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As a broad-leaved shrub in the family Fricaceae, cranberry has been popularly used both as a
traditional remedy and in cooking for centuries. A number of research institutions have recently reported scientific
research indicating this plant’ s efficacy in treating urinary disease, ulcers and heart disease and in promoting dental
health and anti-oxidation, which has attracted a great deal of attention. Cranberries are also used as an ingredient in
Meta Block, a new product launched by Namyang Aloe, and AgelessXtra and Metaberry, creations of ECONET
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For those who enjoy drinking and smoking

It was recently discovered that tomatoes are a good source of lycopene.

By restricting the activity of acetaldehydes, which are produced in the process of alcohol
decomposition, lycopene can help prevent hangovers the morning after drinking.

Also, since it is deposited in the liver and intestines, lycopene helps defend against free radicals,
which are produced by alcohol. Free radicals are directly and indirectly associated with the
generation and proliferation of cancer cells. Lycopene’s effect on free radicals suggests that

lycopene may protect you from cancer to some degree.
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ECONET Product Report / Meta Block

Meta

B l 0 Ck A New Product for Controlling Body Fat!

ok The Creation of Meta Block

These days, many people pledge to eat smaller
portions at each meal. However, these pledges are
often put off until “next time,” “tomorrow” or
“next week.” As obesity emerges as a serious
problem in the general population, many people
think “I shouldn’ t eat so much,”
better care of myself” and so on. However, these

I need to take

resolutions are usually short-lived. The number of
obese people is increasing each year, and
accordingly, the number of people suffering from
modern diseases is on the rise. A number of
studies have revealed a strong correlation
between obesity and diseases attributable to
modern lifestyles. The media is spreading
precautionary messages about the negative
impact of excess weight on health. Nevertheless,
the related medical expenses borne by individuals
and the government are growing day by day.

Then, what is the proper way to overcome
obesity? In order to find an answer to this
question, we need to rethink what obesity is
really about. We usually think obesity means
being overweight. However, we don’t view
bodybuilders who are heavy for their height as
being obese. Those who are obese are often
overweight, but some may be obese even though
their weight is within a normal range. When a
person’s body fat exceeds a standard range,
although his or her weight may be normal, he or
she may be said to be obese. In other words, the
correct definition of obesity is excessive
accumulation of fat in our bodies. In the human
body, there is a substance called “body fat,”
which is essential for the proper support of our
bodily organs. However, any excess body fat can
be harmful to the human body rather than being

Prevents geriatric diseases and promotes health and beauty

4  econeTway

The rise of obesity and the disclosure of the risks
of weight-related diseases once resulted in a diet
craze-an obsession with weight loss. However, it
has been proven that simply losing weight is not
the solution since other problems arose, such

as yo-yo dieting, malnutrition and muscle loss.

essential. Obesity becomes a problem because
excessive body fat has a negative impact on
health.

In obesity, controlling body fat is more critical
than losing weight!

How to Use Meta Block

Chew two tablets 30 minutes before
breakfast, lunch and dinner

Take tablets with an adequate
amount of water. (Drink about 1.5
liters of water per day)

ok What is Meta Block?

Namyang Aloe, an aloe specialist and a leading
company in the natural product market, has more
wonderful news for mankind: the creation of a
new product called Meta Block.

Given that the cause of obesity is not weight
alone, but body fat, Meta Block is fundamentally
different from other products that only focus
solely on reducing weight. Meta Block addresses
the fundamental cause of obesity by controlling
body fat.

The key active ingredient in Meta Block is
dietary fiber. Dietary fiber can be divided into
soluble fiber and insoluble fiber. One of features
of Meta Block is that it has both soluble and
insoluble dietary fiber. When consumed together,
a gel created by the soluble dietary fiber entraps
the compounds of insoluble dietary fiber and fatty
substances, which makes them more stable and
decreases fat absorption. To maximize this effect,
Meta Block contains an optimal ratio of soluble
and insoluble dietary fiber. The dietary fiber
found in Meta Block decreases the absorption of
fatty substances and reduces their consumption
by making your stomach feel more full.

Aloe is added as a dietary fiber, since it
maximizes the functions of soluble and insoluble
dietary fiber and also regulates bowel

movements.

In addition to dietary fiber, other functional

ingredients contained in Meta Block - garcinia
cambogia, L-carnitine, berries - also aid in
controlling body fat.

Namyang Aloe is ready to bring more of the best
of nature to mankind.

This gift of nature has been created for those with
an excess of fat in their bodies. Those who have
resorted to various means for overcoming obesity
only in vain, those showing signs of obesity,
those with large bellies (a typical indication of
excessive body fat), those who eat too much but
hardly work out - how about recommending Meta
Block, a product specially designed to control
body fat, to these people?

o= How is Meta Block?

“It's great that I don’ t have to starve myself!”

“I lost three kilograms; not just weight but body
fat!”

“It tastes so good, I want to take more.”

“I eat less these days.”

“I've been taking Meta Block in addition to
exercising, and I already lost six kilograms!”

“I feel lighter.”

“My lower tummy is flatter than before!”
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Natural Product Update

Cranberry

o= Botany and History

o= Major Ingredients

Flavonoids, anthrocyanosides, catechin,
triterpinoids, B-hydroxybutyric acid, citric acid,
malic acid, glucuronic acid, benzoic acid, ellagic
acid, vitamin C and others(1).

ok Efficacy & Benefits

Therapeutic applications of cranberries
documented during the 17th century included the
relief of blood disorders, stomach ailments, liver
problems, vomiting, appetite loss, scurvy, and
cancer. In folk remedies, they have been used as a
fever reducer, laxative, anticholeric, deodorant,
diuretic and astringent.

The efficacies of cranberries proven in recent
research are as follows.

» Urinary Tract

Until recently, it has been believed that
cranberries acidified urine and prevented urinary
tract infections. However, Dr. Howell at Rutgers
University reported that the cranberry’s anti-
adhesion effect on antibiotic-resistant bacteria in
the urinary tract decreases the occurrence of
urinary tract infections (3).

In addition, researchers at the University of Bonn
reported that cranberry juice triggers alkalization
within the human body and is effective in treating
calculus and other urinary disorders (4).

» Ulcers
Cranberry juice inhibits the adhesion of

Helicobacter pylori bacteria, a cause of peptic

ulcers, to human gastric mucus (5). It also helps

Natural Product Update
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ECONET Report

“What Dreams Do We Grow in the

By Seungsik Kong,
Financial Manager, ECONET corporate & Shared Service Center, Namyang Company, Korea

When you walk through the main gate of a traditional Korean house, you will see an expanse of garden
spread out before you and a well placed in the center of the garden. The garden is blessed with the
spirits of the heavens, while the energy of the earth gushes forth from the well, which in turn brings
cheerful and energizing spirits to the house.

This spirit flows back and forth between the garden and the inside of the house through papered sliding
doors and revitalizes those living in the house.

At the ECONET Center where Namyang Aloe is located, when you go up the eco-friendly wooden stairs
to the second floor, there is a dreaming garden surrounded on three sides by transparent glass, with office
space beyond it.

In the heart of the dreaming garden is a round fountain. At the bottom of the fountain, the white tiles are
sprinkled with dreams sown by ECONETIANs. Every day, the dreams of ECONETIANS are supplied
with water purified by the fountain and the refreshing air of the small park and become greener by the day.

I wonder what kinds of dreams ECONETIANSs planted in the dreaming garden.

12 Econer way

Those who keep their dreams to themselves did not personalize their tiles.

Those who have a strong will to realize their dreams and leave behind accomplishments wrote their
names.

Those who have many wishes clearly tried very hard to express the many on a single tile.

When you go fishing, you can gather all fish by pulling a single net. Likewise, those who consider the
essence of life or those who hold a clear belief expressed their dreams in one or two words or phrases
and left the remaining space blank.

There are wishes to win the lottery.

A will to maintain a positive attitude in life can be observed.

Confidence and wishes to become a leader in the world’s aloe and natural product market are found
everywhere.

What are other dreams planted by ECONETIANSs?
Wishes for a happy life, including success, love, health, joy, a trip around the world and a home full of

love, are sprinkled in earnest.

I looked to “The Conquest of Happiness” by Bertrand Russell.

He did not start with what happiness is; he first examined what makes people
unhappy. He said that in order to become happy, people have to look for ways
to overcome a myriad of causes of unhappiness, such as a negative view of life
or of the world, competition, fatigue, boredom, jealousy and a groundless sense
of guilt, that attack them brutally.

It is as when one draws a moon, while Westerners draw a full moon,

Oriental people describe the shape of a moon using surrounding clouds.

He warns about excessive competition, saying that competing for success at the
sacrifice of others is ultimately too costly.

He says that those who want to promote happiness need to foster admiration and reduce jealousy.

Those with strong feelings of jealousy suffer from what others have instead of taking joy in what they
have.

He writes---

A happy person is a person who lives objectively and has a liberal way of thinking and a broad range of
interests.

A happy person secures one’s happiness through such intense love and interests and by a fact that his

love and interests become the object of attention and love among others.

He says that, after all, you can attain happiness when you have the attitude that a treasure house of
unlimited happiness is a vast, outer world rather than your inner world, the will and courage to believe
you can overcome any kind of misfortune, and a positive and cheerful view on life.

The ECONET Center is not a box-shaped, closed building you usually see.

It has extra room and open space through which inside and outside can communicate freely.

The dreams of ECONETIANS are carefully sowed in this space where the free flow of thought and
communication is assured.

Clear water, sunlight from the south and a refreshing breeze are already present.

Now only the devotion and passion of ECONETIANS need to be added.

: Just as the citizens of Paris are called Parisians, the people of New York,
New Yorkers, and Seoul citizens Seoulites, we call the members of the ECONET family
ECONETIAN:S.
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Namyang Aloe in My View

16 EconeT way

Prof. Kiseok Kim

In the early 1980s while working on my Ph.D. at
the University of Wisconsin-Madison, I learned of
the reputation of CEO Bill Lee. At the time, the
University’s sociology department that was the
most prestigious in the US, and students were also
notorious for burning the midnight oil. In a
similar fashion, Bill demonstrated exceptional
ability even at an early age by publishing a paper
jointly with his advisor. Impressed by his
remarkable achievements, the university is said to
have extended a special invitation to Bill’s
parents to his graduation ceremony.

At that time, I was a close friend of Bill Lee’s
sister, Soohyung Lee (currently the President of

'S PI’OfI|e .............................................................................................................................................................................................................................................................................................................

Chungkang College of Cultural Industries) and
her husband. Naturally, I was keeping abreast of
Bill’s progress, but was apparently unaware of the
breadth of his competence. Dr. Heegyeong
Chung, Bill and So-hyung’s mother, had been my
professor at Seoul National University in the mid-
‘60s, and Bill and I were like brothers. Although
I first came to know Bill through this connection,
this is not the reason I admire him as a next-
generation business executive and truly love
ECONET as a company. I see in Bill the essence
of the business philosophy of “bringing the best
of nature to mankind,” which was introduced by
the late Chairman Yunho Lee and inherited and

* Professor in the Department of Education, SNU (Served as Vice-chancellor for Student Affairs and Director of Archives)

« Standing Director of Ilga Memorial Foundation (incumbent)

* Executive Committee Member of the Korean National Commission for UNESCO (incumbent)

* Visiting scholar: University of Wisconsin-Madison, Harvard University, Stanford University, UCLA, the Far East Research Institute,

the Russian Academy of Sciences, and the board of Higher Education, Ministry of National Education, Indonesia

further expanded by Bill.

Purely by chance, I visited ECONET’s large
production bases one after another. Guided by Dr.
Chung, chairman of the Supporters’ Clubs for the
Ilga Memorial Foundation (http://www.ilga.or.kr),
with which I am involved, a delegation of
foundation executives visited the Tampico
plantation in Mexico as well as a new plantation
under development nearby. We had a chance to
chat with local farmers working in the fields, and
just as other visitors do, we sampled the local
food. At midnight, the delegation journeyed
across the US border to visit Aloecorp in Texas.
The following year while on sabbatical, I worked
on my own research as a visiting scholar at the
Far East National University in Vladivostok. I
had the good fortune to visit the Kraskino
plantation, thanks to the generosity of the
president of Unigen Russia. Then, along with Ilga
Foundation staff members, I toured Jiaxin Town
Farm on Hainan Island, China. After an extensive
tour, my feet were quite sore so I ran along a
sandy beach at the Riyue Bay Marine Complex.
Every time I see one of these large plants, I am
reminded of someone: Yong-ki Kim, the founder
of Canaan Farm, who was not only a farmer, but
my mentor and father-in-law

Mr. Kim, known by the Korean term of respect
“Elder Kim”, got to work the moment he woke
up, at five o’ clock in the morning. He was not
merely a morning person; he was an early
morning person. Depending on the day of the
week, he ran four, six or ten kilometers a day.
Today, he could have been a marathoner, but at
that time, he was ridiculed as a madman.
Throughout his life of 80-some years, he followed
a singular path and strived for one goal: the
eradication of absolute poverty. His life and
philosophy may be likened to a compass that

leads the way out of poverty. Thanks to the labors
of those like him, Korea was able to join the ranks
of the world’s top ten economies in terms of
export volume. Have we completely overcome
poverty then? Not really. We are still under the
yoke of relative poverty. An ever-widening gap
between the rich and the poor, a widespread sense
of loss and a rising number of free-loaders are
holding us back from sustained economic
development. More than ever, citizens endure
frustration day in and day out. The tragedy
suffered by several Latin American countries that
failed to overcome relative poverty and collapsed
was a vivid memory. I, personally, was haunted
by the sense of crisis in our country, and at times I
couldn’t even sleep thinking about the situation.
Then, I happened to visit several ECONET
production bases and was able to witness the
revival of Elder Kim’ s ideals and his spirit.

Natural products are created when the synergy
and harmony of human efforts and nature are
sustained over time. I discovered our future and
aspirations at the large-scale production bases,
which were developed according to the corporate
philosophy. Every time I learned of decisions
made and actions taken, large and small, by the
late Chairman Yun-ho Lee and by CEO Bill Lee, I
was astonished to see that they were exactly as
Elder Kim would have done. I wish only one
thing from Bill and all ECONETIANS: that you
continue the founding philosophy as you have so
far. Nature combined with your labors will no
doubt help guide us to the land of prosperity,
justice and peace. It may be the land of Canaan, a
land flowing with milk and honey. ECONET can
become greater when it takes the lead in
eradicating relative poverty, a major issue yet to

be resolved/a major issue that must be resolved.
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Sales are Soaring at Oasis
Life Sciences -

Sales Team (Business Development Team)

Scotty Kufus writing for the entire Sales and Marketing Teams

Our Sales and marketing teams have been busy the past two Quarters. We have grown more than 100%
in the past 5 months, a company growth Record! We are growing on average around 12% monthly and
enrollments have increase 15% monthly.

Shipping Department is sending out more than 25,000 orders every month and we are expanding our
distribution operation to the center of America to prepare for massive growth in the next few years.
More than 55% of the orders on Auto-ship, which means people automatically want products shipped,
every month. We are growing Auto-ship orders by 8% monthly and have increased our initial web
orders by more than 20%.

People ask why we are growing all of a sudden --- well, there are many reasons.
- Our scientists are formulating great products, and people’s lives are changing!
- Our field associates are telling the story more often and more effectively than ever.
- We are rewarding and recognizing more people than ever before.

In the sales department we have implemented many new sales promotions and reasons for new
customers to try our products. We offered FREE products, two for one specials and last minute product
inventory clear outs the last 5 days of each month, we call it ‘customer week.” We encourage all of our
associates to call their customers and introduce them to these specials. We also added a special associate
care line for our very special top achievers.

We provided additional weekly incentives of cash and FREE tickets to our annual event in August. We
reward them and recognize them on national conference calls that we host each week on Monday

nights. All of our top leaders attend thee calls, sometimes there are more than 1000 people on the call.

Our sales and marketing teams have been rolling out new materials to support the associate
organization, improving their ability to tell our story, simplifying our message and recognizing their
outstanding achievements. We have instituted a new consumer education and retention plan for our new
associates and customers. All new associates and customers will receive 12 communication contacts via
email, phone calls or monthly mailings during their first 3 months of trying our products. They will all
receive a copy of the book “Metabolic Plan” by our Chief Science Officer Stephen Cherniske. We
anticipate keeping our customers and associates longer and providing more education leads to more
sales. We anticipate impacting annual sales by more than 10% with this program.

Our sales organization has adopted a luncheon and evening presentation format that encourages guests

to be introduced to our company around a meal. We provide weekly
luncheons within our offices and have a few hundred people attending
these events. They all pay a small fee of $5.00 for the luncheon and
they get a tour of the company and some education.

We are offering more technology for faster response time, more
education, more recognition and morale is up. We anticipate growing in
2005 more than 100% from 2004. At Oasis, teamwork is not just a
word, it's a way of life. We are very proud of our team and we expect
great things in the near future.

& Comments from the sales team
1. Bryson Thomas, Associate Services
I am on of the liaisons between Corporate and the Field, to assist our top Leaders by taking care of

issues that come up, so we can ensure World Class Service.

2. Charleen Kellum, Associate Services
I take care of the Oasis (@ Home events.

3. Rob Kalnitsky, Sales Analyst

I've been with Oasis for over 5 1/2 years and recently moved from the commissions department into
business development. In addition to keeping track of the numbers I also train associates over the
phone on how to organize their businesses to maximize their commissions.

4. Sarann Pel, Sales Coordinator
“There is never a dull moment at work.”

5. Julie Darby, Project Sales Manager
Being the newest member of the sales team I have much to learn. I'm impressed with the attitudes and
energy of everyone I work with here at Oasis.

6. Liz Hodges, Manager of Field Services/Associate Relations

I' m a woman with many hats!

7. Scotty Kufus, Director of Business Development
I am a professional friend. My job is to make it easier for all associates to make more sales and friends.
Our team’s goal is to build a worldwide network of the healthiest families on earth.

& Editor’s Note
- Please understand that the Sales and Marketing teams are both mentioned in this article because Mr.
Scotty Kufus, Director of Business Development, would like to attribute the recent explosive growth
of sales in Oasis to the Marketing Team as well as the Sales Team. Let’s give both teams a big round
of applause. We will feature the Marketing Team in the next issue.
- Charleen Kellum is presently at home recuperating from her back injury and was unable to be present
for the group photograph. We all wish Charleen a speedy recovery.
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By Evan, VP of Aloecorp

is late spring here and the temperatures are already pushing above 100 degrees F. That's hot for all
of us, but just right for the best Aloe plantation in the world. The picture included, captures the Aloe
plant in bloom, which assures a new year of continued growth for the Aloe plants on our plantation.

This is appropriate, as similar growth and major change is being completed at our Gonzales facility.

As most of you know, we operate one of the largest Aloe processing facilities in the world, and it is
located in Gonzales, Mexico which lies about 300 miles south of the Texas/Mexico border. This past
year, our management has allowed us the opportunity to upgrade many of our operations here in
Mexico, and all the employees here and in Texas have worked diligently to complete the many
upgrades required to assure our continued capacity for servicing our customers. During these upgrades,
contributions have been made by almost of our associates in the Gonzales facility. The hard work is
beginning to pay off in the way of increased production capacity and overall better processing methods

for our Aloe products including both Gel and Whole Leaf.

In addition, we have recently commissioned the new drying facility in Mexico, and the technology
employed is “World Class”. This technology will provide significant product improvements, and

product capabilities in the years ahead.

As I look back at the last year, I would like to use this article as a way of saying Thanks to all our
associates in the Gonzales, Mexico facility. Significant change in process and drying technologies is
never easy in a plant that is operating near capacity. Our associates in Mexico have been extremely
dedicated and patient with the changes that have been implemented. Given the quality of people we
have in our facility in Gonzales, I would have expected nothing less!! We are very fortunate to have

such a great group of people working with us.

Also, our thanks go to Mr. Lee, Mr. Hall and Mr. Rhees for their vision to the future, and support for
necessary investments in our facilities. We are very fortunate as a company to work with an executive

team that is committed to Quality and World Class operations.

Hopefully as time allows, each of our Global associates will have a chance to visit us here in Mexico,

and tour our new installations. We would certainly enjoy having a chance to visit with each of you!!
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I Am Not A Liar

There is a statistical study showing that most people attempt to quit their job during the first month.
Fortunately, I just passed the famous deadline couple of days ago. I am a scientist for the quality
control (QC) department in Unigen, U.S.A. So far, I have enjoyed my work a lot. Interacting with my
colleagues and my wonderful group members has been great. Today I want to share with you another

joy of mine besides QC work that I never expected from this very new job.

About two weeks ago, | was asked to explain some scientific background related to Oasis products to a
Korean elderly group who was taking tour of our company from Tacoma, WA. It was a last minute
notice, so I had to run to the training room with my lab coat on. There were about fifty people looking
very excited with sparkling eyes about “Ageless”. They were all over 50 years old and older and I was
thinking to myself that when I become their age, I would probably show the same interest in good
health supplements as they would. I was introduced as a PhD scientist, and I could hear some people
murmuring ‘oh, she is a scientist’ . At that very moment, I wanted to take the opportunity to advertise
the product because they TRUST scientists. [ first gave them general introduction of the organizational
structure of Unigen. Then I started talking about ‘Ageless’ ; what the active components are, and why
or how they work in our body. Then, all of sudden, I started lying. I found myself talking to them in an
eager voice as if I had also taken ‘Ageless’ and got miraculous effect. I told them that I am trying to
get more to send to my parents and in-laws in Korea. They even nodded with smile when I said the last

part.

That was a lie, a bold face lie. I hadn’t even gotten a chance to get the eatable Ageless. The only
products I had were the ones we test in our lab. Couple of hours later a very old Korean lady asked me
to join them for lunch in the training room. I politely refused her invitation because I couldn’t do so at
that time, but a little later I dropped by to say good-bye to them. They already packed some goodies for
me when I got there. They were yummy rice cakes and beverages. These elderly Korean people
reminded me of my grandparents. The company offered lunch of course, yet they still brought some
nice food for themselves; all traditional Korean style food. They also didn’ t forget to thank me. Right
at that moment, I felt that I got the right job, the job that I Il love for a long time and the job that can

serve people better and improve the world. Science for better.

I have been taking the Ageless for almost two weeks now. When I started drinking it, I really wanted

the product to work for me, so that the Korean elderly group won't think of me as a liar. Thank God! It

worked wonders for me. I'm a full time worker, which makes me a part time mom. But I wished to be

a full time mom (quality-wise) as well. Ageless made me the full time mom. It has been giving me the
energy for evening times, so I can be a better mom. I ordered more for my parents and myself just like

I told the Korean elderly group during our meeting. So after all, it turned out that [ am not a LIAR.
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A Relay of
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(]
Heu ng Sh ln Assistant Manager at Unigen Korea

Written by the second runner, Jinwan Kim,
Senior Researcher at the Life Science Research Institute of Namyang Aloe

A wonderful guy who is great to have
around Full of passion and warm-
hearted, with a good sense of humor.

When you step into Unigen Korea, the first thing you'll hear is the voice of Assistant Manager Heung
Shin.

He is always the first to approach others, greeting them with a kind hello. Everyone naturally feels
comfortable and happy to be around him.

I' d like to recommend Assistant Manager Heung Shin as this month’s runner for the “Relay of
Praises.” As both a sales team leader and a reliable supervisor who looks after agencies throughout the
nation, Heung must no doubt be working hard at this very moment to boost sales and further develop

Unigen Korea.

A colleague with a resolute attitude ---

In the five years since the day we both came to work at the company, I have consistently seen him
taking initiative and being proactive in all his responsibilities. He is truly a wonderful colleague who
has constantly devoted all his energies from the moment I first met him at a company training session

until today.

Truly a man’s man

Heung is a great person who approaches everything passionately as if it was all his own responsibility

and does his utmost to achieve goals once they are set. He's definitely a man’s man.

Nevertheless, he is very congenial, always asking after others, and he is very sympathetic, sharing in
the joys and sorrows even when he watches a drama on television.

He is so addicted to a soccer video game, like a kid, that his hands are swollen and red. He is highly
knowledgeable in sports - Korean as well as foreign. He is also a car fanatic. Above all, he is a fantastic
guy who places the utmost value on human relations.

During his university years, he served as a leader of the school’s cheering group. He is a great alumnus
who attends events at his alma mater and participates as a master of ceremonies.

He is such a firmly determined person that he quit smoking, which he enjoyed so much, and he is now
disgusted by the smell of a cigarette. He is striving hard to achieve a new goal: losing weight. He
adapted well to dormitory life in Byeongcheon and has gained weight from late-night snacks. Perhaps I
should recommend the newly launched Meta Block to him!

He is such a wonderful colleague that he is indescribable. Nevertheless, I'd like to take
this opportunity to praise him.

I sincerely hope you will realize all your dreams. I hope you will keep on smiling at all times and enjoy
a pleasant future, as a trustworthy pillar in Unigen Korea's Sales Team and as a great colleague. I hope
we will remain friends who go out for drinks together anytime and that we will continue to support and
encourage each other. I also wish you success in achieving this year’s resolutions and good health.
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World Class B 0SS

Our whole team thinks she is pretty special, now that we’ve gotten to know her.
She doesn’ t seem so intimidating and we all have a great deal of respect for her.

Pictures by Sean Lee / Written By Lisa LalLonde

I feel very lucky to of been asked to help with this article. The person that I am praising deserves it and
so much more. There are many reasons why I chose to write on Martha. She has a lot good qualities.
For starters she is strong, smart, and compassionate. She is truly the BEST manager that I have ever
had. If you ask her a question she doesn’ t have the answer too she will do out of her way to find it. If
you have a problem and need to talk, she makes to time to listen to you. Even if she is busy she always
manages to take the time to ask how everything is going.

The first day she came in here with Rose, I think that we all were afraid if her. When I asked all of the
people on our Customer Care team what they thought of her, they all agreed; she was scary. She said
she was a change agent. We didn’t realize what she meant at first, but as time went on we started seeing

how much we needed her.

With Oasis growing as quickly as it is, we are very fortunate to have Martha as our leader. She is
always thinking of ways to make things a little less stressful for us as well as the customers. She is
constantly striving to make our department “world class”, as Martha says, and wants for her whole
team to be knowledgeable in all the areas of this business. At first everything she presented to us
seemed like an information over load, but we soon found out how helpful it was. She has our future in
mind. She wants to know what our passions are. Our whole team thinks she is pretty special, now that
we' ve gotten to know her. She doesn’t seem so intimidating and we all have a great deal of respect for

her.

Martha has three children, seven grandchildren, and a very nice husband name Ed. Her family lives
with her on a farm in Spanaway Washington. O spoke with her daughter Stacy and asked her how her
mother is when she is not at work. She told me that Martha is a hard worker at home and is always
doing something. She is wither taking care of her animals, building fences, or planting trees and
flowers. I also spoke with another close family member who told me that Martha is very caring, loving
and protective of her family and the ones she loves.

After working with Martha for a while now, you can ask any of her direct employees and they all agree
that she is a great manager. I personally look up to Martha because she is a hard worker, exceptional
motivator and has an outstanding work ethic. We are all happy to have her with us. She truly is a “
World Class” Boss.

# Sean
I stalked Martha on Monday morning to take some pictures of her.
It was more challenging than I thought. It was typical crazy busy Monday and Martha moved so
quickly here and there solving problems. The moment I thought I got her she has gone already---.
I couldn’t help but being a brat and interrupting her meetings and conversations.
Thank you for enduring me, Martha.
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Introducing the ECONET Corporate Culture

36 EconeT way

Unigen Korea

As a first step toward this goal, we’d like to review the recommended
protocol for receiving visitors and arranging conferences.

By Reporter Jainie Hong, Staff of Unigen Korea

As ECONET companies become increasingly active and engage in a greater variety of business
activities, the frequency of visits to our companies, both for company tours stemming from interest in
ECONET or for business meetings, is increasing. Therefore, in order for ECONET companies to
present a good corporate image, we’d like to share with ECONETIANS tips for receiving and
addressing guests so that we can further improve our corporate culture. As a first step toward this goal,

we’d like to review the recommended protocol for receiving visitors and arranging conferences.

1. Advance preparations

The purpose for the visit, number of visitors and arrival time needs to be meticulously confirmed in
advance so we can address them properly. When preparing for a meeting, in particular, a meeting
schedule, itinerary & agenda need to be prepared and communicated to participants in advance in order
to prevent any blunders in preparations and hosting visitors.

>> Transportation: In the case of first-time visitors, they need to be provided with a location map and
transportation information via e-mail and/or fax. It should also be verified in advance whether any
visitors desire pick-up services.

>> Hotel rooms: For visitors staying overnight or longer, hotel rooms needs to be reserved. In such a
case, the following options should be taken into consideration according to visitors’ preferences: hotel

rating; room type (single or double); smoking or non-smoking; inclusion of breakfast, etc.

2. Preparation on D-day

>> Cleaning and a warm welcome: In addition to the building’s interior, any entrance path connected to
the building should also be tidied up. If a welcome message is displayed at the entrance, it will comfort
visitors and show that the company is being attentive to them.

>> Attire: Keeping in mind that you represent the image of your company, a person receiving visitors
should be neatly dressed in a suit. A company pin and an employee ID card showing your department

and name should be put on.

>> Escort guidelines: Before visitors arrive on the company’s premises, an escort should go out to the
entrance or parking lot to welcome them. Once they enter into a company building, they need to be
escorted to a reception room. When riding in an elevator with visitors, an escort should enter the
elevator first and hold the “open” button. When leaving the elevator, an escort should be the last person
to step out.

>> Beverages and snacks

- In the morning, simple finger foods such as pastries, soft cakes and chocolates should be prepared.
The selection should include snacks that will not be overly sticky or dirty the hands. (Please refer to
pictures.)

- As for beverages, a basic menu should include coffee and green tea. Fruit juice that is not too sweet
may be added. Sufficient drinking water should be prepared by adjusting how chilled it is depending on
the temperature on the day of the visit.
>> Other checkpoints:

- Preparation of office supplies: a projector, a laptop computer, a laser pointer, a blackboard, markers,
erasers, etc.

- Temperature and humidity: In order to maintain a comfortable indoor environment, room

temperatures and humidity should be checked and adjusted at all times.

3. Follow-up
Visitors may be presented with a company souvenir and/or products. A thank-you letter may also be

sent to visitors to show our continued consideration.

Although these guidelines will be helpful in improving the image of ECONET, what is most important,
above all, is a thoughtful manner and greeting guests with a pleasant air, remembering that each and
every one of us represent ECONET. When we all make such efforts, ECONET can gain standing as a
truly global company.
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One dish that is undoubtedly indispensable in Korea’s
traditional food culture is kimchi. Recently, when the
entire world was experiencing turmoil because of
avian flu, a study was released indicating that kimchi
extracts are effective as a cure for the illness.
Naturally, kimchi drew much attention in the world
press. Since then, kimchi exports have risen steadily.
Japan is currently the leading importer of kimchi and
accounts for 94% of total exports, followed by the
U.S., Hong Kong, and Taiwan. Kimchi, rich in flavor
and nutrients, is now a globally recognized food
product. In this issue, we’d like to introduce cabbage
kimchi, the most popular of the many kinds of
kimchi, to ECONET families.

8 What is Kimchi?

Kimchi is a food that is fermented through the
production of lactic acid at low temperatures to
ensure its preservation and ripening. It is made by
combining salted Chinese cabbage - a main
ingredient - with various seasonings (red pepper
powder, garlic, ginger, green onions, radish) and
salted fish. In a Korean home, kimchi stew or kimchi
fried rice are popular dishes made with kimchi. These
days, however, many foreigners dropping by fast
food restaurants in Korea order a kimchi burger
instead of a hamburger. Kimchi, a global food
product consumed in over 100 nations, began to
captivate people’s palates with kimchi fusion dishes

as people came to prefer burgers stuffed with kimchi

rather than ordinary beef patties. According to a
report by Reuters, a kimchi burger is a “unique and
futuristic, 3" generational taste combining the East
and the West.” An Italian restaurant in Korea
developed kimchi spaghetti and became a popular
attraction as a delicatessen. Based on the idea that the
main ingredients of spaghetti are also garlic and
pepper and that kimchi and spaghetti are the same
color, the fusion of spaghetti and kimchi was a great
success. Kimchi cake also has its corner in bakery
window displays. Kimchi bread, made with chopped
pieces of dried kimchi mixed in, offers the tangy taste
of fermentation. Among tourists from countries
where rice is a staple, such as Japan, kimchi bread is
more popular than garlic bread. Harnessing the
mysterious and intense fermented taste of Kimchi, a
restaurant in Jeju Island developed kimchi ice cream.
The edge is taken off its spiciness by boiling well-
fermented kimchi soup, leaving only the fermented
flavor to harmonize with the sweetness. There are
only a handful of traditional kimchi fusion dishes,
among them kimchi rice, kimchi tofu stew, kimchi
pancakes, kimchi stew, kimchi wraps, kimchi
porridge and kimchi cold noodles. However, with the
advancement of globalization, the future of fusion
kimchi is unlimited. Westerners were only aware of
five tastes: salty, sweet, sour, bitter and spicy. Kimchi
fusion dishes, which offered them a sixth taste -
fermented-, have now begun to open a new chapter in
the world’s cultural history. In Japan, the founding of
a large food company that will offer kimchi fusion
food is already underway. China is strongly against
the international standardization of Korean fermented
foods such as kimchi, most likely because they are
concerned about a kimchi fusion food craze. The
kimchi boom is not limited to Eastern culture alone.
Mr. Andre J. Cointreau, chairman of Le Cordon Bleu,
an internationally renowned cooking academy where
actress Audrey Hepburn studied cooking in the film
Sabrina, visited Korea last year and agreed to
globalize kimchi by developing kimchi fusion dishes.
Kimchi is no doubt a major event from both a
culinary standpoint as well as in cultural history as an
example of East-West fusion in Korean culture.

8 Efficacy of Kimchi

In kimchi, lactic acid bacteria produced during the
fermentation process give a sour flavor to mature
kimchi and stimulate the secretion of pepsin, an
enzyme that works to break down proteins in our
digestive systems. They also help digestion by
normalizing the distribution of microbes in our internal
organs and preventing excessive fermentation by
inhibiting the growth of other bacteria in our intestines.
Kimchi is rich in fiber, which helps prevent
constipation and such diseases as enteritis, colitis,
geriatric diseases, colon cancer and stomach cancer,
among others.

Kimchi also acts as an antioxidant because it contains
such nutrients as vitamin C, beta-carotene, phenolic
compounds and chlorophyll. As a result, it can help
slow aging, especially of the skin. The anti-oxidation
properties of kimchi depend on the fermentation
process, and are most strongly observed in properly
ripened kimchi. Salted fish, a source of amino acids, is
also popularly used in kimchi. It is useful as a protein
supplement - a nutrient rice lacks. As kimchi matures,
the protein in the salted shrimp, salted anchovies and
salted broadbills gets broken down into amino acids.
As a low-calorie food with vegetables as its main
ingredient, kimchi is also rich in dietary fiber and
stimulates the bowels. As a result, it lowers blood sugar
and cholesterol levels and helps prevent geriatric
diseases such as diabetes, heart disease and obesity.

& Ingredients

Chinese cabbage-10 heads (30kg), coarse salt-19 cups
(3kg), radish-3 pieces (4.5kg), young green onion-1
bunch (400g), got (Indian mustard leaves)-1
bunch(1kg), minari (Korean watercress) -2 bunches
(600g), large green onion-1/2 bunch (400g), garlic-10
bundles (400g), ginger-3 pieces (100g), red pepper
powder-10 cups (800g), warm water-2 cups, salted
shrimp juice-1 cup (250g), salted anchovies-1 cup
(200g), fresh oysters-1 cup (200g), fresh shrimp-2 cups
(300g), salt, sugar

8 How to prepare
1. Select fresh cabbages and remove any discolored

Cultural ﬁ
L

outer leaves. Cut the trimmed large heads of cabbage in
quarters and the small heads in halves.

2. Dissolve the salt in the water, setting aside a little for
later use. Soak the sliced cabbages in the brine and
drain. Pile the sliced cabbages upright in a big
container or bowl filled with brine, sprinkling salt
around the stems. After about five hours, turn all
cabbages upside down to make sure they are
thoroughly salted.

3. Rinse the salted cabbages thoroughly in cool water
and drain well by placing in a bamboo basket. Cut the
large heads of cabbage into two pieces again and neatly
cut out the thick part of the root.

4. Select hard and smooth radishes, remove the roots
and wash thoroughly. Cut into 2 mm slices and shred.
5. Trim and wash young green onion, got and minari.
Cut them into 4 cm-long pieces. Slice the white part of
the large green onion diagonally.

6. Peel and wash ginger and garlic. Dry them and
pound them in a mortar. Chop salted shrimps into large
pieces and set aside the liquid.

7. Remove the shells from the fresh oysters. Wash them
in weak brine water and drain.

8. Remove any dirt from the fresh shrimp. Wash, drain
and grind them in a grinder.

9. Soak red pepper powder in warm water and add
salted shrimp juice and salted anchovy juice. Let sit for
a while.

10. Mix the shredded radish with the red pepper
powder mixture to dye the radish red. Add salt to taste.
11. Mix radish with chopped garlic, ginger, salted
shrimp and ground fresh shrimp. Add minari, got,
young green onion and large green onion. Toss gently.
12. Add salt and sugar to taste, if necessary, and finally
add oysters.

13. Put the so (the stuffing) in a large bowl. Pack the so
between the layers of cabbage leaves. Wrap the stuffed
cabbage with the outer leaves and pile in a crock with
the sliced section of the cabbage facing up.

14. Pile the stuffed cabbage to fill the crock to four-
fifths. Cover the surface with the salted outer leaves of
the cabbage and press down hard. Sprinkle salt
generously over the finished kimchi for long-term
storage.

V01008 / June 05 2005 41



i MIAZ ZiCH d the World

SH=290] OFZYANIE A &1} JES 7| .. Longing for ECONET Korea from Hainan Island---.

By Susan, Hainan Aloecorp / China

A FARS WSt 22 Sk ARR A Breathless with anticipation, I arrived at Incheon  producing the same products in China in the
= 12 WAZ gl FEE o]Es  AAE Bo AEo] ojuA ukSo]x|i=x] Ao} International Airport. The view that spread out future.
A

oj| = A gre] A UelA Mme AR A4 FEch A ALRkS o a A4, S from the window of the limousine bus I had
ﬂ] QA SWEQ We NG, wRAo] ey A A Al 5 Psha g 98] ZRo| AT o|ajst W bo;;ded to go t;) mi/l.h;)telﬂwas.a H?W Wofrld to zqe: A (illnner v&fnthl scl)lme Narnyanlg staff men;be}:s
O] 4] A&, olgrhe e By 202 AES A AZES S Fio] HAe3) endless rows of vehicles flowing in perfect order, made me feel that I am truly a part of the
H modern skyscrapers lining the roads, a beautiful ECONET family. Although we spoke a different
ot . . :
) view of the Han River, and more. language, we were greeted very warmly, like
Ev o glw SHLHlELO] T2 o] & HOA . .
OlEd el ol Rl 49l vl Al members of the same family. I believe we
AR ol Aottt At AlAl e 7 H g A eE e A9 A Ak HellAl ECONET 2 7F On the following day, we attended a ceremony communicated our warm-heartedness to each
HE50] Wol Aty -2l I PAapoll o 7+ Folehs WE A SI3Hh vlE ol FSHA celebrating the opening of a new company other through our gestures.
AYom AR tie W A4S =R AAE gteu 3t Ve A o Ao R disiF e building for the Korean headquarters - the main
L8 BHS] WESE & 201} S YA AR ] T A A Q] el &% HHRIS B AZA purpose for this visit. The event was attended by = The last stop of our visit was Unigen Korea’s
Agst vra7 YA s W Zo] & ek 5)Q) o @)l AzbE ) distinguished guests from a number of countries research institute in Byeongcheon, which again
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ECONET 7}&0] % Mayal A7sHA]7 npe<s and VIP guests from Korea. We were very proud made me feel proud to be a part of the Namyang
Z10] 71995k} npAjEro 2 WS oAl WAHATIAL U} <7 to be a part of such an event. After we toured family. The impression left by its grand scale and
Goprlzo] Holoo cha] shi AfekAT A Ha every nook of the new office building, the people’s warm hospitality, which I felt as I was
) ) ceremony began, kicked off with music and a roar shown around here and there, is still vividly
olF St BRG] ofF Folshs WTRAG  Th 1S4 Ao Fmel ATAol ofele . -
o uImlelT Aomi BT BorT sl e bl tEa 1 oo AT Lol 41%] ok of applause. I silently prayed for greater lasting.
= OnETIAM EUTE AT A AR e eI T s e e prosperity and good health for ECONET families.
= WAtk Solu 7P Eeke A Abdel v wob Al el Last but not least, I'd like to thank my company
g 5 glo] 7His] A Qlod wdert= Ao After the event, we visited Namdaemun Market, for providing me with such a wonderful
o|3to] F=o] ohd7} Al A=l SOz AofA o]zt 7|2 E & Aol AAR=EH which is extremely popular among Chinese opportunity and the staff at the Korean
St HMRA] OB R =28 & SRR XYE visitors. Many products were so new to me and headquarters, Unigen Korea and other Korean
83 YA L JAAF o HEEA thA] SHH ZHAL some of the sights were very interesting. affiliates for their kind hospitality and support.
o] mpz o Atr} However, the most surprising thing about

Namdaemun Market was how crowded it is. My
feet barely rested on the ground; otherwise, I

"3Q O N HUEE 2 rjodd ool (lodOoE =i Hirok ¢

would have been swept away by the crowd. In
fact, it felt like being in China.
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Next, we visited Namyang' s Jincheon plant. I
was very curious to see how the products
displayed in the Haikou office are produced. A
tour of the production lines and their sanitation
= -5 ololct U= T procedures made me feel thrilled at the thought of
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Namyang Aloe Celebrates the Completion of its New
Building, the “"ECONET Center”

Growing into a global company
in aloe and natural plant research

Namyang Aloe, the number one company in the world’s raw aloe material market, moved into its new

home on April 6 - 29 years after its founding. Namyang Aloe’s new office building is called the ECONET
It also has the

Center, a combination of “eco,” the prefix in ecological and economic, and “network.”

deeper meaning of being a vertically integrated, ecological and economic network for the development of

human society.

CONET Center Tape Cutting
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In keeping with its corporate philosophy,

Namyang Aloe’ s new building is certainly
constructed in an environment-friendly way. The
first floor lobby is designed so that it is
surrounded by transparent windows, which allows
people to have a view of all four directions. Its
ceiling is designed to replicate the curved lives of
aloe plants. In order to express the company’s
image of continually striving in research, there is
a restroom in a shape of a beaker placed in the
middle of the lobby. The most eye-catching space
by far is the “dreaming garden” to the south of the
Marketing Team area. It is located at the center of
the building and offers the atmosphere of a small
garden. A fountain has been built using tiles that
carry the wishes of the staff of overseas
subsidiaries and Korean offices, and a rest area

planted with natural herbs has been created.

Namyang Aloe expects the ECONET Center to
play a crucial role in the company’s growth in the
field of natural plant research, which is emerging
as a core segment of future bio-industry, as well
as in raw aloe development. With the completion
of the ECONET Center, the company will be able
to play a pivotal role in initiating ECONET group
research and marketing throughout the world,
including the U.S., Mexico, China and Russia as
well as Korea.

Meanwhile, the completion ceremony, which was
held on April 6, was attended by more than 100
distinguished guests from various spheres,
including CEO Bill Lee, lawmakers Sangho Woo
and Jongseok Lim and poet Nohae Park. The
event consisted of two parts: the first included the
planting of commemorative trees, the unveiling of
a cornerstone and the ribbon cutting, and the
second consisted of progress updates and the
presentation of plaques of appreciation.
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Unigen Pharmaceuticals’ Univestin targets
inflammation pathways for joint health

Joysa Winter

Univestin, the first ingredient launch by privately held company Unigen Pharmaceuticals, was one of
two ingredients to win the NutrAward at this year's Nutracon and SupplyExpo conventions. Voted on by
attendees, the award given by New Hope Natural Media recognizes the best new ingredients of 2004.
Made from a proprietary blend of two plant extracts, Univestin's ability to improve joint comfort and
mobility has been established in five testing models, including gene expression, protein inhibition
assays, cell-based studies and in vivo animal models, the company reports.

“This ingredient is the result of many years of research,” explained Regan Miles, executive vice
president of the South Korea-based company, whose North American headquarters is in Washington
state.

“We are a pretty unique business model in that we apply pharmaceutical science to natural products. We
have over 5,000 plants that we break down and use in our search for novel products. Everything we
bring to market has human clinical trials behind it, animal safety trials, and we have full genomics as far
as how these products work in the body - which genes they up- or down-regulate. We also grow all of
our own botanicals on 180,000 acres around the world in Texas, Mexico, China and Russia.”

Univestin works like “night and day” from the standard chrondoitin/glucosamine ingredients used for

joint health because its effects are felt within only two days of use, Miles explained. “This is because it

works on multiple inflammation pathways in the body,” he said.

The ingredient is also known for its high antioxidant activity. Brunswick Labs tests found an ORAC
value of 5,604umole TE/g, which is higher than both vitamins C and E.

Unigen Pharmaceuticals was founded by a private investor, Bill Lee, in South Korea in 1996, and the
company carried out six years of research before taking this, its first product, to market. Today the
company has 120,000sq ft of R&D facilities, 35 active scientists, and a target of one or two new product
launches each year.

Among the conclusions were that Univestin
significantly reduced discomfort and stiffness,
and improved joint function within 30 days.

Both of the extracts that comprise Univestin have GRAS status in the US, and Univestin is being
considered for novel foods approval in the European Union. First sales of the ingredient in dietary
supplements came in January 2003 in the US; by 2004, it had also reached Japan and Australia. Dietary
supplements for pets were launched in Europe also in 2004, with human supplements awaiting novel
foods approval. Then, just this year, Univestin will be launched in dietary supplements in Korea.

Major US purchasers include Phillips Health, Twinlabs, Jarrow and Oasis LifeSciences, the latter of
which has incorporated Univestin into its first beverage, sold under the AgelessXtra brand.

“That is the only food application it is found in right now, but one company is investigating its potential
use in foods,” Miles said.

Univestin is freely soluble in water and polar organic solvents, especially alcohols, and comes in an 80-
mesh particle size. It is made up of more than 60 percent Free-B-Ring flavonoids and 10 percent
flavans. Its recommended dosage is 125mg twice a day.

Behind the science

A randomised, double blind, placebo-controlled trial conducted by JSS Medical Research in Montreal,
Canada - which was submitted to a peer-reviewed journal in January - demonstrated both the safety and
efficacy of Univestin in relieving symptoms of osteoarthritis.

In the study, 90 subjects were given either placebo or Univestin at a dosage of 500mg/day. Efficacy was
measured using the Western Ontario and McMaster (WOMAC) University osteoarthritis index, as well
as a health assessment questionnaire. Safety was tested using measures of blood press, heart rate, and
PTT and faecal occult blood, as well as the frequency and intensity of clinical adverse events.

Among the conclusions were that Univestin significantly reduced discomfort and stiffness, and
improved joint function within 30 days.
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Meta Block (New Product Updates)

Meta Block, a product specially designed to
control body fat, was successfully launched in
May. The full—scale launch of the product was
wholeheartedly welcomed by agencies and
health planners.

Namyang Company, the producer of Meta
Block, is thrilled with the increase in inquiries

from consumers,
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Four Season Sun Cream (New Product
Updates)

Protect your skin from
ultraviolet rays 365 days a
year, in all seasons!

Four Season Sun Cream has
been launched as Namyang
Aloe’s measure to help
people protect their skin

from ultraviolet rays under

the scorching sun and
everyday.

Four Season Sun Cream is a quality product
whose effectiveness in shielding the skin from
both UVA and UVB rays is recognized by the
Korea Food & Drug Administration. It will no
doubt play an important role in keeping the
skin of Namyang Aloe families and customers
healthy and beautiful.

SHUUZO0| THEIEI= BSC CHA Rp4F Al

A AAZAY &F AeALE Fof 7t 55
o= AT eilar BSCHY 2 A=fEg< A
gol= sFo 2 A9 +3AFE(Balanced
Scorecard)@} AEFE 22| (Strategy Focused
Organization)°] et I SFAHE =208

s
rﬁ:pﬂ
m§0H
lmﬂ
o N
o
i
—>‘i_>|i
0 o
(0]
i
o 3o
= g
o
o
]
= oM

1%
o
POV = )

.
d
i
o
;\
i
ol
o
ofr
Lo

i
2
o
U
=
oX
i)
2
Ho
o2
i)
Kl
oS
)
_fok
o)
N
u e
o
BN o> o AL pok

A

Bl
59| 5 929l ‘SFO 5% 9] A& 27714

NN

Namyang Aloe wins the Korea BSC

. Award!

The Korea BSC Award, presented jointly by
the Korea Economic Daily and Wesley Quest
Korea, was established to proactively identify

and share Korean best practices in BSC

(Balanced Scorecard) and SFO (Strategy

Focused Organization) as methods for
implementing strategic business management.
The objective of the award is to enhance the
level of strategy execution by Korean private
and public companies through a correct
understanding of strategic management and
the expansion of its base. Professors acting as

judges in the selection process applied the 27

detailed criteria of the “Five SFO Principles,”

which are the common principles of

organizations that have achieved significant

successes through BSC. Namyang Aloe was

chosen as a winner of the award in

competition against other companies.
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A Business Trip to the US

Headed by Namyang Aloe Managing Director
Chansoo Jeong, a team consisting of Jaeeun
Lee (Head of Management Support
Headquarters), Bokhee Cho (Head of
Marketing Headquarters) and Junyong Cho
(Deputy Senior Manager of Education) visited
Oasis from April 30 through May 8.

The objectives of this visit were to share the
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general business strategies, operational
formats and systems of Oasis and Namyang
Aloe and to prepare for the development of
upgraded systems as global direct sales
companies at the ECONET level in the future.

The visit served as an opportunity to review
the operational configuration of each company
regarding brand and product strategies as well
as sales organizations and systems, logistics,
call centers, marketing and IT, and to discuss
future business directions and plans. This
exchange is expected to contribute to the
business development of both companies as it
yielded focused cooperation in the fields of
brand and product strategies following the

visit,
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Ceremony and Athletic Event
Celebrating the Launch of a Product
Manufactured Under Contract (Homian
Pollen Extract) for Amore Pacific Held on
April 8

In celebration of the launch of the first
product manufacturing contract, an athletic
event was held on April 8 for the promotion of
teamwork and friendship among Namyang
staff members. The occasion was made even
more exciting by the generous prizes awarded

for various events,
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Regeni care, Xtra mini, Xtra conce &

Two-Shift Operations due to
Manufacturing Contract and New
Product Launch (Mar. 14 until present)
- Products manufactured under contract —
Homian pollen extracts by Amore Pacific
+ New products =
Meta Block by Namyang Aloe; Regeni Care,
Xtra Mini and Xtra Conce by Oasis

. Job Description Workshop
Namyang Company held a workshop at the

Daewoong Management Development Institute

(Yongin) on May 6 to proactively respond to

the rapidly changing environment and to

discuss business improvement opportunities

by understanding job descriptions that

underwent changes in the wake of the

establishment of ERP as well as the roles and

i responsibilities of other divisions.
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Unigen Korea - 6th Unigen Global
Summit Held

Unigen Korea and Unigen USA, which have
established a strategic alliance, held their
semi—annual Unigen Global Summit at the
Unigen Korea Life Science Institute located in
Byeongcheon, Korea over three days, from
May 11 through 13. The sixth Unigen Global
Summit was attended by CEO Taehyeong Cho
and Dr. Seongsik Woo (Managing Director and

Director of the Life Science Institute) from

| Unigen Korea and CEO Derek Hall, Dr. Qi Jia

(Director of the Research Center) and other

associate researchers from Unigen USA.

i Among other conference participants were

officials from Oasis, Namyang Aloe and
Namyang, making the occasion particularly
significant. At the recent Global Summit, the
two companies exchanged views on the
development of base technologies, shared
information on products in the pipeline and

discussed the introduction of GMP,
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Unigen Korea - Training Session on the
Sales of Natural Product Held in the US

In order to enhance its sales capabilities for
full=scale entry into the Asian natural product
market, Unigen Korea held a sales training
session at Unigen USA for two weeks, from
April 25 through May 8. The session was
attended by Deputy Senior Manager Jae—
young Choi, who is in charge of natural
product sales within the Marketing Team. He
had an opportunity to learn about the
strategies and practices involved in natural
product sales from relevant officials of Unigen
USA, including Vice President Regan Miles.
The training program also included a chance
to participate in SupplySide East, an
international trade show and conference that
was held in Baltimore from May 4 through 6.
The event was a very useful opportunity to
enhance understanding of the natural product
market and accumulate working—level

experience.
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Aloecorp’ s landscape project

In the taking of a commemorative
photograph, the significance of the launch of
a landscape project, another major initiative of
Aloecorp, was reasserted in the presence of
CEO Bill Lee, Univera CEO Derek Hall and

Aloecorp President John Rhees.

The landscape project site is Hilltop Gardens,
which was purchased in 1988. The project will
no doubt contribute to reviving Hilltop
Gardens, the first brand in the United States
to succeed in commercializing the cultivation
and production of aloe.

All-out efforts are being made to complete the

mega—project, which spans over 12 acres

(14,400 pyong) in total, within the planned

i timeframe.
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Unigen Pharmaceuticals Issued Patent

for Potent Antioxidants

Lacey, WA — April 26, 2005 — Unigen
Pharmaceuticals, Inc., a leading research and
development facility and supplier of
proprietary, biologically active plant—derived
ingredients to the natural products and
pharmaceutical industries, has announced
that the U.S. Patent and Trademark Office
today issued a composition of matter and
usage patent for the company's proprietary

antioxidant ingredients contained in its
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Aloewhite® and Pervarin® commercial raw
material ingredient products.

“Aloewhite® and Pervarin® are two important
commercial products derived from the aloe
chromone molecules cited in this patent,” said
Dr. Qi Jia, Unigen's Chief Scientific Officer
and co—inventor of the patent. “Aloewhite®
contains more than 90% aloesin, and can be
formulated into anti—aging and sun care
cosmetic products. Pervarin® contains a
significant amount of aloeresin A and,
through oral or topical administration, can
support the body' s endogenous antioxidation
functions against damage caused by lipid
peroxidation.” He added, “This utility patent
will offer protection to Unigen's intellectual
property and will enhance the product value
for our business partners.”

Through the identification and purification of
specific aloe chromones derived from Aloe
vera and other plant species, Unigen scientists
have demonstrated the effectiveness of these
chromones in inhibiting free radical and
oxidative damage through the simultaneous
suppression of free radical generation and
production of Reactive Oxygen Species (ROS),
which includes oxygen—related free radicals.
ROS involves a normal physiological process
responsible for a variety of healthy bodily
functions. This includes immune and
inflammation response, and the intercellular
induction of apoptosis, a form of cell death
necessary to allow for new cell production, as
well the removal from the body of cells with
damaged DNA. However, an overproduction
of ROS is a major inducer of the aging process

that may lead to wrinkled skin, as well as

other health concerns such as atherosclerosis,
coronary heart disease, dementia, cognitive
dysfunction, diabetes mellitus, cancer and
melanoma, particularly if ROS is generated as
a by—product of food additives, ultraviolet
radiation, and exposure to tobacco smoke and
other pollutants.

Unigen’s patent disclosed that aloesin, an aloe
chromone, had a much higher Oxygen Radical
Absorbance Capacity (ORAC) than
standardized green tea and grape seed
extracts. Another chromone, aloeresin A, was
four times more potent as a fast—acting
antioxidant than the standardized green tea
and grape seed extracts. Aloeresin A was also
shown to be a stronger antioxidant than either
a—tocopherol or vitamin C as measured by
lipid peroxidation inhibition capacity.
Aloeresin A inhibited lipid peroxidation and
was shown to be three times more potent than

Vitamin E, even at a low concentration.
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High-performing Namyang Aloe
managers visit the Chinese subsidiary

A 27-member team made up of Namyang

Aloe’s high—performing leaders and head

office staff visited the Chinese subsidiary from
May 8 through 11. Kicking off the first day
with a seminar, they toured the aloe
plantation and tried their hand at planting
aloe. Participants also took part in a session in
which they updated their personal goals and

reaffirmed their resolve to achieve them,

while branch offices pledged to strive hard

and set goals for being promoted to sales
bureaus and for recruiting 100 additional

agents per person.
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Sangjun Han, President of the Chinese
Subsidiary, Interviewed by Hainan
Province TV News

On April 24, Mr. Sang—jun Han, President of
Hainan Aloecorp, was interviewed by Hainan
Province TV about Hainan Aloecorp s
investment background, details and future

plans.

The interview and images of the aloe

plantation were part of a five—minute

broadcast for on the 7:30 evening news — a

prime timeslot. Hainan Aloecorp was selected
for the interview from among 21 invested
companies across Wanning City, Hainan
Province, and it represented a chance to

reinforce the standing of Hainan Aloecorp.

Korean Subsidiaries Change Their
Intensive Saturday Workday

As all elementary, middle and high schools in

Korea have no classes on the fourth Saturday
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of every month, the Korean subsidiaries have
changed their intensive Saturday workday
from the last week of each month to the third

week of each month.

TLIH 2{Al0}/ Unigen Russia
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A Team Led by CEO Bill Lee Visits
Unigen Biomass Complex

From May 12 through 14, CEO Bill Lee, COO
K.S. Yoon and Univera CEO Derek Hall, a
potential buyer of skullcap sown at the
Russian plantation, visited the Unigen
Biomass Complex.

The visitors reasserted their expectations and
the possibilities of the Unigen Biomass
Complex and delivered words of
encouragement to the plantation staff. After
returning to his office, Mr, Hall sent us an e—
mail saying he would send the Russian Team a
present: a device for catching mosquitoes. The
entire staff was thrilled at the news and is
appreciative of his thoughtful consideration. It
was a momentous occasion on which the

warmth of the ECONET family was once again

evident,

A ZAPE (L

A HiZ|LjoF AYEHZI (22 F)/
AT

- RIQJARE] / New Hire

01|:"i7l%*%—‘?'— QIAE =)
Samuel Kim (Namyang)/
ECONET Corporate &

Shared Service Center

QOFAIA F AllE]
Sylvia Brcic (Oasis)/
Qasis Call center

A SAT|(EHY)/
= MAT|=ED AR
Sangki Yoon (Namyang)/
Production Technology Team

A X% T{EZ (QOIA|A)/
WA AJH] 2 iU A

Virginia Sweetpumpkin(Aloecorp)/ Joel Patrick (Oasis)/

Staff Accountant

Manager of Marketing Services

XX} / Promotions

FLIfIZE / Univera

» El =2|st / Tom Hoolihan

+ VP & General Counsel = ¥%, A=k 2 344

33 EVP & General Counsel

7IxHA(I_rOI: A ZLIT Ha|otol (L H)/
FH7Ied" HE A Z2AA ZE SteER)

Jaeseung Kim (Namyang)/ Jonathan Earlywine (Unigen)/

Manager, Sales Technology Team Unigen Process Development Chemist

A =2| 2H| (20FA|A)/ A D8 SH{UE (ROAIA)/
ZRAE Iz A SobA|2 2 Al
Julie Darby (Oasis)/ Michelle Hamilton (Oasis)/
Project Sales Manager Qasis Call Center

A o]t HIOI-E-é (g=23)/
A B o

J-Anne Jacobsen (Aloecorp)/

Executive Administrative Assistant

A EfLE HIA (QOFA|A)/
QOFAIA F AllE]
Tanya Bowers (Oasis)/
Qasis Call Center

A AH|O} E2|Al (QOA|A)/ A EI2} ZMA (QOFAIA)/
QOFAIA F AllE]
Tara Moses (Oasis)/

Oasis Call center

» VP & General Counsel = EVP & General
Counsel of Department of Law, Strategy

and Administration

» 20|M (Misun Kim)
o UMl A @3 o E2F9] A oy A
+ Staff Accountant (Univera) =

Aloecorp s Accounting Manager
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QLOIA|A / Oasis
» 7|Et EIE / Quita Terrell » Yuri Vorobets / f2| E2H|=
& Congratulations on your wedding! * The father of Carolyn Doolan, Staff Accountant
The eldest son (Kiwhan) of Director Seontack Oh, of Unigen, passed away on April 17, 2005,
Life Science Research Institute
« Date: May 28, 2005 (2:00 PM) U=F / Aloecorp
& A7IDQIo| HES HI T}

. . : . ol A|F<L) HRIA;
. ?—UH %%@20]—/\]_/_\_94 -ﬁ—% 37_’[41_1]0]]5] . ﬂ ]}\d El'@io]'/\]A—J 7_11]]/{:] UHl/]X‘] SUpGI’VISOt‘ EUn]U Song (groom Beom]un Han) 5/19 J— Anne Jacobsen (J ﬂ L_) ;é_ S
 Purchasing Clerk = Oasis's Distribution Coordinator » Commissions Accountant = Oasis's Commission's

& Please accept our deepest condolences
Manager

» A2t & / Sarah Shaw
o A G D oA AL] FA| £

* Staff Accountant = Oasis's Accounting Supervisor

* The father of J—Anne Jacobsen, Executive

Administrative Assistant of Aloecorp, passed away
on May 19, 2005.

» Date : June 5, 2005, 11 o clock

« Place : KFSB Wedding Hall Monach, Seoul SLIHIZE / Univera
& AJlnQlo| HES HIL|C}H

o= d

0= LA / Unigen USA + 5/8 Tom Paquette (& 3}H7l) FH2IAF

....................... %ﬂ_xl__/{l- ._AL./-S-,I / Congratulalions and CondOZenceS

AlmQle| HES HIL|D

I_kot/Namyang Company 4 Congratulations on your wedding! ¢ 71nflel 3 It )
& AITolo| HES dlL|Ct Hongseok Yoo, a laboratory associate researcher * 5/5 Regan Miles(®I3F mpel ) AR w2l ¢ Please accept our deepest condolences

a R == ’ _

90054 3% ;3 o]EE;P PrEle] 71A0] ALel R A (cosmetics) * 4/17 Carolyn Doolan FRE® &%) F-31/4 * The father of Tom Paquette, Manager
* 1l OE Tom NME AT 2 )
. 20054 39 2491 ZedA|2E] AT 2] HEApy - Date: April 10, 2005 of IS of Univera, passed away on May 8, 2005.

PI dol
- 20054 49 42 A7) QY g mA wA » Place: Cheongju Wedding Hall (4 floor, Choice) ¢ Please accept our despest condolences
* The mother of Regan Miles, the executive vice
i i —USA, M
# Please accept our deepest condolences EHUYLE0{ /Namyang Aloe presicient off Unitpen—Uish, parsed Gy on kiay 5,
o 2005.

* The grandfather of Jeongim Kim, an ERP PI team & A7tmele] HEZ |iL|ct

member, passed away on March 23, 2005. « 4/28 LA FE ] Al2n| tjg] B4
* The father—in—law of Jeongwhan Choi, an assistant Birthdav in J & Jul

irthday in June u

manager of the Management Support Team, passed # Please accept our deepest condolences /gIQE_,I;(‘]- _/\L/}_’l 06~07 | ymJune & Ju T

away on March 24, 2005. The mother of Eunmi Shin, an assistant manager — ® Z_h d
* The mother of Youngduk Kim, the senior manager of the Customer Support Team, passed away a p p y l I/' ay

of the Production Technology Team, passed away on on April 28, 2009,

April 4, 2005.
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g1 o= FATIUHS 3] A8 A 2y Bongsoo Jung Keumrye Noh Changsik Chun Hyeryeon Joo Jungsun Park
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*(6/28) °I' * (1) 2R * (7/3) 0154 * (7/23) 123 * (7/25) ¥ * (729 A * (7/23) * (7/28) * (7/30) * (6/18) * (7/D)
Bill Lee Jungim Cho Choowol Lee Bohee Kim Sunrye Yang Youngsuk Jun 2= Aot A Ful A o= W 217} Alo]E] sto]EQA B i Bt
Hernandez Morones Jose Quinones Alvarado Haz Veronica JT Whitworth Stephen Cherniske
Nora Hilda
| 1 . .
* (7/3) A9 * (6/11) AaA * (6/12) 2@ * (6/17) WA * (7/1) BFgol * (7/8) * (7/26) ®@/3) * (6/4) * (6/10) 38
Jinyoung Kim Hyojae Kim Hyunuk Kim Jaeyeol Baek Jungah Park Hillg AlE= 2Bl HEO| A Sl SR FeAg A H.Y Sung
Brandy Simmonds Stan Weiss Scotty Kufus Crystal Springer

* (7/4) o] * (7/7) ol eA * (1/17) o] & * (7/18) &4 * (6/22) =42 * (6/19) F7rurAx & (6/29) A p * (7/8) ] * (7/17) ot &
Hyunjoo Lee Wonseok Lee Ryul Lee Soyeon Kim Sunkil Doh Regan Miles Wenwen Ma Mijeong Jeong Julia Foo
* (7/29) W= * (6/1) * 6/2) * (6/6) * (6/13) * (6/21) =3t * (7/1) 23 * (7117 A= * (6/19) U= * (6/19)
Byeongguk Min 2= gk 2 FUZ= f3Y e =1 B ZEH: QFEYo} Susan Coco Gary Wonmo Koo IZEZZR 27}
Chavez Reyes Ma. Muniz Chiguito John Rhees Montano Ramirez ORtEg]of Bt
dela Luz Eugenio Antonia Protopopovo
Olga Anatolievna

* (6/16) +* (6/16) * (6/22) * (6/28) * (7/10) * (7/20)
Sk btk Alo]h AlolF& oEf= Ant EI=IACR A2k 2oLt of| Am|ze} o] A=
Juan Saldana J—Anne Jacobsen Edward Silva Mark Simon Cordova Duran Esmeralda Yniguez
Rufina
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Photo contest

Old Memory in a Snapshot!

Here are some treasured pictures of happy memories to share with other ECONETIANS.
(We’'re looking forward to seeing more pictures in the August issue.)

ZYHAIRIE L] FEL} &2 0] HY 288 £Y49 ARKIEE 97] 37
gyt (88=9= B2 SX HIELT)

=
3& The third-prize winner

2& The second-prize winner

WADUY
S HMUEA KOHING

RBULUM SKGULUNG -

< SEEHE HEiZ |
| S wrise HEs AR

The leader of the cheering team---very good!

Young-sook Cheon, Production Technology Team, Namyang

1& The first - prize winner

NERE AAIZ AOJL ~ dererzo) nzixgg epgo} 73t
Let ’S plant ECONET all over the world! Jeongah Park, a Customer Support Team manager, Namyang Aloe

» x5/ — OfXfOfX} 2f0/El~
g2 ZSX/AE F=o] ohel

Sports Fete Day -YES! Let’s go for it!
Soonmi Choi, a Management Support Team
assistant manager, Namyang

IL|C}t.  Successful winners will be awarded with wonderful prizes! V0l.008 / June 05 2005 67
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\"\ A =ZHE Y2 ALl g AR, 71RI0] &5 4= e 24 = 2 F28 Al 71Ut
EF T2 200519 68 154U UL ARL2 ECONET@UNIVERA.COM HUFA| S,
¥ = http://webhard. namyangaloe.com (ID: econetway PW: econetway)dl] SZFAK
72t 228 A9 1070 APElE AIAISHH, & AJA 2120] AIAIE AFRIO) thel F=3#E oHAl HULT

T =

AT} Q1F 9] 21 (The Best of Nature and Mankind)” £ €74 0]&0] Y= G E =89
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gine....ECONET known around the world ..

hson to imagine it any longer, it is time that the world experience the company we all know
e. We want to see our brand name ECONET from the Farms, Fields and Forests of the world
our family.
We want you to share the experience of being an ECONETIEN with pictures from our employees on every continent that Econet operates.

Its time for a wonderful World Wide ECONET Photo Contest!

» In August of 2005 we will publish the world wide winners in the following categories..
» Here is how it works .... You must be wearing something that Says ECONET on it. A shirt, A hat,

A visor or whatever you might dream up to wear in a photo, as long as it says ECONET in the photo.

Most Beautiful Scenery ... Farms, Fields, Rivers, Mountains, Oceans, Trees etc..

Best Celebrity Buddy Photo ... You must take a picture with a Star from TV, Movies, Sports, Politics or Literature.

They must be with you somehow, holding your hand, sitting in a bus...something fun.

Most Interesting Architectural Landmark Photo ... Take a picture in front of a world Landmark while you are on vacation.
Statue of Liberty, Great Wall of China, Sydney Opera House, Eiffel Tower, etc..

Funniest Faces ... A picture with a variety of ECONETIANS laughing or smiling.

» Winners in Each Category Get a $300 Gift Certificate for Dinner To anywhere they want to eat.

» TOP AWARD for the BEST all around Winner....
Two Round Trip Airline Tickets to Hawaii, Mexico, Seattle, Los Angeles and the COVER of the August ECONET WAYMAGAZINE...

» Point gift certificates provided by corporate cards of each company

» Purpose of the Event
At the suggestion of Scotty Kufus, a director at Oasis, the ECONET WAY with photographs from the ECONET Photo

Contest will be used to promote the ECONET brand at a large event planned for Oasis Sales Associates in August.

Start snapping your photos soon...

Each person can submit Three photos per category. All Photos must be submitted by June 15th, 2005.

Send all Photos to SeanL@oasisnetwork.com , or http.//webhard.namyangaloe.com (ID. econetway PW: econetway)
The Top 10 photos in each category will be posted and voted on by Employees around the world.

Good Luck .... Bringing together .... “ The Best of Nature and Mankind”
Vol.008 / June 052005 B9




0

685 FAX & 485 GFEAF EE

= A o o o o % A=Y 71E A= ES] W2
AZFH Y- uUEA, SUHABRIAC], fUEA SUBABIA O], CONET e
b A9S FRTHEX} > 4ES ARIZHIAE YR
. ormall 3x moan 15 ESHED -@ddgRel /et 3,
ERUA /AN, e/ AT, 24T e 25 EEEY -@EY/ AT,
\ e B | 3SR ekl AR - ECONET WAY

QOFA]A /Sarann Pel

=X g M

QOFA| A F AllE| — Heather McMullen (3|5 @-&3)
sfojt d2FE - I3
Hi= A @z, =2, 713)
> SZ5HR : kaoh@univera.com E= FA

ECONET WAY SZZA0f| 62{20| 4l 2|42 A& XIE UIHSI=S SHASLICE ZIAFRILICE

0x
(ol:)

>
e

i
e

6€< ECONET WAY #= e

- BT 2glo] TR HEA} ohEt AAolehs HellA] 71Ee) R BRAS M s G AESTe
TEA o2 G2 AFO MR ( Jolth F () AR 2UR ujnke] TEA BAS FisiFe Luu-toy
Aolek ()9 A TR ukE Aol folrt,

* 65 7= YRl FxEol HSls MBS SalaLIC

AR

Winners of the April Quiz and Photo Contest

MEA| HST H=3 27t 38 3024 oZHAMH 35
EEHY oZLT|H2E oS0l BESEX} &

[1](e][s]-[1][2]e]

Answers - UniBEX, Univestin K, UniBEX, Univestin K

;i » Winners of the February Quiz i  Winners of the April photo contest
» Winners of Aloenne gift sets » Winners of cultural gift certificates
Heesun Sung / Unigen Korea The first prize winner : Jeongag Park / Namyang Aloe ECONET WAY
Changkyu Bang, Sungkyun Oh, Taeok Kim / | e szodl prize winner :
Namyang Company . Hongman Kim / Namyang Company
. . . . sender (customer, employee, family)

.+ Winners of ALOEVER line contour serums i » Winners of ALOEVER line contour serums \

: o aa ame
Heather McMullen / Oasis Call Center The third prize winner : Sarann Pel / Oasis —
Coco / Hainan Aloecorp Division

Address

» Please send answers via e-mail (SeanL@econetwest.com or kaoh@univera.com) or by postcard e b

LHC =0

We will do our best to make use your valuable suggestions sent in using the ECONET WAY postcard.
Thank you for your participation.

Quiz for the ECONET WAY June issue

Given that the cause of obesity is not weight alone, but body fat, ( ) is fundamentally different from other Please send to
products that only focus solely on reducing weight. ( ) addresses the fundamental cause of obesity by The Editor of ECONET WAY,
controlling body fat. The key active ingredient in ( ) is dietary fiber. ECONET Corporate & Shared Service Center,

Namyang Company
3th floor, ECONET CENTER 302-4,
Sungsu-dong 2 - ga, Sungdong - gu, Seoul, Korea

[1](e][e]-[1][2][]

* The winners of the June quiz will receive the answered product.
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We strongly encourage active participation by all members of the ECONET family.

o 37 == ECONET WAY o

o ZH|AIE o] & kU TE AEAA e F, 719l He T4, F2 F0l | o3,
ARAIRES] of|Hjo] 5 AEIL TRt Aot FA 2] A E HujFAle,

1. O[S0l 71 S0l51 |FAMH 7= FAULDK?

2. ‘o =ZLlglol ofl M CHRASH oh= 7|Ak= RANRI7IR?

3. ‘ofZLligof off Mot A2 olzA0|Lt MI2kS 0| FAHAIR.

4. Hojstn A2 FHLE FH

L A2 ARE HOFAMIR.

ol
ro

e Let's join the ECONET WAY o

ECONET WAY is awaiting your participation. Please contribute articles on any topic, such as your
favorite book, an unforgettable performance, a memorable trip or a personal essay. Your contribution
would be deeply appreciated.

1. Which article did you find most interesting or useful in this month’s issue?

2. What would you like to read in future issues of ECONET WAY?

3. Please submit any comments or suggestions you have for ECONET WAY.

4. Kindly suggest a section to which you’d like to contribute or a colleague you'd like to recommend.

® Answer
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o4l 7}% / ECONET Family

@

ECONET

—~

@ / Namyang Company

5 A 27H 84 370-92

® :365-850

370-92 Yongjeong-Ri, chopyong-Myon,
Chinchon-Kun, Chungbuk, 365-850, Korea
Tel : (043)532-5144, Fax : (043)532-5328
www.namyangglobal.com

@A 20] / Namyang Aloe Inc.
A& BT 84E 271 3024 ol LHATE
@ :133-120

ECONET CENTER 302-4, Sungsu-dong 2- ga,
Sungdong- gu, Seoul, Korea

Tel : (02)460-8865, Fax :(02)467-9988
www.namyangaloe.com

@RLIH st= / Unigen Korea
QA WA 9] 200194

& :330-863

#200-1, Songjung-Ri, Byeongcheon-Myeon,

Cheonan-Si, Chungnam 330-863, Korea

Tel : (041)529-1510, Fax :(041)529-1599

www.unigen.net

SLH|2t / Univera, Inc.
2660 Willamette Drive

Lacey, WA 98516
Tel : (360)486-8300, Fax : (360)413-9185

20IA|A / Oasis Lifesciences

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-7500, Fax :(360)413-9150
www.oasislifesciences.com

0= {LJH / Unigen Phmaceuticl inc.

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-8200, Fax : (360)413-9135
www.unigenpharma.com

U2 F(AMAY / Aloecorp Inc (Production)
61/2 Miles North of La Villa On FM 491
Lyford, Texas 78569 U.S.A

Tel : (956) 262-2176 Fax : 956-262-8113
www.aloecorp.com

r23(Fg) / Aloecorp Inc (Sales)

2660 Willamette Drive

Lacey, WA 98516

Tel : (360)486-7400, Fax :(360)413-5036
www.aloecorp.com

= slo|t ¢25F / Hainan Aloecorp

Room #1108, Haikou International Commercial Centre, No.38,
Datong Road, Haikou, Hainan, China - Zip Code : 570102
Tel : (898)-6674-5400, Fax : (898)6674-3400

SL|M 2{Alo} / Unigen-Russia

3rd Floor, Aleutuskaya 14str.
Bladivostok, Primory, Russia
Tel : 7-4232-30-10-66, Fax : 7-4232-30-10-64
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