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Aprilis the cruelest month, breeding

Lilacs out of the dead land, mixing
Memory and desire, stirring

Dull roots with spring rain.

- Excerpted from The Waste Land, written by T. S. Eliot
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to make a
“Wellness™ lifestyle
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Editor’s note We began the new “Wellness Column” to raise awareness on importance of wellness market in relation to the future of ECONET.
1. Hoping for ECONET poised to meet future consumer demands in wellness market [Vol. 29)

2. ECONET training to make a "Wellness" lifestyle (Vol. 30)

3. Wellness Products & Service - Products: Dietary Supplements, Natural Product, and e-CAM (Vol. 31)
4. Wellness Products & Services - Services: Health Care Program for Wellness (Vol. 32)
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06 ECONET WAY

ECONET is changing. From a company that served improvement of health, we are
aiming to become a company that offers service, and furthermore, wellness. It is
nly proper that ECONETians should pay more attention to wellness. Practicing
wellness in lifestyle, at work, and every corner of the company will contribute to pro-
moting our healthy life, and meet the strategic planning of the company. If we, as
ECONETians, do not practice wellness in our lives, how can we advocate for well-
ness to our UPs(Univera Planners) and customers?

Then, it leads us to a question: How can we educate ourselves on wellness in
order to practice wellness? This is a tough question, because “practicing wellness”
could be very subjective, and its concept is very hard to be simply defined. It covers
extensive areas in many aspects of our lives, and therefore, there is no objective
standard to be applied.

If one is to say with confidence that he/she is practicing wellness, that person
should be searching information about wellness and apply it in to daily lives, and/or
should also participate in seminars and forums that provide information on specific
wellness topic. Suffice to say that this would be a case where the individual has keen
interest in wellness in general. Otherwise, people usually do not go extra miles to
get themselves educated on wellness and to make eager efforts to practice well-
ness on a daily basis.

In that regard, if there were mandatory wellness education provided corporate-
wide in ECONET to spread wellness lifestyle to ECONETians, it is very likely that
there will be few of those who may feel resistance to having to adjust their lifestyle.

Some will show half-hearted attitude, saying they have more important things to do,
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and/or are reluctant to participate since it is not directly related to work.

Nevertheless, as long as you are an ECONETian, wouldn't it be only proper to have
positive attitude and embrace the change by optimistically part-take in training educa-
tion sessions? Despite of your lack of interest or reason to hesitate the whole concept of
wellness in ECONET as part of company future strategic direction, it may be true way of
being a sincere ECONETian. Although, | must confess that it is also my wish as well as a
person who will be coordinating the wellness related education and trainings.

Having said all that, | would like to introduce a few healthy LOHAS lifestyle rules
As | mentioned in the last issue, the terms “wellness” and “LOHAS” are used in sim-
ilar concepts. The major distinguishing point is that the LOHAS, as part of wellness,
focuses more on environmental issues, e.g. environmental protection, prevention,
etc. Check the rules and see how many of them are already part of your lifestyle.

Who knows? Maybe you already are practicing wellness more than you thought!

By J. Soonam Kwon Manager | Division of CTO | ECONET Korea Holdings

20 rules of LOHAS lifestyle

®Indulge yourself with imaginary fashion shows two hundred thousand tons of used clothes are
collected in metropolitan area in Korea. This is serious waste of resources.

(@Put on more clothes when itis cold, and take them off when it is warm It can save ten percent of energy.

®@Bring your own cup in office Glass bottle takes 1 million, aluminum can takes 500 years,
and plastic takes 20-30 years to decompose in natural condition.

@Do not throw away leftovers 450 liters of water is required to dilute a spoonful of soy source to make
the water for fish to live.

®Do not prepare too much food for a meal 50% of kitchen garbage is food waste.

®Do not leave anything on your plate 80% of the food waste is in refrigerator.

(DRefrain from using disposable products 2.5 billion pairs of disposable chopsticks are used for ayear.
They take 20 years to decompose in a natural condition. Using mug cups instead of paper cups will
reduce garbage by 30 times.

®Collect and reuse plastic bags 15 billion plastic bags are used yearly.

©Do not turn on television out of habit waste of time and electricity.

@Do not leave your cell phone plugged to the charger 4.3kwh is used when a fully charged cell-phone is
leftin charger. Multiplied by the number of cell-phones, the usage of electricity is about 100 million
and 7,830kwh.

(@Walk instead of ride for a short distance Cars emit greenhouse gases. 10 times of taking a train,
and 3 times of taking a bus.

@0ld is good Sometimes, old things can be better. Change your mind about second-hand products.

®@Do not use flowing water tap water runs 200cc per second, which is a liter for every five seconds.

@Think twice before buying Think twice before buying a product. Buying on impulse takes about 63.2 percent.

®Have courage to say no Recycling also consumes energy. Have courage to refuse things that are not needed.

(®Use organic, eco-friendly product.

@Gather laundry before using a washer Using unnecessary electricity, water and detergent have
negative impact on environment.

@®Do not use unnecessary detergent Detergent is not necessary for 30% of laundry.

@Turn off lights when no one is in the room It takes 23 bicycles to make electricity to light a florescent bulb.

@Do not use unnecessary paper 50% of the total garbage is paper waste from offices.

17 trees of more than 30 years old are required to make a ton of paper.
(source: Korea LOHAS Association)

APRIL 2010 07



ECO xjoi2] M2 The Gifts of Nature

Ao ST
Clol7| 2o

NEEES

Aloever plus
Pay attention to
a whole new aloever plus!

$40] 3|9} ol BThE-L URe] ol e uhetollA] AltEl)
Zejro] 27hE WY YRoo] e B Ul Sax

eSSk ol ol e =Rle] vl | A edd IvtkE
ZolEe] 7he ARIE diflshe FAE Slolnt sPAIRE Bl BE AR

£ YL 23k AP lE i s

Uo7} AS SAIE 20009, L= 3Li§}7 Isoll =57t =2
710jo] A3AYsit, oo] WA e 3hesle] M) 1A%t a4 F S
=A =3k Qlsf) LEhhs 25 ElRd deh Sl autd o ti3at
4= Q71 wizelqiet, glAk STl wfshille Afest Aot e Bkt
= g=ol 7ol 7]ofgt thirAlQl Al 2 A deof|9] LS| 7S
dstel S A 3w Astor) e Yo Hieh A

Fad an 9 72 AW HAE daadE e W
(Phytotherapy research, 2002).

A 1097F B[R] Al Hhoked =ofwzt 2010, o
7L 7Fs& B o] A etk

7MY 83t Mgke Rolgr el AV ther e itk
Zoltt. #e] thagsts Hol Fetolebd k=3ks thiste T vl 7
Wileleh, Ad7] S/ d mRolA Ut S44%IH] ofde] @A

off vsh Sl Haf odute] AFEAIR Ashe 97T Wk diiw

—{> mlo r

08 ECONET WAY

“Baby-face” has become a new standard of beauty. The aspiration
for youth reflects the aging society. But it is not easy to remain young.

Aloever plus is the new solution to the aspiration for youth.

Itis said that beauty is a skin deep. However, the external baby face is the
reflection of youth inside of the body. How can we obtain the youth inside of
our body? Aloever plus helps us to prevent aging and maintain balance.

When Aloever was first released in the market in 2000, anti-aging
effect of Aloe surprised everybody. Aloe boosts immune system of the
body, and that helps body to prevent a variety of degenerative diseases
which comes with age. A physiologist at University of Texas Health
Science Center, San Antonio, Dr. Byung Pal Yu is behind the develop-
ment of Aloever. He is an anti-aging specialist who studied anti-aging
qualities of Aloe and proved benefits. He found that Aloe vera gel helps
prolong lifespan and reduce occurrence of various diseases
[Phytotherapy Research, 2002).

Aloever has been favored by our customers for the last decade. It is
to be reborn as a whole new product with more benefits in 2010.

One of the most important transformations is that on top of the anti-
aging effect, it treats menopause symptoms. While baby face is a
symbol of youth, a menopause is a symbol of aging. Both men and
women suffer menopause symptoms, but women tend to have more

severe symptoms, which makes people recognize menopause as a
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Vitality and beauty in the middle age starts from harmony of inside.

Aloever plus is the new form of Aloever plus a plenty of benefits
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“female” problem. It is why many people think aging for men and women
are separate issues. However, whether it is men or women, the system
that maintains our body is almost the same. If we can delay the aging
process due to hormone differences between men and women, the body
will be able to maintain the perfect condition. Aloever plus is the most
effective product to cope with menopause of both men and women. It is
an innovative product that prevents decline in immune system and body
functions, and control endocrine metabolism to maintain youth.

Also, we put much consideration in the product. We increased a dose
for one time, making it two times a day instead of three for the conve-
nience of patients. The stick-shaped envelope is also another effort for
convenience.

However, what is the most admirable point in the new Aloever plus is
that the price remains the same compared to ten years ago. It was
made possible by using Hainan Aloe grown by Haian Alocorp in an
innovative manufacturing process. The benefit of reduced cost is hand-
ed back to customers. Hainan Aloe is rich in middle-sized
polysaccharide which is crucial in anti-aging. Aloever plus using Hainan
Aloe will contribute to quality life and health, which is desired by all.

Now we can dream of long and healthy life with Aloever plus

By Jeong Ah Park Manager | Customer Service team | Univera Korea
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The business environment is fast changing with the call of times. Recently, inter-
est and concern for environment is rising. What is interesting is that the
environment is not only confined to environmental issues, but is influencing deci-
sion making and actions of customers when making purchases. As a result, it is
inevitable for businesses to consider environmental factors in relation to products.
Communicating environmental factors and their impacts on a product with cus-
tomers have become a critical strategic factor in business success.

Recently, we can see the phenomenon among some competitors that, for their
flagship product(s), they are putting much effort in environmental protection in the
process of manufacturing. For instance, a good number of large Korean compa-
nies have implemented the Carbon Footprint Label (mark on a product indicating
the total sum of carbon emission in the process of manufacturing), which is a cer-
tification issued by the Ministry of Environment, Korea. Some examples include:
The Two-Cup Tofu of Pulmoowon, Mis-en-scene shampoo of AMOREPACIFIC,
Corn Silk Tea and Vita 500 of Gwang Dong pharmaceutical, water purifiers of
Woongjin, and Instant Steamed Rice of CJ. They say that Carbon Footprint Label
adds notion of environmentally friendly spin on corporate image. Letting the con-
sumers know the amount of carbon emission in the process of manufacturing the
product shows that the company is taking sensitive measures to deal with envi-
ronmental issues.

What is important however is that whether or not marking the carbon emission

in the product helps sales. | actually found out that it does not necessarily correlate

Embracing
environment management of

ECONET
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to sales increase. What's interesting though and as very notable outlook advice is
that according to the experts, even though it does not insignificantly increase the
sales in a short term period, in a long run, it will bring out the synergy effects with
improved corporate image, which will ultimately lead to high sales. As the custom-
ers become more intelligent, and awareness and knowledge level on environment
become heightened, in the near future, the eco-friendly products will be preferred
by customers.

To meet the needs of such a rapidly changing market demand, it is also inevita-
ble for the ECONET to adopt to operate environment management system,
because the environmental impact of products will significantly influence decisions
in and purchasing behaviors of customers in the future. To take actions on this
respect from ECONET perspective, as an initiative, the CTO Office in ECONET
Korea is documenting environment management system related materials and
has been sharing them with Univera Korea, Unigen Korea, Naturetech, and Econet
Korea Holdings through numerous presentations. On a positive note, they have
been greatly cooperative and actively joining the corporate move by putting togeth-
er their plans and actions taken to implement environment management system.
Eventually, these efforts will become a cornerstone of our future environment
management system as it unfolds, and will remain as invaluable records as we

evolve and pave our ways toward a sound and solid global corporation.

By J. Soonam Kwon Manager | Division of CTO | ECONET Korea Holdings
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As the customers become more intelligent,

and awareness and knowledge level on environment become heightened,

in the near future, the eco-friendly products will be preferred by customers.
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Giveup 7
34 Years of ECONET... '/

“When | said | wanted to do business, my father who wanted his son to
become a scholar did not approve. However, he finally gave in as he saw
that my resolution was not just a whim. At that time, he stressed that
“Once you start business, never give up,” because he knew that business
should be a “calling”. What is important in a calling is to persevere when
faced with adversity. Having a failure or despair, or a fortunate success in
the short term, is not important.

Up until now, | experienced more failures than successes. As soon as |
founded Aloecorp USA at the age of 28, the business was damaged two
times by cold weather which comes once in hundred years in the region,
and the loss amounted to 1 million dollars. It nearly nipped the budding
business. When | created Aloe Research Foundation (ARF) in 1989 to
research scientific benefits of Aloe, | threw all the money we earned into
AREF, causing the sales suffer serious decline. When the Aloecorp USA was

in robust condition, | hastily expanded business and invited the failure.
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| was faced with countless times of failure, but | can tell that without
shame because | believe that | came out wiser and sturdier after each fail-
ure. In hard times, | remember my father’s words. If a businessman fails,
it brings suffering not only to him, but to a number of people who makes
living out of the business and their families as well. “It is the worst crime
that a businessman could commit,” his words are still ringing in my ears.

| never gave up as | went through countless trials and errors, and
numerous failures, because | am a farmer growing Aloe before | am a
businessman. The origin of ECONET is rooted in the mind of a farmer
Even if a farmer suffered a bad harvest, he always sows seeds in spring.
He never gives up despite hardship, because an image of a bumper har=
vest is deeply ingrained in his mind.”

“Never give up” by Chairman & CEO Bill Lee, excerpted from WeeklysChosunwol. 1727
[published on November 7th, 2002)
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Aloe lab of Texas

Acquisition project
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The Aloecorp was born in the US from acquiring an aloe company located in Texas.

After that, our US business consistently has been growing from the internal growth

and the external growth succeeded with three times of M&A, such as Vera Products, NatureCam and Matol.
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The Aloecorp was born in the US from acquiring an aloe company located
in Texas. After that, our US business consistently has been growing from the
internal growth and the external growth succeeded with three times of M&A,
such as Vera Products, NatureCam and Matol. As a result, we have success-
fully accomplished expanding our businesses to holding company as
ECONET, and subsidiary companies as Aloecorp, Unigen, Univera, Aloecorp
Mexico, Aloecorp China, and Univera Canada.

I would like to introduce process of M&A in Aloe Lab of Texas, Inc.(Aloe
Lab) based on a report Chairman Bill Lee wrote twenty two years ago, who
lead M&A in the US for the first time in our company. (Refer to the pictures)

The reason why Bill Lee, a graduate school student at that time, accompa-
nied late Chairman Yunho Lee to a trip to Texas was to buy Aloe plant.
Namyang Aloe, a former body of Univera Korea, was importing Aloe extract
from Vera Products. However, oftentimes the Aloe extract did not contain
the listed amount of Aloe. The quality of raw material is critical in Health
functional food, so it was inacceptable to have a “diluted phony Aloe.” Finally
Namyang Aloe decided to buy Aloe plant to produce the extract on its own,
and the chairman himself flew to Texas. It was how they met Aloe Lab. The
original purpose was to buy Aloe plant, but it ended up as buying an Aloe
farm.

Looking at the meticulous report of Bill Lee at the time, the urgent situation
is vividly illustrated. He was then only a young student who never experienced
business, let alone M&A, so it is amazing to see how he pulled it off. It all
began when the president of Vera Products said ill of Aloe Lap not to lose a
contract. By accident, his remark provided much wanted information to
Yunho Lee and Bill Lee. The president of Vera Products said there is no rea-
son to do business with a bankrupt company, and Bill thought he may be able
to buy it. The fortune was on the side of Namyang Aloe. During the flight to
Texas, Bill read Wall Street Journal by chance. He was browsing the pages to
kill boredom, and spotted an article about M&A. It is as if he foresaw the
future. Bill did not know anything about M&A, but it was interesting to know
that in the economic recession like then, a company can be bought by a mea-
ger dollar, or even 10, 20 cents. When he heard that Aloe Lap is bankrupt, the
article came up to his mind, and he thought of acquiring the company. He
dared to attempt acquisition of a business. It was an incident that foretold his

leadership.
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During the dinner with Mr. Keith Seiler, the president of the Vera Products
Inc. informally mentioned that the Aloe Laboratories of Texas, Inc. filed the
bankruptcy chapter 11 for his company and chapter 7 for the personal prop-
erty of his.

[t was rather “interesting” to know about his bankruptcy since we visited the
Aloe Lab. Earlier that day to negotiate the price on his aloe vera mother
plants and concluded that R. C. Benson's company (Benson is the owner of
the Aloe Lab.) was financially more stable than the Vera Products. That con-
clusion was based on: 1. the size and atmosphere of manufacturing plants
and office building, 2. general attitude of the owner on dealing and negotiat-
ing with the people, 3. condition of the farm. More interestingly, Benson
actually turned down our offer on his plants, which was about 20% lower
than the market price.

After the dinner, we decided to verify that information of R. C. Benson's

bankruptcy for the further pursuit of the acquisition of his assets.
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& CONFIDENTIAL

ALOB LAB. OF TEXAS ACQUIAITION BROJEET
A. Introduction:

During the dinmer with Mr. Keith Seiler, the president of
the Vera Products Inc. on the 19th of January, 1988, he
informally mentioned that the Aloe Laboratories of Texas, Inc.
£iled the bankruptcy chapter 11 for his company and chapter 7 for
the personal property of his.

It vas rather "interesting” to know about his bankruptcy
since we visited the Aloe Lab. earlier that day to negotiate the
price on his aloe vera mother plants and concluded that R.C.
Benson's_company (Benson is the owner o e Aloe Lab,) vas
financially more stable than the Vera Products. That conclusion
vas based on: 1. the size and atmosphere of manufacturing plants
and office building 2. general attitude of the owner on dealing
and negotiating with the people. 3. condition of the farm. More
interestingly, Benson actually turned down our offer on his
plants, which vas about 20% lover than the market price.

After the dinner, ve declded to verify that information of
R.C. Benson's bankruptcy for the further pursuit of the
acquisition of his assets.

On the 20th of January, the information was verified by Mr.
Ray Henry, the vice president of the Vera Products over a lunch.
Mr. Henry, who used to work at the Aloe Lab. as a senior vice
president  (1975-1366), is still a shareholder of that company

Even though the bankruptcy information vas originated and
verified by a Benson's competitor, we concluded that it would be

i or  the potential
acquisition of the assets of the Aloe Lab., particularly 96 acres
of aloe vera farm.

B. Objectives:
1. To buy the assets of the Aloe Lab.
a. 96 acres of aloe vera farm, the Hilltop Gardens:
RE. 1, Boxl6l

yEord, Texas 78569
512/262-1912
1) farm and residing buildings.
2) approx. 432,000 aloe vera mother plants.
3) bulk processing line of aloe vera gel at the
site of the farm.
1) other farming equipments.

o

12,000 square foot size of building: 2809 Grimes
Harlingen, Tx 78550
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Yunho Lee & Bill Lee

The information was verified by Mr. Ray Henry, the vice president of the Vera
Products over a lunch. Mr. Henry, who used to work at the Aloe Lab. as a
senior vice president (1975-1986), is still a shareholder of that company (2%).
Even though the bankruptcy information was originated and verified by a
Benson’s competitor, we concluded that it would be worthwhile to gather
more information for the potential acquisition of the assets of the Aloe Lab.,
particularly 96 acres of aloe vera farm.

First objects of acquisition of the assets are 96 acres of aloe vera farm, the
Hilltop Gardens located in Lyford and 12,000 square foot size of building
located in Harlingen.

Hilltop Garden includes farm, residing buildings, 500,000 aloe vera mother
plants, bulk processing line of aloe vera gel at the site of the farm and the
other farming equipments. The building in Harlingen includes manufacturing
plants and office equipments, aloe products and cosmetic manufacturing
equipments and the other manufacturing inventories as chemicals.

Having this raw material manufacturing facilities and a large scale aloe vera
farm will protect us not only from other foreign countries’ aloe vera market-
ers, but also domestic marketers. THIS IS AN INSURANCE POLICY FOR
OUR GROWTH!

The international aloe vera market centered in the USA has been weak and
venerable in terms of its marketing, finance, and even planting method.
However, the potential in the growth of this industry was confirmed quite a
few times. Therefore, the acquisition of this operation will play a crucial role
in expanding our company internationally.

If both parties agreed, the fund will be acquired by the investment joint ven-
ture between the Namyang Aloe Plantation and the Lee International Inc.
Projected expenses for the acquisition are to be $540,000 and detailed
expenses are as follows: farm operation - $250,000, manufacturing opera-
tion-$250,000, brokerage commission-$30,000, legal expenses-$5,000 and
miscellaneous expense-$5,000.

A careful situational analysis assisted us to project the above figures. The
net value of the operation is approximately $1,200,000 depending on
appraisal standard and value of aloe vera plants. However, the acquisition
should be made under $500,000 due to current economy circumstances.
Severe economic depression in Texas during last 3 years because of the
sharp decline in oil industry affects the real estate value. About 30-40% of
depreciation of land price in the Rio Grande Valley area has been reported.
Also, severe depression in the U.S. aloe vera market resulted in the over-
supply of aloe vera plants. Consequently, the current market price for aloe
vera plants is meaningless with respect to this acquisition since it is almost
certain that no one would bid for the aloe vera plants except us.

Being aware of these factors and considering future legal expenses
incurred, the creditors of this property would be reluctant to pursue an open
liquidation of the assets. Therefore, our cash offer of 20% -- 40% of the prin-

cipal of existing debts should be acceptable.
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Initial contacts to Brownsville Court and Federal District Court-bankruptcy
department, Corpus Christie by hiring Mr. Grapsas, a local attorney, were

made in order to verify the bankruptcy information obtained.
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| received a call from Mr. Barnard at 4:30 pm and received a verbal offer
from Mr. Benson that he would sell the farm for $250,000 including the
farm, building, and the processing line, but excluding other farm machines.
Also, Barnard gave me a rough appraisal for the properties, $1,400,000. It
was based on $400,000 for 500,000 aloe vera, $190,000 for farm, $250,000
for farming equipments and processing line, $420,000 for the building,
$30,000 for the buildings on the farm, 0$50,000 for the office equipments
and $60,000 for the other equipments & supply. He would find out more
about it tomorrow and call me by noon.
| asked a colleague from my college, Scott Thurston, to research this farm
area and he responded. He talked to a retired accountant in Austin, Texas
who happens to be familiar with the Rio Grande area. The information
gained from him is as follows:
1) Most farming site in that area is about $2,500/acre. This includes the irri-

gation system and water right.
2) The irrigation and water right, are determining factors in pricing the real

estate. Also, the elevation is another factor because of the potential freeze

problem.
3) The sign of residents’ prejudice against the non-residents was shown by

an incident two years ago: a large number of citrus at those farms run by

non-residents was stolen.
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| met with Mr. John S. Robison, a member attorney of Boardman, Suhr,
Curry, & Field and explained the situation and our intention in full detail. |
also asked his legal opinion about it. He advised that it is wise to buy the
assets of the company only to protect us from further claims from the credi-
tors and to have flexibility in tax preparation (depreciation deductible). Using
an Escrow fund account would be highly recommended to protect us from
the unknown creditors: technically, the only way to acquire the list of existing
creditors is from the present owner. His legal fee is $110.00 per hour and the
estimate was $4,000 - 5,000.
Mr. Barnard called and mentioned that he had a meeting with Benson and
asked him to prepare the list of assets for sale by Monday. He will send me
the list of assets and negotiated price after 10:00 meeting on Monday. He
also mentioned that Benson is interested in selling his annual contract with
the Aloe Up, an independent distributor of the aloe vera products.
| also gave him the following terms of commission verbally. We suggested
that if we acquire it under $250,000 then $30,000 with 10% discount, if at
$250,000 then $300,000 and if above $250,000 then $25,000.
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Upon Scott Thurston's recommendation, a meeting with Mr. William Wylie, a

50 year old attorney at Wylie, Weaton, & Associates, was arranged. He is the
president of Chicago Bar Association and has extensive experience in corpo-
rate & real estate acquisition. He seemed very enthusiastic and trustworthy.
He mentioned that legal fee will be $95.00 (maximum of $5,000 was given).

| proposed him to research more on basic this matter, prepare the contract
with the broker and prepare the Asset Purchase Agreement.

We terminated both Mr. Grapsas and Robison as representing attorney.
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Mr. Barnard faxed a conceptual proposal by R. C. Benson. Considering the
prices that Benson asked for, no one would doubt that he is being exorbitant.
However, his proposal implicitly shows his concern on his personal welfare,
not on his company’s. | faxed the conceptual proposal to Mr. Wiley and asked
him to review it. Also, | requested to find a MIA appraiser.
After a meeting with Barnard, Wylie reported the process via phone.
Benson's property seems to be pretty much in control of two banks: one in
Alamo who is the creditor for the farm and the other in Harlingen, a large
creditor for the factory. The next step that Mr. Barnard would take will be
contacting and negotiating with these two banks.
Mr. Barnard also told, on the basis of a recent real estate transaction, that
the irrigated farm land would be as low as $1,200 and the unirrigated for
$1,000.
Mr. Wiley urged Mr. Barnard to negotiate this matter as soon as possible and
gave our intention that we will not wait for a long negotiation, providing pla-

cebo information of having another property in mind.
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We talked about various strategies that can be implemented for this acquisi-

tion with Wiley. He showed a great deal of trust in me and our company.
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Scott made arrangement for the trip on Tuesday.

Wiley asked through Scott if | would give him all

th ;
make the deal e power to negotiate and

if price is right and give him the power to fire Barnard. |
agreed and gave the price structure of this acquisition |
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8:30am

Wylie met Barnard, a broker and received a brief summary of up-to-date
summary. Wylie negotiated the brokerage fee with Jimmy and reduced to
3.5%. Wylie failed to schedule a meeting with R. C. Benson today R.C. said he
had to meet with another prospective buyer for his company. Wylie and |
agreed that Benson is just deceiving.

2:30pm

Went to McAllen National Bank to gather more information; however, the
vice president of that bank informed that his bank does not have any more
control over Benson's property, but the Alamo Bank of Texas has.

Wylie found a source that can provide us with a complete set of information
on the bankruptcy of R. C. Benson’s corporation. Name of the source is

Debraresiding in Corpus Christie.
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3:30 pm - 5:30 pm

Wylie and Scott met with Benson. The condition of facilities was, Wylie said,
above average: cleanness of facilities, mechanical condition of processing
equipments, etc. Benson was very receptive and cooperative: w3e suspect
that his kind reaction is largely due to our presentation of one year service

contract to him.
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5:30pm - 6:30 pm

Wylie had a short meeting with two vice presidents of Alamo Bank of Texas
and, again, they seem to be very cooperative in making progress on this
acquisition.

Wylie told the bankers that he will prepare a written offer and present to
them early next week. Also, he indicated our willingness to do the business
with them in the future. Specifically, Wylie told them that we would be inter-
ested in depositing about $200,000 in their certificate of deposit account
and in getting finance for the acquisition. Both vice presidents showed over-

whelmed enthusiasm about his proposal.
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0|38S 31 Yunho Lee

ALOECORP

LYFORD PLANTATIO
| o= o

After a long journey of negotiating with banks and Aloe Lab for a month,
we finally made agreement on acquisition and signed a contract on April 5,
1988. We made a splendid achievement of acquiring a company with only
$425,000, which is just one tenth of the company’s debt, $4,200,000. At that
date, Aloecorp has born in Hilltop Farm, where the first aloe cosmetic
products were commercialized in the US history, and let all the people
know the emergence of strong shift in aloe market.

It was only a small farm that he bought, but Yunho Lee declared, “When
it comes to Aloe, Namyang Aloe is the trailblazer in the world.” The decla-
ration, resounding with hope and conviction of the bright future, announced
the beginning of a new Aloe powerhouse which will one day change the

map of the world Aloe market.

By HY Sung President and CFO | ECONET USA Holdings
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O—‘ll:tj' 01 ]— ——" O| 01]1-__5_ \—l Othlng Can 20l X[t TH+Z0l| 200ha SXIS FHOLHCE Plans to prepare for hurricane. After seeing guests off and checking hurricane

Purchased Panuco farm. | have been running around to get richer soiland  preparation for the farm and facility. | came back to Texas late in the afternoon.

o]_X] O-:]: t_/]— b d more water for irrigation for nearly six months, and finally found 200ha of
% To rlng us Oown 8% 229)(%) Aug 22nd (Wed)

land in Panuco, a 45-minutes-ride southwestern from Tampico.
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BiI|Z0l 51272 45 = S4(Category 2). 2AZH EE S2A2! Ol5dg H mlsh

754 15%(%4) Jul 15th (Mon) Mgl B ae
IH=T ST ARE AR Hurricane(category 2) landed in Tampico and headed north, location and dam-
Started planting in Panuco farm. ages by hurricane are reported every two hours.
8% 17%(3) Aug 17th (Fri 8% 239/(2) Aug 23rd (Thu)
51272 HlDean) HWAIZR AF Fol= U, Sl27A12) St Hignt S42 QI8 tiE It X 5& RA2 Stk 210,
Watch for Hurricane Dean is issued on the Mexican Coast Hurricane passed. There are no damages in facility and land in the farm.
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| SIEern ZE E22ICHForida)ol M UAS FUIHEE Ol ZMINS FIIE URE FSIOLL b HEf US. 2| Hig: T 25 S0 AR AR o,

N SLIHEt B2 SUUPISC HAIT MRAUO| SRIAIR! FOlE R A BIAMA  Visited Panuco to check damages. Preparations to protect facility and machines
| 2 S 22 AP0l ChA| YEE HE6Ichs AAMS Tl were perfect. The farm is deluged a little bit, but drainage was good. After drain-

In the afternoon, Univera Korea delegation cancelled visit. At midnight, the  ing the water, planting will startin 2 weeks.

‘_.,
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s

delegation decided to visit as scheduled. Univera Korea UP(Univera Planner)
s who visited US to participate in Univera US convention in Florida cancelled
their visit to Mexico due to the hurricane and | came back to Texas. But they
changed their minds and contacted us to make a visit as scheduled at mid-

B night.
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8% 209(%) Aug 20th (Mon)
C

| headed to Gonzalez to welcome Univera Korea delegation. We completed

/) the program as scheduled. It is like the calm before the storm. The weather
is bright and calm. As | showed them around, | was on the watch for the
location and influence of hurricane. Fortunately, the visit of delegation was

wrapped without any incident.
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A YRS H-ojry 2 ohgsial Aeigic) Al oA A B Looking through the memos | wrote at that time, | could revisit the des-
o] 40l o ‘ AR oA = B A 14| & At FEY 11 E=E 8| 33 BARE perate moments. | purchased the new land, thinking the water will never
9 4 g(if) Sep 4th (Tue] waiting there for a boat for an emergency transportation. We had to enter the
_ . npd o1] dlo ; - . .

8% UHE| HA|TAE| 22| 512A1Q! (iut= AILSHA] HIZ7t LHRL BHI|F, TH=2  farm by a boat, and saw the whole area was under water. It seemed that the dRoH o, trouble us again, only to find that the water ruined the whole year's harvest.

X0l ASSHA 7 LHRI(RF SOF ZREk 2521K|), water did not come from the river near the farm, but came across the hinterland W5 Tje] WAE gulaE 5012 2] Al 4= |, ofmte] W o | went to Tampico, Mexico in order to avoid the damages from cold

Following the hurricane in Mexico City, It has been raining since the end of ~ from the city area, and the flooding came from the western area of the farm. The TFo] ‘HALe] URof HFE Wty ot F7|Ae] =0 2 Qld] B weather. We were able to create an arable land out of the devilish desert,

August. Tampico and Panuco area is no exception. The rainfall recorded 25  drainage facility of the city and the land around the city were dilapidated since 20 Mgz Elglo] Rz} Too] 28eh glut 242 gk} Hy but the water was always in short supply due to seasonal drought. Also,
inches for two weeks. years ago when a big flood swept the area. The whole area was deluged in AYA 0.2 R[S QA|Ffok SR e ZH3] olAsH] Atk 1 ) o N )

JHACE A& Stk & Z-89] A4Sk X3k we focused on harvest and did not understand to maintain fertility of soil.

merely four hours, and bad drainage system made it worse.

9% 102(%) Sep 10th (Mon) A3} d=2o) e Eslia AAlere] Agjyea BEst okedlo]  Asaresult, Aloe plants grew slowly, and the production declined.

HiICt| LEA|7 |2t 2HEa Ti=T 20| 497} ZICHRIO CICIRCH= B 0(7m50cm). 112 L7IK| AHSsHA] HisRid AA| R AIRHE QI EX[ZI0| AR, SAAt| 2i2d5t X| A=At To stop the viscous cycle, we needed a fertile land with abundant water
As the rain coincides with the high tide of the sea, the water levelin Panuco =2t AIX{ E=Qt0f| 2t EX[Z0| X 3= Hi<x2 AH| AL SA| TIE4, o =AS WAl HeliAe W47 SRS FAEFS & supply. Panuco farm was our land of promise. We expected that we will
i tupt d(7m50cm). W ked on draining the wat til the end of N ber. The f e N _ o ) ; :
river went up to a record(7m50cm) e worked on draining the water until the end of November. The farm was o] Wasith TEA okl wo| mh-3 eatololr) uly w7} never worry about water because of the Panuco River which ran beside

plowed and disked to replant. Under the firm instructions of farm manager, the

o] do g T 2> AARO Ar)] 9] O 71 7lcfaic)k 718)q7 oF i ; :

9% 129)(4) Sep 12nd (Wed) disking and construction of main drainage took place simultaneously. | o7 S| 84 A4 Ad) glogjzkar 7|ddlict 12l Yol the farm. Just after we started planting Aloe, | heard a hurricane will pass
OHeE SAF U9 MieT2 JHs £F Z420| HEOR Okl Z0fR E22 HniA AE AR T oL slEjARle] Axte] AEglth= ¢ the gulf area. Coincidently, Univera people from Korea were scheduled to
O] H2IBIS SI018L TR TWISIRITEAM SAAIS0| S0P AL SE TR 128 S2RE S| AR AL 1mx075m ARH A2 2 100mxA0m™ TEi5101 A1z 27} Q)oick e gh=ollA] frusjEt Rl & ololqitt T L visit. It was literally the calm before the storm, but | had to greet the peo-

OoF x fuin? RO|E AL ACHO = X+ o = == 0o
= oF 2000/ Tof| =27F 2O FRIZ0] Ml mEFHOR RS SRR AR iz ZEHORIAR RS BT 4o ik TSI WE  ple from Korea. Fortunately, the visit went well
US. HEZ ElT SH0| S07t =2 X|H0| 2lE MES 52 SH ¢ 220l The planting has begun anew from the mid December. Aloes are planted at ) ) . ) )

_ - S tTm o em e e e e _ " o] L FAFS] whie] Egick Hurricane passed without much damage, to our relief, but in the wake
2het 240 Ozt ZAIE 2t S22 Z20| MAHE Su6tHM s&e| MZEXIE  intervals of Tmx0.75m within a section of 100mx40m. _
OZEIE| BEIE 202 WK S} AAIZHEOH A X|0| AIAERICiD B 20 a3ys] 2 =g glo] sARKS dAth Agl=dl 92 sl=AIRISY]  of the hurricane heavy rain continued. The rain deluged the whole farm,

H ™ 2 STt St 01F Al FAQt SXIQ| HieAIH0| e] RX|-EaEX] 20083 3B 122k AlXY 2=,
AQITHT, HESIK| 42 Hife I 7| 2tFSkS OIEl. March 13, 2008: Planting is complete
Visited Panuco farm. On the way, we encountered a street has been blocked

due to the flooding. It gave us the idea of the seriousness of this disaster. As

we got close to Panuco, we could see flood victims. The street had been

blocked from 200m ahead of the farm entrance, and the residents were Sl2|AI2l0] X|LzZt £o| D=3 =Z(2007H 82 232)
Panuco Farm after hurricane (Aug 23, 2007)
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and the 300,000 Aloe plants were all washed away. My ambition to make a
productive farm was crushed, and | had to smoke a cigarette, even though
| quit smoking long time ago. For the first time after | joined the company, |
was crying.

Maybe it was a lesson from Mother Nature to learn some modesty.
However, | could not give up. ECONETians overcame cold weather and
drought, and we do not despair when faced with adversity. After three
months of draining, we finally started planting again. All employees at the
Mexican farm were stronger and wiser after the disaster. We learned how
to endure and persevere during the three months.

Every time | see robust Aloe plants in Panuco farm, which has become
the standard of Aloe cultivation of ECONET, | tell myself, “Thanks to you, |

could learn the value of failure.”

In my life, I had my share of despair and failure. | failed in all exams, and

| took at least one time. Even the driver’s license was no exception. Failure
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AR d|ef7t ohgict. 7 Sojok = IRk She B i
Tl @7k 53] vl 3 448¢] 32 11 o

= e sigeyzt Jof ATl e R SMaE S5
o] B gt A 2& AAE A FlE ohprh ke
olok A5 Az H W] ol i = Ulg2 ol AR A

ozl SojetiE Al &3 HF-f-E oot oFE 231 7}
A QRS s 2eAE oA Al B2 SRS HEe
2 AREAE ozt SAUTE A
ARt ] AFE s Bl = UEOE 712 ERE0l
U= &l A o gol Bekesfet- 3 2 AFEolH:

OlFE FTEAFHAAN SA-AR vhaE i = E= W
ok SR T2 vl o] it o] A W) WiEA] A2s)
Aok TR = Qlol” T SR " vl 2k A7 vl

W oiE AAEA 07 & AR S s 27} Ak
o

AR 5P WS 0] Al o] AmRISLE AEo] Wk olsirki g

A wo] AsKet Aol 7 e RS Z1\an gleb gk
T3 3 WV S 7H20) BUL AS 0] 2
o} ) B ARk THEE BR R oIt et & e Ut
A, 104, 208 F A4S 7Ictelr] 3] TASHS ARHE: 1004
QS Uehn] A B8] RS At ARSI, Sk 271k

O AlREolT) 27151 oFom B Seieich Lhe I8 vt

5 A4S 27 2 A

(o3

Hii<~ZAK2009E 58 292) Drain construction(May 29, 2009) T &

s i AT

T

ERIE(2010 28 252) All employees at Panuco farm(Feb 25, 2010)

tastes bitter, but | learned how to cope with it. The taste of success after a
bitter failure is sweeter than anything else in the world. When | served in
the army, a grenade accident nearly killed me. | am grateful to my wife,
who stood by me throughout the hard time. Looking back, | think early
downfall made me stronger and wiser.

After | joined ECONET, | also experienced countless errors and failures.
| was fortunate to have my colleagues who supported me to gain experi-
ence. To think of it, | was in charge of accounting, and suddenly had to
manage a farm and direct production. Colleagues around me must have
been stressed out to teach me. They are good friends of mine.

Bill Lee taught me positive mindset. | was reproached many times, but
he always encouraged me when my effort failed. “It can happen.” "Try
again.” “If you need help, you can count on me.” Whenever he pat my
shoulder, saying “Take care of yourself,” in the airport to me who was
there to see him off, | am touched by his gesture. He makes me strong.
Having such a good boss, | think it is already half a success.

A baby can learn how to walk after falling down two thousand times on
average. Also, it is said that a person who failed the most has the biggest
potential. The person must be me. A farmer sows seed as he foresaw the
harvest. If you are long-sighted person, your life will prosper in the end.
ECONETians are long-sighted people who invest in the future, expecting
to harvest in ten, twenty years. We plant trees as we know that the fruits
will come one hundred years later. We never give up. People who never

give up will eventually win. At least, | believe so.

By Joseph Kim Vice President | Aloecorp USA
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AE FHHHA] &= Challenges

Al Al without Fear of Failure

OXIZAR L=0f 2t QIBME '—HEO [
Learning how to cut and harvest Aloe

L] o= Heut w2 o) HlSo] & uff, o zule] 71 F My long career and business experience has given me perspective and 2R AR Z3A] A et el el oA wE We began by sharing and discussing the economic outlook, the risks we
83t Ade AlE FEYsh] e = AAloleka AARITE  appreciation of one of ECONET's most important values; the will to over- alaz, 92| gake}; 12, |3 AFIES Z717] et diARte]l  saw and how we should respond to protect our business, our customers and
4009 |7 AMLE 3HEA O | AL, BE 7|YS =S WME2E  come challenges without fear of failure. In over forty years in business; | ojsl =23t our employees.

Ut HYXA| "ok ARdo|tt o) A7l =FoflAlL 2 have seen the reality that every business will face difficulties. Challenges will T ok g e g s 2 7|3 PRt AMLE 9% At the same time we recognized that times of challenge also present
of2rt olgfe AoA IFE oA 4= A& 7IYES) A4l happen; however great companies have the culture, will, confidence, of £, U3 E2 0 2 Hol= A& Utk 2 S|Alch Bl opportunity, and we took steps which could appear in contradiction. Each
4, 9A, 29 A} 5YE 7R 71gelePEE $2 7199 resources and ability to overcome them. 7S Y3 Weke wiedth 24 719 AIFeE A-E /M company met and developed plans to reduce cost and expense. Each com-
Zlo]tt, This reality was certainly true as the U.S.A. companies began the budget 317 8l @712 SRS sk bl 53ch S uhE AR pany agreed to make sacrifices for the short term in order to provide for the

nl= 719E0] dliiE Adsior W 200992 o2f% 97 process for 2009. In the fall of 2008 North America and the world were fac- £ Qlgesto] m|aE A|oflA st vlsre] AR Sfiskal & long term health of the company. At the same time we set plans to acquire a
o] @M= uehd sfojch 20084d 7H2, BujX9t A AAlE  ing a global economic crisis which was being compared to the Great vt v ehe] A2 B A S5t company, Matol to help expand our Univera business in the United States
1930 AlA A thsell vlde 4= A= 741%]1‘]7101] ZH3]  Depression of the 1930's. Government, companies and citizens were fearful Hu] 219 dR2ofjo] AAp} ARk T 7HEo A HGW AP and to provide a new headquarters facility for Univera Canada.

o}, Rt 714, SRl ROk o &), ko g F&& Yol 4 and uncertain as to what to do or what to expect. U e sAolM | S dske AREE 7L R A = Hilltop Gardens is the historic home of aloe in North America and while
A FAISHA] Hslar Fefflskar Agict | believe that our response in ECONET USA reflected one of the core £ A &=20f ojgglE A2 ¥, J=E AASH= R, 283 there the entire management team also took an afternoon to work in the

I A o2 wl=to] Hoj 52 olmyle] A 7IxE 2 ECONET values; the ability to face challenges realistically, without fear EUES LA5M= H7EA] o) field. We divided into teams and learned how to cut aloe, weed the fields and
it} o] thEotd, Bt & ol 94 o|AE 4= Qltk and with the confidence that by working together we could overcome npjako 2 opj dAlA HE AR HHFE U= A2 even drive tractors.
= 3RS 7R AL, T glo] EAof ubA] FAlK o 2 giAst 4= obstacles. o] A7kt &3S Qs Aufsh g ko] XS uiegic) Finally, we ended the week with an old fashioned Texas barbeque and
Q= sEolt To overcome challenges the first critical step is to understand and face a3 3= °E]7} 20090 o] ol ife] WAFo] 3 E} raised a glass or two to toast each other and teamwork.

2 olAW7] SfaliA w6 HE them realistically. To do this; we took the extraordi- A 1719 =kt AP Aol Sl olFYl vl 7SS The result of that week set the groundwork for what was achieved in 2009.

J3listar FAZ1 oA 7"/\14’ Qhofof gt nary action to bring our entire management 2 HE ERE 3—‘-74 Joh= Ak Bt A ARES —.EH Despite the challenges of the economy and market conditions all the
o}, 72Ul AP HAE ollZUlelA 7MY & organization to one of the most important locations ahal, AE UEAIRIE Al ofzyl AlYe] YAfEie} 75 ECONET USA companies surpassed their budgets. We grew our market
Q3 AR vl HARA 3 A 7HES0 R A in the ECONET; Hilltop Gardens in Texas. Over forty A 4= Qi) 2l Akt ohufel ardE 3| Sk /‘ﬂzﬂ 4 share. Jobs and families were protected and customers were served. We
Sk R 225 SgFick 4090 He EY of us gathered there to address the challenge in a AQ7 |2k A &715A olAW 2= B & FHof| o] = shared sacrifices and we shared success. Our ability to overcome the chal-
e g IAE sk ] flalf olZule] oM location with a long ECONET history; and where Ch= AR oS 7| wofupriar ik lenge of the global financial crisis was overcome and today our companies
HARS HAJSHL Qlom oE FEARgo] Fu Chairman Bill Lee first began his business interest in A4S o|AY = k= BAE 7KL 7)ol tiet e ¢l are strongand growing.

AP AES Aee s mAPY oY 7hEo] North America. In that location Mr. Lee and the first o] thAfgk Zlol], 2009l 27} o] Foldl AJFe ehgElolx} o In ECONET our belief in ourselves and our company to overcome difficul-
it} o|3tollA o|HE FEAT A UEFO] employees of Aloecorp had transformed the land, Fo] 4 7ot 7 wWholla o] &3 st MEAT,  ties without fear is a core value that supported our success in 2009. It is good
AU Yoot ARl oAU oFETthe overcome killing frost, and hurricanes to create a %o 2 7Hgo] 2t} itk Sl AAEA] o FHS HIS  to know that like a deep well of cool water these strengths are there to draw
er2of w4 HelUA 71=S 7RI o] 5= beautiful aloe farm, botanical garden and family 2 AZE 3 Lol 4= 9l Zlo|tt upon when or if a draught may occur.

det 7h=2 olFHe] 7RIS dishe 45T home. The location provided both inspiration and a

A} 9o Hoirk tangible illustration of the application of our values. 2 | ARO|E @ZIE2| B3l 7 CEO | of 34 0= BPA By Stuart Ochiltree Vice Chairman of the Board and CEO | ECONET USA Holdings

g2z O 70| Getting close to the Earth
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OfZ|EL; 2= THACA Z2! 71X CHOJOFEER" AN O[S ZZAFH0| OJAAOIESHA A&t ATt Mr. Lee addresses over 700 Univera Associates at the Go Diamond event in

Phoenix, AZ
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U.S. and Canadian Univera Associates flocked in record numbers to the sea-
sonally warm desert in Phoenix, Arizona from January 8-10, 2010, for the annual
“Go Diamond” leadership event. Every January the Field Leaders put on an event
that is designed to allow Associates an opportunity to connect with likeminded
individuals who are looking to take their Univera businesses to the next level and
receive advanced training to help them accomplish their goals - specifically that
of making it to the Diamond rank during the current calendar year.

Attendance doubled this year from an average of 350 attendees to well over
700, building on the momentum established in 2009. Each Associate paid their
own way including all travel, lodging, and meals; feedback from numerous
Associates reflected that they all considered it well worth the investment.
Existing Diamond Associates came in two days early to attend strategy ses-

sions and a cross-country jeep adventure for qualified Diamonds hosted by
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CEO Regan Miles, CEO of International Rich Razgaitis, and VP of Sales, U.S.
Meredith Berkich.

An added bonus was the appearance of Mr. Bill Lee who spoke at the Gala
Dinner on Friday evening. Associate comments included “Mr. Lee is an inspira-
tion every time | hear him. For so many of us he (Mr. Lee} is the reason we are
here, the mission and vision of this company is what spurs us on to greatness.”
Associates delighted in the presentations throughout the day including the pre-
sentation of the 2010 Business Plan - “Unleash Your Potential” which was
watched via simulcast by hundreds of Associates throughout North America.
Included in the presentation was the development of three main business
strategies for the year - #1 Keep Doing What's Working, #2 Drive Rank
Advancements, and #3 International Development.

The Field Associates were introduced to the new CEO of Canada, J. P.
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Trottier, and the new EVP of Sales and Marketing U.S., Stuart MacMillan. Also
received enthusiastically was the news that President Rich Razgaitis had been
promoted to CEO of International, and that the two target markets would be
announced at the upcoming 2010 Convention in Denver, Colorado, this June.
New Diamond presentations inspired the crowd, while at the Saturday work
sessions leaders shared strategies and applications to make people’s dreams
become a reality. The event closed with about 100 Associates pledging to “Go
Diamond” in 2010, sending their letters of commitment to Mr. Lee. The Univera
Sales Department will continue to track the progress and success of these
individuals, working closely with their Upteam Leaders in supplying motivation

and ongoing support for the next wave of Univera Diamonds.

By Meredith Berkich Vice President of Sales | Univera USA
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1rcH 0|2 #st oHL|of=t Your name is a great mother
1- O . ZnEAel 713 503 AAE "I o]F-2 ARk ofuofeloltt § The most important concept of Rose festival is that “Your name is a great
= Sharlng Tl Foz} ofufuo]7] white], fu] iyt 7Jxg 4= gick SANE mother” Most of UPs are working mothers. It is hard to do the job and

O - A 517 U= o7} 7HYelAl o ARt ofr U 4= Q= o= TI7FHER 5 take care of the family at the same time. But UPs are working mothers
HlELO 2 S Al makes Success

glo}7] wigolct APFH ofykc} FujQl oMUz} o 4R every bit as great as mothers who stay at home. Some of the children say

20094 X[ |=E 7} Best Distributor for 2009 Al Sk AR Eo] Wkl gt they respect their mother more because she is an UP, and not a full-time
53] R} AR ARAEo] Hell7HAl ofmUEA fa)7} ofwfsl]  mom. With age, Hwang came to think more about the role of UPs as

of sl tjel] aqle] wobsrt AF S A 17 3] $Jall tt mothers. Her soft charismais the result of her consideration.
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The new challenge of becoming the best distributor for three years ina row

3AL [ CH2|Holl =X The year 2010 is the 20th anniversary of Namdong distributor and the
201092 FaehefdelA 205d0] H= so|A =2 =& AlRSE  beginning of its new challenge. Namdong's ambition is to become the best
+= dlloft}, Fethe]d-220099 -] JARE 20117k4] o] distributor for 2010 and 2011, claiming the honor for three consecutive
o7tk 733t ZEE Zk 9k 20099 AR B2 F=1 8F0]  years. During their trip to Hainan, China, which they have won as the prize
‘ _ W A4t ol RS vz ofgfo] H Zloftt, of the best distributor for 2009, they will plan how to win the challenge.
QLIS JHY 2054 20| HOIEK | ZHEETO| Z5I0IA Rose festival markm the zothanmversary of Namdong Distributor: celebratory remark fr the President Young 20109 EEthelde o Hhe nlfE Sl HEd Ales =ske] g2t In 2010, Namdong is planning to introduce mentoring system. It is a

Whan Kim @HST2E 7§ 205 5to| ZOIEA : 4F/I| Al Rose festival marking the 20th anniversary of Namdong Distributor: Awarding UPs with exceeding performance
OISO 7iY 205 0| E0| Rose festival marking the 20th anniversary of Namdong Distributor

01]753101‘:}. Al Fa7t AL 3 A= Hi=E ok 98t /i man-to-man style mentoring system to help newly joined UPs to get used
=] Al~dofck vjAP fUEl 7150 24 37 @2 U8t to the distributor. Bae thinks that growing more UPs who will be with the
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ool HALS wE o) 19909 ARt Al et v It would be irrelevant to speak of the history of Univera without men- TS gol Tl Zlo] 7P F-adt ARy aelEetar =t distributor for a long time is the winning point of business.
< & ¢ Aolrh 199849 H¥FEEA(FYHIEre] HelE)7t  tioning Namdong Distributor in Pusan which opened in 1990. It is one of HjARe] 2|7l ]E el 3% U] ZhEa s A o There is a laminated memo in Bae's wallet. The memo says that “If
NTS(Namyangaloe Teampower System) A28 AR o 2240 the main distributors which introduced NTS(Namyangaloe Teampower d ZoltVel= ZRH FAPL Eolglt) 1= o] EAE Thit= ARFE Namdong wins the best distributor for three years in a row, | will go to a
2 UEG S ol Ao 2 AIAES AR K20l =4 o] System) and showed notable success back in 1998 when Namyang Aloe oA Lol 7]1}—4 S = 2 22t E3E A5E GY3HE catholic church with my family.” He hands out this memo to everybody he
2 F sl iR el giEolc) fudlel= NTSE 53l first adopted the system. Univera paved the way to success through NTS, 71 o1R}F Z7gE WSl Zoke] oS AFsHA =A% meets. He gave the memo to me, too. The little memo is a symbol of his
/o) s kAL, s theRl et ) Ho)Sict, and Namdong distributor spearheaded the change. The history of i ARy, ARolebs SR BRak= $4o] v HWelsH| = faith and determination to succeed.

20094 33t a2l 7 ghadst SAA sk Ze-=tield  Namdong distributor is the basis of the success which is again proved by A= vl EA APt Shlja) AR R} QIERSH= AlTR 71Ato| Bae and Hwang are great partners in life as well as business. They are
TS e tialdo] Ax|gh At o)2} 7R Aol L %ﬁl 2 designation as the best distributor in 2009. We interviewed Hyo Seok Bae, Al PE3E 222 A k= upH 22 AJkolQMe), 1 upHo] Wl very comfortable for me to be with while interviewing. | assume that the
A Flole}, I dilde] wiaa] A: 29191 i} AS Wit the owner of the distributor, and Mae Ja Hwang, Bae's wife and his busi- 2 faEolrE & A= A2 9= Fedlelde] 241 distributor can still remain the best, because all UPs in the distributor feel
2|94 i) HAS Sol=EslH, ness partner. 8= A2 opd7}? comfortable for them like me.

2 | 8o XFE | DZX|E | FUHEt Bt By Jeong Ah Park Manager | Customer Service team | Univera Korea
HOISNHE £ X|&d80 Lise| 23t The culture of sharing and continuous growth bloomed by Rose Festival
AulEAl= 20009, t2ld 7iY 10573 71dste] wiabgal B4 Rose Festival is an event of sharing, which first started on the 10th anni- Ciigel sflfhj! ;E?ii:lg;ltr Str;aill,ig%lhappil,yo ;h;;if_urg;;ﬂlag;lisgzej ;;O:;éz\;‘en??:iiﬂ;ﬁljﬁiiﬁzﬁéf;é%}4 Rk Mottos on the wall give a hint of the

BB} Aldgko] ofd) & P50 g zlelst "]%%—Xﬂo]‘ﬂr. tfejde] 4 versary of Namdong distributor in 2000. Bae and Hwang thought of the
Atk RS st @7 Uier] all mkast AuiEAle olAle d festival on their trip to greet New Year's Day. The festival purports to

B9 Ao 2 fulEe] o A 4= I ERE WEFE Y share the success and growth of distributor with UP(Univera Planner]s. It

il

AL = I, has become a tradition which helps UPs to grow more. In 2010, a rose fes-
20109, FEohiEld AN 2059 dho] AnEArE 199% A7 dist  tival was held to mark 20th anniversary of Namdong distributor in

oA Gk miEFoiel SUS Al ZJEAIE 2951l 1974 Chungkang Colleage. They put in place “point system” to promote sales

=
A& Wrketo] 294 %ﬂ% AAslar AL Y B FHE | and attract UPs, and the best UP was awarded with PDP with an UP who
"o} g7 Z}7F PDPE FALS 2 =AFgic) drew the lucky ticket.
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The one who helped
a little girl realize
her dream

Yu-Na Kim is the most beloved figure skater in Korea. She was able
to realize her dream after meeting her trainer Brian Orser, who has
been faithfully supporting her. My trainer Hwan Yong An is such a
mentor for me. He is a top notch jockey in Korea, and a champion for
10 years in middle-height hurdle horse racing in the National Sports
Festival. | was immensely fortunate to meet him.

Back in 1988, when | was seven-year-old girl who adored horses,
my parents took me to Gwacheon Equestrian Center. The stadium
was so big and the hurdles looked so tall that | could not reach them
even with my tip-toed feet. The riders and their horses jumped over
hurdles in perfect unison that they looked like one. The little girl was
so excited at the sight and her heart burst with joy. She resolved that
she will compete in this stadium one day in the future.

A long time passed. The little girl's parents did not approve her
dream, and she had to give up. She had to be satisfied with riding
horses on weekends.

However, there was a man who supported her dream. He was my
trainer Hwan Yong An. He knew that | was not a good athlete, my par-

ents disliked my riding horses, and | could not afford good lessons and
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a fine horse. Nevertheless, he understood that | wanted to ride horse
more than anything else in my life. Also he was a big-hearted person
enough to support dream of others, so he gave me free lessons for
two years for me and my dear Mr. big, a horse | bought for the first
time in my life with my hard-earned money. Last September, after 18
years of dreaming, | was able to compete in the Gwacheon Equestrian
Center, a place where my dream began, with my own horse. With
minus 8 points, | failed to finish in top ranking. However, | was over-
whelmed with emotion because | was able to realize my dream that
began when | was seven years old. Without An, [ would be sitting in the
stand with longing eyes, envious of the jockeys in the track.

For the previous ten years, An and | have been tightly linked with our
shared love for horses. He is my best trainer, a mentor for life, and my
dear friend to get a drink together. In short, he is the most precious
and irreplaceable person in my life. Hwan Yong An, | wish you will con-
tinue to perform great in the national sports festival, and wish you

happiness for this year and years to come! | love you and thank you!

By Bong Hae Sung Assistant Manager | Division of CTO | ECONET Korea Holdings
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The One Truth

Director Klara Cho found herself in trouble. It was not easy to create a cor-
porate name suitable for concepts of a globalization for Namyang Aloe to
produce natural products hereafter. Desgrippes Gobe Group, a global brand-
naming company, suggested five final candidates- Terena, Ecobene, Bonavie,
Unineo, and Teravera. But nothing sounded right. A corporate name must con-
tain the purpose of the business, corporate philosophy or traits. On top of
those, a corporate name should be easy to remember and call. However,
although the five candidates meant earth (Tera), environment (Eco), and new
(Neo), they lack the attractiveness to grip people’s attention.

‘What we need is a name that expresses the corporate philosophy about
nature, science and humankind. The name should represent the current busi-
ness area of health functional product and cosmetic products, and also signify
our future business areas of wellness. A proper name that fits a global busi-
ness which can be registered in at least 15 countries around the world such as
Korea, the United States, Canada, Japan, Australia, New Zealand, China,
Taiwan, Britain, France, Germany, Brazil, India, Malaysia, Mexico, and the
Philippines. People from all around the world should be able to remember and
pronounce it without difficulty, and it should not have negative implications.”

It was Bill Lee who came up with a name before agonizing people. Lee said
that the name “Univera” was an idea of the late Chungkang Yunho Lee.

‘value.” Thus, the combination of ‘Uni” and "Vera’, Univera makes ‘the one
truth””

Lee, inaserious face, explained the word to all.

“What do you think of it? It would be worthwhile to consider. Actually, my
father left me two names before he passed away. One is the name of his

grandchild he was expecting... It is now my son’s name. The other is this.”
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Listening to Bill Lee, Klara was reminiscent of a passage from late Yunho
Lee’s diary that he read when he first joined the company.

“The business should be centered on production of raw material for health
natural products, pharmaceuticals and cosmetics. R&D center will provide
necessary technology, and a sanitarium for adult diseases can help ascertain

the technology we have. The ultimate purpose of the business is to serve man-

At that time, Klara was astonished by the spirit of the man who did not lose
grip of his dream even as he was grappling with critical illness. He even
thought about the name in his deathbed. She admired the determination of the
late Yunho Lee.

To think of it, “The one truth” was an ideal name for the company’s philoso-
phy, “bringing the best of nature to humankind”, and it also showed the
company’s spirit not to chase after another. Univera- the one truth. She real-

ized that it is a vision of truth on which our future lies.

By Sunyu Moon Planning Director | Planning & HRMT | ECONET Korea Holdings
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| spent most of my career in the sales department, so it is only
natural for me to put results before everything else. When | first
saw the book “The result is everything (by Rayng Do Ryu, Sam
and Parkers, 2009),” my eyes were wide open. As | always
stressed “return to the basic” in the workplace, | would like to
share the practical suggestions of this book with my colleagues.
Also, this book reminded me of the valuable lessons from my
seniors and superiors when | was a novice. What is good about
this book is that it gives explicit directions to grasp the gist of the
task, and stay passionate. | think introducing this book will pro-
vide a good opportunity to share my thoughts as a president with

my colleagues.
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Part One. Grasp the gist of it

To accomplish the task most efficiently, it is crucial to understand
the goal and judge the priorities, according to the author. | under-
stand that we need to understand the gist of the task, and throw
your passion into it. What is common in people who shows excel-
lent progress in a short period of time is; first, they always think
about long-term perspective. They do not mind the short-term
results, but go for the consistent growth and progress. The sec-
ond trait is that they bear in mind the goal of the company and his
of her superior’s. To my surprise, | have seen a lot of people who
concentrate on their own goal and did not share the vision of their
company or their superiors. Many of them are not present when
we enjoy the fruit of success. | wish that any of the Econetians,
including Univera people, will not make this error. The third trait
is that they provide service that suits the taste of customers.
Customer means not only inside customers of superiors and col-
leagues, but also the end customers outside the organization.
Nobody can deny the fact that customers are the reason why the
company exists, but it is not easy to give priority to customers. It is
good to know that the habit of thinking lightly of customers is easi-
ly acquired in the early days of one’s career.

This book stresses the importance of trivial, repetitive task in
workplace, saying “The stumbling block is not a mountain, but a
small pebble.” Actually, these seemingly trivial tasks accounts for
90 per cent of the work. If you tend to make mistakes in certain
area, this book recommends us to take note of it, and try not to
repeat the same mistake again.

This book also recommends to practice 2Ps and 2Cs (People,
Process, Contents, Customers] little by little, and says sharing
work with your colleague is the best way to do it.

Anywhere we go, there are people who cannot distinguish the
task itself and individual feelings about the task. We all know that
we should talk freely in meetings, discuss and negotiate fiercely,
and throw our full support once the decision is made. But, it is

easy to say than practice.
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Part Two. Innovate on your strategy.

In order to achieve a goal, a 120% of strategy should be put in
place. Monitoring the progress every month is a good plan to inno-
vate the way of working.

The book reminds us that we always try to innovate our way of
working rather than follow the established order or a sheer habit.
The critical factor is to question “why, what and how.”

Creative thinking is the basis of innovation. This book says we
should “always try to avoid average work.” It is understandable that
following other gives some comfort, but doing exactly as others
does not contribute to great result. It takes some resolve to make
results. What is required is something special that only you can do.

This book stresses that communication with your boss is criti-
cal. Itis emphasized in every chapter of this book. “Recognize your
boss as a customer, and share his/her view on the given task,” It
warns explicitly about the importance of communication.

After the task is given to you, first, you should go to your boss to
report about your plans to tackle the task. Second, which comes
after initial agreement, is to inform the boss what is actually being
done. The third step is to make sure the boss is satisfied with your
work, and to do the final report. Your boss is a window to the bigger
picture of the strategy of your company, and he or she will show
you the direction on how to achieve the goal. The author’s opinion is

not exactly same as mine, but | agree with him on the basic idea.

Part Three. Do not let the work own you
If someone owns his/her work, it means that he/she know the
task thoroughly and does it in a professional manner. Also, the
book recommends us to keep the company’s vision in mind.
Making your own “vision board” and update it every five years is a
good way to do it. However, what is more important than the vision
itself is the value behind the vision. A vision which brings about the
passion, and which is based on one’s own values as a standard of
decision, is far better than just a good vision.

Having a blue ocean of a vision, which no one has yet thought of it,

would be a good step toward a successful future, according to this book.
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Epilogue

Working is a way to develop capability. It is also a self-training. The
result does not mean a good showing. To make a great result, one
should not work in a self-centered way. You have to have a selfless
attitude. A great result comes from a mind that wishes to achieve
something for the good of customers and the organization.
Without this altruistic line of thinking, the process of method to
make result is meaningless. A one-off fluke is not capability. To
make a great result continuously, one should innovate, learn, and
motivate oneself to maintain capability.

To sum up, this book offers only “obvious” ideas. Most of things
cited in this book are well-acquainted ideas. However, it is not easy
to practice the obvious lessons. This book gave me an opportunity
to look back on myself, whether | was practicing the recommen-
dations in this book. If you are faced with hardship, you need to
thank for the difficulties. Hostile environment is the best teacher
to make you stronger and capable, and nobody will beat you once
you gain the capabilities.

Grown-up comes by stairs, rather than by a straight slope. Do
not feel impatient about slow progress. Look up to the higher goal,
and do not become complacent of what you have now.
Concentrate on your vision and goal, but stay awake to understand

the gist of the task.

By Don Kim President & CEO | Univera Korea
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Servant leadership in

“the Keys of the Kingdom”
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Wikipedia defines leadership as the “process of social influence
in which one person can enlist the aid and support of others in the
accomplishment of a common task. Leadership is a capacity to
solve problems in an organization, help the organization to man-
age changes, and encourage the members.” According to the
definition, Leader ushers in changes in an organization to accom-
plish the goal of the organization. In the book, “the Keys of the
Kingdom”, | met the leadership of Father Francis Chisholm.

Father Francis Chisholm was assigned as a missionary to
Paitan, Chekou in China, a thousand miles off to the coast of
Tienjin in the early 1902. The mission headquarter informed him
that his predecessor Father Lowler did a wonderful job of convert-
ing many people into Christianity and finding a nice mission house.
However, when Father Chisholm arrived, what he saw was a
crumbling hut and “rice Christians” who were attracted by money.
He had to start from scratch, and what is worse, the residents
there were full of disbelief and skepticism. Despite hostile envi-
ronment, he started to treat and take care of residents who fell
down with illness. Many of the illnesses were caused by unsani-
tary and overcrowded environment. Simple disinfection had

enormous effect to fend off illnesses. He treated diseases and
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saved many lives, and eventually earned trust of Paitan people.
Amid the civil war, he did not leave children of orphanage under
his care even though his life was at stake. When he left China to
return his country after 30 years of devoted mission work, 500
men and women came to say goodbye to him from the bottom of
their heart, and tears were running down on his face.

Father Francis Chisholm was far from a leader most people
would imagine. At first sight, he was ugly, defiant, awkward, stub-
born, and shy. Internally, he was an honest person who sticks to
the principle, stands against injustice even his life was in danger,
and was never afraid to doubt. He eagerly shared hardship with
the residents of Paitan, earned their respect, and changed them.
Father Chisholm has become the leader in their minds. | think
Father Chisholm would be the perfect example of servant leader-
ship. Archibald Joseph Cronin was a physician and novelist who
was born in Scotland in 1896, and died in 1981. The novel was
made into a film starring Gregory Peck as Father Francis

Chisholm in 1944.

By Kyeong Soo [KS) Yoon President & CEQ | Aloecorp USA
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Author_ Archibald Joseph Cronin
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musician even in this moment.”
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They had a dream of becoming a singer, and went through
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out to the world e e o

countless difficulties, and finally became a star. Looking at them, |
came to look back on myself, what | dreamt and what | have done
to realize the dream. | only followed what others are doing, without

any particular goal in life. After joining the company, 10 years have

F

28 W EEL B ol passed. | got married, had children, and busied myself with given
A SFEEE AAS- o tasks day by day. My dreams and goals are long forgotten.
A1 TPl UE 2ufA (1) E Boks = ?17] 2749 gt of When | first saw the book, Big Bang’s “Shout your dreams out to LA Ak This book made me look back on my life, and made me find long
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First, Break All the Rules: What
the World's Greatest Managers
Do Differently
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Author_Marcus Buckingham, Curt Coffman
Published by Simon & Schuster

For anyone/everyone that has a Leadership Role,
I highly recommend it (in fact any manager that

works for me, it is mandatory reading).

By Jay Kay Director of Engineering and Technology | IT
| Univera USA
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Now, Discover Your Strengths

XL OPAA HZY, 2 S2l=H IX | U 52

ETAL FRiET

5 i
ol mo ron
IE

tu
Rl
wr A > rrorjo ™ oo

J
]

>
> oy

0| 22 FHhk= OlfF=, 0| 20| ZIES2| ERHE JiEsP | flet i F-EsiL
= xp
[—

Afstn Q7| GH2RILICE Of Mol MRISS, JioIo| oFHS glof Bk
OF BiCtm 25k QUaLICk Wb, ZIRS0| 282 Sofgy| st ke Fabd
S RIMSHILE TAIPD SHA AT ZHES Aafof SiTHs ZQLICE AR
Strengthiinder EIAOIE0IA St DE ARS5101 & AHAl0] 2H T ZHRIZ SORHD, 2o
2l QU Zi7to] Efels B AfRY| 1701 MSshE 4 QUASLICE JHOIROZ K, o
Alo| 7Ha BB US SH= ARIS S5 ARI0ID, 01X MB5IX| AUCiRlE Yo A

UASLICE Of 2 0] X2l W=

gl

T

0
>
0,

oo

OH

NOw,

YOUR STRENGTHS

| would like to recommend this book because this book 2Ichist Lo B 4+ ZE SH

offers a quite unique perspective on successful man- T e
e e a5 v 0 e
agement strategy and developing employees’ e g

strengths. The authors focus on enhancing people’s

Author_Marcus Buckingham and Donald O. Clifton
Published by Simon & Schuster

strengths rather than eliminating their weaknesses. i

Therefore, you can guess that the most effective way
for motivating people (or yourself] is to initiate on their
strengths, not by correcting or improving their weaknesses. Through the StrengthsFinder
web site and a special ID, | actually found five of my own strengths and was able to review
the book'’s description of each type together with case studies. Personally | believe that a
person who does things that he or she is good at every day is the happiest person and he or

she will be successful soon (if not already), and this book made me confirm the thought.

By Mijeong Jeong Ph.D., Scientist of Quality Control | Unigen
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Author_Kj#355— (Otsu Shuichi)

The author is a kind of pain specialist who helps terminal cancer patients
to wrap up their life in dignity. Every day, he listens to the stories of
patients, and watches their side, because there are not many things to do
for dying patients suffering unimaginable pain. He selected 25 regrets the
dying confessed in their deathbed, and | would like to share some of them.

21st: Regret of not caring about one’s health

Many of the patients felt regrets that they did not care about health. It is
wise to spend money on medical check-ups before going down with ill-
ness than spending money after getting ill.

15th: Regret of not having tasty food

Patients in terminal condition do have little appetite, and some of them
cannot feel taste.

16th: Regret of not having married

Patients who died single tend to regret deeply about not having a spouse. |
think maybe there are some reverse cases.

22nd: Regret of not quitting smoking

10092 5&5 EEES iiﬂjg‘%ﬁ;ﬂ %ﬂ%

We have enterprise-wide anti smoking campaign right now. The fact that
many patients regret not quitting smoking earlier means that there are

many more who is struggling to stop smoking. Of course, most of the

patients who had this regret smoked until they fell down
with illness. | wish those who fight with nicotine addiction
will win the battle and recover healthy life.

The voice of the author is solemn. If he was more light-
hearted person, he might have added one more regret to

the book: Regret of not having read this book.

By Binson Choe Assistant Manager | SCM Team | Naturetech
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ECONET Book Club is waiting for your recommendation. You do not have to write a long article.
You can just inform us a title of a book. What would you like to recommend right now?

Please tell us about your favorite reading experience, and what you would like to share with fellow Econetians.
E-mail minsun@namyangglobal.com Web-based community (Only EGGS user]) http://eggs.ECONETway.com/KMS/Portal/Community/Default.aspx?Community|D=1059
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The theme of next issue’s photo contest is “Core Values of ECONET; the Sprit to Face
Challenges, Creativity, and Peace & Amity”. The Photos which show activities,
events, or things symbolizing these core values should be delivered to the reporters
in each office or ECONETWAY Editorial office by no later than June 4, 2010.

For those whose photo is selected, we will send a small gift.

E-mail minsun@namyangglobal.com
Web-based community (Only EGGS user] http://eggs.ECONETway.com/KMS/Portal/
Community/Default.aspx?CommunitylD=1059
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Kyucheol Hwang is named as nhew CKO
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As of January 2010, ECONET Korea Holdings invited Kyucheol Hwang as new CKO. Hwang graduated
from the department of economics at Seoul National University in 1988, and gained master’s degree in
financial engineering in the Graduate School of Management at KAIST in 1999. He worked in asset man-
agement in a top Korean investment company, and has been an executive at business management and
marketing in an investment consulting group before he joined ECONET. His expertise and extensive

knowledge are expected to play an important role in helping ECONET to take off.

2010 0|2 et= STIXt g

2010 training session for the promoted employees at ECONET
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On 18" and 19" of February, newly promoted 40 employees including assistant manager, manager, and
director joined in a training session which took place in Cheong Ho HR training center in Hwaseong,
Gyeonggi province. This training was focused on sharing ECONET vision and training basic skills as
middle management. The participants discussed and shared ECONET's vision of “A community where

all can share purpose, dream & happiness together” during the session.

ECS(ECONET Counseling System) 71
ECONET Counseling System (ECS) Open
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On January 14", ECONET Counseling System (ECS) was set up. The purpose of ECS is threefold. First,
it aims at establishing trust in and out of company through ethical and transparent management from a
long-term perspective. Second, it will contribute to achieve strategic goal of ECONET as it will promote
communication between our companies and by doing so, prevent troubles and delays in business. Third,
ECS aims to understand needs about systems, events and standardization in ECONET. ECS is expected
to play a pivotal role in cultivating harmony within ECONET by collecting lively and valuable opinions of
ECONETians. (Only EGGS user) http://eccweb.univera.com/ecs/
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Univera 2010 strategy
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“Grow up 2010" is the new business strategy for Univera Korea. To be more explicit, “Establish UPS sys-
tem, Double the income of UPs, Double the growth of distributors” are three sub strategies. The year

2010 will be recorded when Univea builds a solid foundation to grow up continuously.

CCMS 10cH JHMELS: FLIM, =, FLIHEZL SS 23S

CCMS improvement activity: joint effort of Unigen Korea, Naturetech and Univera Korea.
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Many of the areas where customer complaints were raised were improved thanks to the 2009 activity of
CCMS. CCMS is a joint program of Unigen Korea, Naturetech and Univera Korea. The improvement
includes preliminary actions to gather customer voices and work on correcting existing products and
services to prevent future complaint. 10 best improvement activities which promoted customer satis-
faction and showed consideration for customers were designated. Among them, fixing the pump in the
container of Linitié which resulted in increased sales received the best CCMS award. The quality man-
agement team from Naturetech was selected as the best team in CCMS improvement activity the

second year in a row.
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Aloemeg Pro was named one of hit items by the Korea Business Daily.
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In 2009, Aloemeg Pro won the best consumer award and a hit item by the Korea Business Daily.
Aloemeg Pro is an upgrade version of Aloemeg, which is a steady seller that helps blood circulation.
Aloemeg Pro accounted for 8% of the sales in the healthy functional product of Univera. The product

was also designated as a hit item by the Seoul Business daily and the Maeil Business Daily.
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Anti-smoking project
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“I know that smoking is bad for health, and | promise that | will stop smoking because smoking taints my
body and mind before myself, my family and colleagues.” Employees vowed in the year-end ceremony
of the 2009. 30 employees in Univera Korea took part of the anti-smoking project which aimed at pro-
moting health in the company. Univera Korea offers individual counseling and anti-smoking patches to

them, in a joint effort with Sungdong-gu Community Health Center.
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PTP automatic wrapping facility
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On Jan. 21¢in 2010, PTP automatic wrapping facility was installed at Naturetech. It automatically puts 9
packs of PTP in a carton and packs 6 cartons in a box. To mark the installation, President Chansoo
Chung, CTO Tae Hyeong Jo, President Si Chan Lee of Daemyeong plastic, Naturetech employees and

related parties gathered and had a traditional ritual to wish safety of the facility.

R&R(Role and Responsibilities) £/ 4¥
Role and Responsibilities Workshop
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On Feb. 18" and 19 in 2010, Naturetech held R&R workshop in a move to encourage systematic work
management and sense of responsibility. With the key agendas of new business, quality control and lab
management, and development of new technologies, the workshop was participated by President
Chansoo Chung, CTO Tae Hyeong Jo, and employees in the central lab and quality control department.
Naturetech employees took the opportunity to make a firm determination to take the company global.
R&R means defining “roles” played by members of an organization in individual processes, and

“responsibility” which comes with the roles.

HEZ 27| 22|AE|0|M AA|
Orientation for the second round of mentoring
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On Feb. 22" in 2010, orientation for the second round of mentoring activity took place. Vice president Do

Hak Choi of NOW HRD presided over the orientation. Volunteers selected among the first round of men-
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toring session, newly promoted employees and new employees divided into 14 groups which formed
mentor and mentee relationship individually. They will get to know each other through various activities
within and out of the company. Mentors will help mentees including the new employees get used to the
company, not to give answers. Mentoring will help employees develop career through human networks
within the company. Mentoring is a gate toward “a community where all can share purpose, dream &

happiness together”

Anti-smoking Campaign
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Naturetech’s anti-smoking campaign to promote health of employees, their families and the company
got started from March 1<, after having a grace period for one month. During 2010, only volunteers are
to join the campaign to stop smoking, and non-smoking will become mandatory from 2011. People who
want to quit smoking is required to submit a written pledge and message from the family, and will get
compensation three times during the year. Also, a smoker who wants to quit smoking will have a non-
smoking mentor who will help stop smoking, and the mentor will get 10% of the compensation if the
smoker quits smoking successfully. We hope all employees join the effort with “can do” spirit to make a

healthier workplace.

TGA GMP ZAI §3=oE 2
Completed TGA GMP audit
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From Jan. 25" to 27" in 2010, Naturetech was audited by TGA(Therapeutic Goods Administration) of
Australia in accordance with Australian Code of GMP for Medicinal Product. The GMP auditor of the
medicines audit team, Maurice Makdessi, inspected production and quality control system of liquid, tab-
let, powder and granular products. The audit was a good opportunity for ECONET to be recognized as
having a pharmaceutical grade production system. TGA certification will be obtained in mid 2010 at the

earliest.
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All Unigen people including the president L. Edward Cannon participated in a workshop held on Dec.
18" and 19" in 2009. Under the theme of “preparing for the year 2010”, Unigen people examined the
results in 2009 and shared plans for the year 2010. After presentations, a barbecue party was held and
all had great evening together. On the second day a survival game took place to promote harmony and

sense of unity among employees. Although the weather was chilly, everyone had an exciting time.

ZEL2ME2(Johnson & Johnson)Al L2
Johnson & Johnson visit
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On January 13 2010, Johnson & Johnson officials visited Unigen Korea. Johnson & Johnson is a global
company which is operating in 57 countries, and sells products around 157 countries. This visit was
made possible as Johnson & Johnson expressed interest in materials Unigen was developing. Unigen
research team made the presentation to introduce research materials. Johnson & Johnson showed
interest in Nivitol which is used in some products made by Clinique. Moreover, they expressed they want

to conduct a joint research from the initial developing stage of research for some materials.
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Best mentor for the year
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Unigen had a mentoring program which helps new employees to gain knowledge and solve problems in
office relationship. The mentor is supposed to give practical advice, and reduce stresses. Mentors are
required to write quarterly activity reports and suggest ideas came from mentoring activity to offer
practical support for new employees.

Based on these reports, the best mentor and mentoring team for 2009 were designated. The best men-
toring team is Jae Ho Yoo, the manager of production team and his mentees who actively participated in
the program. Yoo was evaluated that he was devoted to his role as a mental guardian. The second prize
went to senior researcher Jong Han Kim at the natural product team and his mentees. Kim was award-

ed for his extensive understanding in mentoring as well as various activities he conducted as mentor.

Unigen plans to develop mentoring program using the feedback of employees on the program.
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Knitting caps for newborn babies in Africa
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On January 15, 2010, women employees from Unigen took part in the third round of “knitting caps for
newborn babies in Africa” campaign. Knitting caps to save newborn babies is a part of global campaign
called Save the Children. Save the children releases “mother report” based on healthcare system, eco-
nomic status, fatality rate of children and babies, life expectancy and education level of women.
According to the 2006 report, 2 million babies are dying on the day they are born every year, and 4 million
newborn babies are dying in a month. The report says 60% of the dying babies can be saved by simple
methods such as a knit cap to keep them warm against hypothermia. Unigen women employees knitted
10 knit caps until February 22, 2010 to do the least we can do for babies. These caps will be sent to Mali

in Africa around March and April to save the life of babies.

SIEE 2R, UP302 EA|
UP302, a substance for cosmetic product, is released
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UP302 is a substance which has whitening effect developed by Unigen. It is also called Nivitol. There are
a number of whitening products in the cosmetics industry, but UP302 has shown whitening effect up to
20 times more effective compared to existing products in a clinical trial. A little bit of UP302 brightens
skin dramatically. UP302 is currently supplied to Clinique, a global cosmetic brand. Clinique names
UP302 as CL-302 complex, and uses the substance in its product Derma White Clinical Brightening
Essence. Clinique is advertising that the essence does not cause trouble for sensitive skins, and makes

the skin not only whiter, but also clear and shiny.
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Valentine’s Day Luncheon
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‘HEHOIE PHE ZFA] (RLIHZ
A year-end ceremony under the theme of “Happiness Day” (Univera Korea)
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2000 128 302 2l e eSSt 51 Eu7 [2ks A2 €2 & December 30", 2009 was “Happiness Day” of Univera Korea which was held under the
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theme of “having a happy day with colleagues.” Happiness day is an event for all employees
of Univera Korea gather and have a fun time outdoors to promote harmony and sense of
Aloecorp China unity amonﬂg them. The theme of happiness day, which fo.llowed -the year-end cerem(_)r-ly of

2009, was “encouragement, happiness, and sense of unity.” Univera people were divided
into 10 groups and had an activity that illustrates unity and happiness, and took a picture of
it. Also, they hold a placard saying “UPs, have a jackpot in 2010!" to encourage UPs and went
around places such as theme park or marketplace where a lot of citizens gather. One of the
groups visited a distributor and said “Way to go!” with UPs, made a resolution to grow in the

year 2010.

M 4R} OIZU S 3|oP7t LU2F XI0|LolM 12 202URE 28 10| 4U7H IHE|Z|UCE O 5|20 ZX2 2H SFollA] A
oz ZHE UR0| SAR| ZEnt L-olRE SFohs A0IUCE

RS2 L=2F 1121 5= sE| BE 2F HAHSOPIE AEsky, DI=(HAIR)2] SOPet 2 s U=2F stolt

AU7H ASE 2010 510[Hh S 3212 HSEO 2 9 LI, of =4l LHe| =it oS & HoJ & SIEH0IUC,
QA= Z24! A happy year-end ceremony @2Z2IE = ASA! AFE Don Kim showing makgeolli(the raw rice wine] @=HH|0] AR An exhibition of “Happiness Day” @AFE0ilA “UPE!
2010 Cheh EIXIMIR” In the bookstore “UPs! have a jackpot in 2010!” @@010] 2{= “RLIKIEF" | love “Univera”

Unigen Russia
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2 VIS, MS2E &t Sl

The first Introduction of Hilltop Gardens to the public

R&7ts sBuSHS|SAEA) 2| oAt S| 317} 745t Bt AZ'0|  Healthy Soils and Foods were the theme for the 9 Annual Sustainable Agronomic e 7HE2 Bl R7Is AES =S| sl 7I1E A HAloll Hek2 AI=  experimental vegetables and cover crops testing area with a short presentation of the
2h= FNE 22 4242 627IK| 322k EIMA ofZit T AXH 0| SOl Education Association (SAEA] Conference for Large and Small Food Production, held Feb. S Tt RV IS QES L2 TSt OFale| MISES ofz A2 MA RHHH  purpose and goals of our plots. We are also in transition from conventional farming to
JHEI=|UCE SAEA= X 7hsth =2 2 20lIE Fefol= HIZR| HRIZ, £ 4 -6, atthe Echo Hotel, Edinburg, Texas. SAEA is nonprofit organization that promotes sus- ol S| LIEXES RAfeh=s S OfF WO 71 MelellE Sotl  becoming organically certified. We are experimenting with organically certified seeds
5| 7| HAlS RS XIHZ01 (R7I5)5e] BAl ARSS XIX[sk /Tt 285 tainable agricultural and gardening practices, especially using natural (organic) practice to ALk of different vegetables to determine which organically certified seed will produce best
2 SR 20| 0|R01E Falo| oY WE2 27| CIE 3R WECZ 74 replace conventional way. The annual field trip was held Friday morning, Feb.5. With 3 ez Z &5 EEnt AHiA ZH|= Zi=0] 0|T= JfE0| QABIACE  for us including the rotation of a legume cover crop.

EIRACE A B, o 2T AEA F3lo| ZEAM, = Biml, 28 7k, 32| stops scheduled at different agricultural businesses, starting with the Edinburg Citrus WRAS2 FAFHOIM AEfSIo] 2758t ARIRE Mzt £|%0| 220] & We also introduced the botanical garden crew, which is led by Paul Thornton with
1M HiE 2| A QFfo= aFHo| MRUCE ofH HE HiE= 2|2 I8t Association packing house, then proceeding to Hilltop Gardens, and finishing with lunch at X THHHRIAS 5! EE 7HE 71ETH0| U= RO2 QHAZIRICEL WEZHE  Sabas Galvez as the foreman. We began a walking tour, proceeding from the parking
ol A= Ql2e| Cifet =2 2 RS Alich= 20| ZZX0|AUC, Rio Farms, Inc. The main purpose of the tour was to show different agricultural and gar- 2 7[FHES Ho{EHM AIZHo| HatET OFECk2 Tl #E2 3R = lot, through the winding walkway to the plaque. Most everyone read the plaque, and
ElIMA =5 HIZ610] 0= 2F X[zt sieloflM 2 67H2] AAMES0]| 28t 7H=  dening business and practice found in the Rio Grande Valley area. Sh= B Al Aol 22 BS HICE WREHS2 MSRS S2{20  was pleasantly surprised to see how peaceful, quiet, and beautiful the BG is and Master
2 UESICL =2 w2y | Biatnt slE Clojh Z=2 HIRS &l 7= 41 There were 67 people from other parts of Texas, other States of USA, and other coun- 2E 70| i FZol ZBok & == k= Tl U2 OWIXI  planis underway. Comments on how neat, clean, and well maintained the gardens are

=0| SZ 2U0l|lA L2 S StofRICE S 7H=0| HAjo]| CiSH ZHEtet M tries on the tour when it stopped at Hilltop Gardens. They arrived at the main entrance QAU were intermingled with the tour as they walked.
TS =0t UEAS2 A A= D=EXE0] a7l 2o QHHE] 42 tointroduce our HTG farm crew, lead by Edwin Franke, with Hector Damian as the farm S 7h=0] 250l F7HE A2 0[210] MZ0IAUCE AESRHUSDA &7 AIEl  This was the first introduction of Hilltop Gardens to the public. The Agrilife Extension
20| A|2lnt =50f| chst MHS BN foreman. After a brief discussion of Hilltop Gardens’ history, we proceeded to the ME XI& 7HSSIHME eold = M2 SHol| sl X122t 221, FH#S  Service and USDA research center are also very much wanting to support, help and
OF7IX| %42 Z0|H B L& A2 7IhStCh= QNS HABINCE work with us to present a new way of farming that is sustainable and profitable.

&8 i K XIS ExperimentalVegetables area
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Exposicion de Iniciativas para el afio 2010 (BSC) por el Grupo Directivo de Aloecorp
U2 T, 2010 SEXEFEO| Aloecorp 2010 BSC Workshop

OsZH2|o| Mln|et SHE H¥ch= SHY LURI=E HiLt Alejandro Mena explaining his initiative and goal for 2010 BSC. @L=2F A&S1t B&AS The executives and directors of

Aloecorp USA and Aloecorp Mexico

Disfrutando de un agradable ambiente de trabajo, rodeado de la naturaleza en el Rancho
Mariposa, el Presidente y CEO Kyeong Soo (KS) realizo la apertura de la exposicion de
las nuevas iniciativas que daran rumbo a las operaciones del ano 2010.

Asi también el Vicepresidente Joseph Kim y Director de Operaciones Ing. Ernesto
Salgado explicaron los nuevos objetivos correspondientes a las areas; financiera, opera-
cionaly expectativas en el proyecto de las nuevas instalaciones de Aloecorp de México.
Posteriormente el Jefe de la Junta de Ciencias Ken Jones expuso la importancia en la
calidad, investigacion y desarrollo de nuestros productos, como objetivo principal; “La
Satisfaccion de Nuestros Clientes”. Fomentando la implementacion de las Buenas
Practicas de Manufactura (BPM) para la futura y cercana certificacion en la planta de
Aloecorp de México, con el esfuerzo y dedicacion de todo el equipo de trabajo que la con-
forman.

Una vez expuestas las anteriores iniciativas por los principales directivos, el resto del
Grupo Gerencial elabord el Plan de Trabajo (BSC) en cada una de las &reas correspon-
dientes : Gte. Contable, C.P. Claudia Sanchez, Gte. De Produccion Ing. Panfilo Valdivia,
Gte. de Campo Ing. Alejandro Mena, Gte. de Recursos Humanos C.P. Elvia Martinez, Gte.
de Control de Calidad en Lyford Tx. Melissa Garcia, Gte. de Control de Calidad en México
Ing. Nancy Rivera, Gte. de Mantenimiento Ing. Francisco Sanchez y Asistentes
Administrativos Lic. Yazmin Rodriguezy Alex Lee.

Ya elaborados los planes de trabajo de cada area (BSC), fueron analizados y aprobados
para su inmediata ejecucion. Deseando culminar con éxito este afio mediante el logro de

todos los objetivos planteados.
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Kyeong Soo (KS) Yoon, President and CEO of Aloecorp remarked the open-
ing of Aloecorp Business Strategies for 2010 BSC workshop in a pleasant
atmosphere surrounded by beautiful Mariposa Ranch during January 22"
and 231.

All participants presented their initiatives and goals. All BSCs were ana-
lyzed and approved. We all wished our goals successfully accomplished by

the end of the year.
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HALALAE (Aloecorpdi[E)
2igt 215 The HALAL Certification (Aloecorp China)

20104 18 13H, AloecorpREEXINSE TR—EERNER-—HALAL
HALALMAMERR AT Fik EETTH. SATARMESUIRHEXR, Tit2ABMRN
HERERTHHESEIMIEE.

HALAL Certification(HALALNIE. FEELIAIE) @IAL A =7 B ALIFANCARI PRI RTIHZR 1%, 75
BRIT=HERAXHINE.

BRTHSR S AR R SN A TR A S = A EHALAGMER L. HALAGMEF=REI A&
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A ERE MIZ, Mz 2 Y SIS ZAsHE THA0ICE Ml B Bt IFANCAE HMiZ2| HEA,
2id AASYE, FE 22| HRt S0l tigt @FARIS MSeitt 222 AAPE & SHiEH,

IFANCA= oiig 7I2dut &2 Q15 Sreloll 2R3t HIE S H2lRich of2{st F¥E MM 225 &

On Jan. 13th, 2010, Aloecorp China has welcomed another essential
certification on his history--the HALAL Certification.

HALAL is an Arabic word meaning lawful. It refers to things or actions
permitted by Shariah law without punishment imposed on the doer. It
is usually used to describe something that a Muslim is permitted to
engage in, e.g. eat, drink or use. HALAL Certification is granted by
IFANCAI(Islamic Food and Nutrition Council of America), an indepen-
dent third-party supervision organization that inspects consumer
availability of product in line with Islam’s way of life.

At present, more and more purchasers and consumers demand suppli-
ers or producers have a qualification of HALAL. The reason for this
phenomenon is that 1.4 billion of world’s population is Muslim. To give an
example, Malaysia, as a multi-ethic state, most of citizens are Muslim.
Not only Muslims depend on HALAL food, but people from different ethic
also have high demand on HALAL. Thus, having a HALAL certification
means having a promising prospect in Muslim & Southeast Asia regions.
To enlarge the Southeast Asian market, the sales department recom-
mended acquiring HALAL certification in Dec, 2009. As soon as the QC
department received the strategy, they began to lay down a rigorous
plan and executed. The whole process is approximately divided into 4
steps. The first step is to complete an application for HALAL certifica-
tion and Supervision. Secondly, the IFANCA inspected the process,
products, materials and sanitation of the production process. Thirdly,
they provided the required information, such as specification sheets,
labels, flow charts, cleaning procedures, etc. If all the inspection items
were passed, then they negotiated an agreement including the fees
involved and issued HALAL certificate.

Under the efforts and help from different department finally, can we

acquire the HALAL qualification.

O 2F A T2k 519 Strategy Meeting about the HALAL certification @ IFANCA &% 215 M The IFANCA HALAL product Certificate
H !

@ IFANCA

IFANCA HALAL PRODUCT CERTIFICATE

@
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20104 FeH= AL MiOILE (FLIHZE
2010 seminar for the heads of leading distributors (Univera Korea)

Al 1

un;.ﬁéu 200 u'/lo:!’;" (LA

20104 124 1321~ 162 AbH =

2010 Fe= AR MOt B4 AFEl 2 Taking a picture at 2010 seminar for the heads of leading distributors

201032 Siot FLHRl= F= MRS iAo 2 MO|LEE ZHRIRICE 20103 Univera held a seminar for the heads of leading distributors for 2010. During the four days
T2 13URE] 16UTIK| 427+ U= A 2(Sapporo)oilAl 2! Mlo|LIoli= 5151 from January 137 to 16™, 151 heads of leading distributors were gathered in Sapporo,
Fo| FH= AR EofsIUCt MOJLollM EHRIE2 20098 432212 & Japan. Participants analyzed success factors for 2009 and discussed sales strategy for
Mo 2010 HHUTS =25t Sol, RF10|= =710| st Zx[Z2tet  2010. Professor J.I. at the Department of International Communications of Tokai

2 05 147} 0| HOIAIOfat FHIZ S23CH

o

University, Hokkaido gave a special lecture under the title of “Artisan Spirit of Japan.”
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2010 12 262, 27 U7k LTt QIEET SHEOlM H=ZCH2 I AR MO|LZ SR T=
CHelE Arefnt 2AH AR & So12IAF 40001 Ho| EAdet 7h20| 20099 Aol| CHal Al
Jol 20108 &S CHElshs ofet Zolo| X2t
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=

On January 26" and 27* in 2010, the heads of distributors of Univera Korea gathered to
participate in 2010 Seminar at the Hotel Inter-Burgo in Daegu. More than 400 heads of
distributors around the country, Univera executives and related personnel took part in
the meeting to celebrate fine results of 2009 and renew the resolve for robust growth for

2010. Namdong distributor in Pusan took the honor of the best distributor, and 106

T

distributors around the country won awards according to the total sales amount, rapid 0| BHELS A= CHaR ARRH
growth in sales and distributor increase respectively. Also, newly joined heads of
distributors were heartily welcomed to Univera. The seminar was all the more

meaningful as Hansarang Charity Campaign was present to cultivate corporate culture

of sharing.
FLHREAP IS T2 0[EE SEARY
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WAY ollmsigio] 215 ECONETWAY Review

ol241%o] 295E H 11 Readers’ opinions about the vol. 29 of ECONETWAY
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SEOl| S AL =—UC,

o oS HINFH X2 Ch3ut ZHELICE
oZ4I0] HE 0JH[ minsun@namyangglobal.com
HHLIE| http://eggs.econetway.com/KMS/Portal/Community/Default.
aspx?CommunitylD=1059

o AT

ro

ojig Bt 2SM= M2 HifA sHES RIS EFLICE

® ECONETWAY is a record of historical moment of ECONET, and also a
communication channel of ECONETians. We want to make the way for
upholding the value of "A community where all can share purpose,
dream & happiness together.”

We welcome your thoughts on the vol.30 of ECONETWAY, and we would
also like to hear any opinion, thought, critic about ECONET and
ECONETWAY. Thank you for your support and love.

@ Please send your opinion to the reporters of ECONETWAY or to ECONETWAY
Editorial Office.

E-mail minsun(@namyangglobal.com

Web-based community (Only EGGS user)
http://eggs.ECONETway.com/KMS/Portal/Community/Default.
aspx?CommunitylD=1059

e We value your opinions. For those who present their opinions, a Vera

Spa hand cream will be delivered.
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Your feedback makes ECONETWAY better
Multilingual translation

In the last volume, a reader wrote us an opinion about having more lan-
guages than Korean and English. Presently ECONET is published bilingual-
ly in Korean and English, and occasionally Chinese and Spanish articles are
inserted. Due to the lack of space, it would not be easy to translate entire
volume, but we are committed to provide good reading experience for all
ECONET families in Korea, the US, Canada, Mexico, China and Russia.

More news on the field

The article of “Three principles of ECONET farm in Russia” attracted
words of encouragement from many ECONETians. We will let you know
news from ECONET families around the world in the “ECONET NEWs” in
each volume, and also report events and news of importance concern-
ing ECONET families through “On the Scene.” Aside from news reports,

ECONETians are always welcome to participate in the “Literary Space.”
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Notice: Correction
In ECONETWAY Review published in the 29th volume of ECONETWAY, an error
was found in the article written by Joseph S. Kim at Aloecorp & HTG. The revised

sentence is as follows.

Like most of other plants, once Aloe is planted, it absorbs most of nutrients in
the soil from the land it occupies for five to seven years.

—Unlike most plants, Aloe absorbs most of the nutrients in the soil during the
five to seven years it grows. Thus, the fertility of the soil is exhausted regard-

less of the amount of fertilizer used on the soil.
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ECONET Korea Holdings

MEA| HST 4 27+ 302-4 of ZLUAIE
2133120

ECONET CENTER 302-4, Sungsu-dong 2-ga,

Sungdong-gu, Seoul, Korea
Tel: +82-2-460-8865, Fax: +82-2-467-9988

L0 &{l

Naturetech

25 TIiT ZEH 82| 37092 2:365-850
370-92, Yongjeong-Ri, Chopyeong-Myeon,
Jincheon-Gun, Chungbuk, 365-850, Korea
Tel: +82-43-532-5144 Fax : +82-43-532-5328
www.naturetech.co.kr

FLIHE} 32
Univera Korea

MEA| HST A4-E 271 3024 O ZSUMIE] 2:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, Korea

Tel: +82-2-460-3100, Fax: +82-2-463-9162
Www.univera.com

L St

Unigen Korea

S A HHH S| 200-1HX| 2 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel: +82-41-529-1510, Fax : +82-41-529-1599
www.unigen.net

oz 7}

ECONET Family

o= o= EEA

ECONET USA Holdings

2660 Willamette Drive

Lacey, Washington 98516, USA

Tel: +1-360-486-8300 Fax: +1-360-413-9185

L2} Oj=

Univera USA

2660 Willamette Drive NE

Lacey, Washington 98516, USA

Tel: +1-360-486-7500 Fax: +1-360-413-9150
WWw.us.univera.com

LI FHLICE
Univera Canada

290 Labrosse Ave.

Point-Claire/Montreal

Quebec, Canada H9R 6R6

Tel: +1-514-426-2865 Fax: +1-514-693-3425
www.univeracanada.com

LA o=

Unigen Inc.

2660 Willamette Drive

Lacey, Washington 98516, USA

Tel: +1-360-486-8200 Fax: +1-360 413-9135
www.unigen.net

TLZ 2AloF
Unigen-Russia Co., Ltd.

Office 707, Prospect Kranogo Znameni 59,
Vladivostok, Primorsky territory, Russia.

HE o2 Hugol, mE ofolg AAo]

The Elderly as our Parents, All Children as our Own

A=F 0=

Aloecorp USA [Headquarter)

2660 Willamette Drive NE

Lacey, Washington 98516, USA

Tel: +1-360-486-7400 Fax: +1-360-413-9185
www.aloecorp.com

L2F 0|2

Aloecorp Inc. (R&D)

6.5 miles North of La Villa On FM 491

Lyford, Texas 78569 USA

Tel: +1-956-262-2176, Fax : +1-956-262-8113

UDFT HA|T (M)

Aloecorp Mexico (Farm & Operations)
Aloecorp de Mexico

Carretera Tampico-Mante km 89

Gonzalez, Tamaulipas, Mexico 89700
Tel: +52-836-273-2146, Fax : +52-836-273-2146

USF 53 & HA 52

Aloecorp China & Namyang China

DHIALRA! / Wanning Offce / 73 T AR

B A B EMISTIENITT B FEE R B4R : 571529
Hainan Aloecorp, Jiaxin Village,

Liji Town, Wanning, Hainan, China,571529

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
www.aloecorp.com.cn

Tel: +7-4232-30-2886, Fax: +7-4232-43-17-78
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