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Our Credo

We passionately pursue

and discover the benefits

that nature offers,

and share these precious gifts
with the world,

promoting health and wellness
that enriches our lives.

As a successful leader

in the wellness industry,

with trust, cooperation and diligence,

we contribute to a healthier world
that will endure.
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Nuestro Credo

Apasionadamente buscar y
descubrir los beneficios que la
naturaleza ofrece

y compartir estos preciosos
dones con el mundo,
promoviendo la salud y el
bienestar para enriquecer
nuestras vidas.

Como lideres exitosos en la
industria del bienestar,

con confianza,

cooperacion y diligencia,
contribuimos a un mundo
mas saludable que perdurara.
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Kpepo SKOHET

MbI nLem 1 Haxooum NonesHble
4yenoBeYeCTBy Aapbl NPUPOAbI.
MbI cTpemmmcA obecrievnBaTb
nogen naramv npypoapl,

C ropaocTbto cosaaem
3[0pOBOE U Kpacueoe 06LLECTBO,
W Bcerpa ctpemmnmcA

cTaTb lyyLwMMKM B CBOEM [ere.
Hawa muceuna

— pasgennThb C NilogbMu,
HangeHHblie HaMn

COKpOBULLA NPUPOabI.

MbI C OCTOMHCTBOM Jeriaem
yerioBeka 340poBbIM 1 6oraTbIm.
CneposatesnbHo,

Mbi paboTaem 4eCcTHO U C
6onbLwMM Tpygontobuem,
yBa>kaem 1 JoBepaemM opyr opyry
«B CHYaCTNNBOM O6LLEeCTBe,

B KOTOPOM Yy Hac obLuas mevTar.
Byoyun 6naroHagéxHom v
YCrEeLHOW KOMNaHnen,

Mbl Byem Bceraa BHOCUTb

CBOW BKJ1aZ B CO3aaHMe M1pa,

B KOTOPOM 3[10pOBOE O6LLECTBO
YKMBET B rapMOHUM C NPUPOOOMN.
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The Principled

Development o

The work that ECONET has done in the last 40 years to bring the best of
nature to humankind can be described in four stages. Our story begins in
1976 when ECONET became the first company to successfully cultivate aloe
in Korea. Propelled by our founder’s principle of bringing the best of nature to
humankind, ECONET persevered in its founding stages through trying condi-
tions. Despite the unsophisticated and rudimentary technology available at
the time, ECONET succeeded in developing nation’s first aloe products with
sheer determination and persistence. We scoured the entire country day and
night for distributors that would partner with our newly found and utterly
nameless company. Drenched in this exhaustion, we would often recharge
after work with a drink of soju, ending the long day with wistful exchanges of
hopes for the future of our company. This work of our predecessors is what
has allowed us to continue to tend to the “Stars on the Ground” to this day.

In 1988, the acquisition of Hilltop Gardens in Texas and the establishment
of an Aloe Research Foundation landed us at the second leg of our mission to
create a sustainable corporate structure. The realization of this mission neces-
sitated that we created a holistic global vertical integration system that amal-
gamated all aspects of farming, research and development, manufacturing,
and distribution to ensure the high quality and sustainable supply of our prod-
ucts. There were many aspects of this extensive business strategy that would
prove to be difficult for a small corporation from Korea to undertake. Indeed
if not for the unifying cooperation of ECONETians of all races and languages,
we would not have been able to overcome those obstacles. It is a result of the
sweat and tears of those ECONETians that our current aloe farms span the
globe and we are able to hold our core competitiveness in natural products.
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By 2000, with passing of a quarter century since the founding of ECON-
ET’s mission, the global vertical integration scheme had panned out to an
excellent degree. At this time, we embarked on yet another endeavor by
making the executive decision to spin-off each segment - farming, re-
search and development, manufacturing, and distribution - into separate
corporations in order to push ECONET deeper into the global competitive
field. Within 16 years of work after this decision was made, each sector be-
came a corporation worthy of recognition from the global market. Aloecorp
became the world’s best aloe ingredient company, Naturetech the leading
corporation in the production of natural product infused health and well-
ness products and skincare, and Unigen a world-renowned research team
for 20 years worth of work on natural product sciences. Moreover, as the
mother company of ECONET, Univera secured its place as a global health
and wellness corporation delivering the best of nature to humankind.

Upon reaching this milestone, our company’s fourth advancement in cor-
porate structure was birthed in 2016 at the 40th anniversary of ECONET’s
founding. We separated each of the four corporations into either B2B (Busi-
ness to Business) or B2C (Business to Consumer) groups according to the
specialties of each corporation. Through this evolution, we hoped to bring
out the best of each ECONET corporation, and to expand the breadth of
our client base in the context of open innovation platforms and the mutual
growth of businesses with customers.

Though the core intent of this new corporate structure was to further the
development our corporations, ECONET believes that it is equally important
to put the limelight on our practice of a “Principled Development”.

The first and foremost principle of ECONET’s development is to consider
central the interests of our customers. The B2C group works to secure the
health and prosperity of our customers. Simultaneously, the prosperity of
our client businesses depends largely on the goods and services provided
by our B2B groups. Customers and businesses alike are ECONET’s critical
obligations and responsibilities. In order to act true to this charge, ECONET
has always abided by the principle, “to treat a customer like family”. | find
it important to reiterate that we must always strive to release products and
services we deem worthy of our parents, siblings, and children. It is on prin-
ciple that ECONET’s development must happen under deeply detailed and
intimate care.
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Another noteworthy principle is innovation. The only reason reforming
the old and making the new despite great suffering is to survive rather
than to grow. The world is changing rapidly at unprecedented speeds.
The number of individuals and groups weeded out not to adapt prop-
erly these changes increases every year. | believe it is the constant effort
to renew oneself with flexibility in accordance to the changing times
that imparts the opportunities of the future. Thankfully, the path that
ECONET has walked thus far is the epitome of innovation. A look at our
history reveals the key words “first” and “new” multiple times. From the
cultivation and productization of aloe, acquisition of farms on a global
basis, to the creation of natural substance research bases, humerous
ECONETian feats have been unprecedented undertakings. It is a true as-
set of ECONET that the quality of constant innovation is embedded into
our company’s very DNA.

On a final yet critical note, | propound that we never stop striving to
make ECONET as an honest company as possible. Though | know such a
principle is not so easily carried out de facto as spout, it is my strongest
hope that we are able to stand by our actions both within our day-to-
day attitudes and the workplace. | believe that it is only when we are able
to attest confidently to our work as ECONETians that we can feel true
happiness. In the same way, it is only when we develop ECONET within a
genuine backdrop that the company can give back to the world.

In the year 2017, ECONET takes the first year on our decade-long
journey towards the 50th anniversary of founding. | truly hope that our
work in the coming years will show the world the true spirit of ECONET,
and that in both processes and results, this work should bring joy and
fulfillment to every single ECONETian.

Thank you.

Bill Lee, Chairman & CEO, ECONET : , z of| 2L ZSZALE
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Strategy

ECONET:
Promising Happiness
through a 10-Year

Future Growth Strategy
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Forty years since its establishment, ECONET has grown and overcome
various changes and challenges from within and out. Having established
a vertical integration including global plantations, research & develop-
ment, manufacturing and distribution, ECONET has achieved remarkable
growth in the natural aloe and wellness business with Univera leading the
way. Over the last decade, Univera has sought to take the next leap for-
ward through cost improvement and making its management practices
more efficient despite the stagnant growth. Naturetech launched its OEM
business to establish a foundation for new growth. Aloecorp diversified its
clientele in China and the US, achieving a robust sales growth. It now plans
to expand its farms to underpin the continued growth. Based on its out-
standing ability to discover novel compounds, Unigen established strategic
partnerships with global companies, Estee Lauder and Coca-Cola.

Meanwhile, the advent of the Internet brought about rapid change in
the distribution market and door-to-door sales industry, presenting a
new challenge for the company. Meanwhile, as general life expectancy
increased the “active senior” market of elderly customers, gigantic con-
sumer bases in China and Asia are now also becoming more accessible.
The wellness industry for products like health functional foods and
cosmetics are now receiving attention as the new high-growth sector,
prompting active participation by large corporations and multinational
conglomerates in this market. As such, ECONET now faces increased
competition in some areas as well as some new opportunities in others.

To overcome such changes and challenges and ensure growth for the
next decade, as of 2016, ECONET has been pursuing a new strategy to
specialize each company and reinforce its core competitiveness. ECONET
organized each department in plantations, manufacturing, and distribu-
tion into B2B Group and B2C Group. Based on the specialization of each
business field, each company will further enhance its core competitive-
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By Sangyoon Lee Vice President | CSO, ECONET Holdings B2B Group
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The systemic changes of ECONET are a part of the strategy for the next 10 years to restructure the organization and

ensure reasonable management practices in order to better meet changes in the industry and the market,
thereby ensuring continued growth and progress. Through its growth, ECONET renews its pledge to bring the best of nature
to humankind and ensure a community where all can share their purpose, dreams and happiness together.
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ness. ECONET also improves its financial structure, which provides the
foundation for attracting robust investment.

For the B2C Group, innovating Univera’s business model and reinforcing
competitiveness will be the key areas of focus. The B2B Group will pursue
independent growth by generating a hew customer base and expand-
ing overseas. By overcoming its dependence on Univera, each business
field will mitigate the risk of failing in one sector spreading throughout
the entire organization and get out of danger often present in vertically
oriented systems. Each company will thus implement reasonable alloca—
tion of resources based on specialization and enhanced core competitive-
ness. Management systems will be established for each field to expedite
decision-making, thereby allowing strategic investment for key businesses
and having the flexibility to restructure failing businesses at any time.

Through such management systems, Univera has newly defined a pro-
gressive model for its direct sales business to replenish its growth factor
and secure new channels to bring the best of nature to more customers.
Based on this, Univera will attempt to take the next leap forward in newly
emerging consumer markets in China and the rest of Asia. Naturetech
will leverage its honed edge in natural products and global network to
expand into international markets in an effort to further advance its busi-
ness structure. Aloecorp will secure new plantation fields and Unigen will
enhance their R & D competitiveness to expand their clientele.

The systemic changes of ECONET are a part of the strategy for the
next 10 years to restructure the organization and ensure reasonable
management practices in order to better meet changes in the indus-
try and the market, thereby ensuring continued growth and progress.
Through its growth, ECONET renews its pledge to bring the best of
nature to humankind and ensure a community where all can share their
purpose, dreams and happiness together.
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Strategy

Aloecorp:
The Growth
Equation

By KS Yoon | CEO, Aloecorp
(Global CEO, ECONET Holdings B2B Group)

Sales Trend since 2008

100% Growth

>

2 | 28 A | o ZH=E/ 2 B2B Group Global CEO, 22& CEO

In 1897, John W. Nordstrom joined the Klon-
dike Gold Rush in Canada's Yukon Territory.
After two years of searching, he finally struck
gold. Returning to Seattle, he founded a shoe
store in 1901. His descendants expanded
the business and now the company has 349
stores operating in the USA and Canada and is
one of the Fortune 500 companies.

Nordstrom is known for great Customer
Service. A guy went to a Nordstrom with an
old tire that he wanted to return. This Nord-
strom was sitting in the same spot that an old
tire store used to operate. So, technically - he'd
come back to the place he bought the tire.
Nordstrom had shoes, clothes and accesso-
ries, but had not sold tires. The store manager
said yes and they gave this man some cash
back for his old tire.

Nordstrom has its own growth strategy
along with customer service. “Our goal is to
get a little bit better than yesterday and make
steady growth.” They don’t ask the employees
to obtain incredible goals which look good but

12 ECONET WAY
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are doubtable. They believe the company will
gradually grow if tomorrow is a little bit better
than today.

Aloecorp is a B2B Company that sells Aloe
ingredients globally. Aloecorp has over 300
customers from the dietary supplement
industry, cosmetic manufacturers, bever-
age companies, contract manufacturers and
distributors in 55 countries. AloeVera Group
(AVIVIR, http://www.aloevera.dk) is our loyal
customer in Denmark since 1988 when Alo-
ecorp was founded in Texas. They were the
first customer Bill Lee developed in Europe.
Aloecorp contacts and expands hew custom-
ers by making cold calls, exhibiting at trade
shows and by our excellent reputation in the
industry. We support our customer’s growth
but we cannot control their sales, so we focus
on what we can control.

The first growth strategy of Aloecorp is
to acquire more new customers today than
we did yesterday. It usually takes 2 to 3 years
to get the first purchase order and is a very

2011 2012 2013 2014 2015 2016 (B)2017

tedious process. Aloecorp had earned about
50 new customers every year since 2008 and
sales have grown by 10% each year. This strat-
egy has been very successful and has made
our sales double.

The other growth strategy is rapid decision
making and problem solving process. We now
live in times of the speed of light. The events
in the world are shared within just a few hours.
The quick decision making supports the em-
ployee to execute the tasks. Internet, emails,
Skype and conference calls make communi-
cation easy and enable quick decision making
and execution. Meetings and communication
are the tools of problem solving. The commu-
nication for reports and information sharing is
out of date. They are everywhere. The decision
making to solve the issues is essential for Alo-
ecorp to expand.

Aloecorp dreams tomorrow will be a little
bit better than today.
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Strategy

Naturetech:
World’s Leading

OEM/ODM Company
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In 2000, Namyang Aloe split its company,
specializing its annexed factory in Jincheon
for Namyang (DBA Naturetech). Through this
move, Namyang became a manufacturer
specializing in health functional foods and
functional cosmetics. The reason for splitting
Namyang Aloe into Namyang, Namyang Aloe,
and Unigen was to strengthen the core com-
petitive edge of each company and strive for
autonomous survival.

Since then, Namyang began its operations in
OEM/ODM for health functional foods in order
to strengthen its core competency as a manu-
facturer. However, there was neither specific
strategy to follow through the ambiguous plan
of pursuing the OEM/ODM business nor the
sense of urgency to drive the effort. That was
because Namyang Aloe had just overcome its
recession in the late 1990s and was enjoying
rapid growth, which left Namyang busy enough
to meet the production quota for Namyang
Aloe. Namyang simply did not feel the need to
focus on the complex and difficult OEM work
at the time. As such, OEM business was virtu-
ally stagnant for about a decade, amounting to
about KRW 5.5 billion in revenue in 2012.

As Univera’s rapid growth began to slow
down in the 2010s, Naturetech also saw its
revenue plummet along with its factory rate of
operation. In order to overcome this situation,
Namyang renamed itself as Naturetech in 2012
and began to wholeheartedly pursue its trans-
formation into an OEM/ODM company. How-
ever, as it was more accustomed to producing

14 ECONET WAY

By Kieok Ahn Executive Vice President | Naturetech

an affiliate company’s goods with preplanned
production cycles and automated equipment,
it fell short in many areas when it had to meet
shorter lead time, complex processing, and
manual-oriented orders for OEM goods. The
production equipment optimized for Univera’s
goods were not suited for OEM production.
The employees also expressed discontent over
having to accommodate different forms of
products for each client, when they were more
accustomed to producing a uniform series of
Univera goods. Compared to its competitors,
the company was far behind in every area in-
cluding pricing, delivery, and lead time.

However, we were certain that we were
much ahead of our competitors when it came
to quality and credibility. We assessed that
having a later start than our competitors,
which leveraged our comparative advantage,
was the key in building trust with our clients.
We established principles of customerfirst
and quality-first philosophies, and carried out
our sales strategy designed to build trust with
our clients, even if it meant taking a bit longer
to ensure high quality. In order to gain recog-
nition for our quality and to internalize such
standards, we obtained the most number of
certifications in the industry, including those
from ISO, HACCP, HALAL, and TGA, as well as
FDA. What was most encouraging was that
our clients continued to place orders for new
products once they experienced our quality,
response, and mutual trust.

Such efforts bore fruit as our annual growth

was over 60% since 2012. By 2016, our revenue

from OEM production alone neared KRW 20
billion. In addition to the domestic market, our
services were praised abroad, helping us to
continue to expand our revenue and clients. Na-
turetech was finally able to become one of the
major OEM/ODM manufacturers of health func-
tional foods and functional cosmetics in Korea.

Without remaining complacent with this
achievement, Naturetech continues to enhance
its production capacity and R&D to provide
more competitively priced and high-quality
products to our clients. In addition, we will
develop and acquire unique materials and for-
mulas to present better products to a more di-
verse range of clients. We will continue to build
and maintain a larger client base. Through
this, we will transform beyond a simple OEM
manufacturer into a leading ODM company.
Based on years of experience and knowledge,
we will venture into key markets overseas and
directly engage in local production to create
our global clients, as we grow into a global
provider of OEM/ODM production for health
functional foods and functional cosmetics.

By leveraging the technology and experi-
ence we accumulated as our affiliate compa-
ny’s manufacturer, Naturetech has now grown
into a manufacturer specializing in OEM/ODM.
With a greater variety of equipment and the
production experience we have accumulated
over the years, we will repay our affiliate com-
panies with better quality, more product di-
versity, and satisfactory service.
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Strategy

Univera Korea:
Challenges and

Vision in Wellness Center

By Seon-Gil Do Vice President | Wellness Business Division, Univera Korea
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As the average life expectancy of Koreans
nears the 100-year threshold, changes in the
lifestyle of active seniors have spurred the
growth of the wellness industry. In addition,
the diversification of distribution channels,
coupled with the rapid growth of online distri-
bution, is changing our society at a rapid pace,
thus making any prediction of the future all
the more challenging.

We have been extending dedicated efforts
to come up with new means and methods
aligned with those changes. The main ques-
tion is, “How can we harmonize our door-
to-door sales model with the future for our
company to stay in growth mode?” We found
the answer in our vision of a “Wellness Center”.

The vision of a “Wellness Center” is our an-
swer to the challenges. The vision stands on
three main pillars.

First, Univera will establish a training process
for senior UPs under the HQ’s leadership.

The first training center (Master Develop-
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ment Plan Center) has already been opened,
and the HQ will develop our own senior UP
training guidelines and distribute them across
the country. Our long-term goal is to dispatch
senior UPs trained at the HQ to new distribu-
tors.

Second, Univera will build a distributor-
based door-to-door sales system that utilizes
mobile technology.

Currently, Univera is developing its own
020(online to offline) business model based
on the mobile technology. The company will
revamp its offerings by adding new product
groups suitable for online distribution. The use
of mobile technology will facilitate information
exchange, which will improve our competi-
tiveness by enhancing our ability to commu-
nicate with customers. Univera’s new sales
system will be capable of accommodating a
wide variety of needs, and the improved sys-
tem will create a better business environment
for our UPs and customers, regardless of their

age and background.

Lastly, Univera will build a new profit model
focused on services for active seniors.

Korean society becomes an aged society in
2017. Within the next decade, the percentage
of the elderly from the population will reach
20%. The aged society will bring its own set
of issues as well as new industries. While this
trend poses a threat to the Korean society, it
creates new business opportunities for us.
Univera’s Wellness Centers will provide com-
munity spaces catering to the needs of senior
residents, as well as all-in-one service provid-
ers for the wellness of the elderly.

Univera will pursue the three strategies

” o«

above - “expert training,” “enhanced acces-
sibility and communication through online
system,” and “diverse 020 services” - to con-
tinue its growth amid the rapid changes in the
future. Our Wellness Centers will be the cease-
less engine that drives Univera’s sustainable

growth.
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Strategy

Univera Americas:
Great Expectations

for 2017!

By Ralph L. R. Bietz President, Univera North America |

President, Univera Serve First Foundation
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Univera Americas underwent a huge trans—
formation in 2016. Change is never easy, how-
ever, the dedicated staff worked diligently with
Univera Business Associates and Customers
to transform the company. With the many im-
provements made in areas such as customer
service, accounting, pricing, new program
pathways, financial modeling, customer fo-
cused sales and marketing with a “can do”
culture, Univera Americas is well positioned for
growth and significant success in 2017.

Univera is very excited about its possibili-
ties in 2017! And, to kick off the New Year, we
hosted a very busy and productive event in
beautiful, sunny Scottsdale, Arizona, USA! Our
President, Dr. Ralph L. R. Bietz: PhD-MBA, and
Mr. Jeff Reynolds, our Vice President of Sales &
Marketing & Customer Care, along with other
members of the corporate Executive Team,
hosted the Arizona workshops in conjunction
with top Field Leaders, Field Advisory Board
Members, Heart of Univera Canada Board
members, to train up and coming, growing
Business Associates in sales, recruiting tech—-
niques, and other fundamentals required to
own and operate a successful multi-level mar-
keting personal business.

Business Associates worked hard to de-
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velop their heart-felt business plans that they
would implement in 2017 when they would
return home. Associates left the event with a
lot of energy, enthusiasm, and momentum,
and we've already started to see the results
in our daily sales numbers! With so many
motivated Top Leaders, Business Associates,
& Customers, we have the opportunity for a
lot of growth. It was also wonderful to see so
many new faces at the Arizona ever. Many new
people got information on Univera from all
walks of life. Univera Americas is very honored
to host such an event and we are very grateful
for the wonderful participation of all our Uni-
vera Staff, Business Associates, and Customers
from all over North America, some with fami-
lies.

But along with opportunity comes STRESS.
So we're rolling out a new product to address
that issue - one that almost everyone faces.
Our trials have been very promising! Because
of the broad range of health issues stress can
cause, we expect Anti-Stress to have great
appeal to many Business Associates and Cus-
tomers. And, stress affects everyone! Thus, we
look forward to the universal appeal that this
product will have in the marketplace helping
people. The product is positioned as multi-

vitamin angels

generational, modestly priced so that it is
clearly affordable on a montly basis, and can
be thought of as a staple product for every
household. Univera’s philanthropic efforts truly
demonstrate the heart of the company.

Field Leaders, Business Associates, Custom-
ers, and Corporate staff unified together in
many types of events to raise money for those
in need. Last year was also a time of signifi-
cant growth for our charitable efforts through
Univera Serve First. Many Associates stepped
up to organize fundraisers, and many, many
others donated their time, and their money.
In 2016, over a million and a half servings of
food, products, and vitamins were made to
food banks and relief organizations. Associ-
ates frequently tell us how much it means
to them to participate in Univera’s charitable
work. We love Serve First!

In summary, Univera Americas, through
our exciting LDW: Leadership Development
Workshop in Scottsdale, Arizona, USA, exciting
product launches, and heart-felt humanitar-
ian efforts, we look forward to another year of
advancing the legacy of Mr. Yunho Lee, Mr. Bill
Lee, and Family!

We have “Great Expectations” for 2017!
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Wellness

Univera,

Where Wellness Begins

o) At e}

By Eunju Shin Head of Wellness R&D Institute | Univera Korea
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Univera aspires to build a world of wellness where anyone can “lead
happy lives through sound health and beauty.” A healthy body provides the
basis for a good career, relationships, and happiness. The Wellness Program
at Univera helps each of us maintain a healthy body, which puts our mind
at peace and even frees up our spirit. In a world of wellness, people work
with excitement and energy. We share our accomplishments and sense of
fulfillment as we live in prosperity. We can look forward to another happy
tomorrow with our family and neighbors, as we also fully enjoy a comfort-
able, free, and happy world today.

Univera help make the world healthier and happier.
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Defining Wellness: A Process of Voluntary and Positive Awareness,
Learning, and Making Choices

In the dictionary, “wellness” is defined as the state of being in good health or
the happiness experienced from being in good health. However, this term takes
on an even wider range of meaning, leading many experts to provide their own
definitions over the years. One such attempt to define “wellness” occurred in 2004
when the National Wellness Institute (NWI) conducted a survey among experts.
Based on its findings, NWI defined “wellness” as “a process of becoming aware of
and making choices toward a more successful existence.”

Wellness is a process of becoming aware of and making choices toward a more
successful existence.

Wellness is a conscious, self-directed, and evolving process of achieving full potential.
Wellness is multidimensional and holistic (encompassing factors such as lifestyle,
mental and spiritual well-being, and the environment).

Wellness is positive and affirmative.

Many other experts also provided their own definitions of wellness with slight
variations.

Wellness is a choice... a decision you make to move toward optimal health.

Wellness is a way of life... a lifestyle you design to achieve your highest potential for
well-being.

Wellness is a process... a developing awareness that there is no end point, but that
health and happiness are possible in each moment, here and now.

Wellness is the integration of the body, mind, and spirit... the appreciation that every-
thing you do, and think, and feel, and believe has an impact on your state of health.
Wellness is the loving acceptance of yourself. (John Travis)

Wellness is the process of improving one’s health by leading a very conscious life. It is
also a habit of consciously making healthier choices in everyday life (Michael Arloski).

To further explain the concept, some compared wellness to illness. If the para-
digm for medical treatment is simply to reach a neutral point that is free from
disease, then the paradigm for wellness is the pursuit of reaching a better state,
regardless of the presence of disease.

In other words, wellness is about striving towards a healthier, more perpect, and
more beautiful state through awareness, education, and growth, in addition to
mitigating or removing the symptoms and indications of disease through various
methods. In a comparison between illness and wellness, experts also emphasized
the social aspect of wellness as apparent in “I-llness” versus “We-llness,” which
means that wellness is the transition from thinking about “me” to thinking about

“ ”

us.
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What Wellness Means for Univera:
Health, Wealth, and Purpose

The experts’ definition of wellness is still rather abstruse and meta-
physical. In order to make its definition easier to understand, Univera
thought about how we can put wellness in practice. As a result, Uni-
vera defined “wellness” as “the best quality of life wherein the physical,
mental, and spiritual health create a perfect balance and harmony with
social responsibilities.” As a way to pursue wellness in practice, Univera
suggests the virtuous cycle of health, wealth, and purpose in life.

Univera believes that wellness begins when the body and the mind
are a sound, healthy, and beautiful (“healthy life”). This “healthy life”
provides the foundation for ensuring not only financial stability today
but also growth and learning for the future as well as the formation of
healthy relationships in society, which we refer to as “a wealthy life.” In
turn, such healthy and wealthy life enables a person to lead “purpose”,
mental and emotional attention, or simply time to create a harmoni-
ous, sustainable, and happy environment for the community.

The virtuous cycle of Univera Wellness means that “the UP can en-
joy a healthy life with Univera, and in turn can share better products
and services with its customers, thereby reaping the benefits of men-
tal and physical bounty.”

Univera’s pursuit of wellness is not absurd at all. The company’s
continued vision for “bringing the best of nature to humankind” since
its founding in 1976 is ultimately the pursuit of ensuring humanity’s

wellness.

22 ECONET WAY

FrLiw2te| ALAE 25tct
LSt o, EQER M, Lhsol o

= o3| ofgin oL fuvile}
= UUAE F 1 olaleb] 471 Aelskial Felek ole B A3 W
WS TRLITE T 47 el rhe, o] 27wt A A1)
29< ol 4ol ko] A Jel'Es Yoz ek obe

=
FE AW oA AR A FaRe & el d

g ab)ol %‘4*4 /‘Woli}i’ %HD}. B} rhgol T AP EAe]
73AA PR ohet viehE &Rt A3} vk, 181 ARRlelA] 2
Al @Al 7hed TRER A AES] g 7120yt 2]ar @ AR
o) sl Ta = ke 1) 53 3EAleh 224, g, AR
Z3EaL Al 7Fe? Ao 2 e detial sy
Fruuke] Ay ke UPZF frupelletel 97 gheea wiA 247
gHare el HAL ol F2 AT AHIAR A4 o' AT RS
24, A 0 7 A BEA FAE A relAl He 2US vtk
TR AUAE FHets AL A8 dFokA] ey 19769 3
A3 ofef AEH o= A SEE ARl AslaLat =23t g =529l

DL E AR T

i

240] 2 & A



FLH2tRle] oFL

L= gLA M37RZ L= glL|A Mooz L= gl A Al Rl =
XN NS 23st 21zt SSHIE flet
20 st O}SCHES Feict Lh=S adsict

Reborn as Wellness People in a Community
Where All Can Share Purpose, Dreams, and Happiness Together
“We” dream of a world wherein everyone can enjoy wellness with
Univera. Innovating our products, enhancing our training programs,
and improving our distributors are all important steps in realizing such
aspirations. However, the first and easiest thing we can do is to practice
wellness in our everyday lives. As wellness coach Michael Arloski once
said, “Wellness is a habit of consciously making healthier choices in ev-
eryday life.” The “Five Wellness Living Habits of Univera People” provide
a guide on making such healthier conscious choices: to drink aloe vera
beverage every morning, to eat Jayeon-sochik(light portions mainly
with natural food) every day, to walk and exercise every morning, and
to share greetings of love with each other every day. This is how we
can become daily practitioners of wellness. This is how we get one step
closer to our dream.
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Wellness

Univera Wellness Program
We Do Exercise Every Morning

3 SollA] Ashe A
Sl el o Az St

By Yang-hee Park Univera Wellness Planning Team | Univera Korea

2| uiots) Atel | FLluet BLiAT|2le

So=

The first thing | do when | get to work early
is to open up the UBA center, which remains
unlit until | arrive. Then, | put on the stretch-
ing videos on the screen so that early birds can
repeat after the videos, along with music to
pump up everyone. By 8:30, employees from all
floors make their way to the auditorium where
we all do the Univera Morning Exercise. After
the exercise routine, we all recite the “Promise
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of Univera People” and share “greetings of love”
before returning to our respective workstations
and starting the day. This has become routine
at Univera for eight months already.

The Univera Morning Exercise is one of the
activities that were started as part of the ef-
fort to practice the “Five Wellness Living Habits
of Univera People” at the headquarters. When
we first planned the morning exercise, we
discovered the “Mina Exercise.” It's a full-body
workout that lasts about eight minutes to the
tune of exciting music. We thought that seeing
the famous and cute K-Pop star Mina lead the
exercise would easily motivate others to follow
suit.

The Morning Exercise consisting of the “Mina
Exercise” went through some trial and error
until becoming routine. To stave off boredom
from repetitive exercise, we introduced a time
to have everyone massage each other. We even
tried holding a raffle to award prizes. Some
even joked that we should invite Mina to lead
the exercise while we were at it. But, that sug-
gestion led us to wonder if someone actually
leading the exercise would make it more fun
and exciting. Assistant manager Kyungbok
Kim of the Innovation Team recommended a
yoga instructor and a 10-minute yoga class
was added every Tuesdays, Wednesdays, and
Thursdays. After these various attempts, the
Univera Morning Exercise program finally
settled down with yoga classes for Tuesdays,
Wednesdays, and Thursdays, and the full-body
“Mina Exercise” on Mondays and Fridays.

Morning Exercise is personally meaningful
for me as well. The fact that we are walking the
talk by practicing the wellness values ourselves
and the fact that | am contributing to that effort
makes it particularly more significant. We seem
to be creating our own culture. Coming togeth-
er to exercise every morning, walking more to
pursue a healthier lifestyle, saying a “greeting of
love” every morning, all these efforts help cre-
ate a culture of wellness unique to Univera.

I would like to thank my fellow of Univera
family for their daily participation. Let’s keep
building this fun and healthy morning routine!
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Wellness

Univera Wellness Program

Healthy Eating

3 SollA] AAshe A
3% 7] A A

By Dokyung Im President | salotto BOMBOM
Z I UEEALE [ MRE B8

Fine Korean Cuisine
for Lunch at BOMBOM

Rebranding from EUM to BOMBOM in Septem-
ber 2016, salotto BOMBOM began a new Korean
lunch menu. For ECONETians and general cus-
tomers alike, BOMBOM now offers a brand-new
approach to its menu selection and catering op-
eration - setting up a table full of Korean dishes
for one person at a time. While “home-cooked
meal” became the latest vogue in the culture of
eating out, it is rare to find a place in Seongsu that
thinks of a new menu with the freshest seasonal
ingredients in mind and does not use any artifi-
cial seasonings. Patrons from areas beyond the
Seongsu neighborhood would be doing them-
selves a favor to visit this high-ceilinged, well-lit,
and comfortable space that offers neat, healthy,
and generous portions of dishes that remind you
of the changing seasons.
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A Warm Drawing Room Full of Exquisite Dinner at BOMBOM
Italian cuisine is similar to Korean cooking for its strong regional
flavors and unique family recipes often passed down from mother to
daughter. The quail naengmyeon (cold noodles) often enjoyed in north
ern Korea is similar to the cooking of northern Italy bordering Central
Europe. In this part of Italy, game such as venison, pigeon, and rabbits
are often used as the main ingredients. Just as southern Korean food is
famous for its seafood, southern Italy is also known for its dishes filled
with olives and seafood. Like Korea, Italy also features an appealing
range of fermented or preserved foods like cheese, salami, and ancho-
vies. Focusing on such similarities, BOMBOM uses fresh seasonal ingre-
dients that are barely processed and seasoned. Although this approach
is unlike the practice of most dining establishments, the process of
studying, selecting, and handling food ingredients is not that different.
BOMBOM simply strives to avoid following the trend and over-season-
ing its dishes. As befitting of its name salotto BOMBOM, the restaurant
seeks to be a warm drawing room where friends, colleagues, and family

can share a wonderful experience and exquisite food.
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Science

Plant Library

PhytoLogix of Unigen

sho]E 2222 7917}

By Qi Jia Ph.D. CSO, Unigen
2 | A| X|Of E¥A} | FLIHI CSO

Organic extract and aqueous extract of a plant

Early years of Unigen from 1995 to 1996 focused on Aloe research FUA 237199 1995:3~1996W 0l = iAo} I 22e] &Sk 7]
for the biological function and MFG process of its polysaccharides and S} A ZTAL 9Ha]7] 98k e ATt gt erzdlo|A] ARk

chromones. The expansion of the natural product research from Aloe - - _ .
? : AT A7E ket okgAER Sl 1907d0) F5 A8,

province China in 1997 and from India in 1998. The concept of “Phy- 199830l QI=ell 225 w73 AR, So|E A e hd 2
toLogix” was introduced to the company in 1999 with screening the 199930 AE Z2AE 9] TA2A] Alo]E2ZA|17|UAI(COX) HAE
existing extract library for COX inhibition as the proof of concept proj- & 2] 9J8] 7]& F=2& glo|Bag)S AastaA] A< zol=9it) gjo)
ect. PhytoLogix is a technology platform for identifying and studying B AL EES A)sh] MRS Al ol 4 ZgEo.

the unique bioactive natural products and then developing them into
K ’ oo 24, ol 54 %at AQe e Seple) =Y mEREE U

to other medicinal plants started from plant collection from Si-Chuan

proprietary standardized extracts for use as novel ingredients in cos-

meceutical, nutraceutical, pharmaceutical products. ik s
PhytoLogix comprises three fundamental building blocks: Jpo|E 2 AE ‘4’% A 7128 A= A
1. Natural product library 1) Motz ajol=aig|

2. Dereplication and informatic database

3. Bioassay guided discovery screen
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Natural product library

PhytoLogix natural product library possesses a collection of more
than 11,000 documented medicinal plants and more than 600 marines
from 24 countries such as China, South Korea, India, Nepal, Ghana,
Tanzania, Cameron, Kenya, Panama, Brazil, Chile, Peru, Belize, Bolivia,
Ecuador and USA including Alaska and Hawaii. Those collections rep-
resent 372 plant families, 2,651 plant genus and 5,207 unique plant
species with 1-2 kg of wild collected biomass plus voucher taxonomy
for botanical identification. Those medicinal plants not only have docu-
mented human consumption history for medicinal purpose, but also
>25% of the collection are utilized in source countries as food ingredi-
ents or >20% plants are listed in USA as DSHEA Grandfather Plants.

Unigen is utilizing an accelerated, automatic extraction technology
to produce two extracts — organic and aqueous extracts from each
plant. PhytoLogix natural product library contains more than 15,000
plant extracts stored in 96-well plates and ready for high throughput
discovery screening. Unigen has also developed a proprietary meth-
odology to fractionate plant extracts with high throughput purification
(HTP) system. Every plant extract can be fractionated into 88 fractions
to be stored in a 96-well plate for discovery screening and dereplica-
tion. PhytoLogix natural product library has a possession of >300,000
HTP fractions with close to 1,000 pure compounds.
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Dereplication and informatic database

A proprietary informatic database that links the indigenous wisdom
with modern scientific research has been established. It includes a re-
lational database that integrates data from field collection, botanical
identification, traditional application, geological distribution, and growth
condition with DNA bar coding, biological screening, chemical structure
dereplication, and compound isolation and identification. In compliment
with multiple external informatic databases such as Dictionary of Natu-
ral Products, ScienFinder, Pub-Med, Natural Medicines, and International
Cosmetic Ingredient Dictionary and Handbook, a Biolnformatics driven
assessment of the PhytoLogix natural product library enables the pri-
oritization of plants for commercialization based upon traditional usage
and modern research to ensure a high success rate, a safe product and
a short discovery cycle.

“Dereplication” refers to a process of analyzing, without isolation,
a fraction or an extract for physical, spectroscopic and structural in-
formation; comparing the information with internal and commercial
databases; reaching to a conclusion on the existence of novel and/or
known compounds; and determining the strategy of further investiga—
tions. The efficiency and the quality of the dereplication program will
determine the lead-time from obtaining the primary screen results to
the discovery of novel chemical entities. The dereplication technology
developed at Unigen focuses on improving the efficiency and accuracy
of the dereplication process by integrating the bioactivity profile with

Collection Set
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LC/PDA/MS & NMR profiles from hit HTP fractions. Using internal pure
compound library and Dictionary of Natural Products, the dereplication
process can yield valuable structural information regarding the novelty
of the hit fractions and guide the active isolation process.

Bioassay guided discovery screen

Accelerated bioassay guided random screening and discovery initi-
ated with marketing driven selection of therapeutic indication and bio-
logical targets. High throughput screening models based on proteins,
genes, cells and other state of art discovery platforms such as uHTP
chips have been applied to the extracts and HTP fractions from Phy-
toLogix natural product library. The active isolation and identification
process follows a scaled-up HTP fractionation protocol and the guides
from structure dereplication and bioassay. Once the active HTP fractions
are identified for lead compound isolation, it usually takes few weeks to
complete large-scale re-extraction, active isolation and identification.

A comprehensive review of PhytoLogix technology platform has been
published in a book <Studies in Natural Product Chemistry> Atta-ur-
Rahman Editor, volume 29, page 643-711, 2003 entitled “Generating
and screening a natural product library for cyclooxygenase and lipoxy-
genase dual inhibitors”. The PhytoLogix natural product library and
platform have been proven successful in multiple discovery, develop-
ment and commercialization projects with details illustrated in the fol-
lowing article.

LC/PDA/MS and NMR
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Science

Commercialization Success

of PhytolLogix

sfolE A2 388 457

By Qi Jia Ph.D. CSO, Unigen
2 | A| X|Of E¥A} | FLHI CSO

Unigen is utilizing PhytoLogix platform to identify unique bioactive
natural products and then to develop them into proprietary ingredients in
cosmeceutical, hutraceutical and pharmaceutical products. Back to 1999,
the first year of the establishment of PhytoLogix platform, 1,230 medicinal
plants from Unigen’s PhytoLogix® library were screened to identify natural
substances with COX and LO dual inhibitory activity. Following confirma-
tory assays with freshly prepared materials and dose response titrations,
the best of the “hits” from the screen were selected for assay-guided HPLC
fractionations to isolate and identify pure active compounds. The first dis—
covery project yielded a proprietary ingredient - Univestin that has been
manufactured and sold worldwide in 8 countries including USA, Canada,
Australia, Japan, S. Korea and UK. With 52 issued global patents and 23
peer-reviewed publications, Univestin became one of the key ingredients in
global leading joint care brands formulated in 36 dietary or functional food
products by 28 companies with more than 5+ Billion doses of Univestin
were consumed in past 15 years. With investment of $ 9 million for Unives-
tin discovery and development, it brought $100 million revenue for Unigen.

The second project using PhytoLogix platform was screening more
than 2,000 plants for tyrosinase inhibition. This discovery project pro-
duced 64 active extracts and detected 6 different type of active natural
entities with one compound - UP302 (Nivitol) identified as one the most
potent tyrosinase inhibitors even known in 2003. It took another 6 years
to completed total synthesis of this minor component in Flex Lilly and
licensed under exclusivity to Estée Lauder and commercialized in 15
global even skin tone brands. Nivitol is also the first new ingredient reg-
istered in China after CFDA changed regulation in 2010. In past 8 years,
Nivitol generated $ 28 million revenue for Unigen and has received more
than 140 awards worldwide.

More than 15 years of research collaboration with NCI and Josephine
Ford Cancer Center in discovery of anti-solid tumor drug leads using Phy-
toLogix platform has completed the screening of 21,246 plant extracts,
22,088 HTP fractions, and 1,372 enriched fractions and 114 pure com-
pounds. Pursuing positive hits has yielded 58 compounds reduced tumor
growth in vitro from which 5 pure compounds with potent solid tumor se-
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Global brands of nutritional products
containing Unigen’s ingredients

SUH 422 R 2H2ISAE 22 S

lectivity have been moved into pre-clinical drug development in 2016 un-
der a 3—party collaboration with Ford Cancer Center and Peking University.

Since the establishment of PhytoLogix platform in 1999, Unigen has
carried on 23 discovery projects targeting many health issues facing
the world population, such as osteoarthritis, diabetes, obesity, hepatitis,
chronic pain, cognition function, immune function, solid tumor, atypi-
cal dermatitis, microbial infection, skin wrinkle and uneven skin tone. Six
discovery projects commercialized novel ingredients such as Univestin
(joint care), Nivitol (even skin tone), Uniflavon (dermatitis), Loesyn (diabe-
tes), Pematrim (weight management), and UP1307 (body care). Two dis-
covery projects have lead compositions - UP480P (natural preservative)
and UP274M (even skin tone) under human safety and efficacy evaluation;
three projects under different stage of investigation. The successful rate
for PhytoLogix discovery platform is 26% in past 17 years. PhytolLogix
platform results a portfolio of 151 global patents either issued, pending
or licensed.

The productivity and commercialization success of using PhytolLogix
platform are proven in the past 17 years of internal research practice.
The value of the technology platform has also been recognized by global
companies and demonstrated by multiple discovery collaborations with
Schiff Nutrition International, Kellogg’s, P&G, US Smokeless Tobacco, and
AdipoGenix. Recent collaboration with The Coca Cola Company (TCCC)
further confirmed the merit of PhytoLogix platform with value-added
extract and HTP fraction library for discovery screening, the state—of-art
dereplication capacity, the productivity and high quality of research car-
ried on by experienced scientists, and novelty and innovation resulted
from the platform.

The short term financial benefits of the PhytoLogix platform can be cal-
culated based on the investment of the discovery projects in past 16 years,
successful rate of commercialization and annual revenues generated from
external R&D service using the platform and from the ingredients derived
in the platform. However, the long term economic value and significance
of the technology platform cannot be better expressed than realization of
the vision of the company to bring the best of nature to humankind.

|

Global brands of cosmetic products
containing Unigen’s ingredients
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Our Quest for Mission

ol = mlAAA

In ECONET’s mission system, the mission is the reason of existence of ECONET, and also the final
goal, like the Polaris in the night sky. The vision can be likened to a map to guide us to the goal,
and the core values are the compass that interprets the map and shows us the way ahead. If
ECONET is compared to a house, the mission is the foundation, the vision is the ceiling, and core
values are pillars which stand on the foundation to support the ceiling. In other words, the core
values of ECONET are an internalized set of principles which have been accumulated for a long
period of time as basic courses of action, which also serves as grounds for thoughts and decisions,
standards for action, and attitude and principle towards our work.
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ECONETian

The Inextinguishable Flame of Passion
Driven by the Spirit of Sharing

el Ao 2 AXA B A

By Jung-Ja Sung 2016 Yunho Lee Award Recipient | Incheon Namgu Distributor, Univera Korea

2120165 FUY 47 MFRF 23 | FLblet OIHEPT

December 20, 1988. | clearly remember the snowy day that |
came to know Univera for the first time. At the age of 33, | was
drawn to Univera. It was truly an once-in-a-lifetime experience. In
retrospect, perhaps my youth gave me such courage. As a result, |
was able to discover my inner potential that not even | knew existed.

I discovered miraculous potential in Univera’s aloe products.
That miracle came from the late Chairman Yunho Lee’s hope to
bring the best of nature to humankind in the world. That hope lit
the flame of passion in me.

| became healthy thanks to Univera’s products, and this en-
ables me to confidently recommend Univera’s products to even
more people so that they, too, may benefit from this healthy life-
style. My confidence in Univera is the biggest source of my drive
to passionately continue maintaining my distributor.

Univera’s mission “to bring the best of nature to humankind”
is based on the spirit of sharing. | believe that the greatest call-
ing for everyone with Univera is to bring the best of nature to as
many people as possible, so that they may reap the benefits. As
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such, | strive to ensure that my colleagues and UPs at Incheon
Namgu Distributor can share the success that | have experi-
enced. Thanks to such efforts, the UPs that began their career
alongside me were able to grow in their own right, leading to five
distributors stemming from Incheon Namgu Distributor.

I am now in the 29th year of running a Univera distributor. The
span of three decades is long enough to get bored, but for me,
every day with Univera is a new day. When | open my eyes in the
morning, | begin the day by thinking about how more people
can become happy with Univera. There are still so many people
whom we have yet to reach and provide the best of nature. So
every day is precious to me, and there is no time for ennui.

Univera has been forwarding the value found in pristine nature
in the most honest and diligent manner. | trust that Univera will
never lose its integrity. | will hold steadfast to my faith in Univera
and continue to honor the noble legacy of the late Chairman
Yunho Lee. Until that legacy is completely fulfilled, the Incheon
Namgu Distributor will continue its journey with Univera.
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ECONETian

The Highlight
of my Career
0l QA 7H s St

By Dr. Michael Kaufman 2016 Yunho Lee Award Recipient |
Univera North America
2120164 0|¢Z &t =AX} OI0|2 7R HhAL | FLIHi|2t O]

Receiving the Yunho Lee award this past year at the convention
was the highlight of my 12 year Univera career thus far.

I was originally introduced to the Univera products from one
of my business associates, Dr. Ted Wedell. Dr. Wedell had a life-
changing experience taking Xtra back in 2005. He encouraged me
to take it for my health, and also to look into the company. Further,
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Dr. Wedell encouraged me to examine the business and science of

the products in order to carry the products in our chiropractic of-
fice complex. | followed Dr. Wedell’s advice. And, after my personal
life-changing experience consuming Univera products, and further
investigating the Univera company, | wanted to get these products
introduced to my patients, and also to the world!

| couldn’t believe a company like Univera existed that really want—
ed to “Bring the Best of Nature to Humankind” by creating products
that actually worked! The culture of a high quality product line,
combined with helping people to live better lives, resonated with
me from the beginning. The “Servant Leadership” approach is what
I had already been practicing with my staff and patients for decades
before Univera, so it was only natural to serve my new Univera fami-
ly as well. | have read articles and listened to Bill Lee tell stories about
his father’s vision and his service to human beings, and taking care
of and loving nature. They are so inspirational, something we can
and should strive for in every area of our lives. Servant Leadership is
the foundation that we must attempt to carry with us every day as
we promote and grow our Univera businesses.

The Yunho Lee Award is a beautiful award that | humbly accepted
along with the responsibility to carry forward Bill and Yunho Lee’s
vision to serve humbly, love nature, love human beings, and spread
the word and hope that people can live better lives through nature.
We have that opportunity with Univera, thanks to these two great
men and their vision. | will always be a humble and dedicated leader
and try my best to uphold the honor that was given to me as the
2016 Yunho Lee Award recipient.

Thank you to Bill Lee, Ralph Bietz, and the corporate staff, and all
the others who work so hard to develop incredible products from
nature to benefit all of humankind.
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ECONETian

All of ECONETians the Star Bearers did their best to accomplish the

. ECONET mission last year like every other year. There were also
E( O N E I Ian many ECONETians who displayed exemplary efforts to practice the
core values of ECONET. By commending and remembering those

the Star Bearer colleagues, ECONET would like to highlight the significance of

ECONET mission, vision, and core values.
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Kyle Borror
Customer Service Representative, Univera

“Kyle is a pleasure to work and brings smiles every day. His pas-
sion shines through in everything he does - in February, there
was a question whether an Associate event would happen. When

he found out it would, he actually cheered and announced how
much he loves those events.
2nd  He is an excellent ambassador for Health & Wellness with the

Quarter of  personal wellness changes he has made since working at Univera

2016 and the way he shares his success and progress with employ-
ees and Associates alike. He motivates the Associates and they
motivate him in return - even posting progress pictures on their
Instagram pages.
Kyle is a conscientious worker and can be trusted to complete
tasks on-time and with high quality. He is loved by Associates
and has their trust in his interactions in the story”

Morgan Hansen
Supply Chain Coordinator, Univera

“Morgan played a critical role in the success of Convention 2016 logistics. He sourced and contracted the in-
bound and out-bound truck deliveries for the onsite Univera store, expo and registration areas. With his ex-
tensive shipping & receiving experience, he was able to contract the price at a significant savings by creatively
defining truck needs and delivery / pick up times with the carrier. Onsite, Morgan drove the offloading, track-
ing and staging of pallets, working with the Fremont Studios team and Univera staff.

At close of Convention, it was critical to break down the store/expo area for Convention’s Final Night party.
With a narrow turn-around time of less than 2 hours, and working with Univera staff, Morgan ensured pallets
were loaded, secured and staged in an effective, efficient manner for the carrier pickup that Monday.
Throughout the entire Convention process, Morgan went above and beyond in supporting the Univera Con-
vention and pitching in without hesitation when he saw a need. He was always patient, professional and a
pleasure to work with. Fremont Studios team commented on how smoothly the in-bound and out-bound

”

process flowed. A key part of this was due to Morgan Hansen

Teresita De Jesus
Customer Service Representative, Univera

The Winner

of the Employee
of the Quarter

3rd
Quarter of
2016

4lh
Quarter of
2016

“Teresita is a joy to work with. She is always striving to make our call center a lovely place to work. Whenever
there is a celebration, she works tirelessly on decorations, using much of her own time. She is nearly always
the one who cleans up after the celebration as well. Many times she has been the only one to clean up. She is
truly a servant leader. She is honest and thorough when dealing with our Associates and Customers. She is not
afraid to let them know the truth of the matter, while going the extra mile to retain them. Always respectful,
she deals with difficulty by taking it in stride - adapting, improvising and overcoming. Her warmth is evident in
her interactions on the phone or in the store”
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Ist Carlos Rodriguez Lozano
FARM "
Quarter

Employees
of the Quarter,
2016

Por compartir su experiencia de tractorista
(de 20 afios) dando entrenamiento a los
demas tractoristas del campo, para el man-
tenimiento preventivo y ademas ensefiando
al tractorista que usa el nuevo tractor que
adquirid la empresa, en la mecanica del

manejo del mismo.

1st Nestor Guillermo Ascencio Guevara

Quarter MAINTENANCE

Trabajar en el cierre de las NO CONFORMIDADES y
elaboracion de permisos, ordenes de trabajo y par-
ticipacion en diferentes proyectos asignados al de-
partamento de manteniemiento

2nd Viridiana Raga
Quarter SHIPPING

Por qué ha estado trabajando con nosotros ha demostrado un alto
compromiso y es una persona que ha sido de mucho apoyo para el
e departamento ya que nuestros envios se han incrementado un poco y
ella ha sido un gran soporte para almacén.

Delfina Reyes Jnd

PRODUCTION Antonio Camacho 2nd

Quarter
MAINTENANCE Quarter

Ha estado en el area de fileteo por mucho

tiempo, pone mucho empefio en su trabajo y
no falta, realiza muy bien el trabajo durante la
limpieza y mantiene todo muy ordenado.

50 ECONET WAY
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Atender emergencias de manteniemiento fuera
de horario y asegurar el correcto funciona-
miento antes de retirarse, tambien reparacio-
nes en tendido electrico perteneciente a CFE.



3nd
Quarter

Domingo Cordero
FARM

Armando Romero
SHIPPING

Ha Demostrado un gran apoyo al departa-
mento en 4 meses que estuvo solo trabjando
en las diferentes actividades de Almacen.

3nd
Quarter

3nd
Quarter

las instrucciones que se le dan dia a dia, disciplinado y traba-
jador confiable. Su apoyo al Departamento de Campo como
tractorista ha sido de mucho valor, ya que su rendimiento en
su trabajo es visible, asi como la calidad en el mismo.

Domingo Cordero es un empleado que cumple al 100% todas

Erik Rodriguez y Jorge Rodriguez
QC

Los Técnicos de laboratorio colocaron polvo 5010XP-I-10

4th
Quarter

Genaro Herrera
MAINTENANCE

Por llevar a cabo la instalacion de un tanque de 500
galones, en el area de liquidos. Esto corresponde al
proyecto PM1605.

con humedad fuera de especificacion, la prueba consistié en
adicionar polvo en diversas cantidades en horno con tempe-
raturas para reducir la humedad y poder cumplir con las es-
pecificaciones del cliente y asi cumplir con la orden de venta.

4th Luis Gonzalez
Quarter PRODUCTION

Es un empleado muy dedicado en el tra-
bajo, siempre dispuesto a aprender, en poco
tiempo ha aprendido bastante, es rapido, no
falta y siempre esta dispuesto a quedarse el
tiempo necesario a terminar el trabajo.

2017 51

o —



Activities

Aloecorp de Mexico:
Procesos de Certificacion
Aloecorp Mexico:
Certification Processes

S HAe) FAUF el

Alicia Perez Velasquez, QA department manager, Aloecorp de Mexico

By Alicia Perez Velasquez QA department manager | Aloecorp Mexico
= | L2[A[O} 2| A WRIAHA TS FEE | d2F WA|R

Existen muchas empresas en el mundo de Aloe vera las cuales
su objetivo es ayudar a las personas a mejorar su Salud, Apari-
encia o disminuir riesgos latentes que actualmente se viven con
productos que pueden afectar nuestro organismo.

Aloecorp Inc / Aloecorp de Mexico con la finalidad de proveer
no solo un producto de Aloe vera tiene anualmente un Plan de
Certificaciones para sus productos donde son Examinados y Ver-
ificados por los expertos en la materia de Seguridad Alimentaria
y Calidad de productos, sefialandonos como productos seguros
para el Consumo Humano cumpliendo regulaciones Nacionales e
Internacionales.

La Unidad de calidad esta formado por 2 procesos quienes
trabajan para verificar, inspeccionar y confirmar resultados de
productos y cumplimientos normativos, los procesos estan for-
mados por Control de Calidad y Aseguramiento de Calidad, este
Ultimo proceso es el soporte de todos los procesos de la Cadena
de Valor el cual vigila el seguimiento y cumplimiento normativo
nacional e internacional con la Unica finalidad de mantener todas
las certificaciones del proceso, instalaciones y producto.

Actividades antes de cada Certificacion.

Cada una de nuestras certificaciones tiene actividades a
preparar para su desarrollo, y por lo cual se deben verificar su
cumplimiento con cada uno de los procesos de la cadena de
valor y procesos de soporte.

Para cada auditoria se tiene un enfoque de verificacion de
cumplimiento todo en torno a los productos y a las instalaciones
donde son realizados.

Cada Certificacion requiere de una atencion y actividades pre-
vias para dar cumplimiento a cada una de las normativas estab-
lecidas por las Agencias Certificadoras.

Esta comprometida a Satisfacer los requisitos de nuestros
clientes elaborando productos derivados de la sabila con cali-
dad e inocuidad en mente y cumpliendo con el marco legal. Nos
esforzamos a mejorar continuamente la eficacia de nuestros pro-
cesos, disminuyendo accidentes de trabajo y haciendo uso €efici-
ente y sustentable de nuestros recursos, considerando nuestro
medio ambiente.
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There are many companies in the world of Aloe vera whose purpose
is to help people to improve their health, appearance or lower risks that
they currently live with and affect the body.

Aloecorp and Aloecorp Mexico s purpose is not only to provide an
aloe vera product, we have annual certifications for our products where
they are tested and verified by experts in the matter of food safety and
quality of products, indicating us as safe products for human consump-
tion and in compliance with national and international regulations.

The Quality Unit is formed by two departments that work to verify,
inspect and confirm product results and regulatory compliance. The
departments are formed by Quality Control and Quality Assurance,
this last department supports all departments of the value chain which
monitors national and international compliance and compliance with
the sole purpose of maintaining all obtained certifications of the pro-
cess, facilities and product.

Activities before each Certification

Each of our certifications has activities to prepare for its develop-
ment and must verify its compliance with each of the processes of the
value chain and support processes. For each audit, there is a compliance
verification approach around the products and the facilities where they
are carried out. Each certification requires prior attention and activities
to comply with each of the regulations established by the certification
agencies.

Aloecorp is committed to satisfy the requirements of our customers
and produce aloe vera products with quality and safety in mind, and in
compliance with the legal framework. We strive to continuously improve
the effectiveness of our processes, reduce accidents at work, and to
make efficient and sustainable use of our resources with regard for our
environment.
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A continuacion se presentan cada una
de nuestras Certificaciones y las actividades
previas que se requieren para su cumplimiento.

The following are each of our certifications
and the previous activities that
are required for compliance.

)

Certificacion IASC |

Certificacion que revisan cumplimientos normativas con respecto a
la composicion de los productos y las Instalaciones de Aloecorp de
Mexico para ver el cumplimiento de Buenas practicas de Manufac-
tura.
Actividades: Preparacion de envi6 de muestras, Hojas de especificaciones,
etiquetas y Certificados de Analisis realizados en el Laboratorio Interno.
Certification that reviews regulatory compliance regarding the compo-
sition of products and the facilities of Aloecorp Mexico to assure com-
pliance with good manufacturing practices.
Activities: Preparation of sending samples, spec sheets, labels and certificates
of analysis performed in the internal laboratory.
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Certificacion Organica | Organic Certification | 712!

Certificacion Organica garantiza a nuestros clientes un producto
Natural, para asegurar el uso de Hoja 100% Orgénica de Aloe vera.

Actividades: Se llevan a cabo revisiones de balance de hoja organica sum-
inistrada por nuestros campos asi como nuestros proveedores para verifi-
car que la entrada es equivalente a los productos organicos realizados.

Organic certification guarantees our customers a natural product to en-

sure the use of 100% organic aloe vera leaves.

Activities: Organic balance sheets are reviewed provided by our fields as well
as our suppliers are carried out to verify that the input is equivalent to the or-
ganic products made.

77| °._§° SE|7HAAMSE HIZEO| 100% 77 I= L2l H2t o= BHE0{FS
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Certificaciones Kosher y Halal | Kosher and Halal Certification | ZIA%t

Certificacion para el uso por las religiones “Judia / Musulmana”
Actividades: Asegurar que en todas nuestras compras de materias primas ten-
gan una aprobacion y todo cambio en nuestros procesos estén debidamente
notificados para asegurar la conformidad

Certification for use by “Jewish / Muslim” religions

Activities: Ensure that all our raw material purchases have an approval process
and any changes in our processes are timely notified to ensure compliance.
Ol= REHw 3! O|&2uo|A 27 5t= I1E0|Ct

2= A ETE B3| flel ZAM X & Eof|M Selet AZEHS FofsHOF st A|E A
A tE S HHEE llH01I‘: XA ARfof| w2t 2 sHof St

Certificaciones ISO 22000:2005/1SO 9001:2008 | ISO 22000:2005/9001:2008 Certifications |

Aloecorp de Mexico con sus acreditaciones en normas ISO, asegura la
conformidad de sus productos en Calidad y Seguridad Alimentaria.
Actividades: De las actividades a desarrollar para el cumplimiento Au-
ditorias Internas en donde un destacado equipo de Auditores Internos
preparados por el Gerente de Aseguramiento de Calidad realiza una veri-
ficacion de conformidad de los SOP’s establecidos en las Instalaciones de
Aloecorp de Mexico

Aloecorp Mexico with its accreditations in ISO standards, ensures the

conformity of its products in quality and food safety.

Activities: Activities are established for compliance with internal audits in
which a team of internal auditors trained by quality assurance performs a ver—
ification of conformity of the SOPs established in the Aloecorp Mexico facility.

Certificacion de Buenas Practicas de Manufactura | Good Manufacturing Practices Certification | GMP (RIZX &

Aloecorp de Mexico con la finalidad de dar cumplimiento a un re-
querimiento legal ante las Normas Nacionales se acredito en Buenas
Practicas de Manufactura lo cual es necesario para la Exportacion de
nuestros productos.

Actividades: Se llevan a cabo entrenamiento al personal para la apli-
cacion de Buenas Practicas de Manufactura asi como Inspecciones de
cumplimiento y seguimiento a las no conformidades para la mejora.
Aloecorp Mexico has a purpose of complying with a legal requirement
before the National Standards is accredited in Good Manufacturing
Practices which is necessary for the export of our products.

Activities: Continual staff training is carried out on Good Manufacturing Prac-
tices as well as inspections of compliance and follow-up to nonconformities
for improvement.
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Activities
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Aloecorp China:

Developing ZhongShui Farm

duF T, A3 N7

Aloecorp China FIRERLZHE
By Byounggug Min President | Aloecorp China

EILCE R

2012F 4R R RZER T KENE T,
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In April 2012, a hailstorm damaged the Dong-
Fang farm. The leaves of aloe planted in late
2010 had been torn to shreds, while the aloe
planted in 2011 failed to sprout green leaves.
Initially, there were many purchasable fields
near the farm, and setting up a farm did not
present a significant problem. Expanding the
farm to the land in the vicinity meant that the
existing man power, knowledge, and advan-
tages could be leveraged. It would also have
provided the economy of scale that drive down
the cost. Thus, the third farm was planned to
be created near the DongFang Farm. However,
considering the unforeseen damage by the
hailstorm, a complete overhaul for Aloecorp
China’s farm management plan was inevitable.
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Searching for Land

Natural disasters from climate change present
a severe obstacle for Aloecorp’s business. In
order to minimize this risk, the search for eli-
gible land was expanded to the entire Hainan
area since late 2013. The goal was to secure a
farm by mid-2014 and begin planting aloe by
late 2014. However, around three dozen can-
didate lands failed to make the selection right
before the contract. As basic terms and condi-
tions could not be met, finalizing the land deal
had to wait another year.
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Land Purchase

In mid-May 2015, KS Yoon, CEO of Alocorp,
looked around the final 3 to 4 candidates and
consequently selected the ZhongShui farm. How-
ever, another problem surfaced as the terms of
the contract were being fine-tuned in early June. A
large plot of rubber trees had to be cleared. As the
company lacked experience in deforesting a large
area, a poorly executed removal could raise the
costs for the farm. After about a month of carefully
reviewing the contract and developmental pros-
pects, the company decided to face the problem
head-on. Not only was the farm absolutely neces-
sary, but the company was also confident that we
would overcome any difficulties as the ECONETian
questing for mission to bring the best of nature
to humankind. The contract was finally signed in
early July 2015.
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Land Clearing

The cultivation began in October, under the
guidance of Laifeng, a farm director. The
rubber trees were chopped down and the
branches were tripped. Excavators uprooted
the stumps, which the employees carried to
the fringes of the farm themselves, as trans-
porting them outside the farm would have
incurred extra cost. This saved time and
money. Moving the branches required a lot of
manual labor, so they were burned on the spot
instead. Removing the trees and roots took a
little over a month. Then, tractors were used
to plow and level the soil. Unlike the soil of
DongFang Farm, the soil here contained more
clay and mud, requiring at least three rounds
of deep plowing.
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Aloe Planting

Mena, the general manager of Aloecorp Mexico,
visited in late November to provide consult-
ing on how to proceed with the plantation. The
pups were provided from the DongFang Farm.
Aloecorp’s proud strain of quality aloe was thus
able to continue from Hilltop Gardens, WanNing
Farm, DongFang Farm to ZhongShui Farm.

ZhongShui Farm was more sloped than nor-
mal aloe farms, necessitating drainage and soil
loss management. In the slope areas, the al-
oes were planted more closely together (Im x
45cm) than normal arrangements (Im x 60cm)
to minimize soil loss. Furthermore, the soil was
thoroughly prepared to facilitate drainage and
grass that grew flat on the ground was planted
to slow down the water flow.

It rained in December, which was supposed to
be dry season. This led to difficulties in adjust-
ing the land and planting the aloe. Rain makes it
difficult to go in the field and moreover, plant. As
the soil was rich in clay and mud, the rainfall af-
fected the field even the next day. The plantation
schedule was often delayed. However, everyone
fully cooperated to plant 580,000 aloes by the
end of March 2016.
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Harvest

Like any farm work, aloe farming is a series
of trials. The land and weather are both un-
forgiving. Again, we realize that only those
who are humble towards nature can reap
its benefits. Aloecorp China will remain true
to bring the best of nature to humankind.
ZhongShui Farm begins its aloe harvest in
2017. Projected harvests are 1,644 tin 2017
and 2,320 tin 2018. This is our promise.
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Pepma «KOHNBEPA-POCCHUA>,
pacnonoXXeHHaAd B 3KOJ1I0M'MY4eCKN YNCTOU
oKpy>KatoLLen cpene MNpumopckoro Kpas

The Coexistence of Human and Clean Nature
In Univera-Rus Farm, Maritime Province

UYxaH MuHcok : lMpeacenatens coBeta ampekTopoB OO0 «lOHuBepa-Pych», «KOBUKOM», KpackuHckoe»

By Minseok Jang President | Univera-Rus
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B nioHe 2016 roga Hayasna cBoe
cywectBoBaHne Pepma «fOHUBEPA-
POCCUVIA» B nrr KpackuHo [Mpumopckoro
kpad, P®. C koHya HoAbpA 2014 roga
Mbl Ha4a’zm nccienoBaTh BO3MOXHOCTb
OTKPbITUA MOJIOYHOIO Ae/1a 1 ITO 3aHANO Y
Hac 1roa n 6 MecAles.

In June 2016, the Univera-Rus Farm was
opened in Kraskino, Primorsky Krai, Russia.
The farm opened a year-and-a-half after the
company first considered starting a dairy
business back in November 2014.
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Mpouecc mono4Horo gena (xo3AncTea)

Cpasy nocne Toro Kak Mbl PELUNN 3aHATLCA MOJIOYHBIM AENIOM, Hawa paboTa pacnpenenunach Ha
[Be yacTn. Bo-nepBbix, Hy>XHO 66110 MOCTPOUTL hepMy, @ BO-BTOPbIX, HEOOXOAMMO ObISIO HAVTY JOVHBIX
ronos. [NonyymB paspelueHrie Ha CTPOMTENLCTBO 34aHWIN Ha doepme, Mbl yxxe B okTAbpe 2015 roga
Hayanm NIaHMPOBKY W NOAroTOBKY Tepputopum Gynbao3epamuy. B 3uMHMe MOpO3bl 1 CUMBHbIV BETEP,
Mbl Ha4ann yknaabiBaTb 6ETOH, 3apaHee MoMOXMB B HEr0 HarpeBaTesbHbIV 3MIEMEHT, U TakiM BOT
06pa3oM, CTPOUTENLCTBO HaLLen dhepMbl Hauano obpeTaTte HavasbHbIV Bua,. CriycTA Oonrmx 8 MecALeB
nocne niaHMpOBKK 1 NEPBbIX paboT Mo hepme, Mbl 3aBEPLUMIM MOCTPOVIKY KOPOBHMKA W TeMNepb Ha
TOM MECTe, rae He 6bISI0 HNYETO, & POC/N TOMBKO OAHW COPHAKM, CTOUT Hall HOBbI KOPOBHVIK, FOTOBbIN
NPUHATb HETENEN. YunTbIBaA NOrofHbIe YCIIOBMA NMPU OTMPaBKE roJioB U 3aBEPLLEHNE CTPOUTESBHBIX
paboT, Mbl CTapa/IMCh BCE 3aKOHYMTL B Mae.

MbI peLumnm nprobpecTy KOPOB MMEHHO POCCUMCKMX. OQHaKo pacCMOTPEB BCHO TeppuTopuio Poccun,
rae MOXHO ObIfio KynUTb FOSI0B, HAUYULIMM 1 BivKaLIMM MO PacCTOAHMIO AJ1A HAaC BapuaHTOM Obin
Pecnybnvka TatapcTaH, pacnonoxeHHoin B 8.500 km oT Hac. Muctep O co cBoMM NepeBoaqMKOM
BrkTOpOM ABadkbl Bble3anm B paboyre KOMaHOMPOBKM B anperne 1 Mae, 1 HECMOTPA Ha pasHuLy
BO BpemeHu (7 4acoB) ¢ camoro yTpa [0 No3aHero Bedepa rocewany Bce 6nmsnexatiye gpepmsbl, 1
cpean 20 TbicAY rono., Beibpanm 1 kynnm 80 HeTenen. OT60p OOVHBIX KOPOB MPOUCXOANIT HE TOMBKO
no NPOCMOTPaMm MX 3anucen, Ho mmucTep KO NMYHO NPOBEPAS COCTOAHME MX 300POBbLA, BHELLHUA BUA,
MX MOCMEAYIOLLYIO MPON3BOAMTENBHOCTL MOMoKa. W onA Toro 4tobbl npoexats Yepe3 Crbupb 1 BCo
3Ty OabHIO JOPOry, KOMMaHWA, YTO JOCTaBAAMa HaM rosioB, Npuberna K UCKIIIYUTENBHOMY B CBOEM
Cnyyae BapuaHTy, Koraa rosiobl bl pacCopTMPOBaHbI C TPW NMpuULEena A/1A NepeBo3kn Kopos no 20-
30 ronoB Ha Kaxaplil NpuLEen, 1 OHW BbiN JOCTaBMAEHbI HA CMELManM3npoBaHHbIX MalunHax. M no
nnaHy, KoTopbliii 3annaHuposan MucTep O, BeTBpad co3saHmBasicA ¢ Muctepom O no 10 pas 3a cyTku,
1 OoKnagbiBas COCTOAHME KOPOB, KOPMOB, Boabl U T.4. V1 anA Toro, 4tobbl 3TO 60MbLLOE PacCTOAHNE
>XMBOTHbIE CMOITIN NpoexaTb 6€3 KakMx-IMb0 OCNOXHEHWI, BbINO CMIaHNPOBAHO MNPOWTU ero Tpemsa
oTpeskamn. OcTaHoBKM 6binn B VIpkyTcke n AMypckon obnacTu, Tam Ha depmMax, ¢ KOTOPbIMA Mbl
[OrOBOPUIIVCH, XKVUBOTHbIE AOMKHBI ObIT OTOOXHY Th C My TW, HAOGPaTLCA HOBBIX CU B TEYEHUM 1-2 CyTOK.
M Takoe paumoHasibHoe peLLeHre OTabIXa BO MHOTOM ChIrpasio peLuatoLLyto posib B 6e30MacHoM NpyBo3se
CTeNbHbIX FO/0B.



Proceeding with Dairy Farming

Once it was decided that the com-
pany will enter the dairy business, a
two-pronged approach was made.
The first task was to build the farm
itself and the second was to buy the
milk cows. Once all relevant approvals
were made, farm construction began
in October 2015 with the leveling of
ground with bulldozers.

It was decided that the cows would
be purchased within Russia. However,
our research showed that the nearest
place for us to buy suitable milk cows
was 8,500 km away, in the Republic of
Tatarstan in the Volga Federal District.
The selection was based on not only
the farms’ records on the cows, but
also on direct visual inspection of the
cows’ physique, health, and pregnancy
status, which can all directly affect milk
production. The cows made the great
journey across Siberia on special vehi-
cles provided by a breeding company.
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PacctoaHue B 8.500 Km

BepoATHO, 4TO eLue He 6bINo Cryvaes, TakuX Kak Hall, YTo6 KPYMHbIN poraTbiii CKOT, mpoexarn
CYXOrMyTHO Takoe OrpoOMHOe paccToAHMe. 80 CTeNbHbIX rofios B TeyeHun 15 cyTok B pacctoaHmne 8.500
KM nepenBuranchb B CneumannsnpoBaHHbIX rpy3osrkax. OTnpasmsLumce ¢ 6epera Bonrm 17 man,
OHW npoLwn Ypanbckuin xpebet, Cnbupb, 03. barikan, peky Amyp, Xa6apoBck 1 1 1oHA, Nprbbinm
Ha Hally dhepmy, pacrnonoXxeHHyto y 6eperos ANOHCKOro MopA. HecMoTpA Ha TpeBory 1 BOSIHEHWA
CNeuman1cToB M 3HAIOLLMIX JIIOAEN, YTO 3TO MIioxad 3aTeA BECTU CKOT TakyMM CNocoboMm 1 4To GyayT
noTepun Kak MMHUMYM B 5 ronos, Bce 80 ronos 651aronoay4HO 1 MOMHOCTHIO 300POBble NPUOLINM Ha
Hawy dpepmy. M Mbl BecbMa ropavmcea atum. Ho 1 3aeck He obolunock 6e3 nHumaeHTa. B Houb nepen
caMnM NprBbLITHUEM KOPOB Ha hepMy, 0Ha KopoBa NpexxaeBpeMeHHO OTeIMach NPAM B rpy30BUKe,
HO T.K. OTeN MPOM30LLEN HOYbIO, TENEHOK, HE MOSYYMB HYXXHOrO YXO4a, CKOHYasCA Mo npvesay Ha
depmy. I, poamncA 6bl OH HEMHOTO MO3XeE, YXKe Mo Npre3ny UK poamncA bl OH AHEM, Koraa Moan
cMornm 6bl €ro yBUAETb 1 OKasaTb eMy OOMKHBIA YXO4, 1 MOMOLLb, Xasko 1 nevansHo... I nocne
NPeXXaeBPEMEHHOrO OTeNna “poxxeHnLa” Haxoamnack B 60MAX U UCTOLLEHUM OT TOrO YTO He OoWach,
HO 6narofjapa NpasuibHOMY yXody Ha Halen depme, BCKOpe BOCCTaHOBMIACL W Monpasuia CBoe
r3nHecKoe CoCToAHME.

M He ycnes, onpaBUTbLCA OT TAXENOM [OPOrn, HalWM KOPOBbI Cpasy Havanu TenutbeA. Ha
CerogHALLHMIA MOMEHT, Ha 10 AHBapA, Hac cTano 6onblue, 68 TenAaT (32 6ypeHku, 36 6bI4KOoB). U Tak
Kak B Hallel ceMbe Takoe 60rbLLOoe MOMOHEHME, HaM HY>KHO Obl10 OTPEMOHTUPOBATL U NepeaenaTb
3[aH1e, KOTOPbIM Ha JaHHbI MOMEHT Mbl HE MOJIb30BANMCH M COOPYANTL U3 Hero TenATHUK. U ana
TOro 4Tobbl HaLWKW AONHbIE KOPOBbI 611aronosy4HO NepesnmMoBani Ux nepsyto MNPYMOPCKYIO 3UMy,
BECb HalLl KOSINEKTUB YCepaHO TPYAUTLCA U BHAMATENbHO yXaxkvBaeT 3a HuMu. U k 2019 roay, koraa
noapacTyT Hawm GYPEeHOUKM 1 CTaHyT OOVHbIMW, Toraa o6bem yaoA YBEMMUYUTLCA B HECKOMBbKO pas,
1 TOrga MOXHO OyaeT roBOpUTb O CTabUIbHOCTY Hawero 6usHeca. T.K. Mo UCTeYeHUN 26 MecALEB,
OypeHKM NPUXOOAT B OXOTY M MOTYT AOUTLCA.
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The 8,500-km Journey

Our cows’ journey is probably the
first of its kind throughout the world.
Eighty pregnant cows traveled as
far as 8,800 km and an average of
8,500 km on three trucks for 15 days.
Departing the Volga River basin on
May 17, the convoy crossed the Ural
Mountains, Siberia, Lake Baikal, Amur
River, and Khabarovsk until it reached
the farm with a view of the East sea on
June 1. Although experts expressed
concern that the long-distance truck
convoy would be a reckless endeavor
that could kill at least 5 of the cows on
the way, all 80 made it to the farm in
full health and to everyone’s pride.

Before the cows could fully recover
from the journey, they began giving
birth. By January 10, the herd grew
by 68 heads (32 heifers and 36 bull
calves). As the herd grew, some of the
unused buildings were transformed
into nurseries for the calves.
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®depma, nocTpoeHHana Kopeiickoun, Poccuiickoit u Kuranckoi ctopoHamm

KpackunHo, B KOTOPOI HaxoamMTCcA Hawa dhepMa — 3TO HaMBIvKaLLMIA MO PACCTOAHMIO MOCEIOK K
Kopee. 3T0 ye3aHbIl MorpaHnYHbIA MOCENOK, C HE TakuM BOMbLUMM HAaCENIEHNEM, U OTAANIEHHOCTHIO OT
6nvxaniero ropoga B 3 Yaca esfbl. IMeHHO Mo 3Tom npudmMHe, MOSIOYHBIM 3aBofaM, HaXoAALLMMCA
B ropoge npobnemMaTtuyHo NocTas/ATb B 3TOT PaiOH CBEXME MOJOYHbIE NPOAYyKThI. V1 9T0 1 ecTb
3amMedarenibHaA BO3MOXHOCTb A/1A 3aKperieHNA Ha MECTHOM PbIHKE Masion MOMIOYHOM dhepmMbl 1 CBOEN
MecTHo npoaykumn (Local Food). Mbl XOTM BbICTPOUTL OOHY HE3ABUCMYHO HY OT KOTO CTPYKTYPY, rae
Mbl CMOXXEM CaMW BbIpalLMBaTh KOPMa, yXaXkmBaTb 3a CKOTOM, MPOV3BOANTL MOJIOYHYIO MPOOYKLIMIO,
a 3aTeM ee peasnM3oBbiBaTh. B parioHe, KOTOPbIM pacnonoXeH BOanm oT ropoaa, Nnocraska Mosoka —
3TO MPOCTO BU3HEC, 3TO €LUe U LIeHHbIV BKNAA, B MOBCEAHEBHYIO YKU3Hb XXUTENen parioHa. B neTHuin
nepvog B 6rmanexatume nnaxun ot hepmMbl CTEKAIOTCA Ny TELECTBEHHNKN 1 NIOBUTENN aKkTUBHOIO
oTabixa co Bcero fanbHero BocToka, OHM MOryT exatb cofa 1-2 CyTKM 1 OTAbIXaTb 30eCh Hedento.
W paxke OHM — 3TO HalM LieHHbIe MOKYynaTeny 1 KnMeHTbl. Yepes n. KpackuHo B CyTKM NpoesxatoT
6onee 10 mexxayropofHux perncos 13 Poccun B Kutai. M koHewHas octaHoBKa Ha Tepputopum PO
nocne 3KcKypcui no kpato — aTo KpackinHo. OBbIMHO MHOCTPaHLbl XOTAT NOTPaTUTL BCE CBOV py6n
Ha KOHEeYHOM ocTaHoBKe B Poccuu. U onsa KUTaUCKMX rocTer Hall CbIp, MPUroTOBEHHbIN N3 CBEXEro
MOJI0Ka MOXET CTaTb UMEHHO TeM TOBapPOM, KOTOPbIM OHU 3aXOTAT KynuTb. A TakXXe, poCCUickmne
noceTuTenu, BO3BpaLaaCb AOMOM B ropod ¢ KutaA, MOryT KynUTb Hally CBEXYIO MOJIOYHYIO
npoaykumio. [1nAa cpaBHEHUA, CNPOC BHYTPEHHEro pbiHKa XacaHckoro parnoHa coctasnaeT 30 TbiC
YesIoBEK — 3TO HacerNeHne panoHa, OOHaKo ecnv 0bpaTuTb BHUMaHWE Ha I. XyH4yH, 4O KOTOporo 1
yac 30 MUH (3TO BMECTE C MPOXOXAEHMEM TaMOXXHM) HaM HaceneHne coctaBnAeT 250 ThbIC YENoBeK,
a B fAHbL3bI, 800 ThIC YesoBeK, U OH PacrofioXeH B MonTopa Yyaca e3apl oT XyHdyHa. U T.K. kuTanupl
OYeHb O0BEPAIOT POCCUNCKON MULLEBON NPOAYKLMK, BBMAY TOro akTta, 4to B PP oueHb cTporu
npasuna NPUroTOBMEHNA MULLEBOW NPOAYKLMM N CAHUTapWK, HaLla MOMOYHaA NpoayKuma Toxe ByneT
BHyLaTb AoBepue. U 1oXXHOKOpPErCKNe rocTu, YTO NpueaXaroT Ha NaMATHUK AH YxyH MbiHa Toxe
CMOryT Nonpo6oBaTh HaLLEero Monoka. M onAa Takux KIMEHTOB Mbl FOTOBMM K NMEPEBOAY Ha KOPEVCKIN 1
KUTaMCKUIA A3bIKM CMOCO6bI MPUIrOTOBIEHMA HALLMX MOJIOYHBIX U3OEMNIA.

A Place of Northeast

Asian Coexistence Constructed
by Korean, Russian,

and Chinese

Kraskino, where the farm is lo-
cated, is the nearest Russian town
to Korea. It is a remote area where it
takes three hours to reach the city,
which is also sparsely populated.
Thus, the distribution of fresh dairy
product from the city’s milk factories
is difficult in due to the short shelf
life. This also means that smaller milk
factories can seize the opportunity
to develop the market for local food.
Such environment is conducive to a
self-sustaining system of cultivating
feed, raising cattle, processing dairy
products, and selling the products.
Supplying fresh milk to remote loca-
tions is not only a business oppor-
tunity, but also a valuable endeavor
that enhances the living standards of
the local populace.
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MecTHaAa npoayKuua

MbI 3akntoumnm goroBopa Ha 6ecnnaTHyto NOCTaBKy CBEXEro MOsoka B 6rnsnexaime
[OEeTCKune [oMa, AETCKME cafbl U LUKOSbI, U C CEHTABPA B TEYEHWN 4 MeCALEB 2 pasa B HeEr!o,
Mbl MOCTaBAANN NpY6AM3nTENBEHO Mo 400 IMTPOB Mosoka. CBexxee 1 TOMbKO HTO BbDKUTOE
MOJIOKO CMOTIM NONpo60oBaTh HE TONMLKO AETU U LIKOMBbHUKK, HO U UX POOUTENN, yYnTena
W XXUTENN NMocesikoB. A B 3TOM HOBOM rogy, Aorosopa Ha 6e3B03mMe3aHON OCHOBE Oblin
3aMeHeHbl Ha [OroBopa C MakCUMasTbHOM CKAKOMN.

HaunHaa ¢ ceHTAbpA, B kKaxxaom nocenke (KpackuHo, MNockeT, 3apybuHo, CnaBAHKa,
XacaH) y Hac y>xe Hanagunacb CBoA KJIMeHTckanA 6asa. A Takxke npmbaBuiock YMCIO
nokynarenen, KOTopble BbIXOOAT M XAYyT B ONpefesieHHble OHU W BpeMs, npvesna Hallemn
MOJIOYHOM MaLlUMHbI. M o mepe Toro kak 6yaeT yBenmunmBaTbCA KONMMYECTBO YA0A MOJIOKa,
6yOeT yBenMumBaTbLCA NPOAYKTOBbIA KOIhMLMEHT MOSIOKA, a NPoAaKa Ha Apmapkax oyaet
OXKVBMEHHOM U NPOAYKTUBHOW. Hawa MonoyHaA naeka, 4to HaxoguTcA B KpackuHO OKomo
KOHEYHOWM OCTaHOBKM MEXAYropoOHNX aBToBYyCcoB, ByOeT He MPOCTO MECTOM OJ1A NMPOLAKM
MOJIOYHbIX U3OENNIA, HO MOXKET CbIrpaTb POJSib MECTa OXMOAHUA aBTOOYCOB M YKPbITUA OT
XONOAHOW norofpl, BeTpa 1 AoXKAeN.

BhbipaluymBaHme KopoB NPOUCXOAUT He MO MyiaHy YerioBeka, HO Mo r3MoniorMyeckomy npoLeccy
cammX XXMBOTHbIX. Be3 BbIXOOHBIX 1 MPa3aHMKOB, MOSIOKO AOMHKHO ObITb BbIIOEHO C PaHHEro yTpa
1 BEYEPOM, MOCIE 3TOr0, 3TO MOJIOKO AOMKHO ObITh 6EPEXHO PACCOPTUPOBAHO ANA AaSIbHENLLEN
NPOAYKUMM 1 farnee BbICTaBIeHO Ha Npoaaxky notpeburtensa. ECTb TakaA noroBopka, YTo B
MOJIOHHOM XO3ANCTBE HET Aaxke Hosoro foga, noTomy 4To Aaxke B HoBbIM [04, Hy>XHO Ha CKOpyHo
PYKy 6bICTPO NOECTb M Cpady BO3BpaLLATLCA Ha (DEPMY K XKMBOTHBIM. V1 HECMOTPA Ha TO, YTO Y Hac
He faxke obpasua, Ha KOTOpbIM Mbl MO Bbl POBHATLCA, PaBGOTHWKI Hawwen dhepmbl FOHVBepa-
Pycb, co Bcem cBOUM ycepamem TpyaATCA pagy Toro, YTobbl HaLM 340pO0BbIE U CHACT/IMBbLIE
[O0ViHblE KOPOBbI, MOITM A@BaTb BKYCHOE MOJIOKO CaMOro BbICLLErO Ka4ecTBa.

Hawa depma KOHMBepa-Pycb — 3T0 coBMECTHOe cTponTenscTBo Kopen, Poccnn 1 Kutas,
roe nokynarenu Toxe 6yayT ¢ Kopen, Poccumn n Kutaa, aTo eBpoasuarckan doepma.

[oporoi KONnNekTus

B camom HalueM HeyKoXKem Havase Hallero MOJIOYHOrO XO3ANCTBA, 60MbLUIMM CHACTHEM
okasascA npuxom K Ham muctepa KO XoBoH, raBHOro aKCnepTa-KMBOTHOBOAA, NOA, YbMM
PYKOBOACTBOM B TedeHun 3 net 6blna camas 6onbluasa depma B Mprmopckom kpae. Mo
npviespy B Kopeto, MucTep O 3aHnMancA KOHCYbTaTUBHbIMM BOMPOCaMM, CBA3AHHBLIMUN C
MOJIO4YHbIM XO3F|I7ICTBOM, 1 Koraa Mbl Npeasioxkunu emy ydactme B CTPOUTENbCTBE HOBOW
epMbl, OH C pafoCTbiO cornacunca. 3a NnepeBofamMm 3akpensieH Mooaon yunTens
AHITININCKOrO A3blKa, [MNak AHaTonui, paboTaBLUMIA Ha TOT MOMEHT B KpacKUHCKOM cpeaHemn
LUKOSIe, U KOrAa OH 03HaKOMMIICA C HALUMMKW NepcrneKkTMBaMy U niaHaMn MOIOYHOro
[ena, cornacuscaA Ha paboTy Ha Haluelt hepme. Halua TenATHMLA, YTO HasblBaeT 1 3HaeT
Ka>K[0ro TeNeHKa Mo ero K/myke, OHa KOPMUT TENAT MOSIOKOM 1 KopMamu. Hatwm noApku,
KOTOpbIE KaKA0E YTPO 1 BeYep, HAbMIoJatoT M yXa>KUBAOT 32 KaXKAbIM XXMBOTHbIM, HALIN
CKOTHWKM, YTO B 0601 CUTYyaLmn, BCeraa rotoBbl MOMOYb HALIMM KOPOBaM, Halll BETBPaY,
YTO MOCIe OKOHYaHWA BETEPMHAPHOIO MHCTUTYTA, Cpasy YCTpoUIach K HaM Ha chepmy,
OHa yXa>kKMBa€eT 3a KOPOBaMMU, KOTOPbIE B HECKOMBbKO pa3 60siblue Hee camoit, paboTHUKIN
HalLLero MosioKo3aBoaa, KOTopble 6yay4m HEOMbITHBIMY B 3TOM Aere, HO HECMOTPA Ha 3T,
BCerAa OCTaloTCA [0 CamMoro 6pO>KEHMA MOJIOKa, y4aTCA U CTapatoTCA No3HaThb 3TO HOBOE
OJ1A HAX ENo, Halm NpoaaBeL, U BOANTENb pepUIKEPaTOPHOro rpy30BMKa, MOCTOAHHO
€30AT Ha KaXkayto APKapKy 1 CUJibHble MOPO3bl U Xonoga npoaatoT Hally npoayKLUuto,
Halll TPaKTOPUCT, KOTOPbIN BCceraa nomMoraeT Ham Ha dhepme, 1 BCe Haluv COTPYAHVKN
tO6ukoma (UBICOM), koTopble BCeLieno OTAAITCA CBoel paboTe Ha nosnAx AJs1A Toro
4TOObI Y KOPOB BbII0 [OCTATOYHO CeHa 1 kopMma. M Bce 3T ntopy ABNAIOTCA YneHaMm
HalLeli 60/bLLOV CeMbU MOIOYHOM dhepmbl «HOHVBepa-Pych».
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Local Food

The farm signed a contract with local or-
phanages, kindergartens, and schools to sup-
ply them with fresh unprocessed milk until
the factory was capable of fully processing the
dairy products. Starting this year, the contract
was amended to provide the milk at special
discounts not for free. Starting in Septmber,
we have sold the milk at markets going round
local. This has already established a steady
customer base. The permanent store directly
operated by the farm, which was set up next
to the final bus stop in Kraskino, will provide
shelter for customers and passengers seeking
to escape the cold and the rain.

Raising milk cows is a matter of accommo-
dating the cows’ physiology, not the humans’
schedule. The cows must be milked every
morning and evening, even on holidays. Fresh
milk must be processed every day and passed
on to the customers as fresh dairy products.
Constructed together by Korean, Chinese, and
Russian, and beloved by customers from all
three countries, Univera-Rus is truly a farm of

Northeast Asian coexistence.
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Univera-Rus Employees FLH2-FA S2AIRIE
Univera-Rus was lucky to have Ho Won Yoo join the team. Mr. Yoo is a livestock ~ AA3t HsAIAS Al&siH ool 2 SR 0lAM 347t 2Ys Bostd 4 H
expert who had a three-year experience supervising a large farm in Primorsky 270l 52| Lh=E|Xt0| 51| 5+ X2 Aot 2 sH20|Ct 22510 s HMEIALY
Krai. While providing consulting services for dairy farmers upon his return to s 51 2 Lh=EIxtS “Oix| 2 RS HS 2E| 8hH| DHS0|EAP= Ko E3H5| =
Korea, Mr. Yoo readily accepted our offer to “build together a fantastic farm from of3iC} SIS Etoyabe TR0l Hu HE OfLIER = TafAT (L SHDOA FOITAF
scratch.. Interpreter Anatoli Pa.rk is a yf)ung K(.)r?an Russian who used to work as 2 D53 X s|Alo] HIMHAIT} Lhe Afofo] Hato| M Sol50] ST} E[of
an English teacher at a school in Kraskino. He joined our farm as he agreed to the N e e e o »
, ) ) - : ) C}. £O0FX|OICt XHAIS] OIO|EAE 0|2S £20 9} AIRE F= 20| 42
company’s managerial policy and vision for dairy farming. Then, there are the } PRIOCF XHElo] OIOIEXIE OIS S FEM FRef AIRE F I 22|
; =2 Hol| A< mE A S 35| =2 5| A= XECALE
cattle managers who feed our calves and call them by name as if the calves were AL, At Kol| RS B G0fCt 2 B 0t2] B 0l2|S BEs| Hul= ARALS, R
their children; our milkers who meticulously inspect each cow every morning and 2 &S Ot 810 R SlHEIKIE St S55, Ao 2ot S 2t sl 22
evening; our shepherds who look after the cows no matter how grueling the tasks ~ =&0f| HIZ 20 AHAIHCH 2 ASS Mals| 2ATH 7422 226t 2|
might be; our veterinarian who just joined our farm after graduating from a vet- A} HojE7|= gHoLt OIS0 7= X201 SN|Zof| A7 |3l tHAE Bt 7} =0
erinarian school last year to take care of those big cows; our factory workers who  xjoj =2 x|7I7px| Lo} 23} S Clsf HiSO Zofsle 29Dt Klols &EjD}
have ever eaten dairy products before but never made them until now, staying C} 23[6}H 31742 TIAIS HIZto| 2A| SKIZS THOfslD S st hojela) Wat
behind late into the evening if the fermentation process gets delayed; our truck- _
N process gets ceayed TR, U 23 4] 2 TE g0 RE U2 HS0RE EHE T4l ST =2
ers and salespersons who brave the cold as they sell and promote the products in
. ) : 2of otot Halnt Mg Hom FZE6 Eot AR 222 25t Y=Eol| Mgt
the markets; our tractor drivers who generously help out with everything; UBICOM
q q SH|= R= =7 HESH 2 —2A MAZXIO| AZETF|
employees who ate packed lunches and suppers on their trucks as they cultivated FHIZ(UBICOM)S| RS, 0| 257t d=sh RLHR-F RasHol 258
our farm to ensure that the cows have enough hay and grains to eat—all these are ~ ~7T*=0IEk

our precious family members of the Univera-Rus milk farm.
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ECONET Family of Companies

The Elderly as our Parents,
All Children as our Own

BE 0j28 2BZ0|, 2E 0108 A4Z0]

HZHAZEIA ECONET Holdings

ME MEST ORRIALR 78 of ZUUMIE] :04782
ECONET Center,
78 Achasan-ro, Seongdong-gu, Seoul, 04782, Korea
Tel: +82-2-460-8865, Fax: +82-2-467-9988
www.econetholdings.com

Li|l0| A& Naturetech

25 2Ee =M 852 29-8 ($)27858
29-8 Yongjeong-gil, Chopyeong-myeon,
Jncheon-gun, Chungbuk, 27858, Korea

Tel: +82-43-532-5144, Fax: +82-43-532-5328

www.naturetech.co.kr

SLIHI2} SH= Univera Korea

ME S OFXIAIE 78 Oof| ZHIMIE ()04782
ECONET Center,

78 Achasan-ro, Seongdong-gu, Seoul, 04782, Korea
Tel: +82-2-460-3100, Fax: +82-2-463-9162

WWW.Univera.com

SLIH 5t= Unigen Korea
S ot S HAH 0= 2 450-86 (R)31257
450-86 Maebong-ro, Byeongcheon-myeon,
Cheonan-si, Chungnam, 31257, Korea
Tel: +82-41-529-1510, Fax: +82-41-529-1599

www.unigen.net

A2 E F3 salotto BOMBOM, Wellness Italian Restaurant
Mg ME ofAtALR 78 o ZHIMIE 15 ($)14782

78 Achasan-ro, Seongdong-gu, Seoul, 04782, Korea

Tel: +82-2-460-8875

www.salottobombom.com (

SLIHI2E Z2{|0|A[OF Univera Malaysia

No 15, Jalan Puteri 7/13A, Bandar Puteri,
47100 Puchong, Selangor D.E., Malaysia
Tel: +60-3-8069-9000, Fax: +60-3-8069-9033
WwWw.newunivera.com/en-my
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FLIHZI-FA Univera-Rus

692715, Poccua, MpyMopckui Kpai, XacaHCKWI paiioH,
¢. Kambliwosoe, yn. Hosocenos, A.17.

17 Novoselov St. Kamyshovoe village, Khasan district,
Primorsky territory 692715, Russia

Tel: +7-42331-30-977

AZF S Aloecorp China

OHAALRA!l /Wanning Office / ATHAE

BFE BEMIRCEMIT FBFEEEAN Bik: 571529
Hainan Aloecorp, Jiaxin Village,

Liji Town, Wanning, Hainan 571529, China

Tel: +86-898-6258-5078 FAX: +86-898-6258-5018
www.aloecorp.com.cn



Ol USA ECONET USA

3005 1< Ave. Seattle, Washington 98121, USA

Tel: +1-360-486-8300
www.econetholdings.com

$LIH 0|= Unigen Inc.
3005 1< Ave. Seattle, Washington 98121, USA
Tel: +1-360-486-8200

www.unigen.net

U2 F M| (MAH Aloecorp Mexico (Farm & Operations

Aloecorp de Mexico

Carretera Tampico-Mante km 89, Gonzalez, Tamaulipas 89700, Mexico

Tel: +52-836-273-2146, Fax: +52-836-273-2146

SFL|H[2} 0|= Univera USA

3005 1< Ave. Seattle, Washington 98121, USA
Tel: +1-360-486-7500

WWW.newunivera.com

2'=2F 0|= Aloecorp USA (Headquarters)
3005 1< Ave. Seattle, Washington 98121, USA
Tel: +1-360-486-7400

www.aloecorp.com

FLIH[2} FHLICE Univera Canada
479 West 16" Avenue, Vancouver,
BC V5Y 172, Canada
WWw.newunivera.com

EEJHE Hilltop Gardens

100 Lee Lane, Lyford, TX 78569, USA

Tel: +1-956-262-2176, Fax: +1-956-262-2487
www.hilltopgarden.com
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ECONET News

0113 Seminar for Distributor Presidents, the Declaration of Ethical Management (13~14)
= 2 [FALE M[OJL, 222 Aot (132~14Y)
J anuary 0128 Univera Wellness Party for the Best Ups (Jan 28~Feb 1)

24 S FLHEH UL TIE] - W2 2 Fofsl (282~2212) SN

New product launching - Skincare 100

AlM|Z ZA| - Skincare 100 IEELEEERING]

0217 2016 CAP R&D Strategy Seminar (17~21)
2016 SL|HI2tH CAP R&D X2f AlojLt (178~212)
Februa ry 0223 2015 Yunho Lee Award Recipient’s trip to Hilltop Gardens (23~25)

20154 0l1 244 A} LED HEOl|M 7| EfRAF (232~252))
0224 Hilltop Gardens Texas Historical Marker Dedication Ceremony

eI AR 81 7|l
0225 2016 Univera Wellness Seminar (25~29)

2016 L2} AL|A HlojLt (252~292)

0316 Kieok Ahn, EVP of Naturetech, received a commendation from the minister of Ministry of Trade,
Industry and Energy
March P |2 HE ARSI RRE BR 4

0329 Namyang Aloe MAX-P won 2016 Korea Brand Preference Award
Eefdzof MAn| St=HEMS Z19| A7 ISAE(EHAMD) F2 4

0405 Celebrate ECONET’s 40™ Anniversary
o[ FAlo| 2 - F740FE 7| -AL oz
A pr | | 0428 CAP Symposium, ‘ALOE for TOTAL IMMUNE’, celebrating ECONET’s 40th Anniversary

2016 Aefsta| 27 A ZX|A

- SLis2t &H2] 407 7|4 CAP AlZX| ‘ALOE for TOTAL IMMUNE'

0507 Serve First Honduras Trip (1~6)
FLHEIAME HAE 2Rt HR(12~62)
M ay 0507 The First Trainer Seminar

Al 12 FLHEE EofAr G2 Zeid vs IEEIEE A

06071 Eighty pregnant cows accomplished their long journey of 8,500 km across Siberia to Kraskino for 15 days.
8,500km Altf2[0} ZIEt CHEES 0 R 2 =3}
June
0707 Univera Korea launched a new blend of premium skin care for babies, named “HUG”
2|0 Ho[H] A7IAH0] ERHE B 21F
J ul ) 0705 Agreement for Wellness Program with Seoul National University Institute of Sport Science

ASTHBH AEX BBt RA0 Ui T2 J2 R s NI

0722 Univera 2017 Convention @ Seattle (22~24)
Lt 22 2017 744IM (2224~242)
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0818

0923

0926

1014

1015

1031

12

1202

1209

1222

1228

0110

0222

0405

The fifth event inviting employee’s children

# 53] Llo|ie xjixxuAl IIEEED

ECONET reotganized ECONET family of companies into B2B group and B2C group
B2BI1E, B2C J1EC2 71X 7K

Salotto BOMBOM, ECONET restaurant, opened

UREES2F

Fall Event for all employees

20165 SHOFSEAL
Experience the Magic @ Chicago

AlZFR X2 OJE 743
Halloween

st2el Al IEEETE

A 20" memorial service for late chairman Yunho Lee

AT 01012 218 20%7| S24) IKERES

Univera Korea received the Prime Minister’s Citation on the 21th Korea Consumer Rights Day
A 212 £H|xe| i, 7|2 2R B2 4

2016 Year End Celebration

2016 SE&AL

2016 Best Achiever recognition

2016 24 EHOHAL] A4

Univera Aloe selected as the World Class Product for the 14 consecutive years

‘FLIHEL 20l HALFAE 144 A5 ME

Namyang Aloe MAX-P won 2016 GOOD DESIGN
Lhokol20f| BT 2016 GOOD DESIGN £|[S4=Ak E47 [&ARA 4=

Seminar for Distributor Presidents (10~11)
H=t CH2[®ALE MO|LE (10~112)

HUG won Ummawa Brand Awards for the second half of the year 2016
FLHEHST 2016 stEb| Hotet 2= AN =4 IEELE]

Jeongun Lee, President of Central R&D Institute, received a commendation from the minister
of ministry of Food and Drug Safety

O|FZE BYATAT AMZEOUZOMME B2 -4 IEULE]
Baby Aloe earned a patent in Korea
‘oZ0f Hjzh A= (HolH |2 zo) E5] 2S5 IIEEEE]

Hilltop Gardens Personal Care won 2017 iF Design Award
EE7HE HAY7|0] 2017 iF Design Award’ TH7 |X| £&2 <=4 IEEEE

Celebrate ECONET'’s 41t Anniversary
el a1Fd 718

2017173
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