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04 ECONET WAY

Start the New Year
with a Positive Mindset

My fellow ECONETtians,

A new year has begun. As | am starting the New Year, | am thinking of the
values, history and the future of ECONET.

Last year, we exerted ourselves. All the family companies of ECONET -
from Korea, USA, Mexico, Canada, China to Russia - made all-out efforts to
bring the best of nature to humankind. We did not give up farming in spite of
heavy drought and hurricanes. We also strived to develop innovative natural
compounds. Our plants produced the best products derived from nature with
state-of-the-art technology and strict production management. Our field
leaders in direct sales, filled with wellness spirit, delivered the best-quality
products for customers. | am aware that all ECONETians did their best even
faced with difficulties, and | deeply appreciate your hard work and passion.

The global vertical structure of ECONET which encompasses cultivation,
R&D, production and sales brought out the value of ECONET, which is irre-
placeable.

Aloecorp has established a worldwide sales network, and now it supplies
aloe materials to more than 300 companies in USA alone. The aloe we sup-
plied are transformed into thousands of products in those companies and
sold to customers all around the world. Even in places and times we did not
know, Aloecorp has been bringing beauty and health to millions of people in
the world. Why is that hundreds of companies in the world want to buy
material from Aloecorp? The answer is that Aloecorp only supplies very
best aloe materials with insurmountable value, which any other companies
could not supply. It is irreplaceable. Which could have done it without
Aloecorp? We should be proud of the values that we have accomplished.

Thus, we cannot just give up even in hard times. It is not just a matter of
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one company, Aloecorp. It affects hundreds of companies supplied by
Aloecorp, and millions of their customers, too.

Innovative natural compounds developed by Unigen, products manufac-
tured by Naturetech and sold by Univera also brought health and beauty for
millions of people for decades. No other company could substitute for them.
This is the reason we must not neglect our business. This is also the reason
we should bear responsibility on top of pride we already have.

However, even those with clear value and reason to exist cannot succeed in
the market in all times. As we have seen in ECONET during last year, the 36
years we have been in the market is dotted with ups and downs. We certainly
did not succeed and grow in a straight line. The track we followed resembled a
spiral with many ups and downs. What we should note is that even in the road
of ups and downs, the direction has never been changed. We should follow the
unchanged direction to grow. We should not easily disappointed nor be com-
placent even if we are in hard times, and should strive to uphold the values of
ECONET, and our way we follow will be connected to growth in the long run.

If we are to bring value and promote the business without being frustrat-
ed or disappointed, to go through the spiral line of history, more than
anything else we need a positive mindset and attitude. Anything in the world
cannot be done with mind of doubt and negative thoughts. Doubt and nega-
tive thoughts brings destruction, not production. Positive mindset finds a
flicker of hope in the middle of despair. Positive thinking finds possibility, kin-
dles a fire on it, and brings success. Positive thinking gets over vague
optimism and leads to practical action. It is just that we trust the cohort we
work with and cooperate in harmony towards a common goal. Positive

thinking has a power to survive any hardship.

My fellow ECONETians,
| ask you to join in the march for the year 2013 with the positive sprit.
Please put your arms around each other’s shoulders and start the New

Days of New Year with new hopes and wishes.

Thank you,
BillLee

Chairman & CEO :
i
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Reorganization
of Univera Korea

Chairman and CEOQ Bill Lee came back to the frontline in the management of
Univera Korea. Accordingly, Univera Korea reorganized its structure and
announced changes in HR.

Univera Korea has become four divisions and one center, instead of five divi-
sions and one research institute-structure in the past. Each division is headed
by Kyoungsig Kim of Wellness Business Division, Seongil Do of Wellness R&D
Center, Mana Kim of Strategy & Communication Division, and Byunghyun
Kwak of General Management Division, and Haeyoung Oh of IT Support
Division. The 20 teams in the past are streamlined into 17 teams.

The meaning of reorganization can be summed up into three. The first and
foremost meaning is that Bill Lee is back to the management. Second, the new
organization structure is designed to meet the 2013 strategic tasks. The third is
that the structure aims to cultivate a new work-oriented culture.

The return of Bill Lee signifies a strong will to make a new growth momen-
tum for Univera Korea as the company is going to mark the 40th anniversary
in 2016 since its foundation. Bill Lee said “Univera Korea has been growing in
record-breaking speed for the past 36 years.” “However, the growth has
slowed down, so now we are faced with an important task of regenerating the
growth momentum,” he stressed. There is an air of expectation for the future
growth of Univera Korea after his comeback.

Bill Lee has been in the backseat in business management since an outside
expert was invited to run the business in 2007, and turned his attention to the
overseas family of companies. It has been five years he came back to manage
Univera Korea directly.

As he came back, Bill Lee said Univera Korea needs a unique business

model for direct sales tailored to distributors. He said “While we have been in
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the direct sales business for decades, we could not set up a unique model. We
need to find a way to actively adapt to changing business environment.” He
demanded a unique sales model of Univera Korea for sustainable growth.

A successful model which enables distributor-led direct sales will be a cru-
cial key to growth for both Univera Korea and distributors. Also, such shared
growth will bring the corporate philosophy of Univera korea, “bringing the best
of nature to humankind” into reality.

Second, each division has a clear mission. The organizational change is
designed to implement strategic tasks of Univera Korea.

The burden to reverse the sluggish growth fell on Wellness Business
Division. For the last few years, big conglomerates and pharmaceuticals
entered into the health functional food market, and competition is getting fierce.
Heads of distributors talk about difficulties to recruit UPs and keep them, saying
the sales of distributors has slowed down. Wellness Business Division needs to
make breakthrough in this harsh environment. It has to promote sales power,
and also expand the organization to bring about new growth. To this end,
Kyoungsig Kim who has been showing great ability in sales is chosen to head of
the division. Team leaders who are going to head sales of provincial areas are
chosen from younger generation around mid-level managers. The strategy
aims to make breakthrough with younger and more active organization.

Wellness R&D Center is also going through changes. Health functional food
development team and cosmetics development team, formerly under
Marketing & Communication Division, have become a part of R&D Center.
Thus, the whole process from research and development, launching and qual-
ity management will be supervised by R&D Center. In other words, all

businesses regarding managing products are gathered under R&D Center.
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The move aims to react to the changes in the market in a more proactive man-
ner. The health functional food market is overflow with unprecedented variety
of products. New products are launching in hectic speed. The price competi-
tion is also fierce. Wellness R&D Center is faced with a task to react to the
market changes and develop innovative products which is suited to direct
sales market. It is expected that the streamlined organization will enable fast
communication and generate synergy effect.

Strategy & Communication Division is a newly made division. It consists of
three teams; Strategy and HR Team, Brand Communication Team, and Project
Team. To be more specific, the three teams will facilitate communication within
the organization and increase the ability to implement strategy. Also, they are
required to run a model distributor, gain know-how, and develop a direct sales
model best suited for distributors. Another priority is to enhance brand power.
Univera Korea, since it changed name from Namyang Aloe in 2006, is not well
acknowledged by customers. Thus, enhancing brand awareness will help
sales for distributors.

The top priority of General Management Division is to ensure financial sound-
ness. The sluggish sales led to less sales income, and as organization grew,
uncontrollable expenditure has been going up. Sales promotion expenditure
which did not make account of investment efficiency, and expenditure on educa-
tion and training needs to be checked, too. Also, this division is required to
establish order in distribution and support tax management for distributors.
Experts say the economy will suffer in 2013. If we consider the gloomy prospect
seriously, the task given to this division is indeed crucial.

IT Support Division is going to support and manage reliable IT system. In

2013, the company plans to upgrade the ERP system which it had been using



The meaning of reorganization can be summed up into three.

The first and foremost meaning is that Bill Lee is back to the management.

Second, the new organization structure is designed to meet the 2013 strategic tasks.

The third is that the structure aims to cultivate a new work-oriented culture.
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for nearly ten years. The ERP system is shared by all ECONET family of com-
panies, so close cooperation is necessary. Also, the IT Support Division needs
to support the newly changed business system.

Lastly, the renewed structure is expected to bring “work-oriented corporate
culture.” It is generally said from outside and inside, that corporate culture of
Univera Korea is excellent. However, some worries that the current culture
has setbacks. Family-like atmosphere surely has its merits, but people who
are accustomed to easy atmosphere do not strive for achievement. For exam-
ple, some say change aloud but shun it, and they work but lack passion to bring
achievement.

Univera set to change the culture by changing selection and promotion
method. There are two big changes in selection and promotion. First, a consul-
tative team was composed to discuss HR changes together rather than
individual decision. The second is that an employee in higher rank can recom-
mend someone to his or her own team. In short, the new method is designed
to make work-oriented culture. A new culture will be centered on work and
achievement.

Following the reorganization, Bill Lee had a meeting with division heads and
told them, “Any change in the organization is going to fail if there is a lack of
smooth cooperation between divisions, and with outside of the company.” “I
want everybody in the organization will work in unison as one, to meet the mid-
to-long term objective.” He also said, “The effort to bring the best of nature to
humankind should be always in our minds. That is the key to practice ‘the one

truth” we are all devoted to.”

By Mana Kim VP | Univera Korea
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I shall endure
The long days of expectation,
Turning snow without into wintry beauty

And wisdom within into warmth

Excerpted from ‘Winter Song of Songs 1', written by Claudia Hae In Lee
Claudia Hae In Lee’s Lyrics of Nature "SNOW FLOWER SONGS,
Translated by Jinsup Kim & Eugene W. Zeilfelder

Published by Yolimwon Publishing Co.
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All the products that Naturetech produces must undergo stringent quality control

procedures. Once the raw materials and subsidiary materials are stocked, the quali-

ty control staff of raw materials, and those of subsidiary materials take a sample test

from the materials in the warehouse. The raw and subsidiary materials that have

passed the quality control process are transported to the shop floor, according to the

production plan, to undergo a weighing process. The materials, whose weighing has

been completed, are inserted into the mixing tanks for production. We call these

products semi-finished products which are inspected twice: once as IPC (In-process

control) and once by QC. Only those which pass these inspections get to be stuffed

and packaged. Products that have completed this entire process become the finished

products our consumers encounter. The finished products stand by in a storage

room until the end of the quality control testing and are loaded into trucks for their

transportation to logistics centers once the final quality control approves the ship-

ment. This entire process is conducted according to GMP (Good Manufacturing

Practices). The best products are thus created thanks to the earnest efforts made by

Naturetech staff under the mission of “Bringing the Best of Nature to Humankind”.

By Jiyoung Bang Manager | QA Team | Naturetech
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We contribute to the society with the best product.

JANUARY 2013 15



NET sxtAx| @ On the Scene @

elole 5%

2010 7Y, d=5Fo 54 5 shel gl F(River Farm) Gt~

A
7o) 52 o] 0= nhgel of 5ul Zlole] Bol £ ALE ol 9kl
3] 27 BIRIE), o= A QI 44 ek Al WA ) WE B
E9FS 7p51 911 LS T4 §180] L Ziet, o] 2 el Sk o]
e wle AL & A s/} ghie The FusE W) AR
a=RE F 5 62hmo] A4S 71 246 haol FHS R
St . 00 A1) e RN 9ol

AR i 749 ol A el ohal TR A Ak
] 47 A RS AL § 4 0l D1 @ 4k APS
0101 1247}

i)
)
N
=
x
i
_>r4_‘
)
&
_{
e
e
E
=~
~
i
E“
2
i)
@
> o

40 ) 715 748 I A SHAE 4

o) 52 S} A £ AP S, B At
Sk, o] &gk Fulle] olE-& o s 2ol esle), ol 1810495 o]
ks CENERUE R R P

S8t 9l E2lo] A E
Loading 20,000 kg of leaves in the truck by a crew of ten persons.
Cargando 20,000 Kg de hoja por una cuadrilla de diez personas

16 ECONET WAY

Rayon Farm,
Biggest Aloe Leat Supplier
for Aloecorp Mexico

In July 2010 our formal productive River Farm, located in Panuco,
Veracruz, two hours traveling by car from Gonzalez, Tamaulipas, was
completely affected by a big flood of 5 meters deep of water, after 22
inches of rain, just in that month. That was the third time River Farm
was flooded in four years. River Farm was a very good land, but with a
huge risk investment. This was the reason why it was decided to sell
this farm and to start looking for another farm without flood risk.

Two months later a vegetable farm was found, it has 246 hectares
with 60,000 cubic meters of water storage capacity. Few years ago, the
owner of the farm planted Aloe Vera and yielded good and quality
leaves. However, due to unbalanced demand and supply, the owner
changed Aloe with another vegetable but the farm was too big to plant
the vegetable, so he decided to sell it to Aloecorp. Once transaction was
done the Farm Department started to make land preparation and plan-
tation. For December 2010, total farm was already planted, including 40
hectares of organic Aloe.

The farm is 36 kms away from Gonzalez facility, so the distance has
convenience because transport cost of leaf will be cheaper and overall
quality of soil is better than River Farm. The town where this farm
belongs is called Lopez Raydn, whose name is in honor to a Mexican
nationalist Ignacio Lopez Rayon, who fought against the Spanish for
Mexican Independence with Miguel Hidalgo since 1810 to 1820. He was
aMexican hero.

Rayon Farm is a pleasurable place with beautiful trees in the princi-
pal palapa, and has a nice view of Cerro del Bernal even though this
mountain is 40 kms away from the farm. The farm is designed in such a
way that all water in raining season runs into the main pond in the farm
in order to save water for future irrigation during drought season.

In November 2011, just one year after planting, first harvest was start-

ed, getting a yield of 10,000 Kg per ha and average weight of 325 grams a
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leaf. This number raised a lot in second harvest with yield of 26,200 Kg
per ha and the average weight of 435 grams. Some areas in the farm
produce leaves with average weight of 750 grams, although some leaves
of one Kg are found spreading in the farm. Also another quality point that
was already evaluated is the percentage of polysaccharides containing in
the pulp. Normally the percentage of polysaccharides is around 10 for a
plantation of two years; however, we got 13% average just in the 2nd har-
vest because soil quality is very good. That means we could be getting
higher polysaccharides content soon in this farm, since this quality would
be increased with the age of the plant.

An important factor to get good plantation in Rayon farm is the
human resource. Our farmers are experts in Aloe cultivation. Most our
employees grew over Aloe plantation and know about what Aloe is
because Aloe has been a principal crop in Lépez Rayon community.
Rayon area is the most important area in México for growing aloe. Such
that another 500 hectares of Aloe Vera are planted in this town, it is very
easy to get trained personnel for cultivating Aloe in this community. The
first person to visit Rayon farm in 2010 looking for job was Cayetano
Yanez. He is a very serious and responsible person. Three months later
he was hired, he was promoted to be the farm supervisor, up to this day

he has done a good job in the farm. In July 2012, he got a 2012 second
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Primer grupo de trabajadores que iniciaron en el 2010 las primeras labores del rancho

quarter award for Aloecorp employees.

In these days, two years after planting date, we are harvesting 35,000
Kg per ha, every harvesting time (3 times per year). Our crews harvest
every day three trucks or 60,000 Kgs of leaves. That means Rayon Farm
has become the biggest leaf supplier of Aloecorp in México, just in its
second year 35 workers handle farm maintenances and another 30
employees are dedicated exclusively in harvesting. Maintaining the
farm is a very hard work because of 1,800,000 plants. Each plant pro-
duces 16 pups per year and we need to clean all pups plant by plant in
order to get bigger leaves. Also 40 hectares of organic planted in Rayon
farm demand a lot of manual labor because weed control should be
done just by tools, not by chemicals.

The quality of the land of Rayon ensures sustainability for many
years. The deep of topsoil, which is 1.25 meters and the availability of
water storage areas, leads us to believe that the Rayon Farm ensures

leaf supply for the process over 50% of production needs.

By Alejandro Mena, Manager | Farm | Aloecorp Mexico

Translated by Alejandro Mena



Rancho Rayon,
el Mas Grande Proveedor

de Hoja para Aloecorp de Mexico

En julio de 2010 el mas productivo rancho de sabila de la Empresa,
conocido como River farm y ubicado en Panuco, Veracruz, a dos horas
de viaje en coche desde Gonzalez, Tamaulipas, se vio afectado por com-
pleto, por una gran inundacion de cinco metros de profundidad de agua,
que tardé un mes en drenarse, después de 22 pulgadas de lluvia, caidas
sélo en ese mes . Esa fue la tercera vez que River Farm se inundé en
cuatro anos. River Farm era una tierra de buena fertilidad, pero con un
alto riesgo de inversion. Por esta razén se decidio la venta de este terre-
noy se comenzd a buscar otro terreno sin riesgo de inundacion.

Dos meses mas tarde se encontré un rancho de 246 hectareas en el

cual se estaba plantando hortalizas, este terreno contaba con 60.000
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Rayon Farm, area B

metros cubicos de agua como capacidad de almacenamiento. Hace
unos anos en este rancho el propietario plantd sabila con un buen ren-
dimiento y calidad. El propietario cambid luego la plantacion de sabila
por la de hortalizas, pero el terreno era demasiado grande para la
siembra de hortalizas, por lo que decidié la venta del mismo a Aloecorp.
Una vez que la transaccion se llevo a cabo el Departamento de Campo
comenzd a hacer preparativos de la tierra y la plantacion de la misma.
Para diciembre de 2010 se termind la etapa de plantacion total de la
finca, incluyendo 40 hectareas de sabila organica.

El rancho se encuentra a 36 Km del centro de Gonzalez, por lo que la

distancia es muy conveniente, ya que los costos de transporte de la hoja

Sabilaen eldrea B, 6 meses después de haber sido cosechada.
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es mas barato que River Farm y la calidad del suelo en general es
mejor. ELl poblado proximo al rancho se llama Lopez Rayon, cuyo nom-
bre es en honor al independentista mexicano Ignacio Lopez Rayon,
quien, junto a Miguel Hidalgo, luché contra los espanoles por la inde-
pendencia de México desde 1810 a 1820. El fue un héroe mexicano.

Rancho Rayon es un lugar agradable con hermosos arboles en la
palapa principal. Una bonita vista del Cerro del Bernal puede ser con-
seguida, a pesar de que esta montana se encuentra a 40 Km de
distancia. El rancho esta disenado de tal manera que durante la tempo-
rada de lluvia anual, se aprovecha toda el agua caida ya que por
gravedad corre automaticamente a las cinco presas con que cuenta
este. Esta agua es usada para riego de la plantacion durante la tempo-
rada de sequia, que normalmente es de Febrero a Julio de cada ano.

En noviembre de 2011, justo un ano después de la siembra, fue inicia-
da la primera cosecha de hoja, consiguiendo un rendimiento de 10,000
Kg/ha y el promedio de peso fue de 325 gramos/hoja. En la segunda

cosecha se alcanzo un rendimiento de 26,200 Kg/ha y el promedio de
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peso subid a 435 gramos/hoja. Algunas areas del rancho alcanzan pro-
medio de produccion de hoja de 750 gramos, aunque es muy comun
encontrar hojas de un kilo de peso diseminadas en todo el rancho.
También otra calidad que se evalud es los polisacaridos que contienen

n la pulpa. Normalmente para una plantacion de dos anos como ésta,
el contenido de PS es alrededor de 10%, sin embargo, debido a la cali-
dad del suelo el muestreo hecho alcanzd 13% promedio a los dos aros
de plantada. Eso significaba que pronto podriamos obtener contenido
muy alto de polisacaridos, en este campo, ya que esta cualidad se
incrementa con la edad de la planta.

Un factor importante para conseguir una buena plantacién en Rancho
Rayon es el recurso humano. Nuestros agricultores son expertos en el
cultivo de la sabila ya que éste es el principal cultivo sembrado en el
poblado de Lopez Rayon. Todos nuestros empleados crecieron observan-
do plantaciones de sabila. Rayon es considerado el &rea méas importante

de México para el cultivo de sabila. Otras 500 hectéreas de sabila estan

plantadas en este poblado, por lo que en esta comunidad es muy facil

BEQ| % v ool 220 <)

Giant Aloe Leaves

Hojas de sabila gigantes
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obtener personal capacitado en este cultivo. La
primera persona que visito el rancho Rayon en
2010, buscando trabajo, fue Cayetano Yanez. Eles
una persona muy seria y responsable. Tres meses
mas tarde fue contratado, fue ascendido a supervi-
sor del rancho, realizando hasta la fecha una
valoriosa labor. Su buen desempeno lo hizo mere-
cedor en julio 2012 del premio al mejor empleado
del segundo trimestre, entre todos los empleados de Aloecorp.

En estos dias, dos anos después de la fecha de siembra, estamos
cosechando 40,000 Kg / ha cada momento de la cosecha (3 veces al afio).
Nuestras cuadrillas cosechan cada dia tres camiones 6 60.000 Kg de
hoja. Eso significaba que Rancho Raydn se ha convertido en la fuente
mas grande de hoja para el proceso en Aloecorp de México, apenas en
su segundo ano. 35 trabajadores agricolas manejan el mantenimiento y
otros 30 empleados se dedican exclusivamente al trabajo de la cosecha.

El mantenimiento del rancho es un trabajo muy duro debido a que tene-

Harvesting Giant Aloe Vera leaves

One of the best qualities seeking by aloe growers is producing aloe leaves as
large as possible. Normally the Aloe leaf processors look for receiving big
leaves, as these save labor because we cannot achieve the daily producing
goals with small leaves. For example, assume that we receive a 20,000 kg
truck leaf, whose average is 350 grams by leaf, then this truck brings 57,000
leaves, but if the average is 600 grams a leaf, the truck fit just 33,333 leafs,
which means less time for processing, they are fewer leaves to be made to
the filleting than the previous.

Normally the average weight of the leaf with good handling is 350 grams, how-
ever, Aloecorp fields are yielding average of leaves about 600 grams and is very
common to get leaves over 1 Kg, at this November. It is expected that the aver-
age weight of the leaf is maintained above 600 grams in the second half of each
yearand 450 grams for the first half of the year. This is due to climatic reason.
Aloe Vera leaves, harvested by Nov. 15, 2012! The weight of a leaf was 1.06 kgs
and the length was around 1 m. It is not very common to harvest over 1 kg
Aloe leaves in most Aloe farms; however, it is not rare to find them in Rayon

farm. Itis due to the good quality of the soil and well-trained farmers.

By Alejandro Mena Manager | Farm | Aloecorp Mexico
Translated by Miguel Gonzalez Manager| Shipping & Receiving | Aloecorp Mexico
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Training Rayon Farm employees.

Entrenando a los empleados de rayén con los procedimientos
del 2012

mos 1,800,000 plantas. Cada planta produce 16
hijuelos por ano y se deben eliminar en cada
planta con el fin de obtener la mayor calidad de
hoja. También 40 hectéreas del rancho se
maneja como sabila organica, y esta superficie
exige un mayor esfuerzo de mano de obra porque el control de malezas
se hace manualmente.

Las cualidades del terreno de Rancho Raydn aseguran la sostenibili-
dad del rancho por muchos anos. La produndidad de su capa fértil, que
es de 1.25 metroy la disponibilidad de areas de acumulacion de agua, nos
lleva a pensar que el Rancho Rayon asegurara el abastecimiento de hoja

para el proceso por encima del 50 % de las necesidades de Produccién.

By Alejandro Mena Gerente | Campo | Aloecorp de Mexico

Cultivo de Hojas de Sabila Gigantes.

Una de las cualidades mas buscadas en un productor de sabila es producir hojas lo
mas grande posible. Normalmente las procesadoras de hoja de sabila buscan que
éstas sean grandes, ya que asi se ahorra mano de obra, pues con menos hojas se
logran obtener las metas de produccion de un dia. Por ejemplo si se recibe un camién
de 20,000 Kg de hoja cuyo promedio es 350 gramos, este camion trae 57,000 hojas, pero
si el promedio es de 600 gramos, el camién sélo traera 33,333 hojas, lo que significa
menos tiempo de proceso, pues son menos las hojas que habra que introducir a la
fileteadora.

Normalmente el peso promedio de la hoja con buen manejo es 350 gramos, sin embar-
go, en los campos de Aloecorp se estan obteniendo promedios sobre los 600 gramos,
siendo muy frecuente obtener hojas de mas de un Kg. Se espera que el peso promedio
de la hoja se mantenga sobre los 600 gramos en el segundo semestre de cada anoy de
450 gramos para el primer semestre del ano. Esto debido a razones climéticas.

Hojas de sabila cosechadas por el 15 de Noviembre del 2012! El peso es de 1.06 kgs y la
longitud es de alrededor de 1 m. No es muy comuin cosechar hojas de sabila de mas de
1 kg de peso en la mayoria de las plantaciones de sabila, sin embargo no es raro encon-
trarlas en el rancho de Rayon. Esto se debe a la buena calidad del suelo y al buen

entrenamiento del personal de campo

By Alejandro Mena Gerente | Campo | Aloecorp de Mexico
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Leaf Untoad\ng Area - Personal protective equipment of Safety

Safety Starts
With You

The Safety and Hygiene Committee (SHC or CSH in Spanish) is an
internal organism created in January 2012 with employees from all dif-
ferent departments of the company which has the purpose of making
inspections in our facility in order to detect unsafe acts or conditions
that put in risk the integrity of the employees, and also to comply with
Mexican government regulations and laws applicable to labor. By get-
ting information of unsafe conditions in the different areas and creating
safety procedures, there is a high potential for reduction of labor acci-
dents allowing us to comply with internal policies of by having zero

accidents as a goal.

Descarga - La seguridad es primero ( EPP) equipo de proteccién personal




00 2HH 1] S 2k QU= A21S Employees were very interested in the training given by the SHC.
O Graninterés sobre las pléticas de seguridad impartidas. @ Empleados interesados en la capacitacién impartida por la CSH.

La Comision de Seguridad e Higiene (CSH) es un organismo interno
formado en enero de 2012 con empleados de todos los diferentes
departamentos pertenecientes a la empresa que tiene como proposito
realizar las inspecciones de las condiciones inseguras en nuestra
planta con el fin de detectar posibles condiciones o bien actos inse-
guros que pongan en riesgo la integridad del trabajador, asi como
también, cumplir con las regulaciones gubernamentales mexicanas y
las leyes aplicables en materia de lo laboral. Al recabar la informacion
de las condiciones inseguras en las diferentes areasy creando proced-
imientos de seguridad existe un alto potencial de reduccion de
accidentes laborales permitiéndonos cumplir con las politicas internas
al buscar como meta cero accidentes.

Elincremento actual de las operaciones de produccién podria multi-
plicar el riesgo de accidentes. Durante el afio 2010 el nimero de
accidentes registrados fueron 17, mientras que en el 2011 el nimero

se incremento a un total total de 33 accidentes que comparado con el

La Seguridad
Empieza Contigo

presente ano, el nUmero decreciod hasta llegar a 28 accidentes hasta la
fecha actual (datos hasta Septiembre 2012).

Teniendo en mente los datos anteriores, vemos la necesidad de:
establecer los controles necesarios, realizar la investigacion de los
accidentes y analizarla de forma estadistica para establecer estrate-
gias que ataquen efectivamente el problema.

De tal manera que encontrando causa raiz de los accidentes per-
mitira:
¢ Realizar la modificacion de las areas de trabajo o reconfiguracion del
ambiente laboral mas seguro,

e Inversion en capacitacion en el uso de magquinasy herramientas,
* mejoras en los equipos de proteccidn personal,
* mejoras en los equipos, etc.

Cada uno de los integrantes de la CSH estamos consientes que

nuestra fuerza laboral son nuestros colaboradores y que la seguridad

comienza con uno mismo, identificar los riesgos potenciales en nues-
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Training on safety provided to all employees.
Capacitacion en seguridad impartida a todos los empleados.
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The current increase on production operations could multiply the risk
of accidents. During 2010 the number of recorded accidents was 17,
whereas in 2011 the number increased to a total of 33 accidents, com-
pared to current year this number decreased to 28 accidents up to date
(September 2012 data).

Having in mind the previous information, we saw the need to:
Establish the necessary controls, perform the investigation of labor
accidents and statistically analyze to establish strategies that effectively
attack the problem.

By finding the root cause of accidents this will allow us to attack the
problem by:

e Make maodifications or reconfiguration in the work areas for a safer
work environment,

¢ Invest on training employees on the use of machines and tools,

* Improvements in personal protection equipment,

e Improvements in tools, etc.

Each of the members of the SHC is aware that our workforce is equal
to our partners and that security begins with ourselves. It is responsibil-
ity of each of us to identify potential risks in our workplace, in doing so,
we reduce the chances of being injured in a high percentage, and we will
safely perform our activities.

The SHC has as a goal that by the end of 2013 we must comply with
the established procedures by the relevant government authorities, and
performing the necessary training to all staff to create a “safety culture”
that ensures timely reporting of unsafe conditions in our facilities, to
follow on this reports, and especially to ensure the proper way to act
and be prepared in case of contingencies such as fire, hurricane or
some environmental catastrophe, seeking to achieve the zero accidents
goal of Aloecorp.

Each of our coworkers are being expected to come back home safely,
the task and effort to implement the necessary changes in personnel
will be higher, however, no effort is spared to receive the satisfaction and
gratification of knowing that the integrity of personnel is guaranteed.

From now on, talking about Aloecorp de Mexico is equal to talk about
safety. “Perform our tasks having in mind that our activities are as

important as the 10 minutes that we take to perform it safely”.

By Omar Orozco Lopez Supervisor | IT & Erika Yazmin Torres Nurse | Administration |
Aloecorp de Mexico

Translated by Miguel Gonzalez Manager | Shipping & Receiving | Aloecorp de Mexico
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EPP Signboard of restricted area

Senalizacion de EPP en dreas restringidas.
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Using specialized footwear according to each area.
Uso de calzado especializado de acuerdo a cada area.
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Maintenance - Uniform of Maintenance department

Mantenimiento - El uso de uniforme paso a formar un distintivo del departamento de mantenimiento

tro centro de trabajo es responsabilidad de cada uno de nosotros, al
hacerlo, reducimos nuestra probabilidad de sufrir una lesion en un alto
porcentaje, ya que actuaremos de manera segura en la realizacion de
sus actividades.

La CSH tiene como meta para finales del 2013, cumplir con los pro-
cedimientos establecidos por las instancias gubernamentales
correspondientes, asi mismo, realizar los entrenamientos necesarios
con el personal para crear una cultura en seguridad laboral que
garantice el reporte oportuno de las condiciones inseguras en nues-
tras instalaciones, el seguimiento de los reportes de inseguridad y
sobre todo, que garantice la forma adecuada de actuar y prepararse
en caso de contingencias como incendio, huracan o alguna catastrofe

ambiental, buscando sobre todo apoyar alcanzando los objetivos de

Aloecorp de cero accidentes.

A cada uno de nuestros colaboradores se les espera en casa diaria-
mente, la tarea y el esfuerzo para implementar los cambios
necesarios en el personal seran mayores, sin embargo, ninglin esfu-
erzo sera tan grande que no sea pagado con la satisfacciony
gratificacion de saber que la integridad del personal sea garantizada. A
partir de hoy, hablar de Aloecorp de México es igual a hablar de seguri-
dad. “Realicemos nuestro trabajo recordando que nuestra actividad es
tan importante como los 10 minutos que tomamos para hacerlo con

seguridad”.

By Omar Orozco Lopez Supervisor | Sistemas & Erika Yazmin Torres Enfermera |

Administracion | Aloecorp de Mexico
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On December 8, 2012 Hilltop Gardens (HTG) hosted an open house celebration
for Univera. The day long list of activities was opened with welcoming speeches by
master of ceremony Joseph Kim, vice president of Hilltop Gardens and ECONET
Chairman and CEO Bill Lee. Overseeing the event in his greatly appreciated sup-
porting role was HY Sung, CEO of Hilltop Gardens.

Among the activities at the event was the annual recognition of the YunHo Lee
Award recipient. This year’s recipient was Ron and Jan Boyanovsky. A palm at
Hilltop Gardens was dedicated and a plaque was placed at its base by Chairman Bill
Lee in their honor. Jan Boyanovsky, along several family members, was on hand to
receive the honor for “servant leadership” for herself and her late husband.

Other activities enjoyed that day by the care of Univera associates included a
“farm experience” led by HTG Farm manager Andy Cruz. For the farm experi-
ence the participants were transported to the fields on a hay ride and after

demonstrations by the farm crew were given the chance to try their hand at both
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harvesting and planting aloe pups in the field. Since aloe is not the only crop
grown at HTG the associate “farmers” were then allowed to harvest organic
edamame soybeans which were brought back and prepared by the new HTG
Hospitality department for an afternoon snack.

Next on the agenda was a tour of the recently opened Inn at Hilltop Gardens. The
Inn, a bed and breakfast facility, is the Texas home of our chairman that has gone
through a renovation to operate commercially as an overnight facility. The associ-
ates were surprised and delighted at discovering this little jewel on our farm. After
the tour of the Inn, which was led by Jean Claude van der Graaff, a consultant who
is overseeing the development of the new business, Hospitality set about prepar-
ing the dinner while everyone took a tour of the botanical gardens.

The tour of the gardens was led by Botanical Garden manager Paul Thornton
who offered explanations of the master plan design and plant selection while
walking through the various garden rooms. Our visitors were enchanted by the

sight and sounds, the textures and the smells that surrounded them. The high-



=& Guests listened to Bill Lee’s welcome speech

O 2=20f| 7HEof| thsl Ay Fel 7HE o™ £ Paul, garden manager explained about aloe garden
@ HA|2 S48 E7|1 U= EHE Guests enjoyed with Mexican fiesta
® =ALAA] HIH|F This is how we b-b-qin Texas

The doors of Hilltop Gardens are always open to our friends at Univera and to all ECONETians.
Our invitation in the words offered that day by Bill Lee
“mi casa es su casa”.

o}, o|32ol| = devle] A oF 224 Fo] d=ol7F AEF light of the garden tour for some was the newly finished Memorial Aloe Garden.
Q). o= wlarollA] 71 B d2oft) This garden room is home to HTG's signature collection of 224 species of the aloe

=

o]% Arhi wju)A<¢] Maria Wissinger7} =H18F G+ &I} family. This impressive group of plants is one of the largest public collections of
22 vpil AAE Ll rhelolx] Soto] SRt <5
o] A3t =975 v} wiAE =9 ool A Blal~9} WAIZE  music calling everyone to a south Texas bar-b-g, prepared by Hospitality manag-
2ERdo] HEE A AAp A=A Sl

o
A S48 ARMS Bl 7R ERVHE BE 921 Tex-Mex fare. Everyone finished off a great visit to Hilltop Gardens eating, drinking

HEAlA aloe species in the United States. The tour ended with the sound of mariachi
A1e Wl er Maria Wissinger. The dinner served under lights, around the pool at the Inn was
2] =3k and enjoying each other’s company.

FUHE v 5Este] BE ol FuAjetel|A] drirEe] B The doors of Hilltop Gardens are always open to our friends at Univera and to

A gy ok ‘W R HeksAl(mi casa es su casa)@F all ECONETians. Our invitation in the words offered that day by Bill Lee “mi casa

=0 o]HE TIPS xojjo] =S v essucasa’.
Z | ELE FoiuA, ey 45 | FEDIE By Paul Thornton Botanical Garden Manager & Joseph Kim Vice President | Hilltop Gardens
* 022 SHA[2H www.hilltopgarden.comE LHESHIAIL. * Please visit our website at www.hilltopgarden.com for on line reservation or email us at

A Z0| A2H customerservice@hilltopgarden.com 2.2 0|02 L FAHAI2.  customerservice(@hilltopgarden.com for any inquiry.
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Turn the cap arund
I the rigitt poesiticn
10 use product

“Ifirst have to try it once it is out. How can | possibly design without trying it?
Experience is important when designing.”

Woojae Kim of the Univera Design Team spoke earnestly. He won the 2013 iF
Design Award recently. This is one of the world's top three design awards given
by the Hannover Exhibition Center of Germany since 1954. The center gives
three awards for product, communication, and packaging. It is a top design
contest as authoritative as Germany’s Red Dot and IDEA of the United States.

His keen remarks hit home to my heart. | hadn't tried Univera’s cosmetics
that | felt troubled. | should ask about various aspects of the package and
could not obviously show “I really didn't know anything.” So, | asked the
meaning of the award.

His winning is actually Univera” winning. “Generally, the iF award is a
guarantee of a product’s quality. Therefore, if a company gets the iF award,
the company is acknowledged as a company that makes innovative products
and will definitely publicize the truth widely. They also print a iF logo on the
package of its product. In other words, such a product is globally acknowl-
edged.” His glory is therefore Univera’s glory for having provided the

opportunity to develop the packaging.
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CIRIoIE! 22X EEH )2 274F A Woojae Kim(right) and Geonwoo Yun of Design Team

The design package Kim won the award with is that of W389 Enzyme Peel
Treatment. These kinds of peeling products are usually sold in a single con-
tainer. But because it is a powder product, it is often damaged by moisture if
used in a bathtub. To solve this problem, Kim packaged them individually for
single use of one each time. It was designed for convenience. The work he sub-
mitted to the contest was further developed with the concept of “fun”. The
humorous elements of an arcade game, Pac Man were visually expressed to
show the phenomenon of the skin becoming brighter with each peeling every
day. On both sides of the package, he drew faces of before and after use. The
package naturally makes one feel the skin would get better and that the expe-
rience would be fun. While it is a design for enhanced convenience, it is also for
emotionally appealing. Such uniqueness, fun and creativity must have been
the reasons for their having granted the award. The package that won the
award will be used as a limited edition when releasing gift sets.

The story about this award extended to a story on design, product and busi-
ness management. Kim explained, drawing on the board. “Designing is more
than just packaging. It is not a decoration either. Design is the product itself.
Therefore, a design should not follow a product but should be developed from
the start to the end of a product’s development.”

The eyes of Kim, who has greatly contributed to the qualitative develop-

ment of Univera products’ packaging, were shining with passion.

By Sunyu Moon Planning Director | HR & General Affairs | ECONET Holdings
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Univera
Taught Me
a Positive Attitude

FRCNRI 212 1

T dS

External scenery of the Chuncheon Distributor

| am Seoksin Park. | joined Univera in July 2004 and worked till
December 2011. 1am currently the head of the Univera Chuncheon
Distributor. Although | have left the company, | am truly thankful
for being able to greet ECONETians in writing, like this.

Before | joined Univera, I've worked in many companies. |
majored in advertising and publicity in college. So, | imagined my
job would either be in advertisement or broadcasting. Six months
before graduating from college, | got a job. | worked in six different
companies doing marketing, sales promotion, broadcasting PD,
and advertisement planning for two years. Time just passed me by
while working for those six companies. | was neither sure of my
identity nor sure of the required personality for each job that |
repeatedly got jobs and eventually left them.

What | deeply realized through this experience was that
‘although what one does is important, whom one works with is
more important.” At that time, | learned that Namyang Aloe (DBA

Univera) was recruiting someone for its marketing team.



Qo] g ol @
ek

ofEA A= HeptEelsh AL LI U7k AL Ash AL of
A 01*‘6}7%1 UL 3P F4F Gelo] AL AIgln B U2k

o} 55 A9 Wb Qo] % f;a—squ} el A9} A~J+Lola

5
Nl
o

L
mlo v ol

32 M
i
rﬁ
P,L
[
M
i
s
e
i
—-—'
rlr

o2

IN= - A, A, A o= vm = o=, AellAl 7w
e AT AHolRlEUTh 12 do] & EEA] ot aId o
L X8 *—é“&é}i Eol S| Al ol AgellM=
= U oFee tielle] ok, the
AP A, RS /\17J°ﬂ WA ERe RN e & gtk rRI=
S AL the} By oAl Aol AR B g SHEA] S 4 ks 239
1 ABZAL, vjol] thak Eehad/dell E s} Bigo] fuulEtE thiw
A G ARIEUS oRo] HiZ AS S| B2 HEAR] fuHze]
#x AeAUet R A7) ofwdh B
A& QA FALL 5SS A B E AU

ﬁ ooy
o2

)
2
2

0 F I AT 7180} gk o] wiE el 29U, @ U
= SR 2 @%ur:} Hel Soeleh ARl Felgrrhs obd )
9y

0. sk 8 ] o} °‘Xl% F27} VT of

0 20084 o|=Ex|Y
@ H=FHAA A %

| applied for marketing position, but they suggested sales posi-
tion. | accepted the offer, thinking that marketing was largely a part
of sales. Although it was not a position | originally wanted, |
strangely found sales more interesting and fun. In particular, |
loved to meet people. | found that the brainstorming with heads of
distributors and Univera Planners (UPs) and solving problems
with the field leaders is all the more enjoyable.

Furthermore, | learned the spirit to face challenges of can-do
spirit, during morning classes with distributors and consultations
with the heads of distributors and executive meetings as a consul-
tant, | instilled the idea that “We can do it” in their mind. The loser
attitude of always being insecure of the future disappeared as |
worked for Univera. This is the precious gift | got from working for
Univera. This changed me into the positive person who | am today.
Univera taught me how to accept myself and any situation and the
wisdom to solve difficult situations.

Afterward, | had the opportunity to take up a new challenge,
which is to manage a distributor. But | deeply pondered. | realized
that what | feared the most was not me or the uncertainty of man-
aging a distributor. It was rather the public gaze. Once | realized
this, | decided to take over the Univera Chuncheon Distributor on

December 19,2011 and took my first step as a head of a distributor.

Al JH=gHAIM ZH[-7| M3 F Riding a light aircraft over the Grand Canyon during training in USAin 2008
*EF &1 With Team Leader Heung Shin in the Grand Canyon
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Oz AILHOHH AEA oHE, Als a2
With Team Leader Heung Shin and Manager Hyojai Kim in downtown of Tampico
@ 2008 0|=BX[HIod Al Bl 3 SToOlM Y20l vt 2l &

Peeling aloe in the Tampico Farm during training in USA in 2008

I} gl 3ol 7hA S st Ao £43] T Personally managing a distributor and working at the field was

] o] AZEiEY A7E FE A 24 A ARRE diEd 240
SHAAE oS U BEE A& viekEE ARES] AP FEE Ao
FUt ofsd AR 72 & A= 20119 12€ 19¢ fruvlet =-di=l3
o15=3] tgld Ao 2 A Ak Ldisu ) writing whenever | give them their pay checks. For example, when

gl 88 AojRY EAoA & ufjeli= Wo] deksun) B8l Q1478 the pay of a branch manager increased from the low KRW 3 mil-
tfeldolct By whE AZE ol RS} s BhHo] A agiuck 19 lion to KRW 4.5 million, from his promotion to a senior branch

ShA Fofl FoIPMAME & wult) A2 fIEA BAE 227] A= manager, | left this message in his pay envelope.

rather different from what | had perceived about it while working

3@ Mo

for Univera. Most of all, | had to bond with the UPs in a short time.

o

While pondering, | started to write notes to UPs in my own hand-

ol

S =R
Ut §31E7} viE vk Sloj el AR A sjdaaEs 7EEEEe] 717 olof “Dear Senior Branch Manager 000, my heartfelt congratula-
7], @X ololr], $%l G5 719sh vilE B fIHEA & 9y tions on your salary increase. But thinking of how many more
ot} o & o] XA olA AR R S8k Fof7} 3007t ) Ml hours you would need to meet customers and run around in the
A 450RF 7] @2 Fo] srofe-Folli= ol S5 HAls Ytk cold weather commensurate to your higher salary makes me

‘000 FAAEAR, Tobdl Fololl Malo 7 &3} = Ut 3R F5  rather sad. But | would like to cheer you up because the result

3]
R FEIE O W2 AR 2SS B E B flo] o] = Holthd  todayis not the end. | love you, 000!”

TR B5s Aztel ghH o 2 nhgo] okl TIEE A UPs used to throw away their pay check envelopes after opening
= A 5 o slolelslElal we =YUTh 259 Jﬂr7} $2J9] it and checking the amount of the check. Now they keep them
F& o urke. AlFghTE 000 Al because of the notes | leave on them. | am currently enjoying

oA -olli= T =5 golslal FoliAME vleldsd A5 A9 2wl working with about 60 UPs. | would now like to share the love,
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My family participating in the 2008 ECONET family invitation event
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Taking photos of my elder daughter who became the model of the 2009 Univera calendar
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W My elder daughter who became the model of the 2009 Univera calendar
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i PRSI AR o A|eh fad 3FE &2 interest, and consideration, which | got while working for Univera,
KN I R4 = B 2)&]—% AL QAR Aol FHE2] vl3-S 914] ¢ with them instead of my petty skills. This seems to be precisely the
2o Fd A 25Ut servant leadership that Chairman and CEO Bill Lee and former

AAl 6001 o] F3EF} S4A Lokl U ZAFEDE A)7F-FUM chairman Yunho Lee practiced and are still practicing.

2ol A U3t uff ok AT A e E FraEA JAS tsl U E | still have much to improve. However, | believe these virtues |
2 UFUCE ofFle] vl 11 A7) o] % 3T} o BFE FTAPIEAIA A learned at Univera will enrich our Univera Chuncheon Distributor.
A B sl AN AHE 2ol A 25k While managing the distributor, | am certain | will face difficult
o}l A7} wol] =3 SRk o] xjekito] fruwlel =izl moments. However, | am confident to overcome the challenges
< U AR Aok DU tlede 945l Wi B ofgd@- Al7] because | am a proud ECONETian. Among the numerous tiles
T 2 AJUL) sHNE AT 1 AREE $-01 oA xlale] 9lUt) divk  decorating the fountain of the Garden of Dreaming in ECONET
3P A= Ae] e dlsdAeto | ozt frudlel F= Y Bt Center, there is one | got to write on. That says “Playful and cute
42 FES B Sl Al7FEE A B EREE Uk Seoksin Park conveying happiness.” | promise to keep this mes-
YE-S Ak Aol Fdre]7] uhAr sage forever. Thank you. And | love you, Univera!
o] & A A7 AUk AR el | also take this opportunity to tell my wife, who instilled confi-
Aeno] 7| 2o AA ARRZES Aol o), 12lar #e] &2l @4 dence in me whenever | had to make a choice, and my two
AEHo] H= 7 ol Al AAE o] gk Aledgirtar Hafal Ayt daughters, who were always my driving force, that | truly love them.

0
o

LH2t EHcH2 E By Seoksin Park Head of distributor | Chuncheon Distributor
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Save
the Seminar
for Distributor I eaders

Editor’s note This story is based on an essay written by Jung Ho Park of Univera.

On January 17th, 2007, the staff of Univera and distributor leaders
gathered at Kimpo airport in early morning to participate in “2007
Univera Distributor Leaders’ Seminar” in Jeju Island. They were going to
take airplane at eight o'clock in the morning. However, an announcement
was heard that all planes including the first plane heading Jeju Island
was cancelled, due to the thick mist which clouded from dawn.

The lobby of airport was packed with people waiting for airplane.
Univera people and distributor leaders anxiously waited for announce-
ment. The fog got even thicker with time, and the weather condition did
not get better even though the time passed ¢ and 10 am. They got the
news that fortunately people who took airplane at Cheongjoo and Daegu
airportarrived at Jeju Island without delay.

As the weather prevented them from traveling by air, Univera leadership
hastily changed route. It was decided they could not wait idly for the weather
to change any time soon. Thus, people at the Kimpo airport will take taxi to
Gwangmyeong Station to take bullet train to Daegu, and from Daegu airport
they will take airplane to Jeju Island. The route will take the long way around,
so there will be additional travel fare, but it was unthinkable to cancel one of
the most important events of the year. The Distributor Leaders” Seminar is
an event to celebrate achievements of distributors during the year, to
announce business plans of the company for the coming year, and built trust
between the company and distributors, to set objective and vision to share.

However, moving more than 120 people was not an easy task.
Securing train and airplane tickets were the first obstacle they faced.
The management contacted staff at Daegu office to secure plane tickets
to Jeju Island. At the same time, four people were dispatched as an

advance party to Gwangmyeong. Their mission was to buy tickets to
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Daegu Station as soon as they arrive at Gwangmyeong Station and guide
people coming behind.

The advance party started without hesitation. The road to
Gwangmyeong station in the thick mist was blocked by heavy traffic. The
taxi driver tried to change lanes to go faster, but the car crawled in the
traffic jam. The driver struggled to just get to the Gwangmyeong station.

They breathed in relief as they arrived at Gwangmyeong Station by a
narrow margin. Their legs were shaking, but they managed to run to the
ticket office to buy train tickets. Following them, distributor leaders in 20
call vans arrived at the station. They were also reeling from the shock of
the speed, but there was no time to spare. They took the bullet train
heading Daegu barely on time.

The buses they will use from Daegu satation to airport were already
prepared within one hour and a half coming to Daegu, thanks to the
efforts of Univera staff at Daegu office. The 120 people arriving at Daegu
airport could take the airplane heading Jeju at one p.m. The seminar in

Jeju Island was delayed a few hours, but took place according to plan.
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ECONET Book Club

Agood book is the precious lifeblood of a master spirit,

embalmed and treasured up on purpose to a life beyond life.
John Milton

“Centet,”

the Truth Hidden
Under the Tast Veil

of a2 Soul

Title “Center,” the truth hidden under the last veil of a soul (Korean Edition)

FAolet tholo] APHA om)i= AlEo] F7leH| AlEo] The dictionary definition of a “center” is the “middle of an object” or
L 350l A] e Fe5kal 7]Eo] Hi= Farolu) e E4) “what constitutes the most important basis of an object or behavior.”
S HE AAY 9l AES Fds] F4o] b ANk A All tangible objects around us must have a center, but even those that
A7} Q= ALl T ml§- F851aL 7]Ho] Hi= FAle] - A are not tangible should have a very important and basic “center.” For
olt}. 71 W7} o] Aol EAeh= o), W7} Aolrl= o), example, the reason | exist in this world, the reason | should live, and
Aol A U7} o] Fa1x) = RS, ofefdt BE AE T T4 what | want to accomplish in life may also have a center. Just as we
o] 9JA] FE7N? FAS AR Fehd 73S ¢l dojd = ) lose the balance and fall if we don't find that center, we need a “cen-
T AAH, QA 583 o E A= AES AFSkaL, vf ter” in life to accomplish what is meaningful and lead a life with a
Egko 2 7P Sfalirdis st dEe] FAle] slefok gt proper direction.
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| spent a monotonously repetitive

daily life without any meaning Just

T RS olgA *LOM MR Rl like Charlie Chaplin in the movie
o & 4 Y27 sl 4Ales WS wxl “Modern Times” until | suddenly
A, T kA FshA LhellA] Z2A1e] T was struck by one question, “How

should | live to smile at the end of

H =
g B QIR Bdgle] olE Far, A= life?” Meanwhile, Sin-yeong Jo's
- SIS Fehs SAlolt) whebA] Wik book “Center” brought me enlight-
T o= Srdolut Aol -] FAlo] & enment about the question. All
7lell= Fel7E ek eukabd ot A human beings, including myself,
A = Ao el whet 1 oJujzt =1, $-2i= must ceaselessly search for the meaning of life and pursue new
CRA] A28 873} A 28 AT =5 2 "yt desires. Therefore, we cannot entrust these changeable desires and
U sl 278 A, o= el TEY i AL QA wishes to become our “center.” Because once we accomplish them,
oA WekS 9l S W S Yol 4= Al B T their meaning die out and we pursue new desires and wishes again.
o] Fasltt Axp= T F4lo] Altolelar gtk AR Ho) oF We need a “center” that is complete and intact, does not shake at
HHEoA Argolut AF soll tis = olor] shal qlojA, any moment, and provides us with a direction to march on firmly
S2EA QA U7t k= S o] & I e 5 ) when we lose direction in life. The author says the center is actually
A5 71 v o] Fukilo)] AgE o]F 5 = BlAg] “love.” Because the early part of the book mostly talked about wishes
1 FAelEkE Alo] Ao ARRFolgkis 1S waks u 1] and achievements, | slightly expected to find a special secret to finding
Bk AABI = Al Avgke 1 S fIidk a way to achieving my wishes. But as | read on to the latter part, it
ST S o} ¢iaL WA 1 dof] dis) wFol] AZERkE mentioned that the only way to achieve our wishes is a “center;” which
AF Aol Wo] ZPHAL AAIgE o] ofghi= RS in the end is “love.” So, | could not but feel disappointed because |
A HACE 2= Al e e A & AR AME thought that it was hackneyed.
gso] = AR X1 gh Aldo] opth ] EAE Al But after completing the book, | pondered on its message for a few
I, Ul IS AREEkaL, Ul €S ARSI, U] o8 Al days and realized that “love” is not a light and petty word. We can eas-
I, YEAE AR S & = QIAIRE AAIR 1S ily say we “love,” but love without action is not love at all. We can say
ol #7171= o= ot we love ourselves, our lives, our work, our neighbors, and even our
SAE S-27} ALsE]o] RA o7 AlEolgl= S dE) enemies. Putting it into action is not easy, however.
4 7 IS v, 2= 23] elA S-2l7t o] FalAl § As we mature and become capable of putting into action real
= 4, Al BEGIEE olF s A 2k Qe vt “love,” we can find the wishes we want to accomplish in life and tenets
A}k k) SAREDS @A) 23l 828 AR A we believe in. Not to lose the center (love) at the end of life and compli-
o] A3 b= AU Apiks AR L suiE 571 S8, ment oneself and toast for having lived a rich life (where faith and
QENE] U= ARFS sl 8717] 918k v vhe-S wheds wishes have been accomplished), | would need to train me to put into
of o 7 Zt} action “love” from this moment on.
= | 228 thal | usE | FusRt = By Eunhee Kim Assistant Manager | Education Team | Univera Korea
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¢ful Opportunity

at Univera

Univera Korea has, for seven months from April 2012 to October 2012, held an English conversation
program titled “Fun—Obvious English” with a native English speaker every Tuesday and Thursday.
Class periods are 50 minutes long. Univera staff could get a maximum of three classes a month. If
they completed over 10 classes, they acquire four class credits. A total of 34 staff participated in the
program for seven months.

Unlike in 2011, when three lecturers rotated to conduct the classes for seven months, in 2012,
Lecturer Adrian Harley from Australia held all the classes and the staff were highly satisfied with
both the classes and lecturer. Furthermore, the staff's discomfort and tension communicating with
aforeignerin English were alleviated.

Jihee Min Assistant Manager | Education Team | Univera Korea

My name is Adrian Harley. | am an English Teacher and Consultant work-
ing in Seoul, Korea. During 2012 | had the wonderful opportunity to work with
many staff at Univera in an “In-House” English language programme run-
ning from April until the end of October. | would like to take a brief moment to
make some comments about my experience and impressions.

My first impression of Univera was influenced by the architecture of their
impressive headquarters in Seongsu. The exterior has large glass panel
areas with sensual curves. Light flows across open deck gardens and into the
interior where the use of timber contributes to an organic feeling. Employees
take advantage of the sunlight to each grow and care for their own plants,
which serve to remind them of the core nature of the Univera business -
products derived from nature.

Univera has an exhibition of company history and facilities in open-plan
areas on the first and second floor. Visitors can learn details of the company
and its” operations including international research facilities and farms in
Russia, Texas, and Mexico. | was pleased to note that the Univera company
seems to take responsibility for nurturing the quality of its” products “from the
ground upwards” - from growing the ingredients themselves to the develop-

ment through research and then final production of their range of products.



O /82t 2243t 4 With the Univera staff @ 21714 HMKhs|of M Fusil2t Zl@intk g A2lof ZHoist ofo|=a|et &2 |(Adrian Harley)
Adrian Harley participating with the Univera staff in a company athletics competition held in commemoration of the founding of Univera
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We learn that the medicinal qualities of a range of specific plants such as
Aloe Vera with its’ traditionally known wound healing qualities, have been
developed to produce a range of well-respected products. These include
Health Supplements, Cosmetics, Skin and Hair products, and Food
Supplements derived from selected plants used in traditional folk medicine.

Marketing is undertaken by scores of dedicated ‘Univera Planners’ who
deal directly with clients. These ‘UPs’ receive ongoing skills development and
training in the company headquarters and at Univera distributors nationwide.
“Word of mouth” and repeat business based on satisfaction with Univera
products seems to greatly contribute to the success of the company.

As atrainer and educator, | would like to praise the Univera company for its’
progressive attitude toward its many employees, and for recognizing the
importance of providing the opportunity for staff to improve their English
skills as part of their work environment. Improving language and communi-
cation skills is an obvious step toward creating and streamlining International
business opportunities, increased sales, and growth.

On a more personal note, I would like to sincerely thank the Univera partici-
pants. Without exception, all of the learners were able to overcome a range of

challenges and engage in the consistent improvement of their skills. Being a
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language learner myself, | was humbled by the efforts of my students.
Korean people all seem to understand the difficulty of the English language
and know that engaging in conversational activities requires overcoming shy-
ness and concern about making errors. | was proud to be quickly accepted as
a supportive and corrective guide during the learning process.

Generally, | would like to make a comment about Native English Speaker’s
attitudes. | think many Koreans worry a lot about how they will be perceived if
they try to speak in English and make some errors. In truth there is an atti-
tude of appreciation from Western colleagues who would like to conduct
business and who usually have far less ability when speaking in Korean. Take
pride in your existing ability despite any minor errors.

Finally, | would like to thank the many Univera support staff. Most directly
responsible were Min Jihee and HR department. Their professional attitude
and generosity greatly contributed to the success of this —
year's sessions. Thank you also for the welcome into
the distinctive mood and co-operative spirit of the

Univera Company.

By Adrian Harley

Impression of a class participant

| thought I would be free from English as soon as | got a job. No, | wished | would be
so. But | soon learned that that was rather an immature thought. English was not a
“tag” to get rid of but the “wings” to view a wider world. Harley played an important
role in my realizing this. At times, as a friend, and at others, as a teacher, he helped
me to comfortably communicate in English for which I am truly thankful. The regular
English conversation program was a precious time for me to realize that English is
not a task to overcome but a game to enjoy. Comparing my diary written in Korean
and English, we laughed together; Harley encouraged and supported me on difficult
and tiring days. Harley foremost loved Korea and had a tender heart for Univera. |
am grateful to him for having been a friend with whom | can converse in English and
for instilling in me the confidence to speak the language. “Harley! Let us meet at the

top once again we can freely talk in both English and Korean!”

Yuseon Kim | Education Team | Univera Korea
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25 Years
of Culttvating

Happiness

Namyang Aloe(DBA Univera) published a book on its history, “25 years of cultivat-
ing happiness” on April 5 in 2003. It was the first book on the history of ECONET since
the foundation of it in 1976. ECONET was born in 1976, and grew into Namyang Aloe
Farming in 1984. The company was split into two companies, Namyang and Namyang
Aloe under the mother company of Namyang(DBA Naturetech). Aloecorp was found-
ed for building and managing overseas farms, and Unigen for R&D business was
added. Following that, ECONET established a global vertical network which bridges
the western and the eastern world. The company history book of Namyang Aloe is the
first book which contains the story of growing network of ECONET. As a company
which deals directly with customers, Namyang Aloe represented the whole story of
ECONET network which encompasses cultivation, R&D, manufacture and sales.

Namyang Aloe set up the corporate history compilation committee, and hired writ-
ers, mainly among TV scenario writers. The writers collected and compiled records,
corporate magazines, related documents and on the other hand, they interviewed
employees who worked, and work for Namyang Aloe. Also, they toured Aloecorp and
Unigen offices to survey ECONET history at overseas.

In general, corporate history book reveals the size and status of the company.
However, the history book of Namyang Aloe features stories of people who worked
for Namyang Aloe and ECONET. That is why the book is titled, “25 years of cultivating
happiness: the story of Namyang Aloe.” The corporate history book, compiled in 37
chapters, is like a collection of short stories. It might be one of the first corporate his-
tory books which take the form of storytelling. The prologue, “A Man Who Planted
Stars on Earth,” is a very short story accompanied with pictures. The story repre-
sents a life of the late Chairman Yunho Lee who devoted his life to bring the best of
nature to humankind. Thanks to this compilation, the book on history of Namyang
Aloe, along with a book on vision of ECONET has become a valuable tool to educate
mission and vision of ECONET, and pass down history and tradition.

The creativity and benefits of this book were recognized by 2003 Korea Business

Communication awards, held by Korea SABO (corporate magazine] Association.

By Sunyu Moon Planning Director | HR & General Affairs | ECONET Holdings

Editor’s note ECONET has been collecting and preserving its historic records from 2010. After tak-
ing out layers of dust, memories lost in time came into life. ECONETWAY means to track down
ECONET history as it continues to excavate records.
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ECONET Korea published books titled “The good Words of ECONETians” in November 2011 and “The
good Habits of ECONETians” in January 2011. Following the two books published as part of efforts made
to boost the culture of cooperation and the creative and challenging spirit of ECONETians, ECONET Korea
held a third writing contest in 2012. 58 writings were submitted to the contest, which selected a total of 17
awardees: three from Naturetech, eight from Unigen Korea, five from Univera Korea, and one from

ECONET Holdings. The writings collected at this time are expected to be published in the first half of 2013.
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ECONET Opinion Survey
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ECONET Holdings conducted a survey to learn the opinions of ECONETians from October 17 to 29, 2012.
The purpose of the survey conducted through EGGS lay in grasping how ECONETians feel about their
company, and issues and their causes in order to specify areas in need of improvement, provide a motive
for changes and set their direction. ECONET Korea had 189 participants in the survey (78% response
rate). This is now the third opinion survey of ECONETians, which was conducted for the first time in
January 2011. The results of the survey will be comprehensively analyzed in early 2013 to draw up an

action plan and reflect them in ECONET's business management strategies.
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Second introductory training in 2012
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Training for new employees of ECONET Korea was held for three days from November 13 to 15, 2012.
Since January 2012, 14 staff who joined Naturetech and Univera participated in the training. The training
was composed of lectures to help an overall understanding of ECONET, visits to Unigen, Naturetech,
logistics center, and practical training. On the first day of the training, Chairman and CEO Bill Lee
explained ECONET's mission of “Bringing the Best of Nature to Humankind” and encouraged the new

employees to work with passion as new ECONETians.
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Promotion qualification test for 2013
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On 20 November 2012, ECONET Korea held a “promotion qualification test for 2013.” The test was com-
posed of “Understanding of mission and strategies” and “Understanding of the business environment” to
evaluate the basic capacity of those who are subject to promotion to deputy manager, manager, deputy
director, director in 2013 and 2014 of Naturetech, Univera Korea, Unigen Korea, and ECONET Holdings.
The test was conducted for two hours from 10 a.m. to 12 p.m. in the auditorium on the first floor of
Naturetech and the second floor of UBA Center of the ECONET Center. To be promoted, those taking the

test have to get a score of over 60 points on each subject.
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The staff of ECONET Holdings held an event of making Gimjang (Kimchi for the winter) on 26 November
2012 and conveyed the Kimchi to the elderly having difficulty walking, low-income class and North
Korean defectors residing in Seongdong-gu. For the event held for the second time in this year with the
“Seongdong Peace House,” ECONET Holdings supported the cost of the ingredients and the staff per-
sonally made Gimjang with volunteers of the house. ECONET Holdings plans to continue activities of

sharing and serving for the local society.
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Multifarious evaluation of ECONET leaders
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Naturetech, Univera Korea and ECONET Holdings fully examined various aspects of their executives and
team leaders from November to December 2012. It is not only beneficial to the development and growth
of their capacities but also to the overall organization that leaders, who have a large impact on the orga-
nizational achievements, reflect on themselves, and receive feedback from their bosses, colleagues and
subordinates, so make them as driving forces for self-development. ECONET Korea plans to regularly

carry out multifarious evaluation of leaders.
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Restructuring of Univera Korea
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Univera Korea was reorganized from 5 divisions, 1 center and 20 teams to 4 divisions, 1 center and 17
teams on December 1, 2012. The reorganization was intended to build an organization focused on strat-
egies, enhance their execution and vitalize communication between divisions to maximize productivity.
In the future, Univera Korea will enhance the execution of its field-focused strategies to maximize
achievements and focus on sales consulting and the development of new products for the growth of
distributors.
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Aloe selected as one of the World-Class product for 10th consecutive year
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Univera’s Aloe product was selected as the World-Class product for 10th consecutive year from 2003

to 2012. The World-Class product system is organized by the Korean Ministry of Knowledge Economy
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and certified by the Korea Productivity Center. About 300 companies are selected each year for the
World-Class products, but only 10 have been selected for 10th consecutive year. Companies whose
products were selected as the World-Class product can get support in various areas including foreign
marketing, publicity and advancement into new markets. Univera's Aloe selected for 10th consecutive

year is the pride and self-esteem of ECONETians.
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Wellness Business Division starts a capacity development project
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After the reorganization in December 2012, Univera’s Wellness Business Division started the “Cheerful
reading project” and “Team study project,” as part of its efforts to develop the capability of its staff. The
“Cheerful reading project” entails reading a selected common book, writing a review and submitting it.
The book chosen for December was “Organization that gives answers.” The “Team study project”
entails studying in teams a selected theme related to the company business once a month to come up
with new ideas and thoughts. The collected results are to be shared through team presentations each
month in the Wellness Business Division to undergo a verifying process. This project will fully start in

January 2013 after each team sets the themes to study over the year in December 2012.
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Naturetech Awarded for Social Volunteering

2012'4 9 132 A|132| AlEl=X|2] LS 3ot Ho[AE2 7=l Selgs X FAE SAlEs S2 o
Ol SHEE ZANZTE MEISAIYE S SIACE

=2
2008 UIO|A{EL= T UZI2I0| LIMA] ZIM=E X|of| Chet &Aoo = SR BHET|§ Ul =27

ok
=2

(=

HeiT S Xeski 245 SEWALS HIFO = Rigise S OFSe) 2Rist Mamt Rizlg Slsf &I
o

or
1= o

o [=] Mo

YetEat SAHEES TIHRICE ol22] 20085 E F43(0] 24X 2f41 MOt @ Alto| SiakEat 24247

E2 X% FOIS0| 20T AIR B 4 YT FWT0| 7|SYCE 0422 litol iEj0ls Fows
= o

2lxlgl 20%0| ZIAT B2 rulof 201243 S 40001 7ol LoixtAIS Eufshe Al

lo
>

ifo
0 on n

-

1 A0k 2011ARE = ZALHRT | MAIR St =2 & 221 S2Ph= 2710 8ts Re ZE71-L) o3
E H30| o242 7ol A239 MH2(2l ZX|E MEFSIo| FRI1S9| 23S HOIFIC,

0| et E5XI 71 & =X|AMAtE afeh 7|Y2 HIoIXEl0] RAUSICL (HSX|RE ZEfRD

Naturetech won the Social Volunteering Award from the Governor of Chungcheongbuk-do on 13
September 2012 in commemoration of the 13th Day of Social Welfare, being recognized for regular
sponsoring and active volunteering activities.

In 2008, the entire staff of Naturetech worked to make a study room as part of an environmental proj-
ect in Jincheon-gun as well as provided scholarships to children living with only their grandparents.
They also actively supported many cultural events as part of regular sponsoring and volunteering
activities for the healthy growth of children. Furthermore, for four times since 2008, Naturetech
donated to Food Bank about KRW 410 million worth of cosmetics and health functional foods for the

local residents to use. In addition, after learning from the Food Bank that it is suffering from lack of
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manpower, 20 staff has helped to distribute relief goods to about 400 families, going around the alleys
of Jincheon-gun. From 2011, the staff participated in a Kimchi sharing event and gave Kimchi for the
winter to families having difficulty walking because of old age and to grandparents raising grandchil-
dren, who have been having difficulty in making Kimchi because of the increase in prices.

Naturetech was the only company to win the Governor Award in Chungcheongbuk-do.

Z=3 SFDA(State Food and Drug Administration, Z7[AEtEZI= 21| 2|57} S0l
State Food and Drug Administration (SFDA) of China approves sanitary license
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Naturetech acquired a sanitary license from the Chinese SFDA for its “Skincare Gel” on 21 October

2012. This approval is a mandatory process to advance into the Chinese market and Naturetech suc-

ceeded in acquiring the approval within one year of its application from 2011. As such, Naturetech

prepared the basis to export end-products to the Chinese and Southeast Asian markets.
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Signboard hanging ceremony of the first Seomna Study Room
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Naturetech completed construction of a study room in the Gwanghyewon Local Children’s Center on
31 October 2012 and held a ceremony of hanging the signboard of the first Seomna study room. In
early 2012, VP Kieok Ahn, team leader Youngil Cho, and Taewan Kim, visited children’s centers in
Jincheon and selected the Gwanghyewon Local Children’s Center as the center that needs a study
room most. Director of the Safety Center Jungseok Oh and team leader Youngil Cho including seven
volunteers volunteered their time to construct for four months. General management team and engi-
neering team members gave also their full material and emotional support to make the Seomna
Study Room. The head of the Gwanghyewon Local Children’s Center said that Naturetech was the only
group that fully worked in such unison and he conveyed his deepest gratitude and respect for
Naturetech, even though they had gotten donations and support from many groups recently.
Naturetech plans to create the second study room and provide side-dishes and daily necessaries and

hold cultural events during break in 2013.
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Making Kimchi for the winter
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Naturetech held a “Tasty Kimchi, Tasty Sharing” Kimchi making event with Child Fund Korea on 20
November 2012. In preparing for the event, Naturetech donated KRW 5 million to buy Kimchi ingredi-
ents to Child Fund Korea. A total of 35 staff gathered from 2:00 p.m. to 4:30 p.m. to make 500 heads of
Kimchi. The majority of the volunteers were male staff, but thanks to the help of four housewife staff,
including Jeongseon Park of the Production Factory and Yeongsuk Lee of the SCM Team, the event
proceeded smoothly. The 500 heads of Kimchi for the winter were evenly distributed to the Jincheon
Local Children’s Center, to the Gwanghyewon Local Children’s Center, and to the eight families of

grandparents raising grandchildren.
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Evaluator Training
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Unigen invited the CEO of The Performance on 27 November 2012 to train evaluators before evaluation
of performance for the year 2012. It was aimed for evaluators to understand well the new human
resources system and evaluate fairly. All staff including evaluators participated in the training to

understand the whole process of performance evaluation.
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2012 Unigen Workshop for the Entire Staff
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Unigen held a workshop for the entire staff in the Huracle Resort located in Mokcheon for two days
from 27th to 28th December 2012. At the workshop, the staff evaluated the 2012 business and reviewed
what tasks to mainly pursue in 2013. Team leaders provided feedback to team members individually
and advised them. As a part of the workshop programs, the Unigen staff set up their personal visions
for the new year and participated in a hands-on program of making cups holding their visions with a

view to participating in environmental protection.
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Annual Company Picnic
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On Wednesday October 3rd by 12 noon, the Seattle ECONET Center, Headquarters of the U.S. ECONET
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Family of Companies was quite clear of employees. Staff members left their worries at work, packed
their bags, some picked up their family members, and headed to Safeco Field for our annual company
picnic to watch the Mariners end their season in triumph over the Los Angeles Angels, 12-0.

The event started with a fabulous BBQ and all the trimmings combined with our monthly company
birthday and anniversaries celebration right there at the stadium “Above the Deck”, literally above the
batter’s “on-deck” circle. After a delightful lunch, employees along with their family members headed
to their seats to watch the Mariners end their season with a victory. But this picnic signified more than
just getting out the office early for the day, it signified employees from every level of the companies

coming together in a relaxed setting, spending time together, laughing, eating and just simply getting

know one another outside of business. The best company picnics are the ones when everyone comes
for one purpose only and that purpose is to have a great time and that’s exactly what took place at this

year’s company picnic. (By Aleeta Davis)
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Halloween Event/Pot Luck
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Traditions are important to most companies and here at the ECONET Family of Companies, Halloween
is one of the traditions that we defiantly want to keep and enjoy celebrating. Our Halloween celebra-
tions and pot luck has certainly had been one of the great highlight of our annual company events. This

year our culture committee undertook extra effort to involve all of our US and Canada locations who

chose to join in, with participation in the pumpkin carving contest, desk/office decorating and last but
not least, our costume contest. We topped off the day of events with great pot luck at our Seattle

Headquarters. It was just a delight to see the variety of costumes employees, including executives,
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prepared and exhibited with the festivities. (By Aleeta Davis)

This year’s contest winners were:

Pumpkin Carving 1" Place: Maria Estigoy, Univera Marketing Coordinator, Seattle

Pumpkin Carving 2" Place: Casey Harris, Univera In-house Counsel, Seattle

Department Décor 1¢ Place: Univera Events Management, Seattle

Costume Contest 1 Place: Janet Therese, Director of Marketing, Univera Seattle

Costume Contest 2" Place: Tie Winners: Ralph Bietz, Univera Global COO and Maria Estigoy Univera
Marketing Coordinator, Seattle

FLUME

With a Heart of Gratitude
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Many think of Thanksgiving as a wonderful time to celebrate getting out of school or work for a long
weekend, or eating a great dinner. Some think it's a starting point of the Christmas holiday season. But
here at the ECONET Family of Companies, we take on the approach of celebrating Thanksgiving with
“Hearts of Gratitude”. Each year we ask employees companywide to submit what they are “thankful
for”. This year we had a great response to the invitation. Submissions from employees, showed just
how many of our great employees’ lives reflect the great values of our ECONET Family of Companies.
Wrapping up the season of gratitude, our annual Thanksgiving Luncheon was prepared by Bon
Appétit, and they did not disappoint us. We enjoyed a delicious spread of Herb Roasted Turkey and
Maple Clove Ham, Brioche Stuffing, Old Fashioned Mashed Potatoes, Cranberry Sauce, Roasted
Brussels with Bacon, Artisan Rolls and Whipped Butter, Pumpkin Pie, and Cranberry Spritzer. We

ended our wonderful Thanksgiving celebrations with distribution of a wonderful gift package from Mr.

Lee. (By Aleeta Davis)

XS A= HEX} Winners of Last Issue’s Quiz

Q: "19974 43 72 M265] H7io| Hof| 1 0|gE EFH2 0000  Q: “On the National Health Day, April 7th in 1997, the late chairman Yunho Lee
0008 ARt FX|SICIAL| 8= AZof Aelg MEsin] ‘F2lE was posthumously awarded the Moran Medal of the Order of ©© 0 0 O
Hetg E3t0] AtE|LUXof| o|HiX|st S2E ol™ek2 Zo|ct” O 0 0. His contribution to the society of promoting the health of Korean people

as a leader in Korean aloe industry was honored by Korean Government.”

A Civil Merit
2SS | Hlo|AH Arturo Ramirez Martinez | Aloecorp Mexico
S oHak | it Jose Vargas | Aloecorp Mexico
Hiol= | o zHEE A Miguel Gonzalez | Aloecorp Mexico

Nallely Enriquez | Aloecorp Mexico
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ECONETWAY is going to be renewed. ECONETWAY was born as Univera Way in April 2004, and
was published bimonthly up until vol.23 in December 2007, and became quarterly magazine
from vol.24 in 2008. In the light of changes in printing and communication environment, we de-
cided to publish ECONETWAY once a year.

EDONETWAY has been playing a role to deliver news, record history, and promote culture in
ECONET. We published the magazine bilingually in English and Korean, in order to bridge the
Eastern and Western world in line with the growing global status of ECONET, and sometimes
added Spanish, Chinese, and Russian articles to help locals understand.

Under the guidance of the first editor in chief Kyungah Oh, followed by the second editor in chief
Minsun Kim, reporters from family companies made collective efforts to meet the deadline.
Even though they were amateurs, their sincerity was nothing short of that of professionals.

The renewed ECONETWAY will be beyond your expec-
tation. The latest news and notification will be delivered
through EGGS and the intranet of family companies,
and our tradition and spirit will spread through new sys-
tem of training and communication. History and vision
accumulated during a year will be seen in ECONETWAY
in a new format. While ECONETWAY of the past was for
confidence and for enlightening, the new ECONETWAY
will be for communication and promotion of culture en-
compassing accomplishments and fruitfulness.
Asalong time let wine mature, our preparation and con-

templation will make ECONETWAY more attractive and

enjoyable. We wish you all good health and good luck.
Thank you all ECONETians for your support.

Editors of ECONETWAY
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ECONET Holdings

MEA| ME M5 27+ 302-4 o ZHIMIE £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul 133-120, Korea

Tel: +82-2-460-8865, Fax: +82-2-467-9988
www.econetholdings.com

L{|O| &=

Naturetech

5 2FZ =5H 842| 370-92 < 365-850
370-92, Yongjeong-Ri, Chopyeong-Myeon,
Jincheon-Gun, Chungbuk, 365-850, Korea
Tel: +82-43-532-5144, Fax: +82-43-532-5328
www.naturetech.co.kr
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Univera Korea

MEA| ME+ 855 274 302-4 o ZHIMIE £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, 133-120, Korea

Tel: +82-2-460-3100, Fax: +82-2-463-9162
Www.univera.com

SLIH =
Unigen Korea

S HOM| HAHH £F2| 200-1#X| £ 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel: +82-41-529-1510, Fax: +82-41-529-1599
www.unigen.net

ol
E{JM F&B, Wellness Italian Restaurant

MEA| HE+ ME 271 302-4 | THIMIEf £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul 133-120, Korea

Tel: +82-2-460-8875

www.eumfnb.com
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ECONET Family
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The Elderly as our Parents, All Children as our Own

OEHEEA USA

ECONET Holdings USA

3005 1¢ Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-8300
www.econetholdings.com

L2 0=
Univera USA

3005 1¢ Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-7500
us.univera.com

TrLIHI2} FHLICH
Univera Canada

52 Hymus, Suite 101

Pointe-Claire, Quebec

H9R 1C9

Tel: +1-514-426-2865, Fax: +1-514-693-3425
www.univera.com

S 02
Unigen Inc.

3005 1< Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-8200
www.unigen.net

TLIE 2{Al0}

Unigen Co., Ltd.

Office 707, Prospect Kranogo Znameni 59,
Vladivostok, Primorsky territory, Russia.

Tel: +7-4232-30-2886, Fax: +7-4232-43-17-78

2EPIE

Hilltop Gardens

100 Lee Lane

Lyford, TX 78569, USA

Tel: +1-956-262-2176, Fax: +1-956-262-2487
www.hilltopgarden.com

A2F 0I5

Aloecorp USA (Headquarter)
3005 1 Ave.

Seattle, Washington 98121, USA
Tel: +1-360-486-7400
www.aloecorp.com

AZE AT (A

Aloecorp Mexico (Farm & Operations)
Aloecorp de Mexico

Carretera Tampico-Mante km 89

Gonzalez, Tamaulipas, Mexico 89700
Tel: +52-836-273-2146, Fax: +52-836-273-2146

ASZE 7
Aloecorp China

DHAALRAL / \Wanning Office / AT HAZE

EEEBEMISIERT mIEE TN 258 1 571529

Hainan Aloecorp, Jiaxin Village,

Liji Town, Wanning, Hainan, China,571529

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
www.aloecorp.com.cn
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