time to take a picture with a hooded camera, so | took Polaroid pic-
tures first and gave them out. The farmers looked at the photos and grinned. The
pictures would be hanging on the wall of their country cottage in Mexico, or in their

aging albums, as a memento of a photographer from the Far East. At least, | expect so.
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ECONET Book Club

Knowledge can be communicated,
but not wisdom.

Hermann Hesse

Shifting Sands:
A Guidebook for Crossing
the Desetts of Change

Title Shifting Sands: A Guidebook for Crossing the Deserts of Change
Author Steve Donahue

People often use climbing the mountains as a metaphor to describe
life. But reading this book made me think that life is more like crossing
the deserts than climbing the mountains. The most important moment
for those climbing the mountains is the moment right before reaching
the peak. We may live life pursuing a goal, but just reaching the goal is
not important. This book made me look back into my life to check if |
have lived my life by only looking at the top of the mountains, valuing

results instead of the ultimate goal and contentment in life.

“Follw a Compass, Nota Map.”

In a life's journey such as crossing the deserts, a compass is more useful
than a map. That is, instead of living life on a decided course and plan, it is
better to use a compass to keep moving in the right direction even if we get
lost at times.

“Stop at Every Oasis”

We need to stop and rest when we find an oasis to regain energy, look
back on the treaded path, correct what needs to be corrected, and meet
others travelling on the same road. An oasis provides space to practice

living a diligent life each and every moment and this is the most important,
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meaningful, and enjoyable time.

“When You're Stuck, Deflate”

The situations that force us to stop mean that we need to deflate our bloat-
ed ego to move on. If we deflate our ego even just a bit, we can get out of
tangled interpersonal relations and go to a healing oasis to communicate
with others.

“Travel Alone Together”

When we face a crisis in life, we need to ask for help early on. If not, we risk
falling into a deeper crisis. When we can't solve problems alone, we
should immediately ask for help. But in the end, no one can possibly cross
the deserts on behalf of us.

“Step Away from Your Campfire”

Everyone have warm and familiar campfires. We
want certainty and repetition such as family,
friends, home, work, and interpersonal relations.
We don't like ambiguity and risk. However, we
need to step away from campfires to cross the
deserts. That is the starting point.

“Don’t stop at False Borders”

In life, borders can be turning points and truthful moments. They pro-
vide us the opportunity to greatly grow and heal internally. When we
can't move forward and we stop at false borders without fully exercising
our potentials, the passion in us will also die out. Challenges to false
supposition and belief are equal to challenges to bluff of border guards.

Most of people believe that if they were to live life with certain goals
and worked hard to achieve them, their success would be guaranteed.
However, life does not usually proceed in an orderly manner as planned
and set. It will frequently turn out quite differently from our plans. We
feel anxious about this uncertain future not because we don't know how
to reach our goals but because we don't know what we really want and
where we exactly are. In crossing the deserts of life, it is our creed and
values that will guide us like a compass. The path which we chose to
march to cross the deserts of life should be deeply meaningful and clear.
It should clearly include the purpose and meaning of our lives and the

reason we exist.

By Youngil Cho Manager | General Mangement Dept. | Naturetech
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Hol= AL Things We Can See Only
When We Stop

A5,
H 24 Hej=
e
HE gHFH, b24 Hol= HE
pseN sl ool bl
ST} Mo~ =m__',;___;:.-- ‘p Title Things We Can See Only When We Stop (Korean Edition)
LF AlS npauc]. gjok 3t o] o 9l s A 7f | am busy nowadays. The things | need to do are piling up. Despite tak-

L ol sliof & oo ZolEA] oY = e g ing care of each of them, | cannot shorten my list. | feel like a running
= U AT A S 95 SR O AR st horse gasping for air. Around me, people seem to be enjoying a leisurely
A 297 % =) Uik o) o]2A 3 AT delof e = life. Why is it | am the only one panting? Wanting to take a break, | started
F Av= 7R sl 28] A ARES Yz, THE surfing on an online bookstore. | found out that the “Things We Can See
H |24 Bo)= A5 HAEAY Isoleht) £43] U= Only When We Stop” was the top bestseller. Actually, | don't like this kind
ol A& R GIFISIA] §histh o) A8l Folw ) o] of books because | find it useless to listen to comforting words that could
HE A 2 2] w2 Eornftel] wiitolt) 1| fitin any situation. But on that day, the title caught my attention.
1wt 1 Aol & o Yot Yes, let me stop for a while. Let me take a rest. | immediately bought

T, 27 TolEAl 27 AojrAl 48 vE S 53 the book and it was delivered in one day. Laid before me was a mirage
1, QI ABLE] S gk W o] o] AE- i) ¢ illustration of artist Chang-heon Woo showing a peaceful world that
e Z7te] A71F 2 17 o] APl EAlEHA] eks H-2-gh does not likely to exist in the real world. The cover helped me escape
AVdE eskol] A =9kt Fo] BARE Yol rl3-S 4| from reality. The drawing of it showed three people, seemingly a family,
A HoluA vEEIT) 81 71E9) =8 A Algko] &8 A v holding hands together. Just by looking at the cover, | had an impression
23] A= TRolt) B AT B of~ TGl Aof| Sivjlo] that “I should not get anxious and suffer from so many things in vain, but
7} Zo|x] Wl 1y = HRFelE Azbo] £tk A8 Wz} take some rest.” As soon as | opened the book, monk Haemin's words
vz} F] o] vl Al $12e] WS Wit comforted me.

o AEA U 2] Al vgke] WzkS Zto Ml ale Al “Don't mind the others and find your unique color. You are the most
Aol 71 s AU gl wolok AR 17)E 4] precious person in the world.” | naturally bowed and opened the book.
o FRIAE Sl S BHLE ZEZ T Ao 7k HE The title of the prologue was “Stop for a while and learn to love yourself.”
UE Algal= nhe-2 7). ole), witH Wiz} vpi e} Yes, this was it! My busy life was not for me but for others. | lived outside
£ $Jgtk ato] ol ElQlS gk ol UE Wl Q1439 my life, | thought. The monk said, “Stop ruminating on the past or imag-
Hlzol| =31 AL AIITE AH-S Lol A wsdic) ") ining an uncertain future and take the time to hold your breath.” | was
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instructed that to stop the past, present and future time and to take the
time to “contemplate” myself out of my body was what | needed to do
from now on.

The book was mainly composed of his writings on his Twitter account.
But the words that touched me the most were “If your heart is busy,
realize it. If you feel frustrated, realize it and if you are angry, realize it.
Realizing these feelings of busyness, frustration and anger will enable
you to escape from them at that time of realizing, because the process of
realizing in itself is originally clean.” My heart had been filled with
resentment to situations that made my life difficult and with complaints
and hatred against those people who did not help me. Realize that
heart... | suddenly felt as if | had the other eye to watch myself.

Before reading this book, | had never imagined myself out of my situa-
tion. But the monk’s few words seem to hit on my soul by a ton of weight.
Other words such that “Just like dealing with a fire, dont get too close or
far, and keep an appropriate distance from anyone.” or “The more pain-
fully a bell is hit, the further the sound spreads out. Without the arduous
efforts on today, you cannot move the world.” comforted my heart.

They all seemed to tell me to love and understand myself better.
Maybe today, | can spend a less busy day. | just followed the monk’s
Twitter. | carefully closed the book and promised to remember the pre-

cious words of the monk.

By Jaeyoon Lee | Business Division 1 | Univera Korea
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(ECONET Book Club) is waiting for your recommendation. You do not have to write a long article.

You can just inform us of a title of a book. What would you like to recommend right now?

Please tell us about your interesting reading experience, and what you would like to share with fellow ECONETians.

E-mail minsun(dnamyangglobal.com
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El Bernal de horcasitas

El Bernal de horcasitas es el emblema de Tamaulipas ya que es la
Unica sierra que se encuentra aislada de la zona montanosa su altura es
de 820 metros sobre el nivel del mar. Cuentan las personas que hace
anos una avioneta se desplomo en el cerro del Bernal ya que el cerro
tiene magnetismo y la descontrolo es por eso que se estrello con el cerro.

Cuando era pequeno le pregunte a mi abuela sobre el Cerro del
Bernal, sobre sus historias y me conto que el cerro del Bernal era un
volcan inactivo, que en cualquier momento hara erupcion, pero no sera
de fuego si no de agua y el pueblo de gonzalez quedaria cubierto de
agua. En la subida del cerro existe un ojo de agua el cual es agua dulce y
fresca, las personas dicen que esto posiblemente se deba a que en el
centro del cerro exista mas agua y busca una salida, y por eso también,

dicen que es un volcan inactivo pero de agua.
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Mucha gente dice que el cerro del Bernal es un peligro para excursion
ya que existen muchos peligros como animales salvajes y es peligros
subir hasta la parte mas alta del cerro ya que si no saben escalar corren
el riesgo de caer. Varias personas comentan que mucha gente desa-
parecido al tratar de llegar a la sima.

Hace tiempo comentaron que un grupo de turistas extranjeros decidid
salir de excursion hacia el cerro y se perdieron, jamas se supo algo de
ellos, dicen que el cerro se los trago ya que ni sus pertenencias, ni nada
encontraron de ellos, es por eso que mucha gente tiene miedo salir de
excursion hacia el cerro porque no saben

siregresaran.

By Carlos Maldonado Comprador | Produccién
Aloecorp de Mexico




The Bernal de Horcasitas better known as “Cerro del Bernal” is the
emblem of the state of Tamaulipas, it is the only mountain that is isolated from
the mountain chain, and its height is 820 meters above sea level. People says
that once, many years ago a small plane crashed into the hill of “Cerro del
Bernal” because of the magnetism that exists around this mountain.

When | was little | asked my grandmother about stories of “Cerro del
Bernal”, and she told me that this mountain was a sleeping volcano that
could eventually erupt at any time, not with fire or magma, but water instead
and Gonzalez Town will be totally covered by water. On the way up to the hill
there is a fountain which is fresh and cool, people say this may be because in
the middle of the hill there is water and it looks for a way out, so that's why
people believe that Cerro del Bernal is a sleeping volcano of water.

Many people say that the Cerro del Bernal is dangerous to hike as there are
many dangers like wild animals such as panthers and others. It is unsafe to
climb to the top of the hill because if people do not know climbing they are at
risk of falling down. Some people commented that many persons disap-
peared while trying to reach the hill.

Some years ago there was a group of foreign tourists decided to go hiking
the hill and they just disappeared, never knew anything about them, people
says that the Cerro abducted them since neither their possessions, nor any-
thing were found , so that's why many people are afraid of hiking the hill
because no one knows if they will return. So we can dream it but do not try

climbing.

By Carlos Maldonado Purchasing | Production | Aloecorp Mexico
Translated by Miguel Gonzalez | Aloecorp Mexico
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Mi nombre es Omar Orozco, y trabajo para Aloecorp de Mexico desde hace
ya algunos anos. Sin embargo, en mis tiempos libres participo de un trabajo
familiar el cual es llamado como apicultura en donde mis padres dedican al
menos el 90% de sus actividades a las tareas de este trabajo. Desde 1990, mi
padre se vio envuelto en la apicultura de una forma poco activa y practica-
mente solo como un pasatiempo.

El ciclo de vida de una abeja es muy interesante, considerando que viven
solo 45 dias y que son la fuerza de trabajo de la colmena. La organizacion, con
la que se estructuran es sorprendente, puesto que a lo largo de su vida una
misma abeja cumple diferentes funciones como limpieza y recoleccion,
pueden viajar hasta cinco kildmetros para exploracion y reconocimiento del
lugar para encontrar agua y flores para extraer su poleny su néctar para con-
vertirlo en Miel. No obstante, necesitamos ser cuidadosos y tener precaucion
al estar cerca de una colmena, ya que su agresividad para defender la colme-
na pueden poner en riesgo la vida si somos atacados por ellas. Es por ello que
durante el paso de los anos, el interés familiar sobre las abejas, su forma de
trabajo, organizacion y el fruto de su trabajo crecid entre los integrantes de la
familia, aprendiendo de ellas y capacitdndonos constantemente para su
manejo, asi como las técnicas para el aprovechamiento de las abejas y la
diversificacion de los productos de la colmena creando derivados que poten-
cializan los diferentes beneficios de la Miel, polen, propoleo, Jalea Real, etc.

A raiz de esta diversificacion de productos, la comercializacion de los pro-
ductos empezo6 a llevarse a cabo y con ello nacié DELK que es el nombre de
nuestra PyME (small bussiness). Mi padre es quien se encarga en la mayor
parte de las actividades del campo tales como recoleccion de miel, limpieza
de cajones, alimentacion de las colmenas, etc. Y la elaboracion de los produc-
tos tales como jabones, multivitaminicos, etc son elaborados por mi madre,

quien se ha capacitado constantemente para aprender las técnicas para la
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DELK,
EI DULCE SABOR
DE LA VIDA

elaboracién de los productos con la mayor calidad posible.

Durante todos estos anos no todo a sido sencillo, tiempos dificiles han suce-
dido y cada ano se espera mas dificil que el anterior, ya que dia a dia los
problemas de la deforestacion acaban con los espacios de las abejas, los
insectos de mayor importancia en el ciclo reproductivo de las plantas a través
de la polinizacion, esto como consecuencia, la cosecha de Miely sus productos
son cada vez mas escasos. La africanizacion de la colmena, fue otro tiempo
dificil en el cual las abejas sufrieron un cambio genético en la mezcla de abejas
africanas y otras razas, surgiendo una raza hibrida mas agresiva que otras
razas de abejas cambiando radicalmente el esquema de trabajo de los apicul-
tores de muchas partes del mundo, y particularmente en nuestros apiarios.

Actualmente los trabajos necesarios para la cosecha son una larga lista,
entre ello, limpieza de cajones, instalacion de tratamiento a las colmenas,
inspeccion de la calidad de la colmena y no menos importante la certifica-
ciones de inocuidad, programas a los cuales estamos adscritos para
garantizar la calidad del producto.

El dia de hoy, nuestros productos son llevados a diferentes partes por per-
sonas quienes los han probado, y las ganancias de las ventas son reinvertidas
especialmente para el mantenimiento y alimentacion de nuestros apiarios,
adquiriendo abejas reinas de mejor calidad y menos agresivas para mejor la
genética de las nuevas crias, vitaminas para las abejas y alimentos nutritivos
para ellas, asi como medicamento para tratarlas de enfermedades y hacerlas
mas productivas y mas resistentes a enfermedades.

Creo firmemente que la recompensa de este trabajo siempre esta, no solo
en nuestra mesa, sino también de las personas quienes confian en nosotros
para endulzar sus dias.... Puesto que para mi, no existe experiencia mas

dulce que la que se tiene consumiendo la Miel de colmena.

By Omar Orozco Lopez supervisor| Sistemas | Aloecorp de Mexico



My name is Omar Orozco and | work for Aloecorp since some years ago.
However, in my free time participate of a family job which is called apiculture where
my parents dedicate almost 90% of their activities to the task of this job. Since 1990,
my father was involved in the apiculture just like a hobby.

The life circle of the bee is very interesting, considering living 45 day and they are
the workforce of the beehive. The Organization which is structured is surprising
because throughout her life the same bee fulfills different functions such as clean-
ing and collection. She can travel up to five miles for exploration and appreciation of
the place to find water and flowers for their pollen extract and nectar to make
honey. However we must be careful and take with caution if we are near a beehive,
its aggression to defend the hive may endanger life if we are attacked by them. That
is why during the passage of the years, my family has been interested in bees, how
they work, organization and the fruit of this work grew among family members. We
learn them and have got trained constantly its management and techniques for
exploiting bees and diversification of bee products creating derivatives that potenti-
ate the various benefits of honey, pollen, propolis, royal jelly, etc.

Following that product diversification, we started marketing and DELK was
born which is the name of our small business. My father is in charge of the farm
activities such as honey harvesting, cleaning drawers, feeding of hives, etc. The
development of products such as soaps, multivitamins, etc, is made by my mother,
who is constantly trained to learn the techniques for developing products with the
highest possible quality.

During all these years everything hasn't been easy. Hard times have happened
and every year it is expectedly more challenging than the last. Every day due to the
problems of deforestation, the spaces for the bees, which are the most important
insects in the reproductive cycle of plants through pollination, are finishing. By the
result, harvesting honey and its products are becoming scarce. The Africanization
of the hive was another difficult time in which the bees had a genetic change in the
mix of African bees and other races, emerging a hybrid race more aggressive than
other breeds of bees, changing radically the scheme of work of beekeepers in
many parts of the world, and particularly in our apiaries.

Currently the work needed for the harvest is a long list, among this, cleaning
drawers, installation hives treatment, quality inspection of the beehives and not
least important, the safety certifications, programs which we are subscribed to
ensure product quality.

Today, our products are carried to different parts of people who have tried, and
profits from sales are reinvested especially for maintenance and feeding of our
apiaries, acquiring better quality queen bees less aggressive and better genetics
new offspring, vitamins for bees and nutritious food for them as well as medicine to
treat diseases and make them more productive and more resistant to diseases.

[ firmly believe that the reward of this work is not only at our table; also it is in the
people who trust us to sweeten their days... As for me, there isn't experience

sweeter than that is consuming the honey beehive.

By Omar Orozco Lopez supervisor | IT | Aloecorp Mexico
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The Moran Medal
of the Order
of Civil Merit

On the National Health Day, April 7th in 1997, the late chairman Yunho Lee was
posthumously awarded the Moran Medal of the Order of Civil Merit. His contribution to
the society of promoting the health of Korean people as a leader in Korean aloe indus-
try was honored by Korean Government. The contribution report filed by the Korea
Health Supplemental Food Association (the name was changed now into Korea
Health Functional Food Association. Yunho Lee served as the first chair of the organi-
zation, at the time of award-winning the chair was Seungwoo Nam, CEOQ of Pulmuone)
said that Yunho Lee contributed to the national health through aloe, founded the
Korean Health Supplemental Food Association, sought registration in Korean Food
Standards Codex, gave hygiene education for sales people, and established pre-
examination system.

Looking into the details of the report, he built overseas farms, founded Aloe
Research Foundation, supported International Aloe Science Council, International
conference on Natural Pharmacology, and Creation of Aloe Pharmaceutical. The
report acclaimed that Yunho Lee set the ground for promoting national health through
health supplemental food as he made great efforts in standardization of 25 products
including setting the boundary of health functional food and its ingredients.

According to the prize plan of the Ministry of Health and Welfare on January 1997
for the 25th National Health Day, the award should go to a person who promoted the
national health by developing and producing new pharmaceutical or food product,
who has spent at least five years in his respective field, and the period of contribution

should be more than 15 years.

By Sunyu Moon Planning Director | HR & Strategy Planning | ECONET Holdings

Editor’s note ECONET has been collecting and preserving its historic records from 2010. After taking
out layers of dust, memories lost in time came into life. ECONETWAY means to track down ECONET
history as it continues to excavate records.
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“My favorite place of ECONET" is not just for group pictures or pictures of tourist attraction, but for places where memories of ECONETian is abound.
Picture of tourist location is also accepted only if the place held memories of ECONETians.

We are looking for places that have meanings for ECONETians, places where ECONETians stop and ponder,

places where ECONETians gather and spend time together, whether the place is inside or outside of the company.

Send us photos of your favorite place with short explanation. For those whose photo is published in ECONETWAY, a small gift will be given.
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ECONET'’s Special Celebrity Lecture - Monk Haemin
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In July 2012, ECONET Korea held a special event where Buddhist monk Haemin was invited to give lec-
tures under the theme of “Road to Mental Happiness of ECONETians.” The time was spent for
ECONETians pursuing wellness in their life, to look back on their lives and those of others around them

through a special lecture held on July 5 at ECONET Center in Seoul and July 6 at Nauretech in Jincheon.
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Second Seminar for Distributor Presidents in 2012
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From July 11 to 12, 2012, a seminar for distributor presidents for the second half of 2012 was held in the
High 1 Convention Center in Gangwon-do. The seminar, usually held once a year, was held to share
company’s strategies twice this year. It started with greetings from Chairman and CEO Bill Lee, fol-
lowed by an awarding ceremony to recognize the excellent distributors of the first two quarters of 2012
and the appointment of new distributors, after which came the sharing of main strategies for the third
and fourth quarters of the year. It was quite different from the ones held in the past as there were draw-
ings of professors from the Chungkang College of Cultural Industries on the theme of the company’s
products were set up as exhibits at the back of the seminar room. The drawings were auctioned off to
the participants and a total of KRW 3.405 million in profit came out of it. The profit will be donated to the

“Healing Leaf Miracle” in the name of the distributors who purchased the drawings.
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Advertisement inside Subway Train of Seoul Subway Line Two from August 2012
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To help the sales of Univera Planners (UPs) and raise awareness among the general public of
“Univera is Wellness,” Univera Kicked off advertisement on LED TVs in Subway Train of Seoul subway
line two. The advertisement is entitled, “Meet Univera, Enjoy Wellness.” The 20-seconds long adver-
tisement is being broadcast 100 times a day at a maximum, for a total of 32,000 times in four months.

The subway line 2 has about 3 million passengers daily and the advertisement is expected to be viewed

by about 1.2 million commuters daily. In particular, the exposure of the advertisement to people in their
30s and 40s during commute time is expected to raise brand awareness of Univera among them.

There was a free trial broadcast in August, and then it will be aired at cost until November.
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Wellness Campaign
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On August 21, 2012, Univera launched its Wellness Campaign for its distributors and consumers. The 2 el
campaign was composed of programs for people who have experienced Univera products for meno-

@ ﬁm o

August 21 also includes IP-TV programs, which will be shown three times a week for three months until et et S T S T

pausal stage, diet, and metabolic issues, as well as other abdominal events; training for new UPs
through meetings, product trying and Wellness festivals; and an event to receive gifts provided by
Univera such as the W389 BB Sun Care and Believe Wellness Food. The campaign is expected to turn

customers into UPs once they recognize the excellence of Univera products. The campaign launched on

November, a total of 20 times for trainings of distributors and customers. Following the first campaign

launched on August 21, a second campaign was commenced on September 18.
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Wellness Kids Camp
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From July 31 to August 3, 2012, Wellness Kids Camp for the children of Univera UPs was held. The
camp was composed of Love for Human being Program, Love for Nature Program, Love for Culture
Program and various programs for four days. A total of 150 children participated in the camp. These

children were divided into groups, and each group took turns to partake in each activity, enabling all
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children to evenly enjoy the programs. The Love for Nature and Love for Culture Programs and campfire

were held at the Galmoi School, the others were held at the Chungkang College of Cultural Industries.

201214 o[ x{&l £ sHA}
2012 Naturetech’s Summer Event “Cheonryeop”
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Production Engineering Team of Naturetech hosted the event held at a lookout hut in Maebakgol

where is close by the company on August 21, 2012. “Cheonryeop” used to be held from age to age by

Korean forebears to avoid the summer heat and promote friendship when the busy farming season
was about to end. It is a tradition avidly observed by Naturetech for over 20 years, which is led by the
Production Engineering Team. This year, Chairman and CEO Bill Lee, executives of each company, and
Naturetech staff joined the event to enjoy a day of good and tasty food prepared by the team and to

share hearty talks with one another.

Ho|XEl, HI365| 7Lk Mu| AZICHS| X|A{Hx|F Zzked =4
Naturetech Awarded the Minister of Knowledge Economy Award at the 36th
National Productivity Champion Contest
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Naturetech was awarded the Minister of Knowledge Economy Award that is equivalent to a bronze
medal at the 36th National Productivity Champion Contest hosted by the Ministry of Knowledge
Economy and organized by the Korea Productivity Center. About 220 companies participated in the
contest and the bronze medal corresponds to the fourth place. Naturetech also received the Korea
Productivity Center Chairman Award (commendation award) in 2011 at the 35th National Productivity
Ejrﬂ*‘lﬂ L" Jbr Champion Contest. Manager Hyoungchul Jeong of Naturetech’s Production 3 Team pledged to work

wirnkl PREODUCTIVITY AWARD
harder for better results as challenging the higher level of project next year.
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Unigen Selected as a Small- and Medium-Sized Enterprise with High Growth Potential of 2012
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On July 26, Unigen Korea was selected as the 2012 small- and medium-sized enterprise with high T e
growth potential by Chungcheongnam-Do. VP Chang-min Pyo attended the awarding ceremony and MWNGTMEL T = W
conference on behalf of Unigen. A total of 300 companies applied for the selection but only 35 were des- fl 714 fIdAAANA oA

. . . . . . . FME FETLY 2R YT,
ignated. The selection was based on evaluations of the soundness of financial structure by financial

institutions; level of technology and quality including patents possessed; efforts made to technological- 201z 74 2ed
ly innovate and participate in government policies; other business prospects, level of technology, and 2395 A ﬂ
export records; and the growth potential of companies located in Chungcheongnam-Do. Those select-
ed will benefit from low-interest financial support for policy funds and technological and administrative

support to open new markets at home and abroad for six years from the date of designation.
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Wellness Center Grand Opening
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The Grand Opening Ribbon Cutting celebration of the first United States ECONET Wellness Center was
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held on Tuesday, August 7th at the new ECONET Center. This generous gift from Bill Lee is located on
the second floor with a magnificent view of Elliot Bay within the Puget Sound.

In celebration of the Grand Opening, Seattle employees gathered at the Center’s entrance, as Bill Lee
expressed his passion for creating an environment that supports wellness followed by a ribbon cutting
ceremony led by Lidia Brownell, VP, Clinical Research, Unigen, Dave Frederick ECONET Accounting
Manager, Tatiana Salazar, Aloecorp Accountant, and Stephen Cherniske, Univera Chief Science Officer.
Kimberly Suwak, Copywriter for Univera, demonstrated the safe use of the equipment to employees
over 60 employees who attended. The equipment includes

e 8 cardio machines, e.g. stationary bicycles, ellipticals & treadmills,

e free weights & benches,

e resistance equipment, all top of the line Life Fitness machines, and

¢ miscellaneous items, medicine balls, balancing balls, etc.

A demonstration of sparring techniques was provided by Byron Bush, Oracle DBA and Eric Punt,
Financial/Business Analyst, both of Univera. After these activities, employees gathered to share some
treats including Univera's dietary products; Ageless Xtra, GO VERA, Essentials, Energy/Protein bars
from the Matol Diet, and ice cream cake.

In honor of the Opening, ECONET provided Wellness Center Tee-Shirts to employees. This is a won-
derful environment for all as we continue our mission of “Bringing the best of Nature to Human Kind.”

(By Aleeta A. Davis)
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Hilltop Gardens hosted Univera Korea
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On August 9th Hilltop Gardens hosted a group of 22 visitors from Korea. They were a group of Univera
top sales associates. They stopped off for two nights and a fun packed day at Hilltop Gardens on their
way to the convention in Seattle. While here they were able to take advantage of several of the new
amenities at the Lyford, Texas facility. These new features included a two night stay in the newly con-

verted bed and breakfast opened in the home Chairman Lee built for his family at Hilltop Gardens. The

56 ECONET WAY



ECONETNews

highlight of the day was a hayride to the fields where they joined the farm crew planting aloe that will
be used to make the new Max G ingredient that they will be selling. Other activities included a tour of
the gardens at Hilltop where many found their names on bricks placed last year in the Memorial Aloe
Garden. The day ended with a Texas style bar-b-que. The bar-b-que and lunch earlier in the day were
provided by the newly formed hospitality department and made on site. The evening was topped off
with a rousing session of karaoke and a fun time was had by all.

Hilltop awaits visits from any and all groups that would like to spend time here. To our friends from

Korea, “ya'll come back now”. (By Paul Thornton)

gIE71E Zl0|x] JHA
Announcing the Web Site
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Hilltop Gardens is proud to announce the opening of new web site (www.hilltopgarden.com) to the pub-

lic. This beautiful and informative site abounds with directions, descriptions, notices, pictures and

videos for your enjoyment. This site is also the portal to information on our beautiful B&B the Inn at
Hilltop Gardens. Along with our Face book page, you can keep up with all that is happening at Hilltop T
Gardens whether your interest lies in our organic farming operation, the botanical gardens, visitor cen-

teror the Inn.

Many thanks to the Univera Brand Communication Team (Seonha Chi and her supervisor] in ECONET

East and IT team in ECONET West (Jeremy, Kyle and their supervisor) who gave us tremendous sup-

portin the development and launch of the homepage.

Another vehicle for keeping up with all that is happening at Hilltop Gardens is through our Face book

page. Just sign in and search Hilltop Gardens. This quickly updated page gives you a chance to see all

the latest news and watch for the plant of the week to learn about the beautiful plants at the botanical

gardens here. (By Joseph Kim)
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Hilltop Gardens first television program
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(http://www.youtube.com/watch?v=ita3YAeMJ4g)
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Hilltop Gardens was recently featured in a television program on a local cable network. The program

0CTOBER 2012 57



ECONETNews

is called “Back Road Reporter with Annie Studebaker”. The story on Hilltop Gardens is one of three in
an episode called Unique Farms and Gardens. You can view the entire program on You Tube by
searching Back Road Reporter and click on Unique Farms and Gardens.
(http://www.youtube.com/watch?v=ita3YAeMJ4g)

This is just the first television exposure for HTG. As the Back Road Reporter program began showing
on cable, the management team was sitting in interview with a reporter from a local broadcast station.
Hilltop Gardens is methodically introducing itself and all of our great amenities to the public at large.
With this and future public exposure Hilltop Gardens aims to become a destination of distinction for the

ECONET and the public in general. (By Paul Thornton)
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:“: :::::- On July 21, Aloecorp China acquired the Quality Safety (QS) certificate from the quality technology
EEEE E;_:::_:""" @ inspection authorities of Hainan. The QS certificate means that the Chinese government guarantees
: St - =i ;_ izl the quality and safety of the product. That is, products of companies with the QS certificate can earn

the trust of consumers in China. The status of Aloecorp China in China was reconfirmed through the
GMP recertification and acquisition of the QS certificate and they are expected to greatly help increase

salesin China.
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Univera Hosts Successful Convention and Showcases New World Headquarters
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0 E22 xdo| =273 ofFalshs o[HE EZAME Mr. Lee closing our program Saturday night @ 20124 0|gi% kg $4k5t 22 Clojok2E QF Hoke 2 AF| Qur Blue Diamond Jan
Boyanovsky was awarded with the Yun Ho Lee award for 2012 @ X Sof[H| AEe||[& AlHS o= AE[E H|L|AF| Stephen Cherniske getting the audience up for a stretch break

88 9~11¢), RLIH[2} D=2 ZHIMS FHAIFICE o B2 RLIHIELO]  Univera, Inc. held Annual Convention held on August 9-11. Attendance at the Annual
AA[O|O|EES0| ElL|A Aldo]| Erofeto]| w2t ZAHIMo]| &7 |5t 0jAA|  Convention was up over 30% over the 2011 event as more Univera Associates
Ollo|E21 20110]| H|s 30MMIE FE7ICt ZHHMOIME ME2  engaged in building their own independent wellness businesses. This year's event
Protein Quotient Diet System(PQ DietTM)& A7HZHCE Ol= 712&  included the launch of the new Protein Quotient Diet System. The PQ Diet™ is a sci-
S MA|o| X[t of|H4X|Z IO AMAof| A[Fo| CHERIHIES 7  entifically based weight loss program that delivers optimal protein ratios designed to
AP = ARl MISEAE =2 0|0t retrain your body to turn stored FAT into ENERGY!

HE EAl, uF 43S, 71 3K 2o 71 A=At o{AAH0|E  In addition to product launches, training workshops, and corporate announcements,
2|, LthMd X|2J20=! CIAE EA(Desitt Jones), A5t 2[EA]  the Convention included a lineup of powerful speakers including corporate execu-
ZARRl Bl|la Het2(Les Brown)2] 243 U= AMO| TAFCE OF  tives, Associate leaders, National Geographic photographer Dewitt Jones, and
22 FLH[EH= AOHS AlLHof] OfHSE 2R 2AL HES MEACL  renowned leadership speaker Les Brown. Univera also unveiled its new Corporate
72t WA|ET} = WElo] X ofiFe] Nl &S HiZ22 M World Headquarters building in downtown Seattle. The 70,000 plus square foot facil-
SECHK| ZAI20|| IX[SHL 2ACH ity sits in the heart of the bio-technology community with a breathtaking view of the
201242 of2|22 {LHEAH =2
5t SHRILICE” At 2AL ZE2| THzkat

| THAE Sole] MM 22| Al

Puget Sound.

“2012 is a pivotal year for Univera in so many ways” said
Univera President Randy Bancino. “This year’s powerful
o ¥3e| MEE LIEf= B8t K& Annual Convention, simultaneous with the grand opening of

2IL|Ch =5t 2| OjAl00|ESO| 5 our new World Headquarters are indicators of the trajectory

of our business and the success our Associates are having
LiH[2te] BiC| HEA L APRR2 THCE 7 achieving their goals.” Univera's Annual convention ended

LH2te] ZAHM2 O|HE BLIALELS| 7| with a keynote speech by Founder and Chairman, Bill Lee,

ZHME olg LiRICE O|HE STAIE where Mr. Lee discussed the power of Univera's vertical inte-

2 SRSl Ziatst +xst 2
hsl| MSIBA EDIZEAEQ E7|EO

HNZ0l| chsl HA=2HC.

gration model and hinted at significant science and product
breakthroughs that will be unveiled in the near future. (By

Randy Bancino)
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Kyoungsig Kimis in front of ECONET juniors, as a senior who has worked for 20 years at ECONET.
@ =712 X4 Azt (23]A 221) An enjoyable party evening (2" event)

© Rol2=olM Bz ol $3st7| (28]AH 22)) On a mission by team at Lotte World (2" event)
O Zclig =0l 2| ARRl Group photo at the Lotte World (27 event)
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ECONET’s Events by Positions

Since 2011, ECONET has held gatherings of people with the same position
part of efforts made to improve smooth in-house communication. Following
last year’s clerk-level event, three events were held from June to July 2012
for Assistant Manager-level. The events were held from June 15 to 16 in
Daebudo, Gyeonggi-do, from June 22 to 23 in Seoul and from July 13 to 14 in
Gapyeong (Nami Island), Gyeonggi-do. The events held to improve commu-
nication between participants of the same position were on their own from
beginning to end. In particular, senior ECONET staffs who have worked for
20 years at ECONET held a session to share their experiences with them in
these events. That time was highly favored by the participants. The events by
positions for Manager-level, which aim to build a sense of community in

ECONET regardless of which company the participants work for and to

cooperate and fine tune opinions between different companies for a more

solid foundation, will be held in the latter half of 2012.

O =HolMoi A ehx| ARRL (35]&H 221) Group photo at NamiIsland (3 event)
@ ~FHo= 5 0kS7| (38]&H 22) Creating a soju bottle vase (3 event)
© 72| 5Z0| 2HE7| (38xt 22)) Creating a glass necklace (3 event)

O X7 |27 Azt (38Rt 22) Self-introduction time (3 event)
@ S4ALZ Polaroid (3 event)

O 23 ghE R2| S Handmade glass vase
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“On the National Health Day, April 7th in 1997, the late chairman Yunho Lee was

posthumously awarded the Moran Medal of the Order of ¢
His contribution to the society of promoting the health of Korean people as a
leader in Korean aloe industry was honored by Korean Government.”

What should be “00 00O )OO0 00" in?

Please send the answer to the editing room of ECONET Way
(E mail minsunf@dnamyangglobal.com) or to ECONET Way reporters in each company.
We will cast lots to see who can be given Vera Spa Hand Cream as a gift among those

who answer correctly.

Last Issue’s Winners
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Q: The travel to Honduras for Univera Associates and the owner Bill Lee was
a very moving experience. The one thing | would share with all is, “one can
make a difference in the world!” We saw it with our own two eyes, we expe-
rienced the impact the contributions from Univera "0 0 O O ¢

makes on these children!

A:Serve First

Erika Yazmin Torres Reyes | Aloecorp Mexico

Luis Fajardo Estrella | Aloecorp Mexico
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Readers’ opinions about the vol. 40 of ECONETWAY

ECONETWAY is a record of historical moment of ECONET, and also a communication channel of ECONETians.

We want to make the way for upholding the value of "A community where all can share purpose, dream & happiness together.”
For those who send their thoughts after reading ECONETWAY, and those who advise on the rightful course of ECONETWAY,

we always welcome the opinion of readers, and will send small gifts for them.

Please send your opinion to the reporters of ECONETWAY or to ECONETWAY Editorial Office.

E-mail minsun@namyangglobal.com
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ECONET Holdings

MEA| ME M5 27+ 302-4 o ZHIMIE £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul 133-120, Korea

Tel: +82-2-460-8865, Fax: +82-2-467-9988
www.econetholdings.com

L{|O| &=

Naturetech

5 2FZ =5H 832| 370-92 < 365-850
370-92, Yongjeong-Ri, Chopyeong-Myeon,
Jincheon-Gun, Chungbuk, 365-850, Korea
Tel: +82-43-532-5144, Fax: +82-43-532-5328
www.naturetech.co.kr
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Univera Korea

MEA| M3+ 855 274 302-4 o ZHIMIE £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, 133-120, Korea

Tel: +82-2-460-3100, Fax: +82-2-463-9162
Www.univera.com

SLIH =
Unigen Korea

ZEH HOM| HAHH £F2| 200-1#X| £ 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel: +82-41-529-1510, Fax: +82-41-529-1599
www.unigen.net

ol
E{JM F&B, Wellness Italian Restaurant

MEA| HE+ ME 271 302-4 | THIMIEf £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul 133-120, Korea

Tel: +82-2-460-8875

www.eumfnb.com
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ECONET Family
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The Elderly as our Parents, All Children as our Own

OEH=EEA USA

ECONET Holdings USA

3005 1< Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-8300
www.econetholdings.com

UL 0=

Univera USA

3005 1¢ Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-7500
us.univera.com

TrLIHI2} FHLICH
Univera Canada

52 Hymus, Suite 101

Pointe-Claire, Quebec

H9R 1C9

Tel: +1-514-426-2865, Fax: +1-514-693-3425
www.univera.com

S 02
Unigen Inc.

3005 1< Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-8200
www.unigen.net

TLIE 2{Al0}

Unigen Co., Ltd.

Office 707, Prospect Kranogo Znameni 59,
Vladivostok, Primorsky territory, Russia.

Tel: +7-4232-30-2886, Fax: +7-4232-43-17-78

2EDIE

Hilltop Gardens

100 Lee Lane

Lyford, TX 78569, USA

Tel: +1-956-262-2176, Fax: +1-956-262-2487
www.hilltopgarden.com

A2F 0I5

Aloecorp USA (Headquarter)
3005 1 Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-7400
www.aloecorp.com

AZE AT (A

Aloecorp Mexico (Farm & Operations)
Aloecorp de Mexico

Carretera Tampico-Mante km 89

Gonzalez, Tamaulipas, Mexico 89700
Tel: +52-836-273-2146, Fax: +52-836-273-2146

AZE 7
Aloecorp China

DHAALRAL /\Wanning Office / AT HAE

EEEBEMISIERIT mIEE TN 258 1 571529

Hainan Aloecorp, Jiaxin Village,

Liji Town, Wanning, Hainan, China,571529

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
www.aloecorp.com.cn
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