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Our Credo

We passionately pursue

and discover the benefits

that nature offers,

and share these precious gifts
with the world,

promoting health and wellness
that enriches our lives.

As a successful leader

in the wellness industry,

with trust, cooperation and diligence,
we contribute to a healthier world
that will endure.
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Nuestro Credo

Apasionadamente buscar y
descubrir los beneficios que la
naturaleza ofrece

y compartir estos preciosos
dones con el mundo,
promoviendo la salud y el
bienestar para enriquecer
nuestras vidas.

Como lideres exitosos en la
industria del bienestar,

con confianza,

cooperacion y diligencia,
contribuimos a un mundo
mas saludable que perdurara.
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MbI MLLEM M HAXOAMM MONE3HbIe
YyenoBeYecTBy Aapbl NPUPOAbI.
Mbl cTpemmmcA obecneynBaTb
nogen bnaramm npupoael,

C ropaocTbto cos3aaem
300PO0BOE U KpacmBoe 06LLECTBO,
W Bcerga ctpemunmca

cTaTb ly4LWMMN B CBOEM [€Ere.
Hawa mucena

— pa3aenyTb C NitoabMu,
HaWaeHHbIe HaMn

COKpOBMLLA NpUpoabl.

Mbl ¢ LOCTOMHCTBOM Aerniaem
YyenoBeka 340P0BbIM 1 6oraTbiMm.
CnepoBarenbsHo,

MbI paboTaem 4ecTHO 1 €
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Byay4n 6naroHaaéxxHoNn n
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Mbl Byaem Bcerga BHOCUTb

CBOW BKNaf B co3aaHne mupa,

B KOTOPOM 340POBOE 06LLECTBO
>KMBET B rapMOHWM C MPUPOOONA.
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| reflected on the year 2014. We, ECONETians found some hopes for growth last year in spite of

the challenging environment. | tried to picture ECINETians who made utmost efforts to provide
the gifts of wellness and beauty to the world by bringing the best of nature to humankind.
Ak 201438 B8 B} ofe] S 7FEeAE S-S WA 8 slgit) Alele] EEle- Q1o A|

Qs i) Rzl EAL TR Askn gk AN 3 Al g Aleke Tejnch

“Senior Researcher K”
from Unigen Research Center, Korea;
Saturday, March 8, 2014
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We have worked hard for many years on the development of a weight reducing product. The
final result of the clinical test was delivered from the US yesterday. Unfortunately, the result was
negative. Alas! Millions of dollars was invested. Many researchers from Unigen USA and Korea
invested years of their lives in this project. Our company had high expectations for this project.
The purpose was to develop a new ingredient to overcome a difficult market situation. We are
all sorely disappointed. However, | still have hope. | cancelled an appointment with a friend to-
day in Seoul, and | am digging into old research documents that were generated in the earlier
stages of this project. We looked into hundreds of natural materials at the beginning of this
project, and | hope to find a clue to better understanding today’s failure. | also hope that | might
find insight for a new challenging project.
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“Staff Member J”

of IT Team from Univera USA;

Friday, April 4, 2014
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HVP K"
from Hilltop Gardens;
Wednesday, May 14, 2014

20144 58 14 £ 22X,
EIAIA SIEIE K A

“Assistant Manager J”

of the Cosmetics Team
from Univera Korea;
Friday, September 26, 2014
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My body hurts all over after doing physical labor for a whole day for the first time in a long
while. Thus, | have decided to take a rest at home, abandoning my Friday night party. | am
indeed tired, but | have a sudden desire to consider the experience | had today volunteering at
“Food Bank.” | majored in computer science, and after working for a few IT companies | joined
Univera. Since then | was curious about the company culture which takes “mission” and “vision”
seriously. | was taken back to find out that it is “mandatory” to participate in social service activi-
ties on a Founder’s day. Actually, it is a good feeling to spend a day helping other people. | feel,
rather strangely, happy. And | am going to give a serious thought of my relationship with my
company and volunteer work
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When | attended my office in the morning, | found a letter from Texas Historical Commission.
| felt slightly giddy with expectation as | opened it. | could sense that in the envelope would be
an answer to the historical marker application for the Hilltop Gardens that was filed last year. |
gingerly opened the envelope, and a sentence beginning with “Congratulations” was immedi-
ately visible. The first commercial aloe vera farm was now officially recognized for its historic
importance for 80 years of aloe farming by State of Texas. Hilltop Gardens is the site of the be-
ginning of the modern aloe industry in the United States, and now is also an organic farm in the
ECONET global system.
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“All sold out!” The highly functional anti-aging skin-care line A202 launched in late August sold
more than twice of the sales goal in September 2014. And a new promotional set of A202,
which came out in late September sold out in the very first week! We were worried about inven-
tory build-up because at the time of planning, we set an aggressive sales goal. All our products
sold out in the first week! Today, we'll have a party! Our Cosmetics Team who has been over-
shadowed by Health Functional Food Team, is going to enjoy this Friday night to our heart’s

content!
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“VP M”
from Aloecorp China;
Wednesday, December 31, 2014
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“Chairman Bill Lee”
in Gangneung;
Saturday, January 3, 2015
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It would seem that two hours has passed since all the employees have gone home after the end-
of-the-year ceremony. Even in the tropical climate, it is chilly to be alone in an office on a winter
night. | have to go back to my residence soon. But, | can’t step easily and my heart is beating fast.
I am lingering in my office, because the 2014 provisional year-end settlement of accounts is on
the desk. For the first time in 12 years, since ECONET established a corporation in Hainan Island,
we are in the black. The black-ink balance is a sign that we are now able to survive. Hence | de-
serve to be elated. Many memories for the last 12 years are replayed before my brimming eyes.
The huge floods, the blight of all kinds in each year, the troubles in localization process... but we
have overcome all these difficulties and survived. And, | have received my scorecard today.
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Last year, ECONETians laid the groundwork for future growth thanks to great efforts of all of
us, despite the challenging environment. This sounds a bit like a cliché, but it is not. All ECON-
ETians, literally our entire companies, exerted our best efforts in different situations and chal-
lenges. And | wholeheartedly thank everyone for the hard work and devotion. | feel restless be-
cause we have to prepare in this year, and for an innovative turnaround in 2016 that marks the
40th anniversary of our founding. However, | can tell from 30 years of my experience in busi-
ness, that a hasty step cannot result in big success. | am certain from my experience that true
success begins from our mindset. Even though things seem impossible, those initiatives can be
accomplished if people join efforts, with preparing to face any hardship and saying “Let’s do it!”
It is how things work out in a life. | pray that in the New Year, all ECONETians with a wonderful
dream in mind, will seriously and passionately pursue that Dream, saying “Let’s do it!”
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Passion

Passion

We are passionate about

the natural gifts we bring to the world,
the work we do with each other,

and with our partners in business.

We passionately pursue
self-improvement and learning.
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Pasion

Nos apasionamos por los dones naturales
que traemos al mundo, el trabajo que
hacemos con los demas y con nuestros
socios. Buscamos apasionadamente la
superacion y el aprendizaje.
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OT0 Hawa nosuumA B paboTe.
OHa ABnAeTCA Halle ropAoCTHIO U
OCHOBHOW LIEHHOCTbLIO B Hallen paboTe.

A

PIERMENSE,

AERENEOENENGINESES,

ESRIMBIRNIER.

2015 21



Passion

Aloecorp:

World Best

Plantation & Operation
of Aloe

J

il

KS Yoon, CEO, Aloecorp
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We have increased the productivity of inter-
nal operations and we have reached the high-
est sales number in 2014. The average yield of
1X juice was 47.5% which was higher than the
standard yield of 44% at the facility that was
built in 2011. The Farm Manager, Alex Mena,
has supplied leaves over 400 grams and he
has tried to get consistent size leaves in order
to increase yield. The Production Director,
Ernesto Salgado and the Production Manager,
Nancy Rivera have efficiently maintained the
fillet machines and have consistently trained
the employees to accomplish maximum pro-
duction levels. With these efforts we can lower
the cost of goods and enlarge the bottom
line. We have achieved the highest revenue in
both USA and China in 2014.

We are planning on expanding into new
markets in 2105. We will be making a new
blueprint for a new facility based on a new
production technology called AlolQ which
has been developed by Ken Jones, our Chief
Operations Officer. We think AlolQ will reduce
the cost and will be a good tool to develop
new markets like India, Central America and
South America, where we do not have a siz-
able market share. We have started to build
the production process for Cube Aloe at the
Hainan facility and, we will expand the cus-
tomer base in the Aloe beverage industry. We
dream to make a great leap in 2015.
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Univera-Rus:
Clean Farming
and Dairy

Minseok Jang, President, Univera-Rus
FLHE-FA ZOIAM oIz

In 2015, we plan to enter a new business
field with relation to “the sixth industry” @
combination of the first, second and third
sectors to create high added value), and we
will pave the way toward a new takeoff based
on the 12 years of efforts. To this end, we
changed our name of corporation into “Uni-
vera” for brand identity, and the local corpo-
ration is renamed “UNIVERA-RUS”, whereas
the farms are “UNIVERA-AGRO.”

In terms of farming, we will expand organic
cultivation of beans, “Bukdoo,” while we seek
to secure stable production of milk thistle,
and plan test-farming of new plants with spe-
cial value. Also, we will start a dairy business
to produce high-quality dairy products and
also procure organic manure. Additionally, we
will plan to join tourist industry which Khasan
county, Maritime province is promoting as a
core business.

We will continue to produce clean dairy and
farming products in this pure and untainted
environment, relying on trust and support of
all ECONETians.

0zt

201532 63} 4Hds gl A=
Alsdel] =3}, A 1239] =
S nlgo g zokg oRlE sivt
g Zlolt}, o5 g3l Ha=E
Urletz 53sted, AUl frumE-F
(UNIVERA-RUS'Z, AiHs7-e- Fujulel-o}
12(UNIVERA-AGRO) & #1738t

FE Foks BT f71E Aol et 4
2} 89 Aje] KA g, v 584 E
AlgAN] 52 Z18)e Aok 4k Hob= A
A EollA] FeAll s ARt A 2
TAE A 714 He] AR TR 7}
Soll= 24 gomel7) ol=Hle] Af 7ol 2
Aotk ofg-2] el 53] shikre] ST
A1) Higkol Fhabakele] Hol2 malak Ao},

IR EElRIES] He)al 1009 1 il ¥
A2 AIE T3l AzEo] o538l AR o] 3o
A, oA dFdl 7152 2lEle Y-S viEe
Frwle-T2s 3 A SollA At

EZAMER A} ARRSS] 747} 7198 Aot

02
rz ofF o
]

Hi

ﬂm

u

201523



Passion

Unigen:

A Competitive
R&D-oriented Company
Providing Scientifically
Proven Ingredients
from Nature

Regan Miles, President and CEO, Unigen

FL A 212 Ofd = At
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| am very excited to be returning to the ECONET
as CEO of Unigen. I first joined Unigen in 2002
and spent five great years developing and grow-
ing the company with a great team of people.

At Unigen, we look forward to the year 2015,
we will be first be focusing our efforts on get-
ting a firm understanding of where the company
currently stands from a profitability, sales and
scientific base. From there we will be working ag-
gressively with the leadership team to put in place
a cohesive plan to grow the company, add new
products and increase profitability. Initially this will
involve a strong focus on sales and working with
the existing sales team and supplementing them
with additional talent where needed.

What sets Unigen apart from any other ingredi-
ent company in the industry is the people, scien-
tific innovation and the mission, vision, values and
support of the ECONET. It is these qualities that
make it so exciting to return to the Unigen and
ECONET team.

We look forward to a bright future together im-
proving the quality of health around the world.
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Naturetech:

A Manufacturer of Natural

Material-derived,
Health Functional Food
and Cosmetics

Kieok Ahn, Vice President, Nauretech
Hlo|XEl o | B2 S &
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In 2014, Naturetech gained HANAL
certification, earning international
recognition of the superiority of our
products, and also gained ISO 22716,
which is an international manufacturing
and quality management standards for
cosmetics, establishing sound basis for
overseas export of cosmetics products.
In sales department, we have secured
several Korean business giants as our
customers, broadening the basis for
health functional food market, and
achieved the feat of exporting cosmet-
ics products to a local Hong Kong com-
pany.

In 2015, Naturetech aims to achieve
the goal of 10 billion KRW in OEM sales,
and 7 billion KRW in operating profit
under the flag of “Jump up 2015, jump
100 up 70.” To achieve this goal, we
will concentrate on the sales to non-
related companies, and internally on
the improvement of technology and
cost-cutting for cost competitiveness.
Through these efforts, we will achieve
the dual target of stability and growth,
to take off as an international manufac-
turer with a competitive edge.
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Univera Korea:

The Best Company

in the Wellness and
Natural Products Market

Young-whan Kim, Vice Chairman, Univera Korea
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Univera Korea exists to “bring the best of
nature to humankind.” To this end, we seek to
be the best company in the world wellness and
natural products market. For the last 39 years,
Univera helped enhance health and beauty of
our customers through health functional food
and cosmetics. Univera has approximately 400
distributors around the nation. More than 15,000
Univera Planners (UP) at distributors are deliver-
ing our science-based, innovative products.

In 2015, Univera will concentrate on enlarging
the organization by acquiring more distributors
and UPs. Especially we will increase the number
of executive level UPs who will lead the growth.
To achieve this, the Wellness campaign, which
is to acquire UP, will be held three times a year
instead of the current two times. We will focus
on core products made of aloe, and expand
organization of distributors. Also, our efforts to
strengthen brand awareness will provide better

sales environment.
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Univera USA As we embark upon the New Year, our com-
pany is poised for growth. We will continue

A DireCt Sales DiStribUtion to find new ways to inspire and motivate our
idi Associates, and we will resolve to support and

Company Providing
. service them with passion and gratitude. In
SCIence_based’ Healthfu" order to achieve our desired results, we are
Fu nctional FOOdS, focusing on 5 key strategies: 1) Associate and
e Customer Acquisition, 2) Market Segmentation,
NUtrItlonal P.rOdUCtS 3) Global Expansion, 4) Brand Awareness, and
and Cosmetics 5) Simplicity. It will take a tremendous amount

of hard work, commitment, and teamwork to
execute these strategies, but we relish taking
on the challenge for long-term sustainable sales
growth.

Highlights for 2015 will include expansion
into two new countries, Singapore and Mexico.

We will broaden our customer base by penetrat-
Tom Zimmer, CEO, Univera USA ing the Latino Market in both the United States
FLIEE 0= & &M AR and Canada. Our product line will be enhanced
with new and exclusive products. Finally, the
Univera brand will be strengthened as we in-
crease our involvement in sponsorship market-
ing opportunities, and increase the reach of our
Serve First Charity Foundation.

Our company is moving forward with a
renewed sense of excitement, passion, and
partnership with our Associates, and we fully
expect 2015 to be the “springboard” for long-
term profitable sales growth.
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Passion

ECONETian
the Happiness
Sharer:

The Greatest

Friend
in Old Age

By Seon-ha Chi Assistant Manager |
Communication Team | Univera Korea
2 | X|M&} 2| | AHFLIAO|M §l | FLIH2t

Won-Suk Park, 2014 Best Univera Planner, Univera Korea

20144 2|25UP, 2242 |F Biels 270
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Won-Suk Park at Big Wulsan Distributor is selected as the Best UP of 2014. Park first visited
Univera Distributor by occasion of illness. After regaining health, she found her calling as a UP,
and is now recognized as the Best UP of the year. We interviewed her to share her experiences,
vision, and wishes with others.

Have you ever changed in your life and work after meeting Univera and working as UP?
| hated to speak in public. In school, | was very nervous when the teacher pointed to me to stand
up and read before others. | was scared of driving, too. My friends and family who knew me dis-
couraged me when | decided to take the job. But, after becoming a UP, | became a confident pro-
fessional woman. Now | even give educational sessions to other UPs, and that is a huge change.

| could not have started if | had not had a total trust about the products and Univera. | my-
self recovered from illness thanks to Univera products. Also | had witnessed amazing changes
brought to the health of my family and neighbors. Marveled by the experience, | studied hard
about the products, and as a result became knowledgeable on the subject. The knowledge
about products made me confident in recommending products to customers. The changes
came little by little, without realizing at first.

What does Univera mean to you, and what is your vision?
There are a lot of jobs in the world. We all work to prosper, but on the contrary we became un-
happy and weary as we work. But Univera made me a confident and professional woman at my
age, and | became more beautiful and healthy as | work. It is the best job ever.

My children all say that my job relieved their concerns. Working with Univera kept me and my
husband in good health, and that is a huge relief for them. It also makes me happy that | will be
able to live healthy and independent in old age.

Is there anything you want to say to Univera family all over the world?
We rely on the company to develop products of good quality. We do our best in Korea, and |
hope UPs all around the world will help people to be healthier and happier, bringing health to

the world. The further Univera grow, the healthier and happier people around the world will be!
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Passion

ECONETian

the Dream Creator:
A Conduit

to Help Further

Bill Lee’s Vision

By Barbara Hunt, Senior Event Manager &
Kathy Markham, Senior Event Manager | Univera USA
= | HiHi2L S E O|HI=E] Xp&, FHM| 0§Z O[HIEE] XH& | FL|HI2} 0=

Blue Diamond Ann Magee was named recipient of Univera’s Yunho
Lee Award at the 2014 Univera Convention held August 14-16th at the
Meydenbauer Convention Center in Bellevue, Washington. The award
was presented to Ann during closing night ceremonies by Chairman
Bill Lee and Univera President & CEO Tom Zimmer. The Yunho Lee
Award is Univera’s most prestigious award and is named after our
honored founder Yunho Lee. The Yunho Lee Award is presented annu-
ally to the Associate who exemplifies the true characteristics of Servant
Leadership - commitment, loyalty, personal sacrifice and excellence in
character.

Ann has been committed to Univera for over 10 years, beginning
her Univera career in 2004 with her husband, Joe. Prior to joining Uni-
vera, Ann had a career in real estate and 15 years experience in the
direct-selling industry. When Joe Magee passed away in early 2007,
Ann says, she experienced amazing support from the Univera com-
munity of Associates and the corporate team. Her strong belief system
is evident in her favorite quotation from Ephesians 6:10; “Finally, my
brethren, be strong in the Lord and in the power of His might”

Ann credits her Univera business with providing financial security and
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time to spend with her two children, Madelyn and Jonathan. Initially, Ann
was drawn to Univera because of the phenomenal products, their ef-
ficacy and a significant potential to generate income. After being gifted
some product and experiencing an increase in energy, Ann began to
investigate the science and research that went into product formulation.
She asked a number of questions of key leaders and was impressed
with their willingness to share and the validity of the answers. With this
confidence in the company, she joined Univera as an Associate. As she
consistently grew her business, Ann continued to be impressed with the
resources available to build a successful organization.

In response to receiving the award, Ann shared, “I love this com-
pany. | feel that Bill Lee’s vision and the vision that was started by his
father, Yunho Lee, really needs to get out there and grow. Everybody
in this country and around the world needs to know what Univera is,
who we are, and what we do. If | can be a part of that, a conduit to
help further that vision, I'm in a great place. It's a blessing to be with
this company and have the community of people around us, and be
a part, a little piece, of moving that vision forward. It is such an honor
and | am humbled.”



Ann Magee, Blue Diamond, 2014 Yunho Lee Award Recipient

20141 L2} 0] 0|1 |, 22 Clojot2e of of7)|

HE Ao =5 Holoke <l w77k fuuiRt vis AuddA ol

Hjxo g 7H= 24 AR A= Zﬂbﬂﬁf_ 2014 89 14LHE 169714 A

S IR = Rl Shi= vilolRiul-pof A AlEfellA 3

o} o8& FEAPEE F AW AP A CEO7F Al D}Zl el 42 A3 AellA 2 AVdFck

olds e frullzte] A oldE A S| o155 7P A Sl o= A g,
AN, 28 E 5 AV e AmAle] B s 10%01 Aleflol EeliA] wiid sEofTt

e AF7HA] 106 o ket S et fruellekel dabr] el e st S
ZAARNA 159 < Dk 72lo] $Rlelitt 2007 2 HH 2 w7 7h AV kS o,
Frullet oliAlello] E F-EA|et )AL AFele] E=3 ARI7F 2 gl Frkal weiktt <ol Aelg
o} Ade cllo] 7 Eolsl= A7 A oflull A 673 104, o2 Y37} 3 elollxfel 113
o] TE o sl 1E BT i

A %Hﬂﬂa} ol AR P Zar 7 AR, SR, b} 3 Bl ATk s
AL gAlghet 25 <llo] frulleke] 4L sl F 21 fruulleke] sehe Al 884
QN g, TS st FalQ FAelA 2 3l Bal7] wiizol ek e HE AlE-&
21 ARGl BRA AlE kel 291 38} 7|53t A Al S Fel ] AT ke 34 eluE
oA Fgle] BE-E QRAL, Bslal THEAEE TS F7] 218l ofre 359 Bl 2 Y
S igit) el thaf S Ao dhe ojalololERA fruHiEte} FalsH Sick e
T3] Ao G992 FAsi A, FAR1 24 ] AlLE 1FA] e fruHiEke] Fatel

TS skt

e gt oAl BT A= o] SALE ARFRTE fruHiEke] AL olds A B
oA Al o] o E FEAPZEA| olotrl uulzke] wxel Zlo] FitataL, olzle] FA| A7dal
de] defR7]E vt o] vekel A AlA AlE BE Uizl ofd Sjitola ofd Alts
om o] UL slar YA Lotek s A7 T ud o ® e Aol dxd 4 v A= vES
Utk o] sjate} gk Seg ol AFEES T fruileke] Bl et ddol d
k= dl ZAke rhgo] St F-E53 AlA| 2 d-& T4 %%?JHD}

l

s

>

A
= X

I

2015 31



Trust

Trust

We have integrity

and are worthy of trust.

We trust in our own wisdom,

and in the wisdom of others.

We are authentic

and communicate our ideas freely.
We believe in ourselves

and in each other,

and we listen with respect.
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Confianza

Tenemos integridad y somos
dignos de confianza.
Confiamos en nuestro propio
conocimientoy en el
conocimiento de los demas.
Somos autenticos y expresamos
nuestras ideas libremente.
Creemos en nosotros mismos,
en los demas y escuchamos

con respeto.
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ECONETian
the Star Bearer

M&tol 2 Mst= AtEHS

What has made ECONET as it is today, are fundamentally ECON-
ETians. In other words, It is ECONETians that are the core compe-
tency of ECONET. You who have devoted yourselves in the farms,
in the laboratory, in the factory, and in the field have breathed life
into the proposition of “brining the best of nature to humankind” as
our mission. Last year, ECONET rewarded those who embodied the
core values of ECONET, to encourage them. The followings are the
stories in their language of the people who set an example in Korea,
the US, Mexico, and China. We hope to congratulate them, and to
follow in their footsteps. It is without saying that even though they
first receive the praise, we all know in our hearts that every one of
us is valuable and commendable, too.
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The Winner
of the Employee
of the Quarter

The ECONET family of Companies takes
pride in the Quarterly All-Employee meeting
because it brings appreciation back to our
employees. We strive and succeed at provid-
ing highlights and key updates for each com-
pany, adhering to time, and also showing our
gratitude for all the hard work the employees
give each and every day of the quarter. The
Quarterly All-Employee meeting unites the
companies and brings us back to our core
values as we celebrate the nominees and the
winner of the Employee of the Quarter award.

The Employee of the Quarter was designed
to recognize exceptional performance by
an employee who furthers the vision and
mission of the ECONET family of companies
and is an example of living by its, values and
credo.

It is awarded to employees who show
through their actions, decisions and practices,
true Servant Leadership, and who strengthen
the partnerships between co-workers, the
ECONET family of companies, and vendors.
This co-worker-recommended award is based
on nominations and nominees are reviewed
and the winner determined by our company
Culture Committee.

oy

Jason Jepson, Senior Systems Administrator,
Univera, Seattle, 1st Quarter, 2014.

Hol& B | Al~E 2t2|g

“Jason Jepson was nominated based on his excellent customer service at-
titude. He is consistently helpful and intentional about providing a great
experience for both the internal and external customer. His willingness to
go over and beyond to help his fellow co-workers is phenomenal. We truly
appreciate Jason and all he does for the Univera company.”

Recommended by Kathy Markham, Senior Event Manager, Univera

Kim Suwak, Marketing & Communications Manager,

Univera, Seattle, 4th Quarter, 2014.
2 =2 | O EZHR LA O|ME

“Kim Suwak has made strides during her time here at Univera. Her expertise in writ-
ing for Univera has been a wonderful addition to the company. Her drive to help
her coworkers succeed has been a tremendous help for the marketing team. Her
consistent positive attitude brightens everyone’s day. Kim has made extraordinary
improvements and we appreciate having her on the Univera marketing team.”
Recommended by Janet Threse, Vice President of Sales & Marketing, Univera

Greg Martinez, Customer Care Team Lead,
Univera, Lacey, 3rd Quarter, 2014.
2|3 ate|d|= | DZHAMEHE]

“Greg always has the spirit and willingness to face challenges. He has the
nothing to it, but to do it type of attitude. Not fearful of the challenges that
come his way. He will go out of his way to make things smoother and bet-
ter for his team mates. It has been a real big challenge to him to commute
to Seattle to cover the store while we are short staffed, but he does it with a
pleasant spirit and a smile on his face.”

Recommended by Erica Owens, Customer Care Senior Manager, Univera

Tatiana Salazer, Staff Accountant,
Aloecorp, Seattle, 1th Quarter, 2015.
ELE[OILt =21|0| A | R{FE

“Tatiana’s responsibility and roles have significantly increased in the last year and especially last
quarter summed it up. She has happily embraced new and hard challenges with general accounting
responsibility for the US and Mexico operations. | am very pleased with tremendous improvement
and how Tatiana has welcomed and most importantly embraced the newly assigned tasks with full
professionalism and focus on meeting all deadlines. Quite frankly. | did not even know how much
she was leading until preparation for an annual Audit and with Pheap’s departure.”

Recommended by Yuri Vorobets, Accounting Controller, Aloecorp
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Empleados
del Trimestre

Los empleados del trimestre son selecciona-
dos por el Gerente de departamento tomando
en cuenta su desempefo y las ideas aportadas
para la mejora continua y la optimizacién de
tiempos Yy recursos que nos permitan reducir
tiempos en algln proceso o bien modificar o
solucionar algun detalle de ingenieria sin costo
para la compafia, después que los gerentes
nos envian a su o sus candidatos, el listado de
los mismo es enviado al Vicepresidente y al
CEO quienes seleccionan de acuerdo a la breve
descripcion de los logros y recomendaciones
que los Gerentes adjuntaron al momento de
enviar a el candidato al departamento de Re-
cursos Humanos.
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Arnulfo Diaz Ramos
Campo

1st Quarter, 2014.
OI2== CI0L= 22 A
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| Jose Alfredo Salinas
Campo

3rd Quarter, 2014.
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Arnulfo nosahorré mucho dineroenalbanileria al
construirlastrespalapasque se acaban de haceren
el campo. Susconocimientos de albafileria, los
aporté a la Empresa, ahorrandoasiunestimado
de $30,000.

Eduardo Adame Cabrera
QC

2nd Quarter, 2014.
Oll=0t2 = otCtof 7t 2|2t
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Eduardo Adamenosapoyaen el departamentop
de Control de Calidadmostrandodisponibilidad,
tambiennosapoya al mantenimiento de equipos
de laboratorioeliminandoasi el costoporrepara-
cioneliminandoestecosto y apoya a otras areas
del departemento.

Abel Guzman Perez
Mantenimiento
2nd Quarter, 2014.
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El sugiriGunamanera para corregir un dafioen el
tractor 6400, evito la compra de unapieza del
tractor posiblementevaloradaen 3 mil pesos y a
la veznosevitopago de un profesionalmecanico
para corregiresedafno. Su aporte con susugeren-
cia, se podriacalcularen 5K.

Maria De la Luz Chavez Reyes
Produccion

1st Quarter, 2014.
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Estaempleadaes de las mas rapidas para el
despunte, es de las mas productivas, ademas-
estasiempreatenta al procesohaciendosuger-
enciasacerca de movimientosestrategicos del
personal que son mas rapidos o lentos, tambi-
enaporta ideas acerca del equipo o maquinaria
para agilizar el proceso.

Alejandro Morales Avila
Campo

2nd Quarter, 2014.
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Abel Guzman trabajoen la construccion de un
“tanque de recirculacion de agua” paraseru-
sadoen el area de produccion y evitandoasi la
lacompra e importacion del mismo, ahorrando a
si los altos costos de la compraventa de un tan-
guenuevo.

El empleadomuestrareaponzabilidad y se pre-
miasuasistenciaunopuedehacer planes para la
Empresasimpreque se le asignansusactividades-
lasrealiza sin necesidad de ninguna supervision,
es un excelenteempleadoencuanto a suconducta
y a surendimiento.
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Sharing

Sharing s

We have a responsibility

to our community and to our society
to share the gifts we discover.

We freely share our talents

to serve others and to attain our goals.
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Compartir

Tenemos la responsabilidad con nuestra
comunidad y con nuestra sociedad de
compartir los dones que descubrimos.
Compartimos libremente nuestros tal-
entos para servir a los demas y alcanzar
nuestras metas.
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Sharing

Dominican Republic
2014:
Univera Serve First

By Dr. Ralph L. R. Bietz PhD-MBA,
COO (Global Chief Operating Officer) | Univera USA
2 | 2T H|= YA COO | RLIHEE 0=

Angelyn Toth | British Columbia, Canada
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What does Serve First mean to you?

To know that children are directly being helped, by bringing people
into our business is such a bonus. It brings balance and gratitude for all
that we are receiving with Univera. It catches the attention of purpose
driven, caring people.

My Experience

Vitamin Angels’ contribution makes the perfect impact in their
world because they help with the developmental stage from concep-
tion to the first few years of life. Our focus was to distribute vitamins
to pregnant and lactating women and children under five years old.
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The first week of May in 2014, Chairman Bill Lee, Univera Associates from
Canada, Korea and the USA, and Serve First President Ralph Bietz, accompa-
nied Univera Serve First’s partner, Vitamin Angels, and their founder, How-
ard Schiffer, on a mission trip to the interior of the Dominican Republic. The
Team actively participated in this Serve First mission, as the lives of children
were positively impacted with the gift of essential vitamins. Let’s find out
what the Team’s experience was...
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As vitamins were placed on the tabletop covered with a colorful cloth,
the kids sat quite patiently for some time. I've never seen anything like
it. | hardly saw any squabbling, except when we opened the truck and
bestowed upon them our gifts from the U.S. The results of the moth-
ers and children who had been on the program for a while and those
who hadn’t were truly significant. The vitamins made a noticeable
impact on the health and well-being of these families. Mothers report-
ed that their appetites had increased since being on the vitamins and
there was less sickness. Everyone in the village seemed at peace while
the kids played together, running from one dwelling to the next. Every
adult seemed pleased to take care of any and all of the children visit-
ing their homes, whether they were their kids or not. | felt an intense
emotion of love emanating out of everyone’s glimmering eyes and
that presence makes one wonder who is the privileged; it suddenly
became clear to me. | witnessed first-hand the understanding that |
have always had: we are healthiest living in tribes, remaining connect-
ed as a community. When asked “what is your dream for the future,”
they replied by saying “that their children be healthy and receive edu-
cation, just like any other mother in the world would want.” The chil-
dren and their families didn’t need rescuing, only support which they
received so graciously. | am grateful to have witnessed the simple
necessities required by mankind and by contrast how far we have
come to complicate matters. Am | ready to give up all of my techno-
logical gadgets and the many comforts of my home? No, but | will
never forget what | have learned from visiting these villages and the
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differences | have seen in relation to our culture, especially with how
open and affectionate the children were with us. This experience will
help me remember from time to time what is important and what
isn’t. Thank you Vitamin Angels, Bill Lee and Ralph Bietz.
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Shelly Sorg | Floyds Knobs, IN.
d2| £ | 0|3 QIC|ofjLt F E20|= 52

What does Serve First mean to you?

Serve First means giving time, talents and treasures first. In Univera
it means being a Servant Leader for our team. Since Univera has pro-
vided our family with health, wealth and purpose we give part of our
tithe monthly to Serve First and the rest to our church. We pray money
truly blesses those in need and are thankful that money goes to chil-
dren without basic nutrients.

My Experience

At first, | was saddened by the sight of their poor living conditions.
They were living in small wood houses with a large group of people
per household. Their diet included rice and beans and occasionally
fruit and vegetables as a treat. They did not have items like bikes, balls
or electronics to preoccupy their time but what they did have was a
compassionate community. The older siblings helped with younger
siblings while parents worked. Everyone sat outside on streets selling
their goods and because they didn’t have money to buy PERSONAL
EFFECTS, they focused on their family! The young mothers had the
same ambitions and dreams as mothers from the US; to provide for
their families, go to college and get jobs as teachers, doctors, health
educators, etc. One young girl in particular by the name of Estephanie
touched my heart and | am currently working to help find a way to
make her dreams come true. She has an unbelievably strong desire to
go to college and eventually come to the United States of America. Es-
tephanie lost her mother to a drunk driver when she was younger and
her father left her as a baby. | was especially touched by Estephanie
because | sympathized with her loss; | lost both my parents at a young
age too due to a drunk driver and cancer. She also played volleyball
and wants to pursue a degree in Health Education and Wellness to
transform her community. | too played volleyball and have a Master’s
in Health Promotion. My experience on this mission to the Dominican
Republic was more than seeing life changing benefits of Vitamin An-
gels’ work.
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Katrina McGillivray | Family Physician | Columbus, IN
FIER|L} W= 0] | 7t FA|2| | 0= QIC|ofLt = SRHA

What does Serve First mean to you?

Like attracts like and at every Univera event, | am
humbled to be surrounded by so many people whose
main focus in life is to be a blessing to others. Serve
First is a tangible and communicable philanthropy that
| can share with every person | introduce Univera to.
Serve First offers a tangible connection to those people
far away that can be helped even when we are not

physically able to be there.

My Experience
| saw the difference that our smiles and compassion FrdEoleal sgoke. fumlEle] Al ol ERRIA M= Fo] 4te] 9 5=
made for the community as mothers opened upto us. o] Tke o]=8 B Ag 77} LAYk AE HAEE A7} SUuglkel)] 2708 nE
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Dominican Republic 2014:
The Healing Leaf Miracle Campaign
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Seon-ha Chi | Assistant Manager | Communication Team | Univera Korea

X8} | FLHEE AR O01M

The Dominican Republic is an island country in Central America. As
soon as we got off the airport at Santo Domingo, the Dominican Re-
public’s capital, we were able to see a vast ocean unfolding before our
eyes. A beautiful coastline ran throughout our ride from the airport to
downtown Santo Domingo.

Vitamin Angels deliver vitamins to people in cooperation with local
NGOs. By doing this, most of the donations are used to deliver vita-
mins to disadvantaged children worldwide. Because it does not have
branch offices in each country, no expenses are spent or lost on labor
cost or building rental fees. It collaborates with Batey Relief Alliance
(BRA) in the Dominican Republic. BRA is an NGO that helps create a
productive and self-sufficient environment for children and families

severely affected by poverty, disease and hunger in the United States,
the Caribbean and Latin America.

We, Univera Planners from Univera Korea and Univera Associates
from Canada and the USA started our mission with visiting BRA and
listening to their explanation on their activities in regions around Santo
Domingo. Because the main industry of Dominica is the tourism indus-
try based on the Caribbean Sea, those living in low-developed inland
regions experience much difficulty in finding a job. Most households
cannot even afford to pay the small fee required for availing of the
medical services of BRA. BRA, therefore, is working hard to provide
education on nutrition other than medical services because BRA is
aware of the importance of consuming essential nutrients at all times

(©mattdayka_vitaminangels

46 ECONET WAY

(©mattdayka_vitaminangels



(©mattdayka_vitaminangels

and avoiding the intake of food of poor nutritional quality to maintain
one’s health.

BRA is responsible for encouraging and educating locals to steadily
consume the vitamins and essential minerals we deliver as indispens-
able nutrients. The posters of Vitamin Angels were attached on the
BRA center wall. Apparently, the village residents visit to BRA once they
or their loved ones get sick.

After listening to their explanation, we headed toward Batey La
Jagua. There, we brought vitamins to pregnant women, mothers, and
children, and delivered gifts such as Polaroid cameras and balls. In
particular, the locals cheerfully welcomed and tried the instant photo
printing camera, probably because they could look at the printed
photos right after taking a picture. We then divided into groups and
held interviews. The person that our group first met was La Liber. She
was the mother of three: 2-year-old Nismael, 3-year-old Auarlin, and
6-year-old Maria. However, she was only 22 years old. She apparently
stopped going to school because there was no one to take care of her
children, and she had short money. On top of not being able to go
to school, she was also having difficulty in finding a job. She made it
clear, however, that given the chance, she would definitely continue
her studies in the future. She loves to learn new things. She, at first,
did not know the importance of nutrients or vitamins, but after her
first child came so close to death at one point and only survived after
consuming vitamins provided by Vitamin Angels, she realized the true
importance of vitamins. This is the reason behind her consistent con-
sumption of vitamins when she was pregnant with her second child.
Now, all her three children are healthy.

The second person we met was Jurie. She has five children of age
6, 7, 13, 15, and 18. Except for the youngest, they all go to school. She
has lived in the village for about 19 years. She as well as her husband
is currently unemployed, although she did work as a cleaner before.
Because it is difficult to find meat and fish, they mostly consume
vegetables and fruits. Nonetheless, the children are healthy, which is
a relief. Jurie’s worry is that it is not easy to educate her children into
professionals. She would like them to have a job that helps others like
a teacher or doctor; however, she is worried whether she can indeed
continue to give her children education. Even though they struggle to
make ends meet, they are happy going to a city and buying a gift for
the children once a year.

The third person we interviewed was Iviani, a mother of two children
of age 7 and 3. That day, it was the birthday of the 3-year-old child, and
we even sang Happy Birthday for the child. Iviani’s 7-year-old daughter
named Idalvi was not there because she had gone to school. Idalvi ap-
parently loves going to school even if she has to walk a long distance.
Her mother, lviani was a pleasant woman who loved conversing with her
neighbors. She has consumed vitamins from when she got pregnant,
and she avidly participates in trainings related to nutrition, health, and
public health. Thank to these trainings, she makes it a point to boil the
water and go to the hospital when any family member is seriously ill.

Throughout the interview, we felt rewarded helping children live a
happy life. It is all thanks to the help of Univera family because it is you
who have provided vitamins and smiles to children through distribut-
ing Univera products. Now, we have returned to Korea full of bright
energy, which we gained from the children we helped.
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Sun Rim Lee | 2013 Yunho Lee Award Recipient | Univera Korea
0|&8 | FLH2} dAOIFIAA=ZLE | 2013H O[AZ A F=AX}

The most rewarding things in running the distributor for Univera are
that I, my family, and people | meet at work in the distributor are all
becoming healthier and that | am doing my bit in making the world a
better place for everyone, while doing my work. | had the most valuable
experience to deliver vitamin for kids in the Dominican Republic in per-
son as the first recipient of the Yunho Lee Award. Before the visit, | could
not quite realize the importance of providing vitamin to cut down child
mortality in the underdeveloped region through “the Miracle of Healing
Leaf” campaign. Seeing the children who have recovered their health
thanks to the vitamin in person made me realize the value of my work.
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ECONETian the Truth Finder:
The History of Aloe Science
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By Taehyeong Jo Senior Advisor | ECONET Korea
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Health and illness

In the past, the concept of “Health” was recognized as the absence
of disease and also, not being weak in a clinicopathologic sense. In
other words, people did not really pay attention to “Health” until the
health problem actually occurred with serious nutritional-deficiency
diseases, related to poor health or insanitary condition. <Pic.1>

Today, the life expectancy has increased remarkably, thanks to the
development of medicine and better hygiene; therefore people now
expect long, prosperous lives from these civilization benefits. How-
ever, the change of new lifestyle resulted in unexpected challenges
such as hyper-nutrition and lack of exercise, which leads to the change
of disease types, endangering human life, from acute infectious dis-
eases to chronic lifestyle diseases. Also, the increase of life expectancy
induced more aging population in the advanced nations. As a resullt,
geriatric illnesses are rapidly rising, followed by efforts to overcome
these conditions.

Since chronic, geriatric diseases develop over a long period of time,
it is not easy to cure once they are developed. It requires considerable
period of time and cost. Therefore it is very important to maintain/
improve your health before you get sick. Living healthy doesn't mean
just living for a long time. If you suffer from painful diseases through-
out the last phase of your life, we cannot say that you are living a good
life. That is, “health” is not a quantitative concept, but qualitative; the
health is a main key to improve the quality of your life. <Pic.2>

Today, scientific progress, mental stability/meaningful life, and life-
style, all these have great influence on our health. Health is affected by
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both social factors (such as lifestyle, religion, economy, politics, edu-
cation, and science) and environmental factors. In a social-ecological
sense, health means “a sustainable and stable state both socially and
mentally.” Most of all, the healthy lifestyle and the scientific level have
critical impacts on good health.

It is well known that chronic, lifestyle diseases, where a number of
genetic factors are involved, can be prevented if people adopt healthy
habit or lifestyle early in their lives. In order to maintain and promote
health in a hectic, stressful life of today, it would be beneficial if some
functional substances/nutrients were taken together with adoption of
the healthy lifestyle.

The health care in the 21st century has been more and more empha-
sized. People try to maintain health through the healthy lifestyle, scien-
tific knowledge and health functional food. <Pic.3>

Medical Care — Health Care

The need for health functional food

Although our society today is rapidly aging due to the increased life
expectancy, maintaining healthy lifestyle has become a crucial task to
achieve as we are exposed to unhealthy habits such as heavy reliance
on alcohol or/and cigarette smoking for just instant pleasure, together
with environmental pollution. Diet, among those, is the most critical
part to contribute to a healthy lifestyle.

Right now the health functional food industry is being thrived in the
advanced countries. This area is focused on supplementing naturally-
derived substances, but avoiding processed food (additives used) and
the calories or taste desired diet.
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Vital function
M7 s

Growth A&

The range of
functional difficulty
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‘ Death
‘ At

Period of
functional difficulty -
iliness in healthy life

Period of

functional difficulty -
illness in normal life
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*Note: In life cycle (birth to death), the period of functional difficulty - iliness is shorter compared to that of normal life.
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<Pic.2. The change in vital function> (J2l2. MA|7 |5 43}

In the early 80s in the US, the concept of the “Alternative Complemen-
tary Medicine” has been an issue. In order to overcome the limitations of
the Western medicine, the traditional medicine and folk remedies have
been examined by scientific researches.

In an effort to find effective nutrients to deal with hyper-nutrition and
chronic lifestyle diseases, a research supported by the Japanese govern-
ment categorized food into three classes; 1) food (nutrition), 2) favorite
food (coffee, tea, etc.), and 3) food for enhancing body functions. The
word “health functional food” was derived from the third class, focused
on improving physiological function.

Health functional food made of natural products

The concept of alternative medicine, to maintain health before an ill-
ness takes place, requires a change of perspectives. Instead of treating
an illness with the most effective substance available, the recent trend
in the advanced countries is to study and promote the natural products
with verified medicinal value, safety guaranteed with long-term use.

The modern medical science is highly developed to the extent of
organ transplant, stem cells and gene therapy, but these are only for
serious illnesses solutions which most people cannot afford. In addition,
those cutting edge technologies have not fully proven to be safe in the
long term due to side effects. In this sense, natural substances are the
solutions for preventing illnesses at low cost.

We shall limit the activity of copying the old-folk medicines or tradi-
tional medicines. Instead, we should be more involved with verification
efforts of the unknown natural substances through the modern scientif-
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Healthy lifestyle

Sul2 MEsE

‘ Environmentally friendly
lifestyle stz ZE&2t

ic tools, in lined with developments of environment, lifestyle, and scien- oJgto] wike A7), Z7)A|E o] = AR X 2 271A] wojut
tific progress. Taking natural products always need to be accompanied 741 9lon) o]i= Arlo] Alzkek X 7ol o|2ES- uj s ALl B u)

=t L
with a healthy lifestyle for the best results. It would be too lazy, not to i = .
v ety v 8ol Wol Eo] B Abdo] Fslr] ST tieol 47t X|g T2 o}

7 1 2ol F4%0] AZEA b A%} Bk mEp Aplgo

[e]
A FAll AL siEshe AR RS A gl 2L sl

T o

mention that it won’t work, to overcome chronic, geriatric illness by just
trying to find a panacea or to maintain health by temporary treatment.

The use and quality of natural product Zoltk
. Aloe isda siinif:]cant natural dsubstance w(i;h hee:cling effects which has TR} AECJEA] AFES HAR 2A)Se] A AHES THst o]
een used in both western and eastern medicine for over 3,000 years. It _ _ - _ -
N e ooy ol e}, @3} Age] e wte] Wl uje} AAle] Hato 2 A
has been mentioned in numerous documents including major modern
ap==3 = 2o =] =z 0O =] [e] o) =) o =]
medicine texts, indicating its scientifically proven value. A AEste] WAE2 ol83he 2ol Tasith okee] A9l sl S Sl
In old times, people removed the yellow sap that presents in between A1 HAE-E- 0|43t Yob29] A7 |521E o] gnlE YA 52 5
the leaf skin and leaf gel. People either ate the gel or applied it directly &) A7FS 8x]- ZRsl= 2o] Zoslt) 247 HER|Ze BAS
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on the skin. However, aloe contains large percentage of water @pproxi- SBTFEA] o] AL AlSE A7 AT AR Thy .

mately 99.5%) and decay easily, so the gel had to be applied right after o] HhAE1 e ] 0.2 147} ool uholc

it was cut from the plant. When there was no advanced way to preserve = © = S T e e

aloe gel properly, people cut the leaf horizontally, hung it to extract the

yellow sap, air dried, and then, used the oxidized black substance for ~ Z91E 0|23} E&

constipation and antibiotics. The black substance was easy to preserve, ok = ok 3000l A AL o2 AlgH EAjoke] thialel H
)

=
it could be t rted fi its nati f Afri d the Middl - - _
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East to faraway places such as the Far East. It was even mentioned in
DAL 2k3 gl Afolc)

ancient medicinal documents as No-Hoe (iE&) in Chinese traditional =
medical botany book (Béncdo Gangmu) and Korean traditional medical A dzoll= F2 A2le] AT} AA Alold 9l F1n|e] FhalZal
encyclopedia (Donguibogam). < AlAsIL Gzol] AE-S WAL S e ARt T gEoll=

After the Central and South Americas were discoveredf by Columbus, =19 who] E-85171 9ol 995%7} S 1) 47| WA - Wslso] oe) A
aloe was transported and cultivated in Barbados Island of the Caribbean _ .
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Seas. Nowadays, aloe is commercially produced in large quantities in
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Namyang Aloe (dba Univera Korea) has initiated the Aloe scientific study

with two goals since 1992: 1) to study ingredients

and efficacy of aloe by discovering its function in order to develop new products

and to differentiate with other products and 2) to produce quality products with uniformity.

neighboring regions such as Texas, USA and Mexico. The yellow sap
and aloe gel are used in cosmetics and foods. However, the uniformity
and quality of aloe products have not been quite satisfied yet, and its
medicinal value has not been scientifically proven. People used it for cos-
metics to regenerate new skin, and ate it to treat gastric illnesses based
on experience. The scientific value of aloe was in fact first evaluated in
Korea, thanks to ECONETs first introduction.

Scientific discovery of aloe by ECONET
Differentiation of products

by verifying healing effects and ingredients
Improving quality by standardization

Aloe was not well known in Korea in the past. At first people did not
quite believe the healing effects of aloe, and soon, the scientific study
began with verification attempts, based on historical documents and
empirical evidence. Namyang Aloe (dba Univera Korea) has initiated the
Aloe scientific study with two goals since 1992: 1) to study ingredients
and efficacy of aloe by discovering its function in order to develop new
products and to differentiate with other products and 2) to produce
quality products with uniformity.

There were a number of existing studies back then, however most of
them failed to provide the objectives for product development. The sci-
entific limitation was due to separate studies of efficacy and ingredients.
The studies could not reveal the relation between the healing effects
and its specific active ingredients, where the ingredient is responsible
for certain effects. The condition of aloe samples (from different sea-
sons, growing areas, etc.) were not specified in those researches. But
one thing clear was that the most publication on the aloe-related studies
indicated the strong medicinal value of aloe. Typically researchers tend
to think that as long as the product’s efficacy is proved scientifically,
it can turned to be easily a commercial product. But, having medicinal
value is not good enough. It should have a superior advantage against
other alternative ingredients. Namyang Aloe began to study with a clear
goal in mind: “Making commercially viable product”. This aim was es-
sential and natural and it was a right and effective approach for a com-
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mercial company. This approach clearly distinguished us from other
existing researches and those who simply take folk remedies.

The importance of our aloe research is that we have proven the ef-
fective value of aloe through the modern science and we have made a
distinguished product. In the studies of natural product, it is preferable
to discover a material which has been used for a long time but whose
value is not scientifically proven, rather than to seek a new substance.
Although this was not intended in the first place, our discovery has been
well matched with the wise approach.

Since Aloe is a natural product, its age is also an issue like ginseng.
It was discovered that aloe plants aged more than five years have bet-
ter effects. The substance and ingredients of a natural product change
depending on the ciimate, soil, and season. Age is another factor that
influences its effectiveness. It is impossible to determine the quality of
natural product by its appearance, without knowing active components
and quantities. We can only say that the natural product is scientifically
proven when the quality is assured by the identification and quantifica-
tion of the active components.

In the case of aloe, the most abundant components are Polysaccha-
rides. Like other natural products, the contents of polysaccharide vary
according to its harvesting condition and environment. The law concern-
ing the health functional food in 2004 decrees that aloe powders should
contain more than 3% polysaccharides of total solid. In addition to that,
the law regulates the range of effective dose to help physiological func-
tion. Within the range of effective dose, the more active ingredient the
product contains, the better the results. Unlike other general nutrients,
a specific substance that does not reach to the effective dose does not
take effect; that is, if a product contains a substance less than the effec-
tive dose, it’s not effective at all as a functional food. Using a raw material
which contains larger contents of polysaccharides enables more efficient
production and quality management, because that reduces the bulk of
raw material during the manufacturing process. Also, it enables us to
raise the percentage of polysaccharides to the upper limit of the effective
dosage, consequently leading our product to be differentiated with other
competitors. We set our own standard for our raw material to contain
more than 16% of polysaccharides. As mentioned above, it is regulated
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by the law for commercial products to contain a given range of polysac-
charides to take effect. Within the legal range, our policy is to contain
as large amount of polysaccharides as possible in our products. That is
because we simply pursue sustainable value creation and competition.

As we are operating in aloe business, our goal is to raise the value
through the scientific and technical approaches rather than just expand-
ing the size of business. Because we are different from the US, China,
and India, who take advantages of vast land and plentiful natural re-
sources, it’s even more valuable for us to raise our product through the
scientific and technical research and development.

The scientific research and the efforts to improve the quality of aloe
product of Namyang Aloe and Univera shared throughout the history,
led to the medicinal value of aloe, the identification of active ingredi-
ent, and the manufacturing process technologies making the uniform
product with maximum value and guaranteed healing effects. The long
journey has paid off, and now we have opened the new chapter in his-
tory by verifying healing effects of aloe by modern science.

The development of production processes to raise quality of
aloe product

Traditionally solvents such as water or alcohol are used to extract ef-
fective ingredients to produce natural medicinal solution or formulation.
For example, in traditional Korean medicine, dried herbs are simmered
with water for a long time, or dissolved in alcohol to extract effective
marker components. By far the Korean traditional medicine has not
made much progress in this aspect. The difference between the natu-
ral medicine and the Korean traditional medicine is quite clear. Natural
medicine uses variety of method developed from the west to extract the
target active ingredient from the natural product other than just using
the traditional way of water or alcohol, used in the Korean traditional
medicine. The manufacturing technology has been developed through
the analysis of chemical and physical structures in the efforts of finding
more effective extraction method. Furthermore the organic synthesis
of the natural products became possible nowadays by determining the
substance structures.

The quality of natural medicinal formula is typically determined by its
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2nd generation
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concentration (%). Concentration means how much percentage of the
solid substance present in a certain product. Nonetheless, the concen-
tration of aloe is expressed 10:1 or 100:1. That is because aloe consists
mostly of water, and the active ingredient was not extracted and con-
centrated by the traditional method, but rather by removing water from
the gel. The concentration of 10:1 indicates that one gram was obtained
from ten grams of raw aloe. This type of concentration expression has
limitation as the substance contained in the final product cannot be
standardized. To be more specific, the solid substance contained in
the natural product varies according to soil, climate, and season, and
not all substances are the effective components. For example, ginseng
contains ginsenosides (ginseng-specific saponins), and the ginsenosides
contents vary depending on the seasonal and regional factors. Thus the
percentage of a certain target active component (certain ginsenosides
in this case) in ginseng total solids becomes an important measure of
quality. Determining the percentage of certain active component in a
natural product is a way of standardizing the quality of natural product,
grown in various environment and condition.

There are two traditional drying methods such as drying under the
shade and drying under the sun. The key factors of drying methods are
a proper temperature and good ventilation. To speed up the process is
sometimes involved with a hot-air drying. However, the heating method
slows down the process as it only dries out the surface first, so that the
use of higher temperature is inevitable to dry the inside of the product.
More advanced technologies are available nowadays. A high-frequency
heating method which penetrates through the inside of the product
takes only a few minutes for complete drying.

3rd generation
3AICH
2000~

MAP process

MAP 3

i Control molecular size
(maximize mid-sized

i polysaccharides ranging
i 50-200kda) to improve
i effects and differentiate
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5th generation
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Qmatrix
MAX-P Technology
i Combination of TTS, Unique technology
i MAP and RWD to promote of Univera which combines
product effectiveness MAX-P technology using
i and functionality 36 years of aloe farming
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Aloe liquid concentrate supplier

220 == SZTA

Knife | (to peel the dried aloe gel layer)
=g 2ol il 2
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Aloe concentrate 2z 0f| == N
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g Radiation Wave = A}t S g g

Urethane film

SeEEE

Water bath == :
high temperature 72

Storage tank

for dried aloe
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<Pic.5. The concept of RWD> (I2l5. RWD 72 =)

Before the freeze-drying method was available, the spray-drying
method, likewise the drying method of milk, was commonly used to dry
aloe. Keep in mind that the aloe does not contain much of solid materi-
als, but mainly water, a diluting agent called dextrin (@ kind of starch)
is added to enhance drying by crystallization. This is why there is aloe
powder product at the ratio of 100:1, instead of the existing liquid type
concentrate at 10:1 or 40:1. A problem with this aloe spray-drying is that
some manufacturers can take advantage of using more dextrin than
as labeled, accordingly obtaining low-quality products, and of course,
causing them to lose customer trust. This is why Namyang Aloe uses
the freeze-drying method that is not involved with any diluting agents,
and produces only high-quality aloe concentrates.

By using the freeze drying process, we were able to control any micro-
bial activities by keeping the water content as low as 5%, which is lower
than the legal standard of 7%. Including the moisture content, we have
closely set a specification that can control the quality of our aloe. As you
can imagine, all our aloe products’ quality has been controlled and this
is @ main reason that our aloe product is distinguished from other low
quality products.

A typical freeze-drying method utilizes extremely low temperature
(e.g. -407C) and decompress; after the temperature is lowered to -40C,
the pressure is rapidly dropped while increasing the temperate to about
-10°C. During the step the moisture is sublimated (change of ice form to
gas), leaving the material dry thoroughly, and then producing a uniform
concentrate without much change of physical property. This process,
however, takes long time and very costly, along with low yield.

To overcome these disadvantages, Aloecorp has implemented a new
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Factor Refractgr:;%\évmdow Freeze Drying | Spray Drying
Nutrient Retention High Moderate Low
Flavor Retention High Low Low
Color Retention High High Moderate

<Table 1. RWD compared to other drying method>
(E1. RWDSf CHe A= ate] H|w)

drying process, called Refractance Window Drying (RWD). The RWD meth-
od is a unique dehydration process relying on the conductivity of water
together with properties of infrared and the refractance of light. To simply
put, a urethane belt passes over a high-temperature water bath and a thin
layer of aloe liquid concentrate is placed on the belt. The infrared energy
transferred throughout the water by convection dries the aloe concentrate
very quickly (i.e., 1-2 minutes), while the belt passes over the hot water.
<Pic.5>

ECONET successfully cultivated aloe for the first time in Korea in April
1976. “Banwol, the First Farm” was established in 1981 and 200,000
heads of aloe were cultivated. It was the largest scale in the East. After
that, Univera expanded aloe farming to other areas, Hilltop Gardens as
wide as 719 acres in Texas, USA in 1988, and 1680 acres, Gonzalez and
Rayon farms in Mexico, followed by Hainan farm in China in 2008. Alo-
ecorp is rising as the world’s foremost aloe producer and supplier.

ECONET has been able to accumulate a depth of database on several
hundreds of aloe farming methods throughout 36 years of aloe cultiva-
tion experience. Based on this knowledge and experience, Univera final-
ly succeeded in producing aloe plant, containing the maximum quantity
of immune-boosting aloe polysaccharides without any problematic-
gene manipulation. This is the MAX-P technology, a result of 36 years of
farming-industrial knowhow.

If the MAX-P technology was possible thanks to innovation of farm-
ing, we can say that the innovation of manufacturing process created
the MAP (Medium-sized Aloe Polysaccharides) technology in which the
product has maximum quantity (i.e. more than 300 mg) of mid-sized
aloe polysaccharides, having the best immune boosting effects. <Pic.4>
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<Pic.6. Beta carotene preservation in RWD compared to Freeze-Drying>
(J2l6. RWDe}t S Z71% 2| Beta—carotene Preservation H|11)
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we have applied aloe to a variety of cell-based screening systems, using more than 40 cell strains.
Here we found that aloe also has effects on regenerating liver and kidney cells,
on top of the skin regeneration. This finding was the first time ever proved by Univera.

The history of aloe product development

Historically, aloe was mainly used to treat burns and wound healing.
It would have more value to find aloe function, not to only limit its use to
skin re-generation. Thus, we have applied aloe to a variety of cell-based
screening systems, using more than 40 cell strains. Here we found that
aloe also has effects on regenerating liver and kidney cells, on top of the
skin regeneration. This finding was the first time ever proved by Univera.

Aloe was also found with some regenerating effects on mucosal cells
in stomach. It is well known that we need to rest at least for three days
to recover from excessive drinking. That’s because the damaged muco-
sal cells by alcohol in the stomach need to be healed and regenerated
naturally with time. Aloe’s regenerating effects is more likely accelerat-
ing recovery of the stomach cells from damage. It is now proven that
drinking aloe helps the recovery of damaged stomach cells.

Professor Myung-Hee Chung conducted an ex-vivo experiment by
cultivating the skin cells in a test tube scale. The cultivated skin cells
were artificially damaged by razor cut, and then they were treated with
aloe. This experiment proved how fast the damaged skin cell could be
recovered by aloe treatment, compared to the one not treated. In anoth-
er animal experiment, aloe’s healing effect was also proved in treating
inflammatory stomach ulcer accompanied with erosive gastritis.

For many Koreans, alcoholic drinking is one of the most important
parts of lifestyles. We are determined to study further the healing effect
of liver from alcohol damage, although it’s going to be challenging to
prove the effect in the case of liver.

Chronic diseases develop by multiple causes, accordingly the resolu-
tion would be involved with more than one resolution. A single sub-
stance with only one resolution sounds simple to prove the efficacy, but
in real life, complex mixtures of substances are almost always required
to treat chronic diseases caused by multiple factors. As you may realize,
it is impossible to develop one substance as a panacea which can affect
the multiple problems. Among aloe components, Aloesin was selected
as a marker compound, because it is antioxidant and was proven to
cure the liver cells. Aloesin is the second-abundant substance in aloe.
While aloe leaf is composed of 10-13% of polysaccharides (increased up
to 16% these days), the content of Aloesin is only 0.1%. This kind of small
amount is only possible to deliver through a company who produces

60 ECONET WAY

A IS B MAX-P TS o|FUoh, Alzage] s 5
e 2ol HATHA| SollMz WY 3558 o] 7P ot St
gAe] gF-g- Z3tAIz] MAP(Medium-size Aloe Polysaccharides) -

e AEsisint (14

U0 M IHLAL

zd] F5-8 AALH O 2 HH ARG, 34 Sof| o] A2t 1
] A == 2 9ol slA] dal ofgA| obd 9l - 2184
03tk iAo TR AlEE Ve g, S AlxT
400 7Fx]ol] visl A@Ack 2ty 9 Attt ohuje} 1F A, A%
Azl B3} AL o] = F27F A5 S8 ek Aotk

9] ez G QUQITE & #5392 Hojof dirt=
A7} aliA] Azl o] B st 2 Aloltk dhi AlahA =lo
W Aol Al =& W7k ZIckelof gtk d=ell7} AlZE Ae
The e Wojhrhs o 240z 9] Hupfze] S S3e=
Zoltk ozl e & 9] HuEe] A9, dollE ol v Frh= ol

[e] a
E_"CXU—I

]E(CX-VIVO)Q@E.E JJ 2= T a
S
Ui 5te] et re] o} Prats ehzol 23]

= am IR
uiL SR EE FRARoR e Sk AENE Bl £7H4
S HEUA AEg o, 54 xgﬂ gk Aol 25 4

Al 22 o M%}wfolmviﬂom w8 gk of
716l B85 24 whsololArkn A2k TR 7o) A9 et
=50 oaaa%lu}

9] R EE ]
o} Begie] e @zm T
m @ 71 - o] Ry AR

© 2 ALg e ol Qeolalo] THEA

T



o=Fol| &%

I V)

massive amounts of aloe raw material like Univera. Univera, as the big-
gest supplier of aloe, was able to make a commercial product using
Aloesin, and complemented the function of aloe to enhance the efficacy
with Aloesin.

It was 1991 when Aloe X Gold was commercialized into the market,
and it was even before Univera took great efforts on intensive aloe re-
search. The healing effect of aloe for gastrointestinal organs was well
known back then, yet we added another substance, so-called oligosac-
charides. Oligosaccharides enhanced the gastric function by stabilizing
the beneficial bacteria, such as Lactobacillus in the stomach. Recently
Lactobacillus has become very popular. But this is not that simple as the
composition of Lactobacillus varies depending on person’s constitution
and diet. Even though we intake Lactobacillus, it may not be beneficial
at all if the influx of bacteria does not stay in the gastric organs. This
issue can be readily and indirectly resolved if some food is provided as
Lactobacillus feed. Oligosaccharides are the food favored by all kinds of
Lactobacillus, and thus they help normalizing and settling the bacterial
flora in the body. Univera once again, is the first company who utilized
the oligosaccharides in the health functional food industries.

Toxins filtered by liver in the body travels through kidney and are dis-
charged by urine. Therefore, any kidney damage can result in a critical
health problem. Univera turned its attention to kidney health to prevent
chronic, geriatric disease. Platinum-based complex was used as an anti-
tumor agent, but its toxicity attacked normal cells as well as cancer cells,
causing kidney cell damage. We have developed an Aloesin product for
kidney health through an experiment designed to reduce kidney dam-
age caused by platinum complex toxicity.

Even long before the law of the health functional food was instituted,
Univera was the first in the Korean industry to adopt those scientific
verification approaches, recognized by around the world. Univera has
been a leader of the scientific research and development in the health
functional food industry. Our scientific efforts do not end here, but con-
tinue to the manufacturing and distribution process. Our guaranteed
high quality, scientifically designed and proven products are controlled
by cGMP (current Good Manufacturing Practice). From all these achieve-
ments we can proudly say that Univera has left a significant mark in the
history of the health functional food industries.
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Sharing

ECONETian the Purpose Pursuer:
The Development of Dongfang Farmes,
Aloecorp China

By Byounggug Min VP | Aloecorp China

S| UHI YR | Y2FE S

It has been six years since we began developing Dongfang farms.
| see myself as a seasoned veteran in aloe farming, but the change of
weather still makes me joyful and sad in turn, so | believe that farming
doesn’t come to easy to me. During the six years, our employees from
Dongfang farms were able to make sound production of aloe, thanks
to the advice of senior Aloecorp members and the SOP (Standard
Operating Procedure) in which 30 years of aloe farming knowhow is
accumulated. Based on the SOP developed in the US and Mexico, we
improved it to meet the conditions of Aloecorp China, such as the cli-
mate and soil conditions of Hainan Island.

Without SOP, we should have gone through a lot more trials and er-
rors in the beginning. Also, without it we could not have coped with
the occasional disasters after the purchase of the farms, and also it
would have taken a lot longer to recover.

The point to be first considered in choosing the land is the condi-
tion of soil. To find out whether the soil is good for aloe cultivation, we
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should find out if the soil is well mixed with sand, clay and mud, and
which substance is in the soil. If the hardware such as the soil is proven
to be good, the next phase is to make sure software of the farm, e.g.
electricity, irrigation and human resources. After the initial analysis, we
purchased the Dongfang farms and started to develop them.

The first part of the development is plowing. We first plowed the
land deep, and after three months we plowed the land again while
applying good quality chicken manure. The reason why is to mix thor-
oughly the nutrition within the soil with the fertilizer from outside.

After the primary work, we made drainage channels during the land
flattening, and after that planted aloe. The space between aloe heads
in case of Aloecorp China is 1 m by 60 c¢m. It followed SOP based on
30 years of aloe farming knowhow. Our employees who had seen
only Chinese aloe farms in which the space between heads is a lot nar-
rower at 60 cm by 45 cm, wondered at first, but came to understand
our method a year or so later. Moreover, after experiencing the mecha-
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nized farming of Aloecorp China which is unlike small-sized Chinese
farms, they came to admit that Aloecorp’s method is the best way to
grow aloe. The planting method of Aloecorp helps aloe grow faster,
and also allows better ventilation of air in aloe roots, which makes aloe
roots healthier and stronger. The result is better activation of polysac-
charides.

After the development of our farms we also analyzed the soil every
year. Even though we are growing aloe according to SOP, we wanted to
know if there is any flaws in our methods, and if there is, how to tackle
the problem. In analyzing the soil, we checked PH, organic substance
and major nutrients in the soil, and we applied organic fertilizer and
quicklime to enhance the quality of soil.

Along with these efforts, we also tried to improve the quality of
products. Instead of using chemical fertilizer, we applied organic fer-
tilizer containing chicken or cow manure to grow high-quality aloe
leaves, which grow more slowly but have richer polysaccharides. By
doing this, we were able to raise the solid substance in the product,
increase yield and also lower the cost of production. Additionally, to
increase the polysaccharides in aloe, we extended the harvest cycle to
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six months. So consequentially it is possible through such efforts to

ensure a stable supply of MAX-P, which is a flagship product of Univera
Korea and made of aloe powder containing more than 16.0 % of poly-
saccharides.

After the dry season in winter, we are engaged in the war against
weeds, because the weeds which stopped growing in winter resume
growing in tremendous speed in spring. Of course, farming is a war
against weeds year-round. Even though some use herbicide when the
weeds start to sprout, we never use herbicide and do the weeding by
hand. Our efforts can make any major export destinations or our busi-
ness partners not to claim on our products

Shortly, the first phase (six years) of development of Dongfang
farms will be completed. To prepare for the second phase, we are
going to give the land a year of rest. To correct unbalanced nutrients
of the land and to increase fertility we plan to grow bean and barley.
After the year, we will check again the state of the soil, and plow the
land, to heighten the land’s fertility to its best.
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It was very cold; tem-

perature was felt like 1°C.
We started to build two palapas for farm-
ers and our farm, harvested 922 t. No rain
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By Alejandro Mena Farm Manager | Aloecorp Mexico
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We got to sell Lagoon Farm in Panuco, Vera-
cruz. It was sold because every year we had

flooding by a big river close to the farm, immediately we start-
ed to look for a new farm near to Gonzalez area. It was the
best month for harvesting leaf, 1,290 t were harvested. Also

we planted 300,000 new plants in Lake Farm.
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We continued planting, 166,000

new plants. Three palapas were
finished for farmers. Drought season started to
reduce gel in the leaf around 10% less gel than last
month. 1,196 t leaves were harvested. We also har-
vested 5 kg aloe blossom for USA market. ® g
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Drought season continued. No

rain last 4 months. Irrigation
started. Just 432 t leaves were harvested due to
drought. We were so worry because we supposed
to reduce supplying in-house leaf by the bad con-
dition. ® 747[7t X|IEE[QICE X[k 471247t H|7} LH2[X|
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Lack of water continued in the

farm for 5 months consecutive.
Root fungus was detected in the farm. We received
the first rainfall of the year. Just 204 t leaves har-
vested. This was the lowest harvesting month. We
saw a new farm candidate of 100 ha with organic
management, near to our Rayon farm. It was great
news in this month. © £ £% 40| b7i&w X5
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An agreement to purchase

the new farm of 100 ha near
to Rayon Farm was done. The farm had already
204,000 mother plants. Also we made a plant
inventory of the farm. It said we lost 520,000
mother plants in last semester, due root fungus.
We started to do actions to control this disease.

Annual organic audit was done with positive

resulted. Drought season looked to be over be-
cause some rains had been falling. ® 2|0|2 =&
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Rainy days continued, 4.8 inches

received. We named to new
farm “Green Farm” since it was organic. We har-
vested 381 t leaves. We made a planting plan in
Green Farm. © 7% |7t LHRCE Z220] 122mmE
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Preparing land in Green Farm

started, also planting 14 ha

(168 K new pups). We did not receive rain in last

month, and temperature was around 40°C. It

makes plant look stressed and poor in gel. 449 t

leaves were harvested. ® 12l s&°o| A&g FH|3
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The rainiest month. 21 inches

receive of rain. It affected all

farm labors. We started successfully, the project

“Fertilizer produce from aloe rind, cow manure

and earthworms.” 364 t leaves was harvested. The

goal of harvesting leaf could not get because we

had more than 50% raining days. ® H|7} 7}&F 0|
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This month rainfall continued.

8 inches rain received. We got
to reduce root fungus progress in the field. Soil
looked to have too much moisture. Planting Green
Farm continue stopped. 793 t leaves were har-
vested. ® Z<7t X&E0] 203mme| &S 7IEH
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Weather became better for

aloe plants. Just 3 inches rain-
fall. We started to plant 10 ha in Lake Farm with
120,000 new pups. 659 t leaves were harvested.
Last 90 days we received 60% of total rain in this
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Good weather for aloe plants.

We started to prepare land
in Green Farm for planting. We made a plants
inventory to know how affected root fungus in
the end of year. It was 11% of mother plants which
died because of this disease. Another 10 ha were
planted with 120,000 new plants. 467 t leaves
was harvested. We stopped one week process for
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By Dr. Ralph L. R. Bietz PhD-MBA,
COO (Global Chief Operating Officer) | Univera USA
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ECONETian the Star Bearer:
Univera Expands Globally

TeLIHIEES] MA AlE 2E

Univera’s Global Expansion has raised excitement throughout our ECONET Family. After years
of preparation, the dream of a global presence is being manifested across several continents
as Univera Expands Globally. This global expansion provides great hope for our future Univera
Dream; “Bringing the Best of Nature to Humankind”.
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Canada, is Univera’s first international market. Canada’s “new beginning” started with the Grand
Opening of the Vancouver, Canada HUB: Heart-of-Univera-Business Office. This is a beautiful
facility located in the downtown Vancouver, BC area. The occasion had “sold-out” for weeks. A
very special addition to the celebration of our Chairman Bill Lee’s “birthday”! Canada is a proud
country with strong leaders comprising the HUB Board. Univera has introduced new formulas
with Health Canada NPN (The Natural Product Number) registrations. These registration, of-
ficially recognize our products efficacy, and the contribution that they make to people’s lives.
NPN’s also acts as a competitive advantage for our Canadian Leaders to penetrate the market.
Canada’s positive energy and attitude act as a beacon for Univera’s Global Business.
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In June of 2014 Univera opened its doors to the Malaysian market. This is our first market in the
southern Asia, and will serve as a footprint to this region. The Malaysian headquarters in Kuala
Lumpur will serve as central office to many countries throughout this geographical basin. The
Malaysian market has a favorable climate for the MLM industry, albeit very competitive with
over 600 companies. We feature products such as Xtra, known in Malaysia as “Xtria”, Essentials
known “Essentia”, and the “W389” skin care line. Univera Malaysia is managed by Mr. Chi Song
Wong. Univera Malaysia in provides local commissions, customer care, and shipping services to
support their business.
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Singapore is a strategic expansion target for Univera Kuala Lumpur, Malaysia office. As one of
the world’s leading affluent economies, Singapore is a must for global expansion in this region.
The Singapore market we will feature Univera’s top products such as Xtra, Essentials, Aloe Se-
lect, RegeniCARE, the W389 skin care, and much more. Univera is in the process of forming our
legal entity. In addition, we will register many of our American and Canadian proprietary formu-
las as the Singapore market has a strong preference for North American products. Univera is
projecting and anticipating Singapore’s grand opening in 2015.
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Univera is strategically moving forward on creating a strong presence in Mexico. And, with the
strong Hispanic market growth in the USA, business in Mexico makes for a prefect strategic initia-
tive. Many Hispanics have families that reside in both countries. Univera is moving forward on a
strategy to service customers on both sides of the border, and gain strategic synergy with a strong
presence in both countries. Mexico is a country that has a history favoring aloe products, and natu-
ral products. It is only natural for Univera to expand to Mexico. And with the rich Mexico history
provided by Aloecorp and their plantations, we are already well represented and rooted to grow for
the future. Mexico’s population is 118,000,000+ and the economy ranks 11th globally. Our potential
growth is unlimited. Strengthening our Hispanic market in the North America also means a stra-
tegic focus on the states of Texas and California. Texas has the 14th largest economy in the world
and California bigger! Univera plans to open in Mexico for business in late 2015 or early 2016.
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Health &
Wellness

Health & Wellness 27 Salud y Bienestar

We strive for a healthy balance 732 A3t FAYPYTL Nos esforzamos por mantener un sano
of bodly, spirit, emotions, A7} o FH 2] AJZ ol R} B9tk equilibrio del cuerpo, espiritu, emociones,
work and family in ourselves, trabajo y familia, apoyamos la salud y el
and we support health bienestar de nuestras empresas y de la
and wellness of our companies humanidad.

and humankind.
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Health & Wellness

Best Family Friendly

Management Certification:

Naturetech,
Unigen,
Univera Korea

By Jungin Park HR Planning Team | Univera Korea
2 | SOl AL | QA &R | L H2

Three ECONET family companies in Korea are recognized for family
friendly management practices. As Naturetech gained the certification
in 2011 (renewed in 2014), followed by Unigen in 2013 and Univera in
2014, all three ECONET companies operating in Korea are recognized
as Best Family Friendly Management.

The family friendly management certification is granted by the Min-
istry of Gender Equality and Family to the company to promote family
friendly work environment in which employees can balance work and
family in their life.

Naturetech was given excellent marks for its family friendly practic-
es and management system as the company has supported welfare of
employees such as promoting in-office communication, self-develop-
ment, vacations, balance of work and personal life. Also, the company
was viewed as exemplary in corporate social responsibility activities
such as scholarships for employees’ children, community environment
cleanup activities, mentoring activities for the underprivileged in the
local community.

Unigen earned high marks in three basic elements of health man-

agement and life cycle-based support, childbirth support, and child-

care and education support for employees. Unigen is also noted as
family friendly management practices of leisure life support, marriage
encouragement and family event support, and CSR activities.

Univera is newly recognized as a family friendly management in
2014. Univera has a lounge named “Echinasea” which serves as breast-
feeding and resting area for women employees. New mothers can also
use the breast pump and breast milk storage bags in the lounge. Also,
Univera holds “Wellness green summer camp” for employees’ and UPs’
children, to provide exciting and meaningful experiences for school
holidays. Also there are family friendly policies such as medical check-
ups, scholarships for employees’ children, grants for family events
(wedding/funeral), and hobby clubs. Also, Univera is committed to CSR
activities such as Univera Serve First, Healing Leaf Miracle Campaign,
free noodles service for local residents, blood donation and etc.

ECONET’s acquisition of family friendly management certification is
a result of conducting the various programs and system of ECONET
for employee welfare and services to become “a community where all
can share purpose, dreams and happiness together.”
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Health & Wellness

Five-percent Waistline Reduction Project,

Univera Korea

By Kyung Bok Kim Assistant Manager | HR Planning Team | Univera Korea
= | ZZF OiEl | A =ZE | FLEt
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From June to October of 2014, Univera Korea participated in the
“Five-percent Waistline Reduction Project” with the goal of improv-
ing its staff’s health and promoting Wellness culture. The project,
which was supervised by SNU HQ Center and the Life Insurance Social
Contribution Committee, was a program to help the staff of three
companies in Seoul to practice a healthy lifestyle in order to prevent
Metabolic Syndrome.

In order to achieve a five-percent waistline reduction, a nutrition
education program and an exercise training program were simultane-
ously conducted. The nutrition education program helped individuals
develop healthy eating habits by improving their eating environment
such as the company canteen and its menu composition, as well as by
consulting. The program provided participants with a great opportu-
nity to realize the need for improving their eating habits, check their
nutritional state, and adjust the amount of their daily food intake.

The exercise training program was designed to help those who
were diagnosed with the syndrome improve their health through ex-
ercise. Aside from those diagnosed with the syndrome, many of the
healthy staff members also participated. The program was under the
guidance of experts from Department of Physical Education at Seoul
National University, and was conducted three times a week. The par-
ticipants intensively toned their muscles and conducted exercise to
music for 30 minutes with Kettle bell. The comprehensive exercises

76 ECONET WAY

were composed of both aerobic and anaerobic exercise. At first, most
participants were not fit enough and found it difficult to follow them.
By the third week, their fitness level had increased, and they were able
to follow them with ease. At the end of the program, the staff member
who made great improvements and reduced his/her waistline was se-
lected and awarded.

The greatest concerns of all participants were the following: abdom-
inal obesity, poor health condition, actually suffering from illnesses,
and not enjoying much effect despite personally having tried exer-
cising. However, after they started participating in this project, they
enjoyed better health conditions. They felt less tired and they could
follow the program’s intensive exercise. They consumed less snacks
and adjusted their diet, which were the greatest changes in their lives.

The evaluation of this programs showed that they were most satis-
fied with having the opportunity to learn proper exercise methods
under the guidance of professional trainers, as well as enjoyed exercis-
ing with others with a common goal, citing that it was a considerable
motivation in life. Furthermore, learning from and practicing what they
learned from the nutrition education program, as well as consulting
with the experts, actually helped them change physically. As such, this
project, conducted under the guidance of a professional organization
and with the participation of the company and its staff, was a success-
ful experience of practicing Wellness.
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Health & Wellness

The Wellness
Program,
ECONET West

It is the smallest changes that can make big differences. Beginning in 2012, ECONET began
its development and creation of the Wellness Program as a commitment to the health and
wellness of its employees. Throughout the program, employees are encouraged to partici-
pate in a wide variety of options that promote their physical, mental, emotional and spiritual
wellness. At the ECONET Center in Seattle, the Wellness Center provides an Exercise room,
Ping Pong and classroom area for individuals to engage and participate in a broad spec-
trum of activities.

By Jay Bulson HR Director | Univera USA
Z | HO0| & ARZ/ FLH2t o=

® The exercise room provides a 2000 square foot facility with equipment for individual workouts
under the guidance of the Wellness Program Administrator/Fitness Trainer. Employees can design
and build tailored exercises that allow individuals to be flexible in creating a balanced workout.

® The Wellness Program also provides classes and services to employees such as weekly Yoga
which provides a down-to-earth, safe environment to bring awareness, clarity and introspection
to participants.

® Zumba class meets once a week with an instructor to engage in enthusiastic dance fitness
with a variety of music and movements for flexibility and resilience.

® The ECONET Wellness program includes regular weekly activities and challenges to actively
encourage participation. A weekly email and quarterly wellness newsletter produced by our
Wellness Program Administrator promotes articles and suggestions that support healthy living.
® Challenges such as the Weight-loss and Fitness Challenge help to enhance the effectiveness
of the Wellness Center and its resources in the interest of leading an active lifestyle incorporat-
ing a routine exercise.

® Human Resources provides Brown bag lunches in which periodic seminars present a “Lunch

and Learn” event introducing new ideas and instruction for health and wellness topics. The
Wellness Program Administrator is capable of providing nutritional counseling and wellness
guidance that can help impact overall health.

Being flexible to enjoy success on the job and live a healthy balanced lifestyle is important to
appreciate the moments we are given. Empowerment through health and wellness is our goal
in bringing the best of nature to humankind. The next step forward uses balance and harmony
which through the ECONET Wellness program is a strong foundation for success.

Comments from employees submitted as part of the annual Shared Services Survey
12| Q| AZALE TAOf|A] 2B 2l RIS =7
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“I think the broad approach of our Wellness Program is good because
it covers people at all points in their journey towards better health. It
takes a mental shift before you see a change in behavior so emails
and newsletters may help to move people mentally towards a com-
mitment to wellness. While fitness challenges may give some others
the last little push they need to actually get started on their fitness
program.”
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“The focus on wellness culture and programs is supported by the
company’s action (vs. just saying the words). The weekly newsletter is
interesting, topical and useful. | haven’t done the fitness challenges,
but know those who have enjoyed them.”
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“Excellent Program! Tim and the other in-
structors do a great job... the best shape

I've been in a long time!
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The Elderly as our Parents,
All Children as our Own

BE 0j28 2BZ0|, 2E 0108 A4Z0]

HIZLU=E!IA ECONET Holdings SLIH2I-FA Univera-Rus

ME MSTORXIAMZ 78 of FHIMIE] 2:133-120 692715, Poceus, MpuMopcKui Kpai, XacaHCKWiA paiioH,
ECONET Center, c. Kawmbliwosoe, yn. HoBocenos, A.17.

78 Achasan-ro, Seongdong-gu, Seoul 133-120, Korea 17 Novoselov St. Kamyshovoe village, Khasan district,
Tel: +82-2-460-8865, Fax: +82-2-467-9988 Primorsky territory 692715, Russia
www.econetholdings.com Tel: +7-42331-30-977

Li|l0| A& Naturetech

25 Ade =M 2852 29-8 $:365-850
29-8 Yongjeong-gil, Chopyeong-myeon,
Jincheon-gun, Chungbuk, 365-853, Korea
Tel: +82-43-532-5144, Fax: +82-43-532-5328
www.naturetech.co.kr

SLIHI2} SH= Univera Korea A
Mg ME OFAHALR 78 of ZHIMIE $:133-120
ECONET Center,
78 Achasan-ro, Seongdong-gu, Seoul 133-120, Korea
Tel: +82-2-460-3100, Fax: +82-2-463-9162 ,
www.univera.com
7 O
* f
SLIH 5t= Unigen Korea -4
S M| SHT HAH 5= 450-86 <:330-863
450-86 Maebong-ro, Byeongcheon-myeon,
Cheonan-si, Chungnam 330-863, Korea |
Tel: +82-41-529-1510, Fax: +82-41-529-1599 J -
www.unigen.net . d
b 1] %
0|2 EUM F&B, Wellness Italian Restaurant L - ) P
Mg ME OFAtALR 78 of ZHIMIE $:133-120 ‘
ECONET Center, ’ r
78 Achasan-ro, Seongdong-gu, Seoul 133-120, Korea
Tel: +82-2-460-8875 (
www.eumfnb.com
(]

L2t 20| A[OF Univera Malaysia AZF S Aloecorp China

No 15, Jalan Puteri 7/13A, Bandar Puteri, OHAARA! /Wanning Office / ATHAE

47100 Puchong, Selangor D.E., Malaysia BEYBEEDRLEMN mEEEEN Bk 571529

Tel: +60-3-8069-9000, Fax: +60-3-8069-9033 Hainan Aloecorp, Jiaxin Village,

Www.newunivera.com/en-my Liji Town, Wanning, Hainan 571529, China

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
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Ol USA ECONET USA

3005 1< Ave. Seattle, Washington 98121, USA

Tel: +1-360-486-8300
www.econetholdings.com

FLIH O0|= Unigen Inc.

3005 1< Ave. Seattle, Washington 98121, USA
Tel: +1-360-486-8200

www.unigen.net

U2 F M| (MAH Aloecorp Mexico (Farm & Operations

Aloecorp de Mexico

Carretera Tampico-Mante km 89, Gonzalez, Tamaulipas 89700, Mexico

Tel: +52-836-273-2146, Fax: +52-836-273-2146

SFLIH[2} 0|= Univera USA

3005 1< Ave. Seattle, Washington 98121, USA
Tel: +1-360-486-7500

WWw.newunivera.com

2'=F 0|= Aloecorp USA (Headquarters)
3005 1< Ave. Seattle, Washington 98121, USA
Tel: +1-360-486-7400

www.aloecorp.com

SLIHI2E FHLICE Univera Canada
479 West 16™ Avenue, Vancouver, BC Canada

WWW.newunivera.com

EEJHE Hilltop Gardens

100 Lee Lane, Lyford, TX 78569, USA

Tel: +1-956-262-2176, Fax: +1-956-262-2487
www.hilltopgarden.com
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ECONET News
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0109

0109

0115

0117

0121

0122

0127

CCM (Consumer Centered Management) Certification for the 4 consecutive years
CCM(H|RF SAIAY) 43] 01 01F (2013 122 13 Q1EA £=044))
ECONET’s Aloe selected as the World-Class Product for the 11 consecutive years
FLHEt 20 MALZAE 115 215 MF

Go Diamond Meeting, Scottsdale, Arizona (9~11)

2014 Kick-off &AL (0]=F Ofi2|ZL}) (92~112)

Seminar for Distributor Presidents in 2014 (9~10)

=t CH2 [ EAFE Mo AR (924~102)

‘ECONET 2014’ Open Recruitment and Training (January 15~February 3)
‘ECONET 34 2014' =& Mt & ol2 ms(12 152~2¢ 32) EEEES

Renewal of organic certificate and Global GAP

SEDIE 57, R/l U 22 2 215 A

Certificate of HACCP (Hazard Analysis and Critical Control Points)

3 IERQIZT MO REE HACCP 015

Wellness Camp 2014 for Univera leaders

2014 RLIHEF 2|0 CHA |~ 24 (2224~2421)

Hilltop Gardens recognized by the State of Texas as the first commercial Aloe vera farm
and the site of the beginning of the modern aloe industry in the United States
“Texas Historical Markers” M%), 0| #[Z2| Z20f| AAH Al &S 2 QIF

Rabbi Gorelik’s inspection of facilities for the recertification of products for Kosher

24 91 B0
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20

21

24

24

27

Participated in Save the Children Campaign “Knitting a Hat for a Newborn Baby”
Hlo|E o Z=21 @RI 7| SAL 04

2014 Training for the Promoted Employees of ECONET (17~18)
20144 ECONET £2IAt 1€ (172~18Y)

Univera Wellness Party for the Best UPs (20~25)
FLHE*=RO] LA oHE| - stolH 23 (202~252)

Additional 203 acres of prime farm land purchased to bring the total acreage of the farm

to 720 acres in Lyford

S (203 0f0[74) 0He! FECHI Hilliop Gardens |

Hilltop Gardens awarded a Merit Award of the master plan design of the healing gardens by

Texas Chapter of American Society of Landscape Architects (ASLA))

OHECHR FE! CIxfOIA =4

Tree Dedication Ceremony for 2013 Yunho Lee Award Recipient (24~26)

20130 FL|H]2t 0]=3 O A - AFK} SIEI7HE0IA] 7 [E3AL (242~262)
Cold Academy 2014 (February 27-March 2)

ZE o7 tH(0| T (28 272U~38 29)

Recertification of our products manufactured in Aloecorp de Mexico and Probamex was approved by Halal.

Y2 ol AN (YRS Al 2 geielH) IEEEEE
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ECONET News

046 Annual Ping Pong Tournament Award Ceremony
o = s R

11 “Do Wellness” Campaign
‘Do Wellness” CH=EI E&

13 Month of ECONET Spirit - “Sharing” Cookies on Sale
o2l Falel & - "L 77| Eof Hixts|

= 17 Diamond Club 2014 (17~22)

FLH[2t 0=, ClojotRE 28 AL (172~222)

721 Month of ECONET Spirit - “Passion” Clean up
oLl Ble| & - U g

724, Month of ECONET Spirit - “Sharing” A blood donation volunteering activity
oL Fhle| & - "L HEEAL

75 Participated in 18th Food Ingredients China (25~27)
X 183] B 2| AIZERE ATt (262~272)

e External audit by Mr. Jose Lujan for recertification of Quality Management System

under the standard 1SO 9001:2008.
ISO 9001:2008 215 24l

> e “Do Wellness” - Univera Health Classes (March~May)
‘Do Wellness™ 21224zt 29 (321~52)
071 SPIRIT WEEK and Founder’s Day (1~4) - “Health & Wellness” Breakfast (1), “Trust “Lunch (2),
“Passion” Ice Cream Social (3), “Sharing” Founders Day Community Service (4)
AR T A (12~42))
> (04 Month of ECONET Spirit - Event to Celebrate ECONET’s 38th Anniversary
of| 2 Fale| =f - A 385 7 (e EEEE N
17 Aloe Select Product Launch
20| e A
271 UMS (Univera Master System) Lunching
UMS M= A3t IEREES
B e : e Release the L'initié cleansing products
e g iy T
2[L|Alof M40x Ot= 22T 3T E4A|
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0507

0507

0510

0513

0515

0519

0527

0602

0608

0612

0613

0617

0626

0628

“Sharing” Community Service

7180l & Liw AL — L[O|XNE =S &AL 2 374 14 A
Certificate of HALAL by IFANCA (Islamic Food and Nutrition Council of America)
IFANCA(O| &2 AlZHFsts]) 2] HALAL 915 &5

Mothers Day Event

‘ofo{Ll] &’ S}

The 3rd Photo Contest “Now and Then” by Young Board (13~20)

| 33| of FLU ALRIF “of ZHAIRke] 1M K| (13Y~202)

Installed the Retort sterilization

2= 2= WeA| A | 47| AL Nattiretech

Familiarization Tour of Univera Korea for Univera Malaysia & Members of Malaysia Media (19~20)
Lt Z[o[Alotet Z|o[A[o} OIC|o], Bt RLIHEFEHE (192~20Y)
Renewal of Certificate of export registration for food processing factory

TEMEMTY STIEM MRS

COFEPRIS, agency of Mexican government for food safety,

inspected Aloecorp for checking GMP and compliance with the regulation.

Certification for exporting Aloe vera products.

YK E 2| /5|(COFEPRIS)2| GMP X it =4 015 &AL St 2=0f Hi2t AlF HAIZ GMP 215 =5

YEF YR

Tom Zimmer was named President and CEO of Univera
£ A0 A Y

Overseas program for 2013 Seven Club (8~13)

20134 Seven Club afi2f Al4 - SC|E (82~132)

Overseas program for 2013 Billion Club (12~19)

20134 Billion Club 312 AlAf - R (@2, m2IA|, 20}) o4 (122~192)
Univera Malaysia Grand Opening - Univera Malaysia Office, Malaysia
FLIH22[0[AJoF ZH2

Bill Lee was honored by JTBC with “The Most Powerful CEQ in Korea”

0|2 STALE 5= ZH|E X0 CEO' THRUEHY £2 =4}
Participated in 16th Food Ingredients Asia-China (26~28)

H163] OFA|OFAIZHIZLS| (FIAC 2014) &7} (262~282)

Canada HUB (Heart-of-Univera Business) Grand Opening

FL{H[2EZHUC ] AFRA] TH4s

Organic certification inspection was in Mexico Aloecorp, Lyford Texas and Probamex
for the compliance with USA (NOP) Europe (EU) and Korea (KOC) standards.

BCS OKO(IZ, R, 329| §71s 215 o @iR)el 771 215 a2 2Ist A IEEEENE
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Event to Celebrate 12th Anniversary of the Founding

d2E 57 5 1279 W

2014 Univera Wellness Seminar (10~14)

2014 FL|H2t LA AojL - M5 (102~142)
Renewal of KOSHER Certificate

TM(KOSHER) &HoI1=

The 28th Univera Kids Camp in 2014 (July 29~Auust 1)

| 283| RLIHEI F2 BLIT A= (72 292~82 1Y)

Service and product evaluations to our customers.
The satisfaction score above the objective marked of 98% was obtained.
L2 FO| MH|A U A|Fof CHeE O nZHo| Tt AA| (THEE 98%)

Audit by Cosmetic Sales Company ‘AoZiMei’ (6~7)

TN AoZiMeiAt 2 (62U~72)

Annual Convention 2014 - Meydenbauer Convention Center Bellevue, WA (14~16)
SL 2t Of= UM AL (142~162)

W389 Skincare Launch

W389 £7171[0f A= 2142

Family Day Event: ‘A Happy Workplace with the Children’
O AEl &l RHAZHHAL KAt EAoHe SEEt 2UE] Al IIELEE]

ol =2

‘ECONET 2014’ Open Recruitment and Training (August 25~September 3)
'ECONET 241 2014 17| Mgt 3 912 1S (88 252~9% 29)

“Do Wellness” Campaign

‘Do Wellness” ti=01 2= IEEEES

Release the anti-aging cosmetic brand ‘A202’

Z2|0| tE|0jo]A! 2tAFE 2|LAlof A202 EA| IEEEES




0911 Renewal of ECOCERT Certificate
s MEASAM MFS

0911 Replacement of worn liguid making system (Tank)
e oA e A [T Naturetech!

0912 2014 Russia-Korea International Science Seminar for Natural Products (Ussurisk, Primorsky) held
by Wellness Institute of Univera Korea and Primorskys Scientific Research Institute of Agriculture
oh-2] MAUE 1St oL M|t (Ko 242(A~3)

F3[ FLHEL SloiFsgiateieir s R

0925 Overseas Program for Best Distributors (25~29)
S & 2{AloF SRRl 215~ (2562~292)

o “Do Wellness” - Univera Health Classes (September~October)

‘Do Wellness” 71224zt 29 (9€~102)
o

1017 Naturetech held an event for all staffs
HIOIX{E) 210} 2At

1022 Global Science Summit & Marketing (22~24)
229 s} 0pAE] Fafs|o| (222U~242)

1029 ECONET Opinion Survey (October 29~November 11
ECONET 442! 2]74 ZAFAA| (102 292~11€ 1Y)
10371 Halloween Festivities

stz2l otE| EEEEE

e HACCP of Aloecorp of Mexico was recertified by SGS in Mexico.
HACCP(Hazard Analysis and Critical Control Points) AM21&

2015 87



ECONET News

1105

1105

1120

1120

121

Achievers Invitational 2014-Westin Mission Hills Golf Resort & Spa, Palm Springs, CA(5~9)
O{ZA|0fl0|E =CH A} (52~9)

Univera Autumn Festival by young board

FLHE 7 I2SH

“Sharing - Tasty Kimchi, Tasty Sharing" Kimchi making event

Afate] 2izaAl

The inspection of ISO 9001 was conducted by the agent of SGS.

SGS2I1S0 9001 &At

Thanksgiving Lunch
FeaaE o

¥
e g
B g 1127 Promotion qualification test for 2015
o il | 20151 Of 2 STIAZAIE 44|
EER
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1203

1208

1209

1212

1213

1219

The audit of the PROFEPA (Procuraduria Federal de Proteccion al Ambiente)
B SHRIMNEE ME| A ZAL B

December

Univera Korea’s two brands selected as GD (Good Design)

- Believe (Food Brand), A202 (Cosmetic Brand)

2014 ZCIZ21(Good Design, GD), FLIH2E 278 2 &M% (W2l 'A202)
ECONET’s Aloe selected as the World-Class Product for the 12 consecutive years

20144 MIAILFAE QIBA =044 - RUHEI 20| MALFAE 124 o5 M IEELE
HALAL (AKIM) Audit and Renewal of Certificate

HALAL (JAKIM) Audit ZIg4 & &fio1=

Holiday party

EEE

Christmas party

Fz2|A0iA TlE| JEEEERE]

Certificate as Best Family Friendly Management

O7IERIIEEEV Y 25 IR
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0105

0106

0108

0113

0127

0128

0203

0210

021

0225

Publication of Wellness for Active Senior under the supervision of CAP (Creation of Aloe Pharmaceuticals)
"Wellness for Active Senior 220f HASHH, =AM &3l (CAP Z2EE Wg| 2H)
Seminar for Distributor Presidents in 2014 (6~7)

H= CH2|EALE Mo|LE (62~72)

Leadership Development Workshop, Arizona (8~10)

O{£=AJ0f|0| E 215= (824~102)

Seon-Gil Do, Director of Wellness R&D Center, was honored for his contributions to cosmetic industry
by Ministry of Health & Welfare (MW)

|~ AT EMZI AR BIRHE RyD 22 7[00 2 BX|E A FA

2015 Training for the Promoted Employees of ECONET (27~28)

201544 ECONET £ 2%t 2% (272~282)

Change of a corporate hame: Unigen Co., Ltd. — Univera-Rus Co., Ltd.

woln) wz: ‘SLE oA ‘SLHE-2A = IENIEEE

IASC products certification was done.

IASC A Z 215 244l
Korean Organic Certificate for Aloecorp Mexico and Aloecorp Inc.
83 R7lis 215 A 8IS W 012/RY F1s 215 B
Inspection to the Aloecorp Mexico facilities by the Rabbi Mashgiach from Kosher Supervision of America
24 91 el Flst Al
February
Univera Wellness Party for the Best UPs (3~7)
24 20| FLHEF LA TiE| - HIEY (3Y~7Y)
“Do Wellness” Campaign

“Do Wellness” th=21 £&

Consulting Seminar for Head of Distributor (11~12)

UBA CH2|H AME && 7ZAME MoJLE (171, 17D

Tree Dedication Ceremony for 2014 Yunho Lee Award Recipient (25~27)

20144 RL|H2t O[S A = AX} SIEIT HEO|IM 7| HRHAL (2524~27L)
Product certification by HALAL 2015 was done.

EE IR

The certificate of Good Manufacturing Practices for exportation was accomplished by COFEPRIS.
AL ZORR 2 F2|2135|(COFEPRIS)2| GMP 915 44! IEEEERE]
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0302 Univea-Rus office relocated from Vladivostok to Kraskino
‘FUHEI-FA AFRA OJF. “FHIZ 1 S& 2.

(EBICIEHAETUM F2AT |- ST R)

0303 Regan Miles was named President and CEO of Unigen
2|71 0f= RUIH AL F
(0312 Participated in Personal Care and Homecare Ingredients 2015 (12~14)
SHEHE 0| 2R TAIEl (PCH) &7t (12¢~142)
0315 St. Patrick’s Day Dash - Distribute Univera product samples to participants

4 1=2] ojo] sAtolA SLlHRt HE St IENEEE

e The inspection of ISO 9001:2008 was conducted by the agent of AJA.
AJA QI1E242]1S0 9001:2008 At IEEEERE

0407 Participated in 19th Food Ingredients China (1~3)
A 193] 3 IHAZ LS| (FIC) &7 (1Y~3Y)
0403 Month of ECONET Spirit - Event to Celebrate ECONET’s 39th Anniversary

o) Flo| 2 - &l 305 el IEERIER

0403 Founder’s Day Community Service Project

SREES TS WE PN IEWEE Y o201

90 ECONET WAY






ECONET WAY



