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Wellness

Products & Services

- Health Care Program for Wellness
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Editor’s note We began the new “Wellness Column” to raise awareness on importance of wellness market in relation to the future of ECONET.
1. Hoping for ECONET poised to meet future consumer demands in wellness market [Vol. 29)

2. ECONET training to make a "Wellness" lifestyle (Vol. 30)
3.Wellness Products & Services - Health functional products and CAM (Vol. 31)
4. Wellness Products & Services - Health Care Program for Wellness (Vol. 32)

At Sofl= Ay R ARES A7 olojA o &
ol Ay B A ATlRIT, 8] dys AfE|set
AL 3 ks Al A wE i, ASup AP FED]
A Holal glom e Al 53l Qlrk HiEHeR
2007~2008' =] 2wp AP AJHES Bl o] AbE 2
o 4 AHGE D, T 3] Au AR A ERE oF 12
8,000%] Yo g ARH 10~15% Fw=A ashar 9l
FARL 4 oF 55 T A AdEA] Qlr20084d 718

Followed by the wellness related products introduced in last issue, | would like to
present some of the wellness related services in this issue. Usually, when you think
of a “wellness service”, spa would be the first thing that comes to your mind, which
indeed is the most representative form of wellness service and a typical type of well-
ness service that people seek. The spa market has been continuously growing for
the past few years along with increasing number of newly opening spas as shown
in the US spa market (2007~2008), the largest spa market in the world. (Table 1)

Meanwhile, the Korean spa market size is also growing with annual growth rate of
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2007(Year End) 2008(Year End) Percent Change
(Table 1) US Spa Industry Size and Growth Rate Revenue $10.9 billion $12.8 billion 17.8%
Spa visits 138 million 160 mi Llion 15.8%
Locations 17900 21300 18.8%
* Source: ISPA 2009 U.S. Spa Industry Statistics
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Day Spa Resort/ Hotel Spa Medical Destination Spa Club Spa

* Source : 2006 Spa Industry Update, International SPA Association, Nov. 6, 2006
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(Table 2) Major difference between spa and health care service

10~15% and about size of 1.8 billion US dollars and 55,000 employees at related
workforce. In essence, the international spa industry is likely to grow continuously
for awhile. (In ECONET strategic meeting, Wesley Quest, 2008 & 2009 data).

While the spa industry is growing as a result of increasing consumer demands
for “wellness” in general, people in today's contemporary world have become
prone to chronic disease due to societal phenomenon such as increasing number
of aged population, irregular lifestyle patterns, nutritionally unbalanced eating
habits, etc. Subsequently, people now seek for wellness services that can offer
information and tools with which they can utilize in order to manage and “care”
about “health” throughout the lifespan. This is the reason why the medi spa and
destination spa markets are showing substantial growth compared to other spas
(Figure 1), because they provide “heath care services” in addition to the typical
spa services. The gap between the spa and health care service is getting slimmer
as more spa services are becoming inclusive of health care services, which can
be otherwise often interpreted as “wellness program”.

Then what would be the main difference between a typical spa and health care
service? First, the “health care service” that we are referring to here by definition
is the “service to improve one’s health condition to a healthier state by changing
the lifestyle patterns and/or by preventing or managing chronic disease”. And the
scope of service includes the “health care services other than those provided by
medical professionals for treatments and diagnosis”. Therefore, the key differ-
ence between the spa and health care service (also inclusive in some spas) is

whether the major goal of the service is focused on health care service or beauty

At Spa 24Z2t2] MH|A Health Care Service
ZSLIES — HE|2} ZIM|0|M (relaxation) H1F52] AdH|A KIS — 7Zaa| B0 MH|A XF of) SHIZ AlME 3 25 Jtol=afel
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- Focus on esthetic and relaxation

- Some include total wellness and/or health management program,
but vast variety of day spa-like service available

- Focus on health management in areas of health eating habits
and exercise patterns
- Overall lifestyle change re-enforced

Il U Aigt Aol Ha| Hojrl R e izt FHo| HA
Location Usually away from home and reality Near home and/or within the clinic distance
DR OOl ME I EE W ARMAHIA 3 Tl LMo XE o 7ZHFER 512 0|0l I202 A3 5 MO SOk} K
Program Application Immediate and on a daily basis After the program when back to reality
olz FH|
I oIzt Olx| ot | olskm Qe
Health Care 2 =iokn QX1 ¢S fiee =2k

Equipments on-site Health Care Equipments NOT on-site

Health Care Equipments on-site
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and relaxation. (Table 2) In providing the health care service, the objective is to
“transform” the lifestyle through systematic analysis of current lifestyle and
through counseling for the future long-term plans, rather than the short-term
beauty care and/or stress relief.

As the demands for wellness services with strong correlations to health care
services continue to increase, the health care service market has emerged.
Currently, the US market is the largest in the world {Figure 2) with steady growth
since 1998. In looking at the US health care service market, it grew drastically
from size of 120 million US dollars in 1998 to 2.2 billion US dollars in 2008, which
is 34% growth. Some of the major companies running the market with most
market shares are Healthways (32%), Inverness Medical (12%]), and Health
Dialog (7%). The three companies occupy more than 51% of the health care ser-
vice market. The main areas of service include but not limited to management of
diabetes, heart failure, cardiovascular disease, asthma, and chronic obstructive
lung disease, which occupies 80% of sales revenue, and also wellness/fitness
management services, occupying 11% of sales revenue (in 2008).

Having looked at the US market, how about the Korean market? What are the
wellness service trends in Korea where people are as busy as not only
Americans, but also as people in other advanced countries and live through such
a fast paced lifestyle? Although the general daily diet or eating habits are much
healthier than the USA, life in Korea is very intense and busy with long working
hours, and the meals have become very westernized with high fats and choles-
terols compared to the past. Consequently, people are faced with irregular and
unhealthy life patterns, including unhealthy eating habits, lack of sleeps, strenu-
ous stress, etc., which ultimately have led to chronic disease. Due to such
changes in lifestyle, the Korean consumers are also beginning to seek for well-
ness services that provide health care services as well, rather than the ordinary

spa services. (Table 3) They are willing to spend or invest for the long-term
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(Table 3) Health care services for improvement by activities
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healthier self improvement and learn to transform their lifestyle and to being
able to sustain the healthier managements.

The international trends in wellness services have expanded its scope of
boundary from simply beauty and relaxation related services to providing the
“happiness” through the systematic and scrutinized analysis on all aspects of
one’s entire life pattern, e.g. eating habits, exercise, meditation, etc., and offering
a well-balanced plan. The wellness service now is functioning as a tool for peo-
ple to become healthy both physically and mentally, which ultimately is the
pathway to the “happiness”. The smart consumers in nowadays know this truth-
ful logic and want to practice this simple but hard-to-achieve notion, because a
meaningful life is a “happy life”.

To all the ECONETians, why don't you take a quiet moment and think once
again about the basic principal of “healthy life” and what it means to practice
“wellness™? The “healthy life” and practicing “wellness” are the key elements for
the “happiness”, and they are not complicated nor are they far from us. They are
in your everyday life in every moment and in all the choices you make throughout
your life. Thus, remember: Your “happiness” is very near you! Wishing for the

“Happiness” in all ECONETians!

By J. Soonam Kwon Manager | Division of CTO | ECONET Korea Holdings
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L'initié Homme

A superb, natural solution that will relieve male skin troubles

You would not believe
the skin

belongs to a man
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When asked if he uses any cosmetic product to maintain smooth
skin, a 20-something college student said he applies toner, lotion,
three different functional skin essences, sun block and even blemish
balm cream every day. He added that he always uses cleansing foam
instead of a soap to avoid skin dryness. The world has changed.
Modern men have to admit that smooth skin became part of their
competitiveness. Metrosexual men want beautiful, clear skin even
more than women do. Recently, there was a news report that more
and more men in Japan are putting parasols over their head to avoid

harsh sunshine of summer.
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Detox CIEA

Destress AEHA SHA

Deoxidation St}
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Lepidium sativum sprout Berry extracts Scutellaria extracts

help maintain strong anti-oxidant to

healthy skin as protect healthy skin

itaccelerates from damages
detoxifying function.

accelerates endorphin
production and
reduce skin stresses

Recently, climate change in Korea became apparent and many said
there has not been hotter summer in their memory. Hot weather and
strong sunshine is a disaster for men because pores in male skin tend
to open wider than women. Oily skin makes wider pores and drier
skin, resulting in thicker stratum corneum on the face. Dead skin cells
on the face and dryness cause deeper wrinkles. Worse, men are des-
tined to shave every morning. It is only understandable that men who
yearn for beautiful skin are disappointed.

Linitié Homme is a product designed for men who want to have beauti-
ful skin and a whole new life. Healing power of natural herbs relieves skin
troubles, and nourishes the skin to maximize self-healing function to
make balanced and trouble-free skin for sophisticated urban men.

Berry and Scutellaria extracts, along with active aloe, completes
3D-3R skin system. Especially, Lepidium sativum sprout is scientifically
proved natural substance that prevents skin cell death. SCLS is a liquid
crysal of Phytosphingoshin and Lecithin that reduces sebum production.

L'initié Homme consists of two items; essence skin toner and
essence lotion. Essence skin toner prevents oily skin, leaving only
freshness to skin. Stressed skin due to shaving, drinking, and smok-
ing is relieved by this low-alcohol and hypoallergenic formula.
Essence lotion has detoxifying effect that purifies stressed skin and
provides moisture and elasticity. Liniti¢ Homme showed high satis-
faction rate in design, usage and contents in the test prior to release.

The release of Linitié Homme is expected to satisfy male customers.

By Jeong Ah Park Manager | Customer Service team | Univera Korea
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Active aloe Active aloe g[IELCDSyestem

regenerates skin cell provide moisture for
damaged by shaving dry skin
and other irritations

Liquid crystal of
Phytosphingoshin
and Lecithin extracted from
vegetable reduces
sebum production and
prevent oily skin
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Science is a guidepost that leads us to truth. R&D effort is the core compe-
tence of ECONET. Our natural products research and development company,
UNIGEN leads the world in discovering botanically derived therapeutic com-
pounds. UNIGEN's mission is to find out products beneficial to health and beauty
of mankind. However, the search can be compared to finding a needle in hay-
stack. Even with its extensive plant library which currently contains more than
10,000 plants and 175,000 fractions, and with authentic PhytoLogix® and
HTS(High Throughput Screening), it often takes more than ten years to find safe
and efficacious pharmaceuticals. It was the same with the development of
Univestin and Nivitol. Someone would call us bullheaded or stubborn. However,
no matter what it takes, we strive steadily to spearhead the cause for health and
beauty of humankind with perseverance and to bring the best of nature to
humankind. This article covers the firsthand voices of UNIGEN people who lead

the research in pursuit of success and rewarding experiences.
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Discover
the Natural
Substances

that provide the desired
health and wellness benefits

| have been Unigen's CEO since July 2008 would like to share with you
my thoughts regarding Unigen’s and the ECONET's research and prod-
uct development. My “take home message” for you is that the research
and product development we are conducting is extraordinarily impor-
tant and while we have accomplished much, we must do better if we are
to achieve our mission to bring the best of nature to mankind.

| am a scientist by education, training, and both vocation, and avoca-
tion. | have been a founder and/or operating officer with seven
biotechnology companies and have had the good fortune to participate
in the molecular biology revolution over the past 40 years that provid-
ed recombinant DNA, monoclonal antibodies, DNA sequencing, gene
transcript arrays and many other technologies that have dramatically
improved our knowledge of the biology of disease and health. During
that period the worldwide sales in the pharmaceutical industry have
grown to roughly $350 billion per year of which nearly $70 billion per
year is re-invested in R&D.

Despite the technological advances and generous R&D funding, the
time, cost and risk for discovery and development of safe, efficacious
pharmaceuticals have all significantly increased (see www.phrma.
com). For every 10,000 compounds that are discovered in pharmaceu-
tical research programs only 5 will make it through preclinical testing

to human clinical testing, and of those 5, only 1 will successfully tran-
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sit the regulatory minefield to achieve FDA approval.

The process from discovery to FDA approval is estimated to take 10 to
15 years and cost over $1.3 billion. It is abundantly clear that future drugs
will be more NOT less costly to patients. Additionally, pharmaceutical
research is focused on discovery of potent, new chemical entities
(“NCEs”) to which the human body has no prior exposure, and these
NCEs often come with side effects that limit eligibility and duration of use.
For example, there are NO type 2 diabetes drugs that are sufficiently safe
for long term consumption, yet for most type 2 diabetics their disease is a
lifetime condition. It is for these reasons that R&D within the ECONET
companies is extraordinarily important. Our objective - safe, efficacious
natural products that provide meaningful health and wellness benefits at
a cost suitable for a lifetime of use, is not likely to be achieved by the phar-
maceutical industry, but is essential if we are to successfully avoid and/or
combat the chronic diseases we are all likely to encounter.

The objective of Unigen’s research is to discover the natural sub-
stances that provide the desired health and wellness benefits. One of
the approaches we utilize to accomplish that objective is a high
throughput screening ("HTS") process to search our extensive collec-
tion of botanicals to identify those that intervene in the relevant
biological pathway, e.g., cyclooxygenase [‘COX") and lipoxygenase

("LOX") inhibition to reduce pain and inflammation. Unigen’s
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The output of Unigen’s discovery and development process are patented, clinically

validated natural product ingredients that provide meaningful health and wellness

benefits without the side effects of drugs and at a cost appropriate for long term use.

Unigen’s capabilities are therefore quite unique!
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16 ECONET WAY

Univestin™ (aka Protectin™ in Univera’s products), Nivitol™ (aka
CL302 in Lauder’s Clinique products), and Loesyn™, (used in
Univera’s Level G product] are examples of discovery via this HTS
approach. Unigen's scientists are among the best in the world, and
indeed may be the best in the world, at discovering these highly valu-
able natural product “needles in a haystack”.

Asecond approach utilizes our scientists” expertise in natural product
biology and chemistry to source botanicals that have a well-document-
ed legacy of safe human consumption and medicinal benefit(s). Our
scientists identify the substance(s) responsible for the medicinal
benefit(s), and utilize this information to standardize and enrich for the
active substance(s) to optimize health benefits, and reduce or eliminate
substances in the native botanical that may provide unwanted side
effects. Our Acceleris™, Bakutrol™, Immuno-10™, and Aloewhite™ are
examples of discovery via this “legacy mining” approach.

Active ingredients discovered by Unigen's scientists are assessed
for both freedom to operate and patentability via literature and patent
searches and are evaluated in preclinical testing for safety and effica-
cy prior to human clinical testing. Our human clinical testing is
conducted primarily in the US and South Korea and where feasible,

utilize double blind, placebo controlled designs with positive control
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comparator(s), and are thus, qualitatively comparable to trials carried
out for prescription pharmaceuticals.

The output of Unigen’s discovery and development process are pat-
ented, clinically validated natural product ingredients that provide
meaningful health and wellness benefits without the side effects of
drugs and at a cost appropriate for long term use. This product dis-
covery-development process is extraordinarily difficult to carry out,
and due to its difficulty, every major pharmaceutical company has
abandoned their natural products discovery-development programs.
Unigen’s capabilities are therefore quite unique!

How can we do better? A wise business colleague once advised me
that “faster, better, cheaper” are the three best words in any lan-
guage. While discovery may be difficult and time consuming, once
new ingredients are developed, there is considerable opportunity for
“faster” end product commercialization by improving efficiencies in
product conceptualization, end product formulation, claims support
testing, packaging, etc. that involve all of the ECONET. Since we do not
operate with unlimited resources, in order to be “better” we must
focus our resources on those opportunities that promise the greatest
benefit to our customers. In my opinion we lack adequate information
within the ECONET to make those decisions and | believe thoughtful
upfront analyses prior to undertaking a R&D program would have
considerable payoff in aligning early stage discovery with end product
marketing. Lastly, “cheaper” is achieved by both constant vigilance for
efficiencies and savings, and also challenging the composition of our
products to verify the benefit provided by each component present in
the product. | am quite impressed with cost reduction efforts our
Univera colleagues have initiated that do just that while maintaining
product efficacy, a high quality image, and environmental friendliness.

| have personally experienced the frustrations of pharmaceutical
development and believe that the ECONET has indeed found a better
way. The natural products we discover and the commercial products
that incorporate those discoveries | believe can be the future of health-
care not only in the US but worldwide. Having visited China, Japan and
[yes) South Korea and seen the growing popularity of those regrettable
US imports, MacDonald’s, Pizza Hut and Kentucky Fried Chicken,

there is no doubt that our products will be desperately needed.

By Ed Cannon CEO | Unigen
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NIVITOL

THE STORY
BEHIND THE SUCCESS

Nivitol is a natural compound, which was discovered, developed,
and commercialized by Unigen as a potent tyrosinase inhibitor for skin
whitening and dark spot treatment. Nivitol is also an anti-oxidant with
anti skin aging benefits to reduce fine lines and wrinkles. In spring
time of 2010, Estee Lauder launched a new generation of skin care
line under Clinique brand name called “Even Better Clinical” in USA
and Europe, and “Derma White Clinical” in Asia. Estee Lauder
acknowledges Nivitol coded CL302 as a revolutionary active ingredi-
ent, which has powerful skin whitening effect as good as prescription
drugs with 4% hydroquinone. Clinique’s “Even better clinical”, was
introduced by Oprah Winfrey as her favorite beauty products for April
2010 and selected by numerous skin experts as the top OTC skin
hyper pigmentation product in year 2010. The commercial went on the
air and the Clinique product sales went through the roof when it hits
the store shelves. By the middle of 2010, “Even better clinical”
became the best selling product at Clinique.

Looking back to the past seven years of discovery, development and
commercialization of Nivitol, it was a very bumpy road full of up and
down moments. The decision to screen Unigen's Phytologix library of
more than 1000 plant extracts in order to find a new skin whitener
was made in January 2002. A team of discovery biochemists and nat-
ural product chemists was formed to take on the assignment. The
tyrosinase inhibition assay is a simple and straight forward enzyme

assay. But lacks of advanced liquid handling instrument made the
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assays tedious and laborious.

The throughput was low and progress of primary screening was
painfully slow. After many meetings, persuasions plus pressure from
the executives, the project still moved nowhere. It was like the tip of
the iceberg for lacks of motivation and commitment from the screen-
ing team to find “needles in the haystack. Finally Dr. Jifu Zhao
requested to run this tyrosinase inhibition assay by himself to guide
his own fractionation works. The passion and strong belief of the great
potential from natural product motivated Jifu and his natural product
team to work twice harder by taking on extra tasks of screening.
Productivity was dramatically improved and several new classes of
tyrosinase inhibitors were isolated and identified. Dr. Jifu Zhao did not
stop the efforts until he found a super potent compound - UP302 a
new chemical entity that has never been reported. Cell based second-
ary assays confirmed the melanin reduction function of UP302 with a
potency more than hundred folds better than the bench mark com-
pound - hydroquinone. Quickly, a provisional patent was filed on May
28, 2004. In the discovery phase, it was the believes of the nature
products, total commitment and persistence of finding the best and
novel from a chemist - Dr. Jifu Zhao made the difference and built the
foundation of today’s success of Nivitol.

Business development team led by Mr. Regan Miles and sales man-
ager Rodney Storm presented this brand new compound to L'Oreal,
one of the top five cosmetic companies in the world. Professor David

Minter at TCU made the first batch of synthetic UP302 and delivered it
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Dr. Jifu Zhao did not stop the efforts until he found a super potent compound

- UP302 a new chemical entity that has never been reported.

In the discovery phase, it was the believes of the nature products,

total commitment and persistence of finding the best and novel from a chemist
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to Unigen on May 24th. UP302 was sent to L'Oreal’s lab, which is locat-
ed in Europe for evaluation and we were able to hear the good news
after 6 months of testing. UP 302 showed the best results when com-
pared to the other top skin whitening drug leads or competitive
ingredients.

US LOreal’s technology evaluation team showed their strong inter-
est in UP302 and requested 6 more safety and toxicity data before
human clinical trial. In addition to that, L'Oreal also wanted to have
exclusivity on UP302 but negotiations were broken off on June 20, 2006
because LOreal did not want to pay Unigen license fee at that early
stage of development. Nevertheless, we were in a steady position led
by Regan Miles, CEO of Unigen and confident that we would be able to
find a new partner. After Unigen successfully completed all safety
tests, Doug Lynch, VP sales & marketing of Unigen and his internation-
al sales team presented UP302 to the major cosmetic companies
including Estee Lauder, Shisheido, Univera, New Skin and etc.

Especially Lauder showed their interest in UP302 and then they
decided to send 2 Lauder R&D executives who were responsible for
internal as well as external R&D projects to Unigen Science Summit in
May 2007. After that, Lauder carried out internal experiments with
UP302 in Japan and China and results came out to be negative due to
cytotoxicity found in the cell based melanin reduction assay with incred-
ibly potent enzyme inhibition. This result was quite conflicting with
Unigen’s internal data and conclusions. UP302 was rejected by Lauder.
Biochemistry team led by Dr. Alexandre Nesterov in Unigen took more

investigation on Lauder’s results. After thorough literature reviews on
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methodology and repeated cell based tests, Dr. Alexandre Nesterov
was able to find 2 critical mistakes made in Lauder’s experiments.

First of all, UP302 was not dissolved well in solvent system that was
critical for cell assay. In addition to that, there was a problem with
UP302 at high concentration as well since this compound acted like
detergent when it reached to certain level of concentration. Those
clustered UP302 particles broke cell membranes by making holes
which lead to cell death. Unigen conducted multiple times of experi-
ments and those results were shared with Estee Lauder.

Luckily, this shared data was good enough to convince the executive
research director, Dr. Mary Matsui, so she and her Japanese scien-
tists in Kobe Skin Research lab confirmed the efficacy of UP302. Estee
Lauder’s scientists believe that UP302 is not only potent in reduction
of melanin production in cells but also has great potential to become a
feasible skin care product. Estee Lauder finally decides to move on to
human clinical trial phase with UP302 on September 2007.

On July 11, 2008, Lauder delivered good news that UP302 showed
superior result in melanin reduction with UV caused skin tanning
model and the best result was observed in concentration between
0.2% - 0.5%, which was twice more potent than 1% kojic acid.
Eventually, Estee lauder sent us a draft of license agreement on
November 20, 2008 and agreed to sign on license agreement never-
theless of its expensive price which was never been in Estee Lauder’
history. Their first order was made on December 2009 and even since
then we have been doing successful business with them.

Nivitol story had its happy ending. The success is brought back
home truly by a team-effort at Unigen starting from a dedicated natu-
ral product chemist - Dr. Jifu Zhao, in dept to persistently pursing
business partners by Doug Lynch and Rodney Storms; deal closing by
Pat Schneider, and unconditionally supporting resources and guid-
ance from two CEOs - Regan Miles and Dr. Ed Cannon. It is the
validation of the value of the vertical integrated ECONET business
structure. It is the testimonial of the vision of Chairmen Yung-Ho Lee
that has been showing to him a success with a dedicated team who

has practiced his vision every day in many years.

By Qi Jia Chief Scientific Officer | Unigen
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My goal as
a research
director

| first joined Unigen at the beginning of last winter. When the temper-
ature fell below thirty-two degrees Fahrenheit and it snows, my car
used to crawl slowly on the road covered with snow. The winter passed,
and | appreciated the blooming flowers in spring, and now here | am
witnessing the last days of summer. When | moved here several
months ago, | thought about, “What | would like to do, what | would do
based on my study and experiences. What | can contribute to the future
of Unigen and my future career.” | set my goals, and pictured my future
at Unigen. | would like to share my thoughts about the future of Unigen.

My first dream is to develop Unigen into a natural product research
company by concentrating on future-oriented R&D efforts. To this end,
[ would put my efforts in evaluating R&D projects of Unigen objectively,
develop the current research competence both in qualitative and quan-
titative manner, and strengthen R&D to put Unigen at the center of the
world’s natural product research. Also, | would determine which area
is worth to pursue and which area is not, set priorities and concentrate
valuable time and labor of researchers for the future of Unigen.

Researchers at Unigen should grow together as a group of
research experts. To accomplish this, | will make sure that the lights
at Unigen lab will never be turned off through day and night. That does
not mean that researchers should stay in the lab 24/7. It means that
wherever they are, whatever they do, the ongoing projects should
always be in their minds. | would like to hear heated debates and

exchange of opinions in academic atmosphere at Unigen and deter-

$1171) R&DE wlefAI3Al RRDE HSAA FUAS BAVIna HAR A74R 793 Al

2] 918 EA L ReDS) I 558 ATE 02 letol, FA) BASKT gl A 7 kg A, Hoe
FAAT Al FE3 AT A 5 et 24 A AAE AT S0 R AR 4 Y= =L Fol)
My first dream is to develop Unigen into a natural product research company by concentrating on future-oriented
R&D efforts. To this end, | would put my efforts in evaluating R&D projects of Unigen objectively,

develop the current research competence both in qualitative and quantitative manner,

and strengthen R&D to put Unigen at the center of the world’s natural product research.

A @A H3slar U= ZRAES P4k uRlskal =7HA A mined to lead the change.

Hafiof gtk ZE onRit), 3V EW B2} ofd mgto] o]Roix= Bioindustry is transforming in neck breaking speed, and it has seen

X, A ks SRl B91E fABRE 3 — fUAl A347F A revolutionary change for the last decades. However, our knowledge is

limited to a part of phenomena which take place in human body. In

BIO AHe w9 W2 &2 el ghAshe Abdoln, Xt =4 order to find latest research information, researchers should work

| FOF A1Z0] vbAS o|Fich Lt 2171 ok A2 Al AYAl  hard. In order to utilize numerous research results and information,
|

2ol FAe U] YREolck 3] ISKL Aot we need academic atmosphere where researchers work hard and

ANEA e £ AT JHES IS 4 it} IF ZFel JEES  engage in heated debates. It is our vocation, and the only way to grow
alobslal £53te] S/t A7k o E-83e HX|#8] IWSKL F  into a group of research experts. Researchers at R&D department
Fsto] dd BEEo| EAfst= ﬂ:rL E$71E THEofof gt Ao % cannot expect a bright future if they do not develop their expertise with

o] Zio|z} HEATIH HFAZ Ze7P] gt 2-2le] eIty passion and hard work. To maintain sound growth, we need to plan
R&Do|| FAVH= AFRE-2 84S RO T150] AEANS A38HA ¢ the future based on trust and passion. If we set three-year, five-year,
g2 e Al e Azt A&H0 2 WHsl] 9184 and ten-year plan and grow together with the idea in mind, | am sure
AlZjel dAL g 2 njixgrEo| 1 A AlZE MfJok gtk we will be able to accomplish a future-oriented company which con-
34 7, 5 #, 104 FJ FUA A4S Te7iEA 7 A8 LUREEE  tributes to the health and wellness of mankind as is directed by the
9, AA9] FEE QlFolAR = Alule] 719 et £-531= vlg]l A]  corporate philosophy to “bring the beat of nature to humankind.” |
FHolHA 202 72 17 X (wellnesg)ol] oJBRS= U4l believe researchers interested in high value added natural products
o] & Zolg}t it} 1ot} B HAE RO a4 AE will take notice of Unigen, and potential researchers all over the world
3= HAAIRIES] olFo] A WHH oz X5 € Ao, ulae] & will see Unigen as a promising workplace. | am confident we have the
AR ATt QIHER Yk A2 A, A8k 4L FUAeZ 5 potential to grow into such a place, and will put all my efforts, with my

A & Aok Sl FE3] I3 A1AR T 4= ok X3P fellow researchers, into making Unigen into the world's best natural

O

A, A1E3] 48] A A AST A =siAl, products R&D company.
2 | SR A7 | M2lEdaFE | /L By Eujin Hyun Director of Pre-Clinical Development | Unigen
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& <of| W= Univera shines in
Ak our l.ives

2010 OJ=2 Z4HIM 2010 Univera Convention

2= HiiRlef] 2221 ‘Shine®] 2ulE Ll ARAHA] AT
ukz fujulek ool $-219] 4fo] Ak Witrh ol
We knew what ‘Shine” meant to us

- and how Univera helped us all to shine in our lives -

and we were proud of it.

2010 0|H% 45 448t & A=} 2ijLte| M=HT. CEO 2[4 OfAR} CSO AEE XUAT, SHOAE FARY AFROE ezt S|
Blue Diamond Associates Bob and Renate Lundberg pose with CEO Regan Miles, CSO Stephen Cherniske,
and EVP of Sales & Marketing Stuart MacMillan after receiving the prestigious 2010 YunHo Lee Award.

24 ECONET WAY

02tsst= S0 Qeh= 2HE! X1 SHEERL 2= F0I=H| Regional Sales Manager

- Latino Market Liz Duarte waves to the enthusiastic crowd after she is introduced @0 S2AFE I}

SIS AL AZO{E 9422t ECONET Chairman & CEO Bill Lee shares a laugh with EVP of Sales & Marketing Stuart MacMillan during a surprise stage appearance in the opening session
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“Shine” was the theme of our annual convention, Univera Unites this past June
in Denver, Colorado, and we made sure to light up the town with our energy,
enthusiasm, and our dazzling ‘Shine’ lapel pins that in effect, did actually light up.

Outsiders might have been befuddled by this little souvenir that many of us
wore in our short time together, but we knew what ‘Shine” meant to us - and
how Univera helped us all to shine in our lives —and we were proud of it.

Our gathering officially kicked off with a 80s-themed Opening Celebration
party led by the band Ronnie Raygun & the Big 80s. Everyone donned their
favorite 80s costumes - we saw everything from Michael Jackson to Madonna
to the Teenaged Mutant Ninja Turtles!

Top Field Leaders shared their insights and experiences on topics including
Communicating for Success, Getting Started with Confidence by Creating a
Business Plan, How to Effectively Recruit Customers and Associates,
Optimizing Events, The Role of a Leader, and How to Successfully Utilize
Technology and the Web, during two days of Field Leadership Training Sessions.

We heard from some of the top speakers and experts in the industry includ-
ing Ross Shafer and Jane Deuber who shared business strategies, Dr. Taylor
Hartman and Michael ‘Pinball’ Clemons who talked about personal develop-
ment, and multi-talented emcee Jason Hewlett as well as guitar virtuoso Mike
Rayburn who put it all together for us in popular music and entertainment.

The Univera Home Office Team had a couple of things up our sleeves as well.
Juliet Morgan, Product Marketing Consultant, along with CSO Stephen
Cherniske, launched three new products: Level G to support healthy metabo-
lism, and the Linitie Purifying Cleanser and Balancing Toner, which when
paired with the Linitie Complete Hydrating System, make up Univera’s first
complete Skin Care Collection.

Univera would be looking to open markets in Mexico, and along with that
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OHA =HZ £742 0IAAOIES Univera Associates let loose on the dance floor during the Gala Celebration at Univera Unites 2010. @CIX}t 7420|2 £xt6t 2| I2A(ENRL 2X| ZHE| Independent
Associates Terry Grooms (left] and Butch Ganter get in the spirit of the 80s night opening celebration, donning Teenage Mutant Ninja Turtle costumes reminiscent of the 80s cartoon.
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announcement came the introduction of Liz Duarte as our new Regional Sales
Manager - Latino Market, who would help to facilitate that transition by sup-
porting the growing number of Spanish-speaking Associates who've joined
Univera in the last few years.

We launched the Univera Mastery Program, a comprehensive and sustain-
able compensation model that was designed by industry experts and perfected
by Univera Leadership to help our Associates bring it back to the basics: Bring
people into the business, and as they win, everyone wins. This segued into the
announcement that those who excelled with the Mastery Program would be
eligible for the Univera Sailebration 2011 incentive cruise trip to the Bahamas!

On the humanitarian side, we invited Associates Michael Corbin, Julie
Adamo Cass, Barry Lucas, and Martie Pineda to come on stage and share with
us their once-in-a-lifetime trip to Guatemala this year with Univera Serve First
where they observed for themselves how the donations being made to this
charity were truly helping those most in need. Their experiences touched many
and reaffirmed that Univera is truly a unique company with a big heart.

The Saturday evening Awards Ceremony saw the brightest of our shining
stars. Blue Diamonds Bob & Renate Lundberg were honored with this year's
prestigious YunHo Lee Award for their dedication to Univera nd to their Team.
Diamonds Glen & Reagan Hubbard and Harvey & Karen Cormier were recog-
nized as Associates of the Year, and Diamonds Judy Gillum and Harry Mathers
received the Rob Kalnitsky Customer Service Award.

The evening was capped off with the much anticipated address by ECONET
Chairman Bill Lee who touched us with glimpses from his personal life during
his sabbatical this past year as well as from his youth as a fledgling business-
man. Then, he empowered us with his vision for Univera becoming a true

global powerhouse in the near future - a large part of that would be to make
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AO|ES Associates get into the spirit of the 80s night opening celebration, posing in their costumes for a group picture.

sure we ranked in the top 10 of direct selling companies (ranked by Direct
Selling News) by the year 2020.

Univera Unites 2010 marked the first time that we tried to keep those who
couldn't make it to the event informed on what was happening by constantly updat-
ing our Facebook presence online. To further encourage everyone to embrace the
technology before us, we also gave away free iPads to two lucky Associates!

So what did those who attended think? Here is just some of the feedback:

“Absolutely best convention ever! Very professional, entertaining, and informative.”

“Loved the integrity!”

“Elevated professionalism! Fabulous emcee, speakers were the best ever,
especially liked Ross Shafer and Jane Deuber. Bill Lee’s message of his long
term commitment was HUGE.”

“I think it was a huge step up in content as well as promoting the vision and
mission Univera is founded upon. Bill Lee was inspirational and approachable.

The new business model fits the heart of the company.”

By April Chan Copywriter ¢ Web Content Coordinator | Univera USA
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20074 82272 AM142], HIo|E2|/2H0|C] 3H The 14th Concert - Maytree/Opelady on Aug. 27th, 2007
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©2010 52 252! H283], ASIAZ2-1| HXI| 2¥=5t Love Concert
Sweet Sorrow’s Love Concert on May 25th, 2010
RLHERS| 7I2EEE FXE & M=oLimo|Md 32010 62, 293] £23213| Wt Zeafo| o)
Lightand Sand Art on June 29th, 2010
020074 52 8 H123] AlLt= 25 — HEf, ZHAE0] O[HE
Exciting Rhythm - Nanta on May. 28th, 2007
O+2323| LAE Wednesday Concert Poster
BH0IS2|AES| BE AFI 7I947H= Zelo| 0fZl0]
Cheolhyun with his mom, who dreams of becoming a violinist

Sharing dream at
Wednesday Concert

Although we have been presenting Wednesday concert for some years, still my mouth
gets dry before the concert starts because of the concern that how many spectators will
be there in the concert. ECONET center is quiet after the office workers leave. Around an
hour before the concert, one by one people gathers, and so soon the outside parking lot,
which seems to be a little narrow for a concert, is crowded with audience. | can spot
familiar faces among the audience. Some of them come to me to say hello. Mothers
from nearby apartment, a worker from a printing house.....people who finished the day’s
labor come, hand in hand with their children and parents, and wait for the concert to
start. After the lights come, | can see the faces of audiences filled with expectation.
Wednesday concert of Univera does not force etiquettes on audience. Each and every
one of them has their own way to enjoy our concert.

Some may ask an about one-hour concert can be any help to the audience. But the

faces glowing with wide smile speak louder than any explanation. | think the reason of

-||

at wwnom unifara
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= EXols7t SE3ict existence for Wednesday concert can be fully sustained by the happy, smiling =2 540] 7R Bl AEAdol 4= ]E Jitk 9171 perseverance made the Wednesday concert a stable cultural event in this area.
A *é—?%% Eolo] ERAct AP Mo 7kER faces that lighten up the moment of their lives. O] &7k QUSi). 531, XAkl tigh E314 7]oet 719 Of course, there have been times that a touch of expert was needed. Also
7} SARE TEIA 5 ofFal SHUAH 7upA Eot Ao Sungsu area is in fact a cultural wasteland. The road is lined with gray plant 3} Agolehs F vie] E7E 25 Fosnit Ad&Ye] Zof  there have been troubles. We tried to make cultural contribution to the commu-
HHA —}\—74Eq 1980t 9] F74& ods| A8k ek Hl2 buildings and an overpass which goes through the area casts a shadow, giving a AZE & Hlth oJAl= AYTRSE A3t FHACE HHE  nity, and at the same time promote corporate culture among employees,
o] A9 3P vme] Fujet vl 5} B0 BE31A ARl dark, bleak look to the street. It looks like the time is frozen in the 80s, like the £ sk AGFlelA B 7te] tP = Jick 9% resulting in lack of interest on the side of ECONETians. Now we corrected our
oaitt off Aol A8 of2d A o] Y= QS sl o2 giant's garden. Compared to the Southern Part of Han River, which is just ik grolA a3E FeiEks] Qs o FAutc AHHE Al goal to serve the community, and working toward the goal. To maximize the
YAIEZE A Q. across a bridge, the income and cultural level of residents is meager. ECONET H3lA A7 g 3AE 7183 2010900= %% FA effect with limited budget, we set target audience for each time and plan the
282015l Aol ARS-S uhslEA] XHFElelAl 5 Center stands in Sungsu area, seemingly off-the-world against gloomy back- 2 BHoMES npAgch & 750l 24 = e 3%, &9 concertaccordingly.
UHjekE g2z gste] ookt #3ks R 4= A== 87l ground. Ak dzA o2 WSO R TR} Q= %"ﬁ o s In 2010, we prepared an event themed “communication”. We wanted the con-
213l 20051 9 ARSI A ol A2 = 27, S Wednesday Concert began in September 2005 after Univera is relocated to I deidS 23l 2P AAst FEQ] AEofuHo]  certs to be approachable and artistic at the same time, and prepared concerts
A glo] 43 ofeldletiol A GRict AlE] AAS #H =4 Sungsu area, to promote Univera’s image within the community and help them A Aol ofolzo] AR Fofh= XHU]E 7|= o}l #2  with educational and artistic value. One time we featured sand animation, an
8:3903], TSNS AT RIS Boijgck T enjoy various cultural experience. The first concert took place in the fourth floor A2 ot Al BHFe] FE niadste] F8kal wakke] Al unfamiliar genre to audience, and invited children to take part on the stage and
FruHel AR gtell 112 4009 golodet 23| Ho| gk 3] terrace open to outside without decent lighting and audio facility. The first d W8-S T2 el 2589 TS B2 F% 9t play. Another time a young Korean traditional music group Taru dramatized a
T o d2ES B oAl oFF A YE B S AEE A “Wednesday concert in harmony with nature” featured crossover classic music 20109 59, ASIAZ S T = fudlel 23218 ESJE|  story from middle-school textbook to draw interest from children. In Sweet
ok BE 4-500% A=rt 23 e mi= 800o| d& A= by Fuzzy Band and at that time the number of audience, even including employ- £ S Alga] AAe Witk 1 59 3t ofghAlo] 2229k Sorrow Concert in May 2010, the audience was able to send | love you” mes-
Ak ees from Univera, was only about 40. However, the audience grew by words of 3] FoollA] Algshz ool 3k AES APk oFEthE  sage through Univera Twitter, and one of them, a young schoolgirl, delivered
ol o] njAL viE x&Aolct fumlel= $F dl= mouth, and now the outside parking lot is full of people. The average audience is A& 7H flower and present to her boyfriend on the stage.
ABA] 931 = 2-501315 nHARIE I Foljell 23 AR ¢ 400t0 500, and the record number is over 800. TR003]= ofA| TAo] WA Zh= Fdo] Eit 87} vt It has become event much anticipated by the audience. Every year, people call
= Fold o AESS 2A50] 1L 0] FAS ik The key to success was consistence. We held Wednesday concert without T BAEC] Ak} gkt “AA 7 ke B7]=  our office and shower us with questions. They ask who will be performing and
nEAS toft A2E uijd ActEA] Aeols] et o]  skipping one time, and invited only talented artists whose performance is as 3l 7t I ugkod o oAS )= it o#@t  when, and sometimes they ask for specific musician to perform. We try to reflect
A 2 ASIAZQ o2 dEL QX|E 5 o]E9F 50l great as top-class musicians. We tried to feature various genres of music TS s FAA] oAt vhdste] esicy 242 o, all of their opinion in our annual plan, because for instance, there was a child
it & nisk Al o]E9)= ofg| AEES] uMEt 2839 month after month. Famous artists such as Jungsik Lee, Maloe, Sweet Sorrow, AR Fdo| Fsdte] Hlol&eUAES] FE 719 ©oF°]  who dreams of becoming a violinist after watching Yujin Park, a crossover musi-
3] Rofjol] E3heh A 9¥olli= ol3-Et ARt WET} 4= Sangeun Lee, Nanta, Chiwhan An performed on the stage of Wednesday 7} Q7] fiZolck. 1 otol= A= Anbef) 42232159 Bl cian, playing on the stage. The child promised that he will become a professional
2ol5] 2R B ZAX) HIE fa Fdo|x it A4S Concert. Last September, Hongryul Lee and Kimchangwhan Band played on of| Mzlcel BHENA F&Fct ofoloflA] tlehe] & 4 violinist and one day will play in Wednesday concert. We are happy that we could
o} 2o BB zkx] AAleIA] ARETEH E].—__L Z Uiz o= A9l the stage of the 32nd Wednesday Concert. Even though the admission is free, oFE 83005 o 2w RS FUHFE tiESH=  help him dream about his future, and we hope the Wednesday Concert will con-
$13) TS &Rkl WAl Sule ek 2312 H we took consideration to small detail. We prepare finger food for office workers CSRE5-0 = A HAE)eL F-Esp |5 3]d3ith, tinue as a CSR activity to serve our community.
M 6EATE 23] AEH o2 BE vhE HAo] 259 4= who come after work, and placed cushions and ponchos for rainy days. It has
82035 U 3 LEHolet been six years since we presented Wednesday Concert. The consistence and 2| Bz th2| | opiiE 712iE! | RLiEt 5= By Hee Jin Jeong Assistant Manager | Marketing Planning Team | Univera Korea
LT =50l HFSIC 23 M S22 OJARRSLICE 90 oAl ARRY 74Z0| EX| 2ot 22 A6t RS mLt O|AKSH-| 28k37H0| Aelst g0 E E H2l= FUHEIe ~23%sl= T OtE JHS0l| SHIRICE 71”2 AHIXPE U7 (ol ZXist
TRENE AL 27| 0f2f 7HXIE2 O{MBET AKS 7| El0| ST1 ORIRIKIR. 251H ST SETR TR SEOIE s 4F =2 SoI7} ks 2L ct T2 0 Flelelo] S5 MSD i £ 712l 2ol HOICLIL & 4 SIch RLIRIRE A8 7I2i0) slolelAxfel el
Voices of audience T} 0| BIR| 2T KollA| 2215] HI0[ES AMBISILICE BVMKS| el AlSDuln) 8 Afea} SISQIH ASTAS AlRshA| o o CBil=el RE IRIS0| =S L2t 2 R0ICk 25t 7| [LIHRI| 4280157 BR5HZ HIZICE 25 FAI=t BUKS| 3
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My family moved to Sungsu area from Mokdong. We had to leave our home at Mokdong we had been living for quite a few Living in culturally deprived Sungsu area, Wednesday Concert of Univera is a much cherished event. A company cannot exist
years because health of my parents in law deteriorated. It was awkward and difficult at first, the convenience and cultural without customers. | believe the cultural contribution by Univera sets a great model for others in Korea. If good companies
experience we enjoyed at Mokdong was nowhere to be found in here. So | was surprised to find a free concert, non-existent like Univera spread across the country, people of Korea will become the happiest among the world. | hope Wednesday Con-
even in Mokdong, here in Sungsu. My husband found out first and asked me out. The sweet songs of BMK relieved me of the cert will continue forever. Today's performance presented by BMK and Jaedeok Jeon, was a moving experience. The beauti-
stresses of living with my parents in law, and the harmonica performance of Jaedeok Jeon accompanied with piano sound ful harmonica sound convinced me that a man can overcome any hardship in life and the powerful music of BMK made the
gave me peace of mind. The two musicians played side by side in the finale, and the beautiful music gave me a lesson to live middle aged budge in their seats. Even though the scale was small, their performance was as great as the ones in Sejong
in harmony. | realized Univera is a new name for Namyang Aloe, a familiar name to me. | thank Univera for the fantastic and Center for the performing arts. | applaud their great work! (Heeseon Lee]

beautiful concert, and | cannot wait to see the next concert in September 15th. (Heejung Kim)
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201048 7¢, RLIHIEL weX| Z2HE NS HH3| Promotion event of e-project in Seoul on July, 2010
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Recently Univera launched e-project in a move to support edu-
cation of children of Ups. E-project is an ambitious plan to provide
Ups with opportunities of promotion and increased income, and
also to provide distributors with a good opportunity to grow, ulti-
mately leading to a new growth engine of Univera. Univera has
always been interested in education from the beginning and has
supported education. Late Chairman Yunho Lee, the founder of
Chungkang College of Cultural Industries, had a lifelong dream of
nurturing talent. To develop talent, Univera has been supporting
various education programs such as summer camps, skiing
camps and scholarships. E-project is a meaningful education pro-
gram as an expansion of those preceding programs. After a
number of studies and simulations, Univera selected Megastudy,
the No.1 online education company in Korea, as a partner which
will supply education contents. The project will kick off in earnest
in July, and more than 700 UPs joined the company by the middle
of August. VP Mana Kim in charge of e-project talked about it:

@ Why did you choose education as a tool to attract UPs?

® | thought about what is the most needed for UPs, and came to
the conclusion that it is education for their kids. We experimented
with a number of ideas so far-promotion, invitation, and product
giveaways-but most of them were one-off. Compared to this, edu-
cation is by far the biggest interest of all mothers in Korea. Thus,

we decided that providing quality education is the most effective

O 14H1]a_7]_ iuo‘x‘qu—,, . . HI7tAEIC] £32 tiEo| QUM President of Megastudy, Jooeun Son AH3| XS A 210 Q4= UP UP examining the reference materials
I ) ol . What is e-project?

“Unitvera will take care of
education for your kids”
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and sustainable way to recruit more UPs. We believe the satisfac-
tion rate will be higher if UPs spend less money on education of
their kids thanks to Univera program. Also, we expect that the
beneficiaries of E-program will become customers, members and
UPs of Univera. This program also represents the education phi-

losophy of late Chairman Yunho Lee.

@ What are the main activities of e-project?

® Stepl: Persuade the heads of distributors and UPs on the pur-

pose and expected result of e-project.

This project is unprecedented. So it is imperative to deliver the impor-
tance and meaning of this project to Ups, distributors and end users.
Step2: execution

Workshops for employees, presentation for heads of distributors,
consulting for UPs by sales-consultant, e-project promotion for
customers, media exposure have been done and will be done. In
July, 13 rounds of promotion events were held in major cities in
Korea. In September, a joint event with Megastudy for parents

interested in college admission is being prepared. Also, education
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contents will be continuously provided to support UPs with children.

Step3: e-project matures and attracts more UPs

If it is confirmed that e-project helps attract UPs, more and more UPs
will join Univera. Univera plans to concentrate on support on UPs so

that the UPs willincrease as if a cell divides into multiple cells.

@ What is the future that the e-project plans to accomplish?

® First, the happiness level of UPs will climb up. Along with the
joy of making money as women professionals, the project helps
them to relieve their sense of guilty as working mothers. As a
result, the family of UPs will be happier. Second, as UPs increase,
distributors and the company will grow further. ‘More Ups’ means
‘bigger distributors’, and growing business will realize the dream
of heads of distributors. We expect that heads of distributors will
say, “We need to move to a bigger office!” as the number of UPs

increase by 30 to 50 percent.

@ How the UPs and heads of distributors react about e-project?
® The project kicked off in July, and the result has become visible
from August. The reaction varies. Some heads of distributors wel-
come the change, saying “It is unique that Univera goes the extra
mile to support UPs for children-education.” Some say “My kids
are all grown up. It is no concern of mine.” This nonchalant reac-
tion should be changed into welcome atmosphere. We will make
efforts to persuade people in the front continuously through sales
consultants. As for the results, 700 new UPs joined the company
as of August 15th, and we provided them with online education
coupons. We plan to recruit 4,000 UPs by the end of this year, and
10,000 by 2011.

@ What is the response from Megastudy and plan for corporation?

® Megastudy sees this venture as a good opportunity to extend its
business. It is also an opportunity to accelerate growth of Univera.
President of Megastudy, Jooeun Son, admired corporate philoso-
phy of Univera and our thoughtful consideration for employees
and their children, and promised to provide Univera with tailored

education service.
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Editor’s note “Biography of Lee, Yunho" has been featured in ECONETWAY mainly with “He who grows stars on earth; In Memory
of Chairman Lee, Yunho” from vol.018 [February 2007). The 14 anecdotes such as "Aloe, a fateful rendezvous”, “We are not ped-
dling Aloe”, "Stepping up to the global stage”, "The one truth,” and "Last promise” gave us precious opportunity to look into the
life of Chairman Lee, Yunho who devoted his whole life to serve others and share with others. This series came to an end, and |
would like wrap it up by making quotations from the diary of Chairman Lee, Yunho which he kept sincerely for more than two
decades to learn lessons from today to plan for tomorrow, so that we could remind ourselves of his vision of business, the role of
business in the society, and the way of ECONET. From the next issue, we will look into the lives of fellow ECONETians.
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My lord, lead this business to success. Let it
play an important role in treating many adult
disease patients. It is my wish and the goal of
the company. We have a humble beginning,
but help us to grow it into a huge international

organization with world class technology.

199511 97 112U(R)
September 11", 1995 (Mon)
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Law material production, pharmaceutical
business, and cosmetics businesses will
serve as the pillars of the business. On top of
that, we need to develop technology through
research, and build nursing homes for adult
disease patients to confirm the research
results. The ultimate goal of the business is

to serve mankind.

199511 108! 1724(3H)
October 17, 1995 (Tue)
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The company should invest in research and
development, and it must be equipped with
world-class pricing system. Despite difficult
business environment, we need to build a
company which can grow continuously and

steadfastly, even if slowly.

19951 108! 2294(2)
October 22™ 1995 (Sun)
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| realized that without money, | could not start
what | want to do in our society, so | found a
way to a virtuous cycle; build a business to
make a profit continuously; make an invest-
ment to develop a technology; release new
product using newly developed technology;
continue research on sales structure and
apply an effective and adaptable marketing
strategy, put a responsible supervisor in sales
division. Size is not important. What matters in
business is a sound and solid structure that
can last long, and above all, the business

should be able to support public projects.

199544 112! 124()
November 1%, 1995 (Wed)
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Be patient. We need to develop a technology
one by one, so that we could grow into a busi-
ness with a cutting edge technology that can
cure patients without negative side effects,

and make people more beautiful.

1996\ 52 292(=)
May 29", 1996 (Wed)
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[ want the research institute in the US to become
a respectable research organization known to
the world. The law material production business
in Texas should obtain more farms outside of
Texas and Mexico. Manufacturing and
processing business such as pharmaceutical,
health functional product and cosmetics will be
located in Korea, the US, and other areas such as
China. Research foundation will be built and run,
and we will also need to adopt a technology
from China and Russia. My vision is to build an
internationally competitive, world-class
business which is not limited to Korea, operating

globally in research and education area.
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Reading makes a full man;
conference a ready man;
and writing an exact man.

Francis Bacon

Healthy
Life

Title Perfect Health: The Complete Mind Body Guide Author Deepak Chopra

Deepak Chopra says that it needs not only to treat physical symp-
toms but also to take care of mind and even soul which has leverage
on mind to heal disease and get better. He says what happens to your
body is not only a physical problem, but a result of complicated inter-
actions between mind, soul and body. Deepak Chopra stresses that
the cells which form human body are not fixed, but are being
changed all the time. 99 per cent of a cell consists of energy wave
rather than physical substances. Appropriate diet that matches your
body type, sleeping and breathing according to the rhythm of nature,
and meditation are the keys to transform your cell to be healthier. My
understanding while reading this book is threefold.

First, What Chopra says is somewhat similar to eight body type
theory by Dr. Dowon Kwon. According to the eight body type theory,

people have different constitutions due to the strength and weak-
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ness of their five viscera and six entrails (of gall bladder, stomach,
small and large intestines, the paunch, the bladder and the bowels),
and illness occurs when the balance of the 5 & 6 body organs are
interrupted. Diet and lifestyle which fits the body type is very impor-
tant. Chopra also talks about multiple body types- Vata, Pitta and
Kapha and combination of these three- and emphasize lifestyle fit-
ting each body type. What interests me is that my body type
according to the eight body type theory and Pitta & Kapha type in this
book are similar, and recommended food type is also surprisingly
overlapping.

Second, the fact that body cells change every day struck me as a
new idea. Healthy person can fall down with illness, and a sick per-
son can be cured according to this idea. The cells in the human body
change every 30 to 90 days, so if we can change bad cells into healthy
ones, healthy life will come by naturally. According to this book,
human body is like a river. River does not seem to change, but the
water underneath changes every moment. If clean water comes into
the river continuously, the river will be rejuvenated again. Everything
changes. Change is a part of the rule of the nature.

Third, making harmony with the nature is precondition to bring
health to cells. Human beings are also a part of the nature, so it is
important to live according to natural rhythm and natural lifestyle.
Appropriate amount of exercise and sleep are also crucial. Body
cells are regenerated while we are asleep, so getting enough sleep
is desperately needed for sleep-deprived modern men. The natu-
ral lifestyle in the green forest, clean air and sunshine is the
healthy one.

Fourth, this book helped me realize mind and body are not two
separate things. Mental trouble can cause physical illness because
mind and body are closely related and interacts all the time. If some-
one is down with illness, he or she has to look not only into the body,
but also into the mind. Mind has power over body, and the best way
to handle mind is meditation. This book says meditation is even more
important than quitting smoking and drinking.

You are the accumulation and the whole result of what you eat,

say, act, see, think, and feel. An illness does not occur overnight.
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he wants. Santiago develops a fascination and
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appreciation for the beauty of the world about
him culminating into an evocative and deeply
humane journey discovering his inner most self,
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Soul, and personal legend finding his place

under the sun.
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The true alchemy of the book is not the traditional changing lead into gold, but
the transformation of one’s own life during the journey. This transformation
integrates us with the universe adding rich meaning to our life everyday like
Santiago and his extraordinary experiences in his transforming journey.
Jungian psychology often refers to this as the great collective conscience, or
ocean of conscience.

“My heart is afraid that it will have to suffer,” the boy told the old alchemist
one night as they looked up at the moonless sky. “Tell your heart that the fear
of suffering is worse than the suffering itself. And that no heart has ever suf-
fered when it goes in search of its dreams.”

There are many lessons portrayed thru the lead character’s life journey that
we can relate to our daily lives. One of those is to never lose sight of what is
important to us, our family relationships and friends, making a positive con-
tribution to the lives of others, advancing and making improvements to our
business, enjoying a simple sunset or moonrise, a glorious day at the ocean
wondering at the magnificence of the deep ocean with its white horses of
wind and surf, and utilizing our God given creative talents to make contribu-
tions in art, science, business, and humanitarian ways to make the world a
better place. Or crossing a path with a child and offering a simple smile that
brightens one’s day.

The wealth of his Santiago’s geographical experiences take him from his
home in Southern Spain to Tangiers, Morocco, the Northern Deserts of
Africa, to the vast pyramids of Egypt and finally back to his beloved home.
This is a magnificent journey for a seemingly simple shepherd boy of that era.
These Mediterranean regions provide the stories lush, evocative and unique
background for his search to satisfy an inner hunger for something better in
his life. Ultimately, his journey culminates inwardly to his transformation
from material wealth to the discovery of self, wisdom, and love. Ironically,
once Life has achieved this introspect milestone with Santiago, and he knows
who he is, sufficient material wealth appears, however, not as the center
focus of his existence anymore.

Travel is so symbolic of our Life's journey. And as with the character Santiago,
travel is so enriching to our lives. My wife, Ginger and | have long had strong
beliefs in the value of global experience. Each of our 6 sons has studied
abroad and traveled abroad to gain an appreciation for the world. As with

Santiago in The Alchemist, travel adds depth to our lives, affording us the
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opportunity to experience different rich cultures, peoples, art & architecture,
geographical beauty in every setting, and great wonderment.

Another of my favorite quotes that has always provided insight with my life’'s
journey is by Louis Pasteur, “Chance favors the prepared mind”. Throughout
the book, Santiago’s preparation, his attitude toward life, and the prepared-
ness of his mind to seek life, to seek his Dreams, and to deal with life’'s
challenges and opportunities is a key to many his outcomes, both short and
long term, and his ultimate destiny.

Such is true with our lives as we are hopefully prepared everyday to relate
with Life and realizing every single moment is sacred. To deal from the Heart
and from the Soul, not simply to meet an immediate goal. And interacting
with the deep understanding that the choices we make, touch everyone, and
have the possibility of influencing and making a difference to the future gen-
erations to come. We all have a reason.

There is a Biblical Proverb 20:5 stating; “The purposes of a man's heart are
deep waters, but a man of understanding draws them out.” The Alchemist is
an eternal treatment to the transforming power of our Dreams and the
importance of listening to our hearts throughout our Life’s journey.

Everyday “Life” gives us the opportunity to contribute, and positively influence
our environment and the world around us. The opportunity in this case to
write a book review for my friends and colleagues that communicates the
essence of a profound global literary treasure that they may not have yet had
a chance to be blessed with experiencing.

The Alchemist has sold more than 65 million copies, in 67 languages. In total,
Coelho has published 26 books, and sold more than 100 million books in 150
countries.

Paulo Coelho states, and | quote, "When you want something, the Universe

conspires for you to have it,”

By Ralph Bietz | Chief of Global Operations | Univera USA

OlZS S22 of2fiZe| FHS ®ot 2HELICt 21 20| o2t ZIEHSHA| MISRts ¢ei FME S5UC,
Al H.

OFHIAIRE 0212, XIF 0] =7t 0f2i20] 6t M2 A2 SAULE? o ZUl 710t e ot A2 MS HEM=Z L2FMR.

ol minsun@namyangglobal.com {FL|E]

ttp://eggs.econetway.com/KMS/Portal/Community/Default.aspx?CommunityD=1059

ECONET Book Club is waiting for your recommendation. You do not have to write a long article.

You can justinform us of a title of a book. What would you like to recommend right now?

Please tell us about your interesting reading experience, and what you would like to share with fellow Econetians.
E-mail minsun@namyangglobal.com Web-based community (Only EGGS user]) http://eggs.ECONETway.com/KMS/Portal/Community/Default.aspx?Community|D=1059
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Let

us
speak out

Editor’s note In July 2010, three ECONET family companies in Korea and the Korea Holdings
asked ECONETians to share good habits to inspire others and set examples to learn from
under the title of “Good habits of ECONETians.” 133 ECONETians, including 68 at Univera
Korea, gave acute and considerate observation of their colleagues. To our regret, no one
claimed the honor of the first prize, while the judges awarded é people for the second prize.
The article below is the most remarkable out of the six. Collected articles are to be organized
and published. The event was planned to encourage ECONETians to find out and encourage
virtues of colleagues to build concrete and productive relationships in the office. (Sunyu Moon,
A panel judge in the contest of “Good Habits of ECONETians"]

| am usually not a very talkative person. Also, my interests are limit-
ed to a few topics | like. So when | come across something unfamiliar
in meetings, | usually turn to my laptop and google the answer, or
remain silent rather than to raise the question during the meeting.
From my observation, | think most ECONETians, especially in the
ECONET Korea holdings, are mostly the same. However, there is one
person who is not afraid to ask questions during a meeting. Her name
is J. Soonam Kwon at the Division of CTO. If she has a question or an
opinion, she always speaks it out boldly. Sometimes it looks like she
doesn't think twice before asking the question. To put it simple, she is
a “Speak-outer”

When | first joined the company, | remember attending the strategy
assessment session and listening to her throaty voice reverberating in
the room while executives spared their words. | thought, “This compa-
ny must be quite open-minded that one can speak out before

executives in the meeting.”
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Jeong-hyun Lee(right) and
J. Soonam Kwon

Two years have passed, but few things have changed. Not long ago,
in a strategy assessment session, the presenter was explaining infor-
mation regarding overseas farms. He mentioned quite a many
agriculture quality standards and other abbreviated terms. As always,
| was googling. Suddenly, J. Soonam Kwon pointed at the abbrevia-
tions, asking what they stood for. For a second, the meeting room was
silent, and everybody turned to Kwon, as if asking, “You really don't
know?” In the end, she got her answer. This brief moment tells a lot
about J. Soonam Kwon.

It does not matter that it came from her innate character or the lib-
eral education she had in the US. What is important is that it takes
passion, keen attention and guts to make a question out loud if a per-
son wants to ask, and give their opinion without hesitation if they
thinks something is wrong.

The room for improvement grows only after someone is brave
enough to ask “why?” If we do not ask why, do not embrace new
things, and simply take what is given, the problem remains large.
Even if we detect a problem, and we do not share our questions/opin-
ions with others and remain silent, the effect of the project is likely to
be halved. Nowadays, when people are easily trapped in their typical
mannerisms and tend to keep their words to themselves rather than
sharing it with others, | think the least we can do to generate ideas that
can make improvement is by starting with a simple action: speaking

out loud.

By Jeong-hyun Lee | HR | ECONET Korea Holdings
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SHICPHE QA AFRA QA office flooded

Utst= E2I#S. Employees moving the products

Aloecorp China shines

through windstorm

There is a saying that “a friend in need is friend indeed”. As a part of
Aloecorp, | deeply appreciated the sense of responsibility and friend-
ship of Aloecorp people as we went through a typhoon last year.

Aloecorp China is located in Hainan Province in China. It is a small
island where tropical and subtropical climate meets. Although it has
perfect condition for aloe farming, it suffers annual flooding due to
typhoon.

It was October 22nd in 2009 in typhoon season. It rained heavily for
afortnight, and the land was deluged by flooding river. A torrential rain
began from the night of 21st. At the dawn of 22nd, water poured into

the plant with a loud thud sound. The dorm in the ground floor was

already flooded. People in the ground floor escaped with the help of
others. Under the guide of Linda, all the female employees moved to
the second floor. Even though they had to share narrow beds in the
second floor, we slept sound and warm.

The morning came at last. We waited for the rain to stop so that the
water recedes, but we could hardly make breakfast because the
heavy rain cut the power grid and water supply. We scraped breakfast
of porridge and fried rice. We delivered the breakfast to the dorm for
female employees, but we had no appetite, because we thought of
male employees who went to check inventories without having any

breakfast.
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We help each other in difficulty, put others before ourselves,

move the products out of harm’s way and evacuate female colleagues first.

No one can imagine better corporate tradition, or better colleagues than we have.
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As the rain downpours and the flooding continued, executives
decided to evacuate female employees. We put umbrellas over our
head, with hand in hand, and gingerly waded through waist-high

water. There was one pregnant employee among them, and she could

o] Z4lo] ol ARi7| wi&o|ict, . not walk in the water. Without hesitation, Soyuk lifted her and waded
Z 07} ARET T4t Beld 7t Hol] AL JYES oKYES W ERMEL, MAREEEFZNELT /\"J%‘T REILL into the water. It was such a touching moment.
A ARAPPIR AR, e AR WA &2 B 13 AW ¢ A FAEARE. RITFRBASFENSKF, —aa BE5E i We climbed the mountain along the narrow mountain road out of
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the deluged area. We could see that in the flooding water there were
iron-willed men of Aloecorp China. They stood in a line in the heavy
rain and moved the products one by one with their hands. The prod-
ucts were safe for the boxes were sealed, but people in the rain were
soaked thoroughly. They did their utmost to protect the products, for
they knew that the products were the results of hard efforts of “us”

Aloecorp people.

ST A7)7] $18te, -Eje] AlFelehs Ald o R 2 S sl AlES ,\xclﬂE'L\FFE'MnM XEEB=m ERERNIEIE. 50| 20l 2171 0444 714t The dorm in the ground floor was flooded. We help each other in difficulty, put others before ourselves, move
A7) 9-2)e] AkEol itk BEEWEERELE, AttAEE, £NURRIEATMN~ the products out of harm’s way and evacuate female colleagues first.

7ol RS W ME 51 & EE UA el BE S ot skt @, BREET, itLRELERS, XLAFHLWET, X No one can imagine better corporate tradition, or better colleagues
AREE el dAokRt ofx} A1USE WA A7), of2fdt et A, FHIEES, TAEAAZESE. HHfE—(IEE. Edal than we have. | want to express my heartfelt appreciation for all at
©.23) 719 MBS BA adE oot BE o2E zjolu) A YolA 7t ﬁ@mﬂﬁi Tt BEHNEY, BERNFREIENES, Aloecorp China. | firmly believe if we maintain this tradition, we will go
qith ke g ofg] Ag-& WhEo] ofudt ardy} AAHE Fil d2F Aolu= SRR KSR, SEBRERNEIGRITZE N KR L through hardship and adversity, will become bigger and stronger, to
HEEA] H A § Al st Wd Aol Ao FEE QoA i SEIT ultimately “bring the best of nature to humankind.”
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| have read a story, entitled “The Missing Piece”. The circle wanted to be
whole, so it went around looking for its missing piece. But because it was
incomplete, it could not help but to roll only very slowly. It admired the
flowers along the way. It chatted with worms. It enjoyed the sunshine. It
found lots of different pieces, but none of them fit. So it left them all by the
side of the road and kept on searching. Then, one day the circle found a
piece that fit perfectly. It was so happy. Now it could be whole, with nothing
missing. It incorporated the missing piece into itself and began to roll.
Now that it was a perfect circle, it could roll very fast, too fast to notice
flowers or talk to the worms. When it realized how different the world
seemed when it rolled so quickly, it stopped, left its found piece by the side

of the road and rolled slowly away.
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The lesson of this story, | suggested, is that in some strange sense we
are more whole when we are missing something. The man who has
everything is in some ways a poor man. He will never know what it feels
like to yearn, to hope, to nourish his soul with the dream of something bet-
ter. He will never know the experience of having someone who loves him
give him something he has always wanted or never had.

This story that | can't help to think the famous status of Venus without
the arms, the people all over the world are shocked by her beauty not only
because of her elegant stance, but also her unique beauty of incomplete.
Less thousands of years we don't know how many artists want to repair
the missing arms, they made many of proposals, but there were none of
their proposals can make the people satisfied. So the people have to keep
the original look. In fact the beauty of the Venus is because of her missing
arms. It makes us enjoy the imagination. It makes us have the expecta-
tions for perfect. | am afraid it's the beauty of missing arms that take to us
that leave the space for our feelings and imagination to full in the blank of
our heart.

In our work and life, we complain for the things we can't get, even pre-
occupied with gain and lost for benefit, because of this it is affecting our
work and life, but we have ignored there is a wholeness about the person
who has come to terms with his limitations, who has been brave enough
to let go of his unrealistic dreams and not feel like a failure for doing so.
There is a wholeness about the man or woman who has learned that he
or she is strong enough to go through a tragedy and survive, she can lose
someone and still feel like a complete person.

Life is not a trap set for us by God so that he can condemn us for failing.
Life is not a survival and death battle, it won't announce your life have fin-
ished because once failure. Life is more like a football league, which even
the strongest team loses one third of its games and even the weakest team
has its days of victory. Our goal is to win more games than we lose. When
we accept that imperfection is part of being human, and when we can con-
tinue rolling through life and appreciate it, we will have achieved a
wholeness that others can only aspire to. That, | believe, is what God asks of
us --- not “Be perfect”, not “Don’t even make a mistake”, but “Be whole”.

So, if we can tolerance to face the life, optimistic to face all the difficul-
ties and wisdom enough to shape one and one beautiful arms for Venus in

our heart. | think our life will be more and more wonderful!

By Adam Lv Sales coordinator | Sales department | Aloecorp China
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Outdoor activity surrounded by the nature

| love outdoor activities. In mountains, | breathe the nature and
enjoy the beautiful scenery.

The wonder of nature gives me a refreshing moment.

Spending time in nature is the best way to get along with others.
Let's go hiking!
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Liu cong Cashier | Finance department | Aloecorp China
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Rafting

Rafting is a perfect water sport to cool off the heat of the summer!
Whojea Yoo, Changgeu Bang, Moonheum Shim,

Sangsoon Park (left to right on the back]

Jeaho Seo, Wansoo Kim, Jungpil Yun, Kyongduk Kum

(left to right on the front)
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Production Technology Team | Naturetech
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Sunrise lap after a long night of racing
24 Hour Mountain Bike Racing in Moab, UT
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Brian Peotter Director of International Sales | Unigen

Thank you for sharing your valuable moments with us! From the next volume, we
invite you to share your precious spots inside and in the vicinity of ECONET! Tell us
about your secret place in the company or places where ECONETians can chill out
and where ECONETians can gather and have fun with colleagues both in and out
of the company. Send us a photo of the place with a few lines of memo. For whose
photos are selected to be published in ECONETWAY, we will send small gifts.
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My encounter with wild ginseng

My busy life has kept me from going out in search for wild ginseng,
but years ago | found eleven roots of wild ginsengs

while wondering about a high mountain and valley of Gapyeong,
Gyeonggi Province dozens of times.

| took seven and left the others behind because they were too little,
but | am not sure if | can find the place now

because | was so deep inside the forest.
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Seung-Won Kang Manager | HR & General Affairs | Unigen
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Uisun Jung is to be dispatched to China
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ECONET Korea Holdings chose an ECONETian to be dispatched to Aloecorp China. The company

received application from employees, and unveiled the result on July 15th. The thorough screening
included telephone interview with CEO from Aloecorp China, web-based aptitude test, discussion
with financial team of ECONET Korea Holdings. The lucky person turned out to be Uisun Jung from
Kangnam Sales Team of Sales Division of Univera Korea. Jung was relocated to ECONET Korea
Holdings from September to be trained in work (financial and business planning, languages, infor-
mation on Chinese market, on-the-job training from financial team of ECONET Korea Holdings. Jung
is going to be dispatched to China around November to be a superintendent on finance and business
planning. The contest is a fair opportunity to help ECONETians develop their career, and from the
company side, a good way to fill place with talented employees. This move heralds the formation of
“international talent pool” in the long term and also provides overseas offices with opportunity to
promote their business in the short term. ECONET is planning to provide career development oppor-

tunities first to inside people afterwards.
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John Sim is promoted to EVP

82 12, o= 7|P=252] CFO(Chief Finence Officer) & & &F7F FAIEC R SEISIC,

As of August 1st, CFO John Sim from ECONET Korea Holdings is promoted to Executive Vice President.
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ECONET offers servant leadership training to team leaders and members.
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Three companies of ECONET Korea offered servant leadership training for team leaders and members,
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following sessions for executives which took place in April. Training sessions for team leaders took place
in June 16th and July 1st. It was available for team leaders to choose anytime. Whereas the sessions for
team members were held on June 10th, June 21st, June 23rd, June 25th, July 6th and July 15th for four
hours. It was also available for team members to choose anytime. The sessions for team leaders were held
under the title of “directing the order and building trust”, where the team leaders were able to learn how
to develop potential of team members, building trust, facilitate communication, and effective delegation of
works. On the other hand, team members were encouraged to develop their potential, make productive

environment, and build positive relationships to be a servant leader.
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Second round of new employees training in 2010
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The new employees training took place for two nights and three days from Setptember 8th to 10th.

The training consists of basic orientation for understanding ECONET, visit to Unigen and field prac-

tice, and visit to Naturetech and field practice, and visit to logistics center. 11 new employees who
joined the company after the first round of new employees training held in April participated in the
training. On the second day, Chairman and CEO Bill Lee explained the newcomers about ECONET's
vision of bring the best of nature to humankind, and business model of ECONET. Also, he encouraged
the new employees to share the vision and passion of ECONET and have pride and sense of responsi-
bility as a member of ECONET.
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Chansoo Chung took the helm of Univera as the new president s U g LMH‘{ |
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On August 1st of 2010, Chansoo Chung, former president of Naturetech, is appointed as the new
president of Univera. In his congratulatory speech, Chairman and CEO Bill Lee said that Chung is the
first case in the company who began his career at Univera and made it to the top. He asked Chung to
work hard without forgetting his past, so that the success of President Chung will be translated into
the success of Univera and everyone who work for the company. Also, Sookhui Shin, head of distribu-
tor of New Eunpyeong Office, made a celebratory speech and pledged that all distributor leaders will
exert efforts to make better future of Univera.

President Chansoo Chung served as Sales Director and Vice President of Univera and President of
Naturetech. He spoke of his aspiration to be a true servant leader who will lead further growth of
Univera. Chung joined Namyang Aloe, a former entity of Econet, in 1986. President Chansoo Chung
said he began to dream as he joined Namyang Aloe and shared an anecdote with the late Chairman
Yunho Lee. He promised he will help all in Univera realize their dream. Chung said he will devote
himself to first, bringing the beat of nature to humankind, second, provide customers with quality
products and services, and third, gain respect through responsible corporate activities. He cited
three key words of harmony, communication-which he emphasized as the key word of Econet center-
and advanced direct sales system.

Following the inauguration, President Chung met with distributor leaders on Aug. 24th and 26th and

pledged corporation between distributors and the company.

PMS(Project Management System) 1= 22
Implementation of Project Management System
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Since June 2010, Univera and Naturetech began implementing PMS system to manage main strate-
gic tasks of Econet. As of August 23rd, it is reported that the project is completed and registered. The
PMS system is an innovative way to solve problems occurring while managing projects. The system
deals with product development process, jointly managed by Univera and Naturetech, including
standard development process, decision making system, project launching and definition of specifics
in entire project line, management of project results and is waiting to be executed. The implementa-
tion of PMS will require every new project to review project selection process, marketability,
technological ability, relationship with existing products, and feasibility of portfolio before the project
is launched. Also, issues occurring during a project can be detected quickly and accurately. The proj-

ect results will be recorded in database for comparative use to lower risk of similar projects.
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Charity Bazaar by employees
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On July 16th in 2010, Univera held a charity bazaar for employees. It is a part of effort to make sus-
tainable environment through eco-friendly lifestyle. The event began in 2007 as a corporate
responsibility and environment management activity. Year by year the items for sales increased as
well as the number of customers. 80% of the sales profit is given to the donor, and remaining 20%
is donated to help children patients as a part of Hansarang sharing campaign. The price is set free-
ly by the donor. All recyclable items, except for Univera products and perishables, can be sold and

purchased in the event.
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Univera sponsors production of SBS TV series “l am legend’
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Univera sponsored production of “I am legend” a TV series to be aired from August 2nd in 2010 in
SBS. The series features women tired from everyday life gathers to make a rock band, and relieve
the burden of their lives by music. They bravely face life to find their true selves. Famous actress
Jungeun Kim is the leading role, and the role of UP is performed by Jimin Hong. The series attracted
interests of audience, showing two-digit viewer ratings from the first episode. Univera distributors
welcomed the series, expecting the sponsorship will promote image of Univera and brand aware-
ness. Jimin Hong showed brilliant performance, taking typical activities of UPs to the screen. It will
be apparent to the viewers’ eyes that the passion for her work helps a UP grow further. Also, Univera

products are placed in some of the scenes, so it would be fun to find them while watching the series.
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Heads of distributors and UPs visited Unigen Russia
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Best heads of distributors and UPs of 2009 visited Unigen Russia. Two teams of 40 people left Korea on
Aug. 4th and 18th individually and toured Unigen Russia Office in Vladivostok and Kraskino farm, border
region with China and North Korea. Thanks to the guide of Jaeyoung Choi, the president from Unigen
Russia, they felt pride as they toured the far-stretching farm, and thought about lessons of history as they
visited Manchuria where Korean ancient kingdom Balhae was located and the patriot Joonggeun Ahn shot
a Japanese official who played an important role in colonization of Korea by Japan. The tour was a part
of prize given to UPs and heads of distributors with excelling performance and a workshop to promote

continuous growth of Univera.
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Launch of L'initié Homme
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In September 2010, Linitié Homme was launched under the theme of sophisticated and comfortable
skin for men. Linitié Homme, consisting of skin toner and lotion contains active aloe and Scutellaria

extracts. Its de-toxing effect will help men to have healthy and attractive appearance. The product will

satisfy male desire for more skin, hair and cosmetics product, and will help attract new customer

group.

FLHEEEEM ohE S22 AR HEAR 23

Univera book club
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Univera selected books, one each for former and latter half of this year, and encouraged employees
to read and submit reports. Univera people are required to read recommended books such as
“Amaze your customers”, “Bad habit”, and submit report about their thoughts and possible applica-

tion for their work. The book club campaign is a part of “reading management.” Exemplary reports

are to be rewarded with small gifts.
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HY Sung was named as new president at Naturetech
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Naturetech held farewell ceremony of outgoing president and inauguration ceremony of new president
with ECONET executives and distinguished guests such as ECONET Chairman & CEO Bill Lee, CTO
Taehyoung Jo, and President Sichan Lee at Daemyeong Plastic on July 29th, 2010. The ceremony kicked
off with a video footage in which the outgoing president reminisces about his past, followed by passing
on the company flag, delivery of appreciation plaque and present prepared by Naturetech people, fare-
well speech of Chansoo Chung, inauguration speech of new president HY Sung, and congratulatory
speech of Bill Lee. Outgoing president Chansoo Chung expressed his sad feelings about leaving
Naturetech, and wished everlasting progress of Naturetech. The newly appointed president HY Sung
promised to step up training and education to promote global competitiveness. He said he firmly believe

that Naturetech will grow into the world’s No.1 company to bring the best of nature to humankind.

AA ATof s X H LHEZAL 2=

Six-sigma training session by internal instructors kicked off
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The first round of six-sigma training took place at Lamada Hotel in Cheongjoo on July 30th, 2010, fol-
lowed by the second training session in Saekjodong of Naturetech on August 20th, 2010. Director of
production & quality division Yongha Park gave lessons about overall concepts of basic statistics
while manager of innovation team Hyeongcheol Jung instructed about Minitab. At the end of the sec-
ond round, assistant section manager Choongheon Lee offered presentations on Define stage. This
training was all the more meaningful for it was offered by six sigma belt holders in Naturetech. The
instructors were not as smooth as professionals, but their enthusiasm was higher than any profes-
sional. We hope that more Naturetech people gain belts thanks to the lessons. Naturetech expects

allits employees to participate in six-sigma and become belt holders.
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Naturetech joins Clean Land Movement
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On the morning of August 20th, Naturetech participated in Clean Land Movement initiated by
Jincheon provincial government. The movement is an annual event hold by Jincheon provincial gov-
ernment which is aimed at cleaning garbage and deposits heaped by the river after heavy rain to
prevent overflowing or deluge of water. Over 20 manager level Naturetech people participated in the

cleaning to collect garbage and other deposits around the river to make clean and safe environment.
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Naturetech President HY Sung met with employees
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The newly appointed president HY Sung met with Naturetech employees on Aug. 24th and 26th. Each
team had opportunity to converse with the new president in a relaxed atmosphere. The conversation,
somewhat awkward at first, soon became friendly as the team members introduce themselves and talk
about their lives at Naturetech, and as they listen to the “splendid” past of President Sung who has been
with ECONET for more than two decades. President Sung closed the gap between him and employees
through the conversations and regretted the given time slot was too short. He plans to work in the US

alternatively by one-month term.

bl

—_

ron

1=

BN MEAR U Fyjeiman| M

:.|_9

O

Unigen was appointed to conduct three research projects
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In the former half of this year, Unigen won three government-supported projects. The first was “nat-
urally originated food to recover joint function” project initiated by the Ministry of Knowledge and
Economy. The project will be conducted by Unigen for two years from 2010 to 2012, and will be finan-
cially supported by the government as it was stated and signed in the MOU on June 1st. Unigen also
applied for a government project of “naturally originated and high value-added healthy functional
food to control weight” and won the project. The MOU was signed between Unigen and the Ministry
for Food, Agriculture, Forestry and Fisheries on July 1st and the project will be executed from 2010 to
2013. The Ministry of Knowledge and Economy placed a project to develop “natural substance prior to
clinical test for arthritis” as part of effort to promote medical-bio industry in Chungcheong Economic
Region, and Unigen was chosen to execute the project. The project, to be conducted from 2010 to
2012, was signed on August 11th.

The winning of three national research projects helped Unigen to extend its research from healthy func-
tional food to include naturally originated medical product. It is collected opinion of Unigen researchers
that Unigen should put methodical effort to execute those projects as well as collecting information on

medical substances which is yet to pass clinical test and on approval of medical products.
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Mentoring agreement and signing ceremony
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On June 29th, mentors and mentees gathered and signed a mentoring agreement in library at
Unigen Korea. Compared to the existing way that one mentor guides and advises one mentee to
develop potential, the new way is quite different. Members of Unigen are divided into three groups
which consist of experienced one mentor and ten mentees, and the mentoring will go on for a year as
a group activity. The agreement states the objective, goal, period and rules which mentors and ment-
ees should abide by, discussed and signed by mentors and mentees, and also regulate code of
conduct for mentoring. Each group signed an agreement and pledge, and took picture to make

record of the event.
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Perrigo visited Unigen for inspection
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During July 13th and 14th, Perrigo, a customer company, visited for inspection. Perrigo looked over overall
information of Univestin, a Unigen product supplied to Perrigo, and production facility, documents on qual-

ity control.
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Unigen gained GMP certificate
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On August 5th and éth, manufacturing facility of Unigen was inspected for GMP certification. The GMP
certification was conducted for the first time after the work of Korea Food & Drug Administration was
transferred to the provincial office. Two officers from the Daejeon office visited and conducted the in-
spection. On the first day, they visited manufacturing facility, and on the second day they looked over
documents on purchasing, production and quality control to complete evaluation. The GMP qualification
for healthy functional food will help Unigen gain trust of customers in Korea, and also help marketing

efforts in overseas.
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Dr. Shin appointed as Natural Product R&D director
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On August 16th, Dr Dong Hyeok Shin was named as the natural product R&D team director. Dr. Shin
gained doctoral degree in Chemistry at Hanyang University, and worked for five years at Samyang
Chemical research institute as analysis team researcher to develop new drugs. From 1990 he served
as natural product research team leader and analysis team leader at Dongwha Pharmaceutical. He is
a seasoned expert not only in natural product research, but research and experiment, analysis of new
drug and new material. Dr. Shin said, “I will devote my passion to fully utilize my experiences to the
development of natural product R&D of ECONET, which has 30 years of history. | will lead innovative

researches to develop healthy functional food and new drugs using natural substances.
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Members of the Univera community local to the Olympia
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Members of the Univera community local to the Olympia, Wash., area took part in helping with an
assortment of farm maintenance duties including garlic harvesting, transplanting, and weeding at Left
Foot Organics Farm on July 31, 2010.

We were excited to come together to support a worthy cause and spend a few precious hours of our
day helping the folks at Left Foot Organics move forward in their mission to promote self-sufficiency,
inclusion, and independence for people with disabilities and rural youth through meaningful, paid
employment and training in the business of growing and selling quality organic food and farm prod-
ucts. The added perk was that we got to enjoy the weekend sunshine in the company of our fellow
Univerans.

“We appreciate the continuing relationship we have, and | think it's going on 5 years just knowing that
you guys are going to be there for us in the middle of the summer when there are many needs and
never enough hands,” said Left Foot Organics Founder and Director Ann Vandeman.

Several local Associates also take time to independently help out with tasks such as putting in new
irrigation pipe and bracing for the farm'’s coop houses. She said. “So it doesn't stop with just the group
on Saturday. Often, we have people coming out of that day and some continue to support us in finishing

other projects. That's always wonderful.”
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Employee of the 2nd Quarter of 2010, Yolanda Bland
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Yolanda Bland has been part of the Univera Customer Care family for 6 years. As the second most se-
nior member of our team, she continually mentors and provides support to the Customer Care team.

Peers describe her as helpful, patient and a leader. Her dedication to providing excellent and delightful
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service internally and externally makes her an invaluable asset, and we are grateful for the strength

and joy she exudes every day!

Mol S A7 FI

Shane McClellan joined Univera as VP of Sales
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Shane McClellan joined Univera’s Sales & Marketing team on August 23. Shane joins Univera as VP of
Sales. He comes to the team with an outstanding background in the MLM industry. Shane has over 15
years of network marketing experience and has held roles at the VP and GM level managing interna-
tional markets, product development, creative marketing, sales, and operational management. His
background knowledge, skills and expertise fill a critical need, and he is a most welcome addition to

the team.

QLA o2

FLIH! B THE
Unigen Barbegue Meeting
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Every summer, Unigen hold monthly meeting at the Meridian Park, Lacey. Everyone gets the updates
and reports from the management with enthusiasm while they are enjoying the food and socializing.
With daily task on hand, oftentimes people are so focus in their work that there’s no time to interact
with other employees. The barbeque meeting is management’s brilliant way of bringing the company
together and keeping the harmonious relationship among employees. Everyone in the group can feel
the essence of camaraderie that boost people’s spirit

We just love the meetings come summer time and we just can’t wait till the next meeting! It the time for
everyone to enjoy, relax and energize. It brings out the best in everyone. Our favorite summer activity

makes Unigen a team... a family!!!
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Director of Intellectual Property, Thomas LaGrandeur
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Thomas LaGrandeur joined the Unigen team on August 23 in a new position as Director of Intellectual
Property. If you have not met him, please take a moment to introduce yourself and welcome him to our
family of companies. He resides in the cubicle next to Amanda Davis.

Tom comes to the team with impressive credentials. He is a Juris Doctor, Magna Cum laude. A Doc-
tor of Philosophy in Molecular, Cellular and Developmental Biology, and he holds a BS in Chemistry/
Biology.

Before joining Unigen, Tom was the Patent attorney for Oregon Health and Science University in Or-
egon where he had oversight over all patent matters for technology transfer. Tom's background and
expertise will be invaluable to the continued growth and success of Unigen. He is a most welcome ad-

dition to the team.
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Employees at Kraskino farm in Russia had a field trip.
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On August 21st(Wed), employees at Russian Kraskino farm celebrated the completion of sowing in the

o

field as they had one-day trip to nearby beach at Hassan Province. The field trip was made possible by
the allowance offered by Chairman & CEO Bill Lee in his July visit as a gesture of appreciation for the
hard work of employees. More than 60 people including employees and their families participated in

the event and had a great fun.
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Aloecorp China gains Kosher certification
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As of August 10th in 2010, Aloecorp China is officially qualified to produce Kosher food. The Kosher cer-

tification is originated from Kosher, orthodox Jewish clean food from the Old Testament. Kosher certi-
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fication is given only to companies which passed certain level according to strict standards cleared by
Jewish Rabbis on ingredients, facility and food processing method. Kosher certification will serve as a

good reference which prove food safety of Aloecorp China, and will help promote sales.
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Aloecorp China offers Korean lessons
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Aloecorp China offers Korean lessons to facilitate communication between Korean and Chinese employ-
ees. Korean lessons, started from August 5th, are provided weekly for one hour between Thursdays 8 to
9am. Despite heavy workload, 20 people participated in the class. The participants learned basic Korean
in the lesson, pronouncing Korean Alphabets enthusiastically. Korean pronunciation was tough and unfa-
miliar, but as they repeat teacher’s pronunciation, it became less and less difficult. To encourage employ-

ees, tests will be taken on regular basis, and excelling students will be given small gifts.
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New Dongbang farm for Aloecorp China
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The 120 Ha-wide New Dongbang farm is located in Soryung Village, Palsojin, Dongbang city in Hainan
province. The farm is blessed with clean environment. Clear river flows alongside with the farm and
the air also is fresh. Bananas and peppers are growing in the vicinity of the farm. About a million heads
of Aloe will be planted from mid September in 2010 to early 2011. It is expected that the leaves of Aloe
will be yielded as much as 6,000 tons by 2012, and 7,500 tons by 2013. Those will be processed to pro-
vide Aloe powder and be used in ECONET products.
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Chairman and CEO Bill Lee met ECONETians
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As of September 1st, Chairman and CEO Bill Lee came back to ECONET east after taking a sab-
batical year while dispatched to ECONET West. He plans to work ECONET West and ECONET
East alternately by one-month term. He took the occasion to take rest, reading classics and doing
exercises while working in office during morning and attending in regular meetings. He was able
to remind himself of the dream he harbored in the beginning, and have pondered the dream of
ECONETIans. As he looked back on the past, see the present and the future, he confirmed that
ECONET has time-honored history, and its mission to bring the best of nature to humankind is of
crucial importance. Prior to his coming back, he went round to family companies of ECONET and
had meetings with fellow ECONETians. He explained the corporate vision and philosophy of

ECONET, and encouraged everyone to exert efforts to accomplish the mission of ECONET.
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SEZARY Mr. Bill Lee explaining the history of ECONET
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was an enjoyable moment to see him in easy and casual manner. Lacey Office. The tone of this meeting was very laid back and comfortable as Mr.

Lee shared an inspirational story of dreams, teamwork, and success regarding

_ B ) ) ) ) _ ) ) ) the company today and how it all began. In closing, Mr. Lee conveyed his deepest
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L appreciation for each employee within the family of companies and as a special

thank you lunch was provided to all.
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On July 27th, Chairman & CEO Bill Lee visited Unigen Russian farm located in
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Kraskino at maritime province of Siberia, Russia and met with employees at
Russian office. At the meeting, Bill Lee explained the vision and the present

situation of ECONET. He also appreciated the hard work of employees resid-

ing in Russia, and had conversation about difficulties facing Russian office.
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On July 23, Chiarman and CEO Bill Lee visited Aloecorp China. Bill Lee took the occa-
sion to meet all employees at Aloecorp China and make candid conversation. He told
about the corporate vision of “the world’s enduring No.1 player in the natural products
market, a company achieving quality and steady growth based on solid foundation, a
company that does not lose its initial resolve even after 100 years”, and the corporate
philosophy of “bringing the best of nature to humankind,” and corporate culture of “a
community where all can share purpose, dream & happiness.” His words reminded all
at Aloecorp China of that they are lucky and happy to work at such a wonderful organi-
zation in which they all can take pride. Bill Lee told stories of cold-weather damage in
1989 in Texas, and all realized that love for colleagues and passion for work make us
persevere through adversities. All from Aloecoprp China resolved that with care and

love for each other, nothing can defeat them. With big “JiayouJiayou(fIlif0iH: Go, Go! /

It means ‘make more effort’ in Chinese.)”, they wrapped up the meeting.
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olZ41¢o] 31&E 21 Readers’ opinions about the vol. 31 of ECONETWAY
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® ECONETWAY is a record of historical moment of ECONET, and also a communication channel of ECONETians.

We want to make the way for upholding the value of “"A community where all can share purpose, dream & happiness together.”

We welcome your thoughts on the vol.32 of ECONETWAY,

and we would also like to hear any opinion, thought, critic about ECONET and ECONETWAY. Thank you for your support and love.

® Please send your opinion to the reporters of ECONETWAY or to ECONETWAY Editorial Office.

E-mail minsun(dnamyangglobal.com

Web-based community (Only EGGS user)

http://eggs.ECONETway.com/KMS/Portal/Community/Default.aspx?CommunitylD=1059

® \We value your opinions. To those who present their opinions, a Vera Spa hand cream will be given.
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Notice: Correction

In the 31th volume of ECONETWAY, errors were found in the articles. The revised words are as follows.

6H|0|X] | Page 6

The two well-known categories of wellness-related products and services are healthy functional products and contemporary & alternative medicine (CAM).

- The two well-known categories of wellness-related products and services are healthy functional products and complementary & alternative medicine (CAM).

8HIOIX] | Page 8
National Center for Contemporary & Alternative Medicine NCCCAM]

- National Center for Complementary and Alternative Medicine INCCAM]

58WI0|X] | Page 58

Ken Johns, CSO of Aloecorp USA, was promoted to vice president as of April 1st.

— Ken Jones, CSO of Aloecorp USA, was promoted to vice president as of April 1st.
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ECONET Korea Holdings

MEA| HS7 HS 27} 3024 of| 254l
£:133-120

ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, Korea

Tel: +82-2-460-8865, Fax: +82-2-467-9988
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Naturetech

S5 N 2EH 52| 370-2 2 365-850
370-92, Yongjeong-Ri, Chopyeong-Myeon,
Jincheon-Gun, Chungbuk, 365-850, Korea
Tel: +82-43-532-5144 Fax: +82-43-532-5328
www.naturetech.co.kr
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Univera Korea

MEA| HEST M-S 27+ 3024 o FLAIE < 133-120
ECONET CENTER 302-4, Sungsu-dong 2-ga,
Sungdong-gu, Seoul, Korea

Tel: +82-2-460-3100, Fax: +82-2-463-9162
www.univera.com
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Unigen Korea

S T HHH &7F2| 200X 2 330-863
#200-1, Songjung-Ri, Byeongcheon-Myeon,
Cheonan-Si, Chungnam 330-863, Korea

Tel: +82-41-529-1510, Fax: +82-41-529-1599
www.unigen.net
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ECONET Family
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ECONET USA Holdings

2660 Willamette Drive

Lacey, Washington 98516, USA

Tel: +1-360-486-8300 Fax: +1-360-413-9185
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Univera USA

2660 Willamette Drive NE

Lacey, Washington 98516, USA

Tel: +1-360-486-7500 Fax: +1-360-413-9150
Www.us.univera.com
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Univera Canada

290 Labrosse Ave.

Point-Claire/Montreal

Quebec, Canada H9R 6R6

Tel: +1-514-426-2865 Fax: +1-514-693-3425
www.univeracanada.com
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Unigen Inc.

2660 Willamette Drive

Lacey, Washington 98516, USA

Tel: +1-360-486-8200 Fax: +1-360413-9135
www.unigen.net

FL3 2AloF
Unigen-Russia Co., Ltd.

Office 707, Prospect Kranogo Znameni 59,
Vladivostok, Primorsky territory, Russia.

Tel: +7-4232-30-2886, Fax: +7-4232-43-17-78
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The Elderly as our Parents, All Children as our Own

Ae=F 0=

Aloecorp USA [Headquarter)

2660 Willamette Drive NE

Lacey, Washington 98516, USA

Tel: +1-360-486-7400 Fax: +1-360-413-9185
www.aloecorp.com
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Aloecorp Inc. (R&D)

6.5 miles North of La Villa On FM 491

Lyford, Texas 78569 USA

Tel: +1-956-262-2176, Fax : +1-956-262-8113
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Aloecorp Mexico (Farm & Operations)
Aloecorp de Mexico

Carretera Tampico-Mante km 89

Gonzalez, Tamaulipas, Mexico 89700

Tel: +52-836-273-2146, Fax : +52-836-273-2146
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Aloecorp China & Namyang China

THIALRA! / Wanning Office / 77 T A ZE

ETE B EMISICIEM I IS A 5045 : 5715620
Hainan Aloecorp, Jiaxin Village,

Liji Town, Wanning, Hainan, China,571529

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
http://www.aloecorp.com.cn
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