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W mh2 FAAE 271, My heart is like a rainbow shell

1 23} BitholA| 5= 27H|YY, That paddles in a halcyon sea;
W whaE o] BE AEET =T My heart is gladder than all these

ook W 4ol AlAERl U7t Because the birthday of my life
WA Aol Zrolgkouztg, Is come, my love is come to me...

— 32|AE|LE ZHE|Q| YL SollAf

- - - Excerpted from A Birthday written by Christina Rossetti
EHE5|0| 'EOA| MR, WU Fol|M(EAMST HIRH(Viche) L)

Excerpted from Birthday, a selection of English poems by Young-Hee, Chang, published by Viche.
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- Health functional products and CAM
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Editor’s note We began the new “Wellness Column” to raise awareness on importance of wellness market in relation to the future of ECONET.

1. Hoping for ECONET poised to meet future consumer demands in wellness market (Vo
2. ECONET training to make a “Wellness" lifestyle (Vol. 30)

3.Wellness Products & Services - Health functional products and CAM (Vol. 31)

4. Wellness Products & Services - Services: Health Care Program for Wellness (Vol. 32)
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A state of “wellness” includes physically, mentally, psychologically, and
socially healthy state. In ways to maintain wellness states and tools to achieve
wellness, there are products and services that are committed to bring one’s
wellness state to the optimum level. The two well-known categories of well-
ness-related products and services are health functional products and

contemporary & alternative medicine (CAM).

(E1/ Table 1)
S number 7|4 £ Function QI™ESZ 714~ number of approval

1 ‘ HIX [ 24 Body fat Reduction ‘ 27
2 21242 Liver Health 12
3 | Y742 Joint/Bone Health | 9
4 TEM 242 Prostate Health 6
5 ‘ X742 Intestine Health ‘ 6
6 7242471 Memory Enhancement 4
7 ‘ Z2|IAEIE 714 Cholesterol level improvement ‘ 4
8 #1212 Blood Pressure Control 4
9 ‘ SeERH Blood Glucose Control ‘ 3
10 Z1ERA3} Relief of tension 3
1 | 1= 742 Eye Health | 3
12 HHAT |5 Immune System Function 3
13 | R4t Skin Health | 3
14 Z&EZE T2 Helps Calcium Absorption 3
15 ‘ _E‘%gxl%bﬂﬂ triglyceride Improvement ‘ 3
16 Sali7HM Blood Circulation Improvement 2
17 ‘ QIX|S=7H4M Recognition Improvement ‘ 1

18 L2242t Urinary tract Health 1

19 | T2 Fatigue | 1

20 SEAMSE Antioxidant 1

*2009A 5t=F AlokE(Korea Food & Drug Administration) X200, 2010 $iill= O F7HE 715H LIBO| Qs & S

*Source: Korea Food & Drug Administration (2009), data may have been updated in 2010.
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The definition of “health functional food” is food manufactured or pro-
cessed with ingredients or components that possess the functionality
useful for human body (Korea Food and Drug Administration). In other
words, a health functional food is food that contains ingredients that is
proved to help maintain or promote health.

Today, the advertisements merely with a statement such as “good for
health” without a concrete scientific base can no longer attract attention of
savvy customers. The scientific evidence has become an essential factor
for consumers when making the purchase. As a result, the health func-
tional food market has become almost a battlefield of science.
Consequently, the health functional food manufacturers nowadays, even
small companies, are hiring researchers and setting up R&D centers in
order to provide scientific evidence to consumers. In case where the com-
pany is not capable of hiring researchers or operating R&D center, efforts
to obtaining the scientific evidence are made through outsourcing for clini-
cal test proxy such as laboratorial company or universities. With that in
mind, the {Table 1) and {Table 2) show some of the main functions cate-

gorized by KFDA, which are sought for in health functional food market.

(Table2) Approvals gained by individual ingredients (2004~2009, categorized by function)

ZX|0{I24 Reduction of dental carries development 1

;

2S5k Enhancement of exercise capability 3
QIX 524714 Recognition Improvement 5
E3H7M Blood Circulation Improvement 7

SSSMXIEINM triglyceride Improvernent 8

S| AE|E 7H4 Cholesterol level improvement 12

242 Intestine Health

\J

F4Z Liver Health

r

Hr

SEASEH Antioxidant

XX ZH Body fat Reduction
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(&R 8= Aok / source: Korea Food & Drug Administration)
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A2 B AlFC ' 277154500 ok, Ay AJH|2= of If health functional food is the product that represents promoting wellness, b Beiefsle] A dulut 719 2007 $h=et Then how big is the CAM market? According to the report “Study on the
H RE0] Y271? AR YR Hisia Falks] Wl 2AAHA]  then what would be the representative service for wellness? Although there is a oA AldF B Lms AA diFleleA el §3F H &FF current status of the global contemporary & alternative medicine market
T gutzo g wtiAolshS tiEAR]] PuA A AHIAR Q4] wide array of services related to wellness, it would not be an overstatement to Aol T3t A7 B Ao w2 A BaiA|eleke] A = and future perspective” by Dr. Hyeongyu Shin at Korea Institute of Oriental
slal gick say the complementary & alternative medicine (CAM) is a representative ser- oF 2711249 T qfo|r, Bo| AlRto] 7199 EeE MIAIA 7 Medicine, the size of CAM market stands at 212.4 billion USD. The North

R elsHComplementary & Alternative Medicine: CAM)2  vice committed to wellness. The CAM is defined as “a group of diverse medical Z ARSI, TR0 2 oo} Aol 570 @, Aol American market is the largest at 71.9 billion USD, followed by Asian market
“ohekgt M9le] Xl gt M- HIPH X EE TS AS and health care systems, practices, and products that are not generally consid- 4962} &, 71e} X0 3109 B & FARYCE dH=ak F=t AR at 57 billion USD, Europe at 49.6 USD, and other regions at 31 billion USD. The
2, ofslue-2 F3t AAlo] ofm wHYloj|A] UREA o & ARESIA]  ered part of conventional medicine” (National Center for Contemporary & S INZ Aol & 3529 EEjely), o] 7Red] F0] 1809 BE] iF  Korean, Japanese and Chinese market combined accounts for 35.2 billion
UAY Y2 RES B I gvPF AFER] & AEY A== A Alternative Medicine INCCCAMI). In detail, the complementary medicine is used 22 9] Aehg XX, PEo] 1249 &, 0] 482 d& 5 USD, and among them Chinese market takes up about a half at 18 billion
ofglic} HYo] BEshE X7 olQld] ERfEo] o] fsh= GHS W together with conventional medicine. An example of a complementary therapy 9] £=ol3ick USD, followed by Japanese at 12.4 billion and Korean at 4.8 billion USD.
shed], SR gk, ulgEd - B2l aglod At A would be using aromatherapy to help lessen a patient’s discomfort following o|gA| et HektA|ofele ofF 7]59] folol| 71 Wol -8 In looking at areas where CAM is applied for treatment, we could see that
O] el Aol SHEIR] oF 9&7‘]"} A BAER P= o surgery. At the same time, the alternative medicine is used in place of conven- B3 QJe7N? 7P 2 Al nle] EAIS HH Sg] W B5XRE CAM s used mostly for the back pain treatment and followed by neck pain
H- Zck- 2] 2of| ARSERE= HAARY M50 W S50 AA3E B tional medicine. An example of an alternative therapy would be using a special of 714 wo| 8=y, thgo 2 B A EFX 7| HEEE 2L relief (in US market, which is the biggest CAM market in the world) (Figure 1)
AjA|efgto] thR= HAE SAUSN XRE B2 3= A, diet to treat cancer instead of undergoing surgery, radiation, or chemotherapy Qe " D Based on abundant resources, it is clear that the wellness business has
E74%t o5k EAofA] A7E Aol st A, 719] 412 AWollAl  that has been recommended by a conventional doctor (National Center for oko g YUA ARJe RFH sl WA Aoleh sRAWE £2]  ample room to growin the future. In the meantime, the ECONET should see it
B AxE A, v mabERl AoA aliete] 2 A7 M7 Contemporary & Alternative Medicine [NCCCAMI). o|TYle o]S g B Wav) qrk viZ APgo] AAstol what A from a different perspective that as the market grows, the competition will
e Uk BE galo) tiet Awze]| 1 mpekae]l AV} BE A The CAM is not practiced in hospitals, and it is not necessarily proven by At wheba F7FE Aolgks Holoth webd] Ll oAl Y= become fiercer. Thus, we need to promptly start a wellness business that is in
T oAl RO R QIR b= A|Holty MU E n|=e] =k scientists. The scope of CAM ranges from merely relief of symptoms to cur- AuA 7 ARS whE A Ylof| M7lsh vztok g Zlo|ar, 12T} line with our current business model. Yet, what is never enough to emphasize
AIATFANIH)Z} 75 BaAoJske do]-ofoF HAI-AAH]  ing of illness, from specific medical problems to general health issues, and T8 F83 AL AEa} Au|A0] 2PHS) E ek 730 Ado] s that whether it would be an idea, product or service, it has to be differentiat-
719, AR P bioelectromagnetics), 7595 2 W7keH, FE  from treatments easily administered at home to complex treatments at clinic. APl BARE 2-9-3tthe AME QAo k= Zloftt o]Ze]  ed from others and must be scientifically proven. That is the never changing
d AajA 27, 44258 (manual healing methods), 2F28% 50|  As mentioned, to its weak point, most CAM treatments lack objective scientif- HIE J5HA] Qb= Ad5e] HZloltt, principle of success and a critical factor to survive in today’s market.
CHEA: FARNARE, EnCyber & EnCyber.com), ic basis, and for that reason, it is not acknowledged by medical community. o

= | #E IR CTOA | o 24U st 2dA By J. Soonam Kwon Manager | Division of CTO | ECONET Korea Holdings

(32) 0|=e| B2zl MEH|E (2007)
(Figure 1) US CAM Use By Disease(2007)
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Boost
your metabolism to burn
extra body fat!

In June 2010, Metaburn, a healthy fuctional food which help burn extra body fat,
is released in the market. With main ingredients of UG0712 developed by Unigen
and CLA for enhancing metabolism, Metaburn gained the market attention even
before it is launched. The product is a result of combined efforts of Univera,
Naturetech and Unigen. In other words, Metaburn could not be created if it were
not for the vertical integration of ECONET. We expect Metaburn to burn up extra
weight of Univera and ignite it with passion.

It is well known that extra body fat has a detrimental effect on health. However,
most of products in the market which are supposed to help diet did not succeed.
The reason is that they failed to control changes of body fat inside of the human
body. Moreover, many customers who tried diet products experienced yo-yo
effect by which they gained even more weight than before. Metaburn is ultimate

solution to these problems.
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Body fat causes adult diseases, and makes people look unhealthy. Changing

diet, exercise regimen and lifestyle is necessary to reduce body fat. If our body
has more capability to transform the body fat into energy, the results of those
efforts will be beyond expectation.

With its combination of UG0712, created by expertise of Unigen specialized in
functional food research and CLA, Metaburn helps our body to consume more
energy. In other words, taking Metaburn has the same effect as exercising, or
having a private health trainer at home.

ECONET has prepared an exercise program to double the fat-burning effect.
The program, developed by joint efforts of the Seoul National University and the
Univera lab, helps customers to reduce their body fat in simple and effective way.
The exercises in the program can be done in offices, so that anyone can do the
exercise anytime they want.

The name Metaburn captures the image of burning body fat. The product pack-
age reflects the feeling. The image of a scarf being blown by the wind on the
upper-right side of the package symbolizes the burning fat. The light purple tone
makes the package visually pleasant.

UPs welcomed Metaburn, saying that it is easy to take Metaburn on time for it is
capsule-type product. ECONET took much effort to prepare the launch. One of the
efforts is pilot program for customers. Participants who joined the pilot program
contributed to prove the effect of the product, and they will also help sales through
word of mouth. Their reaction to the product was very positive, saying “even
though | took Metaburn for a short period, | can feel my waist line became slim-

mer.”, "I feel energized, like | could fly”, “I should recommend this to my husband.”

By Jeong Ah Park Manager | Customer Service team | Univera Korea
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ECONET:
At the verge of implementing

environmental management system(EMS)

In the last volume, we looked into the purpose and inevitability of environment man-
agement in ECONET. This time, | would like to share some environmental
management system (EMS) cases practiced by competitors and also introduce where
ECONET Korea stands in respect to EMS.

The division of CTO looked into the EMS cases currently being practiced in some of
our competitor companies in attempt to adopt and operate EMS in a more affective and
systematic manner. The three competitors we analyzed were Amore Pacific,
Pulmuone, and Woongjin. The very common factor, amongst many, they all had it in
place was the EMS TFT(Task Force Team) formed to carry out the EMS activities. With
the EMS TFT in the system, each company implemented the EMS in ways that reflect
their corporate characteristics and have gradually expanded the size, scope of respon-
sibility and operation. For example, Amore Pacific concentrated on removing
unnecessary wrapping for cosmetic products. Pulmuone is making efforts to reduce
the usage of water in manufacturing tofu, which is their main product, and Woongjin is
recycling and reselling their bulky products such as water purifier because it con-
sumes a lot of energy and resources in manufacturing process. Woongjin also
developed and implemented a technology that reduces the usage of electricity when
using some of their products. Subsequently, the three companies publish all their EMS
efforts and activities in Sustainability Report, which is written according to G3
Guideline suggested by Global Reporting Initiative. Publishing the Sustainability Report
makes their EMS activities as official as it can be and also maximizes the impact of
public relations.

In addition, the three competitor companies have implemented the Carbon Footprint
Labeling on their flagship products, which is certified by Korea Environmental Industry

& Technology Institute.

Industry & Technology Institute: KEITD) S 2 & B4~
"= 1Z(Carbon footprint certification label)}S )
o}, & o2t Al =S Fl| viE A aatE 7|
oheh 22 o AL mfee] ¢ 2Eo] wste] tuld £
S8 ARARI SR & 4 A,

Ao, UL fuiviiet B 3abel B 9Ie 2
o] FFEUL, o] 22 F3l 3A= YUEHE A% 7k
3 B ARFES ) Alastal 1S sl 9otk
ok 7 ARfolehd, st thE A 27873 A
A RS APSlAL L] ujEe] WA} Al
ofefe Fio] lgirhe Folck e LafE fol
S2EFUETT Wshs G3 7iel=aiklef ot A&7}
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AL o= BES UFITHEAL Sustainability
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Although the Carbon Footprint Certification actually generates a great deal of
expense and does not correlate with immediate sales increase, all three competitor
companies are willing to bear with them for the time being from investment perspec-
tive and consider the implementation of Certification as a long-term corporate
strategy.

As ECONET is at the verge of implementing the EMS, the overview on the competi-
tors offers many tips and possible tactics that we may be applicable to us. To share this
point, the CTO office visited the three subsidiary companies in ECONET Korea
(Naturetech, Unigen, and Univera Koreal, disseminated the EMS information on the
competitor companies, and had discussions to define ways to adequately develop EMS
policies and procedures for the best interest of ECONET.

Through the discussion, we reached to a basic agreement on importance of EMS as
part of corporate strategy, and with that, revisited the current status of ECONET
Korea's EMS. As our competitors, we reconfirmed that the three subsidiary companies
in ECONET Korea have established a sound basis for EMS and were all ready to
expand the scope of EMS activities. For example, first by forming the EMS TFT, the ini-
tial EMS movements have been made and immediately implemented, which were also
documented as well.

However, in documenting the ECONET Korea’'s EMS activities, it was difficult to
understand and recognize the critical factors that needed to be emphasized because
there was no standardized format. In that regard, we agreed to write reports in the for-
mat of Sustainability Report that is based on G3 Guideline suggested by Global
Reporting Initiative. To our benefit, composing our EMS reports according to the G3
Guideline will enable us to publically promise our intention to calibrate, document,
open performances, and pledge the responsibilities in carrying out EMS to the stake-
holders in and out of company. (Source: Sustainability Reporting Guidelines By Global
Reporting Initiative, 2000-2006).

Meanwhile, we also left the possibility of future implementation of Carbon Footprint
Labeling open and began the preparatory activities such as measuring carbon emis-
sion for each manufacturing processes. Especially Naturetech, which is the company
that is most closely concerned with the carbon footprint regulation, visited the Korea
Environmental Industry & Technology Institute for free consultation session for details
on calculating carbon emission level and regulations regarding Carbon Footprint
Labeling. This is again a preparatory action for the near future when we will be
required to reduce certain amounts of carbon emission level, not by choice but by

mandatory on governmental level.

By J. Soonam Kwon Manager | Division of CTO | ECONET Korea Holdings
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happy by bringing the best of nat

A community
where all can share purpose,
dream & happiness together

B i P

¥ '

the mankind .tol'be healthy and
gt it huniehkind. | II'n;ide, we wish to create “a
community where all can share purpose, dream & happiness together.” What is
it like to be in such a community? What kind of people would be working in the
community where all have a shared dream? What kind of people is required in
the organization with a dream-sharing vision?

“For every member of a company to share a dream, the head of the company
must clearly present a vision that everybody can agree with and share based on
common grounds. Then, those who concur that the vision corresponds to their
dreams need to get together. The next step involves internalizing the dream by
assembling everybody’s dream as a whole through training, education, discussions
and enlightenment. In the end, this vision needs to be embedded in the unique prac-
tices of company - that is, production activities - and established as the corporate
culture. Only a company that shares a vision and clearly defines its goals can pro-
duce consensus and enthusiasm toward work and achieve good performance.

The process for a vision to take root as a corporate culture is a path whereby
members of a company become working colleagues and comrades who share

one common goal. The workplace becomes a cheerful community in the course

Tk

- o2 gelsk £F5Re TIM Ul ofn] ‘YRa T70] B

o A Aol A2E Zeiskn Holg Role Bspt el
W AAe ZA% FEol WAL AR Brtol B Aol
t}(ECONET Vision pp. 49—50)

B8 ) SHe 71olo] ask Ak o Q7L oPEE %
AV 20109 422990, AR gl ol Wik “9e)
7k a5 QA Sh/AAle] Sl Hstel Tk gAe] St AL
olck 9] Bk A4lo] g Blatolct, alich 5AkE T}
0= sof aie}, iAol Tl 12k ofeletel, GAP 55, o] BT
A& 7)o 2 Fh), TIRIe) SHAIAR) Azl MARS 2 U
T} $HE FIEOE BAP} AAF Pk, AT THk]
WSk APgetes maat Sle) ek otk obge oyl
& 71opsk 7197k AL sk Btk Fele] 2t 2]
B 23 glolis Bk A4 F2 b Sk WE Ueprt oh
. 7lR19] Etk ok ale] 71ole] Fut Mokt gAlat A2 sob
of gk 217 A Aol 171 mhe-& 2 ikl s 1o
oo SET Ak ol AL kbl SR sl A

Atk 712 S ARES] ol e 7R o] SRl

of caring for each other with openness and confirming and respecting each
other as mentors through synergy and harmony. When a culture that promotes
encouragement and integrity even for minor things is established, a workplace
will become a happy place full of joy and excitement.”[ECONET Vision pp. 35-36)
CEO and Chairman Bill Lee said in the new employees training on April 29th,
“We need people who have knowledge, and who are devoted to our dream. Our
company needs knowledge. For example, farming should be conducted in a sci-
entific manner. Strategy, knowledge management, GAP, these are all
knowledge-based. Training talented people with international perspective and
knowledge should be the responsibility of the company. ECONET trains and nur-
tures our people so that we all can develop and grow together. Also, ECONET is
committed to corporate philosophy and entrepreneurship. A company which is
managed by only a person’s capacity and capability cannot build a community
with shared dream. Dream, philosophy and spirit of an individual should be
matched by those of a company. That is the essential precondition. If one has
such a dream and devotion in mind, ECONET will do the best to support and nur-

ture them, because those who have capability, spirit and shared value, will

become the growth engine of ECONET.”
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| think everybody is doing their best in their

o

place. Their ceaseless effort is the driving
force to achieve “a community where all can
share purpose, dream & happiness togeth-
er’”.
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.l th'ink the dream of each employee should be
in line with the vision of the company, so that
the company helps its people to realize their
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Editor’s note How do the new emplyees think about ECONET's vision of “a community
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where all can share purpose, dream and happiness together?” We sat down to talk with 11
new emplyees who finished new employees training to join ECONET Korea Holdings,
Naturetech, Univera Korea and Unigen on April 28th and 29th.

16 ECONET WAY

2H

—

St

=

= 2

A

- OS=

LEQ| Z7A2 Sim, xI2to] 31Afoy| CHSt ofY, =
M, 222 Mole] 20| gi= 74 mo= ZiEo| ot
== ORLX|= 3/Afo[c}

It is extremely difficult to find a happy work-
place. It feels much harder when we are
supposed to share the dream. | think what
makes a happy workplace is first, people love
their company, second, harmony in work-

place, and third, a company which understand
the people in it.
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Each of us has our own work different from
the others. But | think a happy workplace is
where everybody is looking forward to the

same goal, working hard, and having some

fun.
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S anew employee who has enormous

potential, | will do my best to gain more

knowledge in a Proper mentality, so that |

can be happier in my place as | bring the
best of nature to humankind.
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Participants in this writing who finished new employees training

23| AFH | UI0I%E! Seonghee Kim | Naturetech

H AH | Hlo[&El Sujung Kim | Naturetech

R | FLHIEH 2= Ujae Kim Deputy General Manager | Univera Korea

F#! | 4I0I%E! Jinhee Kim | Naturetech

tl | FLIM2F 8= Cheolin Kim | Univera Korea

o2l | olZ4 8= YA Changsu Ryu Assistant Manager | ECONET Korea Holdings

Ar2d | LI Daehyun Park | Unigen

2pE | ofl 24 3= E2A Sanghyeon Song Manager | ECONET Korea Holdings

Elirt R | OIZL 8= 224 Taekyu Yim Senior Manager | ECONET Korea Holdings
ArE | L2t 8= Mihee Jeong | Univera Korea

AL | UI01&E Chiyoung Choi | Naturetech
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Editor’s note
@ What is a community where all can share purpose, dream & happiness together?
@ And what we, or |, as a part of ECONET, should do to make such a community?

We listened to the opinions of senior employees who are leading Univera Korea.

@ 0] 3L0| 71X B2 &, “Heal the world”, XIH2| 0|22 MlAE RIRSHKt= S52
T2 2ol M2 2lXlotH Hoh= 2Bt B2 eiloh= =t LE0ICE
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@ A community where all can share purpose, dream & happiness is a place
where we move forward to achieve our shared dream of “heal the world,” so that
we can heal the world through the benefit of the nature.

@ | will contribute to the growth of the company, so that our company with the
shared vision will continue to exist for not just our generation, but next and forever.
Also | will protect and support the dream with fellow ECONETians so that it will

never fade away.
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@ | think it is a company which has a grand dream of making con-
tribution to the nature and the mankind, rather than deceiving and
using others for the sake of its interests. When we think of a word,
"happiness”, we feel warm feeling rising from inside the heart.
After the weekend, in the Monday morning when we're going to
work, a good company makes people getting more motivated to
achieve our dream instead of making people irritated. Although
we are here together to do work, but we should care for each
other and cheer each other up. In short, a happy workplace is a
place where all members are moving toward a shared dream as
all stand up for each other.

@ As professionals, we should precisely recognize what our goal
is, and do our best to achieve the goal. Once the goal is set, each
one of the community should share the goal and do their role to
meet the goal. Rather than behaving selfishly to meet the goal, we
should closely stick to each other to achieve our goal. All in the
organization should stick together and support each other. If we
do not make proper effort and would only take from others, we

cannot make a happy workplace.
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@ First what we need the most is sustainability. To that end, we should make profit based on moral
strength rather than our interests. Also, a company should form a corporate environment in order
to increase competitiveness so that its people can depend on the sustainability of the workplace.
Second there should be a differentiated corporate culture. Happiness is not an absolute concept.
Even though the size is small, we need a place where we can tell our heart and be respected, a cul-
ture we can be proud of wherever we go. Third a community that makes you smile is a happy work-
place. It is true that the objective of a company is to make profit. However, people make a company.
More than anything else, a happy workplace is where people gather to work, laugh and smile
together.

@ First people should be the first priority. What we do is not just making products, but we are beauti-
ful people who bring health and beauty to humankind. We need to understand strength and weak-
ness of ourselves and make efforts to correct them. In correcting the shortcomings, we have to put

“us” before “I". Second we should be able to face the reality. We should able to tell the right from

wrong through clear-minded thinking, rather than talk only about the bright side to avoid momentary
embarrassment. Third we should appreciate the hard work of others, especially the heads of distrib-
utors and UPs. Univera Korea exists thanks to the hard work of them, and without them we will
never be able to make happy workplace. Even though Univera Korea is a superior party, we have to

appreciate them, and should be humbled before them and take care of them all the time.
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@ The company’s vision and mission should be in line with the vision and mission of individuals. |
think the vision of ECONET to make a community where all can share purpose, dream & happiness
together sets up an exemplary goal and objective for individuals in the company.

@ Because we have the same goal with the company, we have to have the same mentality with the
others whereas we have to accept diversity in attitude. One of the most important is our mentality
toward the customers. Regardless of what we do, we should think how it will affect customers and
what | can do to make customers happy. | would like to help everybody in this company in this aspect.
It is my responsibility as someone who listens to the customers more than anyone else in the com-
pany. On top of CCMS activity, if there is any kind of method by which | can deliver the thoughts and
feelings of customers accurately, clearly, and fast, | will practice it without hesitation. | hope it will

have positive effect on everyone in this company.

0| 20f| Fofst SH ==
Participants in this writing who are leading Univera Korea
BiElor nAXIREE | RUHEE 8= Jeong Ah Park Manager | Customer Service team | Univera Korea
USSR 7| BAEE | SLHIE 5= Sungwoo Baek Manager | Gyeonggi Sales Team | Univera Korea

| FLIHIEE 5= Gyunam Lee Manager | Kangnam Sales Team | Univera Korea
LIH[2} 2= Yongho Cho Manager | Kangbuk Sales Team | Univera Korea
LIt} &= Jinyoung Choi Manager | Inchon Sales Team | Univera Korea
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Trust makes
workplace

happy

In his book “The Speed of Trust”, Steven M. R. Coby talks about “the
Economics of Trust” where high level of trust accelerates work and reduces
cost, whereas low level of trust results in slower work and higher cost.
Before | talk about the role of ECONET executives in creating “A community
where all can share purpose, dream & happiness together”, | would like to
share some of my experiences in ECONET.

On December 1996, it was decided to relocate headquarters of our compa-
ny from Seoul to Jincheon. At that time, | was exploring for a solution to deal
with shrinking sales as a financial manager. One of the solutions raised was
to move headquarters to the provinces. It was proposed to put together
resources and cut costs by moving headquarter to Jincheon, to pave the way
for second opportunity. The social infra such as finance and marketing was
concentrated in Seoul, so moving to Jincheon was not an easy decision. But
we finally came to the conclusion that the relocation has several benefits in all
aspects. We were to deal with problems as they arise. We discussed about
the relocation with the CEO Bill Lee in August and completed the moving by
December. After four years of painstaking efforts, Univera was able to come
back to Seoul. We had had a lot of difficulties over the course, but even bitter
memories look beautiful in hindsight.

In June 1995, when | was a sales manager, one distributor cancelled con-
tract, leaving plenty of debt in the company, saying they are starting a new
business. As a sales manager, my priority was to recover the bond, but it was
not easy. We were forced to take legal action. As we raised the litigation, we
registered the accused as delinquent borrower. After a few hearings, the judge
recommended mediation outside the court. Before the reconciliation, | asked

for permission to the late Yunho Lee by phone, and he willingly accepted the

7o ALzl Bl BEL USolA LT QIS SpeleA) Bhate
TR DA RS Rk 93] oISl B W SHe ARG NS WS i
U Rpale] Al ZEE AlRfste] tielib|, 2, AV, ARS] 4ol AlRtE: dolok gkl Ak

Did not | give enough trust to colleagues and team members compared to the trust | was given?

If not, | feel sorry, and promise | will correct my shortcomings.

If we are to create a community where all can share purpose, dream & happiness together,

| believe we should gain trust from acquaintances, organization, market, and the society, not to mention ourselves.
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decision. We easily reached agreement in the judge’s office, so that we could
recover the bonds and collect unsold products.

Of course, we encountered failure at times. When | was in the strategy
team, we imported cosmetic products from the US, but had to change the for-
mula of the product due to a defect in the product.

Over the course, my higher-ups listened to the concerns of employees
including me, and tried to find solution together, and made swift decisions.
Once a decision was made, they strongly supported me so that it could be
executed without trouble.

| would like to share my personal experience, too. | started smoking since |
got my first job, but decided to quit smoking in 2001. However, quitting smoking
was long and aggravating experience. | pledged non-smoking officially in the
year’s beginning, and made promise to my loving daughters year after year.
Finally it seems that | overcame the temptation. In this year, many ECONETians
pledged not to smoke. | wish those who kept on the promise will continue to do
so, and those who failed will stop smoking again to raise trust level of them.

As | look back on my past, | wonder how | am doing now. Did not | give
enough trust to colleagues and team members compared to the trust | was
given? If not, | feel sorry, and promise | will correct my shortcomings. If we
are to create a community where all can share purpose, dream & happiness
together, | believe we should gain trust from acquaintances, organization,
market, and the society, not to mention ourselves. | think | owe big thanks to
everybody who helped ECONET to become what it is now, and would like to

express my heartfelt appreciation to all of them.

By John Sim CFO | ECONET Korea Holdings
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Work out a viable strategy!
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When | first encountered ECONET, | fell for the corporate culture accumu-
lated over the past three decades by so many ECONETians, and wanted to
join them. However, my first mission as the new CKO of ECONET was,
“working out the second long-term strategy for the next nine years.” | was
baffled, because | have been working in the capital market, which is running
in a breathtaking pace, and have not thought much about “long-term strate-
gy” of any kind. It was a heavy burden on me.

Before | tackled on the project, | made a lot of conversation with the CEO
and chairman Bill Lee, the executives of ECONET, and working level
employees to set clear goals. The conversations revealed that actually
there are disagreements over some issues we all thought to be clear. As we
exchange opinions, we could narrow down differences and reach agree-
ment. It turned out that the core tasks of the project should be “working out
the strategy to turn ECONET into company for wellness business” and “set-
ting up clear strategy execution system, and role and responsibility of ECC.”
Bill Lee said that “we have to map out a viable strategy,” as we finalize the
future objective.

Actually, agreement and understanding of members in the organization
who will be executing the strategy are more important than accurate analy-
sis on the current market position and logical inference for future growth. A
viable strategy should begin from the hearts and minds of members of the
organization who will actually execute the strategy, for them to understand

and come up with new ideas.
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Actually, agreement and understanding of members in the organization

who will be executing the strategy are more important than accurate analysis

on the current market position and logical inference for future growth.

Aviable strategy should begin from the hearts and minds of members of the organization

who will actually execute the strategy, for them to understand and come up with new ideas.
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The success of the project depends on not just the simple sum of capabili-
ties of all ECONETians, but how the potential of ECONETians are put
together to make strategic strength of ECONET. A truly good strategy should
be in line with the achievements of ECONET accumulated over the three
decades, so that the ECONET people would not feel disoriented. Only then
the strategy will stand as a truly viable one which ECONETians will readily
accept and go at with their passion.

On the Monday of the week we launched the project, all ECONET employ-
ees received a message of encouragement from the CEO and Chairman Bill
Lee. | have also asked ECONETians to pay attention on the project, but | still
feel we need more commmunication. To be honest, | am worried if someone
might say “This is just one more strategy by a consulting firm.” or "What is
this? They really don't know about ECONET.” on the day when the project will
be done. However, | count on the passion of ECONET executives and employ-
ees who have been with ECONET for decades that they will quell the
concerns, and will lead the long-term strategy project into success.

Up until now, we worked on the first long-term strategy for first nine years
which does not need much creativity. However, we have to build a new
growth and competitive strategy for the remaining three months which will
play a pivotal role in the future of ECONET. Thus, | sincerely ask for all

ECONETians to come up with creative ideas.

By Kyucheol Hwang CKO | ECONET Korea Holdings
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The history of Univera is dotted with challenges.
Make unwavering effort to keep the company at top,
with its world-best aloe farms, and top-notch science in natural products.

CHEPRIARELDt OIME L= O[HESZAE Bill Lee is greeting heads of distributors
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In every April, the most splendid of all Univera year events takes place. It
is the Leaders’ convention for the upper grades Univera Planners. UPs play
the pivotal role in growth of Univera and ECONET. Among them, senior UPs
are the crucial part of our organization. Leaders convention is an event
where we all witness their dream, passion and rewards of their effort. On
April 27th of 2010, Univera Leaders’ convention was held with 4,000 UPs
present in the Olympic hall at Seoul Olympic park.

In the convention, Bill Lee delivered the situation of overseas farm
employees who are working hard under the scorching sun despite bullet-
flying political situation. He promised that he will tell the workers about the
passion and hard work of UPs. He said the reason why UPs, overseas farm
workers and employees of our companies work so hard despite adversities
is that they bear in mind their calling for bringing the best of nature to
humankind.

He also stressed that the 8,500 acres-wide farms around the world
serve as the lung of the earth, and as UPs sell a product, it has the same
effect as planting one tree. In December 1989, when he first founded Aloe
Research Foundation and laid the ground for aloe research, he heard that
it would take at least a decade to make a product which utilizes research
result. He said that in the hindsight, it was right. The science of natural
product was not made overnight, but it was made possible through cease-
less research for the 22 years. Now we have developed Univestin and
Nivitol thanks to the R&D efforts, he said, and he is committed to continue

the research to realize the dream of the No.1 natural product company in

XHARIR 7k 24 UPS UPs awarded for excellent performances of the year
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The entrance to the leaders’ convention took the shape of Hainan Aloe farm
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the world. He told an anecdote of a UP in the old days, who could not deliv-
er a product to a customer living 2.5 miles away because Aloe was in short
supply due to cold weather. He said that the late chairman Yunho Lee was
enraged upon listening to it, and he appreciated the hard work and com-
mitment of UPs.

As he wrap up the speech, Bill Lee said the history of Univera is dotted
with challenges, and he will make unwavering effort to keep the company at
top, with its world-best aloe farms, and top-notch science in natural prod-
ucts. He pledged his commitment to the well being of mankind and the love
of the world, as he read aloud a poem “the autumn of my life.”

The highlight of the leaders’ convention is the best UP award. In 2009,
Dong-eui Jang at Yonsinnae distributor was selected as the best UP of the
year for her contribution to the growth of Yonsinnae distributor and Univera.
The award ceremony was quite a beautiful scene to look at. She donned the
costume of queen in Chosun Dynasty and came up on the stage on a palan-
quin. Her husband, daughter and father in law came up on the stage with
her to share the day of her life. Everybody present in the ceremony could
feel that her family is so proud and supportive, with her husband saying “
married to a wonderful wife,” and her white-haired father in law heartily
congratulated his daughter-in-law, and her daughter so proud of having an
excellent UP as her mother. Dong- eui Jang was the star of the day. Her joy

and hope was palpable to all the people present at the event.

By Jeong Ah Park Manager | Customer Service team | Univera Kore
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R&D AMO|E EZ Discussion at the R&D summit

ECONET R&D and
Marketing Summit

The 4th ECONET R&D and Marketing Summit hosted by Aloecorp USA
took place at Hilltop Gardens from March 29th through April 1st. Global
ECONET leaders from Univera, Unigen, Naturetech and Aloecorp all partici-
pated in the summit. The previous day of the summit, Sunday, was dedicated
to Aloecorp. Taehyeong Jo (CTO of ECONET Holdings) presented experimen-
tal methods designed to improve the efficacy of aloe processing and Ken
Jones (VP- CSO of Aloecorp) and Dongseon Kim (R&D Director in Unigen)
provided updates on aloe related research. Qi Jia (VP-CSO of Unigen) pre-
sented new product concepts utilizing Unigen patented compounds with
Qmatrix aloe. To wrap up the Aloecorp day Elizabeth Gonzales (Research
Associate at Aloecorp) presented new data on the prebiotic function of aloe

fiber and Qmatrix aloe. It was a very productive day.
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Monday and Tuesday of the global summit were dedicated to R&D issues

presented.

Presentor

Qi Jia | VP-CSO0 of Unigen

Seungwon Yang | R&D Managerin NT

Hanjong Pyo | R&D Managerin NT

Lidia Brownell | Director of Clinical Research & Discovery at Unigen USA
Ralph Bietz | Chief Ops Officer of Univera USA
SG Do | Managing Director at Univera Korea
Dongseon Kim | R&D Director of Unigen Korea
Eunju Shin | R&D Sr. Manager of Univera Korea
Hyein Jang | R&D Manager of Univera Korea
Eujin YL Hyun | R&D Director of Unigen Korea

All of the presentations were remarkable in the discoveries, efficacy and
applications of our ECONET projects and products. On the afternoon of day
two of the global summit the bridge from science to marketing was devel-
oped. Qi Jia summarized overall summit R&D projects and Pat Schneider
(Chief Business Officer of Unigen USA] explained the implications of these
findings for marketing. On Wednesday morning Stuart Ochiltree (Vice
Chairman of the Board/CEQ of the ECONET) introduced the goals of the mar-
keting segment of the summit. Ghewhan Ahn (R&D Director of Naturetech),

30 ECONET WAY
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Klara Cho (Marketing Director of Univera Koreal), Juliet Morgan (Consultant/
VP Product Marketing at Univera USA] and Stuart MacMillan (Management
Consultant of Sales and Marketing at Univera) provided detailed and enlight-
ening assessments of market trends, opportunities and product plans. The
final day of the summit realized the intended synergy of R&D and marketing
with presentations and break out strategic planning sessions consisting of
company CEQs Ed Cannon (Unigen USAJ, Don Kim (Univera Korea), Regan
Miles (Univera USA] and the marketing teams with Stephen Cherniske (Chief
Scientific Officer of Univera USA).

On Tuesday night at a special meeting for the Hilltop Gardens project
Joseph Kim (VP of Operations for Aloecorp USA) provided an update on HTG
activities and strategies for raising global awareness of Hilltop Gardens were
discussed extensively. A special treat on this day was a memorable recount-
ing of the birth and history of our aloe heritage by Mr. Bill Lee. Looking around
at the faces of those attendees of the summit you would think that this was the
first time they had ever heard the moving story of our founding heritage even
though almost everyone has read or heard of this before. We were truly privi-
leged to be at this telling with Mr. Lee’s children sitting at their father’s feet as
we all seemed to be this time and on this special day.

After this demanding and productive week of meetings everyone was looking
forward to a well deserved and lively American style barbecue under the stars
and palm trees at Hilltop Gardens. It was a wonderful week with our ECONET

family. Both familiar and new faces brought warmth and success to the summit.

By Ken Jones Vice President Chief Science Officer | Aloecorp, Inc.

C} Participants are listening to the VP Stewart Ochiltree 4281, 0AIRls|9| Marketing Summit on April 1st
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ECONET R&D Summit has very significant meaning to me, for it was my
first encounter with ECONET. In spring of 2003, | was with a bioengineer-
ing venture company, which was developing a technique to control an
immune cell named dendrtic cell. The business objective is to develop and
commercialize a way to treat autoimmune diseases such as Rheumatic
arthritis, type 1 diabetes mellitus, or to mitigate rejection to tissue trans-
plantation. However, there were a number of technical obstacles before
the technique can be applied to human, and to be commercially viable. In
the end, the bioengineering firm dropped out of the business. It was then |
first met the natural product research and venture company, Unigen.

It didn't do anything for me in first sight. | was biased against natural
product research, thinking the area is way behind the cell therapy or
immunotherapy | was studying in terms of technology. The head of Unigen
research center, Sungsick Woo suggested accompanying him to the
Science summit (the secone Unigen Science Summit, Denver) as if he
read my mind. At the summit, | began to see the vision of natural product
research, and gladly accepted his offer to join the company.

In the initial days, R&D summit served as a venue to share and
exchange research results between Unigen research centers in Korea

and the USA. The science summit, held biannually, aimed at producing
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synergy effect through exchange of information. Inevitably, there was
competition between the two research centers. Tensions among
researchers were higher when the summit is coming. Also, it was not
easy to give presentation in English for me. However, the summit was a
kind of festivity in R&D sector. As we discussed research results and
future plans, we were excited about the dream of creating products from
our research, and we were resolved to produce better results next time.
As we socialize with other researchers, we talked about difficulties we
had during the research, and had such a fun time.

As the Unigen science summit was held year after year, the agenda
moved from exploration and discovery to product development including
clinical test, quality control, manufacturing technology and raw material
sourcing. Accordingly, ECONET member companies-Aloecorp,
Naturetech and Univera-showed increased interest. Thus, Unigen
Science Summit evolved into ECONET R&D Summit where all R&D sec-
tors of member companies are gathered to discuss more specific aspect
of product development.

Like any other bioengineering field, it is the same in the natural product

research that often a research does not lead to a commercially viable
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product. Often the efficiency of product development protocol makes of
breaks the success of commercialization. Especially companies like us
with vertically integrated organization spanning from plantation, raw
material production, research, manufacturing, to sales, enabling com-
munication from initial stage of project is critical in creating successful
commercial products.

This fourth round of summit reminded me the importance of communi-
cation and mutual understanding, as | saw the process from different
point of view, because | moved from Unigen, a raw material producer, to
Univera which is specialized in using them. If the prerequisite of mutual
understanding is to “understand others as much as | expect from others,”
| still has a long way to go. | think it is necessary to make an effort to
understand each other between R&D and marketing/sales departments.

| firmly believe that the process of R&D, marketing/sales sectors of
ECONET member companies to understand and communicate, socialize
in order to build viable strategy and execution plan will lead us to success.

| see bright future ahead of us!

By SG Do Managing Director | Institute of Life Sciences | Univera Korea
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Providing iPhones to team leaders and high-
er-up employees was due to the word of
Chairman and CEO Bill Lee who said that
team leaders and higher-up employees are
the core human resources of the company.
Also, providing iPhones deepened the trust of
employees in the company. At first, compli-
cated functions made employees shy away
from it, but once they began using it, iPhone
turned out to be a fairly convenient tool.
Especially when employees are out of office to
visit the distributors, they can read or write
e-mails from the company in real time, pro-

moting speed and credibility of work.
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For those in sales division, iPhone is a truly
powerful tool because they need to acknowl-
edge lots of information mentioned in meet-
ings while they have to be out of office all the
time. When they drive to unfamiliar places,
GPS maps installed in the iPhone makes find-
ing ways a piece of cake. An application by
which users can picture business cards to
store the data makes businesses a lot easier.
Games, news, English study applications are
great way to utilize commuting time. It is not
all. The schedule manager application can
organize things to do for today and tomorrow.
Lastly, e-mails can be checked all the time. |
cannot even imagine how | lived without

iPhone. It is such a fantastic tool.
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Thanks to iPhone, | can browse my e-mails
and decide which can wait and which should
be dealt with immediately, speeding up my
work. Also, various applications help me to
check exchange rate, economic indicators
and news anytime anywhere. The only draw-

back | can find is that the batteries run out

very fast.
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“What a nuisance this is. | do not know how to
make a phone call, and even sending a text
message takes minutes.” It was my first
impression on iPhone. | have “Minus's hands”
which turns every machine | touch into scrap
of metal. However, it completely changed.
Having an iPhone makes people around me
envious. People wants me to show it off, even |
have had a lot of boasting. | am getting used to
it, and have found a lot of convenient applica-
tions such as scanning work-related material
to make a pdf or finding an appropriate
expression on the dictionary while | write an
English e-mail. Even though this is a small
machine which can be held in my hand, | feel

like it has potential to rule the world.
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Editor’s note From March 2010 when iPhone
was released first in Korea, three ECONET
companies in Korea provided iPhones to team
leaders and higher-ups to bring innovations to
company and promote mobile environment.
Since then, many ECONETians got used to
iPhone and even formed a club for better use
of it. If they wisely apply various applications to
work, the quality of work willimprove dramati-
cally.
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Since | have been using iPhone, organizing
schedule has become much easier. | was
using Franklin Planner before, but its bulky
size made it difficult to bring office every day.
It was inconvenient if | do not have it with me
when | need to check my schedule or update
it. Even web-based schedule organizing
program was not easy to update every time |
need it. However, now | can synchronize the
outlook express in my PC with the schedule
planner application in my iPhone, so that
every time | need | can look up my iPhone to
check my schedule. | think | do not need to

buy Franklin Planner any more.
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For important outdoor events, such as dis-
tributor’s outings, events, and team leaders’
convention, | can check the weather on my
iPhone a week ago to confirm the schedule. |
can check my e-mail in the field and discuss
it with my colleagues to speed up the work,
and when | drive | can check road informa-
tion in real time and avoid traffic jams. It
would be even better if there is an applica-
tion to check sales data of distributors by
iPhone.
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Maybe the word “a wonderful world” can
explain the power of iPhone. Its strength lies
in its immediacy. Mailing, information of good
restaurants, GPS...... If we develop an applica-
tion where we can look up UPs’ sales data,
customer management and product informa-
tion, and set up a work process using the

application, we will be able to accelerate UP

activities.
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As | have been using iPhone, | discovered how
adaptable kids are once again. My children
are having such fun in iPhone as they found
even more applications than me. From now
and then, | enjoy music on my iPhone by play-

ing piano, gayageum and drum.
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Karen & her daughter Lesley
at Univera Convention 2009
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Proud to be
a part of
Univera

Twenty-one years ago | had a call from a dear friend, mentor and
employer asking me to have a look at an herbal tonic called Matol/KM.
She was having some health challenges and the formula had really
helped. She was so impressed with the results. She decided to fly to
Montreal to “check it out” and was just as impressed with the Company.

At the time this lady owned a direct sales costume Jewelry Company. |
had worked 10 years for her and climbed the ranks to Sales Manager for
the East Coast of Canada. However, after 10 years of doing home parties
and training representatives, | became very burnt out. As they say, |
reached a brick wall! | would have quit except the owner was one of my
best friends it became impossible for me to leave. Now, here she was
again offering me an opportunity to promote an herbal tonic. She said, just
take a bottle to my jewelry presentations and just mention how good it is. |
had no interest in an herbal tonic but figured what harm it could do, so |
started to take one bottle of Matol/KM to my jewelry presentations.

To my amazement, people wanted some and then | started to get calls
that it really was helping in all areas of their health. | could hardly believe
it. My daughter Lesley was 8 years old at the time and was having a health
challenge with breathing difficulties. It meant 3 or 4 trips to the outdoor
each year. | decided to give her the formula and you can call it luck but to
this day, there were no more visits to the hospital.

After 4 months promoting the Matol/KM formula along with my jewelry
business, | finally found a way to tell my friend | was leaving the Jewelry busi-
ness. | told her she had created a “"MONSTER" that my Matol relationship
marketing business had matched my 10 year jewelry income after only 4
months. Since she had sponsored me in the business, | had no guilt because
I knew she would benefit from my efforts building my Matol business.

By then as well, | had deep respect and love for the formula and for the
bio-chemist who put it together, Karl Jurak. | was very excited about net-

working marketing and the concept of unlimited income. This was
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impossible for me in direct sales. | loved the monthly repeat business of the
natural product industry. | built a team of fantastic associates and custom-
ers. Many of them are still with me today and have become my best friends.
| have become very close to the corporate team at Head Office as well.

Then last year, in 2009, after 20 years the bomb dropped or at least |
thought it did. | had been told an acquisition was taking place and the
Company Matol was being sold. | was terrified. Who was buying us? | believed
it was really important to have great respect for your Company and yourself
so | was truly shaking, waiting to find out “Who was purchasing Matol?”

| was asked to fly to Montreal and walked into the boardroom to meet
this wonderful gentleman by the name of Stuart Ochiltree. He told me
they (Univera) was considering purchasing Matol. | had never heard the
name Univera before. He told us everything looked “good on paper” but
without the associates support, nothing mattered. | was thrilled with his
honesty & integrity and | was so contented when | arrived home. | was on
the internet for days looking up every single word | could find on Univera.
The more | researched it, the more | loved about the Company.

| discovered the science was beyond my expectations, the Company
was secure and just like Matol, it had a beautiful history with Yunho Lee
and Bill Lee. | was asked to keep it quiet until the ink was dry, but | was
bursting at the seams with excitement. Matol had found a second home
and it meant long term security for my associates.

Now 14 months later, my team and | have adopted many of the Univera
ways and | feel | am enjoying the best of both worlds. There is a saying,
thank your lucky stars. | am sure they were all lined up perfectly for the
devoted Matol associates and customers.

| feel extremely grateful and so very proud to be a part of this great

Company called Univera.

By Karen Cormier Univera Diamond Associate | Nova Scotia Canada
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Karen's Nova Scotia group at Univera 2009 Convention in Seattle, taken with Stephen Cherniske
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(et a successful result
so far forth
as you work

At the end of the summer in 1987, | was a photographer for “Nohoe”, which
was the house journal. It was not an easy job, as it always is not, to find a nice
piece of news for the magazine. | heard, by chance, that there was a community
near Gyeongju where the residents live on raw food. | set out at once to visit the
village, thinking it would make an interesting article. | also wished to introduce
benefits of aloe. With the help of a distributor in Gyeongju, | found the location.
The village was situated 800 meters above sea level. As | was getting near the
village, | was worried about having to have raw food. | had never eaten raw food
before. Unlike my expectation, | was offered cooked dish at dinner. | was much
relieved. It was not tasty, but | thought it would be better than eating raw food.

| was nonplussed, during dinner, because | was told there were only a few
people in the village. All the rest went up to the highland to plough. My fellow
reporter was able to write a story with talking with them all through the night,
but all | got was only several pictures of a couple who did not go to work and
sceneries around the village.

| was harshly lectured by the chairman Lee Yunho in the editors” meeting. He
saw the pictures | took and said,

“These are all you got? You must get a successful result so far forth as you
work”

| was embarrassed because | thought | could get away with them. There was
no excuse for a work half done. Lee saw through my lack of passion. | could not
but strive to bring better pictures.

| went to the village again, but few people were there again. | went there for
the third time. The village head gathered the villagers and threw a raw food
party for me, giving me an opportunity to take pictures.

Many of the pictures in our magazines had these behind stories and
untold efforts. | came to realize that to take a good photo, getting to know
the people would be the first thing to do. More than anything else, Lee initi-
ated me into a sincere attitude toward a work. It was a lesson he gave me on

the quiet like this.
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One day, | got information about the last Confucian style funeral. | took a

stack of photos in the event among scores of photographers. | was proud of
myself when | reported in the editors” meeting on Monday. After the meeting, |
submitted bills to cover the expenses. However, instead of approving the bills,
the chairman rebuked me. | was flabbergasted. He said that it is not proper to
spend the company’s money for a weekend getaway. | sacrificed my weekend
to take pictures for the house journal, but he accused me of reckless spending
of the company’s money!

Still reeling from the shock, | saw money in front of my eyes. | looked up,
wondering what the money was for. He took 35,000 Korean won from his own
wallet and gave it to me. He said that he himself was willing to pay for the
expenses, but it was improper to spend the company’s money for a weekend
outing. | could see the fine line drawn between the official and personal use of
money. It was valuable lesson he gave me that | should not mix the company’s

business with my own.

By Chansoo Chung President | Naturetech
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Reading furnishes the mind only with materials of knowledge;
it is thinking that makes what we read ours.
John Locke

Money, Credit, and
Financial Innovation

Title The Assent Of Money - A Financial History of the World Author Niall Ferguson

As we slowly emerge from the worst financial downturn of the
last 70 years, it is only natural that people would turn their attention
to placing blame for the financial collapse. In hindsight, it was clear
to “everyone” that Wall Street was the cause of the financial col-
lapse and the enemy of the hard working people on “Main Street”.

It is refreshing then, to read The Assent of Money, in which Niall
Ferguson, a Harvard University Professor and one of Britain's
leading historians, argues that rather than being a curse on the
body politic, finance is one of the primary pillars of human prog-
ress. He begins his book by looking at money, primarily gold and
silver, as a means of exchange. Although Spain’s conquest of the
Incas resulted in 45,000 tons of silver being shipped to Seville
between 1556 and 1783, it was England, and not Spain that became
the economic powerhouse of the 1700s and 1800s. Therefore, it is
not just “money” that is important to Ferguson or to human prog-
ress. Instead, he argues that credit is much more important.

From the money lenders of the Middle Ages such as the
Medicis, to the financiers of the 1700s and 1800s such as the

Rothschilds, not only commerce and industry, but kings and
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nation states depended on these financiers and the credit they
made available to advance their causes and fight their wars.
Credit, and its near relation, the bond market, greatly accelerated
the pace of human financial interaction.

Ferguson next discusses the rise of the stock company, with its
concept of limited liability, as the next stepping stone for econom-
ic progress. The ability to risk only limited amounts of capital
rather than risking one’s entire future, or perhaps a future work-
ing in a debtor’s prison, allowed commercial ventures to take
greater risks in the hope of achieving greater profit and, argues
Ferguson, greater progress. He next addresses how two Scottish
ministers created the first true insurance fund in 1744 and
allowed people and enterprises, great and small, to address risk
and plan for the future.

No financial history would be complete if it left unexplored the
rise of the United States as the dominant economic power of the
Twentieth Century. Professor Ferguson discusses the transfer of
the economic baton from Great Britain to the United States and
the shift of economic power from London to Wall Street in the
early 1900s. All through the First World War, the Great
Depression, the Second World War, Bretton Woods and fixed
exchange rates, and the end of the Gold Standard, Ferguson dis-
cusses how the U.S. Dollar, as the world’s reserve currency,
boosted the economic power of the United States.

Ferguson's fundamental argument is that economies that
combine and properly utilize financial innovations such as banks,
bond markets, stock markets and insurance performed better
than those that did not because financial intermediation (channel-
ing funds between lenders and borrowers) permits a more
efficient allocation of resources. Because they are, at essence,
human institutions, these financial institutions are subject to peri-
odic crises and shocks. However, even in the face of a financial
crisis such as the one from which we, hopefully, are only now
emerging, Ferguson argues that the progress of finance, like that

of all human progress, is inevitably upward.

By Tom Hoolihan Executive Vice President and General Counsel | ECONET, Inc.
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23| shzol & AEolPial sfiof &tk ofetolo, & HEkok ment for another critical factor; unique opportunities of time and 3} Y&, 12|31 JFHE ARk flourished in New York City. Ethnicity; how a history of rice farming
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Sk o] Aef= ARYo] oF 19k Aol ARt success simply the sum of the decisions and efforts we make on success and excellence. Reading the book, one naturally reflects
19684 4l 7o)z EME% st st A AFE A our own behalf. It is, rather, a gift. Outliers are those who have on ways to optimize the learning and achievement of our children,
2ELL BAgko 2 ARRSE 4= Q)= ERSE 71871 At 60dTie] been given opportunities — and who have had the strength and as well as the success of our adult enterprises.
T4 7HE T AJAEofA /\]OH—‘EET ol Sh= s A0 A presence of mind to seize them.” Most important, | think the book provides a refreshing view of
QA AR 7| = e AlLglo] Ssks 1gell Aisict Gladwell asserts that 10,000 hours is about the time it takes for human potential, in that our circumstances are only one part of
= A2 AP1H o R w9 Fasich W Ao|x= et AFE anyone to develop exceptional skills. success. More than anything else, it is what we do with our cir-
Tt AL AZsh= Tl Q| A4 HFE AlAEE vt He then tells the story of Bill Gates, whose unique opportunity cumstances that determine our success, happiness and
S AHEE 4 o A < Bl A F9f sl 1 was free access - in 1968 - to an advanced computer system that fulfillment.
Hu e uley, 7)gRte 2 2835 gt} #HAEE 7l his high school happened to buy. The timing factor was huge,
= S| Sdnfslr] ffsl W Alo]=e= B ARES €341, Yo being the transition from the old card-reading systems of the 60s By Stephen Cherniske Chief Scientific Officer | Univera USA
P e ol 7= S | Ao|27} SHHEE FESRL &L to a time-sharing terminal connected directly to a high-speed
EfJo] 2= Ale 7, e Tagt 414 AL ZarE T2 mainframe in downtown Seattle. Thus, Gates was one of only a
o migsict 19h A)ZHS 91 Zolck handful of high school students - possibly in the entire world -
ZH=o] S ‘1 AJ7E HAof| ul2d, AUE 235t & with access to advanced technologies while others, in universities O{Etf\i%i;f ?;Oclfgj 04%&1;%?@;1% ;lgf;_ 2;1253; :;;gl;:\;%_; :*;1? ;g%%‘;ﬂ_.j WERTESNT=Y
o7 gaolct FEl=do] ofd Ayt 7= ul¢- gl and computer labs, struggled to adapt. But opportunity was not e e e
Q) AEEQME, Z2 5}7] 4140] oF 4097 19, 29, 39 4] enough, asserts Gladwell. Gates’ phenomenal success required Yocanjust for o et book Whatwodyo Uk o ecomment gt vt
HHH 109, 119, 129 A Z= A= oF 105l Eafsic) = that he devote a sufficient amount of time to mastering his skill. By Please tell us about your favorite reading experience, and what you would like to share with fellow Econetians.

E-mail minsun@namyangglobal.com Web-based community (Only EGGS user]) http://eggs.ECONETway.com/KMS/Portal/Community/Default.aspx?Community|D=1059
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A search for a perfect farm
like a search for a watermelon

As marketing and sales activities of Aloecorp USA gained momentum, sales
of raw aloe material increased dramatically. Accordingly, aloe produced in farms
owned by Aloecorp USA fell short of demand, which inevitably called for the
necessity of a new aloe farm. Generally people assume that buying a strip of
land would be enough to make an aloe farm, for they see aloe as a tough plant
which can survive in a desert. However, from our experiences in the past, | can
tell for sure buying a farm is not easy at all. We have suffered numerous failures
due to various reasons such as flooding, drought, unexpected cold spell. Natural
disaster is the biggest enemy of aloe cultivation.

So, we have to be extremely careful in purchasing land. Easy access to irriga-
tion water, drainage, fertile soil for aloe cultivation, moderate climate, distance to
the aloe processing plant, access to labor, favorable relationships with neigh-

boring farms...... these are all critical factors in our search for a perfect farm.

S SHX|, pHS 25510 QML The candidate farm was in the midst of harvesting watermelon

48 ECONET WAY

whebr] p-2l= of AAIRE FE7IA] aefsiA] ofow ¢k H
o}, YAE = A FHE 5 et vl EAlE Sl
SErhE Bqfo] o) Aulell ARkt 7]19= AHqL
2of| Y= 7he-3s drh B Qlerh Qe gk
T et T S £ WAE RAE ¢ el 5=
A 9-219] Laof gl w2 Zhojof i,

4426%, AT vl S5 AP A A dAE
o 62 B EH=(Yuri Vorobets), %37 Farm Manager) &
=2 wu(Algjandro Mena)e} ZF HAJRAFE0] Hol WA
337 7d0] Xy} slaf A ARkl sl =olsh= 2|05
7HEL o] ARl dERIER S ol A B FEAIE 3
AL Harskgict

H o] whe} 44299 27 AM
2, 3 Atht(Juan Saldana) 2343 (Plant Manager), -2
K|z olffd apgo] == #l&(Lopez Reyon) A49]
7 FEAE PRI G uie- et B4 250l
Ll gle] §7)e dolgle) I $2]o] Heke djeke
Sk 4 FEAe= Hre] Fe ek I-He ) eiek
TS Skl QR 2L

U Sl ol st

e

o ot

ok
i

=

U4 A, ol

o

)
o

2
i

Spsfo] Bk ol F

2 e} vlol= Hrhs sf2he Agleh Aol § 21 frele)
Sk 31271 Asfstic o e ke AR ok o
sjarel, e, ofsAle] o)A W i g Wevt
P At Y ke 18wk EepgolA] St B
e WA elaleh U e Tols 4ute 12 4 otk
7% W) Sl Suko) Tk Tk o] EE 2
52 S 4= QIlth AR ot 2% LR B 9P
BiA Folo mne sjehe Takm 4 ofe 4ute 1] 9
ofelxfe] ol thi §2)] i Aol thsl a6 ek

S Belshe fofet s
e B F031 /)% AR7t D Jolrk BE Ao R BE
BA 2718 mat ool Ame e e =
Ao |AAIEF oF2e] QlAL} 7m i ZAS W Folek

= | OlxHR S ntY | L= F 017

0|2 AUZ XS R2) HEHIE, 234 ARIE B 7 IC

X
YuriVorobets is showing off a ripe watermelon. President KS Yoon is overjoyed

On April 26th, President KS Yoon and vice president Joseph Kim, accounting
director Yuri Vorobets, farm manager Alejandro Mena and team managers
gathered to discuss progress in the construction of Mexican plant and overall
management of the company. At the meeting, farm manager Alejandro Mena
reported that he found a suitable candidate for new farm. Following his report,
KS Yoon and Joseph Kim, Alejandro, plant manager Juan Saldana, Yuri Vorobets
and Technical support manager Alex (JH) Lee made a field investigation on 29th
of April. The weather was hot and dry. We were all thirsty and longed for some-
thing sweet and juicy. Incidently, there were watermelons in that field which
farmers were harvesting.

Brave Yuri went to the owner of the land and gained approval to pick some of
watermelons to quench our thirst. At first, Yuri and the owner could not find a ripe
watermelon. They spilt a watermelon and found that the inside was still white.
But an ECONETian never gives up until he reaches his goal. Yuri continued his
search for a sweet, ripe watermelon under scorching sun until he finally found
one. In the hot weather, the watermelon tasted all the more sweet and heavenly.
We all could appease our thirst thanks to Yuri who sought approval from the land
owner and walked around the patch to find ripe watermelon for his colleagues.

We need more exploration and search to purchase a new farm. The farm with
the best condition would come by only after we compare a number of candi-
dates. However, the field trip was beneficial because we could understand the
characteristics of soil and compare land prices of the surrounding areas and
check water sources. It would provide critical basic informations for us to find
the right land for the farm. A new challenge will be always rewarding and enjoy-

able experience for ECONETians who care for each other and never give up.

By Alex (JH) Lee Technical support | Aloecorp USA
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ol tfell theFst ofo|tolet =AVAIE wEkel 4= QSE = From 1 May till 31 October, the World Expo 2010 takes place in Shanghai,
722 AFct Su|EAE 533 ofxler Ae] o 7] & with ‘Better City, Better Life’ as its theme. With this the World Expo organiza-
oA k3] FARES WA 4= U9dnk A1E Y59 &= A tion challenges participants to come up with ideas for livable cities in the 21st
Z Aol Aol Agsiths A3 HeFR o2 HE]EUR],  century. On the way, you find the Dutch pavilion. The Netherlands govern-
a0 Hjgto] disl] FE7F Basirle 4, 283 8 AES  ment has not opted for a classic pavilion, but for a complete street, named
A =48 7ixsjor & At Qrke Ho] &= ARFe] 3% Happy Street, designed by architect John Kérmeling. In Happy Street,
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folt A2E a1510] XIAF ALRA A0M In front of the Shanghai office of Hainan Aloecorp

ot} o]E 5 F71Z o2 ofoltjelE nEsl U Y Kormeling has developed his vision of an ideal city that has developed along
28 Eob 23 o ZHe] A FAEA ZRRIE F8KaL  a trade route; an area where all aspects of life flourish together. With his
A AAL) RAEA F4de thall BB AAI7E B e3lttal  design, Kérmeling wants to make it clear that the Netherlands is on the cut- RE PR | ZRIBEE] | Lo [REl

Y7yt ting edge of better, more sustainable, and more human urban development.

In the picture you find the undersigned visiting the new Shanghai office of

2 | 24| 2 23 =H| Migx 2Rt d2g Hainan Aloecorp on May 17th. It was a great meeting in which we have BER Editor’s note
O[#H ARRIZH|AEO| Zxjl= ‘oflZL2| S#ATEX|Ql =XFEAL Fo|, QUSFROLL CiA  The theme of photo contest for this volume was “Core Values of ECONET; the Sprit to Face
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exchanges ideas, challenges, market developments, plans to grow the mar- N :
9 9 P P 9 =l Challenges, Creativity, and Peace & Amity”. However, not many people entered because

0f2i2 FHIREX| S27+ HAUSLICE B2 oIFHAIRI0] FofE 4 U= Al
ket, etc. It is interesting to see that a number of important similarities occur Hol7| 2ol & 2fehELICE Ch2 Tl B2 82 HiLICh the theme was a bit difficult. We will try to find a better theme which will encourage more
ECONETians to participate. Please send your photos for the next photo contest to share

on the European and Asian market. Both see a lot of competition in diced
with fellow ECONETians.

Aloe, for food applications. Both markets need to be educated about

ActivAloe Aloe Vera along corporate strategies, with the quality focus that

we have. In order to do so we need to exchange ideas on a regular base and O & ARIEHAES] Al Ul Eolshe &5 32 oF9J2HE'Y]  The theme of next photo contest is “my favorite outdoor activity, or exercise.” Please send
. . Ytk 2010d 9¢Y 39 F8U7KA] 2} AF 7|A Lt o Zullglle] A Aol -5 your photos and comments to the editors at each company or the ECONETway editors’ office
to make sure we work under the same modus operand, as a true family of el FA)7) vty R BE7E A0 A2 SHYth until Friday, September the 3rd. For those whose photo is selected, presents will be given.
companies thus sharing, committing and communicating to customers
worldwide, the same values as true ECONET family members. 0|8l minsun@namyangglobal.com (-t ot T e e e
HSLIE| http://eggs.ECONETway.com/KMS/Portal/Community/Default, ~ Web-based community (Only EGGS user] http://eggs.ECONETway.com/KMS/Portal/
aspx?CommunitylD=1059 Community/Default.aspx?CommunitylD=1059

By René van Lohuizen International Sales Manager | Aloecorp
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The second long-term strategy project of ECONET kicked off
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The second long term strategy project of ECONET officially kicked off on 20* of May, 2010. In the launch-
ing event which took place at ECONET center in Seoul, about 40 persons from consulting team and
ECONET Koera participated to strengthen the collective will toward the future strategy. This project will
serve as a blueprint for the coming nine years from 2012 to 2020. The project, which will be carried out
for the next five months, consists of three modules; the first long-term strategy review, setting up of
growth strategy, and roles and responsibility of ECC and strategic operation system. ECONET will be
able to understand what is required for each company of ECONET and ECC to execute the long term
strategy in the most effective way, and what ECONET will look like in 2020 as a true Wellness company

by confirming the business objectives in new and existing businesses.
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Collecting archives for ECONET Cultural Center
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ECONET is setting up a temporary archive in a move to establish “ECONET Cultural Center” where histori-
cal archives of ECONET will be organized and preserved for public exhibition. The temporary store will be
located in Jincheon logistics center, and three member companies in Korea -Naturetech, Unigen and
Univera Korea - have already gathered primary materials from March to April and transferred them to
Jincheon. The materials gathered includes business related documents, pictures, tapes, blueprints,
books, objects and machineries such as five R&D related machines, accounting for 294 boxes. In the latter
half of this year, the collection will be extended to include digital records, materials in overseas, and busi-
ness records in and out of company. Materials and records collected and to be collected will be organized,
categorized to be preserved to witness ECONET history. Also, ECONET plans to reproduce the materials

in various ways so that they would be available for ECONETians and the wider public.
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ECC Employees workshop to celebrate the 34th anniversary of the founding of ECONET
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In order to celebrate the 34th anniversary of the founding of ECONET, ECC employees held a workshop in
Tongyeong in south Kyeongsang province from 9th to 10th of April. ECC employees who joined the workship
had great time as they had a short excursion to scenic Somaemool Island, and a socializing session to

promote sense of unity and harmony among employees.
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Leadership assessment and training
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On April 21st, training session for 17 ECONET executives and directors in Korea took place in UBA cen-
ter on the second floor of the ECONET center, Seoul. During the session, results of leadership
assessment were released, and the executives and directors had their first training in servant leader-
ship. In the first part, they received individual results and analysis for the LAl(leadership assessment
instrument) test which was taken in the late March to early April, and the results were compared with
the 2009 result to understand overall tendency of ECONET executives and directors. Servant leadership
training which was given in the latter half of session consists of training made considering the test
results, and heated discussions on the subject of gaining and recovery of trust. Training for team man-

agers and members will begin from June.
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New Employees training
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The new employees training for newcomers at ECONET Korea took place from 28th to 30th of April, for
two nights and three days. In the training, the 11 new employees who joined after the 2009 new
employees training were given lessons which will help them understand ECONET, followed by visits to
Unigen and the medical herb center, field trip to Naturetech, and visit to logistics center. In the special
lecture given by Bill Lee on the second day, he explained the vision and business model of ECONET,
which provide products and services using natural products to bring the best of nature to humankind.
He also emphasized that all of ECONETians are part of efforts to create ECONET's vision, ‘a communi-
ty where all can share purpose, dream & happiness together’. Bill Lee encouraged the new employees
to have a sense of pride and responsibility as part of ECONET, as well as sharing the vision and passion
of ECONET.
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2010 Leaders’ Convention
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On April 27", the 2010 Leaders’ Convention took place in the Olympic hall at Seoul Olympic Park. The
event, planned to promote sense of pride among ECONETians, was participated by executives and asso-
ciated of Univera, Unigen and Namyang including CEO and Chairman Bill Lee, and over 4,000 Uinvera
Planners. The limelight was shed on the awarding ceremony for senior UPs who showed exemplary
performance in 2009, and the Best UP award. Dong-eui Jang at Yonshinnae distributor claimed the
honor. She took on the stage on a palanquin wearing a costume of a queen of Chosun Dynasty. Her
appearance marveled everyone present at the event. As the prize, they won short trips to Russia and

Hainan, China aswellas a car.
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Eco mug and Eco Shopping bag to save the Earth
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Univera prepared Eco shopping bags and mugs to save the Earth in @ move to practice environment
management. The Eco mugs and bags, first appeared in leaders” convention 2010 on the April 27th,
showed a way to change lifestyle for the health of ecosystem. Using a mug has the same effect as plant-
ing four pine trees, and using shopping bags instead of plastic bags help prevent soil pollution. An Eco
shopping bag can make huge difference, for it takes 100 years for a plastic bag to be disintegrated in the
soil. “Heal the Earth, heal the human!” is the environment management slogan of Univera, which is

committed to the well-being of humans and the Earth.
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Executives roll up sleeves to support morning lessons at the distributors
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“Morning lessons given by Executives” started from May. The lessons invigorated the distributors
and strengthened the ties between Univera and the distributors. Executives from Univera visited dis-
tributors around the country to deliver vision and dream of Univera, as well as raising the morale.

Also, the lessons served as a communication channel where the executives of Univera listened to the

opinions of field associates.
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Renewal of health functional products
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The renewal of health functional products which started in 2009 is getting tail wind. The renewal was
made due to the change in the official book according to the law on health functional food, and it resulted
in heightened effect and value of products. Cooperation of Naturetech and Univera turned out an excel-
lent result. Especially, “Namyang931” which helps liver function gained exclusive recognition is praised

as a great product. "Albright” also gained exclusive recognition for its benefit to eye health.
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The author of “Consideration” gave a special lecture after all employees’ meeting in June
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On the 1 of June in 2010, a special lecture by the author of bestselling book “Consideration” took place
after all employees’ meeting at Univera. Sangbok Han, the author, said that consideration to others is
a way of living in harmony, and went on to say that a little habit of consideration has power to change
language, culture, and eventually one’s life through the openness and creativity it fosters. Good relations
which began with a little gesture of consideration forms a network of goodwill, fosters creativity, change
lives, and unleashes a virtuous cycle where a number of people can live in harmony, and will lead to a
better world. After the lecture, Sunyu Moon, a planning director at ECC proposed that as the lecture said

we may have an opportunity to pause and look out for good habits of colleagues.
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Naturetech unveiled shampoo and hair essence made from Scutellaria baicalensis root
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The Naturetech central research center gave a presentation and handed out pilot products of shampoo
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and hair essence made from Scutellaria baicalensis root which were developed to help preventing thin-
ning hair through two years of research on March 24 at the Seoul ECONET Center, and on March 26 at
Naturetech for ECONET employees who has concerns about hair loss, damaged hair, itchiness, dan-
druff and other hair problems. The shampoo and hair essence contains seven ingredients other than
Scutellaria baicalensis for the health of scalp and hair such as Sophora root, Pleuropterus multiflorus,
and Cupressaceae leaf (The component was applied for patent as of July 2009 for its effect to prevent
hair loss and thinning hair). Naturetech recruited 69 applicants among ECONET family members to
confirm the effect of the pilot product to share the benefits with the family before officially launching the
product. Based on the collected opinions on the product by the applicants after a month of trial,

Naturetech is preparing for the second pilot product.
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Naturetech won the first place in the 21th office workers sports competition
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Naturetech people participated in the 21th office workers sports competition which took place on April
25" in the playground of Deoksan Middle School in Jincheon, Chungcheongnam-Do. There were five
events of Korean wrestling, soccer, volleyball, kickball and group jump rope. Naturetech won the
Korean wrestling undefeated. In the volleyball, Naturetech people won the final round, making up for
the defeat by narrow margin in the last year. In the group jump-rope, the five members played as if they
were one, and claimed the victory, setting the record of 95. Naturetch won the day’s competition as it
won three out of five events. Naturetech made a step toward a community where all can share purpose,
dream & happiness together, because all the participants in the event whether they played in the games

or cheered the players forged the sense of unity.
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Naturetech gained TGA GMP certificate in Australia first time in Korea
in health functional food industry
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As of May 7 in 2010, Naturtech became the first Korean company which gained the Australian GMP cer-
tificate in health functional food industry (so called as ‘complementary medicines’ in Australia). It is the
second GMP certificate Naturetech has gained since the KGMP in 2000. The result came out after the
GMP inspection by Therapeutic Goods Administration during the three days of January 25-27, 2010. The
certificate will serve as a bridgehead for Naturetech to venture into countries which signed mutual rec-
ognition agreement such as EU, the US, Canada and the New Zealand. The GMP certificate issued this

yearis valid until June 2011, and the compliance will be re-evaluated by another auditing.
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Workshop on “Understanding and developing competence”
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Naturetech hold a workshop for “understanding and developing competence”, aiming at giving feedback
on individual competence diagnosis result, and helping employees to understand their own competence
to enable future career developing plans from 1 to 5 pm on May 7. The workshop began by giving clear
definition of competence, and touched on motivation structure, interpretation of individual result report,
20 or so cases of competence development, and career development as a performance management
tool. The workshop offered necessary information in understanding unfulfilled competence of employ-

ees and building plans for career development.
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Mentoring Letter
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Naturetech sent out mentoring letter to mentors and mentees in the second round of mentoring pro-
gram which began in May 24. The mentoring letters are to be delivered monthly from May to provide
stories like “interview on exemplary mentoring team,” or “mentoring tips.” The letter will help mentors
and mentees struggling to grasp the concept of mentoring and set a direction in mentoring. In the first
volume, an article “my mentoring story” by President Chansoo Chung, and interview of exemplary men-

toring team, Kieuk Ahn and Jiyoung Bang are featured.
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Reading day at Unigen
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On 20™ of May, all employees at Unigen had a reading day. Recently cultural event have been put behind
other kinds of events booked on the calandar. This event committed to encourage employees to read, as
well as provide them with time to rest they need. All employees chose a book which they would like to
read, and the books on the list were bought by the company. On the 20™ of May, employees worked for
the morning, and in the afternoon they gathered at library to read a book they chose. After reading,

employees talked about the reason of their choice of a book and their impressions of it.
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Aloecorp USA gained GRAS certification
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On April 13" in 2010, Aloecorp USA gained GRAS- which stands for generally recognized as safe —certi-
fication from FDA on aloe. The GRAS certification which came after two years of effort is now officially
listed by FDA.

GRAS certification is granted to substances which are generally recognized as safe. Experts run scien-
tific tests and analyze direct and indirect ingredients and substances which influence quality of the food
in order to assess and ensure safety of the food.

There are three categories in FDA regulation on food. First, safety of ingredients contained in the food,
second, regulations on marks appearing on the package, and third, regulations on food processing. The
safety of ingredients, regulated by GRAS, is the most important among the three,. An institution which
seeks GRAS certification must submit evidences which prove the substances in question and its usage
is qualified as GRAS in accordance with FDA standards. Then FDA reviews the report and in case the
substance is proved to be generally safe, it grants GRAS certification.

GRAS certification is great evidence which confirms safety of aloe products provided by Aloecorp USA,

and also it would help increase sales.
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Ken Jones promoted to Vice President
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Ken Johns, CSO of Aloecorp USA, was promoted to vice president as of April 1¢'. His promotion is due to
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his playing a pivotal role in GRAS certification and increased yield in Aloe production. He made contribu-
tion in gathering information and making materials for FDA in an effort to gain GRAS certification. Also
he proposed a new process to extract remaining aloe gel from aloe leaves which had been wasted in

existing processes, and provided the idea of processing line that was built by Mexico operation team.

This recovery line led the yield increased up to 15 to 17 percent and as a result, reduced cost.
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Young Cheol Cho is appointed as director of Ubicom
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On 1¢t of April in 2010, Young Cheol Cho is named as the new director at Ubicom, a farming entity in
Russia. Young Cheol Cho graduated from a college of Agriculture of the Seoul National University. He
had served as a researcher at the Gyeonggi-do Agricultural Research & Extension Services. Cho is
expected to make contribution in the development of farming of Unigen Russia with his expertise and

experience in farming at Northern provinces.
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The association of Korean farming companies launched
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Korean farming companies operating in the Maritime area in Russia launched the association of Ko-
rean farming entities to promote cooperation and development. The founding members celebrated
the launch at the Agro Sangsaeng Khorol Cneter located in Khorol area in Maritime province on the 7
of May. 8 companies including Unigen Russia, Agro Sangsaeng, and Northeast Asia Peach Movement
gathered to discuss collective development of Korean farming companies operating in Russia.
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Ubicom began farming in earnest
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Ubicom began farming activities in earnest as it prepares for sowing of beans and Scutellaria ba-
icalensis from the middle of May. Although the sowing was put off for about a month compared to the
last year due to raining spell and extended winter, Ubicom people are working energetically as they

look forward to an abundant harvest in this autumn. We count on unwavering support of ECONETians

for successful farming in Russia.
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Marking the 34th anniversary of the founding of Univera Korea
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Univera people went out to volunteer works to mark the 34th anniversary
of the founding of Univera. Univera employees, divided into three teams,
respectively visited Sungaewon, Seong-dong Social Welfare Center, and
Korean Organization of Rare Diseases. They cleaned the places and picked
up garbage. Serving the community was the most meaningful way to cele-
brate the anniversary, and the people could learn the culture of sharing

and serving in person.
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108 24Kt Al Awarding employees in ten years of continuous service

QO ESTUARI=X 20 M FoH2<t B With handicapped persons in the Seong-dong social welfare center. @@01ZI01%) MoH20iM CHEA, 2 7| Cleaning the facility and weeding the
garden at Sungaewon, a child-care facility. @828 - x| 4 ZIEHASHS|0i| A L&A Cleaning the house in the Korean Organization of Rare Diseases
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Sports day to commemorate the 34th anniversary of the founding of Naturetech along
with the Labor Day
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QXIS AYS 2 TISHEEM 2|7 Eco-friendly balloons flying with dreams of employees @20 Z&AL AR, Q7| 2%, MEA EIA People who have served for twenty years;
Kieok Ahn, Changsik Chun @Z%! S#%& Cheering competition @XIE7{ 4, Al th2| Beomsoon Shin won a bicycle as a prize

HIO[&{EI2 20106 42 15, I WIAAEOIS I & 2IE0| 20 M| On April 15, Naturetech had a sports day in the Baekkok history theme park at
SIEIE 71FCE 0] &el @Ah= 3454 718 o HEAL FIIZEXFARY, 3 Jincheon. The event began with the rice cake-cutting ceremony to celebrate the 34th
2ln X ziglo| Helo| Bl 2Etd BM HEPIE ARICE 1 942 XL anniversary of the founding and awarding ceremony for long-term employees, with

Aoz 2 27 o= B420] HUEEM Lol Tl 7 2R6S 220l eco-friendly balloon flying in the sky with wishes of all employees. In the sports games,

77| 52 Sall T 252 SRIsICt Ate| OIS FAEt REE Al four coed teams competed to reconfirm the unity and friendship in kickball, dodge ball,
3 ARH FHM= B2 2HS0| AMHIE X XIEHE £46k= 7182 soccer and relay pentathlon. The event was wrapped up by awarding of four winning

LHFICE teams and lucky draw, where employees won ECONET products and bicycles.
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Marking 10th anniversary of the founding of Unigen Spirit Week in commemoration of the Founder’s Day

20104 42 20| RIRE2 7| Hot0] AR |57 AR ZA3MCE  Spirit Week 2010 was full of activities here at the Lacey Office for employees.
4252 ZO|A| =i 800] Hit 7IEE2 AFRAO| 2IX[et ME KJAE XIFAISIZS  This year over 80 of the Lacey Employees and some of their family members
21aH EAI‘EEOH LINCEL RS2 1| B2 LIFN SAESS HICEL X MM & volunteered their time to give back to our Western Washington Community.
H = EfZ010] = MRAOAE TIEHIS0N ZIMES ZASHD, AZ7ZH  There were four activities employees could choose from. Employees went to
g FEZS mom TIZHSH| MES LIF0FE 22 HEJUCLCIE the South East Food Bank located in Tacoma, WA and spent the day bagging
71&£&2 oot I:||’°7<01| E01 E=22 HASH, FEE MUIBICE REE  dry goods, assisting shoppers, collecting vouchers, and distributing goods to
HoAME =2 HA & &7| U H2l, & 127| 22 Cist A2 £5840E the customers. Employees and their families gathered around Mima Mounds
AFEASAMISS EBlo= XIS '“*EM‘I &2t Zxjo| 2E m{el 2 HIR7|= 5t to clean up trails and pull scotch broom from the ground. Woodard Bay had

Allol] 20171 EH2| SHE0t YRMES CHED, =25 F2[6IRCE ZHE  anarray of odd jobs that needed to be done such as, cleaning trails, weeding,
CS1 H=29| wZk2 ZJiol0] XIRC, CIE XIHSAKIER #E £ raking, and sifting dirt. Volunteer's shoveled gravel by the truck load to fill in
*—E—é}‘}";\EL 0|2 UXSI0|H SXHS0| YRS o=, RYEN 71 pot holes near the entrance, ferns and blackberry bushes were spread

= Y2510 IS Alat MES S0 271t 2 OIS0] X[FAL  throughout the land that were trimmed and cut away from the trails. The
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On April 5th in 2010, Unigen people gathered to plant herb and had a sports day to remind themselves of
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the mission and strengthen the unity as they mark the 10th anniversary of the founding of Unigen. The
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herb planting took place in newly built herb garden from 9 to 12 am. All participants shared roles, dug

o

the ground and ploughed the field, and planted chives, loose-strife, self-heal and thistles as they rumi-
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nate over the meaning of the founder’s day and the mission of Unigen. From one thirty to four thirty in

the afternoon, they had a small sports day. Team A consists of preclinical development team, QC/QA
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team, SCM team and manufacturing team while natural product development team, accounting % SAESo=E X A2 MRS HRC grass was mowed and the railroad pier was scrapped and cleaned up. The
department team, management support department team made up team B, and the two teams played E;fl' ": rest of the volunteers joined the Hampton Specialty Care Center and visited
foot volleyball for five times. Team B won four out of five matches, and became the winner of the day. 0 .:\’f' with the residents. The Hampton is an Alzheimer’s residence, where our
EE; w employees and family members enjoyed visiting, playing various games, and
[a 1 m i g puzzles. Everyone who participated in these activities had a magnificent time

giving back to the community.

OZXE 1054 7|8 2=A7| Planting herbs to mark the 10th anniversary of the founding
@FLIH A2 10F4 7428 Memorial stamps of Unigen for the 10th anniversary of the founding
O©% ZIo| &, 2 1053 718 2 Allemployees took a photo together to commemorate the 10th anniversary of the founding

OARAOIAE FEWMI0M S22 XR0l| F LIZT QU= B2 Ho[7t MAP} TiifES

Teri Baker and Jessica Fahrenbruch were bagging and handing out grains

at the South East Food Bank.

BALAO|AE FEWSO|M LIS AU U= P2} HInjoi2t E[0IA] 247

Angela Danmeyer and Traci walker were passing out onions at the South East Food Bank.
OARAOAE ZEWI0M DXEES 2= & 223, 0l2lot 20X, 22Tt STHE, 2|Cjof Bafd
Tom Hoolihan, Maria Lopez, Yolanda Bland, and Lidia Brownell were handing out pizza dough
at the South East Food Bank.
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ECONET News

42 6 31QU0l= QMOIIM DREH A3 2A0IM 0|HSE SHARYC| £

0| URACE +2AUo= o2 Of=2t FLHE! 01=2| AHSH ASXIHEHS0| 2
OIA| 2 REE floH Fel AME ZHlotn, MAUTIK| ZRIQU H
7ot ST, A2 B, AR, M2iE, J2(3 CIMEZ FLdE TR0 =Y
2 BH0| AR Folo], Aalat AIRAS 70| FHRlsIC) FRUol= TH
3 ZEH e[ ZIX} XHho| 231 ChHEsh= RIS MEXC SHe FatMZ
HiZF SRKI2E 220 FUAIC| URSHH AZXIAEO| Zlet 0lo|A3E! Ciuts|
7b7IEt2|x URACH EFTE 222 010 |AT L S| CIZR o = 2ts LHRCE
Tuesday, April 6th, the employees enjoyed a special address led by Mr. Lee
in conjunction with a continental breakfast prepared by Human Resources.
Wednesday, the Executive and Management Teams from ECONET and
Univera prepared, cooked, and served an All Employee Lunch for the Lacey
Office which consisted of deep fried turkey, hamburgers and hotdogs, baked
beans, chips, salad, and dessert. Thursday was designated as a
“Companywide Spring Cleaning Day” and employees spent most of their
day sifting through their desk areas and getting rid of unnecessary clutter.
On Friday, employees brought in some of their favorite dishes to share rep-
resenting their culture for our “Cultural Potluck”. Though we were still full
from lunch, we had to make room later that afternoon for the Ice Cream
Social hosted by the Executive and Management Teams from Aloecorp and
Unigen. The ice cream was a great afternoon snack and wrap up to our busy

week.
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These are the employee and family members who volunteered at Mima Mounds.
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Aloecorp and Unigen Executives threw a great Ice Cream social party;

asyou can see HY's happy face.
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ECONET and Univera Executives teamed together to provide a great lunch for the employees.
REE H0] HA SALS Xt 2ESH 7IES

These are the employees and family members who volunteered to clean up Woodard Bay.

B0l Z4nt FLIHE 0| &S B ZESS ffeh T 2FtS FHIRCH

The ECONET and Univera team put on a great lunch for the employees

ECONET News

Spirit Week in commemoration of the Founder’s Day
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WAY o290 215 ECONETWAY Review

olZ410] 3085 211 Readers’ opinions about the vol. 30 of ECONETWAY
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of|Zttgfo] MEIA! O|H|Y minsun@namyangglobal.com

FHFLIE]| http://eggs.econetway.com/KMS/Portal/Community/Default.aspx?CommunitylD=1059
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® ECONETWAY is a record of historical moment of ECONET, and also a communication channel of ECONETians.
We want to make the way for upholding the value of “"A community where all can share purpose, dream & happiness together.”
We welcome your thoughts on the vol.31 of ECONETWAY, and we would also like to hear any opinion, thought, critic about ECONET and ECONETWAY.

Thank you for your support and love.

@ Please send your opinion to the reporters of ECONETWAY or to ECONETWAY Editorial Office.

E-mail minsun(@namyangglobal.com

Web-based community (Only EGGS user)
http://eggs.ECONETway.com/KMS/Portal/Community/Default.aspx?CommunitylD=1059

® \We value your opinions. To those who present their opinions, a Vera Spa hand cream will be given.

O2{22| 2|240| o £2 oIZU%0|E 2HELIC Your feedback makes ECONETWAY better.

30501l AVHE EAte] BNt CHEIE M30[0k7|, S28 S0l LIt T It seems that the history of company, success story of a distributor and
2l =20| == XiEE HYULICE th2lEol| 371 4= U= it AU book club article may help Univera distributors. It would be good if we can
AUoH Z30IR. share these articles with distributors.

QkETI Chi2| | QRHAAE! | LM Bt Seongmin Ahn Assistant Manager | Sales Division | Univera Korea
HEAOIM= EZtSRE 2MSTIX|, XS] wlist 2= of|ZH0IE The editors’ office rendered all ECONETWAY in circulation, from the first
I|C|of=(odf) MAUZ = 4~ U= ORIGIVSLICEL E5] 052 42, 83 to the last volume, into pdf file so that all can share easily. Especially the
SHI 7N B2 HLIHER oM, FL{HIEE UCS(Univera Communication requested articles on the 30th volume was sent out and the file of the
System)oll= S7H5104 TH2|E 2! RUIHSEDt SR/E 4 UEE SIRSLICE articles is available on the Univera Communication System so that all
o2 X[t H|FHUY0 = EGGS LH AU Al BA 4~ Q5LICE can share it with distributors and UPs. Also, ECONETWAY will always be
of|ZLuelo] HEA available in the bulletin board of EGGS.

ECONETWAY Editorial Office
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ECONET Korea Holdings

MEA| HST H4S 27t 302-4 of| FLAIE
2133120

ECONET CENTER 302-4, Sungsu-dong 2-ga,

Sungdong-gu, Seoul, Korea
Tel: +82-2-460-8865, Fax: +82-2-467-9988
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Naturetech

£5 T ZEH 52| 37092 2 365-850
370-92, Yongjeong-Ri, Chopyeong-Myeon,
Jincheon-Gun, Chungbuk, 365-850, Korea
Tel: +82-43-532-5144 Fax : +82-43-532-5328
www.naturetech.co.kr

S} 312
Univera Korea

MEA| HST M4-E 27+ 3024 O|ZSUMIE] 2:133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, Korea

Tel: +82-2-460-3100, Fax: +82-2-463-9162
Www.univera.com

QLI 5H=
Unigen Korea

S A HEH S| 200-1HX| 2 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel: +82-41-529-1510, Fax : +82-41-529-1599
www.unigen.net

oAz 715
ECONET Family

HE 0|28 Bugo], mE ofolg AAlo]

The Elderly as our Parents, All Children as our Own

o= o= EEA L2F 0

ECONET USA Holdings Aloecorp USA [Headquarter)

2660 Willamette Drive 2660 Willamette Drive NE

Lacey, Washington 98516, USA Lacey, Washington 98516, USA

Tel: +1-360-486-8300 Fax: +1-360-413-9185 Tel: +1-360-486-7400 Fax: +1-360-413-9185

www.aloecorp.com

FLsEt o)== URF 02

Univera USA Aloecorp Inc. (R&D)

2660 Willamette Drive NE 6.5 miles North of La Villa On FM 491

Lacey, Washington 98516, USA Lyford, Texas 78569 USA

Tel: +1-360-486-7500 Fax: +1-360-413-9150 Tel: +1-956-262-2176, Fax : +1-956-262-8113

Www.us.univera.com

TLIHEE FHCH AURFT AT (84D

Univera Canada Aloecorp Mexico (Farm & Operations)

290 Labrosse Ave. Aloecorp de Mexico

Point-Claire/Montreal Carretera Tampico-Mante km 89

Quebec, Canada H9R 6R6é Gonzalez, Tamaulipas, Mexico 89700

Tel: +1-514-426-2865 Fax: +1-514-693-3425 Tel: +52-836-273-2146, Fax : +52-836-273-2146

www.univeracanada.com

LA o= UEE S & HY =2

Unigen Inc. Aloecorp China & Namyang China

2660 Willamette Drive THIALRAL / Wanning Office / 77 T IAZE

Lacey, Washington 98516, USA EEEREMESICERIT B FEEE 264 571520
Tel: +1-360-486-8200 Fax: +1-360 413-9135 Hainan Aloecorp, Jiaxin Village,

www.unigen.net Liji Town, Wanning, Hainan, China,571529

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
http://www.aloecorp.com.cn

FL3 2AloF
Unigen-Russia Co., Ltd.

Office 707, Prospect Kranogo Znameni 59,
Vladivostok, Primorsky territory, Russia.
Tel: +7-4232-30-2886, Fax: +7-4232-43-17-78
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