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Ladies! Eat Spinach!

Spinach is rich in beta-carotene, which prevents cancer; lutein, which protects against eye

disease; and glutathione, a powerful antioxidant for DNAs.

However, today’s focus will be on the lutein found in spinach.

Dr. Pratt, an ophthalmologist in California, says that lutein is a champion antioxidant for your
eyes. Moreover, lutein creates zeaxanthin, another antioxidant, in our bodies. It's like killing
two birds with one stone. Eating spinach is good for everybody, but it's even more important
for women, who absorb lutein less readily than men. Also, the glutathione found in spinach
prevents the oxidation of DNA within cells. What more do we need to tell you!

If you're not sure what to make for dinner tonight, how about a spinach dish?
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played a semi-final game at the 2002 World Cup games, was marketed as the Heavenly Ginseng Power
Program and became popular among many. The first-generation Heavenly Ginseng product, the
Heavenly Ginseng Power Program, contains the new ginseng substance Heavenly Ginseng as well as
traditional medicinal herbs, such as young antlers, Cnidium officinale, Polyporaceae, and licorice root.
They energize the body and promote health. The Heavenly Ginseng Power Program elicited an
overwhelming response from customers thanks to its exceptional efficacy and unique packaging.
However, it was difficult to popularize the product because of its relatively high price. Researchers at
Unigen have made new efforts to address this problem, increase sales and turn it into a product
representing Korea. As a result, the second-generation product “New Heavenly Ginseng” was
introduced in 2005.

New Heavenly Ginseng contains the new Heavenly Ginseng ingredient, which has improved and
expanded ginsenoside content, traditional red ginseng and cultivated mountain ginseng root, which was
recently developed and has attracted much interest. It also contains five types of berries, which are
natural antioxidants that have recently been experiencing explosive popularity. It has been newly
launched as a product that enhances the body’s production of energy and helps maintain health and
prevent aging through its powerful antioxidation action.

New Heavenly Ginseng has five times the ginsenoside content of the earlier product. Its dosage has also
increased from 20g to 30g to offer a greater abundance of ginseng’s active ingredients. It also contains
berries, which are natural antioxidants, to soften the bitter taste of ginseng and make it easy to take.
Adults and teenagers and children alike who usually avoid ginseng products because of their taste can
easily enjoy the benefits of this product. The product is packaged in pouches, which makes them more
portable and easy to take. Its price has also become more economical. Unigen researchers made various
efforts to lower the cost and were able to supply the new and improved product at a more affordable
price. In addition, New Heavenly Ginseng is a ginseng product developed and manufactured according
to strict criteria under the Health Supplement Food Act. It has been bestowed the prestigious label of “a
specialty product of Korea,” which cannot be used by other conventional ginseng products.

The Heavenly Ginseng development project, which began with the mission of restoring Korea's fame as
a leading producer of ginseng and its resource sovereignty, has begun to yield tangible results with the
launch of a high quality finished product. As a new standard for ginseng products, Heavenly Ginseng
will be a source of hope for people who want to achieve healthy living.

People around the world will be able to experience ginseng of heaven through Heavenly Ginseng, and
Korea will once again be respected as a leader in ginseng. We now have a ginseng of heaven - Heavenly
Ginseng.

Heavenly Ginseng, a product containing red ginseng ingredients
+ Quantity : 60 x 30g/packet

- Instructions : Take 1 packet twice a day

« Retail price : 360,000 won

+ Foe information, please call 080-460-5454

| <

=" Heavenly
Heavenly _Ginseng
_Ginsend
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Product Update /Q

inseng

Panax ginseng is native to the Korean Peninsula as well as East Asia and the northeaste
By botanical classification, it is a member of Araliaceae family. It is a perennial hg
mountainous forests. Its stems are about 30-80cm long and bear a whorl of three ¢

compound leaves. Its roots are used for medicinal purposes and are shaped in a faintly

The roots of Panax ginseng have been used as a folk remedy for at least 4,000
efficacy has been empirically proven. In 1999, the World Health Organization confj
“used as a prophylactic and restorative agent for enhancement of mental and p

cases of weakness, exhaustion, tiredness, and loss of concentration, and during 26

Main Ingredients
Ginseng saponins (about 30 types of ginsenosides), polyacetyleng flavg

compounds, vitamins, microelements and enzymes, among others.

Efficacy and Benefits
The name “Panax” is derived from Panacea, the Greek goddess able to “hedls
of its name, ginseng is not only enormously effective in preventing and ¢
also highly effective as an energizer in invigorating and revitalizing heal ;‘ ¢
effects even if taken continuously over an extended time. Based on res y

the pharmacological efficacy of ginseng is summarized below.

<> Bolstering Immune Function
Ginseng is reportedly effective in boosting immune function by controlling reactions caused by imfmune
stimulators such as interleukin-2, 4, 10, 12 and interferon-gamma, which are cytokines, and enhancing

the production of immunoglobulin.

<> Enhanced Stamina
Ginseng reportedly improves athletic stamina by protecting muscles from oxidative stress induced by

exercise and affecting the TCA cycle of mitochondria.
<> Anti-Diabetic Effect

Anti-diabetic function of Panax ginseng has been reported from several animal testing models as well as

clinical tests.

ECONET WAY

<> Anti-Allergic Effect
Among ginseng’s ingredients, ginsenoside Rhl possesses an antiallergic effect, strongly inhibiting the
release of histamines and suppressing PCA (passive cutaneous anaphylaxis) induced by antibodies

(IgE).

< Antineoplastic Effect

Ginseng ingredients inhibit the proliferation and growth of cancer cells and the spread of cancers to
other organs. They also reduce resistance to anti-cancer agents. A survey of correlations between
frequency of ginseng intake and probability of cancerous cell development showed that when ginseng is
taken continuously for an extended time, the probability of the development of malignancies becomes
significantly low. The study reported that ginseng has the effect of preventing non-organ specific

cancers.

<> Anti-Platelet Aggregation

Platelet aggregation in blood vessels impedes blood circulation, which aggravates various vascular
diseases including anteriosclerosis, myocardial infarction, angina pectoris, diabetes and hypertension.
Ginsenoside Rg3 and Rg5, which are produced in the process of metabolization and hydrolysis of
ginsenosides in the body, are known to be effective in inhibiting platelet aggregation. Therefore,
ginseng is expected to be effective in preventing and curing various vascular diseases, including stroke
and dementia.

< Effect on Cognitive Function

Ginsenoside-Rg2 and Rg3 induces the release of acetylcholine, a neurotransmitter, and stimulates brain
cells. In addition, they increase the concentration of dopamine and norepinephrine in the brain and
accelerate the synthesis of RNA and protein. In general, they enhance autonomic nerve activity by
increasing the supply of blood and oxygen. They promote parasympathetic nerve activity and help
suppress stress and fatigue.

<> Decrease in Alcohol Levels

Ginseng enhances the activity of alcohol dehydrogenase and aldehyde dehydrogenase and significantly
lowers blood alcohol concentration. It is known to assist in the metabolization and discharge of alcohol
and in the prevention of alcohol-induced liver damage.

<> Sexual Function
When blood vessels lose their elasticity, they cannot effectively supply blood to the body, which may
result in hypertension and anteriosclerosis and lead to the impairment of erections in males. Ginseng

helps treat impotence by boosting levels of nitric oxide, which is critical for erectile function. Ginseng
reportedly has vasodilation and vasorelaxation functions, which directly influence erection.

Vol.009 / August 05 2005 9
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Why Brand Now?

On April 5t next year, Namyang Aloe will
celebrate the 30t anniversary of its founding. We
stand at a critical time for wrapping up one
generation - the three preceding decades - and
preparing for the next thirty years. Therefore, we
we must clarify and redefine our corporate
philosophy, “Bringing the Best of Nature to
Mankind,” and renew our commitment to our

basic values and our vision for the future.

To prepare for the next three decades, we must
redefine the essence of our business and answer
the simple question: “Why do we exist?” By this,
we are developing Namyang Aloe’s branding
strategy in two ways: reshaping major brand
portfolios to sustain and strengthen our identity
and redefining our brand identity and, the image

of our company projects.

When we redefine “Why do we exist?” on the
basis of our company philosophy that has endured
from the company’s founding, it becomes
“deriving benefits from nature through science
for mankind” Here, “benefits” means ‘long-
lasting, healthy, and beautiful living offered to
mankind’.

During the past three decades, our value

or of Marketing Headquarters, Namyang Aloe, Korea

the beginning

ng Aloe’s Branding Strategy

statement for customers “benefits from nature

>

through science,” may have resulted in the
perception as “being a number one Korean-style
door-to-door sales company focusing on aloe
materials.” In the future, it should evolve to “a
number one global direct-selling company
focusing on natural plant materials, including
aloe.”

How to communicate the two-dimension
expansion of value - a material extension to
natural products and the transition from a regional
direct-selling company to a global direct-selling
company - is the essence of a branding strategy.

The core elements of a brand strategy largely
consists of redefining a brand portfolio strategy,
which means reestablishing the vertical and
horizontal brand system, and clearly defining the
identity of our brands.

Brand portfolio strategy - F-C Strategy

A brand portfolio strategy seeks to rebuild a
horizontal and vertical structure that is optimal in
enhancing the efficiency of resource allocation
for each brand.

The key strategic considerations include the
material extension to natural products in food and

cosmetic categories, and the transition from a

regional market to a global market. In considering
these aspects, we determined and redefined the
status and role of current brands and established
the coverage for each brand to effectively
distribute the current brand assets of Namyang
Aloe.

To briefly summarize the results, we opted for an
“F-C strategy,” which focuses on a family brand
while enabling the development of a corporate
brand in the mid - to long term. A family brand-
driven strategy means that Namyang Aloe, the
current corporate brand, continues to exist as a
family brand in aloe-based food supplement
products and the current individual cosmetic
brand’s positions and roles will be redefined
under the newly integrated family brand.

(Table 1, attached — 11page)

Corporate Brand Identity - “Nature,
Science and Benefits”

The corporate identity is a brand identity.

The corporate identity is the basis of every
business activity undertaken by a company.
Internally, it is respected as the corporate culture,
while externally it is expressed as the corporate
image. Therefore, defining identity is tremendously
important.

When the brand identity is well defined and well
managed, it conveys a positive corporate image to

consumers.

The identity of our new corporate brand is
derived from the philosophy and mission of our
company.

Earlier, we had defined our business as “deriving
benefits from nature through science and
delivering them to mankind, with ‘benefits’
meaning ‘long-lasting healthy and beautiful living
offered to mankind’.” Accordingly, the key
identity of our corporate brand has been defined
as “nature, science and benefits.”

The concept of “nature, science and benefits,” the
identity of the corporate brand we had defined, is

as follows.

The nature that we pursue is sustainable when
nature and human, and human and human to
exsist together in a beneficial way. The science
we possess can be obtained through a deep
understanding and study of nature.

The benefits we seek to deliver to mankind are
the “best benefits of nature.” It refers to true
“virtue and value” and not just something
pleasing to the eye and tongue alone or giving
fleeting enjoyment.

For every product we make, we pledge to
produce goods that uphold our philosophy and
identity.

Throughout the entire process from production
(based on raw materials we personally cultivated
through the vertical integration of ECONET) to
sales, we adhere to the principle of proving
products’ efficacy and safety through research
and developing and using sustainable materials
for the safety and harmony of nature and

mankind.

Henry David Thoreau, the famous author of
Walden, wrote the following in a letter to his
friend Blake, a theologian: “Nature is ready to
fulfill what it has promised to mankind. Nature is
beautiful not only to the eyes of a poet. Just as a
rainbow and a sunset are beautiful, how nature
feeds, clothes, and offers shelter and warmth to us
is also beautiful and inspiring.”

Envisioning “harmony between nature and
mankind,” our brand philosophy seeks to find
healthy and beautiful things in nature and deliver
their virtues to customers, which is a beautiful
deed. We, who strive to uphold this philosophy,
are also truly beautiful beings.

In order to enhance this beauty, we need to focus
on what we must prepare now, and this should be
realized as our vision for the next 30 years. This
is why we are standing on another threshold and
why we brand now.
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Namyang Aloe in My View

Inho Lee

Professor Emerita at Seoul National University and a former Korean Ambassador to Russia

4 Photo
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It was more than a century ago when Leo
Tolstoy, the Russian writer of world renown,
wrote that one of the prerequisites for human
happiness was treading the soil of the good earth.
I remember being greatly puzzled by this remark
as a young girl. Wasn't everybody doing it as a
matter of course? Now, half a century later, I see
better. For the constantly increasing mass of
urban dwellers, treading on soil is becoming a
privilege, no longer a right. More and more
people, in particular children, are driven to live in
a small space surrounded by concrete walls, often
immersed in a virtual space of their own. Tolstoy
was as great a visionary and prophet as a novelist.

We perhaps need not take Tolstoy’s word “soil”
in its literal sense. What he intended to point out
was how vital it was for human beings not to lose
touch and live in harmony with the earth or nature
if they were not to be dehumanized.

I first became aware of Namyang Aloe thanks to
Helen Chung, the mother of Bill Lee and a well-
known woman leader whom I had greatly
admired since my high school days. There are
many successful business enterprises connected to
the families of my friends but I, a humanist, rarely
take special interest. Namyang Aloe began to
attract my attention because of its unique business
philosophy.

Everyone in the world desires to live well and
every entrepreneur has the ambition to make a lot
of money. In fact, such desires and ambitions
have driven us to overcome poverty and build a
nation recognized by the world. Unfortunately,
however, we cannot help but admit that a
significant portion of what we label progress has
been accompanied by irrecoverable destruction
that makes nature and human life unsustainable.
There are signs everywhere that the economic
development we pursue in the interest of a better
life transforms people into mere tools of
production and consumption and destroys nature.
As a result, the future of the entire human
community is endangered, as many of us by now
recognize. Unfortunately, however, viable
alternatives courses of action are hard to come by.
I believe that Namyang Aloe, which was founded
in Korea when its economy was still weak and
unstable but has managed to grow to become a
multinational corporation, is an outstanding
example, which suggests that a worthy alternative
is possible. A corporate philosophy that is based
on profound love and respect for human beings
and nature, and a business plan and operation
style which embodies it, the vision and
competence to serve as a bridge between man and
nature, nature and technology, and Korea and the
world, and above all, the personal integrity and
brilliance of senior management - these, in my
mind, are the secrets behind the steady growth of
Namyang Aloe despite the many crises which
rocked the company and the countries in which it
operates. These qualities are also Namyang Aloe’
s key to solidifying its position as a global leader
and a promise for its unlimited growth in the
future.

I have yet to visit the many operation sites of the
Namyang Aloe scattered around the world.

However, I will never forget the experience of
visiting the Kraskino plantation last fall. A mass
of deserted land on the Russian border, where the
sad memories of Korean settlers who had been
forcibly removed to Central Asia by Stalin still
lingers, has been transformed into a prosperous
farm of medicinal herbs bringing hope to the local
Russian population as well as a great business
prospect for the corporation. As the precious
natural materials produced at the plantation are
turned into health-enhancing products through
Namyang Aloe’s unique technology and distributed
worldwide, the benefits will reach far beyond Korea
and Russia. I cannot think of a better example of a
win-win situation.

The success of Namyang Aloe, which is
recognized as the foremost runner in its field
across borders, is, in my mind, not only the pride
of Korea. It is also a hope and promise for a
brighter future for all of human kind. For that I
would like to congratulate and thank President
Bill Lee and all his co-workers in Korea and
abroad without whose dedication and corporate
solidarity the miracle of Namyang Aloe would

not have taken place.
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‘ All about our team! Go for it!

"Bringing the best of nature to mankind~

Namyang R&D Team - making tireless efforts to offer the best

Their efforts to “bring the best of nature to mankind™ go on.
Written by Jaehyun Lee, Assistant Manager, Namyang R&D Team

Bya vast window on the third floor of Namyang, there are messengers dressed in white lab coats
busy at work. They are the thirteen members of Namyang's R&D team who make ceaseless efforts

everyday to “bring the best of nature to mankind.”

The entire staff of Namyang, including its R&D team, is making efforts to become messengers
delivering a healthy life free of illness. The Namyang R&D team consists of two divisions: food and
cosmetics. The food R&D division focuses on developing, producing and managing major raw
materials of functional foods and high-quality, safe health supplements derived from various natural
plant extracts. The cosmetic R&D division, meanwhile, is responsible for developing and producing
cosmetic products that enhance people’s vitality by keeping them fresh and beautiful and that maintain
and promote healthy skin by brightening people’s appearances. As described, the Namyang R&D team
consists of talented members who play important roles and are indispensable in realizing Namyang's
aspirations to become an enduring leader in the world’s natural product market.

The focus of this month is the food R&D section, which has become busier than ever improving
products to align them with the Health Supplementary Food Act of 2004. The principal regulation
governing all foodstuffs is the Food Sanitation Act. It classifies foodstuffs into about twenty groups,
such as cookies and sweets, and sets standards and criteria. Businesses must produce and sell food
products according to these requirements. Products categorized as functional foods must also be
managed in accordance with the Food Sanitation Act. However, over time the public’ s interest in health
has escalated and there has been increasing demand for such products. As a result, food products that
claim to be functional food products have been sold carelessly and have caused great damage to
consumers. In order to promote the health of the public and protect consumers by assuring the safety of
food products by improving their quality and promoting sound distribution and sales, the government
has enacted a law on functional foods and established basic requirements for the production of these
products. Accordingly, as a leading producer of functional foods, Namyang has laid the foundation to
acquire GMP (Good Manufacturing Practice) certification and provide safe, quality food products to the
public.

As mentioned earlier, as an industry leader, Namyang has been manufacturing and supplying safe,

reliable and effective products in accordance with ISO and HFCCP, administered by the Korea Health

Supplement Association, long before laws on health supplements and functional foods were introduced,

and has contributed to promoting public health. Efforts to obtain GMP certification, which went into

high gear in 2003, finally bore fruit on June 7, 2005. We would like to thank the entire staff of Namyang
20 EconET wAY

for their efforts toward obtaining GMP certification over the past two years. We believe that all our
arduous exertion will be fully offset by the satisfaction and benefits enjoyed by all our customers who
consume quality health supplements and health food products produced in compliance with GMP. We
also want to convey that this is only the beginning, and we appreciate your continued interest and
support.

We are confident that we will continue to evolve in the ever-changing environment. Go, go! Let’s go!

Comments from Namyang messengers!

1. Team Leader Geywhan Ahn
Health foods and functional cosmetics are all within our reach.

Let's be a leader in new value-creation through creative destruction.
2. Assistant Manager Jinyoung Kim (soon-to-be dad)

Let's become the best by being the best OEM/ODM company providing the best quality. (Let's get
passionate about our work!)

3. Supervisor Hongseok Yoo

Always smile - it’s good for your health!

Positive thinking produces positive results.

4. Supervisor Yongwoon Park

Always strive hard and make efforts. Making efforts is the only way to survive.

Until the day we become the best---

5. Supervisor Jinhee Chae

Change your attitude to believe that “if I don’t do it, it won’t work for all of us; and if we don’t do it, it
won’ t work for me”!

6. Chandae Jeong

Negative thinking always brings bad consequences---. Think positively, always--- Go for it!

7. Assistant Manager Hanjong Pyo

Do you have a global palate? Then you are certainly at the center of ECONET.

We develop materials for global tastes and products. Dearest colleagues, I'm happy thanks to you.

8. Assistant Manager Jaehyun Lee

I'm in charge of quality control and GMP in the food section of the R&D team.

Let's work hard to comply with GMP and manufacture and manage safe, reliable, and effective health
supplement and functional food products.

9. Supervisor Chungheon Lee

Don’t be afraid of change!!!

10. Supervisor Jeongsook Oh

I oversee microorganism testing for all food products produced at Namyang.
Smiles bring luck. Let's all smile.

11. Supervisor Seonsuk Lee

I'm in charge of the analysis of foods and cosmetics.

I value “now.”

12. Dongmi Seo

I'm responsible for material development within the team.

Let’s stay healthy. Our bodily strength is our national strength.

13. Seungwhan Yoo

I'm a quality control technician for tablet and granular products for Oasis.

“The world is big and there are many things to do!”
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First encounter with Tampico

I wondered who would tend to the aloe plants in
this place where endless rows of furrows are all
lined up neatly. A sea of aloe plants resembling a
flower garden carefully grown by a lady of refined
taste formed low-lying plains. This was the first
impression of the Tampico plantation of a reporter
who flew nearly a whole day all the way from
Korea.

Aloecorp’s Tampico plantation

The Tampico plantation of Aloecorp, a foreign
subsidiary of Namyang Aloe, consists of the 1.2
million pyeong (about 970 acres) Lake Farm and
the 200,000 pyeong (about 160 acres) Mountain
Farm, which are about a 30 minute drive apart.
Together they form the single largest plantation not
only in North America, but also in the world.
American competitors located in Texas, about 500
kilometers north of here, keep a close eye on this
place.

Lake Farm also houses a factory with an entire
range of production lines for extracting high value-
added fine aloe powder from fresh aloe. The newly
expanded Mountain Farm is located beside a large
rock mountain, home to local Indians, along a
waterway. The scenery was spectacular at both
farms, which are extremely dependent on
Tampico’s climate. The optimal temperature for
growing aloe is 23-257C. As the saying that “half
of farming depends on the weather” goes, winter
droughts and summer hurricanes from the Gulf of
Mexico are the greatest challenges to aloe

cultivation.

There are about 230 staff members working at the

plantation: 120 farmers, 100 employees working at

a factory for extracting aloe gel and producing
powdered aloe, and about 10 office workers. They
are mostly Mexicans. Joseph Kim, Director of
Operations and the only Korean employee at the
plantation, said, “We assure a stable supply and
quality products by introducing ECONET, a
vertically integrated business model incorporating
all processes from raw material production to
R&D and sales.” He confidently added that
although it may appear strange to vertically
integrate a farm, a factory and an R&D center, it
generates the unique strength of a plant industry
that creates high added value. Aloe plants can be
harvested when they are two years old. The key to
collecting aloe extract is organic farming. The use
of chemical fertilizers or pesticides seriously
affects the purity of extracts. Pharmaceutical
companies and high-end cosmetic manufacturers,
as consumers of enriched aloe powder extracts,
place great value on the purity of ingredients from

natural products.

Extracting minute ingredients from natural
plants

“An opportunity comes accidentally and a failure
opens the door to new opportunities.” In the course
of extracting medicinal ingredients found in aloe
gel, a great many number of medicinal ingredients
were found unexpectedly. As we speak, studies are
underway to extract active ingredients from
thousands of other plants. The prescience of Bill
Lee, CEO of Namyang Aloe, is amazing. He had a
vision of building a stable raw material supply
system that adapts to the climate and environment
of the U.S., Mexico, China and Russia. It really

struck me that not only within a company but also
for a nation, a leader with drive and keen insight

can sustain not only employees, but all people.

Then, where do this power and energy come from?
It is a miracle that an aloe farm that began in
Ansan, Gyeonggi Province about thirty years ago
is leading a promising business in the field of new
plant materials as a major player in the natural
product industry, capturing nearly 50% of the
world’s aloe market today, in 2005.

While I was touring the plantation, Joseph Kim
continued to introduce me to the company,
Namyang Aloe. Of some 30,000 plant species
collected worldwide, about 4,000 species have
been catalogued in a database that holds
information about their medicinal effects. The
number of plants in the database continues to
grow. Namyang Aloe was able to outpace foreign
competitors that had more than a fifty-year head
start because it had succeeded in developing a
technique to scientifically analyze ingredients and
store active ingredients in their natural state.
Through this process, the company was able to
secure source technology for analyzing the
components of every plant. Unigen, the R&D wing
of the company, has research centers in
Byeongcheon, Korea, and in Seattle and Texas in
the U.S. Joseph Kim excitedly told me that R&D
Centers in Hainan, China and Kraskino, Russia
would commence operation within the year.

In addition to the Tampico plantation in Mexico,
the establishment of the Harlingen plantation
(800,000 pyeong or 650 acres) in Texas, the
Kraskino plantation (6.5 million pyeong or 5,250
acres) in Russia, and the Hainan Island plantation
(3 million pyeong or 2,450 acres) in China are
nearing completion. Joseph Kim was proud to say
that a global network of 10 million pyeong (about
8,100 acres) is becoming a reality.

Do or die - a ride in an old Cessna
Although I walked through the vast “sea of aloe”
and drove around the endless fields, there was no

’

way to take a picture of this massive land. This is
not a place where I can come everyday. How can I
best describe those people who are exploring the
land far away from home? This was a question I
had been brooding over ever since I left Seoul. Is
there a way to get a small plane? Could you please
find one for me?

During my 20-hour stay at the Tampico plantation,
flying over a sea of aloe in a small aircraft made
me most anxious. Near the plantation, there was a
small airstrip for small aircraft used as crop-
dusters. There, we were able to locate a run-down
Cessna, a light aircraft for two persons, which is
mainly used to train pilots. The 27-year-old pilot
Kenny Verlage, a large guy, kept speaking in fluent
English to this foreign reporter. He handed me a
pen and asked me to sign a waiver saying that I
would not hold any ones liable, even if the plane
were to crash. He grinned at me and told me I
didn’ t have to board the plane if I didn’ t want to.
After a brief pause, I told him I would go. Deep in
my heart, I felt that I had become partly a
Namyang man.

After taking off from the airstrip, I was presented
with a view of the wonderful plains of Tampico.
As the plane flew over Lake Farm, the farmers all
waved at me and the women from the administrative
staff came out of their office to see me high up in the
sky. The dream of Namyang Aloe, which realizes a
spirit of cultivation on a foreign land, is shared with
these Mexicans. Namyang Aloe creates jobs for
these farmers.

While looking down from the sky, the saying
“bringing happiness to mankind” came to my
mind. These were among the first words Joseph
Kim, who is sincere and always does his best, had
spoken to me. I quietly whispered the words
spontaneously. Even a single company can “bring
happiness to mankind.” It was very rewarding to
realize that aloe plants growing under glaring
sunlight are like ginseng plants to Koreans. I think
the sincerity and integrity of Joseph Kim, who
manages the workforce at the plantation, is a
valuable asset to Namyang Aloe.
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A Relay of Praises

CEQO, Unigen Russia

When he was at Unigen with me before he left for Russia, he had another big aspiration: music. He
Written by Heung Shin, Assistant Manager at Unigen Korea wanted to learn how to play the drums. He suggested forming a band and giving a concert. You still
have that dream, don’t you?

As you can see, Wonmo is even-tempered and inspirational as far as business is concerned, and I

believe he is also very popular among employees.

I can easily imagine Wonmo toiling in Russia to come one step closer to the ECONET dream. His skin
must be tanned working under the sun. Perhaps he has come to feel completely at home in Russia by

e is no need to mention his now.
Of humor to anyone who has Over the past six years since | came to know him, I have been greatly affected by his passion and
et him. confidence. Although I cannot see him often nowadays because we are far apart, I have no doubt that I

still have many things to learn from him.

I am sure that everybody would agree with me that Wonmo Ku deserves to be selected as this month’s
runner for the Relay of Praises. I am confident that he will continue to be a mentor and role model for
all of us, who must continue moving forward to realize ECONET’s vision and dream.

First of all, I would like to extend a heartfelt thank you to Jinwan Kim, who chose me as a runner for
the Relay of Praises in the last issue. It is also my greatest honor to praise the person I will be

introducing to you in this issue.

When I first met him, [ was a new employee who knew very little about anything and he was a senior
manager sitting with a huge map of Russia hanging behind him. I found it difficult to approach him
because he seemed stern at first. However, when he smiled gently and made a joke, he showed how

amiable he really is.

While working at the same office as me for several years, he showed an interest in my work although
our responsibilities were different. Whenever I needed a sounding board, he was there for me. He was
kind sometimes, but firm at others. By watching him, I learned how to draw a line between official and
personal affairs. There is no need to mention his sense of humor to anyone who has ever met him. You
can’t help but laugh at his antics aimed at narrowing the distance between himself and employees

(female employee in particular).
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A Relay of Praises

J.T. Whitworth

It's time to recognize and celebrate one man’s gift to his family at

Oasis Lifesciences™

Written by Martha M. Johnson, Director of Customer Services, Oasis / USA

J.T. Whitworth has been the heart and soul of Oasis
Lifesciences™ since 1999 and has achieved so
much more than business goals. J.T. has given us a
special spirit, a spirit of love and compassion that
lives in all of us each day and if we forget, he is
always there to remind us as we watch him walk
through the halls smiling and speaking to everyone
by name. How can we not follow his lead? The staff
of Oasis chose to celebrate J.T.'s accomplishments in
a personal way, by expressing what he means to each

of us individually.

J.T. is of man of excellence and integrity who
shares a special spirit who has created an
environment of care, trust and respect. He leads by
example and is a true blessing to us all. J.T. is my
mentor and part of my family.

In the midst of it all, J.T. seems to not forget what

really matters in life: the people around you and
making them feel good. That is what I like about

him.

J.T. really cares about people and it shows. I love
how he comes around and says good morning to
each person, it's a real morale booster! J.T. really
is “Just Terrific.”

J.T. is the greatest man I have ever worked with. He
is an inspiration to me and to the success of our

company.

I haven’t been here a long time so I don’t know
everything he has done for us but what I do know is
that he cares a lot for everyone. I love when he
comes around just to say hi and he remembers

everyone’s name.

I think J.T. is an awesome person to work for, he is
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very caring and always thinks about others.

He is an inspiration, always happy and smiling.

I was told and BELIEVE it to be true, J.T. stands
for “just terrific.” He is kind and funny. He also
has more energy than most people half his age.

J.T. Whitworth is the best corporate executive a
person could hope to work for. He is known to
have a following of managers who stay with him
from company to company and from state to state
for the privilege of his work ethic and fairness. J.T.
runs effective meetings where decisions get made
and everybody gets back to business. J.T.
surrounds himself with good people and delegates
responsibilities to them. Oasis LifeSciences™ is
fortunate to have him as the Chief Operating
Officer.

J.T. can take you out of a coma in a split
second:--- - asking if you want to run a 50-mile
trail. Oh, my--- please help me.

J.T. and I have a special relationship in that we’ ve
been working together for 18 years. I came to work
for him in Milwaukee at the AGCO Corporation
(the old Allis Chalmers Tractor Division) and it has
been a wonderful 1800 years (HA!). J.T. has
schooled me in many facets of my business life. He
has shown me over and over that it is not just good
enough to do a good job; you' ve got to do the best
you can do, use all of your resources, serve others,
and succeed. I have seen this man get on his knees
in his dress clothes to help someone complete a job,
assist someone reach for higher personal goals, and
take his own time to instruct others in a finer way
of family budgeting. I believe there is nothing this
man would not do to help others. He is truly an
inspiration. If you have not gotten to know him as
well as I do, please take the time to shake his hand,
and feel his warmth.

A man of honesty and integrity, a man you can

count on, a man whom you can be proud to be a

friend of, and to.

J. T. possesses a keen intelligence and diligence in
his work ethic tempered by a compassion for his
colleagues that is unusual in today’s harried
workplace. But what do I appreciate most about
J.T.? Ah, the sense of humor that is always
bubbling on the surface of a face that would much
rather smile than frown, and eyes that reflect joy in
the everyday sweetness of life. What a gift for us.

J.T. really makes this company the family
atmosphere, and I think it is so incredible how he
takes the time to greet us all every day and has a
smile for us whenever I see him. I love J.T.

I first met J.T. about a year or so ago when Oasis
first started their move to Lacey. My first
impression was his positive attitude and that he was
taller than I thought he’ d be.

Little did I know I' d end up working with him!

If something is difficult, J.T. can do it immediately.
The impossible takes him just a bit longer.

J.T. is the most amazing person I have met in my
life, he is like the energizer bunny, he keeps going
and going and going, every day he has a contagious
smile, he will say hello to you with an open heart,
always sincere. I am fortunate to know him.

During the five years that I ve worked with J.T., he
has always made a point to consistently show
kindness and appreciation for those who know him.
(or don’t know him, in which case they will very
soon, he’s just that kind of guy!)

Well, J.T., as you would say: “sure appreciate you.”

J.T.s warm personality and personal interest in
every employee is helping us integrate our

companies and create a positive culture.

J.T. is a reliable, get things done kind of man. He is

a rock you can always count on.

I love the fact that J.T. makes it possible to come to
work and feel appreciated. You don’t find many
places where you can go to work knowing that
someone that is in a high authority position has a
warm heart felt smile, welcoming you every
morning. The fact that he comes around and asks us
how we are doing is wonderful, it makes me want
to do my best always, to let him know that I
appreciate him as well. I know that no matter what
he is always there for us and that makes the best

boss a person can have.

J.T. is the sweetest man with the biggest heart who
cares about everything and everyone; his eyes
sparkle as if they were diamonds. He is also one of
the biggest kids I know.

As a new employee I look forward to J.T.s rounds
to greet us, he always has a smile and made me feel
very welcomed to the oasis team. Thank You J.T.!

J.T. is an excellent boss. He always comes around
the call center, greeting each one of us, with a smile
on his face. His enthusiasm is refreshing and his
respect for the job we do very appreciated. He
makes us feel like part of a family, instead of just a

company.

Whenever I need a concise, no-nonsense,
immediate answer about anything operations, J.T. is
the guy. It's nice working around someone with a
diligent perspective on task completion.

, , e all understand the important role that J.T. Whitworth has played in our lives. Now we want
J.T. to understand that who he is has made a difference and a major impact in our lives,

both professionally and personally.

I would have to say I was extremely impressed

when 1 first started working here (and still to this
day) that someone so high up the company would
take the time to come and say “Good Morning” to
everyone on the staff---and he had all of our names
memorized on my second day. He always makes
me feel so welcome and so comfortable. “Just
terrific” really does describe J.T. He's an awesome

man!

You know, I consider myself in good shape---
However, when I see J.T. - the man puts me to
shame. I hope that one day, I can keep up at the
pace that he has! From placing 1st in his age group
in our Capital City Marathon, to coming in every
day, ready to make a difference in people’s lives.
He certainly has a wealth of wisdom that he
dispenses to everyone, and we're a very fortunate
company with J.T. as one of our top decision
makers. Every day J.T. comes in, he welcomes
everyone to a new day. And helps make everyone
feel important. Thanks, J.T. --- for making Oasis
such a great company to be a part of'!

JT is the perfect blend of professionalism,
humanity, wit and intensity. He is truly an example
of Ageless Living for all of us who admire the man.
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Introducing the ECONET Corporate Culture

38 EcoNET way

Written by Reporter Jeongah Park, Customer Support Team, Namyang Aloe

inning companies in the Korea Management Association’s Korea Management Awards 2003 share five
things in common, one of which is that human resource development and corporate culture are stressed
as important elements for enhancing the corporate competitiveness of service industry players that have
many customer contact points.

Samsung Tesco’s excellence in its HR development system and its unique corporate culture that focuses
on internal and external customers was highly acclaimed. Hana Bank was also commended for its
excellence in employee training and education and welfare programs and its corporate culture
initiatives.

Needless to say, talented human resources are a core competency that is indispensable to companies.
Furthermore, there are many instances indicating that corporate culture, which is recognized as another
corporate resource, is a key variable in business management. These days, the focus of Samsung’s PR
activities throughout the world, including the U.S., is contribution to society. The company practices
localization in foreign countries by identifying specific areas of need where the company can contribute
and developing and practicing social contribution activities to satisfy these needs. As a result, the
company is appreciated in the country, and the appreciated corporate culture is in turn disseminated and
corporate value is gradually increased.

The role of corporate culture is important not only in so-called “prosperous” companies. As we have
seen from our prior experience, Namyang Aloe is perhaps where it is today because employees gave up
their vacations or sacrificed their personal wishes, and instead worked harder to accomplish their tasks
when faced with a challenging business environment. Moreover, in Korea, one often comes across
stories about companies that successfully turned around thanks to the concerted efforts of its
management and employees.

Isn’t this also a corporate culture?

At Namyang Aloe, we try to grow further, advance and insert a spontaneously created corporate culture
into a comprehensive corporate culture that incorporates the values and beliefs of organizational
members, their ideologies and practices, their norms and traditions, and their knowledge and technology
in consideration of the current and future business environment and change.

As implied by its meaning, culture cannot be created and disseminated in a short period of time. It
requires various kinds of effort.

Namyang Aloe’s first effort began as we set a direction for developing a corporate culture consistent
with our corporate philosophy. Under the guiding principles of global standards, long-term
sustainability, consistency, long-term proactiveness (supporting institutionalization), and business
efficiency, it has covered the three major areas of corporate culture: visual identity, intellectual identity
and behavioral identity.

We can witness some of the results in the CI as well as in products, displays, volunteering activities,

health planner support activities, and scholarships for the children of health planners.
We are shaping an image of Namyang Aloe people that is well suited to our vision of becoming the

world’ s enduring number one company in the natural product market.

Defining corporate culture is not necessarily for the sake of the company alone. In order to be a
desirable corporate culture, it needs to contribute to the company and its people as well as to the society
to which the company belongs.

When a company fulfills its social responsibilities, its corporate image will improve. Its organization
will solidify and communicate effectively, which will enable flexible and efficient operation. Its
organizational atmosphere and work environment will improve and sales will increase. Individuals will
share in the profits of improved sales and enjoy self-development and satisfaction. The Corporate
culture should promote a positive cycle leading to a pleasant workplace.

Every morning, greet your colleagues with “good morning” and a smile.

Have confidence in the colleagues you work with.

Offer supportive remarks.

Praise the merits of others. (Happy Cool & Jjang - select and recommend every month!)
Share information and ideas with others and be open to developing and realizing them.
Enjoy your meal and have an enjoyable lunchtime (Happy lunch - casual and relaxed atmosphere!)
Participate freely in a variety of activities.

Make suggestions and autonomously improve business processes

Donated a portion of our salaries to children suffering from incurable diseases.
Volunteered once a month in the love-sharing activities at Yonsei Severance Hospital.
Donated blood to a life planner’ s child who is suffering from aplastic anemia.

Alrloas
At Namyang Aloe agencies, we commit ourselves to the image of Namyang Aloe
people with the following slogan.

We deliver love.

We protect health.

We promote beauty.

We promote happiness.

We are one big Namyang Aloe family sharing dreams and love.
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Independence Day celebrates the birthday of the United States of America.

Founded July 4th 1776, with the signing of the Declaration of Independence,

America is celebrating it’s 229t birthday this year. (2005) The 4th of July is a time
for the colors red, white and blue. A time for picnics, parades and marching bands.

A time for beaches, BBQs and fireworks. However, for each individual, the ways to ce
as the United States itself. Let’s take a peek at how Lacey employees will celebrate thei.

Written by Reporter Sean Lee, Univera / USA
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I am spending my 4t of July holiday like I spend every 4th of July - with my family. This year we will
stay at home in Florida, but as long as we are together, that is a blessing. - Tom Hoolihan

I will celebrate July 4th by praying for peace in Iraq. - Stephen Cherniske

I'll probably get on my motorcycle and take a cruise to the beach or the rain forest. I moved to Lacey,
WA, last year and still have a lot of discovering to do. So far this has been a beautiful state to explore
with its mountains, forests and ShOIES. i Rob Ka|n|tsky

I am going to my in-laws for a bar-b-que and to go to a festival in Molalla, Oregon. ... Kristen Neils

This year for the 4th of July I am going to go and visit my dad and go to a friend’s house for a barbeque.
...................................................................................................................................................................................... Tara Adams

I have a “Whitworth” family reunion that will be held in Milwaukee, Wisconsin. I will have 24
grandchildren there and five children with their spouses to celebrate the event. We meet every two
years for a week and have a wonderful celebration. We will boat on the lake, water ski, golf, spend time
at the beach, ShOp, eat and enjoy each other, UG, rrovererrrrerm e JT WhItWOI’th

I will be camping over the 4th of July with friends and family. We’'ll have a BBQ and watch the
fireworks along the riverside. Ilook forward to it @Very year. s Sarah A. Wall

Well, we don’t Celebrate the 4th of July. But our family has always made it a point to get together and
spend time with one another. The past few years, my father and I have taken fishing trips for that
weekend. This 4th of July weekend, we'll be fishing the Sol Duc River and Hoh River on the Olympic
Peninsula for Chinook (King) Salmon, or Coho (Silver) Salmon. We always look forward to going and
hitting our ‘secret SpOtS’ ettt Bryson Thomas

What a nice thing to do. I will be sleeping in my barn with my horse because he is always so frightened
by the fireworks. Don’ t print this, but it’ s true. I hate fireworks because they scare all my animals.
.............................................................................................................................................................................. Martha Johnson

“We have a family barbecue that lasts all day. My husband grills hot dogs, hamburgers and ribs, and
family and friends bring salads, chips and desserts. We play games and watch movies all day and at

night watch the fireworks from Day Island. We have a neighborhood fireworks display afterwards and
toast S* Mores (a kind of graham cracker sandwich with chocolate and marshmallows all melted
together - yum!). Everyone has fun, except the dog. She hates the sound of fireworks!”

............................................................................................................................................................................... Kathy Markham

Every year on the 4th of July, since before I was born, my whole family meets at my great Aunt’ s cabin
on Lake Retreat to barbeque and socialize, swim, boat and fish, and play games like croquet out on the
lawn. More recently we have established the annual Independence Day Boat Parade on the lake, where
up to 20 dressed up boats tied together in a large train throw candy and bags of popcorn to the residents
and guests around the lake, while blaring John Phillip Souza’ s “Stars and Stripes Forever.” This annual
boat parade has been ongoing for 15 years! That’ s relatively recent for family tradition!

.................................................................................................................................................................................... JC EarIyWIne

Sleeping”lol .............................................................................................................................................. Angela Danmeyer

Probably a bar-b-q. Then off to the waterfront to watch the cities’ fireworks show with friends and
family and then coming home and lighting fireworks of ours. - Heather McMullen

My day will be spent with family, “Celebrating our Freedom, Life, and love of Family and Country”.
“Quality Time Together” ................................................................................................................................... John Rhees

Preparing to move our mattress store to a much bigger location. s Carolyn

I am spending this 4t of July with my mom who is from Idaho. We are going shopping for my wedding
that IS on July 15th! ........................................................................................................................................ Tamara Hawke

Kayaking, watching air shows, boat shows and fireworks and having BBQ with family and friends.
...................................................................................................................................................................................... WenWen M a

I'll be spending the day with friends on the water and plan to be front and center to watch the fireworks!
......................................................................................................................................................................................... Ju“e Darby

Not yet sure. Most likely a public fire works display. « e Nickie Storms

I will have just returned from a vacation in England, the place where I was born and where our heritage
is rooted. My children will see where I grew up and where I played and where I went to school.

I am in hopes that, during this vacation, my children will come to a greater realization of how great it is
to be an American and how much we have to be grateful for.

They will gain a greater appreciation for their heritage as a family but equally important is that they will
see much of the national infrastructure and tradition in England, which created the original foundation
for the US constitution and its legal and political system. I believe, on the 4t itself, Shelby and I will be
resting from the hectic pace of the VACALION. oo Derek Hall
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Remember The Alamo!!

When you stand at the site, you may still sense their cries for freedom.

Written by Joseph Kim, Director of Operations , Alcorp / USA

The moment you set foot in Texas, you get a sense of the strong pride of Texans. It may be because it is the
largest state in the U.S. after Alaska and it has a proud history as an independent nation, the Republic of
Texas, from 1836 through 1844. One major historical site that we cannot overlook in the history of Texas
is the Alamo. Territorial expansion by Americans who began to cross the Mississippi River and move
westward in the 1820s was in full swing when they set foot in Texas. At that time, Texas was a territory of
Mexico, which had gained independence from Spain. In 1823, Stephen F. Austin obtained the permission
of the Mexican government to explore the land, after which the number of Americans migrating to the area
rose sharply. They eventually declared independence in 1836. In order to suppress American rebellions,
Mexico sent roughly seven thousand soldiers to attack the Alamo, which was defended by about 200
migrants, including militia and volunteers. The wall of the Alamo shown in the picture was originally a
part of a mission built for missionaries in 1724. Since then, however, as an important locale for
transportation and military purposes, it has been used as a strategic military post by Spanish and Mexican
troops. Despite being outnumbered, the defenders held out for 13 days, but the Alamo was finally captured
by Mexico on March 6, 1836. Legend has it that Colonel Travis, aged 26, drew a line on the ground and
asked any man willing to stay and fight to step over - all except one did. The Alamo’s garrison included
Jim Bowie, renowned knife fighter, and David Crockett, famed frontiersman and former Tennessee
congressman. When you stand at the site, you may still sense their cries for freedom. After the battle,
Texas troops, led by General Sam Houston, resolutely resisted the Mexican soldiers and finally established
the Republic of Texas, with its border drawn by the Rio Grande. Without doubt the battle at the Alamo is
the most important event in the history of Texas.

An information brochure published by the Alamo writes,

“While the facts surrounding the siege of the Alamo continued to be debated, there is no doubt about what
the battle has come to symbolize. People worldwide continue to remember the Alamo as a place where
men made the ultimate sacrifice for freedom. For this reason the Alamo remains hallowed ground and the

Shrine of Texas Liberty.”
Inside the Alamo

dplm A Ls Y

It wouldn’t be an exaggeration to say that those who cannot feel the spirit of
the Alamo are not qualified to be Texans. In order to help you gain an
understanding, I'd like to suggest two films: the 1960 film The Alamo,
directed by and starring John Wayne, and the 2004 version of The Alamo
starring Billy Bob Thornton. If you're nostalgic about Westerns, you’ 11 want
the one by John Wayne; if you're looking for sophisticated cinematography,
you should opt for the more recent of the two.

An exhibit showing the history of the area

D N Quiz: In this article, how many major cities in Texas are mentioned?
AlCH &2 TS
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d the World

Written by Soonmi Choi, Assistant Manager, Management Support Team, Namyang

Both the heat wave and the rainy season have set
in. On June 24, we finally embarked on our
journey to Geumgang Mountain after one year of
preparations.

To be honest, I was deeply concerned that the date
we had chosen might be too hot for mountain
climbing. Contrary to my concerns, the members
of the Namyang Alpine Club were extremely
excited about the prospect of a train trip, which
they haven't experienced for a while, and a trip to
the mountain.

Despite their weariness from a long day’s work,
14 club members boarded a train at 10:20 in the
evening of June 24 (Friday).

We were all elated at the thought of climbing
Geumgang Mountain. We had been looking
forward to it for the past year.

Setting foot in North Korea - a land that is so
close but also very distant - was something we
had imagined only in our dreams.

Indeed, there were some unnecessary fears, such
as what might happen if were never able to return
home. These were all silly and groundless
anxieties.

I-guéss all of us hadn’t had a chance to ride a train
in‘awery long time.

Overjoyed by the trip, we stayed up all night
chatting, giggiing and feasting on hardboiled eggs

- rand Sprite, which are some of the delights of a
i train ride. Beforelong; we approached our
- destination, Geumgang Mountain.

Thel-fol__lq\xfiﬁg ;mo‘i:ni_r';g after th_e sun came up, we
sseéd through hrt:l'i.._,K(I),'fcanf’f”gustoms_ and took
Nofl ﬁoréé‘p soil. Al of us
afé. it 8 B

T A R R
in In dés'ér_ted

'ranég:es"foriginéting-ffom the Tacback ‘Mountains

fields, a few scattered houses, withered plants and
scrawny animals were spotted. North Korea was
suffering from a drought, and consequently the
water in the valleys of Geumgang Mountain was
shallow.

We were told that Geumgang Mountain has ten
beauties. We left for Geumgang Mountain
thinking about these.

Ten beauties of Geumgang Mountain

1. The beauty of a gigantic and stunning mountain

2. The beauty of valleys adorned with grass,
trees, and rocks

3. The beauty of a calm and serene lake

4. The beauty of the East Sea reflecting the
landscape of Geumgang Mountain

5. The beauty of a spectacle towering over the
east, west, south and north

6. The beauty of inspiration from mystery,
wonder, fascination and excitement

7. The beauty of forests with dense trees and rare
vegetation

8. The beauty of sculptures demonstrating our
ancestor’s skills and talents

9. The beauty of a collection of all the colors in
the world

10. The beauty of the harmony between wind,

clouds and fog at Geumgang Mountain

Those who have not been to Geumgang Mountain
cannot understand the joy you feel when you set
foot there for the first time.

‘Let’'s go to Geumgang Mountain,; a:mountain of

12,000 peaks. The more youisee, 'the more
' - beautiful it becomes’ We climbed Geumgang

fferent fiom South Korea. | Mountain humming a chicerful song. Mountain,

stretch out to the east and west. Nearly 12,000
peaks rise out of the ranges. Rock pillars and
platforms, cliffs of various shapes, unique rocks,
waterfalls, streams and ponds offer astounding
scenic beauty.

Among these, we decided to visit Manmulsang
Rock. Although we wanted to visit many places,
we had to limit our choices because it was only a
one-day trip. We chose a place where we could
gaze upon as much of North Korea as possible.
The beginning was the same as any other
mountain climbing trip. Only the red lettering
engraved in rocks appeared somewhat unfamiliar.
When you walk about 100 meters from the
parking lot of Mansang Pavilion, there is a gate-
like opening leading to a path between high cliffs.
This is called Manmulsang Gate. There stands
Musa Rock, a so-called gatekeeper. When you
walk in a little bit further, the three peaks of
Samseon Rock - an image you may already be
familiar with through portraits and photographs -
stand in a row towering high into the sky. Large
peaked rocks called Sangseon Rock, Jungseon
Rock and Haseon Rock are lined up in order of
height on the left side of the valley. On the right
side of the slope of the mountain, another
enormous pointed rock stands aloft. This is called
Dokseon Rock. On every mountainside, North
Korean guides briefed us. We were slightly
amused at their local dialect and the fast pace of
their speech.

However, perhaps because we come from the same
bloodline, we felt compassion for them.

Along a steep slope toward Sangseon Rock, there
was a steel ladder with about 50 rungs. By climbing
this ladder, you can reach Jeongseongdae CIliff, the
first lookout of Manmulsang Rock. The journey
was not as easy as we had anticipated. The slopes
were steep and many of us hadn’t climbed a
mountain for some time. Moreover, we were
exhausted from the glaring sun.

We had initially planned to hike up to
Jeongseongdae Cliff, where the mountain ranges
and valleys of Sangdeung Peak unfold to the
southwest and Obong Mountain and the unique
rocks and rare stones of Seji Peak stood like a

folding screen to the northeast.
A spectacular view of
Geumgang’s best landscape
was irresistible.

The view from the summit
clearly depicted the profound
harmony of thousands of
unique peaks with the sky. With the utmost beauty
a mountain can offer, rocks shaped in various
forms such as people, animals and ghosts
demonstrated the greatness of nature that
transcends the world of mortals.

Although we wanted to conquer many more
summits, we had to descend the mountain because
our time was up.

The return proved to be more difficult. Our legs
felt weak and we were exhausted from climbing
the dry, drought-stricken mountain.

Also, we were all starving.

Feeling hungry, we arrived at Geumgangsan
Hotel, where we had a reservation, to have
Pyeongyang cold noodles. It tasted different from
what we are used to in South Korea.

Nonetheless, the cold noodles we had in North
Korea are another unforgettable memory.

After completing our itinerary, we had to head
back to South Korea.

I'm not sure why, but it felt as though the day
lacked something.

As we returned to South Korea, we concluded our
journey to Geumgang Mountain, hoping that we
would be able to freely travel North Korea

without going through immigration in the near

future.
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I @EEAAZ0| / Namyang Aloe

LIHE HIZEAIE SA|

Veraspa, a newly launched intensive moisturizing
hair and body care brand containing ACTIValoe
and natural plant extracts, offers nature-
friendliness even in its design. Its intensive
moisturizing effect and rich nutrients keep skin
and hair hydrated and smooth. They also have a
soothing therapeutic effect, so they fully meet
today’ s beauty standards. In addition, in line with
their concept as nature-friendly cosmetics, the
products and containers are made with
environmentally friendly materials, which will
help them gain even greater popularity among

consumers.

“Happiness-Growing” Beer Party

On June 24, the staff of Namyang Aloe gathered
together in the ECONET Center Dreaming
Garden to “grow happiness.”

Feasting on a buffet dinner, cold beer and snacks,
the entire staff had a great time sharing their
wishes and laughter.

In a community where all can share purpose,
dreams, and happiness, such events for the entire
staff will take place periodically. We hope it will

become a meaningful regular program.

M AR B A

. Staff Training Held

In addition to ECONET training, Namyang Aloe
¢ will hold its own training sessions in July and
August 2005. The program is divided into

sessions specific to job groups and titles as well

NE|H orzofo} HAAREZEE 1A §F uH . «Product line :

% g0 & uttAl] AREEHERZ fEA AE H| :
24 ZAZ conditioning rinse

Hair care - Veraspa conditioning shampoo, as ones obligatory for all staff.

gAuls 7 TRRRIEE] zde] 3RS Training topics include brand management and

o} Wl Auks Holu i B kol ZH3) o . Body care - Veraspa body cleanser, body lotion, . understanding aloe. The session on brand identity

of w0 vir)o} BlolS Z2alm M ]’:Eq A 7} shower cologne and soap © covers an understanding of our brand and brand
= =17 ="z : .

o] Zm AleRel AHEIE 9ol HAcfole] u)H i management direction. The "Aloe and our

7|2 53| =2A1A = Ao|t), Wut oz} A}

0|

=2 7|7| (Beer Party) Products” session conveys the rationale behind

the founding of Namyang Aloe.

A4 s Aol s Y8EY 8710 JlofA : We expect that the program will serve as an
= XA AR 22 E o]&-sto], anjAlEA Hot - 90054 7. 8% 7|7H50F o] FYl W(SVO)TH= . opportunity to better understand and appreciate

A Aol 9 Rolet,

c MiE

T2 2pAbke] Qo] o]Eo]AT) Namyang Aloe, and as a result, cultivate a

talented workforce that will serve as the

- At Al met g o]4she weat HA : . ;
SlojAo] — wjgkant A Y AE AT MY T 29lo] W3] oo} Fh= WROoB AT 9l foundation for Namyang Aloe’s growth and
vt Ao} — vgfAa) vl S04, vt 24, o . enhance employee satisfaction and morale.
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Integrated ECONET Mail Server Built

In accordance with ECONET IT integration, an
integrated mail server has been built in order to
use information resources efficiently and to
facilitate communication across ECONET
companies. In the most recent project, an
integrated mail server for Namyang Aloe,
Namyang Company and ECONET Way was
built. ECONETIANS are now able to use system’
s webmail function, which enables them to check
their e-mail anywhere and anytime. In the future,
ECONETIANs will be able to use integrated e-
mail accounts with an ECONET Way e-mail

domain.
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Ceremony Held on the Occasion of GMP
Certification

On June 7, Namyang successfully acquired GMP
(Good Manufacturing Practices) certification
from the Korean Food and Drug Administration.
Referring to “practices that are necessary for the
production of quality functional foods,” GMP is a
standard that defines the requirements for
structural facilities, manufacturing, management
and quality control so that health food and
supplement manufacturers can produce high-
quality functional foods with guaranteed
reliability, safety and effectiveness. On June 29, a
ceremony for the mounting of the GMP
certification plaque took place in the presence of
the CEOs of three Korean subsidiaries and their
staff members.

GMPRIS &= & iS50 2d 71 ofel
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. Summer Cheollyeop Event in Celebration
of GMP Certification and 5 Billion Won in
. Sales

In celebration of obtaining GMP certification and
achieving 5 billion won in sales, Namyang CEO
Bill Lee recognized the efforts of the entire staff.
It was a significant occasion that served to renew

harmony and support within the company.
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Patent Registration of New Material
UniBEX™ Completed

Unigen Korea completed patent registration for
UniBEX™ . The application for this product was
filed in Korea in 2004 (Patent No. 0490799).
UniBEX™ earned its patent through its efficacy
at improving blood circulation and its anti-
inflammatory effect. It is expected to be used as
an ingredient in future health supplement
products. It also has proven potential to be
developed as a medicine for the prevention and

i treatment of various inflammatory diseases.
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R&D Strategy Division Recently
Established

Unigen Korea recently established a new R&D
Strategy Division within its R&D Center in order
to carry out and manage the research and
development of natural products, a core function
of the company. The newly founded R&D
Strategy Division consists of a Development
Management Team, which plans research themes
and evaluates research progress, and a Marketing
Team, which provides marketing and sales
support to natural product research. Dr. Jimin
Cha, who has extensive experience in related
fields in Korea, has been recruited to head the

division.

Profile of Dr. Jimin Cha, new director of the

R&D Strategy Division

« M..S. in Pharmaceutical Chemistry, University
of London

+ Ph.D in Biochemistry, University of Kent

« Director of Environmental Research Division,
Korea Environment and Water Works Institute

« Director of R&D, O2Plus Co., Ltd.

« Advisor on water quality policy, National

Assembly Environment Forum

O|=7LH / Unigen USA
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Johnny Miller to Present Keynote
Address at SupplySide West 2005

LAS VEGAS- Virgo Publishing announced that
Johnny Miller, golf broadcaster for NBC Sports
and former PGA Tour golfer, will present the
keynote at SupplySide West on Nov. 10 at The
Venetian and Sands Expo. The keynote address is
sponsored by Unigen Pharmaceuticals Inc.
(www.unigenpharma.com).

The lead golf analyst for NBC Sports for the past
fourteen years, Johnny Miller has won a total of
24 PGA titles and is a member of the World Golf

Hall of Fame. He has also designed many award-
winning golf courses and writes a monthly

column for Golf Digest.

“Unigen is delighted to sponsor Johnny’s

presentation at SupplySide West,” said Regan
Miles, executive vice president of Unigen
Pharmaceuticals. “He is entertaining to watch on
television and I'm eager to hear his lively
presentation in person.”

In addition to being a course designer, Miller also
is an Emmy-nominated writer who has penned
the titles I Call the Shots and Breaking 90 with
Johnny Miller. SupplySide West will take place
Nov. 9-11 at The Venetian and The Sands Expo in
Las Vegas. Information is available at
www.supplysideshow.com or by calling Virgo
Publishing at (800) 454-5760. SupplySide West,
the world’ s largest trade show and conference for
manufacturers, marketers and suppliers of healthy
and natural products, is produced by Phoenix-
based Virgo Publishing. Virgo Publishing
produces the SupplySide Trade Shows and
Conferences, the Focus on the Future Executive
Conference and Retreat, and the online training
Web site nutrilearn.com; and publishes Natural
Products Industry INSIDER and HSR: Health
Supplement Retailer magazines.
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Preparations to Produce Raw Materials

. at Hainan Aloecorp

Hainan Aloecorp in China, a new chapter in the
history of aloe, is pushing forward with its goal to
produce raw aloe in 2007. Since developing
250,000 pyeong at Jiaxin Town Plantation 1 in
2004, we plan to complete development of
300,000 pyeong at temporary plantation 2 in
lijizen, Hainan Province. We finalized the lease of
the plot in late June and we are currently
undertaking road construction and land clearing.
In August, when aloe plants shipped from the
U.S. in June are scheduled to arrive, we will set

to work at planting.
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AIRJALR] / New Hire

A 7I7:1|:|| (=reretz20of|)/
FSELACISRWTE]

Kyungmi Kim (Namyang Aloe)/

Assistant Manager, Strategy

Planning Team

A O|FA(HLL=o0l)/

O E2s BME k&
Jooyoun Yi (NamyangAloe)/
Manager, BM Team,
Marketing Headquarter

A Ho|M(torotzof)/
MESSE! AL
Euiseon Chung (Namyang

A XX|2IFLA)/

AT ege 2 2RE/ O|AF
Jimin Cha (UNIGEN)/
R&D Strategy Division/ Director

A E2F(RLA)/
FHHBTIEl/ Z=OIT12

Eunjung Son (UNIGEN)/

Natural Product Chemistry/

Researcher

A FO[2HFLIA)/
A A AR
Mira Jang (UNIGEN)/

Management/ staff

cOI- 7|—AE|§ Org__

A djojsl | =2l(FLH|at/

A ZH| 2t ZF(QOAA)/

3|A g AR I EAE] T 7l& g
David Frederick(Univera)/ Robbie Van Gorkom(Oasis)/ Juan Castillo(Aloecorp)/
Staff Acct Jr. Web Master IT Technician

> AUAE MII=(LRE)/ WAIR AIE 2 SHE OJA}
Ernesto Salgado(Aloecorp)/ Director of Mexico Operation.

Aloe)/ staff, Seoul Sales Team

Xl & BAIO|& &)/ Romotions & Transfers

A O ZEE(20A|A) A Ofgt Zoj2t (or;q
SME LK = 1278 MH|A SE OfAF 23 =5 0l = 2F 2Y 2AE

Martha Johnson (Oasis) Evan Moilan(Aloecorp)

Call Center Manager = Director of Customer Services

B8 EcoNET way

Director of Operations = Vice President, Operations.

A onI._(LJ'OF

OZSI7 |H2R QIAME! AME
Jaeun Lee (Namyang)/
ECONET Corporate & Shared
Service Center

A Al2S(Ltop)/
AUALT |SEL AR
MunheumShim(Namyang)/

staff, Production Technology
Team

A E|ZA| OIEHHA|(LOFA|A)/
SFED AR

Timothy Mathanane(Oasis)/

Warehouse Staff

A T2|AE|L}
= AH
Kristina Neils (Oasis)/

Call Center

EHA(R0FAR)/

A of 2=(LEE)/ A ZiE FHIEIA (Z2F)/

QA X1 &g I2AE AX|L|of
Noe Loredo(Aloecorp)/ Raul Casillas(Aloecorp)/
QA Assistant Project Engineer

A 71 =H
FE e Y = 20 |A OiE

Karen Hutton(Oasis) Supervisor, Order Entry =
Qasis Store

(20FA|12)

HIEAF £4] / Congratulations and condolences

EEILZ0| / Namyang Aloe

z}a}a}z ZELENE

¢ Congratulations!

Eunjeong Kwak (Assistant Manager) threw a party in

on June 25.
We all hope Nayeon will grow to be a beautiful and healthy
girl with the greatest love from her mom and dad!

FLH 8= / Unigen Korea
o sfmolol Z=s Bt

+ 6/30 AHTBPARI R PES AP B

1 O
& Please accept our deepest condolences.
« The father of Byeongwook Yang, a deputy senior manager

of the Bioscience Division, passed away on June 30, 2005.

celebration of the first birthday of her daughter, Nayeon Kim,

WA 4] 08~09

Birthday in August & September
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Soonmi Choi
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Wonwoo Park
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Myungsuk Kang
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Jungsun Ha
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Jaeho Seo

irthday
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Seokhui Yoon Jungsun Kim
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Taeok Kim Yeonho Park
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Jungbum Suh Yongho Jo
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Younhang No
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Yunha Kim
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August Quiz and Winners of the June Quiz
Answers - ( Meta Block )

A-l%)q ST g3 27t 38 3024 o|2LIIE 35
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!HE—!EE

» Winners of the June Quiz
» Winners of Meta Block :
Haegyeong Shin / Unigen Korea, Buhee Shin and Beomsun Shin / Namyang Company,

Heather McMullen / Oasis Call Center ECONET WAY

» Please send answers via e-mail (SeanL@econetwest.com or kaoh@univera.com) or by postcard

» The winners of August photo contest are announced on page 62. sender (customer, employee, family)

» For the October Photo contest, please send memorable pictures from your summer holidays. Name
» First prize : A $100 department store gift certificate Division
+ Second prize : $50 department store gift certificate Address

« Third prize : A $30 department store gift certificate Phone number

LHC=0ee

- Winners from offices outside of Korea will be sent prizes of equivalent value.
Quiz for the ECONET WAY August issue

The concept of ( ) the identity of the corporate brand we had defined, is as follows.

The nature that we pursue is sustainable when nature and human, and human and human exist together in a Please send to

The Editor of ECONET WAY,

ECONET Corporate & Shared Service Center,
Namyang Company

3th floor, ECONET CENTER 302-4,
Sungsu-dong 2 - ga, Sungdong - gu, Seoul, Korea

[1](e][2]-[1][2][]

beneficial way. The science we possess can be obtained through a deep understanding and study of nature. The
benefits we seek to deliver to mankind are the “best benefits of nature.” It refers to true “virtue and value” and not

just something pleasing to the eye and tongue alone or giving fleeting enjoyment.
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We strongly encourage active participation by all members of the ECONET family.

o 37 == ECONET WAY o

o ZH|AIE o] & kU TE AEAA e F, 719l He T4, F2 F0l | o3,

ARAIRES] of|Hjo] 5 AEIL TRt Aot FA 2] A E HujFAle,

1. O[S0l 71 S0l51 |FAMH 7= FAULDK?

2. ‘o =ZLlglol ofl M CHRASH oh= 7|Ak= RANRI7IR?

3. ‘ofZLligof off Mot A2 olzA0|Lt MI2kS 0| FAHAIR.

4. Foi5tn A2 FULL TSI A2 ARE HOFAMR.

rlo

e Let's join the ECONET WAY o

ECONET WAY is awaiting your participation. Please contribute articles on any topic, such as your
favorite book, an unforgettable performance, a memorable trip or a personal essay. Your contribution
would be deeply appreciated.

1. Which article did you find most interesting or useful in this month’s issue?

2. What would you like to read in future issues of ECONET WAY?

3. Please submit any comments or suggestions you have for ECONET WAY.

4. Kindly suggest a section to which you’d like to contribute or a colleague you'd like to recommend.

® Answer
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o4l 7}% / ECONET Family

@

ECONET

—~

@ / Namyang Company

5 A 27H 84 370-92

® :365-850

370-92 Yongjeong-Ri, chopyong-Myon,
Chinchon-Kun, Chungbuk, 365-850, Korea
Tel : (043)532-5144, Fax :(043)532-5328
www.namyangglobal.com

@A 20] / Namyang Aloe Inc.
A& BT 84E 271 3024 ol LHATE
@ : 133-120

ECONET CENTER 302-4, Sungsu-dong 2- ga,
Sungdong- gu, Seoul, Korea

Tel : (02)460-8865, Fax :(02)467-9988
www.namyangaloe.com

@RLIH st= / Unigen Korea
QA WA 9] 200194

& :330-863

#200-1, Songjung-Ri, Byeongcheon-Myeon,

Cheonan-Si, Chungnam 330-863, Korea

Tel : (041)529-1510, Fax :(041)529-1599

wWwWw.unigen.net

SLH|2t / Univera, Inc.
2660 Willamette Drive

Lacey, WA 98516
Tel : (360)486-8300, Fax : (360)413-9185

20IA|A / Oasis Lifesciences

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-7500, Fax :(360)413-9150
www.oasislifesciences.com

0= {LJH / Unigen Phmaceuticl inc.

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-8200, Fax : (360)413-9135
www.unigenpharma.com

U2 F(AMAY / Aloecorp Inc (Production)
61/2 Miles North of La Villa On FM 491
Lyford, Texas 78569 U.S.A

Tel : (956) 262-2176 Fax : 956-262-8113
www.aloecorp.com

r23(Fg) / Aloecorp Inc (Sales)

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-7400, Fax :(360)413-5036
www.aloecorp.com

= slo|t ¢25F / Hainan Aloecorp

Room #1108, Haikou International Commercial Centre, No.38,
Datong Road, Haikou, Hainan, China - Zip Code : 570102
Tel : (898)-6674-5400, Fax : (898)6674-3400

SL|M 2{Alo} / Unigen-Russia

3rd Floor, Aleutuskaya 14str.
Bladivostok, Primory, Russia
Tel : 7-4232-30-10-66, Fax : 7-4232-30-10-64
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www.hamyangaloe.com






