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Create a second wave of
legend as
a wellness company

“Today, | announce that Univera is the world's best wellness company.”

On April 26th, CEO and Chairman Bill Lee, unveiled his vision in the “2012
Univera Wellness Coaching Convention” attended by 3,000 people at indoor
handball stadium in Olympics Park. He asserted that the company will now
open a new chapter of history.

Recently, there has been much interest in wellness in Korea. However,
Univera is the first to make announcement to become a wellness company.
Univera, which came into being in 1976 as aloe-specialized company, rein-
vented itself as a natural product company, turned yet another corner to be

awellness company.

2L|AZE What is Wellness?
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The optimum and balanced quality of life in which social responsibility and physical, mental, spiritual health make harmony in nature
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Univera was able to evolve into a wellness company because, first,
Univera was a wellness group from its beginning. Wellness can be defined
an optimal state of life in which physical, mental, spiritual health and social

responsibility make harmony in nature. The corporate mission of Univera is
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Univera, which came into being in 1976 as aloe-specialized company,

reinvented itself as a natural product company, turned yet another corner to be a wellness company.

The Bill Lee’s announcement is well placed considering

that wellness is what we have been doing for 36 years, and what we can do best, and what we must tap into.
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“to bring the best of nature to humankind.” Univera came into being to
help people improve their health as it brings the best of the nature and
render it into products using scientific technology. The founder of
Univera, late chairman Yunho Lee, always stressed corporate social
responsibility, based on his notion of humanism and philosophy of “to
share and serve.” In other words, Univera was a wellness company
even decades before the term “wellness” appeared.

Second, the business environment for wellness products is expand-
ing. Wellness now represents such a variety of products and services.
Products and services for physical health is everywhere. Furthermore,
as income level increases, programs for mental and spiritual health
such as meditation, Yoga and services tailored to individual needs spring
up like mushrooms. The change in market size is immense. The size of
wellness market grew from 50 trillion KRW in 2000 into 120 trillion in
2010. The size of market is expected to grow to 3,000 trillion according to
an expert opinion. The wellness market in Korea is no exception, and is
growing by leaps and bounds. We need to makes inroads into the explod-
ing market and need to diversify the business for the future.

Allin all, the Bill's announcement is well placed considering that
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1) Life of health
| ceaselessly learn and grow as wellness expert.

2) Life of wealth
I make my dream of affluence on working and communicate with the world.

3] Life of purpose
| practice sharing wellness in life

FLH2I7} Higkshs #LlA  Wellness proposed by Univera
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1) Life of health
@ We work toward physical and mental health.
@ We also pursue mental health.

2) Life of wealth
@ We pursue affluence through the growth of our society.
@ We need to give up avarice to pursue true affluence.

3) Life of purpose
© We pursue life with sharing
@ We practice sharing in life

wellness is what we have been doing for 36 years, and what we can do best,
and what we must tap into. That is also why Univera designated its business
theme for 2012 as “Univera is Wellness.” The problem is to set up the com-
pany in line with the announcement as soon as possible. Univera has a few
priority tasks in this year to this end.

First, we need to clearly recognize out identity as a wellness company. To
this end, Univera is defining wellness through internal discussion to prac-
tice it in life. Also, all of brand communication took place based on the
concept of wellness as the essence of our brand.

Second, Univera need to imprint its image as a wellness company to the out-
side of the company. That is why we have been working to let people know about
Univera as a “wellness” company. Not to mention traditional communication
channels such as TV, radio, newspapers, we have been adopting new commu-
nation channels such as outside banner in subway and SNS marketing. The
advertisement will take place intensively from May to the end of the year.

Third, Univera has to set its place as a wellness company not just with

words, but with its products. We have launched Believe Wellness Food in
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Wellness Company

May. It is a whole new type of food, unlike existing food for health such as
raw food and powdered grains. The customer response is very positive.
With the launch of this product, there is one more family brand of products,
Belive, under the umbrella of Univera brand. We are preparing more well-
ness food products down the line.

Also, corporate social responsibility, an important part of wellness,
should be expanded. Univera has set a model case in this area, as was seen
in its campaign to help children with incurable diseases, concerts for local
community, and other volunteer works. Also, Univera has been organizing
“The Healing Leaf Miracle” campaign to support international NGO Vitamin
Angel since last year and has already supported vitamin A for 2.4 million
children around the world, saving 600,000 lives. This project shows that
Univera is an exemplary case of corporate citizenship. The year 2012 marks
a new beginning. We expect to see Univera place itself as a wellness com-

pany in name and substance, and to create a legend.

By Mana Kim VP | Univera Korea
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Hispanic
Market
Opportunity

Growing up in Mexico, | can remember how we were tended to when we
became ill. My great grandmother would venture out into the wilderness and
return with some type of plant, berry or shrub. Generally she would boil said
ingredient and make it into a tea and serve it to us over the course of a few
days to a week (depending on one’s ailment).

| have very few memories of visiting the doctor’s office. And, when | did, it
usually was very serious. For example, | remember visiting the doctor when |
needed an operation to repair an abdominal hernia. | was only five years old.
I'm not sure my great grandmother’s concoctions would have been much help
in that instance! But, over 90% of the time she knew exactly what to do using
only what Mother Nature provided for us so generously.

The point that  am making is that our Hispanic culture is very mindful of the
powerful medicinal properties found in nature. Generally, Hispanics will turn
to an alternative or holistic approach to treat an ailment vs. a synthetic one.

Enter Univera.

Univera offers the most complete line of nutritional products that I've seen
throughout a 15 year career working with such products. Univera’s products
are science-based and of the highest quality. They are developed with one
purpose in mind: To bring the best of nature to humankind.

| believe that these products can become a staple among Hispanic people
throughout the United States and Latin America. Mr. Bill Lee has set the initiative

to expand our marketing efforts and reach out to our Hispanic communities
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Univera offers a business opportunity that allows anybody, regardless of race, creed or religion,

social status or political affiliation, educated or uneducated to earn an unlimited income.

Through hard work and perseverance we are seeing many of our Hispanic friends reach goals that

they had only dreamed of in the past.
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across the United States. With every connection we are seeing a sincere
embrace from communities in California, Nevada, Oregon, Washington,
Colorado, Texas and Arizona. The more exposure these communities have to
our incredible products the more we see lives changing...for the better.

Univera is also offering another life-altering opportunity to these Hispanic
communities; one that is providing an additional source of income. For some,
it has been a complete renewal of hope and belief in one day achieving “The
America Dream”. Univera offers a business opportunity that allows anybody,
regardless of race, creed or religion, social status or political affiliation, edu-
cated or uneducated to earn an unlimited income. Through hard work and
perseverance we are seeing many of our Hispanic friends reach goals that
they had only dreamed of in the past.

We are committed and making positive strides to fulfilling this mission.
There has never been a better time to be associated with Univera than right
now! Working together we can make a real difference in many people’s lives. |
encourage you to reach out to those around you and share these phenomenal
products and take the time to explain the benefits of joining the Univera family
as an associate.

2012 will be a fantastic year...and it's only the beginning!

Sincerely,

By Hector Contreras Director of New Expansion (in Hispanic Market) | Univera USA

JULY 2012 09



—

‘:'_-:_3__.__ _" — = ; —-—“
- " i -

[l

L —— -
‘%SNETWAY - e
— - T —— - o i
[ T, e — il L — —

S —




w71 )

e} 2ok vl
27K 912, 2 2 B

2 E5-2 Belolo] WLk )

T S0 2 Felis u) A2 LHRs A,
71 obel Shehro] Belrhs shert

wsoli= Stale] el Euw wjE e

The Ship Starting

LO, the unbounded sea,

On its breast a ship starting, spreading all sails, carrying even her
moonsails,

The pennant is flying aloft as she speeds she speeds so stately—
below emulous waves press forward,

They surround the ship with shining curving motions and foam.

Walt Whitman
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Editor’s note ECONET wants to show that the most beautiful company in the world can become the most suc-
cessful company in the world. Instead of simply pursuing financial achievements, sustainable business
management considering also non-financial achievements such as ethics, environment, and social responsi-
bility, falls in line with ECONET's mission. ECONETWAY puts together the efforts made by ECONET to grow
and develop together with the society and country which the company belongs to based on the principles of
harmony and symbiosis and in particular ECONET's Corporate Social Responsibility [CSR] activities carried
out so far; to redefine our roles.

1. Hjo|A{&] - 7 |2| ARS|E #2](Corporate Social Responsibility)S 2/t £+ &1 (vol.37)

= 1. Naturetech - Putting into action the company’s Corporate Social Responsibility (vol.37)
2. RUE - X|%A5I9 HM5le RUT - ZEXAEF H2lE Y4S FELS Bifck 2. Unigen in Harmony with Local Community - Interview with Sangdeuk Rim(Facility Management team /
(vol.38) Management Support Division] (vol.38]
LK} St - 2k AXDE 3 S L= 3. Univera Korea - Small Actions Leading to Sharing of Great Happiness [vol.39)
YRR 26 373 olds 31 Aa) Yme] AXle To follow the spirit of serving and sharing of the late Chairman Yunho Lee,
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i ojEE|AE Bto 2 L1211 Ik Moving mattresses to the exterior to shake off dust and sterilize them @ #

2003 to engage in a sharing campaign and support the management of a resting
place for those suffering from rare diseases.

It is said that about 500,000 patients suffer from rare diseases in Korea.
Because the precise causes of the illnesses have not been discovered, it is diffi-
cult to cure them. On top of that, even research is difficult because only few
patients suffer from such diseases. Univera has provided a matching grant
since 2003 to this day to help support the cost of treatment, publications and
rehabilitation programs through the Beautiful Foundation. In addition, the

Univera staff visits the “resting place” of such patients each month to engage in

volunteering activities and a sharing campaign to instill dreams and hope in the

B 2 &2 Cleaning the rooms in the resting place

(3)
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patients and their families.

The Univera staff sets a day each month (mostly a Wednesday in mid-month]
to have an early lunch and go volunteer to the resting place in Shinchon of the
Korean Organization for Rare Diseases. The resting place is a space for patients
and families from the countryside to stay and get treatment and testing as well
as participate in rehabilitation programs in hospitals in Seoul and its metropoli-
tan area. Once at the resting place, the volunteers get advance training from the
responsible team leader because there are points to know in advance and pre-
cautions to take when engaging in activities with children patients. At first, the
staff enters the small seven rooms where desks and small tables are placed to
shake off dirt from mattresses, change the bedding and clean the facility includ-
ing the floor and window sills. They also clean toys in the program room whereill
children play with their mouths and hands. Because the ill children lack immuni-
ty, a clean environment must always be maintained. As such, it is very important
to properly clean the facility.

Afterwards, they get to participate in rehabilitation programs for the children.
Because children suffering from rare disease have little contact with the general
society, active time to exercise is said to be very important. Rehabilitation pro-
grams held on Wednesdays include a dance program during which the ill
children form groups of twos to stretch, exercise and dance to the guidance of the

lecturer. The program helps the children take proper posture and supports them

Z07} Bo|R™7 ol ZAlel RuH|t 1= Univera staff actively folding origami like innocent children
£9| Zo|®7| ZHZ Origami artworks of ill children @ A =23 A= A FH| 28 Warm-up before the dance program
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4 ofolEo] o] AL AHE =S FL & Wolgle B-S  to move their bodies as much as possible. There are patients who have lost
o $Zo|E Aefdit) A Z 2 go 2 BEAS £ 318 weight through the program as well as those who have found psychological sta-
9 AElER] oS glol JIFE A ool gl ghth bility to make friends. The children enjoy the dance program more than expected
A oo 2 ololgo] PA T2 JE ZV|H E% & 30| and dance well surprising us all. While the patients participate in the rehabilita-
A BALHE S St el vl =k $-9-50] AI”¥Z 2T tion program, the guardians engage in soap making. As such, the program is one
Aol ot B9 HEAES v WHE7]E dt) o]FA] 3+ of the many to help families of patients acquire licenses and engage in various
$7IEE0 AFES wal oY TR AR ES & 4 =S social activities. Once the physical therapy program ends, the Univera staff make
BT AT AY 22739 spt) &5 T2 T3o] FyPH B origami and play games to help the children’s activities and share stories with
SAEe] 2 gfljo] B wylA] BARIES ofolEH A F them while waiting for the guardian program to end.

o] HA7|% dlal W57 Hol% dhHA] olo]5e] SES Ei1 o] From 2003 to this day, the Univera staff and UPs nationwide have collected
op7|E W AR 2T over KRW 200 million in donations and supported the management of the resting

20033FE AF7H] fudlel 989 2 d=e] UPE 29 place. Furthermore, they launched a total of five sharing campaigns to support

o] Fi= 7158 Hol F8 298 XYk o8] & 53} not only the dance therapy, but also speech therapy, art therapy, laughter treat-
AR vss AR 0 2 81 - XA S-EollA AAXF Yoli= ment, physical therapy and guardian programs for patients suffering from rare
AX g, nEA &, 28, S5 Rex =2 73 55 diseases. In 2012 also, Univera plans to deliver the collected donations to the
A&} 2012390 % Fuwzks FEfel] 7155 Aslal #-¢-o}  facility to support programs for ill children and their guardians and volunteer
O1EF B Aol A| L2 T3-S A FBPHA ve BAIE S-S Al each month. It is our hope the “small” social contribution activities of Univera
&3} o[ Aot} A7z} Ume] A AHshs fuHiEke] 2F exercising the spirit of serving and sharing would settle as a steady activity of

L A1 EEEEo] eko 7 T PE-S Hulsli= FEE $HEC. spreading ‘great” happiness and we ask for the continued interest and support of
T AR o stdlARe] B vl 1S HERI), ECONETians.
2 | BIX|S] ch2| | MfolArE | RuHEt St= By Jihee Min Assistant Manager | Strategy HR Team | Univera Korea
201149] Lh= g Details of 2011's sharing
1. X|2l SH: 36,870,000¥ 1. Donated amount: KRW 36.87 million
2. X|AA: sh=m3| 7 - R MEEtoIEt3] 2. Recipient: Korean Organization for Rare Diseases
X ME=EOH 3. To support rehabilitation programs
P& Category LHIZ Content A Time
palG pNL= ALESH U AFAE SHEY = =
o Q0ol 9: ~
Speech therapy Improve the ability to communicate and interact W 212 2:40~6:00 Every Tuesday 2:40-6:00
2 JHold SkE 2EAUS S5t MNP |S S =
o E l : ~
Physical therapy Improve the physical functions through physical therapy customized for each patient BR300 55 00 BvErAINIrsd2y:00:2:00
A Clsh 28 3 Z8g S5t 42 Z2 ~
T i : - . : oiF 422 3:30~5:00 Every Wednesday 3:30~5:00
Dance Various activities and expressions to improve the senses
o|2x|2 ZHEES S5t Klolgy 2 Al|x|2 =
o Q0! 3:00~
Art therapy Form self-identity and psychological therapy through expressions of emotions I = SHOU S 2 R AT
FEH 2] M &8t WA | 25t B =
03 222 4:00~6: -00~6:
Food therapy Improve the refinement of emotions and self-efficacy I 522 4:00~6:00 Every Thursday 4:00~6:00
HEX T2 7HE AER|A 2k5} 9l Mo+ METEE FS2 St ESAt luteHE o oj= 5te2l 3:00~5:00 Every Tuesday 3:00~5:00
Guardia_ns romram Alleviate stress from having to take care of the ill and acquire licenses as oj== =22l 3:30~5:30 Every Wednesday 3:30~5:30
preg expert makers of natural soaps to empower guardians o= =22 4:00~6:00 Every Thursday 4:00~6:00
R B 41y 4. Participating patients: 41
5. 2% 77k 20119~20121 dl(Z 203 & SZAIR Aol) 5. Management period: for ayear from 2011 to 2012 {the ending period of each program is different]
& AE B R MERIRE .Venue: resting place of the Korean Organization for Rare Diseases in Shinchon, Seou
6. T AE 5|7 x| QAR S| 2H 6.Vi ting pl fthe K Org tion for Rare D Shinchon, Seoul

14 ECONET WAY
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Interview with a parent of the participating patient children
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Interview with Jin-a Kim of the Korean Organization for Rare Diseases
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Children suffering from Prader-Willi Syndrome (PWS) dislike moving but they enjoy very
much the dance class and want to participate in it. The children who have participated in
the class from the start have become flexible and lost much weight. Most of all, because
they actively and voluntarily participate in the program, | feel very proud of them as a
mother watching them. Because the Univera staff comes once a month to volunteer and
dance with the children, they seem to make more effort to better dance in order to get
closer to the staff even if they feel somehow shy. The dance classes conducted in other
organizations are too expensive and burdensome on the family finance for our children
suffering from rare diseases that we simply can't afford them even if the children want. It
is our hope the Korean Organization for Rare Diseases would continue providing the ser-
vices with socially contributing companies like Univera so that our children would be able

to continue participating in such classes. Thank you.

The dance class is a rehabilitation program to help patients
move their body, but it foremost helps children find emotional stabil-
ity and learn to self-express brightening up their personality which makes me feel proud
of them. Children suffering from PWS learn slowly and lack the ability to express but
they participate in the classes more diligently. At our year-end party last year, the chil-
dren practiced the dances they had learned so far and held a small performance. | felt
very proud to watch the children achieve little by little. | believe providing such experienc-
es and opportunity to the children helps them build self-esteem and find self-motivation
in life. Furthermore, because the children get to participate in the dance rehabilitation
program from the start to the end with the same children patients suffering from PWS,

they get to bond and share friendships. We will continue to make efforts to provide reha-
i%
0O o o

| went to volunteer for the first time after transferring job to Univera. | actually participat-

bilitation support to our patients. Thank you.

ed in the volunteering activity as a mandatory activity to acquire points from volunteering.
But after watching the sick children, | felt so ashamed of my initial motivation and felt
sorry for the children. Learning and dancing Wonder Girls’ dances with the children and
jumping rope with them actually made me happier than the children. It was a heart-

warming day during which | felt and learned much. My partner Ace

Jeongryeong, hope to see you soon again!

By Bonghae Sung Assistant Manager | MM Team | Univera Korea
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Believe Wellness Food
Designed with
Balanced Science

Modern people suffer from hypernutrition or nutritional unbalance. This is
causing obesity and is a major cause of chronic diseases. That is why it is diffi-
cult to expect good results from treatment. To change the excess of nutrition
to awell-balanced one, one definitely needs to change the diet.

Forabalanced consumption of nutrients, various vegetables should be con-
sumed in balance to absorb various nutrients and control the amount of
calories consumed. The daily recommended Dietary Variety Score (DVS)
amounts to 27~35 kinds of food for a balanced consumption of nutrients from
vegetables. However, it is very difficult to meet this. Furthermore, to consume
all the recommended variety of foods with ordinary meals, one is likely to con-
sume high calories.

Therefore, Univera’s “Believe Wellness Food” (hereinafter referred to as
“Wellness Food") was designed for a balanced consumption of various nutrients
of low calorie good for the body. The food was designed to consume various bal-
anced nutrients from vegetables, fruits, medicinal vegetables, grains, beans,
and nuts. Here, Koreans' eating habits were considered to select vegetables dif-
ficult to consume and at the same time, it was made with low glucose to reduce
the consumption of carbohydrates. In addition, soy bean was added to consume
vegetable protein. The Wellness Food designed as such, was made as a low cal-
orie complete food of 140 kcal as of 36g consumed each time.

The Wellness Food may not only be used to control food consumption for
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those wishing to cure illnesses, but also as diet food to supplement the nutri-
tional imbalance of general meals and maintain weight by adjusting the
amount of food consumed. It may also be used as an alternative health food
for those having difficulty having healthy meals in the morning or to replace
instant foods for everyone to enjoy.

The true purpose of the Wellness Food is however very clear. Its purpose
lies in preventing illnesses and maintaining health for those pursuing a
healthy life by changing their eating habits and lifestyle for continued mainte-
nance of health. That is, the food is a basic tool to keep a wellness life and this
is the true purpose of the food.

We hope to find people in need of maintaining health and curing illnesses to
make them into our customers using the food. By providing our other func-
tional health foods linked with the Wellness Food to our customers, we hope
they will experience a synergy effect in preventing and curing illnesses for the
sales of existing products to grow together.

It is our hope that Univera customers would control their diet to find a
healthy lifestyle and become healthy, which is the true wellness that Univera
pursues. Isn’t that the true role of the Wellness Food that Univera has

launched proclaiming wellness?

By lhnsook Byun Manager | MM Team | Univera Korea
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My Wellness
Starting with
Believe

| reached 40 after joining Univera. Reaching 40 brought about many changes
in my life. Red light warnings began to appear during my regular health check-
ups. Because tears kept flowing, | went to see a doctor, who said it was due to
“ageing.” After an evening of drinks, my condition the next day was not as good
as before. | could also tell that my husband was getting easily tired. Although |
did not have clear tangible illnesses, it occurred to me that | needed to change
something. | am getting help from Aloe X-Gold Q by Active Aloe and Aloemeg
Pro, but | felt a little bit was still missing somehow.

When one day in June 2010, | went to a seminar on “Wellness lifestyle and
eating habits” of COO Taehyoung Jo | realized what | did not know before.
“That's it. My family’s eating habits are going down the drain...” Instead of tak-
ing the bus to work, | had started to drive and had stopped exercising citing
my busy life as an excuse. Although | had to eat a healthy breakfast, | had
somehow started to only consume a few pieces of fruits and a kind of por-
ridge of crust of overcooked rice. Although | enjoyed a healthy lunch, my
dinner was always irregular. My life balance was fundamentally crumbling
down.

| therefore made a resolution to change my lifestyle. | started exercising
again and tried to change my eating habits into healthy ones. | also attempted to
food shop for healthy meals. Preparing various whole grains to consume was
the easiest. | then realized that my lifestyle of shopping in large supermarkets
once a week to provide my family with vegetables, fruits and medicinal vegeta-

bles for a balanced and absorption of various vegetable nutrients, quality
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Believe was developed as a product to convey balanced nutrients from natural vegetables
while being tasty without any additive for any modern people not knowing
what to consume although wanting to eat and live well, just like me, to trust and enjoy daily.
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protein and food fiber had its limitations. Knowing what
food to select, purchasing the selected food, and provid-
ing tasty meals with the food to my family was not easy
at all for us living a busy modern life. This was the start of
developing the Believe Wellness Food.
Believe was developed as a product to convey balanced nutri-
ents from natural vegetables while being tasty without any additive for
any modern people not knowing what to consume although wanting to eat and
live well, just like me, to trust and enjoy daily. | know for a fact that Believe was
developed in the name of Univera’s balanced science with the wisdom and
care of many people from those engaged in global research on natural ingre-
dients, farming, processing the farmed goods, developing and producing
complete end-products and researching and verifying with science the prod-
ucts made as such. That is why | decided to take Believe as part of my life and
highly and confidently recommend it to my family and neighbors as a start of
their wellness life.
| now start my day with a cup of Believe every morning and exercise indoor
on a bike. And | have started to slowly feel the changes in my body. | know and
believe that my son who hates to have breakfast, my daughter interested in
keeping in shape, and my husband who is worried of getting fat after proclaim-

ing to quit smoking, can start a healthy and active life with Believe.

By Eunju Shin Team Manager | Health Functional Food Development Team | Univera Korea
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Hilltop Gardens’

Green Passion
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Sorghum is 2-5 feet high and its surface firm and filled. The stem has
10~13 joints and grains grow at the end of each stem. The leaves and
stem are at first green, but they slowly turn reddish-brown. It is also
called Milo in Texas. Because its main component is carbohydrates, it is
consumed much as food, but here, it is mostly used as fodder for ani-
mals. The leaves and stems are said to help maintain body
temperature, protect the stomach, promote digestion, and detoxify. It
grows well even in places of high temperature and dry climate and it
has a short development and growth period so that it may be harvested
within 80 to 100 days after seeding. It is also used much as an alpine and
cultivated land crop. In the Hilltop Gardens, it was planted on a 152
acres land for the first time this year as an alternative crop and we
expect to harvest them at the end of June or early July. It is in line with
the overwhelming interest in organic crops and the regional conditions

that we have started to fully cultivate it as a grain.
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Serve First supports
Vitamin Angels
in Honduras

The week of May 20, 2012, three Univera Associates traveling with Bill Lee and two
Univera employees trekked to Honduras representing Serve First to participate in
vitamin A distribution to children under the age of 5. Univera Serve First is a large
contributor to Vitamin Angels who distributes vitamin A to very under privileged chil-
dren. The three Univera Associates were Kathy Kenny from Ft. Collins Colorado, Jim
Roberts from New York City and Dan Underbrink from Kirkland Washington. These
three Associates were chosen because of their contribution to Serve First. The two
employees were Leighton Hanson, role; to capture the experience via video and
Craig Ardis, role; to assure the trip went smooth. It was an awesome experience for
the Associates to see a part of the world and culture that none of them have ever
experienced previously. To see firsthand the impact that Univera Serve First has on
that part of the world. To add to this awesome and very moving experience they also
got to spend a great deal of personal time with Bill Lee. It was so wonderful to see Bill
Lee’s vision and determination of making an impact on the world come alive.

We arrived in San Pedro Sula midday were we met up with Howard Schiffer,
Founder and CEO of Vitamin Angels, two Vitamin Angels staff, three staff from Feed
the Children, who partners with Vitamin Angels. Feed the Children supplies the
schools and food program that is distributed at the schools year round. We also had
a Major from the US Army who is partnering with Feed the Children to build schools
in these under privileged villages. The US Army will then turn over the schools to
Feed the Childrento run.

We all gathered at the airport and traveled three hours by mini-coach to La Ceiba.
La Ceiba was the point from where we made our daily treks to two villages for the vita-
min distribution and to spend time with the children’s families. Our first trek was to a
small village, La Delicias Norte. The distribution was done at the La Delicias School
and Feeding Center. The mothers brought their small children to the school to receive
vitamin A, a glass of whole milk, a meal made up of beans, rice, chicken, a small toy
and some good old friendly love and compassion from all members of the team. Feed

the Children works with the children’s mothers to volunteer to make the meals to dis-
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tribute at the school year round. This guarantees the children one good meal a day
and teaches the mothers good nutrition. An interesting note; the Honduras Ministry of
Health learned that we were going to be there that particular day so the joined us so
they could administer vaccinations required by the government. What makes this so
interesting, the Ministry of Health arrived a month early and had very little of the vil-
lager’s show up. They knew that there would be a large number of villagers on this

particular day because of the vitamin and food distribution.
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In the afternoon of this first day, we divided up into teams to visit some of the villag-
ers with their young children in their homes to learn more about their lives and the
impact the vitamins were making. This was a very moving experience for all because
of the poor living conditions these children and their families live in. Many do not have
running water or electricity. They have many extended family members living togeth-
er in small homes. There is a great deal of unemployment which compounds the
situation. Many of the children do not go past elementary school.

These are tough situations to see people live in but the children seemed very
happy and healthy. They play and want many of the things we take for granted. The
important thing here is the huge impact of the vitamins which Serve First supports.

Our second village we trekked to was Garifuna. Here we distributed vitamins, milk,
toys and served the same rice, beans and chicken meal as we did in La Delicias
Norte. The children enjoyed the milk but were not as excited as the first group
because milk is a constant in their diet. That afternoon we did more home visits and
experience many of the same situations as we did in La Delicias Norte. These were
very poor living conditions, but happy, healthy children. Again, much of the health and
happiness is provided by Serve First, Vitamin Angels and Feed the Children. The
common message we learned from our home visits was all about how the vitamin A
program has made the children healthier. It is reducing childhood blindness, giving
the children more energy and fighting off diseases that once were killing many more
children than what you see today.

On our last field day we went to a meeting with the Honduras Ministry of Health. We
met to discuss the need and the impact these organization are having in their country.
Most important the education that is taking place not only with the basic reading and
writing skills but nutritional training and supplying ways for the villagers to grow their
own food etc. Vary basic survival training but none the less very important to make these
programs sustainable and to teach the people to be independent and self-supporting.

Our final afternoon we trekked to Los Laureles to make the same distributions as
we have in the previous two villages. We did not do home visits here. Instead, we
trekked approximately an hour to a village that Feed the Children and Vitamin Angels
will be starting a new program in the summer of 2012. Here is where the US Army will
come into play. They will travel to Honduras to train a US National Guard unit to build
schools. The US Army will be building a school and commmunity center in Los Laureles
to hand over to Feed the Children to implement their programs. Vitamin Angels will
support with the so badly needed vitamin A through the many contributions of Univera
Serve First. It was very prevalent in the children at this village who are not receiving
the vitamin A and the daily nutritional needs. They were smaller, looked a little malnu-
trition and not as engaging as we saw in the previous villages. It will be exciting to go

back in a couple of years to see the impact once they implement this new program.
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The role that all the team members from all four organizations played was exciting
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Leaving a part of my heart in Honduras
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“Leaving a part of my heart in Honduras”
(http://www.vitaminangels.org/blogs/leaving-part-my-heart-
honduras) & 24

By Craig J. Ardis Director | Event Management | Univera USA

o= S2AtZo| ofo|S1t g7l AFRlE 21 qlet.
Bill Lee sharing photos from his phone
(© Matt Dayka/Vitamin Angels LA11

It is that freewheeled approach to this
trip allowed me to arrive Honduras
without any preconceptions or expec-
tations. | met so many wonderful people and truly enjoyed my experiences. Just to lista
few... meeting the volunteer cooks at the feeding center, Gerson, a 12-year-old boy who
helped me to distribute the toys for Feed the Children’s program, Victor and Rafael who
touched my heart so deeply that | almost lost it when | hugged them to say goodbye,
6-year-old Daniela’s family living in the most extreme poverty | have ever seen before,
a Sandy's family in Corozal who gave me hope for the future.... My days in Honduras
have been some of the meaningful time in my life.

This trip has given me ever strong affirmation of what we need to do to improve the
state of this world as a community.

Be awake to the critical need.

Be willing to align your life with serving this need in the world, our community.

Be confident and hopeful in our ability to improve the state of the world collectively.

- Chairman & CEO Bill Lee

Extract of “Leaving a part of my heartin Honduras” on Vitamin Angels Homepage
(http://www.vitaminangels.org/blogs/leaving-part-my-heart-honduras)
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ECONET
Spirit Month

1n Korea

In April 2012, ECONET held events with the participation of all staff of ECONET
Holdings, Univera, Unigen and Naturetech in commemoration of its 36th anni-
versary. The four ECONET companies in Korea held a ceremony to
commemorate the foundation of ECONET and a sports day on April 5 at the
Chungkang College of Cultural Industries. Each company also held a blood
donation event and bazaar.

The four ECONET companies in Korea set April as the “ECONET Spirit Month”
and jointly formed the task force team to prepare the day’s events. Spearheaded
by ECONET Holdings, the TFT planned all the events and Univera organized
them. ECONET Korea formed the TFT and hold joint events because although
the four companies work in ECONET system, they were divided into the four
many years ago and cultural exchange an interchange of personnel between the
four had became too rare to build a common culture. The TFT therefore planned
the programs for as many people to share and enjoy. By having all four prepare
the events and take turns supervising the events, we tried to alleviate the burden
of possibly having only one company prepare everything while also promoting
the company chosen to organize the event feel proud and joy preparing the food,
sights to view and things to do as a host inviting guests.

Although we underwent trials and errors preparing the day’s events as such
for the first time this year, we hope to settle a culture of ECONET companies and
ECONETians helping each other. Next year, Naturetech is expected to supervise
the events to be held in April and to be planned by a joint task team with all com-

panies participating.

By Taekyu Yim Team Manager | HR & Strategy Planning | ECONET Holdings
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A&6t EOHHO| SHLF=| X} Events to Celebrate ECONET’s
o34 &EI36FE J1GsAl 36th Anniversary

O 428 24! dlo|x{=of|M ZISE HEXLS| A Flea market to practice recycling of resources in Naturetech on April 24
x| 6 H=|

@O 42 272 FLHollA T

HEXES| A Flea market to practice recycling of resources in Unigen on April 27

%‘%136—?L S glo} o Tyl 495 of| Tl Aale] B'e Al In commemoration of 36th anniversary, ECONET set April as “ECONET Spirit
A&, A BAEE, ohprl uixlE S Gk ob2#] o] Month” and held a “Sports Games Day,” “Blood Donation Volunteering Event,”
YL BE 83’\}94 A2 o7l AAS e £2 748 FFF and “Anabada Bazaar” Furthermore, ECONET held a contest for the slogan best

ol E E2AL T5E! 53l B8] FoAfolt) ol=m¥l  showing ECONET's spirit for all the events. The winning slogan was “Com, Com,

= 4A) A 257} s Hol "ESGH) A 9vE "ol Com’, that is “Communicate, Comprehend, and Come together” calling for the
ulof () 722 ke 2 5 2 AK(H) B <fvlE Har ok staff of all four ECONET companies to unite and work together.

N SNEG ok fruulel, Ul 42 2%, vlojAdl2 42 ECONET Holdings, Univera and Unigen held a blood donation volunteering
4o AY BALEE-S BH) Aol Hofdh % 1339 Foll 727+ activity on April 2 and Naturetech on April 4. Of the total 133 staff who participated
oL} 7[Ele] AP o A AP3F Aleke- 37oIQA|wE ozl inthe event, only 37 actually got to donate blood because of various health reasons
AlEe] E=gl vhS-S = 4= Qe AT but it was an event from which we could amply feel ECONETians' warm heart.

gk 2 AP ol uixps]E AACH U <0k FrU In addition, each company held an Anabada Bazaar - a Flea market to prac-

W2k 49 204, vlolx el 24 FuAle- 274). Al 2] bRl tice recycling of resources - (ECONET Holdings and Univera on April 20,
3|7 % 3407k 7o) sAvfjel 5 1807k Mgl mhAlE7]  Naturetech on April 24 and Unigen on April 27). We collected about KRW 3,400,000
FUA AR 2|8k =il sl 7R3 &F 609+ in profit and KRW 1,800,000 of it was donated to “The Healing Leaf Miracle” cam-

n\éoo
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paign the Marketing Communication Division of Univera Korea supports. And about
KRW 600,000 was donated to the poor in the local society supported by Naturetech.
[t was a good opportunity to share with others what we had but did not use much.

On the other hand, the four ECONET companies of Korea held a sports day
organized by Univera and hosted by ECONET Holdings on April 5. As an event at
which about 340 ECONETians of Korea got to meet together in a long time, the
day was an ECONET festival. Because it was early spring, it was rather chilly,
but the enthusiasm and harmony of ECONETians warmed all the programs
and made it a meaningful time.

In the morning of the same day, all ECONETians wore T-shirts and jumpers
stamped with the ECONET logo and gathered in the gymnasium of Chungkang
College of Cultural Industries. During the ceremony started at 10 a.m., an
awarding event was held for the 8 ECONETians who have worked for 10 years
and 7 who have worked for 20 years. Chairman & CEO Bill Lee gave a com-
memorative address and conveyed funds to the employee association.

Afterwards, executives of the four ECONET companies held a Serve First pro-
gram. They decided animal costumes by game and wore them, played games
and took Polaroid photos with ECONETians. It was a fun program to break down
the barriers of ranks. In the gymnasium, a profile board of long-service employ-

ees and a graffiti board to write the wishes of ECONET were installed to share
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The executives with animal costumes took Polaroid photos with ECONETians.
@ 204 &7|2&A A4t Anawarding for the ECONETians who have worked for 20 years
O 43 5 A= S Sports game on April 5with ardent cheering

greetings and wishes. Univera also prepared a love sharing campaign booth to
spread the spirit of sharing. The executives made cotton candies and pop corn to
give them to the staffs. ECONETians played like innocent children inspired by
other various games including rodeo and hammer games.

At lunch time, ECONETians enjoyed in groups tasty sandwiches and lunch boxes
prepared by the TFT and EUM in the gymnasium and on grass field. In addition,
treasure hunting was held in between. After lunch, all ECONETians rolled up their
sleeves to put the food and other waste in recycling bins. It was pleasant scenery of
ECONETians uniting and connecting to realize the slogan of Com! Com! Com!

In the afternoon, sports games were held. After stretching, the women held a
dodge ball game and the men a soccer game on the grass field. The joint team of
Univera and ECONET holdings staff won the soccer game and Naturetech and
Unigen won the dodge ball game. Afterwards, we held fun running games and a
singing contest. The sports day ended with a tug-of-war and a cut throat relay game.

Presents were awarded to outstanding ECONETians and company who won
the sports games and other games during the closing ceremony. The sports
day closed with a message of gratitude of President Chansoo Chung of Univera,

the organizing company.

By Jihee Min Assistant Manager | Strategy HR Team | Univera Korea
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ECONET
Spirit Month
in USA
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We even got the children involved
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This year the ECONET family of companies had some exciting Serve First activities for
Founders Day. On Thursday, April 5th the ECONET family of companies in Washington,
Texas, and Canada closed their doors for the day to participate in the annual Founders Day
service activities. To celebrate the founding of our companies and the serve first attitude
our companies embody, each year the companies close for a day and employees are
encouraged to participate in a community service activity. Univera Canada went to the
Welcome Hall Mission, Lyford employees worked at the Ronald McDonald House, and the
Lacey family of companies served at the Hampton Alzheimer’s Special Care Center,
Healing Hearts Ranch, Emergency Feeding Program, and St. Leo’s Food Bank.

On April 5th of 2012 the crew from Hilltop Gardens spent a day of Community Service
at the Ronald McDonald House in Harlingen, Texas. The Ronald McDonald House is
located right across the street of the Pediatric Wing of the Hospital in Harlingen. They
provide Rooms and Meals for families that have sick children in the Hospital. Beatriz
Damian and Maria Mendoza cleaned up 6 bedrooms with bathrooms, 2 living rooms, 1
TV room, a dining room, and a kitchen inside the Ronald McDonald House, each of them
in desperate need of vacuuming, mopping, washing, and dusting. Paul Thornton and his
crew went outside the Ronald McDonald House and trimmed trees, ran weed eaters,
edged sidewalks, trimmed hedges, worked all of the flower beds, and fixed the sprin-
kler system and a bench. They hope the families will be relaxed and emotionally healed
by looking at beautiful garden.

Edgar Garza worked with the Boys and Girls Club of Mission organizing teams into
schedules for the new sports season. He assisted Noe Hidalgo in the behind the scenes
work of organizing a season of organized sports for the group. He input the umpire avail-
ability and scheduling, arranged applicants in respective teams ranging from Tee-ball (4-5
yrs) to Pony (13-14 yrs) and filing accordingly. He assisted in updating the database of names
and phone numbers for volunteering coaches, players, and umpires. He said it was a
rewarding experience with an organization he could see working with more in the future.

Univera Canada employees volunteered at the Welcome Hall Mission in Montreal, where
they helped distribute food to those in need and sorted other items such as clothes and toys
for future distribution. The Welcome Hall Mission offers a food bank, a children’s service
and a centre for street kids. Their mission is always to extend a warm welcome to everyone
who comes to their door where they can find shelter, a caring person to listen, and a chance
to rebuild their lives. The group who participated from Univera Canada consisted of: Darla
Brown, Elena Fragapene, Jonathan Tsonos, Kelley Leithman, Ken Reid, Martine LaForest,
Maurice Cote, Omar Chaman, Rob Park, Rosetta Spina, and Sylvain Arbour.

Jay Bulson and his Lacey team went to the Seattle-King County Emergency Feeding
Program. The team consisted of: Jay Bulson, Yuri Vorobets, Robin Lindsey, Casey Harris,
Doug Bradley, KS Yoon, Ronald Billock, Yohan Lee, Randy Bancino, Claire Bancino, and

Aengjoo Chung. They worked together with one representative and put together over 200
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ECONET and Aloecorp Management Team serving employees during Ice Cream Social

grocery bags that are used by a variety of agencies throughout King County to provide
food to people in need. With 11 in attendance together they packed 96 Medium Family
Bags, 24 Plus (Family) Bags, 24 Baby Bags, 24 Homeless Bags, 48 Snack Bags (Targeting
Teens), 12 Latino Bags, and unloaded three pallets of food from a delivery truck.

Andrea Tillmon and her team went to The Hampton Alzheimer’s Care Center. It is a
lovely home for those who suffer from Alzheimer’s disease. The décor makes you feel
as though you are in a well-appointed home with attendants treating the residents with
love and dignity. Her group consisted of Ahmed Bersali, Elena Jalek, Cheryl Paquet,
Terry Welsh, Jennifer Wright, Janet Therese, Ron Gnyp, and Andrea Tillmon. Many of
the employees had been there several times before and had brought puzzles and books
to share. Some of the group members did puzzles with the ladies and others read to the
residents. They were there to smile, listen, and sometimes just hold a hand.

Sarah Edison and team went to the Healing Hearts Ranch where they provide therapeutic
riding lessons for children with disabilities, the elderly, and the blind. This Ranch also pro-
vides lessons to individuals who merely just want to learn how to ride. The owner of the
Healing Hearts Ranch prides herself in the Non-Profit Organization that she has built. The
Healing Hearts Ranch group consisted of: Sarah Edison, Jordan Bruner, Nicole Diaz,
Brandon Corneliusen, Aaron Bietz, Brian Patrick, Jorge Reyes, Ralph Bietz, Larry Leach,
Jessica Fahrenbruch, Tara Adams, Jessica Stone, Christine Friedly, Stacy Thomas, Ping
Jiao, Insik Cho, Sharon Majewski, and Babita Panjiyar. A group worked out in the wooded
area clearing fallen trees and debris off the riding trails. Employees even brought chain
saws to cut the trees into firewood. Other groups cleaned the gated areas of debris and
manure and did general maintenance to clear the fields. The group felt rewarded in assisting

with such a wonderful program that gives so many families hope and joy.
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Rima Armstrong and her team went to the St. Leo’s Food Bank, an organization the
Lacey team has worked with in the past. The St. Leo’s Team consisted of: Rima Armstrong,
Patricia Peterson, Tom Tripp, Nikki Kim, Yolanda Bland, Julibeth Turner, Angela
Danmeyer, Maria Lopez, Tatiana Salazar, Teresita De Jesus, Irina Stupina, Carla Cabiya
Ruiz, Greg Martinez, Eric Villar, and Stephen Cherniske. Their team split into three groups
and separated and packaged pallets of various foods so that they could be passed out to
various needy families in the community. They were then directed to a different facility to
put together care packages that would be sent home every Friday with children who were
at a higher risk of not getting well-balanced meals or any meals at all. They also assisted
in separating and packaging boxed diapers for distribution. By the time they were done, we
were able to accomplish even more than they set out to do and it felt great to say that it was
apleasure and “That's the ECONET Way" in response to their appreciation.

On April 13th the ECONET family of companies continued the Spirit Month activities by
hosting the Executive Served All Employee Lunch. The Executives of Univera and Unigen
pulled together to prepare a BBQ lunch for the Lacey Employees. They grilled hamburg-
ers, BBQ chicken, and ribs along with sides of baked beans, salad, fruit, potato salad and
deserts. The Lacey employees gathered together over good food and fellowship. On April
27th the Executives of Aloecorp and ECONET put together an Ice Cream Social for the
employees. The Executives and management put together an assembly line for serving
ice cream, and served the employees. This was a great way for the executives and man-
agement to demonstrate a serve first attitude in light of our Founder’s month, and

represent what being a part of the ECONET family is really about.

By Human Resources | ECONET Holdings USA
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Healthy Time,
“Univera Wellnhess Time!”

Building Brand Power of Univera
as a Wellness Company

The background of Univera’s CF is “nature.” But when preparing to shoot the
commercial at the beginning of the year, we sometimes have to plant aloe in
hard frozen lands. It may seem strange to do so instead of shooting a movie of
the Mexico farm, but it is inevitable, given the schedule of models and camera-
men. However, this year, the schedule got a bit delayed, so that we could indeed
take shots of untainted pure “nature.” The natural site of our shooting in April
was a creek in Yangpyeong, Gyeonggi-do, which was humble but filled with
newly sprouting greenery that could comfort a heart even from just looking at it.

As such, the advertisements this year attempted to convey the wish and mes-
sage of “Healthy Wellness” of Univera working to scientifically turn benefits of
nature into products to the general public. The brief 10 second advertisement of
“Wellness of both body and mind, Univera makes health from nature. Meet
Univera. Enjoy Wellness!” encompasses the company’s goals and ambitions.

Long before we started planning the advertisement, there was actually much
debate. And the clear conclusion we came to was that what Univera did well
starting from the days of Namyang Aloe, is still doing well now and will do well in
the future is “wellness,” which was the coined word encompassing Univera’s

philosophy and vision. So, we should actively make the word widely known.
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Time check advertisements show on SBS at 8:30 am in every morning.

The advertisements on TV are expected to continue for eight months until December.
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Therefore, the purpose of the advertisements of 2012 to be used as a first
stage is to raise understandings of UPs on wellness and instill images of well-
ness in consumers. If last year’s advertisements made widely known the
“vertical stratification system” as the core capacity of Univera through the mes-
sage of “You can definitely trust, because | make it by myself from beginning to
end,” the purpose of this year’s advertisement is to make widely known the ben-
efits to be gained by consumers from such core capacity and induce them to join.

For this, we have decided to widely advertise using media to lead the busi-
ness as a first stage and execute highly appealing communication to raise the
effect of the advertisements as a second stage so that when people think of
Univera, they recall the motto of “Make them say for sure! The same!”

We held unto two principles when we planned the advertisements. The first
principle was to focus on Univera instead of products, that is, to make the com-
pany widely known. It was a decision made based on the brand management
principle that the corporate brand must play the role of a firm earth for the
product brands to stand on and take deep and firm roots. Univera is the first
company in Korea which has proclaimed the wellness business. Making this

fact widely known not only to consumers of our products but also all members
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Screen door advertisement in Seoul National University of Education Station on subway line
The subway screen door advertisements in a total of 25 sites in Seoul will convey the message of “Meet Univera, Enjoy Wellness.” It is expected to continue for eight months until December.

2 AFLS e 28R E2olAY9 $2]9] 55 Ald el working in the distribution channel is a definitely indispensable measure. Only
P BE YA d=A] B et 2xjol) fuHlEile]l - when Univerans properly understand and love Univera, others can also share

YelehE AR ol3islal ARZe: = oS wjollo} B2 4 FuM]  the compassion.

gZRlo] opd ERRIE 11 oS 7H 4= 9JS Aol We also pondered on the management of the advertisements in consideration
T8, 27F 7 ALS AHojgk g g o s F8SPHME of both UPs as the first customer and end users as the second customer to maxi-

12F 17—1,401 )9} 22} 317491 AEAH]2Hend user) & 312 mize the efficiency of our resources. This was our second principle and strategy.
3 mfja)] -5 THI3ICE o]Ao] T WA Y=o)x} ko) 1 The first goal was to make UPs, our first important customer, understand the
b T8 AR fIEe] Ao gi3) ofsfislal A2 W] concept of wellness and share the vision of Univera as a company specializing in
o 24 fuullgle] ujES s & 5= Y= 3R o] 12 B3 wellness. Furthermore, we had to use advertisements useful for sales that
a1, Yoyl ol& 22 gt oA A 4= JEE Ad=e] €& would convey our message to end users. That is, they had to be ones that ener-
Hegdow & gized the sales parts as a tool to help sales. This is a basic principle of Univera’s
Zol frmlEheke]  communication.
AfrAlelAe] 7|12 =olck, The advertisements determined by these goals were a time check advertise-
oAl AAE viA7} TV ARl Ad ~381%o] 331, menton TV, a screen door advertisement in subway and an advertisement in a
T AN B, Al 7K AR o2 Quk CFel €] = newspaper. The time check advertisement is different from other general CF
23 AR A B Azl WdEu R HAFerk ol oAk Ul and s broadcast at a specific time before the start of a program. Because of its

high level of concentration, it was deemed a highly effective advertisement we
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Newspaper advertisements of our new product “Believe Wellness Food”

The advertisements on the three major dailies of Chosun, JoongAng and DongA and free tabloid newspapers distributed at subway stations made widely known our

new product Believe Wellness Food.
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could afford with our budget. The screen door advertisement is an advanta-
geous medium because the advertisement is displayed on the screen door and
therefore can be highly exposed to various classes of public transportation
users. The advertisement in a newspaper is a practical sales tool which is easy
to hand-carry. And UPs can provide reliable information to customers.

|, as a staff in charge, heard Chairman and CEO Bill Lee as saying the follow-
ing during our meeting of briefing our brand communication strategy. “The
reason we run advertisements, whatever the medium of them may be, is to
make UPs working in the field have fun working with a sense of mission at
sales sites.”

The advertisements have finally started. We hope this year’s advertisement
campaign would sow seeds of awareness among consumers of Univera’s well-
ness and further would help Univera take up a second challenge this year as a
leader specializing in wellness through the successful fostering of wellness

coaches and successful launching of “Believe Wellness Food".

By Jaeyoun Lee Assistant Manager | Brand Communication Team | Univera Korea
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Meet Univera,
Enjoy Wellness Cafes

According to general regulations in Korea, door-to-door sales are defined
as selling products and services at places other than shops by visiting homes.
Generally, sellers directly visit and meet the consumers to sell the functional
health foods, cosmetics, insurance and books. During such form of sales,
personal relations can form between the sellers and buyers and the sellers
get to precisely grasp the demand of consumers by visiting them. The sellers
explain the usefulness of the products and have the consumers try them.

Univera supports door-to-door sales by categorizing Univera Distributors
into three levels according to the volume of their sales. Among them, lower
level distributors have the lower monthly average sales and are composed of
about 10 Univera Planners (UPs). It is a smaller distributor unit. Their sales
are still low, but if the number of these distributors is increasing, many of
them are developing into middle level distributor and into higher level distrib-
utor, Univera can continuously grow.

For Univera to grow, the number of distributors must increase. However, in
most cases, UPs with ample experience generally leave the existing distributor
and open their own distributor. This means the number of distributors is increas-
ing through existing UPs, so it is quantitatively limited. For real steady growth, the
number of ordinary people opening new distributor must increase. But because
of bias against door-to-door sales and the difficulty of forming an organization,
only a few open new distributors. In addition, some distributors are not vitalizing
the UP organization and are unable to generate revenue beyond a limit.

The business model presented to enable anyone wishing to open a Univera
distributor to do so easily and vitalize the slow distributors is the “wellness cafe.”
Wellness cafes have gotten rid of the existing concept of door-to-door distribu-
tors and have switched from push sales to pull sales. It is a new business model
of distributor advancing into a premium market. The cafe-type interior provides

space for female customers to comfortably visit, share fun stories and enjoy the
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fun of small events through which a community is formed around the wellness

cafe. Itis a concept of creating a space wherein customers call in customers.

Unlike general distributors, the wellness cafes need to make effort to bring
customers instead of expanding their UP organization and induce local resi-
dents to view the cafes as a comfortable space to spend time in. In addition,
instead of placing priority on selling products to the visiting customers, it is
important for them to first form personal relations with the customers. Once
their relations are formed, customers get to take interest in Univera’s well-
ness and naturally get to purchase the products. The first wellness cafe
opened in Pyeongtaek, Gyeonggi-do, the second in Gaepo-dong, Seoul, and
the third in Yeongtong, Suwon, Gyeonggi-do.

It is basically a business model for anyone wishing to start a business to
approach easily. It is our hope more wellness cafes would open in all corners
of the country through the continued interest of ordinary people participating

in business startup academies or those wishing to start a business.

By Seunghyun Kim Assistant Manager | Law Dept | Univera Korea
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| loved Diamond Club this year - it was definitely the best ever. This was my
fourth Diamond Club and what | love was the Adventures we did to bond us
as one team. Of course it is always great to be royally pampered by what

the Grand Wailea has to offer along with the corporate team who made

sure we felt totally taken care of. - Angelyn Toth
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Univera
Diamond Club

2012

Incentives are an important component of managing a successful network
marketing business. Univera offers a wide range of incentives for all
Associates at any level. From small incentives like earning a free night’s hotel
stay at our Annual Convention to travel incentives for growing Associates, to
our BMW car program, to extravagant travel incentives for our largest lead-
ers, Univera’s incentive program truly has something for everyone.

Our annual Diamond Club incentive trip to Hawaii is designed to reward
our top leaders as well as provide a venue for relaxed strategic business
planning, and this year’s trip to the Grand Wailea Resort on Maui was
hailed by many as the finest incentive trip in our history. Univera Diamonds
and Blue Diamonds enjoyed an all-expense paid trip that included one of
the finest resorts in the world, catered gourmet meals, entertainment,
and outdoor activities. Just some of the comments we received from our

top leaders included:

Out of the ten-plus Diamond Clubs we've attended so far, this was abso-

lutely the BEST one yet! We want everyone to join us for the next one, and

make that one even better. - Geof and Anjila Stimack

Love the freedom to have fun, relax, and connect! Loved spending time
with the new management team. We are grateful for their vision, heart,

openness, focus and caring. - Rhetah Kwan



This year’s Diamond Club made such a wonderful impression that | made
the picture from the balcony of our room at the Grand Wailea the home
screen on my iPhone so every time it turns on I'm reminded that just by
doing the work to live the dream Univera will pay me it live and bring me to

the dream. | love this great company. - John and Karen Rogers

Diamond Club was remarkable. Even with a new knee surgery, | was able

to refresh and rejuvenate. Being with all the other Diamonds was invalu-
able for motivation and sharing new ideas. Thank you for this rewarding

annual event. - Dr Mike and Lisa Kaufman

Diamond club this year was exquisite. From the amazing gourmet artwork
they served us as food, the luxurious award winning spa, the fun adven-
ture zodiac boat ride to the relationships | made that will be a part of me
forever. This Diamond club has inspired me to do whatever it takes to get

my team to be there with me next year. Thank you Bill Lee!!! - Teresa Molina
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Although every Diamond Club that we have been a part of has been great
we experienced the best one ever with our new corporate team! They

raised the bar to a whole new level! - Kenny Rossi

This year’s Diamond Club was the best Diamond Club ever!! Bill and our
management team created the most relaxed and enjoyable atmosphere,
allowed for casual and business conversations, had planned fantastic
adventure trips and given some of us the alternative of relaxing in the

world's most beautiful spa at the Grand Wailea. - Bob and Renate Lundberg

Diamond club for Jan and I it was
quite simply the very best diamond
club we have ever attended!
Everything was absolutely perfect.

Plenty of time for relaxation, playing,

a time for chatting with corporate

executives, time with Bill Lee and time to meet with various Univera lead-
ers and discuss business and have fun together. Highlights: zip line, Zodiac
trip, hanging out at the beach and consuming huge amounts of healthy,
great food! Also, the limo drive from the airport and back and an awesome
suite... More than we deserve, but we gratefully utilized to its fullest!

Thanks Univeral!! - Janand AlKeranen

As you can tell from the comments, we set the bar high with this year's
event! In addition to the fun, food, and fellowship we worked with our lead-
ers to set direction for future events, discussed upcoming product
launches, and fine-tuned our new 4 and More program.

We are already looking forward to, and planning next year’s event where

we will take to yet another level!

By Randy Bancino President | Univera USA & Canada
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From Wisdomplace

H| 2ol A ThA| ARl Group photo in front of the Monument in Memory of the 12 Independence Activists

From 31 May to 2 June 2012, a total of 10 staff (2 from ECONET Holdings
USA and 8 from ECONET Holdings) held a workshop in Wisdomplace in
Kraskino, Russia, for 3 days to increase the use of Wisdomplace of Unigen
Russia and optimize work through sharing of best practices and synchroni-
zation of work between ECONET Holdings of Korea and USA. It was the first
time staff of the Korea and USA Holdings were gathering in one place to
share meaningful discussions on the way forward. The details of the work-
shop will spread later when executing the plans, but we would like to share
now our impressions of having visited the farm and Wisdomplace in Russia
and the southern Maritime Province of Siberia where the sorrows of our
people are buried.

It was my second visit to Russia after participating as a staff in the open-
ing ceremony of Wisdomplace and the unveiling ceremony of the patriotic
martyr Joong-geun Ahn Monument last year. Because | had a hard time
then, | honestly did not want to visit again because Kraskino, where

Wisdomplace is located, is at three hour distance from the Vladivostok
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Airport in Russia and staying there for three days was tight enough only for
the meetings. But because President Jaeyoung Choi and the staff of Unigen
Russia prepared well, we had time off other than the meetings to visit sev-
eral places.

Most of all, we got to personally see at once the Duman River. The weath-
er was fair that we could up to the southern land of the river, North Korea.
The mouth of the river starts at the converging point of North Korea, China
and Russia that one needs to request permission a month in advance to
enter the place. And even if requesting in advance, it is presumably difficult
to get the approval of the Russian border defense corps. But thanks to the
efforts made by the staff of Unigen Russia, we got approvals to enter the
land. One of the border guards commented, “What is there to see for you to
come all the way here to see?” which made us feel more sharply the pain of
adivided Korea.

As soon as we saw the farm, | felt, “Wow! It is so big!” To realize that the
immense land of a total of 2,150ha was our farm made me feel proud as an
ECONETian while also made me humbly realize the hard work of the farm-
ers. After the farm, we went to see the Monument in Memory of the 12
Independence Activists established last year. | didn't fully realize during the
unveiling ceremony last year because | was busy preparing for the event,
but this time around, my heart shook at the grand monument.

The pain of division felt looking at the Duman River and the sorrow of hav-
ing lost the country felt looking at the Monument in Memory of the 12
Independence Activists made be naturally respect our ancestors who cou-
rageously fought against foreign forces. | really felt Unigen Russia is where
the Korean people’s spirit is still breathing. In addition, looking back on the
establishment of the Monument in Memory of the 12 Independence
Activists made me feel proud once again as a staff of ECONET as a socially

responsible company.

0 A ofojet= Wt 2FS thEsk= KB 2{AI0F RIS The staff of Unigen Russia presented with bread and salt in a traditional Russian welcome
(2] QACE. President Jaeyoung Choi is pointing to the Duman River. @ 2|1=2 Zz{|o|A0f|A] ZIst 2|38 Aworkshop held in Wisdomplace
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A18)A AQlef| F-Alst o Fulle] Aotz Al A~ 9iTh In the evening, Korean Consul-General Yang-gu Lee of Vladivostok spe-
Aol = o]t B RAE FGAPF 29 $aF5S $El & cially visited our Wisdomplace to participate in the workshop. We listened
W3] A=GZ Yol 2~E WE) o] FGAIA FEAEE S8 from Lee the strategic movements of the international community for the

ZZARAE)e] A 2-2]9de) thal] EomA Al 31"10}94 Aol Far East and confirmed that Kraskino, where the farm of Unigen Russia is

RE FePTwr) FF RG] el 52 93S -8%  located, is a strategic point likely to play a central role in the development of
ey QFAYS golsh ojzule] W T2 A 3]] 743 the Far East, which made me imagine other roles of ECONET.

?é
O

On the third day, we left Wisdomplace to return to Seoul and changed our

AFEA HE E AR Eole ] 98] $IEEE ol ~E wuEA schedule to visit downtown Vadivostok. For this, we skipped breakfast and
e BT AE AUE SRV Z IAS HACE 127] 9 left at 6 a.m. But we were happy enough to be able to view a little more of
A ol R A= A GAJol] ERbalo FAuk shuel= t] 8JA]  Russia despite the killing schedule. We thus toured the observatory in down-
ofo] RS wAtky =80 IS nir}alA] e¥skch AW AdWt],  town Vladivostok, Revolution Plaza (Central Plaza), the train station where

(&S, AlEer Fadapt %‘?—-_}0} L2 A5 the Trans Siberian Railway starts and the submarine museum opened to
N2, AL ArRAE 18] 98 A4ghEe 58 commemorate the memory of the deceased soldiers during World War Two.
T3k The ECONET Holdings workshop was killing two birds of working and

2] E71& BF  touring with one stone and therefore tiring, but a meaningful and pleasant

Fog $21E  workshop. Last but not least, our deepest gratitude to the staff of Unigen
SJ3lA Ho] F=HlskaL A& ¥ Russia who prepared much for us, including President Jaeyoung Choi,
vk (Vadim) 5 #4401 2Ajok 21 013%‘771] 7ZAte] w58 =Wtk Director Byeonghun Lee, Team Leader Heunjeong Kim, and Vadim.

2 | OEA ot | AP |2 | of ZAZEA By Jungkwon Lee Manager | HR & Strategy Planning | ECONET Holdings

tdof| M chA| ARl Group photo in front of the Station Khassan @ S2HE| 2 A% AlLh Downtown Vladivostok
19| HIAIX|E 2 Sato| Zal f=EE20|A &l Welcome Flags hang at the entrance of Wisdomplace
Zefo|AolA 2t 2 M2ut Z4= EZ Scenery of the Solyonoe lake from Wisdomplace
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No Longer Cold Country

What kind of country is Russia when you think of it? A cold country? Or a somehow
heavy and dark country? Our impressions of Russia are of the like. It has been over
two years since | came here but | still find it difficult to define what kind of country
Russia is. The width of the land amounts to close to 8,000 km and 150 million people
of 140 nations live side by side. That is why it is difficult to define Russia. But one thing
| can say for sure is that Russia is no longer a cold country. | think so for two reasons.
First, it is a country of a warm heart. One may not find the Russians that warm at first
sight. Their taciturn and silent expressions can chill the hearts of persons watching
them. But once you get to know them, they are people with warm hearts though a bit
shy. Russians are very shy. | think the silent and taciturn expressions in the streets
derive from their shyness. But in this shyness is warmth. Russians do not ignore
other people’s hardships. Although not frequently visible, if the homeless beg in the
streets, many people do not ignore and help them out. Once | was riding a car not
long after | arrived here when my car accidently drove into a snowfield. Many pass-
ing cars stopped and helped us to take out the car from the field. The accident made
me get rid of prejudices about Russia and meet the warm Russia. The warm heart of
Russians not ignoring those in hardships makes Russia no longer a cold country.
The second reason Russia is no longer a cold country is because of its warm future.
Right after the collapse of the former Soviet Union, Russia underwent much confu-
sion. That is why it felt like a colder and darker country. But twenty years have
passed since and Russia has now recovered from its dark and confusing past and is
marching toward a bright and warm future. In 2014, it will hold the Sochi Winter
Olympics and the APEC Summit Meeting in Vladivostok in September this year
showing the confidence of today’s Russia. Before | came here, | heard much about
the lack of security in Russia, saying that burglary and chaotic events frequently
happen. But having lived two years so far, security has slowly taken root and one can
live in a stable environment no different to any developed country. Not only security
but also the economy is stabilizing and quickly growing. Investment in SOC(Social
Overhead Capital) is increasing to get rid of the worn out and dark past and change
Russia into a bright and clean environment. Good changes are not only happening to
the external looks of the city. They are also changing the thinking of Russians.
Russians known to love alcoholic drinks and dislike working are changing. They are
busily moving for a better future. It is now difficult to find disillusioned and lazy
Russians. Russia is busily running to recover their past glory of their socialist days of
a central power together with the United States. What is different now is that while
Russia’s military was the central force then, it is now working to become an eco-
nomic center of the world through economic development. That is why Russia’s
future is warm. It will become warmer than any other place on earth.

That is why you should forget the image of a cold and dark Russia. From now on,
remember Russia as the country of a warm heart and future. It is no longer a cold
country. Rather, it is a country where culture and arts are very much alive. | would
like to invite you to this Russia.
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Endless Encounters
and a Special Relationship

Editor’s note A reporter of TECONETWAY,; visited a Univera distributor to listen to vivid stories. The
reporter named Jihee Min from Univera Korea visited Cheon-an Dream distributor and gave her
impressions as shown below.

When | entered the Cheon-an Dream distributor, | was momentarily under the illusion that | was in a
coffee shop with clean and chic interior. Except for the skin care room, there was no closed space. In
the wide open space were plants and trees with all kinds of flowers in flowerpots. | could readily tell it
was a pleasant environment to work in. Like the bright and pleasant environment, the UPs also wel-
comed me with a bright smile. It was a bright and active space that made me think without
reservation of its name “Dream.”

On 12 March 2012, it had been six years since | went into business under the
name of Univera. Looking back on my life, | and Univera ceaselessly and continu-
ously met and the meeting led to a special relationship.

In 1989, | was suffering from hepatocirrhosis when | took ALOTIN-A, the prede-
cessor of NY 931. That led me to join the research center of Namyang Aloe in 1991,
having majored in industrial engineering, and participate as a food researcher for
the development of Calihigh. The director of the research center then was the cur-
rent Director Byeonghui Kang of the Cheongju Distributor and he is still one of my
life mentors. Afterwards, for about four years and half, | worked for the develop-
ment of functional health foods and their containers of Namyang Aloe. At times, |
also emceed UP’s events. While working at Namyang Aloe, | built another rela-
tionship. | met my current wife Gyeongsuk Jo who was then the secretary of late
Chairman Yunho Lee. | appealed to my now wife with a sincere heart and the two
of us came to wed for the first time in history in front of Aloe Stone in the factory
plaza with Chairman Lee as the officiant. We not only held the wedding in the com-
pany for economic reasons, but because the facilities of the company were great
and we wanted to make widely known that we both worked in the same company.

Later in 1996, | changed job to work as the Asian procurement manager of
Texas Instrument in the United States. While going on numerous business trips all
over the world, | realized that countries having overcome the three major meta-

bolic syndromes of cancer, allergies and diabetes became advanced countries.
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Thanks to the development of medicine, we can now commonly live into late age

without diseases, but pains and chronic diseases do not heal up easily. While [ was
pondering on this fact, | accidently met Chairman and CEO Bill Lee at the Narita
Airport on my way back from a business trip. | thought of him as a comfortable
mentor and shared many stories when | came to realize | want to start a Univera
Distributor business.

[ thus opened a Univera distributor close to Cheonan Station on 2 April 2005. My
family was based in Daejeon but | did not regret having opened a distributor in
Cheonan. Given that one needs to start from the bottom for a business to grow on
firm roots, | started my own distributor instead of taking over a existing distributor
with the disciplined and strong mind of a marine corps officer. While working in
Namyang Aloe, | was a researcher developing products, knew much about door-
to-door sales and had a good network of people so that | was somehow confident.
| nonetheless had a hard time for seven months because people did not know
much about Namyang Aloe as expected. | still clearly remember the moment my
older daughter in elementary school told her grandmother that she didn't need
any pocket money because mom and dad were having a difficult time when we
recorded KRW 410,000 in sales at consumer price in July, two to three months
after opening the distributor.

| therefore made a firm resolution for my family to make my business succeed. |

distributed leaflets to passersby and at the entrance of apartments and posted
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announcements in “Gyocharo” that | was recruiting Univera Planners (UPs) to
gather salespersons. That was when | met Sumi Lee, who used to work as an UP
in the Daegu Sangin Distributor. She had moved to Cheonan because of her hus-
band’s job and wanted to work as an UP again. Taking this opportunity, | began to
more aggressively recruit UPs.

| handed over customers coming to visit our distributor to UPs as an investment
and had the UPs steadily participate in trainings conducted at Namyang Aloe. | also
invited my wife running a flower shop to give a special lecture on flower arrange-
ment. | did not fail to visit our UPs with flowers and a present for emotionally
appealing sales when they celebrate or mourn something. As a result, more UPs
began to regularly work in the office and in 2007 | were awarded the most outstand-
ing distributor and upgraded to a middle level distributor. But | did not rest satisfied
with it and went to Japan in 2008 to study the door-to-door sales businesses of
Japan to be able to continue giving a vision to my UPs. My other mentor Takahasi
Nodokara | got to know while working at the U.S. company provided me with the
opportunity to visit “Mitsukoshi,” a famous door-to-door business company based in
Yokohama. | then learned the door-to-door sales trends of Japan.

My distributor went well upgraded to a higher distributor in November 2009. But
in 2010, our organization suddenly faced a crisis of falling apart. Ill emotions were
brewing between the UPs and one UP left the distributor with her members. But |

did not surrender, instilled trust in the remaining people and took up the strategy of



@ 2012 YA 3x| MZI ois| 7| AR Commemorative photo of the 2012 Wellness Coach Conference
0 20124 28 2ALHEA| TMZ 8iALRL 7 &S Commemorative photo with VP Seongil Do when he visited Univera in February 2012

o] op7lell wlEHETH = ARES 719 X1 B3 APgel E| instilling in them a business mind. | instilled in the UPs that they were not mere petty
= Aolgh= HIAE UPSolA AoiFelth WA= QIzk  sellers but businesspeople “working to foster people to become a Head of
ArIGolgt g2 A2 AA] Fud 4= 9)7] wlitol] 3 AR Distributor” instead of dwelling on sales alone. Door-to-door sales are after all a

=S oW glgld-s Aedsisith j_ﬂil 3 39, AFFAEE - network marketing business that the business can fail from a simple mistake. So, |
(o

A7IRQL o ZH 2 Sgoldely <lte] TARE 1S A% took good care of people to run the distributor. And then, in March this year, we

o 7 ) moved and expanded our office to an old section of the city close to the train station
At e AS o5k v ulae o2} 2tk A, to continue consolidating middle-class customers in the vicinity.

FUMERS =1 71 AR gk iEotollA] 30 o HALE o] My vision in running the Cheon-an Dream distributor is as follows. First,

o7k stoln g2 Bl ZHAA UAEANA AY-S A=tE & Univera is a company with a long history of over 30 years working in the same

A, FuulE; AEe] F2Le o= A} Houp A/S TS field in Korea that it is important for our customers to trust the brand. Second,
S551 mRHo 2 Ao glo] wg- F:e3H|, Aeke] glolgl  the quality of Univera's products is more outstanding than anyone of other com-
wSole), HAg wso 2 92 tgld UPEe] 148 vht 2 pany and our A/S is also excellent. Last, the power to communicate the right
Ge uj, S AIZF el Fare] g-& Al Aolek o213k image is very important that it should be based on training. When our UPs meet
L APEO] LpEnte] oljg) et ]wte] BE UPESo| ¥4 customers after strict training, they get to communicate the best information in a
Slal ek short time. Such efforts are being made by me as the head of the distributor as
QO Z ] A A st 8] 7FE) 17 ZF wellas by all UPs of my distributor.
sEide] UPHEC] A2, Al3e] slddields 7idsh= 2
ot} & Y& Fuplete} A sz AX&201 21dS- v’ of our Cheon-an Dream distributor open new Dream distributors, of course,

© 7 o]} fuulel~ Forever! based on continued relationship with Univera. Forever Univera!

My wish for the future is simple. It is the health of my family and having the UPs

2 | AT ALY | Fud2t Het 5 dd= By Hong-pil Lyion Kim Head of Distributor | Cheon-an Dream distributor
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Anyone
can see
the Stars

When | look back over the last nine years the one word that comes to my mind is
transformation. It's amazing to me that with one act of kindness and courage you can
transform the life of not just one person but of many. It's like throwing a pebble in the
water and watching the ripples expand. One person can make a difference.

It was in late August 2003 that | was sitting in a real estate ethics class at 8:30am
falling asleep when a woman named Renate had the courage and kindness to offer
me something to give me more energy. | don't think at that time she would have any
way of knowing how she would change my life and the lives of thousands of other
people. There are moments that are tipping points in our journey called life and that
day when she offered me that gift it would be just that. Like a train changing tracks
and starting in a different direction, | was on my way to finding my purpose in life.

The first thing that happened is that | started to feel amazing. | had suffered from
frequent illness since birth. | was given so many antibiotics as a young child that |
became immune to almost everything the doctors gave me. As an adult, | was sick
3-4 months out of the year. After taking Xtra® and some of the other products | start-
ed to feel energy | hadn't felt in a long time. Fast forward 9 years later and | haven't
had even a mild cold in eight years. I'm the healthiest I've ever been in my entire life
and that affects many people around me.

In 2005, | attended Univera's annual Convention. It was there that | saw Bill Lee and

© 0}o|=3} 874 Me and the boys @ HIStOF 2270l A &}, 24|, 12|10 Lt Bob, Renate and me on Bahama Cruise
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heard him speak about taking his mission and vision to the world. It was then that | saw a
clear vision for myself. My vision was and still is to help launch Univera into Mexico and
many other Latin American countries. It was the first time in my life that | had a very clear
vision of my purpose. Being raised in Spain all of my youth and speaking the language, |
saw where | could pay this gift forward. As | started down the path of bringing the
Hispanic market to Univera, | also started my journey of self-transformation. As a petite
woman all of 105 lbs. and 5 feet and 1/4 inch (the 1/4 inch means a lot when your that
short), I've always had to work a little harder for people to take me seriously. | was very
fortunate that | was blessed with a mom that was my biggest fan. No matter what | did
she praised me and gave me 100% of her unconditional love and she still does. It became
cleartome atan early age that | could really do anything and be anything if | set my mind
toiit. It wasn't easy. First | needed to get out of my own way. | had to learn how to listen, be
compassionate, be a team player, serve others, and most of all give 100% unconditional
love. The company wasn't ready for me and my intentions, but | persisted.

In November of 2008 | lost almost everything | had. | closed my real estate compa-
ny of eight years and used up my savings and investments due to the real estate
crash. | was also a single mom of two small boys trying to survive. It was one of the
darkest moments in my life. One of my favorite sayings became “When it gets dark
enough, you can see the stars.” Univera was my shining star.

In April of 2009 | reached the Diamond level and in that same year helped two oth-
ers do the same. It takes a team of people to come together to create success in this
business. We can't do it alone. In my first year of being a Diamond our team made a
difference in the lives of over 3,000 Hispanic families. The friendships | have made are
priceless and the stories | hear every day of people being empowered to be better
human beings is what drives me. The personal growth | have experienced and con-
tinue to experience has made me a better person and a greater role model for my
boys. | am grateful for the opportunity that was given to me and I'm inspired to help

others transform themselves into their highest potential.

By Teresa Molina | Univera Diamond Associate | USA
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The morning
class

The air was hot even after the night fell. The clicking sounds of a Xerox
filled the still-hot office in the late hour. The light moved back and forth fol-
lowing the scanner in the machine. The work is almost over after three
hours. Over 220 copies of print-outs for the morning class were neatly
stacked on the desk.

Jeongah Park had a lot of thoughts in mind. It was nearly impossible to
cover all the distributors by only a handful of instructors. Distributors which
did not get classes made complaints. Some of the heads of distributors
knew well of benefits of aloe, products of Namyang Aloe, and sales tactics,
but most of them did not. They relied on the company to provide the informa-
tion but the company did not have manpower to spare. Some of the
conversations via the phone did not result in well. Park wanted to document
the information and send it to distributors.

However, her work hours were busy with customer service work. She had
to make the documents after work hours. She made researches in informa-
tion which would help heads of distributors educate UPs. She looked up bits
of wisdom and health information via internet, newspaper, magazines and
encyclopedia. She read books on sales, marketing, verbal sales skills, and
techniques on door-to-door sales. She put in the communication skills from
her experiences at customer service in dealing with customers. Also, the
company timetable, weekly updates on products, information on aloe was
added. She also had an idea to put in humorous bits of words to make the
class smooth. When she was confident about the document she made, Park
went to a team leader, Chansoo Chung.

“I made some material for morning class of distributors...”

His glance fell on the document and went back to the face of Jeongah
Park.

“It is impossible for instructors to go to all those distributors, so the edu-
cation does not go well, and the company directions fail to be delivered to the

leaders. | thought....a document will be better accepted by the distributors.”
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Chansoo Chung thumbed through the document, and agreed it was a
good idea.

“Let'sgiveitatry.”

It has been the third time that she made documents for morning classes.
She made the document every month, printed it out, copied it, put copies
envelopes, sealed them in around the 24th, and sent them to the distributors
in 25th. After observing Park working at it, Chung gave his laptop to her, so
that she was not bound to the office after work to use a desktop PC. Now she
was able to take the work home. She worked at it even on weekends.

After visiting a couple of times, the staff at post office greeted her with
smile. In the beginning, she glued stamps on every envelope, but now the
staff put only postmarks on them instead. The envelopes containing materi-
als for morning class were sent out to about 220 distributors around the

country. It was summerin 1998.

By Sunyu Moon Planning Director | HR & Strategy Planning | ECONET Holdings
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ECONET Book Club

You are the same today
thatyou'll be in five years except for two things:
the people you meet and the books you read.

Charles Jones

GETTING TO

YES

Principled
Bargaining

Negotiating Agreement
Without Giving In
Roger and William Ury Title Getting to YES: Negotlatllng Agreler.nentW|thout GivingIn
e B Tp Sucand Ften Bty P Author Roger Fisher, William Ury, Bruce Patton
of P Hirrart Mg alem Proyest

Most business negotiations in the past have taken place in the form
of positional bargaining, which is the process by which a negotiator
takes a firm stance as an ultimate desired result, and refuses to
budge past that endpoint during the process. The authors of Getting
to YES: Negotiating Agreement Without Giving In argue that such bar-
gaining is unwise, inefficient, and endangers existing relationships.
Instead, the authors advocate a system they refer to as “principled
bargaining,” which shifts the focus from a hard endpoint to realizing
that a negotiation in which both parties are trying to reach mutual
gains for themselves and the opposing party are more likely to devel-
op a stronger end result.

The Getting to YES approach involves a process of disentangling
the negotiators from the issue, focusing on mutual interests, invent-
ing options for mutual gain and insisting upon using objective criteria
upon which to base decisions. The authors, who are also the develop-
ers of the Harvard Negotiation Project—a curriculum developed to
teach these same principles to law students and others at Harvard
and elsewhere—have experienced improved results when these
techniques have been used, and point to many examples of the same

principles being used in international diplomacy to surprising results.
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If such a system works at that level, they argue, why could it not work
in everyday business transactions or even in the more mundane
everyday life negotiations that often take place at home?

As legal counsel for Univera as well as in my prior experience with
another business before arriving here recently, | have personally seen
the benefits of using this approach to negotiations in many contexts:
with vendors, with fellow employees, and even at times with our sales
associates. The method of principled bargaining works in a variety of
contexts. And, most importantly, the approach is not a weak one. Often
people would assume that because the negotiating is done on a princi-
pled rather than a positional basis, the person adopting a principled
approach is doomed to failure and to being walked all over. Conversely,
I and the authors would argue that there is actually more power in this
approach than in a positional bargain as part of the approach (and
arguably, the most important one, in my view) is to develop a “best
alternative to a negotiated agreement,” which allows for and provides a
party a walk-away point from the negotiation if the other side refuses
to bargain in good faith or if an agreement just cannot be reached.

More recent editions of this book include answers to frequently asked
questions about the approach the authors share and which are as
enlightening as the main text, and as the book as a whole is an efficient
and streamlined work (at only 240 easily read pages), there is little risk
in wasting time in examining the approach and adopting some of its
ideas on a test basis. | have been impressed with the results as | have
tried to bargain in this manner, and as negotiation can be such a signifi-
cant part of my job, having these principles at my disposal to utilize and
upon which to improve my skill is a precious resource as | try to bring

value and positive outcomes to Univera as awhole.

By Casey B. Harris In-house Counsel | Univera USA

0|HI! minsun@namyangglobal.com Z{FLE| http://eggs.econetway.com/KMS/Portal/Community/Default.aspx?CommunitylD=1059

(ECONET Book Club) is waiting for your recommendation. You do not have to write a long article.

You can just inform us of a title of a book. What would you like to recommend right now?

Please tell us about your interesting reading experience, and what you would like to share with fellow ECONETians.

E-mail minsun@dnamyangglobal.com
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Editor’s note ECONET korea has been collecting stories of ECONETians. We had already pub-
lished “The Good habits of ECONETians" and “The good Words of ECONETians” with all the
stories we gathered from ECONETians. The purpose of these projects is to foster an environ-
ment of cooperation within ECONETians. We would like to continue to listen to each other,
learn from each other so we all can create a community where we can contribute to each
other and feel happy within us. Here are more stories of “The Good habits of ECONETians.”

AHjo| oI, 2H
Master of machines, Jungpil Yun
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| have never seen fillers until | started working here. | didn't like to deal '
with machines even though | graduated from a technical high school. And |
those fillers were very new to me. Then, | found Jungpil, Yoon who was
about my age. With extensive background in automotive repair, his ability
to handle machines was exceptional. He repaired all the broken |
machines. He was skillful like MacGyver and that was how | stared calling
him Yoon-Gyver. | used to think | would be as good as Yoon after a few
years. Now, | am looking back and realize the most important thing is not
expertise. It is attitude and practice. | realize that he asks lots of questions,
takes notes, and modifies if he needs. He works hard and plays hard! Itis a

pleasure to have a coworker like him, Jungpil, Yoon!

2 | B4 | MAE | dlolHE

By Sangki Yun | Production 1 Team | Naturetech
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Sangsoon Park who taught me how to love my fellow peers
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His first impression wasn't great. He was quiet and introverted. | even
thought he had a negative character. | was an outgoing and energetic type
so | became curious about him. Sometimes, | first initiated the conversa-
tion but he didn't really react. He was just a quiet person to me. But, there
was an incident that changed my perspective of him.

At the end of last year; | was alone at the office and was looking everywhere
for a paper cutter. | kept searching for a paper cutter and reached at his desk
with a hope to find one there. | knew he always worked hard and he should
have one on his desk, | believed. Then | stumbled upon his calendar on his
desk. January, February, March... As | flipped through the calendar, | became
shocked from what | saw. His calendar was full of marks of important days
that he had put down. Coworkers’ birthdays, their anniversaries, company
events, and so on. Those marks proved me how much he cared about his
company and fellow peers. It took me a year to realize he was such a warm-
hearted person. Then | felt so ashamed and sorry. And most of all, | was
thankful for him. He was a quiet one and he was spreading his love quietly.
Ever since then, he and | became really close friends. And | am doing my best
to become as caring as him. He will always remain in my mind as the one who

taught me how to love what | have, my company and my fellow peers.
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By Jungpil Yun Assistant Manager | Production 1 Team | Naturetech

MEES

Early commute
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Since past 6 years, Sangki Yoon has been coming to work as early as
dawn. | try to start my day at 5 a.m., but it is still difficult for me. However,
Sangki Yun never seems like he is tired of it. He never exceeds his limit
when he drinks with his coworkers so he can start working early the next
day. | still wonder how he controls himself when he enjoys drinking.

Sangki Yun is an expert of liquid manufacturing and he has a leadership
quality. When there are situations, he provides quality coaching through
positive intent rather than taking disciplinary action. When there is a cor-
porate event, he is proactive by taking initiative. And, outside of work, he
listens to my problems like a brother. Even if the job is great, if you don't
have the right people the company will be an unhappy place to work. It's
who you meet that will determine your growth and opportunity within the
organization. Even though the job may be challenging, knowing you have

someone you can count on next to you is a good fortune.
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By InPyo Lee | Production 1 Team | Naturetech
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A Researcher
Became a Farmer

Unigen’s Vegetable Garden
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Blooming tomato flowers
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From May 8, the employees of Unigen started to cultivate a vegetable garden as
a cultural event of 2012. It was part of efforts creating a joyful working environ-
ment, reforming corporate ambience, promoting friendships and building
teamwork among the employees. This is ultimately to enhance the nature-friendly
and family-friendly image of the company. About a 66m?2 area was reclaimed by
the Facility Management Team to create the vegetable garden and each team is
responsible for farming about 6.6m2 area. The planted crops varied from peppers

to pumpkins, tomatoes, corn and crown daisies.

By Jihye Hwang Associate Researcher | Natural Product Development Team | Unigen
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24 SEE0| B A2t = MRSt X|X| Buttresses installed for climbing crops to grow well

May 8: Planting of seedlings

May 17: Installation of buttresses for crops by the Financial Accounting Team,
Management Support Team, Facility Management Team,
SCM Team, Manufacturing Team and QC/QA Team.

May 29: Well growing crops

May 30: Installation of buttresses for crops by the Natural Product Development Team

May 31: installation of buttresses for crops by the Pre-Clinical Development Team and

first harvesting of crown daisies
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Corn, tomato, pepper, pumpkin and other various seedlings
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We may well expect good harvesting of crops in the Unigen’s vegetable garden foremost because of the high interest and love of employees.
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This year, we will concentrate our energy on estab-
lishing the culture to cultivate crops and we plan to
expand the gardens in the future into family week-

end farms for employee who request.

Q0|4 MisunOh

St 7H7[of| O|ZdMZd 37|10 Msi Qb= MM
mo|gl 110}e !

Cheers Youngsun working hard to cultivate the gar-

den and spreading himself too thin. Thank you!
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We cannot possibly buy the taste of vegetables just
harvested! The first harvesting of crown daisies by

the Pre-Clinical Development Team!
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They grew so much within three weeks of planting

seedlings...
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It is so tasty and smells so good to eat wrapped
chicken ribs in lettuce and crown daisies.

2E MY|E oix| 1 EFst= RUHE 2ES Employees of Unigen acclaiming after finishing planting seedlings
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Willl be able to taste it?
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Although we did not expect much at first from the
vegetable garden, the tomato flowers already
blooming in three weeks made us feel so proud.

LEX{EH Jeongbum Nam
ooa

27 22| B S 2 Z0{HRA0|. T2HE Mot
ACH 11 Moz

Ariver deer has eaten up our team’s corn leaf. But it
still survived! Its tenacious life!
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Q. Where did you purchase the seedlings?
Q&A Z=ol!
Q&A!

A.We purchased them from the five-day market in Byeongcheon.
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Q. What is the order of vegetable gardening?

A. Reclaiming to create the garden—> mixing compost, flattening, and making furrows — mulching — planting seedlings —

erecting buttresses — watering and weeding —> harvesting

Q
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Q.When do you harvest crown daisies?

A.Crown daisies are harvested in 30- 50 days after sowing. Because the leaves of crown daisies eas-
ily wither, they should be harvested in the evening in the spring and summer and keep them warmin
the winter for them not to freeze. If preparing for the winter in a warm region, the seeds should be
sowed sparingly to harvest once in the fall and have them grow side branches in the winter to finally
harvest from the side leaves in the spring. (Web site of the National Institute of Horticultural & Herbal
Science of the Rural Development Administration, http://www.nihhs.go.kr/ -Information for the gen-

eral public - Crown daisies information on how to cultivate vegetable gardens).
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Vegetable garden with seedlings planted Q. Where do you get information on vegetable gardening?

@3S n=21 s 2T o

- ] ' A. Web site of the National Institute of Horticultural & Herbal Science of the Rural Development
Hyunjin Kim selecting seedlings

© R MATEIM XEoz kst 432t Administration, http://www.nihhs.go.kr/ - Information for the general public - Vegetable gardening;
Crown daisies harvested for the first time by ) ) ) . .
the Pre-Clinical Development Team Web site of the National Institute of Agricultural Science and Technology; and Smartphone App
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Natural Product Development Team installing buttresses Vegetable gardening in my hands,” etc.
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Namyang Aloe
Biopharmacal
Research Award

Namyang Aloe, renamed Univera in April 2006, has long made investments in
research and development. What was special about Namyang Aloe was that it also sup-
ported academic researches outside of the company, making contribution to academic
development. One of the good examples would be an MOU which was signed by
Namyang Aloe and the Biopharmacal Research Society of Korea in 2001 and has been
renewed every three years since then. The Biopharmacal Research Society has awarded
a member of the society who made exceptional academic achievement in the academic
field in its annual conference, and the award was named “Namyang Aloe Biopharmacal
Research Award,” for Namyang Aloe has been supporting the cash prize of 5 million
KRW for the awardee. The sum of cash donated since 2001 is as much as 55 million KRW.

ECONET took the academic contribution even further. It has supplied more than 200
million KRW annually for the CAP (Creation of Aloe Pharmaceutical), a project initiated in
1993. During the four rounds in the past- first from 1993 to 2001, second from 2002 to
2005, third from 2006 to 2009, fourth from 2009 to 2013- the collective financial contribu-
tion stands at 4 billion KRW. More than 40 notable professors in the field and other
researchers joined the project. The result of CAP project can be proved by products like
NY931, and more recently, Level G. The academic contribution of Namyang Aloe was not
limited in Korea. It has been supporting overseas organizations such as ARF (Aloe
Research Foundation) and IASC (The International Aloe Science Council). Especially IASC
even designated Yunho Lee Merit Award to commemorate the late Chairman Yunho Lee.
The award took place ten times since it was established in 1997, and its cash prize has
been supplied by Namyang Aloe and Aloecorp, 5 thousand dollars respectively on every

occasion.
By Sunyu Moon Planning Director | HR & Strategy Planning | ECONET Holdings

Editor’s note ECONET has been collecting and preserving its historic records from 2010. After taking
out layers of dust, memories lost in time came into life. ECONETWAY means to track down ECONET
history as it continues to excavate records.
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Naturetech’s Medicinal Plants Garden

Let me introduce Naturtech’s medicinal plants garden where various
plants bloom year round including aloe. In the well cultivated garden,
the staff finds rest of heart. Today also, the female staff of the Quality
Assurance Team enjoyed a tasty lunch and had a pleasant talk in the
garden. | recommend all ECONETians to stop by the garden and get

some rest when visiting Naturetech.

Jiyoung Bang Assistant Manager | Quality Assurance Team | Naturetech
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“My favorite place of ECONET" is not just for group pictures or pictures of tourist attraction, but for places where memories of ECONETian is abound.

Picture of tourist location is also accepted only if the place held memories of ECONETians.

We are looking for places that have meanings for ECONETians, places where ECONETians stop and ponder,

places where ECONETians gather and spend time together, whether the place is inside or outside of the company.

Send us photos of your favorite place with short explanation. For those whose photo is published in ECONETWAY, a small gift will be given.
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UBS Live Broadcasting
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UBS, started in February, is live broadcasting every Tuesday from 10 a.m. to 11 a.m. The broadcasting is com-
posed of very different programs every week. In the first week of each month is “The Univera day”, “beauty
class” in the second week, “wellness academy” in the third week and “health forum” in the last week. The
Univera day introduced in the last issue of ECONET Way is a program to promote an increase of UPs of distrib-
utors. The beauty class is a program to learn in-depth about beauty care and solve questions on Univera's
cosmetics. The wellness academy provides in-depth information on Univera's functional health foods, general

foods and common knowledge on health. Not only do we convey information on products, but also train the

minds through the broadcasting, which is being highly favored by UPs. The live broadcasting is not broadcast

only once, but continuously broadcast on channels 850 and 851 enabling UPs to view them any time.
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Production of 2012 Univera’s Communication Logo
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In April 2012, Univera produced the communication logo of “Meet Univera, Enjoy Wellness” to better
convey the communication message of “Univera is wellness.” This logo contains the wellness values
Univera pursues. Wellness of Univera refers to “The optimum and balanced quality of life in which
social responsibility and physical, mental, spiritual health make harmony in nature” This logo is cur-
rently used on TV advertisements, subway screen door advertisements, and Univera shopping bags.

This logo will enable Univera to more smoothly convey its communication message to its customers.
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Fourth Univera Business Startup Training
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From 7 to 18 May 2012, Univera held its fourth business startup training. A total of 15 people participat-
ed in it. Those who completed the course were provided with the opportunity to open a distributor. The
training was composed of Univera’s vision, vision of door-to-door sales, introduction of Univera distrib-
utor business management cases, basic understanding of health concepts, and understanding of
Univera products. It also ran in parallel visits to Univera distributors, Naturetech and Unigen. Of the
total 63 who completed the business startup training from the first held in July 2011 to the current

fourth training, 21 opened a distributor.
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Univera Mid-rank Leaders Training
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Univera held mid-rank leaders training for leaders over the team leader rank from 9 a.m. to 6 p.m. on 22
May 2012 in the UBA Center. We held team leadership training with Hunet in 2011 and the mid-rank lead-
ers training was held this time as a follow-up. President of BENESO Jinhong Kim lectured on “leaders’
responsibilities and roles.” The leaders training provided lectures on the responsibilities and roles of
leaders based on realistic and actual case studies to learn the concept of leadership. On the other hand,
before the mid-rank leaders training, we shared the outline of the training with our executives and held a
special lecture for the executives for two hours on May 21 to enhance the mid-rank leaders training.
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Mid-rank Preparation Training to Enhance the Capacity of Business Consultants
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From 8 to 9 June 2012, the second mid-rank preparation training to enhance the capacity of business
consultants was held in UBA Center. The purpose of this training held following the first training in the
Sangrok Resort in Cheonan in March lay in enhancing the capacity of Univera’s business consultants and
their ability to execute work in the distributors. Held for two days, all staff of the Business Management
Division and Business Support Division participated in it. Univera plan to hold the main training twice in

June and July to conclude our trainings for the enhanced capacity of business consultants in 2012.
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Exhibition “Meet! One Person, One Plant - Enjoy! Green May”

of Univera’s Annual Campaign of “One person, One Plant”
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Starting with the kick-off meeting on 2 January 2012, Univera began its 2012 annual campaign of “One

Bl 2443 ALRIO| LAUCL (2IX|E] 7K

Person, One Plant.” This campaign was launched to have the Univera staff select a plant they like and
grow it well in the office for a year as a member of a company specializing in natural products. The
exhibition “Meet! One Person, One Plant ~ Enjoy! Green May” to boast and share the beauty of plants
carefully grown over the last four months was held on the second floor in the “Dreaming Garden” from
May 21 to 23 in commemoration of the “Family Month” of May. The staff left comments on the pretty
signs on the reasons for having selected the plants, stories behind their meaning and how to grow
them well. The exhibited plants were divided into themes and were awarded to all Univera staff during
their meeting in June. VP Seongil Do of the Institute of Life Sciences received the Special Plant Award
for having grown well the “Bookdoo(soybean)”, manager Insook Byun of the MM Team received the
Well Grown Plant Award for her large and fresh “Happy Tree” and Seonju Yoon received the Pretty

Sign Award for having well decorated her sign.
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Visiting families of children living without parents
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The staff of Naturetech visited to present food and culture gift cards to seven families of children living
with grandparents without parents on May 4 for Children’s Day and the Month of the Family of May.
They checked how the grandparents and their grandchildren were doing and took the time to go over
their activities so far. The grandparents who received the goods were overjoyed making them feel a

great sense of accomplishment.
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Visiting the Jincheon Civilian Children’s Center
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Naturetech visited to donate food to the Jincheon Civilian Children’s Center on May 4. The center cares
for children who live with their grandparents only, and are of double-income families and single parent
families and who can't afford to get private education in academies or other institutes and are to spend
time alone. Jincheon-gun established the center to protect and educate such children and has man-

aged it for the last 15 years.
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Volunteering activity of delivering food from the Food Bank
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Volunteering activity of delivering Food Bank’s food is an activity the staff of Naturetech has been
involved since 2007 when they first started to engage in CSR. They delivered food to 100 families in
Jincheon in 2010. This year, they are currently volunteering to deliver food to 160 families. Although the
activity is limited to once a month, it is a very meaningful time of serving and sharing. This activity does
not entail just delivering food but checking the welfare of each family and grasping their state to listen
to the difficulties suffered by the local residents. Currently eight staff of Youngil Cho, Kiljong Woo,
JaeWook Jung, Sungwon Yun, Haewon Lee, Kyungsin Kim, Taewan Kim in addition to Hyoungchul

Jeoung of the Production Team 3 are involved in the activity.
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Due Diligence of the U.S. Food and Drug Administration (FDA)
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For two days on April 23 and 24, the U.S. Food and Drug Administration (FDA] conducted a due dili-
gence on Unigen Korea. An inspector came from FDA to inspect the Unigen manufacturing facilities
and check the quality management procedures and related documents. Furthermore, he evaluated
the team leaders through Q&A. The inspector set s high value on Unigen’s procedures compliant with

the U.S. GMP standards. As such, the Unigen GMP system was confirmed to come up to Korean stan-

dards as well as GMP standards of the United States.
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For two days on May 23 and 24, TEVA inspectors visited Unigen.

quarters in Israel supplying raw material medicine to the world.

L

TEVA ZAIEHSO| SLIHIS W2 SCH TEVAL OlAZtelo] 2ALE £ 714

EXAR FLIHIAE(Univestin)E 225t

LATES FIZAINES HEZABIL &
TEVA is a global company with head-

Because Unigen supplies Univestin to

the Japan branch office of TEVA, TEVA sent two inspectors from Japan to Unigen. The inspectors

inspected the manufacturing facilities and checked documents on the overall quality management

procedure.
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On April 19th, 2012 the Lacey ECONET family of companies held the 1st Quarter All Employee Meeting

that was broadcast to the Montreal, Southaven, and Lyford loca

tions. The executives came together to

present the progress of their companies to date and to give credit to the founding of the companies.

The meeting began with our CEO and Chairman of the Board, Mr. Bill Lee, whose father founded our

family of companies. He gave a speech on the purpose behind F

wonderful things our companies have accomplished to “Bring

ounders Day and spoke about all of the

the Best of Nature to Humankind”. It

was an inspirational occasion to learn about the impact that Univera, Aloecorp, Unigen, Hilltop

Gardens, and ECONET have on our world today.
Next KS Yoon spoke about the progress Aloecorp is makin

Aloecorp which shows the process of farming, harvesting, and

g and presented a video created for

extracting the aloe to create products.

Ed Cannon spoke about the progress Unigen is making with some of the new compounds they are

testing. He is hopeful that these tests will be a breakthrough for a new compound that could bring a lot



of success to Unigen. Univera President, Randy Bancino, spoke about the progress Univera is making
with their marketing and recruiting of associates. The trend for new associates is on an upward turn,
but he is hopeful that they will maintain steady growth and that the Seattle relocation will benefit the
company further. Finally Mr. Sung-Hwan Ko spoke about the Seattle Relocation and how ECONET
holdings has been preparing for the move. A group of project managers are working on remodeling
the Seattle Facility and the employees at the Lacey facility are working to prepare employees for the
transition.

Many employees celebrated company anniversaries during the first quarter this year ranging from the
first year to 24 years. A group of people were also presented with awards for making it to a milestone
anniversary with their company. This quarter the 5 year milestone awards went to: Maria Lopez
-Unigen, Jennifer Wright - Univera, Nicole Diaz - Univera, Jeremy Son - Univera. There were also two
15 year milestones this quarter which included: Kenneth Jones- Aloecorp, and Sabas Galvez - Hilltop
Gardens. It is a great accomplishment to reach these milestone anniversaries and a privilege to honor

their service to the ECONET family of companies. (By Human Resources)

127| Zjiat - of|[=7} 7}2X} (Edgar Garza)

Employee of the Quarter - Edgar Garza
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Several Employees were nominated for Employee of the Quarter at the First Quarter All Employee
Meeting for 2012 including Katy Grulke - Univera, Kym Harris - Unigen, Leighton Hansen - Univera,
Insik Cho - Univera, and Angel Mireles - Hilltop Gardens; however the first 2012 Employee of the
Quarter award went to Edgar Garza with Aloecorp in Lyford Texas. Kenneth Jones was visiting the
Lacey campus and accepted the award on his behalf giving a short speech about Edgar’s accomplish-
ments. Ken Jones wrote the following to acknowledge Edgar as Employee of the Quarter:

“Edgar excels at coordinating projects and keeping them on track. He has played a pivotal role at
Aloecorp during the transition to our new facility in Mexico. Edgar has provided hours of behind the
scenes support in this effort, well beyond what was expected. He serves as our final word on
cGMP(current Good Manufacturing Practice] and Global regulatory issues and our universal transla-
tor. He works with Human Resources in Lacey to coordinate with Lyford and again, he facilitates
communication. We really appreciate Edgar and his extraordinary efforts to support Aloecorp and the
ECONET.” (By Ken Jones)
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Seattle Transition Fair
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The ECONET family of companies in Lacey hosted the 2nd Relocation Benefits Fair on March 21st. A
short initial presentation was made by the Human Resources department followed by an “ORCA Card
101" presentation from the Commute Seattle group. Employees were able to speak with vendors and
agency representatives about the relocation and commuter benefits that ECONET will be providing to
facilitate a smooth transition when the office moves from Lacey to Seattle. At this Fair, there were a
variety of transit (carpool, bus, train, light rail, Zipcar, etc.) vendors who were available to meet with
employees individually to discuss specific transit options. In addition to the transit vendors, represen-
tatives from Morgan Transfer Van Lines a household effects relocation firm and Kaleb Real Estate
Group were present. Over 40 employees attended and visited with the 7 participating providers in the
areas of transit options, household effects relocation, real estate, and General Seattle information. (By

By Human Resources)
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Reconocimientos a Empleados por Antiguedad

Long-term working employee award
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El pasado mes de Abril 12, se llevo a cabo la entrega de los reconocimientos a los empleados quienes
cumplieron 5, 10,15y 20 Afos de antigliedad en la empresa a los cuales se les entregé un recono-
cimiento y un incentivo en efectivo y de la misma manera se les hizo entrega de un reconocimiento por

parte de nuestro CEO Kyeong Soo Yoon. Con el afan de ofrecerles un breve homenaje a su historial

laboral a lado de Aloecorp. Asi mismo se realizo la premiacion del empleado del trimestre, en el cual
se le reconoce al empleado que haya aportado las mejores ideas para el ahorro de nuestros recursos
en beneficio propio. (Mario Jimenez Guerrero)

Last April 12, Kyeong Soo Yoon, CEO of Aloecorp, awarded employees of Mexico who meet 5, 10, 15
and 20 years of seniority until this May with service appreciation plaques and incentive bonus. The pur-
pose of the award is company’s recognition and appreciation for their work history alongside Aloecorp.
Besides, the quarterly awards of employees took place. That is for those who have contributed the

best ideas or performance for saving our resources and achieving the objective of the company.
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Healthy Teeth
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En Abril 19, en el rancho de Panuco, da comienzo la campana de aplicacion de fluor y técnicas para el
correcto cepillado dental, aplicando con materiales proporcionados por el Instituto Mexicano Del
Segura Social (IMSS). Y en breve empezaremos con las campanfias de vacunacion tales como tétanoy
de lainfluencia estacional. (Mario Jimenez Guerrero)

On April 19, in Panuco farm, we began the campaign of usage of fluoride and proper techniques of
correctly brushing teeth, using materials provided by the Mexican Social Security Organization
(IMSS). And soon we will start campaigns such as preventive injection for tetanus, and seasonal flu
with IMSS.
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También en el mismo mes de Abril 19, se llevo a cabo un entrenamiento en primeros auxilios para
nuestros empleados en Panuco Farm, asi como a una cuadrilla de corte y carga que se encontraba
trabajando en el rancho en ese momento, este entrenamiento fue impartido por el personal de
enfermeria de nuestra planta en Gonzalez, en el cual se realizo una explicacion el procedimiento a
seguir en caso de un accidente. Asi como las técnicas para la aplicacion de torniquetes en diferente
aéreas del cuerpo. (Mario Jimenez Guerrero)

After that, we conducted a first aid training for our employees in Panuco Farm, and harvesting crews
working on the ranch at the time. This training was given by the nurse of our plant in Gonzalez, who
explained how to proceed in case of an accident. And she taught them techniques for applying tourni-

quets different points of a body.
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Naturetech used lunch time from 27 April to 5 June 2012 to hold mini
sports games. The five sports of volleyball, basketball, group rope skip-
ping, foot volleyball, and double table tennis were held as division
competitions and the single table tennis was held as individual competi-
tions of men and women. The Production Division and the Safety Center
both won after fierce competition during the games, and SeokHun Yoon of
the General Mangement Division won the men’s single table tennis game.
Bokhyeon Shin of the Production Division won the women'’s single table
tennis game. Although the games were held during lunch time without tak-

ing awhole day off, it was a meaningful time to unite and build teamwork.

O BiTAIR ¢l ZYx|R et MARE E)E Team members of General Mangement
Division and Production Division playing volleyball @ THIEH7 [of] Ztofst FMMIE| ElS9|
ChglEl 2% Team members of Safety Center participating in group rope skipping @ 03Xt&
T 0N &7| B2 M= AR 254 A Heegyeong Kim and Bokhyeon Shin playing a
women's single table tennis @ DILAISCHS(0IM S S-S5 MAE RN AFE F4atsi Y
tt. Production Division receiving the prize as the winning team of the mini sports games @ 8
LAgoislolN SSEE ATLME 28 HEfFo] 4= Fakst /ICh Director Jungseok

Oh of Safety Center receiving the prize as the winning team of the mini sports games
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2012 Univera Wellness Coach Conference

2012
S et L | L

SLHE S22 20124 48 262 M2 SEim 28l L sies A& Univera Korea held the 2012 Univera Wellness Coach Conference in the handball field
f

OlAf 20124 RLIHEE LATX| MEICHSIE FHARUCE 2AF =12 inside the Olympic Park on 26 April 2012. About 3,000, including staff of Univera and UPs

£ ZE510] 2F 300001 Ho| FAHS OfAfe] ZHF UPSO| &HACE of distributors participated. As an event before the conference, a photo wall, shaking
AlM OHIERZ ZE2! 3 0|22t ol =4 X2 MA| S ZIRHSI04 hands with a clown, and an exhibition of awarded cars were held to liven up the ambi-
AL 227IE EPH ERUCEL =24 WIEO| ABIE Ot AP| &1, ence. Manager Eunseok Cho presided over the conference and the conference
O|H=Z BZIALEC| St QIA LS WiB|E 2l |AFE il 02 4 proceeded in the order of entry of the company flag, a speech of Chairman and CEO Bill
2 TIMHCE O|o1A] BiE 58, X5 &, SMX|FA, 278 ¢ZH Lee and presentation of the product of Believe Wellness Food. Afterwards, an awarding
T LA TR| AlAkS HHlFD Boz 7t x4 AL|A TXIE A| ceremony of outstanding wellness coaches among UPs was held, which concluded with
AHCEL AfARS DRl & 7| 8i0|Z M) 31245t OILIZMETF JACE the awarding of the best wellness coach. After the ceremony, a sparkling mini concert of
SALE DX S0P H= RE A7 IKIEAA| RLHER=S ZARIOKB2 a singer Mi-kyung Park was held. Univera provided the new product of Wellness Food
2 FH[EH MMIE AL AFE S EARIS MISFHCE (TIX|E] 7|XD and lunch boxes to all participants returning after the event as a token of thanksgiving.

O A1 A E=+= 0|EE SZARE Chairman and CEO Bill Lee waving the company flag

@ |~ 7|ig Masi Wa|B SAIS L2l= o|HE STALE
Chairman and CEO Bill Lee announcing the launching of Believe Wellness Food and proclaiming Univera a wellness company

© SZALES| QlAtofl mo|Ee 2 B}Eshe FEE UPs cheering in return to Bill Lee’s greeting
@ 2011 295 7o Yot obF Hel= 0fEE! TAX| 2T o|HE STALE
Chairman and CEO Bill Lee and the best UP of the year Hyang-lim Lee of the Madu Distributorin Ilsan
02011 2 7u| 257% £2 A&} Recipient of the 2011 good UP
O 2130 Eofst Rmlet #|o| 2 UPs and a clown participating in the event before the ceremony
@ 402 0|4 2ME Amini concert of a singer Mi-kyung Park
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CEOs and executives of each ECONET company gathered in the ECONET
Center in Seoul and held the Science and Marketing Summit from 23 to 25
April 2012. Unigen’s CEO Ed Cannon and Univera Korea jointly conducted
the summit. It rained on April 22, a day before the summit, but all partici-
pants climbed Mt. Bugak and held a time to unite. The summit introduced
the structure of Univera Korea's products and reviewed from various
angles the product development strategies, the basic principles, role of
products, the product development process, the new materials being
developed by Unigen and Alocorp and the strategies to use them of the
U.S. network marketing. Also, specific action plans were drawn up

according to debate themes.

e

O 2 AR Wa|E LA FE ATY
Mana Kim introducing Believe Wellness Food
@ Claire Bancino2| frHH[2} o|= oiAE 9! BRHE 474 Zof
Claire Bancino introducing Product messages & branding of Univera USA
© Stephen Cherniske2| AIZICHAL 25 HIE 22 =9
Stephen Cherniske’s Metabolic makeover products
@ otx|2t AR
Group photo on the last day
@ %M 2 ol S0llM E742 FA
Lunch on the first day in EUM
ot St EtHALE

Participants climbing Mt. Bugak
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The travel to Honduras for Univera Associates and the owner Bill Lee was
a very moving experience. The one thing | would share with all is, “one can
make a difference in the world!” We saw it with our own two eyes, we expe-
rienced the impact the contributions from Univera “ '
makes on these children!

What should be "0 0O O ¢ 00O0O0" in?

Please send the answer to the editing room of ECONET Way
(E mail minsunf@namyangglobal.com) or to ECONET Way reporters in each company.
We will cast lots to see who can be given Vera Spa Hand Cream as a gift among those

who answer correctly.

Last Issue’s Winners
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Q: Naturetech became a separate entity as of January 2nd in 2012. Separa-
tion of Naturetech is quite significant in the year 2012, which is also the first
year of Phase IV. To stand on its own, much innovation and changes are
required. Naturetech will seize the opportunity to become an OEM, ODM
specialized company with global competence in health functional food and
cosmetics.

The core strategy of Naturetech to this end are two; “O0 0000 0000
O O”and “specialized OEM.”

A:Master vendor

Nallely Enriquez | Aloecorp de Mexico

Julian Lara Martinez | Aloecorp

0| xd2A

A ZAE 2Fe| MES nfHsiREU

FHFLE| http://eggs.econetway.com/KMS/Portal/Community/Default.aspx? CommunitylD= 1059

Readers’ opinions about the vol. 39 of ECONETWAY

ECONETWAY is a record of historical moment of ECONET, and also a communication channel of ECONETians.

We want to make the way for upholding the value of “A community where all can share purpose, dream & happiness together.”
For those who send their thoughts after reading ECONETWAY, and those who advise on the rightful course of ECONETWAY,
we always welcome the opinion of readers, and will send small gifts for them.

Please send your opinion to the reporters of ECONETWAY or to ECONETWAY Editorial Office.

E-mail minsun@namyangglobal.com
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LIC} Your feedback makes ECONETWAY better

The ECONETWAY editing room will work hard to create a better
ECONET Way based on opinions you send us.
In particular, we will send a gift to share to each team or

headquarters unit that sends us an epilogue.

It was helpful to learn about Korean and global news. |, however, think it would be
better to contain something special beyond giving the impression of providing news
on the start to the present of distributor stories, {My Univera Story). Articles on dif-
ferentiated success strategies and the unique principles held by the successful dis-
tributors from which we can feel they are companions working with ECONET would
be even better. Although there are limitations to the number of pages, it would be
good to have more people participate even if providing shorter articles and more

ending news.

Taekyu Yim Team Manager | HR & Strategy Planning | ECONET Holdings

I learned from ECONETWAY what each company of ECONET is doing. In particular,
reading articles on Unigen’s volunteering activities made me realize once again
that our company is a socially responsible company. From the corners describ-
ing UPs’ life wisdom, | learned how the heads of distributors are managing their
distributors. | enjoyed learning even if only on paper how hard they are working.
Only, I would like to propose that you hold and report relay interviews with the staff
to make ECONETWAY a more widely read bulletin. That would help us learn about
other staff and provide motivation to read ECONETWAY.

Baeyeon Suk | Finance Team | ECONET Holdings

| propose to have more people participate in the writing process. Writing the article
on the workshop we held in Russia made me look more forward to the 39th issue of
ECONETWAY~. If others were also to write articles for ECONETWAY, wouldn't more
staff think like me? You may also want to consider holding relay introductions of
division and team members of each family company, a humor contest, and a family
photo contest. | would also like to learn more about informal groups of each family

company.

Jungkwon Lee Manager | HR & Strategy Planning | ECONET Holdings
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ECONET Holdings

MEA| ME M5 27+ 302-4 o ZHIMIE £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul 133-120, Korea

Tel: +82-2-460-8865, Fax: +82-2-467-9988
www.econetholdings.com
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Naturetech

5 2EZ =5H 842| 370-92 < 365-850
370-92, Yongjeong-Ri, Chopyeong-Myeon,
Jincheon-Gun, Chungbuk, 365-850, Korea
Tel: +82-43-532-5144, Fax: +82-43-532-5328
www.naturetech.co.kr

FUHE} &=

Univera Korea

MEA| M3+ 855 274 302-4 o ZHIMIE £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, 133-120, Korea

Tel: +82-2-460-3100, Fax: +82-2-463-9162
Www.univera.com

SLIH 3=
Unigen Korea

S HOM| HAHH £F2| 200-1#X| £ 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel: +82-41-529-1510, Fax: +82-41-529-1599
www.unigen.net

ol
E{JM F&B, Wellness Italian Restaurant

MEA| HE7 M+E 271 302-4 of|THIMIEf £:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul 133-120, Korea

Tel: +82-2-460-8875

www.eumfnb.com
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ECONET Family

TE o2& Rro], B ofo] 5 x}A7to]

The Elderly as our Parents, All Children as our Own

OEHU=EEA USA

ECONET Holdings USA

2660 Willamette Drive

Lacey, Washington 98516, USA

Tel: +1-360-486-8300, Fax: +1-360-413-9185
www.econetholdings.com

L2 0=
Univera USA

2660 Willamette Drive NE

Lacey, Washington 98516, USA

Tel: +1-360-486-7500, Fax: +1-360-413-9150
us.univera.com

TrLIHI2} FHLICH
Univera Canada

52 Hymus, Suite 101

Pointe-Claire, Quebec

H9R 1C9

Tel: +1-514-426-2865, Fax: +1-514-693-3425
www.univera.com

S 0=
Unigen Inc.

2660 Willamette Drive

Lacey, Washington 98516, USA

Tel: +1-360-486-8200, Fax: +1-360 413-9135
www.unigen.net

LA 2{Al0}

Unigen Co., Ltd.

Office 707, Prospect Kranogo Znameni 59,
Vladivostok, Primorsky territory, Russia.

Tel: +7-4232-30-2886, Fax: +7-4232-43-17-78

2EPIE

Hilltop Gardens

100 Lee Lane

Lyford, TX 78569, USA

Tel: +1-956-262-2176, Fax: +1-956-262-2487

A2F 0I5

Aloecorp USA (Headquarter)

2660 Willamette Drive NE

Lacey, Washington 98516, USA

Tel: +1-360-486-7400, Fax: +1-360-413-9185
www.aloecorp.com

AZE AT (A

Aloecorp Mexico (Farm & Operations)
Aloecorp de Mexico

Carretera Tampico-Mante km 89

Gonzalez, Tamaulipas, Mexico 89700
Tel: +52-836-273-2146, Fax: +52-836-273-2146

A= 53 & HY F

Aloecorp China & Namyang China

DHAALRAL / \Wanning Office / AT HAZE

Y BEMSICEAIT B E TS #64% 571529
Hainan Aloecorp, Jiaxin Village,

Liji Town, Wanning, Hainan, China,571529

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
www.aloecorp.com.cn
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