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“God has given us aloe and we should try to scientifically prove the mystery so more people can
benefit from it.”
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The World’s Largest Aloe Farm
. 43 million square feet of rich land under the hot Mexican sun was shining like a black pearl. Yunho
27| mo] d2ef dAidelehs vithe Eeiaal /gt reached for a handful of soil as his heart beat. The rich black soil softly broke into pieces in his hand. This

is where Yunho will grow his dream to produce the best aloe in the world.

“Father, you do not need to worry about the cold weather anymore. This land is located right under the

equator so has never suffered from cold weather. We can grow as much aloe as we like.”

Suddenly, Yunho was moved to tears. Bill who also traveled around the world to find such land became
emotional. Memories of losing aloe from last year’s cold weather and not being able to deliver it to the
needy passed through their minds.

A land free from cold weather which will help produce the best aloe in the world..!

It was a blessing for Bill to discover Gonzalez. After realizing how important climate conditions and soil
were from last year’s cold weather he spent days and nights trying to find land where water flowed and

was warm year-round. Mexico’s Gonzalez was discovered after visiting the far ends of the world.
HSE 712iH)olM L
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ECONET Special | Review of He Who Planted Stars on Earth

“Father, that is called treasure mountain.”

Bill driving the tractor excitedly said to his father, Yunho as he explained about the mountain in front of
the farm land.

“The landowners hid treasure in that mountain in the early 20t century when the country was going
through a civil war. So for a while many people went searching for the treasure.”

Yunho smiled after listening to Bill.
“Treasure mountain. It sure is! We will plant treasure here. Aloe. To me aloe is treasure. Ha ha ha!”

Bill laughed at Yunho’s words. The two became happy imagining a field full of aloe under the treasure
mountain. In the near future when an aloe farm is made the farm was sure to be the biggest aloe farm in the

world. It would become the foundation of a world class company.

The World’s First Aloe Research Foundation

South Padre, a coastline that stretches along the Texas coast. Yunho saw a
signpost reading Aloe Research Foundation Inaugural Meeting. Yunho
couldn’t take his eyes off the signpost as he was proud.

Yunho’s meeting with Professor John Heggers, an aloe researcher at the
International Aloe Science Council in January last year became the starting
point for the historic day. Following Yunho’s suggestion to establish a
science foundation to study aloe, Professor Heggers excitedly agreed and
took the forefront and finally saw the birth of an aloe research foundation
with the participation of prominent US medical and biochemical scientists in
September 1989.

Aloe research was Yunho’s long-cherished hope. Scientific research would make it possible to maximize
the effect of aloe and develop and process aloe to possess its natural medicinal effect. Yunho, an
entrepreneur from Korea with his financial support made it possible.

“I would like to introduce Chief Director of the Aloe Research Foundation and President of Namyang
Aloe, Yunho Lee who has made this occasion possible.”

With the introduction by Professor Heggers, Yunho went to the podium.
“God has given us aloe and we should try to scientifically prove the mystery so more people can benefit

06 EconeT way

from it. Although there have been research theses on aloe they have focused on reaching a goal based on
commercial factors which have come short of receiving credit from the academia. I would like this

foundation to connect the academia and industry and acts as bedrock for the aloe industry. Thank you.”

After Yunho’s short but strong speech participants cheered and gave a standing ovation.
The speech by an old Asian gentleman was passionate and touched the hearts of the participants. Professor

Heggers exchanged hugs with Yunho and went to the podium.

“The Aloe Research Foundation will divide the project into two areas and conduct research. First is
studying aloe itself. Second is studying to develop the area which has already proven to be effective. Apart
from the fund Namyang Aloe will contribute $500,000 every year for the research.”

This was the biggest research fund for a single fund.
The excitement of the inaugural meeting continued into the banquet. Participants exchanged greetings and
scientists gathered to discuss their professional interests. The research and information were coming

together under the Aloe Research Foundation.

It is a moment when Yunho’s long-cherished dream was coming true.

Excerpted from Seonyu Mun’s The Man Who Planted Stars on Earth: In Memory of Yunho Lee
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ECONET Special Special Report

Let’s make a farm that grows new knowledge

Knowledge Management can be defined as working more effectively by improving strategic

application ability of knowledge.

By Namkyu Kim, Team Manager, Planning & HRMT, ECONET Korea Holdings

ECONET Korea pushed forward with Knowledge
Management, one of its Phase II core strategic
initiatives, in its meeting on August 21st. Accordingly,
interest on Knowledge Management is growing among
ECONET Korea’s employees. Knowledge Management
can be defined as working more effectively by
improving strategic application ability of knowledge.

What does it mean ‘working more effectively’?
First, accomplishing BSC goal; in other words,
accomplishing goals that are shown on measurement
indicators. Second, creating new values by innovating
business performance methods.

Traditionally, we have focused on the first factor. That
does not mean the second factor is unimportant. The
second factor was not much of a consideration since
there was no system to check and recognize these
activities. The second factor implies a fundamental
improvement in competitiveness, and in the long run

perspective, it can create a bigger value.

We are working in an environment surrounded
by knowledge and information

Based on our strategies, we build a strategy map and
make BSC-based goal setting which will help us decide
what we need to do. Then, individuals collect knowledge

and information that are necessary to do the work and

pass new knowledge and information that were created
by reinterpreting information based on their knowledge
capacity. In other words, since most of our tasks have to
do with knowledge and information, the output also
creates new knowledge and information. Even if some
tasks require physical labor, if knowledge is added into
them, the employees will be able to work more

effectively and create more value for the company.

How to work more efficiently.

The knowledge and information that we use and the
level and fusibility of our knowledge capacity greatly
influence our business quality and result. From the
perspective of knowledge management improving the
following three factors are critical to improving one’s

work.

1) Increasing the level of knowledge and information.

2) Providing necessary knowledge and information at
the appropriate time.

3) Improving knowledge capacity of individual who
performs duty..

The organization that satisfies the above 3 factors will
succeed in strategically applying knowledge to work.

Tasks for successful knowledge management

For successful knowledge management KM project team
needs to optimize several factors such as IT system,
knowledge management culture and knowledge
management system. It is important that demands of
ECONETIANS are reflected during this process.

The following are examples of things to work on.

+ Organizing knowledge and information that need to
flow during work performance.

- Building a system that centralizes and selects core
knowledge.

Managing flow of knowledge and solving bottleneck

situation.

Classifying knowledge and information and building
an effective search system.

+ Change in mindset. (Having mindset that one’s work
ends after registering knowledge and information
produced from work performance to be shared by

other team members.)

+ Building a system that identifies and helps prepare
necessary knowledge and capacity when devising a
strategy and drawing up a business plan

- Building a system that identifies and recognizes
contribution and knowledge contribution from

innovation.

It is difficult to list all the tasks but the decision to
perform the tasks and method of performance should be
optimized depending on whether it will help the
employees and help improve the above mentioned three

factors.

Of course there are areas where ECONETians have to
participate and work at. Above all, the most important
thing is for everyone to continuously innovate
themselves and improve their competitiveness. Everyone
needs to keep in mind that the knowledge and
information that I make is vital for other people or can
be of big help. Everyone’s productivity can rise if an
individual share one’s knowledge and information with
others by engaging in servant leadership.

Mission
Purpose of
Organization
Core Value Belief and Mind of Strategy Formulation

Organization

Vision Future Image of Organization

Method of Accomplishing
Strategy (Customer Satisfaction/

Revenue Increase, Cost Reduction)

ERIOW ) erialization of Strategy & Execution Management
Strategy Execution
Task Detailed Plan to Accomplish Goal & Execution Program

g%;slonal _ I Personal BSC

‘ In-Put ‘ %‘ Process ‘% ‘ Out-Put ‘

Individual Duty Execution
L . Customer, (=Knowledge
Knowledge, Individual With New Knowledge Internal Cust .
| Knowledge & Ability * | iterected Partics. Management Activity)

‘ IT System, KM System ‘

‘ KM Policy ‘

Infrastructure

‘ Culture
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Wellness

Wellness at ECONET with
Spirituality and Positive Thinking !

By J. Soonam Kwon, Assistant Manager, Division of CTO, ECONET Korea Holdings

Since the first plantation of aloe by late Chairman Yunho Lee, we have excelled and continue to fulfill our
mission of “Bringing the Best of Nature to Mankind”. For the last 30 years and more, we have delivered
honest products based on aloe and natural substances with the Univera mind.

Our products have served thousands of people for their health and beauty, and almost with ethical
responsibility to further improve our customers’ healthy and happy lives, the ECONET is about to embark
on planning out ways to provide “wellness” related services. In this stance, we are advancing our products
and services to meeting the current demands on “healthy and happy life” in trend, which encompasses the
four elements of wellness: Balanced state of physical, mental, social, and spiritual wellbeings.

As we are expanding the scope of delivering our mission of “Bringing the Best of Nature to Mankind” into
mental, social, and spiritual health from physical health and beauty, at first glance it may seem rather
somewhat of an arduous journey. But what it all comes down to is to provide guidelines to taking control
of mind and thoughts, so that one can find true meanings in life. Having said that, the Econetians can take
the first stance with Spirituality and Positive Thinking: The two major ways in which you can obtain
adequate control of your mind and thoughts that ultimately will lead to a content life.

Spirituality:

Spirituality after all is what helps us to put our lives into a context and “arises from your connection with
yourself and with others, the development of your personal value system, and your search for meaning in
life.” (Mayo Foundation for Medical Education and Research, July 20, 2006). Spirituality does not have to be
necessarily connected to a specific belief or religion, that it can simply be a way to putting your life into a
perspective. First by forming a relationship with yourself and then by letting it be nurtured by
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relationships with others, your spirituality will be culminated in a sense of purpose in life, which can lead
to improvement of self-esteem and maintaining healthy relationships with those that are important to you.

In essence, spirituality can help you to:

1. Focus on personal goals by uncovering what’s most meaningful in your life

2. Connect to the world feeling that you have purpose in the world, which can lead to an inner peace,
especially during difficult times

3. Release control that you are not responsible for everything that happens in life

4. Expand your support network whether in church, in your family, or even in walks by sharing spiritual
expressions

5. Lead a healthier life by being able to better able to cope with stress and heal from illness or addition.
(Mayo Clinic, 2006)

Also keep in mind that as you age and gain different kinds of life experiences, your personal definition of
spirituality may change. But the core basis of spirituality does not and should not change: Your wellbeing.
Therefore, it would be fair to say that practicing spirituality is a momentum of ongoing life-long process

that evolves within yourself along with dynamic internal journeys to your wellbeing and happiness.

Why not trying to cultivate your spirituality today? Some simple ways you can begin immediately are
prayers, keeping a journal, seeking out for trusted advisor or friends, reading inspiration stories, being open
to new experiences, etc. (Mayo Clinic, 2006)

Positive Thinking:
Is your glass half-empty or half-full? You probably heard of this question more than you can count.
Positive thinking perhaps is the simpler way than “spirituality” in keeping your mind going
strong and happy. Research shows that positive thinking can effect how well you live and even
how long you live. (Mayo Clinic, 2007). It may even benefit your health condition that according
to Mayo Clinic, although the exact cause is not clear, people who
engage in positive thinking significantly experience some

form of health benefits and are able to cope better with
stressful situations.

Some of the health benefits were:

1. Decreased stress; 2. Greater resistance to catch cold; 3. Sense of wellbeing and improved health; 4.
Reduced risk of coronary artery disease; 5. Easier breathing in case of having certain lung disease like
emphysema; 6. Improved coping ability for women with high-risk pregnancies; and 7. Better coping skills
during hardship. (Mayo Clinic, 2007). Hence, your happiness in life, at least to some degree, seems to depend
on your perception of situations or things. Subsequently, the goal here is to be able to exercise positive
thinking or attitude. Now try to retrospect and ask yourself: Are you an optimist or pessimist? Is your
glass half-full or half-empty?

Whether you are optimist or pessimist, you are endlessly engaging in self-talk in order to put your thoughts
into an action- whether positive or negative. The stream of either positive or negative thoughts run through
your head everyday and each and every minute. Of course what you would want is the positive self-talk.
However, if you find yourself to be a pessimist, you can learn to become an optimist by constantly
evaluating your negative self-talks and modify by putting positive spin on them. Here is how you can
practice positive self-talks, which as you’ll notice, contain less criticism and more self-acceptance.

Negative self-talk Positive spin

I've never done it before. It’s an opportunity to learn something new.

It’s too complicated. I'll tackle it from a different angle.

| don’t have the resources. Necessity is the mother of invention.

There’s not enough time. Let’s re-evaluate some priorities.

There’s no way it will work. | can try to make it work.

It’s too radical a change. Let’s take a chance.

No one bothers to communicate with me. I'll see if | can open the channels of communication.
I’'m not going to get any better at this. I'll give it another try.

(Mayo Clinic, 2007)

Now to all Econetians~! There are things you can control in life and things you can’t. This seems to be
the ever-existing truth in the past, present and the future to come. We must endure and deal with stress and
irrational situations throughout our lives and sometimes even logics don’t work, and we may find ourselves
in dismay, helpless, anxious, and even despair. But now you can be equipped with the two mental power,
Spirituality and Positive Thinking, and have a sense of control of your mind and thoughts. You can find
purpose and meanings in your life, less stressed, and even gain health benefits!

Is your glass half-empty or half-full?
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ECONET Special = Focus

Univera Annual Convention 2007

Discover Renewal

HESI olE= SEAY
Chairman & CEO fl lee giviNg @ speec

L

By Sean Lee, Executive Administrative Manager, ECONET USA Holdings

After a five and a half hour flight from Seattle, Alaska
Flight #18 glided onto the tarmac at the Orlando airport
dancing in haze of heat. I arrived in Orlando to greet 36
Univera planners and staff from Korea who were
attending the Univera USA annual convention.

I was already predicting the success of this convention
from the fact that the initial 3,500 tickets were sold and an
additional 500 seats were sold out, too. But the interest
and the excitement I witnessed in the Univera Associates
from the moment I arrived at the hotel until the moment I
left were beyond my imagination. In the elevator, in the
lobby, in the restaurant, it seemed that everybody was
talking about Univera and the Univera products.

The convention was held in the Dolphin Hotel at the Walt
Disney World resort in Orlando, Florida. It began at 9AM

20 ECONET waY

on Friday, September 17, and concluded with the Award
Ceremony and the Celebration party on Saturday,
September 18. USA’s first female gymnastic Olympic
gold medalist, Mary Lou Retton, and the author of the
famous book “Color Code”, Taylor Hartman, were invited
as guest speakers and added even more excitement.

Our Korean visitors were invited to the Saturday award
ceremony, which was the highlight of the event. Before
the award ceremony, Stuart Ochiltree, CEO of Univera
USA and Univera USA Holdings, invited all of us on the
stage. The stage instantly turned into a wave of colors
thanks to the ladies in traditional Korean dress. All
participants greeted us with a standing ovation and
cheerful whistles. After the group greeting, Youngwhan
Kim, President & CEO of Univera Korea, delivered his
greeting as well as an invitation to Stuart Ochiltree for
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Winner of this year' s associate award, Pat Terhune and President Stuart
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Winner of Yunho Lee award, Steven Cherniske and his family along with directors of Univera
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Winners of Yunho Lee award and Rob Kalnitsky award along with Univera directors
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Participants of Interesting Costume Party A picture taken on the stage after the event

new Blue Diamonds to attend next April’s convention in
Korea. This was followed by the presentation of awards
for the Associate of The Year Award ( John Terhune,
Diamond ), Yunho Lee Award ( Stephen Cherniske, Chief
Science Officer, Univera USA ), and the Rob Kalnitsky
Customer Commitment Award ( employee: Teri Baker,
Director of Customer Care / Associate : Dr. Doug Pousma
, Gold ). All recipients spoke about how Univera has
changed their lives and how bright their future is.
Everyone in the audience, without exception, responded
with an ovation, applause and whistles.

The event reached its peak with the last speech of the
evening from our Chairman & CEO, Mr. Lee. With the
crowd hailing him as he walked up to the stage, it
reminded me of a rock concert. He stressed ECONET’s

mission, reminding us that our business model and
product can achieve nothing but success. I didn’t feel tired
at all, even after standing up and sitting down countless
times.

I heard a total of 4,100 tickets were sold for this
convention, including 100 tickets without seats. And,
4,000 tickets have already been sold for next year’s
convention which will be held in Seattle, Washington. It
appears that 8,000 tickets will be sold very easily.

I look forward another record breaking convention in next
year and I’d like to express my appreciation to Univera
USA for giving me the opportunity to attend this
unforgettable event.
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Big things come in small packages

By Jeongah Park, CS Team Manager, Univera Korea

There is a man who fits the saying “Small but Great.” with love is followed by his juniors and respected by his colleagues who are

He is sales manager Gyunam Lee who is in charge of Univera’s Korea Jungbu Sales Team. The owners of always ready to work with him in any circumstance.
the agencies who are Mr. Lee’s customers say the same thing.
Not everyone can make people around them work happily and with enthusiasm.

At first sight manager Gyunam Lee looks like an innocent child because of his small figure but after having His smile and warm words are like an oasis in the desert for the owners of the

a conversation and working with him you get to know that he’s the complete opposite of his figure. agencies who are always busy selling and managing their products and stores, for

the UPs who meet with customers everyday and deliver Univera products and to

Sales manager Gyunam Lee has the innocence of a child, a heart that is as wide as the ocean and a dream the juniors who are loaded with work.

that is as high as a mountain.
One can get a glimpse of how to make a happy working environment through him.

As a father of two beautiful daughters he hopes everyone around him is happy and
wishes to become a small part of everyone’s happiness.

Manager Gyunam Lee joined Namyang Aloe (currently Univera Korea) right
before the year late Chairman Yunho Lee left the company so everyone at Univera Manager Gyunam Lee was chosen as this edition’s proud ECONETian by the 12
Korea knows him. His recognition is not just from working at a subsidiary of cool and best Univera employees from 2006 and 2007.

ECONET for a long time.

I hope everyone can get a few tips from Mr. Lee’s way of life which brings him

Manager Gyunam Lee who makes the first approach to his juniors and treats them happiness and popularity in the office.
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Human capital leads to the bright future - HR Team

Human Resources Decide Everything!

As the Korean saying which emphasizes the importance of human resources,
the HR team in a company which deals with such business is also important.
I’ d like to introduce ECONET’ s HR teams.

A / ECONET Korea Holdings

1 BAIE 1 CKOY, 7]20IAFE f

2 Ags 4 (o]Al2 &7, dET Y, 2y OlE], 28 b2
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ShaL WU E ) 3kl glom
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1. Team Name : CKO Division, Planning & HRMT

2. Number of employees : 4 (James J. Lee / Vice President, Namkyu Kim / Manager,
Gilsung Moon / Assistant Manager, Eunjung Kwak / Assistant Manager)

3. What we do
The Planning and HR team of ECONET Korea Holdings is

engaged in the following activities.

1) Providing Shared Service in personnel, education and

trademark right areas

2) Promoting HR policy, development and management

strategic operation system such as BSC system, promoting YUBRE @ 0|2, 2T, U2, 22N
From left : James J. Lee, Namkyu Kim,

knOWIGdge management Eunjung Kwak, Gilsung Moon

3) Building global ECONET culture, promoting global standard, maintaining a close partnership with
ECONET US Holdings to create ECONET synergy effect

35k
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QUAL, 2%, RS BEsk e,
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From left : Sungbong Seo, Kyungmi Kim, Jihee Min,
Sanghak Bang, Junyong Cho, S.K.Yoo

1. Team Name : Strategy Planning Division, Strategy Planning Team
2. Number of employees : 6 (S.K. Yoo/ Managing Director, Junyong Cho/ Team Manager,

Kyungmi Kim/ Assistant Manager, Sanghak Bang/ Assistant Manager,
Sungbong Seo/ Staff, Jihee Min/ Staff)
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3. What we do

As a lookout for a happy working environment the strategy planning team is responsible for Univera’ s strategy,

or= / Unigen Korea

HR, organization and education.

YIO]Ag] / Naturetech
1 PAE : AIXAER, BY7]EE f
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1. Team Name : General Management Division, Management Planning Team Top from left : Seungwon Kang, Sangdeuk Lim, Changmin Pyo, Younjeong Eo, Chanyoung Park, Kyungmin Park
Bottom from left : Kyungseup Cha, Mira Jang
2. Number of employees : 4 (Kieuk Ann, Division Manager, Youngil Cho Assistant Manager,
Soonmi Choi Assistant Manager, Taegap Kim) 1. BAE : FEXEER SHECIAY
3. What we do 2 A 58 (HFU YR, &g §E BES glg], Fujet AR, of28 AR)
Management Planning Team is responsible for forming management planning, BSC operation, operating board
of representatives, HR, personnel management, salary and education. 3=
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1. Team Name : General Management Division, HR & General Affairs Team

2. Number of employees : 5 (Changmin Pyo / Managing Director,
Seungwon Kang / Team Manager, Chanyoung Park / Assistant Manager,
Mira Jang, Younjeong Eo)

3. What we do
General Management Division, HR & General Affairs Team oversees all general activities of the company.

The team is in charge of events, administration, personnel, education and policies related to strategy.
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o=Zy oj= / ECONET USA

1. BAJE : o=yl )=t QAR |

2. K 1 88 (225 BAFCSO), A)2] HAEY QA
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== Ol ATIECH oLAI=
Ron Gnyp (Maintenance Personnel, ECONET USA Holdings) Esmeralda Yniguez (HR and Executive Project
Supervisor, Aloecorp USA)

productive workplace environment. Esmeralda Yniquez at Aloecorp USA in Texas works very closely with the

team in Lacey to apply the same policies and procedures for all of our Texas employees.

3ok ¥
XA Mission Statement’} & AH3lal Q50| QA= “ai}zie] A2} _
=% ’ bk Zﬂ}\] ﬂ% RIS Al BARs AE AL F o2 From left : KS Yoon, Tara, Ana, Jennifer Kim, Gail, Gary. %I-E,g’_ '—'? / AIO(ZCOVP China
Hlo] A e A Yetal E2F5h gk oL ok " Ron was on vacation.
QAR HYEL 27 49l HAHAL 271 A9 me), Telw e o) 5-8 2eT, AnE B 17418 ek .{
= HYo=N SAM S ARsh, Askal A Q) A TE7] sl A eEstal Sl o] &2 o=l v
o) & A4 3 KAF 918 HAG vhsla Atk ARF n)e] ofawdtt o Uzt BxkA0] A5 2 e 1d
e B2 AR AR A8 5 S FlojAe] g 71dsHAl Fxskal )ltk
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o} B A8, s, BSCHE, -84 oF,
1. Team Name : ECONET USA Human Resources Department oL 5o ARG FE Bt
2. Number of employees : 8 (KS Yoon / Chief Strategy Officer, ECONET USA Holdings, 2o/ ofaf
Gary Dastrup / Human Resources Director, ECONET USA Holdings, 1. Team Name : HR Management
Gail Merritt-Smith / Human Resources Manager, ECONET USA Holdings,
Tara Adams / Human Resources Assistant, ECONET USA Holdings, 2. Number of employees : 1 .f
Ana Garcia / Receptionist, ECONET USA Holdings,
Ron Gnyp / Maintenance Personnel, ECONET USA Holdings, 3. What we do
Jennifer Kim / Employee Benefits Administrator, ECONET USA Holdings. Manager Julia is responsible for the overall work, employee recruitment, education, staff BSC management, labor
Esmeralda Yniguez / HR and Executive Project Supervisor, Aloecorp USA) contract, dismissing etc.
3. What we do

Our HR mission statement adequately describes what we do; “To support, honor, and value the people of the

ECONET with the consistent development and applications of effective policies, procedures, direction,

Y7 2AJo}F / Unigen Russia
training, and service excellence.”

A T2 AR SIFE iEl7F 1o a1 AU
Collectively, the HR team does its best to set the tempo and atmosphere for ECONET USA by facilitating the GX] AFHOZ ALK Al&o] o]8 FE YsiHFg LT
weekly employee lunches, organizing quarterly employee meetings and the annual employee summer picnic,

President Wonmo Ku and Assistant Manager Youngmoon Heo are working for Unigen Russia.

promoting an attitude of service by setting the example, and constantly striving to create a friendly and .
They were not able to send pictures.
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Naturetech’s Hidden Strength!
The “Most Praiseworthy” and employees

Naturetech begins its search to find the dynamic force for change in small, seemingly trivial things.
Putting such love and joy into practice is what makes Naturetech stand tall and proud as the world’s

leading natural botanicals company.
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By Kiljong Woo, Assistant Manger, Management Support Team, Naturetech
-

The staff and employees at Naturetech now have to  The board members of the employees association host

wrestle with a happy problem each month: they have to hich an employee deserving praise and a

ecide who will be named “Most Praiseworthy” and yee in a monthly themed category are

d voted on by their coworkers. The

e factmnany employees
e deemed eligible for each award.

“Best in Category,” two honors newly instituted since

34 EconeT way

As a result, the selection of the first “Most Praiseworthy”
and “Best in Category” employees was beset with
numerous obstacles. In the end, the inaugural accolades
went to Sungsoo Park of the SCM Team and Jeonghee
Kim of the Production Technology Team.

Sungsoo Park, who has been named September’s “Most
Praiseworthy” employee, got to wear a “Smile Badge”
for the duration of the month. Jeonghee Kim, as the “Best
Dresser,” was given the great honor(?) of putting on a
fashion show in front of the entire staff, in accordance
with the stipulation that the employee named “Best in
Category” must exhibit behavior befitting the title at the
monthly meeting.

The historic presentation of Naturetech’s very first “Most
Praiseworthy” and “Best in Category” awards took place
during the monthly meeting on September 3, the first
business day in September.

Everyone gave a standing ovation and raised loud cheers
for the recipients. The ceremony’s rousing finale was
provided by “Best Dresser” Jeonghee Kim. With the eyes
of Naturetech’s entire staff focused on him, Kim flushed
scarlet and awkwardly came down the catwalk, at a loss
as to where to rest his gaze. The audience burst into
cheerful laughter at the sight, making a lively start to the
month of September.

To meet with the two sudden celebrities, I had to wait no
less than a whole minute in the employees lounge.

My first interview was with September’s “Most
Praiseworthy” employee, Sungsoo Park.

I’d often heard many of Park’s peers and supervisors
commend him for his diligence and passion. During the
interview, it became clear why he had been selected as
the very first recipient of the new award. In his fervent
enthusiasm, I could manifestly discern his heartfelt love

for the company and his coworkers, as well as his
dedication to the healthy and happiness of our customers.

The second star I talked with was Jeonghee Kim. He
attributed the happy outcome to the taste and care of his
wife, saying all he did to receive the award for “Best
Dresser” was to put on whatever she laid out for him.
Expressing his profound gratitude and love, he thanked
her for scouring the markets to find the most becoming
and sophisticated clothes and for never complaining even
though he put her through many hardships.

The interviews impressed me deeply. I could see how
even the smallest of Naturetech’s ideas delighted and
cheered its employees.

Naturetech begins its search to find the dynamic force for
change in small, seemingly trivial things. The sports
festival in April, the beer party in May, the pool and hula-
hoop competition in July, and now the awards for “Most
Praiseworthy” and “Best in Category”-such small events
add up to create a fun, happy company that is not only the
best in the world, but also the best place to work, where
everyone can feel like a part of the family regardless of
their position.

Putting such love and joy into practice is what makes
Naturetech stand tall and proud as the world’s leading
natural botanicals company.

Fellow ECONETians, I invite you all to join the

competition to become the “Most Praiseworthy” and
“Best in Category” employees!

w9 [nvitation ECONET
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An Internship Filled with Love - \'/4,{,
D’ll Never Forget It As Long As I Live
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Activities and impressions of a 4-week internship My heart feels
full of nothing less than “love” itself. There is no doubt about it - the
memory of those four weeks just becomes clearer with time, rather

dholx] shYef Altom J‘ﬂ% st E AT ZhAReE than fading away.
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ot} companies “overflowing with love and affection.”

AR, YR ol el o Ao 27] et Aol Most memorable experience Going to see a Mariners game (I used

to consider baseball about as exciting as watching paint dry, but now

I’m an enthusiast!)
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I’ve just come from attending the farewell ceremony. I
was pleasantly surprised to receive a certificate of
completion handwritten by the kind people at Univera.
Four weeks might be a brief period of time, but this
internship has been so near and dear to my heart.

Sitting down to write, each and every memory from the
past weeks flashes by before my eyes: first arriving at
the Seattle-Tacoma airport after more than 10 years on
a plane and getting on a limo for the first time in my
life, humming in excitement all through the drive to my
lodgings without any idea of the amazingly blessed
days about to unfold, being invited to dinner at the
home of an EVP named Rich and seriously asking if I
could baby-sit his adorable children Joey and Lois---
The most unexpected of all was the Mariners game. I’d
been to a baseball game only once in my life; I’d never
even watched baseball on TV

because I considered it
boring. The thought of
going to a Major League
match might have
excited most
people, but,

with no

interest and even less knowledge of the game, the most
I could manage at the announcement of the trip was a
feigned cheer. Once at the ball park, however, I found
myself completely swept away by the thrilling
atmosphere, rooting with everyone and pestering the
male members of our group with questions about the
rules. I whooped and jumped up and down with Tara,
K.C., and the other interns when the Mariners came
back to achieve a victory after the opposing team had
tied the score at the top of the ninth with a homer by
the lead-off batter. And nothing could have been more
delicious than the “bratwurst” I was introduced to that
day. Other unforgettable memories include the time we
took a day off to go to Mount Rainier and ate fried
chicken together on the brisk mountainside, and going
shopping with Barb Fulton, our wonderful “mother”
who took care of us during that entire month, when my

peculiarly meticulous shopping

style resulted in our wandering
around the mall for over two
hours, to Barb’s amazement

and my chagrin. Every
last memory,
down to the

tearful

farewell ceremony that just ended, stands out vividly in

my mind’s eye.

How could I forget any of it? The people I spent time
with at Univera, the conversations we had, and the
memories we made together--- I will always treasure

everything, for as long as I live.

Univera has not only provided the products that have
kept me healthy over the past seven years, but it has
also allowed me to create more memories of love and
joy than I can possibly list here. For that, I am deeply
grateful.

I’'m suddenly reminded of what a high school alumnus
of mine, whom I saw briefly on my tour of Seattle, said
to me. [ hadn’t seen her in over a year since graduation,
but we managed to get back in touch a few days after I
began my internship. As it happened, she too had been

serving an internship near Seattle, at Expedia.

We indulged in a steady stream of conversation about
various topics from the moment we got together;
stories about our respective companies were certainly
no exception. After listening to my account, she said,
“What a warm and friendly company! That’s a very
rare thing. In fact, such companies are one in a million.
Of course, all companies try to prepare various events
for their interns, but it’s not easy for them to pay
attention to matters outside of work, like the dinner
invitation and recreational activities you describe.
Everyone’s busy with their own jobs, and we’re only
interns, after all.”

I’m so grateful just to have been accepted to the
internship program, and the thought of the extra care

and love that must have gone into providing such

| | ‘ -

memorable experiences leaves me utterly overwhelmed
with thankfulness. These warm memories will stay in

my mind and heart for always.

As I emphasized in the title, this internship was filled
with so much love that I could never forget it till the
end of my days. From the bottom of my heart, I’d like
to thank the following people: Chairman Bill Lee, who
founded the company that made all of this possible; Mr.
Hanyeong Seong, who took us out to a sumptuous
Mexican dinner and imparted to us both his business
philosophy and legendary dieting method on the ride
there and back; Mr. Greg, who told us many invaluable
things that made us ponder what it meant for a Korean
to work at a foreign company; Jenni, who even got a
rice cooker just for us interns, and who always
welcomed us when we knocked on her door and took
care of us like a real sister; Sean, who, with her unique
style, taught us by example what a real career woman
ought to be--- There are more people than I can
mention here, but I owe each of them so much. I’d like
to tell every last one of them that it was a true blessing
to be able to work with them at Univera.

I love you all, and I thank you from the bottom of my

heart. Univera forever!
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Relay for Life V]

We were tired but elated, knowing that the pain and fatigue we were feeling was nothing
compared to what the survivors had gone through. -
/)

A Preparing to walk for the Relay for Life

By Andrea Tillmon, Customer Care, Univera USA

One day, while I was sitting at my desk, minding my own business, I received an email. This email was only the Relay For Life is a fun-filled overnight event designed to celebrate survivorship and raise money for research and
beginning of the adventure to come. “Email me back if you’re interested in participating in the 2007 Relay for programs of the American Cancer Society. During the event, teams of people take turns walking or running laps
Life”, the email said. I quickly replied. around a track. Each team member could have their own personal fund raising goals, and our team had a corporate

goal of $3,000.00. We held a carwash to help us reach our goal. It was a lot of work, but by the end of the

afternoon, we had raised $600!

Our fearless leader, Melissa Story, had us all in high spirits. The ceremony began with the 24 Hour Flame of Hope.
Next, the Boy Scouts’ Color Guard led the way for the Survivors Lap. This was to celebrate all those who had
survived cancer. This was followed by the caregiver lap. After that, they had a reception for the survivors of cancer.
At midnight, there was a special ceremony. People brought Luminaria in remembrance of people who had died

from cancer. Luminarias start out as white paper bags that people decorate with the names of lost loved ones. At
midnight, the tealights placed inside these bags were lit and in a very moving ceremony the names of the people on

the bags were read.

Since someone from our team needed to be on the track at all times, we walked/ran in shifts. I set up a tent and
camped out at the event overnight with two of my children, Bertram and Johari. Julie Garrison brought her
daughter, Mckayla, who also walked for our team. People from all departments of Univera walked all night and
into the next morning. We were tired but elated, knowing that the pain and fatigue we were feeling was nothing

compared to what the survivors had gone through.

There were many fun things to do at the event when we weren’t on the track. It was a great experience and our

Univera team raised a total of $1750.
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The mystic cosmetic which turns back time

L'initie Age Defying

By Jeongah Park, CS Team Manager, Univera Korea

Univera’s Age Defying Line which is a cosmetic brand of Univera’s L initi¢ Speical Care
Line solves wrinkles with its natural plant ingredient and high technology. It stops aging and
revitalizes skin by improving metabolism of the cells.

To have wrinkle-free and resilient skin is every woman’s dream!

Nowadays men also seek for beautiful skin. The Age Defying Line which is composed of 3
products is a must for people in their 20s when wrinkles begin to take place.

(Approved by KFDA)

- Age Defying Intensive Essence helps remove wrinkles and revitalizes aging skin.

(50 ml 120,000 Won)
- Age Defying Eye Essence helps you gain resilience around the eyes. (15 ml 80,000 Won)
- Age Defying Repair Cream helps revitalize skin. (50ml 160,000 Won)

Clinical studies by Ellead Skin Research Center show a decrease of 21% in the size of eye
bags after using Eye Essence for 4 weeks and a 15% improvement in the depth of wrinkles
after using Age Defying Line for 3 months. Just applying Linitie Age Defying in the morning
and at night will help you become younger!

The anti-aging ingredients will remove the traces of time.

Age Defying’s 382 system will help revitalize and stop aging of the skin and provide
you with 3 solutions.
- Solution 1 : Remove wrinkles

- Solution 2 : Stop aging of the skin
- Solution 3 : Revitalize skin through restoration of cells
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Thoughts after reading the work of B U ilt tO LaS t

The Secret of Successful Companies

'4' )

In companies with such core ideas, people share the same dream, they think
and act in the same way and they are a unity. They work more for themselves
rather than for the company and they work happily and contentedly

B2 ECONET waY

By James, Aloecorp China

A visionary company is not visionary for it’s world-wide reputation, status of world
leadership or supply of top-quality products or service, but for the company’s way of
organization or it’s mechanism of operation. The former is a natural by-product of the
company. Whereas, the latter is the utmost profound motivation which makes the
organization a visionary one and gain success after success in no end in a dynamic and

uncertain world.

How can companies make themselves visionary? The answer lies in that such companies
cling to two things permanently. One is the core ideas of the organization which consists of
core values and core mission. The other is to stimulate progress by reforming and innovating

but never go against the core ideas, even for substantial economic benefits.

The core ideas must be something which is spiritual and far high above investment returns or
company size. It is the guiding star for the company and it’s staff, it must be drawing,
encouraging, exciting and making people devote themselves to their organization. In
companies with such core ideas, people share the same dream, they think and act in the same
way and they are a unity. They work more for themselves rather than for the company and
they work happily and contentedly. In such a company, people never have the concept of
being perfect or best but being better and they’ll continue to work for a better or ever better

tomorrow.

But only with core ideas won’t carry a company far. More important is to implement the core
ideas fully and consistently and blend them with the organizational structure, company goals,
strategies, tactics, policies, procedures, corporate culture, administrational and business
conducts perfectly. In a word, to convert the core ideas into the company’s everyday
conducts. Anything goes against the core ideas shall be called off. Meanwhile, set up a
system to stimulate progress by reforming, innovating and challenging. Each staff or
department should everyday ask themselves the question “How shall we do better tomorrow
than we have done today?” and take this question as a guideline for their future actions and
make it their way of life.

If a company can achieve the abovesaid two points and keep on doing so continuously, it will
surely sustain all kinds of critical changes and uncertainties and be a more and more
successful one in a long long run .
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If wine is difficult
study the types of grapes.

By Jaehyung Lee, Wine Consultant, Eum F&B

Which country’s wine is the most popular in Korea?

Doesn’t France come to mind when one talks about wine? Not always.

In Korea Chilean wine especially Cabernet Sauvignon is sold the most.
Cabernet Sauvignon comes from France but it is garnering much fame in Chile
as well. France represents the old world wine and Chile the new world wine.

Wines from the old world are from European countries around the
Mediterranean such as France, Italy, Spain, Germany, UK, Greece and Eastern
Europe and North Africa. Wines from these areas are as old as 6000 years and
as young as 2000 years. Of course the way wines were produced thousands of
years ago are different from that of nowadays. However each old world wine
producing country has their own kind of grapes to produce wine.

Tasting wine from different countries will give you a chance to go on
a trip around the world.

Italy’s Neviolo and Sangiovese, France’s Cabernet Sauvignon, Merlot,
Chardonnay, Spain’s Tempranillo, Germany’s Riesling and Gewurztraminer.
Each country didn’t start out with a special type of grape. After hundreds and
thousands of years each country found the type of grape which fit their soil.

New world wines are from other areas like Chile, Argentina, US, South Africa,
New Zealand and Australia. Wines from the new world have a history less than
200 years. A special feature of new world wines is that it is made from grapes

which have been already been recognized in Europe.

Chile’s Carmener, Cabernet, Sauvignon, Argentina’s Malbec, US’ Cabernet,
Sauvignon, South Africa’s Pinotage, New Zealand’s Sauvignon Blanc,
Australia’s Shiraz. These kinds of wine have already gone through tests in
Europe so they spread quickly in the new continent.

The above mentioned grapes by country are the most basic. If you want to know
about wine begin tasting the ones mentioned above. You can begin with Chile’s
Cabernet Sauvignon or Australia’s Shiraz which have a thick and heavy taste
enjoyed by Korean men or New Zealand’s Sauvignon Blanc which has the scent
of flowers and is enjoyed by Korean women.

Tasting wine from different countries will give you a chance to go on a trip
around the world.
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ECONET Korea
Employees Receive BSC

Well-trained personnel are valuable assets in any
company, and ECONET Korea is currently been
holding BSC Strategy Planning methodology

classes for its entire staff, to survive cutthroat
competition that has become the rule in the
business world. Beginning with ECONET Korea
Holdings on August 31st, employees of Univera,
Unigen and NatureTech are receiving a two-day
sessions in accordance with above mentioned
policy. The content of the sessions focus on
educating employees with steps of strategic
planning, and causal relationships involved in
various strategies. Employees in training start off
by drawing up family BSC Strategy Maps, which
helped them understand the principles of the said
Map. The exercise required that each division
come up with a Strategy Map and then come
together to discuss and consolidate the maps. The
objectives from the consolidated Strategy Map
would cascade to each division through the
drawing of interconnecting lines into network
map. A comprehensive strategy map for each
division was formulated with the objectives that
were cascaded down and the objectives of the
individual divisions. The education will end with
Univera's Operational Division from October 5th
to 6th.
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. Launching of L initié Age Defying

To cheat the process of aging has been one of
humankind’s most persistent struggle, and
Univera Korea will launch Age Defying, a part of
its L "initié Age Defying product line this
October, to help more people fight the ravages of
time. The Age Defying line, which tackles skin
aging at a fundamental level, offers a 3-step
solution to fight aging of the skin. It is composed
of intensive essence, eye essence, and repair
cream, for strengthening and revitalizing the skin.
Age Defying, which is made of herbs combined
with Univera’s PhytoLogix process, has gained
approval from the KFDA for its wrinkle-reducing
capability.

With the anti-aging line thus complete, Univera
Korea’s L’ initi¢ brand is now replete with
everything necessary for solving and managing
skin trouble anytime, anywhere.
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Univera Korea’s visit to Univera USA

Proprietors of the top 30 agencies of Univera
Korea chain, along with the employees of
Univera Korea, attended the Univera USA
convention and then visited Univera USA farm in
Tampico, Mexico, from August 14th to 24th. The
participation of the Univera Korea delegation to
Univera USA Convention provided an excellent
opportunity for mutual exchange between
Univera Korea and Univera USA. Though not
confirmed, there were rumors that a certain
proprietor of a Univera Korea agency became the
life of the convention and drew much attention to
herself when she was wearing the colorful
Hanbok, a traditional Korean dress.

The Univera Korea delegation also thanked those
at Univera USA for keeping close tabs on the
local weather, and especially the hurricane that
was threatening to Mexico, thus allowing the
members to visit the Mexican farm which would

have been cancelled otherwise.
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Univera Happiness Relay Festival

October of 2007 will be a happy one for Univera
and all of the company’s customers, as Univera’s
Happiness Relay Festival will be held at 11
locations around Korea. Held under the motto,
“Happiness for the customer and myself”, the
event was for all UP’s who truly believe that a
customer’s happiness is one’s own and work hard
to prove the fact.

The event will include a special lecture on the
effectiveness of aloe and natural substances will
be by the team of professors in charge of the CAP
project, which is expected to confirm Univera's
stature as the world's premier natural substances
producer and the company’s future vision. Last
but not least, it will be capped off by a video and
a class session on the new L’ initi¢ Age Defying
product line.
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Outstanding Univera Proprietors Visit
Russian subsidiary

Univera Korea always seeks to broaden its
horizons, and did so with a visit by proprietors of
top 19 Univera agencies in Korea during the first
half of 2007 along with executives and staff of
Univera Korea headquarter from September 7th
to 10th to Univera’s Russian subsidiary. The visit
also included an up-close look at a Univera farm
in Kraskino. All in all, the visit was an excellent
finish to the first half of the year, and provided a
meaningful opportunity to exchange strategies for
the second half.
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Winning the

“2007 Peter Drucker Innovation Award”

There is no bigger name in marketing and
business management than Peter Drucker, and an
honorable mention for Univera Korea in the Peter
Drucker Innovation Award ceremony held at the
Korea Chamber of Commerce on September 14th
for Univera's Marketing & Planning Team and
the team’s volunteer activities termed “Serve
First”. The said award is the first in Asia that
bears the name of the late Claremont Graduate
University professor, and given out by the Korea
Peter Drucker Society to outstanding companies
to encourage and expand innovative activities.
One of the award officials at the ceremony stated
that Univera Korea earned its award for
recognition of its ‘Serve First' policy as a great
example of corporate responsibility to society.
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Aloecorp China Visits NatureTech for

Production Facility and Technology

Transfer

President Jeff Han of Aloecorp China and
relevant officials were on the grounds at
NatureTech on August 28th, for discussions on

the transfer of production equipment and

| 2t} APSOFPOULE QHOE oF 67485 7

technology for the Chinese company Hainan
Aloecorp. The discussion proceeded for three
days with the express goal of providing the best
product to consumers in a globally competitive
era, officials discussed issues concerning
equipment, raw material, subsidiary materials and
the production process leading to the final
product. The discussion was also attended by
production manager Mr. Ding and QC manager
Mr. Wu, representing Hainan Aloecorp, who
remained in Korea after the conclusion of the
discussions to learn and practice the production
process of NatureTech, until their eventual return
to China on September 20th.
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APS(Advanced Planning & Scheduling) /

POU(Point Of Use) Kick Off Meeting

Univera Korea held a meeting last September 3rd
to kick off its APS(Advanced Planning &
Sceduling ) /POU(Point Of Use : Using bar codes
to collect on site data). The meeting’s purpose
was to establish a flexible production system
through innovation of production planning,
execution, and analysis methods; in addition to
supply of raw materials, production, collection of

i on-site information on goods in stock, and
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handling of POU. The meeting also discussed the
goal of building an information infrastructure that
guarantees mutual consolidation of related
information systems. It also discussed
management of appropriate goods in stock,
production planning, tracking of Lot information
and promptness and precise provision of
information based on real time processing. The
above development is expected to take place over
a period of 6 months, and the introduction of ASP
and POU will likely increase effectiveness of
NatureTech’'s OEM/ODM production.
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+ BB(Black Belt) GB(Green Belt)

NatureTech Belt Certification Ceremony

While the need to certify ‘belts’ might look like
an odd practice to outsiders, but it is serious
business in NatureTech’s production plants, and
the ceremony for belt certification was held after
holding the 3rd qualification test since the
initiation of the Six-Sigma program in 2006.
Outstanding employees came from the quality

innovation, production technology, and research
development teams to attend the ceremony to
receive their ‘belts’ . NatureTech thus possesses 2
Black Belts and 10 Green Belts in its ranks, and
excellent employees certified with Black Belts
and Green Belts will contribute to nurturing and

developing even more outstanding employees.
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172nd Wednesday Meeting for
Natural & Health Food Development

NatureTech became the site of Wednesday
Meeting on Natural & Health Food Development
hosted by KFDA’s Natural & Health Foods Team
on September Sth. The KFDA delegation visited

NatureTech for an update on our success in
becoming the first food company to receive the
Ministry of Labor’s Six-Sigma certification,
along with other important persons from the
Natural & health food industry. A total of 15
people came and listened as NatureTech proudly
stated cases examples of Six-Sigma at work, and
the group was given a tour of NatureTech
facilities afterwards.

FLIH st= /Unigen Korea

A 89 239, B3 A4 BepA QAR
- 3 o]Eﬂ(ﬁzﬁ%}ll) FA7IE HIREE 200199
- Fdo] fUAS wHESisich oxl A
el HAE AR] Rt A7 gl ot A
2 Bqlom, YA ATAES zﬂ@a}ﬁu}. ol

E A

| Be 2 ¥ 1A WE] ol F WA YEo
=

w Rk AR 7 AR §UR] A
ApQlell TEE 3 THopA] Qlelge) e 7

IECESIS

Economic Observation Group from China

On Thursday August 23rd, a delegation from
Danyang City in China’s Jiangsu Province
including the secretary of People’s Government
Party Council Li Maochuan, and 20 some
members of the Economic Observation made an

official visit to Unigen. The Economic

Observation Group sat down for a briefing on the
company’s natural substance business model and
i ongoing research activities and also made a tour

i of Unigen's research facilities.

This visit was larger than first visit that took
place this spring, which revealed high interest in
the company’s natural substance business by the
Danyang People’s Government. After the visit,
the Chinese delegation and Unigen
representatives agreed to keep a close relationship
with Danyang regarding the natural substances

business.
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Visit by Staff of IndoWorld which Provide

Raw Materials

Mr. Ray Katyal and Mr. Anil Katyal from
IndoWorld, the provider of acacia for Unigen
Korea, visited our company offices last August
30th and discussed business operations between
the two companies. The visit helped IndoWorld to
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gain a better understanding of Unigen’s natural
substance business model, and the two companies
agreed to expand cooperation and contribute to
mutual development. IndoWorld staff would
follow up their visit to Unigen with a visit to
Seoul’s Econet center in the afternoon.
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2007 ECONET USA Company Picnic

On Saturday, July 28th, the 2007 ECONET USA
Company Picnic was held at Truman Glick Park
in Matlock, WA, about 50 minutes south of the
Lacey Headquarters. The park is in a secluded,
yet peaceful location surrounded by trees, nature
trails, and the trickling sounds of Decker Creek.
The picnic included many fun activities like the
dunk tank, the inflatable mega obstacle course
and giant 22" slide, mini basketball hoop shoot
challenge, horse shoes, volleyball, face painting,
airbrushing, and carnival games. Towards the end
of the picnic, names were drawn for the raffle
giveaway which included gift certificates, a
portable DVD player, and a camera.

A very special THANK YOU goes out to our

“Picnic Committee” for their time, efforts, and
hard work.
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Derek Hall Retires at BBQ Party on
. Saturday July 14th
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Food, music and pony rides... fun was had by all
at the recent family picnic hosted by Derek (Vice
Chairman and CEO, ECONET USA Holdings)
. and his wife, Shelby Hall. The day included a
celebration of Derek’s many contributions to
ECONET’s growth as well as gifts and cake to
mark his upcoming retirement on July 31st. He is
looking forward to spending more time with his
family, especially his 17 grandchildren. Even
though we won’t see him around the office as
often, he will still remain a member of the Board
of Directors and stay close to ECONET.

Thank you for everything you did, Derek!

Stuart Ochiltree, a long-time asset to ECONET

and current CEO of Univera USA, will assume
the position of CEO for ECONET USA Holdings
beginning August 1st.
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Aloe based formulation for diabetes
. under human clinical test at University of
California, Davis.

Unigen USA has completed screening and pre-
clinical development of a unique aloe based
formula, filed a usage patent, and moved it into
human clinical trial phase involving pre-diabetic
subjects. The novel aloe composition was
discovered in 2005 after screening more than
3000 plant extracts for promotion of adiponetin
secretion from Adipocytes. A human clinical
trial of this composition is being conducted at the
University of California, Davis, with completion
scheduled for the end of 2007.
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Mechanism of action of Univestin has
been published in a peer-review
magazine: Journal of Medicinal Food.

In what could be a landmark achievement,
biochemical studies of Univestin for its anti-
inflammatory properties have been accepted by a
peer-reviewed journal for publication. The article
entitled:” A Medicinal Extract of Scutellaria
Baicalensis and Acacia Catechu Acts as a Dual
Inhibitor of Cyclooxygenase and 5-Lipoxygenase
to Reduce Inflammation” has been published in
the Journal of Medicinal Food, 2007, Volume 10,
issue 3, occupying pages 442 to 451. The original
biochemistry research was conducted at Unigen
USA and further confirmed by Unigen USA’s
business partner - Primus Pharmaceuticals, Inc.
This publication confirmed the mechanism of
action of Univestin and offers additional
scientific evidence for the safe usage of Univestin
in management of chronic systemic inflammatory

conditions.
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Unigen Korea and Unigen USA working
closely to develop consolidated
PhytoLogix information database

In the middle of August, two scientists from
Unigen USA - Dr. Qi Jia and Ms. Mei Hong -
visited the Unigen Korea research center to meet
with Dr. Sungsick Woo and Dr. DongSeon Kim at
Unigen Korea for a discussion on collaborative
effort in the development of a consolidated
information system. After extensive discussions,
they reached the following agreements: For the
General Information Database (Knowledge
Information Database), Unigen Korea and Unigen
USA will consolidate code systems for all
collected information, along with a list of 60,000
plants and 16,000 plant information databases.

Considered by far the most basic and important
agreement to build the PhytoLogix consolidated
system, Unigen Korea provided the D/B design
and Unigen USA introduced databases used at
other companies that were being benchmarked.
Detailed discussion also took place concerning
contents and functions that needed to be added
for the make D/B more effective. The two sides
will continue to hold teleconferences and will
decide on future action plans and dates in
November’s Science Summit.
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Aloecorp USA’s corporate office

. relocates from Lacey, WA to Austin, TX
In late August, the Aloecorp USA’s corporate
office relocated from Lacey, WA to Austin, TX.
The relocation was part of an effort to facilitate
the day to day management of Aloecorp and
Hilltop Gardens, and reduce the amount of travel
required by executives and managers. Ultimately,
this will allow all Aloecorp and Hilltop
management to spend more time together for

: reviews and discussions of the many business

!
R

&

opportunities that need to be addressed.

The new location will provide offices for our
executive, sales and marketing management
personnel. The office was occupied and
operational August 20, 2007.

With this change, Norma Garza (Office Manager,
Aloecorp USA ) will be relocated to Lyford, TX.
This will provide for more effective day to day
communications between our customer service
and Lyford operations, ultimately improving
servicing our global customers. Norma will be
located in Lyford at the end of August. Austin
office’s address is 248 Addie Roy Rd. Suite B -

103, Austin, Texas 78746.
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Aloe makes its move into
Hispanic-focused water

Launched at the 2007 Hispanic Retail 360
Summit in Dallas, Texas, by the producers of
Everest Premium Bottled Waters, the new product
is called Everest Extra With Aloe. The company
recently highlighted Hispanics in particular as an
ethnic group more likely to hand down the
traditional use of herbals from one generation to
the next. By contrast, it identified non-Hispanic
whites as being more likely to follow recent
trends or fads

In addition, the beverage format surfaced as an
optimal delivery method via the aloe company’s
investigation. Based on Aloecorp’s recent
research into ethnicity and ingredients, 94 percent
of Hispanic consumers prefer to enjoy herbal
remedies in a tea or beverage. Manufactured by
the Oneta Company, Everest Extra with Aloe may
have a unique take on such products. The water
contains Aloecorp’s bioactive ingredient -
Certified Plus - made from organic whole leaf

aloe vera juice.

SlEtLE / Hilltop Garden
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Hilltop Gardens Hosts Palm Society

On Saturday, July 21, Hilltop Gardens hosted the
monthly meeting of the Palm Society of South
Texas (PSST). Society members were curious
about the history of the site, the geological
origins of the hill, and, of course, medicinal
applications of aloe. The Palm Society of South
Texas is a vibrant group with a membership
extending from the Rio Grande Valley to Houston
and beyond.

Among its 140 members are horticulturists,
nurserymen, authors, educators and palm
enthusiasts from all walks of life. More than just
a forum for plant collectors, the Society is also
active in conservation and charitywork.
Community participation is essential to the
vitality of a botanical garden, and as the first
event of its kind hosted by Hilltop, this one was a
great success. We at Hilltop Gardens look

forward to establishing ourselves as a venue for a
wide variety of activities related to horticulture,

the environment and natural healing.
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Higuchi delegation visits Aloecorp China

On August 21, Mr. Tetsuji Kawamura, Executive
Director & Miss Wei Tianshu, Sales Executive
from Higuchi Co. Ltd., our new distributor on
Japan paid a visit to our office at Haikou Office
and the farm at Wanning Farm, on the island of
Hainan in Southern China. At the Haikou office,

there was great presentation addressed by
international manager and heated debates about
aloe and our products, especially Qmatrix
products. After the debates, the two visitors stated
they had good knowledge not only about aloe but
Aloecorp, and thus were more confident with our
products. At noon, we moved to our farm and
plant in Wanning city. Mr. Lai, the farm manager,
provided our group with a guided tour of the first
farm, where thousands of aloe vera was
flourishing; the charming plants opened up as if
to welcome the friends; Mr. Ren, the PM,
provided an introduction and rough look at the
plant, where construction was proceeding at a
brisk pace, with work expected to be completed
by the end of this November.

Aloecorp China urged Higuchi to participate in
their workshop, along with all their distributors
and major clients in late December or early
January 2008. Higuchi expressed particular
interest in this workshop! The Japanese company
delegates expressed great interest in the
workshop, and provided us with more

information and more future possibilities! It is a

sincere hope that great relationship between us

will be established and consolidated, leading to
i the enhance growth of Japanese food market.

From Left to Right
(Mr. James, international manager of AC, Miss Mandy, sales coordinator

of AC, Miss Wei Tianshu (Japanese guest) , Mr. Tetsuji Kawamura
(Japanese guest), Mr. Lai, farm manager of AC, Mr. Michael, sales
representative of AC)
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AIQJAFE] / New Hire

ECONET Oj= &ZX1 & H2AJ0]& / ECONET USA Promotions & Transfers

A e Mg A HYE 2 JjEy

ALY, HTHLE, LolRE]
Sangwon Kim, Research

A TR, 2, JjEy, A Ofit 712D} A 2 20 opiE 42e, NETEEIN
QU 812 QU B2 H2E A3 T, QU 02 D2PE| AR, RUME 0

Ally Jeon, General Manager,

.

Bonnie House,
Customer Service

ojE4nl=ggA
Ana Garcia, Front Desk

Kim Pohiman, Director of
Marketing, Unigen USA

Jaik Koo, General Manager,
Planning & Marketing,

« m2C|A HZ] Ezfold & ojLiX,

SLHE 0= <> e Egjjold 4%

Meredith Berkich, Senior Manager of Training,
Univera USA => Managing Director of Field
Training

« Z2[X| 2IZTI0[E[A, RAE DR & MIYZ,
SLHEE 012 = OHE & MUY=, ArE

Rich Razgaitis, Executive Vice President , Sales &
Marketing Departments, Univera USA =) Sales &
Marketing, President

« F2|AE} EEj2|, RS, FUHE 012 =
oz AL
Krista Hilleary, Distribution, Univera USA =

« EE A7), 378 WY JRE, |UHE 0

e 2 42, o2 0= 254

Development Division, ResearchPlanning & Marketing,

Development Team, NatureTechUnigen Korea Coordinator,

Unigen Korea

ECONET USA Holdings

A TAPHIRIES A AE|E AHZ| A 0f Ho], A 9 7Om ZX HX =xp
uzmaEl ofux, FLHzt o= oFE 4R, fLdzt o= EH M2E, HY 52 YZRE B

Ye Mei, Cashier, Accountant
Dept., Namyang China

Jessica Fahrenbruch, Manager Steve Stirling, VP of
of Customer Care, Univera USA Marketing, Univera USA

Wu Guofu, Quality Manager,
Main Plant, Aloecorp China

Representative, Univera USA

» Univera USA

2l0[ 2AH| ZRHN MH|A Z2HE LI,
FLHEE 0=

Rachel Wisby, Production Services Project Manager,
Univera USA

ECONET 3$F= AFEFE QIAFEIE / CEO Transfers of ECONET Korea

- ECONETOW FXIEQ] 28] Fefe 434 Q= OpRe]stl 35 &HIE 2ol
oI} 20| QIAF0]F0] Qo OJF FATeHT.

- Now that the Strategy Stage 2 of ECONET is currently in progress,
we'd like to notify that personnel transfers have been made as below
for the Strategy Stage 3.

« 2GE HEOAVARY, [LUHE 8= = B31E, |
L|d[2t Bt=

Youngwhan Kim, President&CEQ, Univera Korea
= Vice Chairman, Univera Korea

”‘* <« ZZEH, A, H0|AE = 1R, H|0|XE] 4 ZSA| CHEOIA/ARE, SLIA $t=2 =5 CHEOIALAL
WY Youngtae Kim, President, Naturetech = FLIHEE St=

- ,Xj“ Advisor, Naturetech Don Kim, President&CEO, Unigen Korea =

- g President&CEO, Univera Korea

A HE, BA, RUHEE 82 <5 AREL L0
Chansoo Chung, Executive Vice President,
Univera Korea = President, Naturetech

70 EcoNET waY

« SHEY, 2AE, oZY st=2 EYA
Changwon Ha, Executive Vice President,
ECONET Korea Holdings

Todd Shumsky, Managing Director of Accounting
& Finance, Univera USA => Managing Director of
Financial Analysis, ECONET USA Holdings

& =S ch

Customer Service Representative

¢ Congratulations

On July 31st, staff
member Byoungseok
Choi (SCM Team)
gave birth to his
daughter, Yoonseo

Choi.

At 10 2 AFE $3F HHY A oks $EETe] = A4 79 219 AAL|LE uhE
TA7F AAF U, 2 ALSlO] W upEkoRo] Ext

& Congratulations
On October 2nd, little Junho, the first son of Assistant
Manager Hyungjong Song (Finance Team), celebrated his

27} i e

¢ Congratulations
On July 21st, little Soohyang,

first birthday. the lovely daughter of staff

_ 8 ¢ f. "¢ member Dongkyu Park
H[O|XE!! / Naturetech R .« (Production Technology
& SN2 =5t /2 7 < Team), celebrated her first
A 79 319 SCME HHA] Aol & 2] @xjoko] efolyt ) birthday.

ek,
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¢ Congratulations (Weddings)

1. Congratulations on the upcoming wedding of Section
Manager Sungmin Moon (SCM Team) and Assistant
Section Manager Soonmi Choi (Management Planning
Team).

2. The wedding of staff member Haewon Lee (SCM
Team) will be held at 12:30 p.m.on November 3nd at the
Grand Wedding Hall in Jincheon.

& ZE2 =3ighct,
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& Congratulations (Weddings)

1. The wedding of staff member Seungman Ha (Quality
Innovation Team) will be held at 11:30 a.m. on December
9th at the Expo Convention Wedding Hall.

2. The wedding of Taegap Kim (Management Planning
Team) will be held at 1:30 p.m. on November 3nd at
Nonghyup in Jeungpyeong.

SLH st=2 / Unigen Korea
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& Please accept our deepest condolences

The father of Researcher Jieun Seo (Natural Products
Chemistry Team, Unigen Korea)

passed away on July 17th. We offer our deepest
condolences.

olZ4l o|=2 294 / ECONET USA Holdings

CARE| ulu‘m HJOMW ﬁM
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& Congratulations (Weddings)

Congratulations! Nathan Judah
(Research Associate, Unigen USA)
got married on August 11st in
Olympia, WA. The beautiful bride .
is Liesl Bauer. \

Birthday in October & November

YA 24 10~ 11

& 10/4 224 ¢ 10/2 MEE
Gilsung Moon Moonhum Shim
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Soonmi Choi

‘-, .
1 e G |

-

& 10/7 Y32
Wonwoo Park
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¢ 10/22 Z=at ¢ 10/23 A

Houngman Kim Keunchon Hwang

* 10/22 z|¥=
Sungsook Choi

® 10/15 O[T+ & 10/17 %!
Chanku Lee Younjin Kim

¢ 10/21 2i&Y
Sangsup Park
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Kwanhyun Cho Hanhong Pyo Misook Lee Sungsoo Park Kungsook Kim Jaeseung Kim
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Youngmi Kim Huasoon Lee Dongock Seo Misun Seuk Youngchul Ji Kiljiong Woo
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& 11/14 Hlm & 11/15 %I ® 11/16 234 * 11/16 &2l ¢ 11/20 HelM ¢ 11/20 =l20|
lkpyo Jeon Jinwoo Shom Kyoungsik Kim Hyein Jang Uisun Jung Eunhi Choi

& 11/22 Z|HxY & 11/22 ZI51H, * 11/24 FHF & 11/25 282 ® 11/26 255, & 11/28 HIAR
Youngjae Choi Hyeyeon Kim Myungjoo Chu Sungmu Kim Horyoon Son Soyoon Park
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Jungchan Kim Chungseop Kim Youngchul Lee Hyunjung Hwangbo Jihye Hwang

* 10/2 4%t 50| * 10/4 2% ® 11/1 Ef2} ofgfa ¢ 11/23 ¢ 11725 OlA=

Susan Haeger K.S. Yoon Tara Adams QPAIZ|EL 2j0[Y Sean Lee
Angelita Rabang
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& 11/24 8f AD|A
Bob Smith
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S| of2mjH|A Sl ==l ON = of24z| Clok=
Jose Martinez Juan Salazar Marcelino Diaz
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of2|o} [hflAL 2|2t Maz|le 2EE S|l JpRl A
Maria Teresa Rivera Cecilio Montalvo Clemente Bautista

* 10/3 * 10/6 % 10/9
AL|EH = 2|0} 2|H|2t El2] Hio|
Sonita Nelson Alicia Rivera Teri Baker
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Eduardo Sanchez Carlos Rodriguez Jesus almaguer

& 11/29 & 10/2
AFELLE FLA oll2|7t S2HA
Saturnino Muniz Erica Clemmens
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Donna Sandanhl Patricia Peterson Sarah Wall

* 11/ * 11/6 * 11/9 * 11/16 * 117 ¢ 11/18
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Rich Razgaitis Carrie Jelle Sam Wright Bonnie House Wanda Jackson Jeannette Holt

* 11/18 * 11/23 & 11/23 ¢ 11/30 4 10/20
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Jenny Huntsman Jennifer Bainter Marcus Hodnett Latanya Stephens Thao Trinh
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* 10/21 * 10/27

2/l HEH Oft|0[A5| m=0tmZa(oF  HiH| tt ol & x| x|of 5 2UX|

Linnea Butler Abeysinghe Bobby Hannah Mei Hong Qi Jia Doug Lynch
Padmapriya

¢ 10/5 #z| ¢ 10/11 2| &I # 10/28 2to| sto|d ¢ 11/1 &l X|oH|

Kelly Li Bin Lai Haigeng Ren Jiake
JIE}F — AKX FJE QA BE9] AR BrroIL]CH » Univera Korea » Hilltop Garden
- 10/2 #t¥4 Youngsoo Park + 10/3 AHHIA ZH|= Sabas Galvez

Misc. - The list of those who had a birthday but - 11/17 242 Sungkun Oh
did not submit their pictures

+ 10/29 &l Cto|Qt Hector Damian

» Aloecorp USA (Texas) » Aioecorp China & Namyang China
- 11/26 EAZICH 242|A Rosalinda Rosalez + 9/12 ¢l Mo Wen Meiguang



Info | Photo Contest

OJH ARIZEIAEE o|ZYRIQFE9] EHEIO7} ojgg&LICE 510 oZYWIgo] Z]AKE 1} TR lojA] £1&51HA It was not easy for ECONETians to participate in the vote for the winners of October photo contest.
HHOoL] 2 o) HiZh O} Qro 2w ke XkojE HEIC 2L} Therefore, the winners were selected by reporters of ECONET Way and staff members of the Editing

Department. We hope you take part in the vote next time.

ol GIEFTP7IO] HAHEE ofgA AR BKS ST 2t
HehE SESN 27 SR}

Since it took very long to build the sand bath, I was so
surprised if someone would ruin it.

OJAKIC 68 199 EZEICIOIAS) F7HE0HE ZOJLH, ollZ
W} YEZFES WZIol EREIE 7} UE Li= 2o o858
27 AP B 4L S0)RIEIS aigo)Ric

These pictures were taken June 19th on my vacation to
Florid. I could not shake Econet and Aloecorp from my
mind and drew the names in the sand. The trip was a blast

with lots of fun and excitement

L= U] GOP}7HE &L FII20)A OIEYRISOI S [love this picture. My daughter took it while she was in Cabo San
O] AKZlg F7& ORI, AFEIO] BEol= 242 Hojol9] Lucas for her summer break. Those are her cute litdle toes.
7ol ertglo|rt.
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I O}S EJolT} 2 A7 Z2jge)7} QY 9JojE/ QHHIEIS LRIRIoJA
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i ‘Narrow Escape’

In Sanya, Hainan Island, Suddenly, great wave
attached them! At that time, helpless and panic swept
across them. They struggled to keep theirselves standing
firmly but failed.Just take a look at them!

And you know everything !

This is my son, Tyson, and his friend, Presley, at Wild Waves/Enchanted Village. It was the first trip to the park for both of them.
On our way to the park in the car they were so excited and on the way home they kept saying it was the best day of their life.

FrjH] go] &XJ= B0k 2 &0 A1,
“opr UM~ AP} E BSTE BEAL.”

Lo| 2yl A= THE ElE ZEERINA B2 AR
A2 RI&EIS] £ET]OJOJA] BJARRO Qlis 2AEI7EA]
O A FHE H2 ARICE L= Y=F O]=9] o[F0]

M2} QABCRE Jhu Q= B A0 5 oS Sh= &
OJgi.

Carrying a baby in heavy rain, “Sorry, Daddy.
1 promise I will loose weight.”

Bjojo)e] LEHE SEE X Y
Y & ofojofnlz} 88 9 PEHE SEIE X2 PEHE H9 AKIo[r). B ofof= FEE HIF
ot SEEE A)F PINE = Y& Petting Zoo%) & W] L2 SOAILZ0JA] Zj< RE0] HLE
.

R e i

This is from Grand Teton National Park in Wyoming.
The picture was taken on the road trip from Olympia, Washington to Austin, Texas. I was with Barb Apps
( Director of Marketing , Aloecorp USA ) who was moving to Texas as part of Aloecorp USA’ s relocation.

My daughter, Myami’s first visit to the Woodland Park Zoo 8/9/2007. She was so excited to see the goats and all the animals
in the petting zoo. She was beside herself and couldn’ t stop smiling and laughing.
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October Quiz and Winners of the August Quiz
Answers to the August quiz, (NatureTech, NatureTech’s )

» Winners of the August Quiz ( Winners will receive L'initié Balancing Skin Care.)
» Hongyeop Park, General Management Dept., Univera Korea
* Soonam Kwon, Division of CTO, ECONET Korea Holdings
« Boohee Shin, Production Technology Team, NatureTech

« H.Y. Kim, Education Team, Univera Korea

» Byungjin Park, Quality Innovation Team, NatureTech

* Y.S. Choi, Production Technology Team, NatureTech

» Angela Bayron, Customer Care Representative, Univera USA

» Mandy Li, Sales Coordinator, Sales Department, Aloecorp China

* Younjeong Eo, HR&General Affairs Team, Unigen Korea
« Gary, Management Dept, Aloecorp China

» Winners of the photo contest for our August issue are announced on page 78.

P Send us a picture of you and your pet or plant for the December 2007 edition.
* First prize: gift certificate worth $150 (1 person) ¢ Second Prize: gift certificate worth $100 (1 person)
o Third prize: gift certificate worth $50 (1 person)

October ECONET WAY Quiz

» Please send answers to kaoh@univera.com or e-mail addresses of reporters listed on page 84.
* Five chosen applicants will receive one of the Age Defying Line.
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3. oZHRlole] &R HY|E BES XIEEHFAMIR.

Boc
ECONET “WAY

We strongly
encourage active
participation by all
members of the
ECONET family.

Join Us in Making ECONET Way

To ensure the continued improvement of ECONET Way, we solicit the valued opinions of our readers.
o email addresses of reporters from each company

1. Which part of this issue did you find the most satisfactory,
or the most in need of amendment?

2. If you have any stories or topics you would like to share through ECONET Way,
submit them freely to our editorial staff.

3. Let us know if there were any typographical errors in ECONET Way.
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Please e-mail the latest news to your company’s reporter listed below. No matter how trivial the item, your
updates will be very helpful in assembling the next issue. We appreciate your participation.

o2l st= E2IA / ECONET Korea Holdings
2 7ol 2], H]A & kaoh@univera.com
Kyoungah Oh, Assistant Manager, Secretary Team

L|o|x{E! / Naturetech
H<eu] dj2], 49712 H, smchoi@namyangglobal.com
Sunmi Choi, Assistant Manager, Managemnet Planning Team

A< AMAEE et2388@namyangglobal.com
Youngsuk Jun, Production Technology Team

SLHEr k= / Univera Korea
Bhgol gAk MR aloever@univera.com
Jeong Ah Park, Team Manager, Customer Service Team

A7u] gi2], A2F7|2 e kkmmi99@univera.com
Kyungmi Kim, Assistant Manager, Strategy & Planning Team

SLIH k=2 / Unigen Korea
A 2, ]I AE, jychoi@unigen.net
JaeYoung Choi, Manager, Overseas Sales Team

Aok FFIANE, happycode@unigen. net
Mira Jang, HR & General Affairs Team

ol=4 o|= EYA / ECONET USA Holdings
o|AI&, SeanL.@econetwest.com
Sean Lee, Executive Administrative Manager

W EE, A GARR] SAL ol g

Barb Fulton, Community Outreach Coordinator

Bhe} obgs, QAR W
Tara Adams, HR Assistant

24=2F 0|= / Aloecorp USA
g A, d=2F A4, joseph@aloecorp.com
Joseph Kim, COO of Aloecorp Operations

g2 F=, ok 52 / Aloecorp China, Namyang China

|24l 7}& / ECONET Family

Li|o|X&! / Naturetech

S5 AT 2%H 847 370-92 @ : 365-850
370-92 Yongjeong-Ri, Chopyong-Myon,
Chinchon-Kun, Chungbuk, 365-850, Korea

Tel : (043)532-5144, Fax :(043)532-5328
www.namyangglobal.com

o4 k=2 EYA / ECONET Korea Holdings
A& s 45 271 3024 ol YATE] @ : 133-120
ECONET CENTER 302-4, Sungsu-dong 2- ga,

Sungdong- gu, Seoul, Korea
Tel : (02)460-8865, Fax :(02)467-9988

FLIHEL = / Univera Korea

AEA BT A 271 3024 A ZYAIE @ 1 133-120
ECONET CENTER 302-4, Sungsu-dong 2- ga,

Sungdong- gu, Seoul, Korea

Tel : (02)460-8865, Fax :(02)467-9988

Www.univera.com

SLIH k=2 / Unigen Korea

F ok WA $42] 200194 © : 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel : (041)529-1510, Fax :(041)529-1599
Wwww.unigen.net

ofz4 o|= £9A / ECONET USA Holdings
2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-8300, Fax :(360)413-9185

SLIH2t 0l= / Univera USA

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-7500, Fax :(360)413-9150
www.univeralifesciences.com

SL|H o= / Unigen USA

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-8200, Fax :(360)413-9135
www.unigenpharma.com

o2& o|=(AAD / Aloecorp USA (Production)
61/2 Miles North of La Villa On FM 491

Lyford, Texas 78569 U.S.A

Tel : (956) 262-2176  Fax : 956-262-8113
www.aloecorp.com

A2 F 0|=(FY) / Aloecorp USA (Sales)
2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-7400, Fax :(360)413-5036
www.aloecorp.com

=)o}, wj20061204 @hotmail.com
Julia, HR Manager, Management

AdZE I = 5= / Aloecorp China, Namyang China
Room #1108, Haikou International Commercial Centre, No.38,
Datong Road, Haikou, Hainan, China - Zip Code : 570102
SL|H 2{Alo} / Unigen Russia Tel : (898)-6674-5400, Fax : (898)6674-3400
3]9& 2], ympost@hanmail.net
Youngmoon Heo, Assistant Manager SL|™ 2{Alot / Unigen Russia
103-A 4th Floor, Okeansky Prosect,
Vladivostok, Russia,690002

Tel: 7-4232-42-20-95, Fax : 7-4232-42-13-36

84  EcoNETwaY




r* S
’ ' e
. 4

w59 A7k HEE A9 F2H

S Al oflo]R| T

2|L{Afofl oflo|x| Clmtle M k8 Al=9
AH|BH 8ot M7LR| =8t i A([3S]7) MARS S
SOHE ROl AZtE =lE8F = E|ofoE afeliLcy,

Skin Healing Program - L'initié¢

[ Rt i ¢
Age Defying






